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Press  Toward  Nation’s  Stability 


THE  WHITE  HOUSE 
Washington 


To  Editor  &  Purlisher: 


^  HOPE  most  cordially  that  the  annual  conv^entions  of  the 

'  Associated  Press  and  the  American  Newspaper  Publishers 

Association  will  be  sources  of  deep  satisfaction  to  those  who  attend 
them,  d'he  splendid  cooperation  of  the  press  in  the  measures  taken 
to  stabilize  the  economic  situation  of  the  country  has  been  of  the 
highest  value,  and  they  can  most  usefully  forward  this  work  by  con¬ 
tinuing  to  express  the  justified  optimism  of  American  business,  industry 
and  agriculture  over  the  outlook  for  steadily  increasing  employment  and 
prosperity. 

Yours  faithfully. 
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BROOKLYN  SHOPPING  NEWS  SUSPENDS 
AFTER  UNSUCCESSFUL  19  MONTHS 

Give-Away  Sheet,  Sponsored  by  Merchants,  to  Quit  April  30 — 
Increaised  Circulation  of  Brooklyn  and  Manhattan 
Papers  Given  as  the  Reason 


By  DUDLEY  B 

The  Brooklyn  Shopping  News,  estab¬ 
lished  Sg>t  26,  19^,  by  a  group  of 
leading  retail  stores  of  Brooklyn,  N.  Y., 
as  a  cooperative  advertising  medium, 
will  be  discontinued  April  30  after  a 
year  and  seven  months  of  pnblication, 
according  to  an  announcement  this  week 
by  its  board  of  directors. 

Walter  Hammitt,  vice-president  of 
Frederick  Loeser  and  Co.,  and  president 
of  the  Brooklyn  Shopping  News,  in  a 
statement  this  week,  said  “the  growth  of 
newspaper  circulation  in  Brooklyn  dur¬ 
ing  the  past  two  years  has  been  so 
marked  as  to  result  in  the  board  of  direc¬ 
tors’  decision  to  suspend  the  paper  at  a 
recent  special  meeting.” 

Asked  to  comment  on  a  report  that  a 
disagreement  among  the  stockholders  had 
led  to  this  action,  Mr.  Hammitt  replied 
that  “there  was  no  division  in  the  vote.” 
Substantial  increase  in  the  circulation  of 
Brooklyn  and  Manhattan  newspapers,  he 
said,  has  made  it  much  easier  to  reach 
the  Brooklyn  public. 

Mr.  Hammitt  declined  to  comment 
further  on  the  reason  for  dropping  the 
publication.  He  explained  that  it  was 
supported  by  14  retail  establishments  of 
Brooklyn  which  owned  stock  in  it 
Sam  B.  Anson,  of  Oeveland,  origina¬ 
tor  of  the  Shopping  News  idea,  in  a 
statement  this  week  concerning  the  dis¬ 
continuance  of  the  Brooklyn  Shopping 
News,  said  in  part: 

“The  stockholders  of  Brooklyn  Shop¬ 
ping  News  recently  voted  a  resolution 
declaring  in  substance  their  conviction 
that  it  will  be  better  if  the  paper  is  dis¬ 
continued  after  Easter.  By  the  terms  of 
this  resolution  Walter  Hammitt,  of 
Frederick  Loeser  and  Co.,  who  is  pres¬ 
ident,  was  authorized  to  select  the 
actual  date  of  suspension  and  to  make 
such  announcements  to  the  public  as 
may  be  deemed  necessary. 

“An  eleventh  hour  effort  to  keep  the 
paper  going  is  now  being  made  by  Home 
Talk,  the  Brooklyn  neighborhood  publi¬ 
cation,  which  has  been  printing  Bro^lyn 
Shopping  News  on  contract. 

“Our  belief  is  that  this  enter¬ 
prise  will  be  unsuccessful ;  that  the 
larger  stores  feel  it  would  be  better  to 
liquidate  now,  rather  than  later.” 

Mr.  Hammitt  explained  that  nothing 
had  developed  concerning  the  reported 
attempt  of  the  Home  Talk  to  continue 
the  paper,  and  reiterated  his  statement 
that  the  publication  would  be  issued  for 
the  last  time  on  Wednesday,  April  30. 

A  general  manager  of  a  leading  down¬ 
town  Brooklyn  department  store  who  did 
not  wish  to  be  quoted  said  this  week  that 
the  Shopping  News  in  Brooklyn  has  not 
been  satisfactory  in  giving  adequate 
returns  for  the  money  expended. 

It  w«  fairly  satisfactory  when  very 
low  priced  merchandise  was  advertised, 
he  said,  but  the  better  grade  of  goods 
remained  unsold  through  this  medium. 

Another  statement  in  which  it  was 
alleged  that  the  results  from  the  Brook¬ 
lyn  Shopping  News  had  not  been  satis¬ 
factory  was'  issued  this  week  by  W. 
Horner,  advertising  manager  of  the 
Brooklyn  Citisen,  who  stated  in  part: 

“The  merchants  were  under  the  im¬ 
pression  that  by  publishing  their  own 
publication  and  distributing  this  by  their 
own  carriers,  that  they  could  increase  the 
sales  of  their  respective  establishments. 
Brooklyn  Shopping  News  was  estab¬ 
lished  almost  two  years  ago.  It  con¬ 
tained  12  p^es  and  a  great  percentage 
of  the  leading  merchants  of  Brooklyn 
participated  in  this  venture.  The  results 
were  not  satisfactory  and  at  a  recent 
meeting  the  local  merchants  decided  to 
discontinue  the  publication  and  to  devote 
the  money  which  they  spent  for  the  free, 
throw-ayay  publication  to  the  r^ular 
newspapers.” 

Executives  of  other  Brooklyn  news¬ 
papers  declined  to  comment  on  the  sus- 
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pension  of  the  paper,  but  all  indicated 
that  its  end  had  been  anticipated  for 
quite  a  while. 

A.  J.  Walker,  general  manager  of  the 
Oppenheim  Collins  store  in  Brooklyn, 
which  was  said  to  be  the  only  large  de¬ 
partment  store  in  Brooklyn  that  did  not 
belong  to  the  Shopping  News  group  or 
advertise  in  the  publication,  said  Thurs¬ 
day  that  his  firm  didn’t  use  the  stores’ 
m^ium  because  it  “couldn’t  see  the  idea.” 

“The  angle  from  which  we  looked  at 
it,”  said  Mr.  Walker,  “was  that  this 
method  of  distribution  would  not  actually 
get  the  news  of  merchandise  offerings 
to  the  buying  public.  The  things  were 
thrown  in  the  hallways  and  a  check-up 
convinced  us  that  a  sufficient  number  of 
people  did  not  get  it.  There  seemed  to 
be  no  tangible  results.” 

The  Brooklyn  Shopping  News,  since 
September,  had  been  published  weekly 
on  Wednesdays  and  delivered  to  250,000 
homes  in  11  sections  of  Brooklyn  by  600 
schoolboys  in  after-school  hours.  Clar¬ 
ence  N.  Cook,  former  Boston  adver¬ 
tising  man,  was  appointed  assistant  secre¬ 
tary’  and  general  manager  of  the  publi- 
catioa 
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CALENDAR 

April  21 — Associated  Press,  an¬ 
nual  convention.  Hotel  Commo¬ 
dore,  New  York. 

April  23-25 — American  News¬ 
paper  Publishers’  Assn.,  annual 
convention,  Hot^  Pennsylvania, 
New  York. 

April  25-26 — South  Texas  Press 
Assn.,  annual  convention,  San 
Antonio. 

April  29-30 — New  York  State 
Circulation  Managers’ Assn.,  string 
meeting.  Hotel  Statler,  Buffalo. 

May  1-3 — Iowa  Press  Assn.,  and 
Iowa  Daily  Press  Assn.,  annual 
meetings,  Des  Moines. 

May  2 — A  n  n  u  a  1  Newspaper 
Week,  U.  of  Colorado,  Boulder. 

May  5-7 — Associated  Business 
Papers,  spring  meeting,  Green 
Brier  HoteL  White  Sulphur 
Springs,  W.  Va. 

May  6-12 — ^Annual  Journalism 
Weel4  University  of  Missouri, 
Columbia. 

May  11 — Blue  Pencil  Club  of 
Ohio,  annual  convention,  Deshler- 
Wallick  HoteL  Columhus,  O. 


WHITE  HOUSE  GROUP  ELECTS 


ADDRESSES  PAPER  GROUP 

The  responsibilities  of  a  business  paper 
publisher  to  his  readers  and  the  industry 
he  serves  and  to  his  advertisers  invests 
him  with  a  particular  trusteeship.  Col. 
Louis  Chevalier  pointed  out  in  an  ad¬ 
dress  at  a  luncheon  conference  of  the 
business  paper  group  of  the  Advertising 
Club  of  New  York,  April  17.  William 
Lebrecht,  of  The  Boot  and  Shoe  Re¬ 
corder,  presided  at  the  luncheon.  Karl 
M.  Mann  is  chairman  of  the  periodical 
group. 


NAMES  SON  PUBLISHER 

Carroll  Shaffer,  who  for  the  last  ten 
years  has  been  general  manager  of  the 
Chicago  Evening  Post,  has  been  appoint¬ 
ed  publisher  of  the  newspaper,  it  was  an¬ 
nounced  today  by  his  father,  John  C. 
Shaffer.  The  elder  Mr.  Shaffer  will  con¬ 
tinue  as  editor  of  the  Post  in  an  advisory 
capacity. 
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Lewis  Wood  Named  President  of 
Weshincton  Reporters’  Association 

Lewis  Wood,  of  the  New  York  Times, 
was  elected  president  of  the  White 
House  Correspondents’  Association,  the 
organization  of  Washington  newspaper 
men  who  “cover”  the  White  House  and 
attend  the  semi-weekly  White  House 
conference,  at  an  election  held  April  11. 

Wood  defeated  Oliver  Lerch,  of  the 
Wall  Street  Journal,  by  a  vote  of  86  to 
55.  Lerch  was  secretary-treasurer  last 
year.  Wood  succeeds  Wilbur  Forrest,  of 
the  New  York  Herald  Tribune. 

Thomas  F.  Healey,  of  the  Philadel¬ 
phia  Public  Ledger,  was  elected  vice- 
president  succeeding  Carlisle  Bargeron 
of  the  Washington  Post.  Healey  had 
no  opposition. 

George  L.  Tarry,  of  the  Wall  Street 
Journal,  was  elected  secretary-treasurer, 
defeating  Leo  Sack,  of  the  Scripps- 
Howard  Newspapers. 

Thomas  F.  Edmunds,  of  the  United 
States  Daily,  and  Robert  S.  Allen,  of  the 
Christian  Science  Monitor,  were  elected 
to  two  vacancies  on  the  executive  com¬ 
mittee. 


CARTER  FIELD’S  NAMt 
ON  WET  PAYROli 

Bell  Syndicate  ColumnUt  ReceWri 
$625  a  Month  from  Attn.  Agtia^ 

Prohibition  Amendment,  Lobly 
Investigation  Revealt 

By  George  H.  Manning 

(By  telegraph  to  Edito*  &  Pdiuihu) 

T  Washington,  April  17.-The  Some 
Lobby  Committee  s  investigation^^ 
closed  on  Thursday  that  Carter  F^d 
who  writes  a  daily  Washington  ooliti«i 
letter  for  the  Bell  Syndi^te  was  « 
the  payroll  of  the  Association  Against 
the  Prohibition  Amendment. 

The  incident  will  be  formally  brotielr 
to  the  attention  of  the  standing  con^t 
tee  of  the  press  galleries  of  Congress  it 
was  said  by  a  member  of  the  commit¬ 
tee,  with  a  view  to  determining  if  Field 
shall  be  barred  from  the  Senate  and 
House  press  galleries  for  violating  its 
rules. 

The  fact  that  Field,  who  until  about 
twelve  months  ago,  was  for  ten  yean 
head  of  the  Washington  bureau  of  the 
New  York  Herald  Tribune,  was  a  poiit- 
cal  investigator  for  the  Anti-Pr(*ibi- 
tion  association,  was  brought  out  while 
Major  H.  H.  Curran,  president  of  the 
association,  was  on  the  witness  sta^  be¬ 
fore  the  committee. 

Senator  Arthur  R.  Robinson,  of  In¬ 
diana,  a  member  of  the  committee,  found 
a  report  of  Fields’  activities  in  the  cor¬ 
respondence  of  the  wet  organizatiai 
which  was  seized  by  Department  of  Jus¬ 
tice  agents  at  the  order  of  the  commit¬ 
tee. 

Curran  admitted  that  the  correspond¬ 
ent  was  in  the  employ  of  his  organin- 
tion  for  some  months  past  and  in  re¬ 
sponse  to  a  question  by  Senator  Robin¬ 
son  testified  that  Field  received  for  hii 
services,  $625  a  month,  and  expenses. 

According  to  the  correspondence  read 
by  Robinson,  Field  made  a  report  of  tht 
political  situation  in  Maryland  with  the 
view  of  letting  the  organization  knov 
how  the  wet  ticket  in  the  state  was  Ihi- 
ing  up,  whom  to  support  and  whom  to 
oppose.  Although  Senator  Robinso:. 
read  but  one  report,  he  said  the  coo- 
mittee  was  in  possession  of  others  &t 
show  the  correspondent's  investigatinf 
activities  were  nation  wide. 

During  the  questioning.  Major  Cnmi 
volunteered  the  information  that  the  M 
Syndicate  columnist  is  a  “Politkal 
Guesser.” 

“If  I  could  guess  as  good  as  he  cat 
I’d  be  in  politics  mvself,”  Curran  added. 

There  is  no  indication  so  far  of  wha! 
action  the  standing  committee  of  Wash¬ 
ington  correspondents  will  take.  G- 
Gould  Lincoln,  of  the  Wash^ton  Slor, 
chairman  of  the  committee  said,  boweyer, 
that  “the  matter  is  certain  to  be  ^called 
to  the  attention  of  the  committee.” 

Throughout  his  time  on  the  sta^. 
Major  Curran  insisted  that  neither  to 
organization  nor  anyone  connect^  with 
it  has  been  identified  with  lobbying  ac¬ 
tivities.  The  Senate  committee,  however, 
insists  that  spreading  propog^ 
tended  to  influence  legislation  is  realij 
lobbying  in  the  full  sense  of  the  word 
as  much  as  the  actual  buttonholing  o 
legislators. 

The  rules  governing  admission  to 
press  galleries  of  the  Senate  and 
provide  specifically  that  its 
must  represent  newspapers  ^hing  W 
telegraphic  reports  and  that 
the  gallery  shall  not  be  employed  by  • 
person  or  corporation  having  legisia 
before  Congress.” 

Another  rule  provides  that  toem 
of  the  galleries  shall  report 
occupations  other  than  those  in 
newspaper  business,  which  stiw 
posted  on  the  bulletin  boards  ot 
press  galleries. 

In  the  last  30  years,  only  one 
spondent  has  been  expelled  for 
these  rules.  ^ 

He  was  ruled  out  about  ^  ^ 
ago  for  performing  liaison  s 
a  utility  corporation  for  a  salary- 
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STAGE  SET  FOR  ANNUAL  CONVENTIONS 

Associated  Press  and  A.N.P.A.  to  Gather  at  Sep  arate  Hotels  After  26  Years  of  Joint  Meetings- 

Publishers’  Committee  on  Newsprint  Will  Make  Report 


After  more  than  26  years  of  joint 
meetings,  the  annual  convption  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation  and  the  yearly  meeting  of  the  As¬ 
sociated  Press  will  be  held  at  separate 
hotels  in  New  York  next  week. 

The  separation  of  convention  head- 
ouarters  is  caused  by  demolition  of  the 
\Valdorf-Astoria  hotel,  which  also  rings 
down  the  curtain  on  30  years  of  A.N.P  A. 
conventions  under  the  roof  of  the  fa¬ 
mous  hostelry. 

The  Associated  Press  will  meet  on 
Monday,  April  21,  at  the  Hotel  Commo¬ 
dore  and  the  A.N.P.A.  sessions  start 
Wednesday  April  23  at  the  Hotel  Penn¬ 
sylvania,  continuing  through  Friday. 
'Forecasts  of  both  gatherings  indicate 
rather  calm  and  routine  sessions  with  the 
majority  of  discussion  at  the  A.P.  meet¬ 
ing  expected  to  center  about  the  request 
of  the  New  Jersey  Freie  Zeitung  for 
permission  to  print  A.P.  dispatches  in 
English.  The  attention  of  the  A.N.P.A. 
delegates,  it  is  predicted,  will  be 
focussed  on  the  report  of  the  newsprint 
committee  headed  by  W.  G.  Chandler, 
general  business  manager  of  the  Scripps- 
Howard  Newspapers.  Business  mana¬ 
gers  in  New  York  this  week  were  of  the 
opinion  that  the  present  price  will  hold 
until  the  end  of  the  year  despite  the  con¬ 
tractual  conditions  of  newsprint  com¬ 
panies  which  call  for  a  rearrangement  of 
price  after  the  first  six  months. 

The  proposal  made  at  the  convention 
last  November  to  establish  a  standard 
definition  for  local  and  national  advertis¬ 
ing  and  the  subject  of  newsprint  freight 
rates  will  also  occupy  prominent  places 
in  the  publishers’  discussions. 

The  action  of  Montana  Associated 
Press  members  taken  at  a  meeting  in 
Butte,  April  8,  by  which  they  agreed  to 
ban  radio  programs  from  their  columns 
will  hold  the  attention  of  members  at 
next  Monday’s  meeting,  together  with 
the  expected  report  of  the  board  of  di¬ 
rectors  on  the  question  of  radio  broad¬ 
casting  of  news  by  member  papers. 

The  annual  luncheon  of  the  A.P.  will 
be  held  at  the  Commodore,  Monday  at 
1  p.  m.  with  Henry  L.  Stimson,  Secre¬ 
tary  of  State,  as  guest  speaker.  Mr. 
Stimson  will  address  the  gathering  by 
radio  from  London,  where  he  is  at 
present  attending  the  naval  disarma¬ 
ment  conference.  Frank  B.  Noyes,  pub¬ 
lisher  of  the  Washington  Star  and  pres¬ 
ident  of  the  A.P.,  wiil  preside. 

More  than  1,000  persons  are  expected 
to  attend  the  banquet  of  the  Bureau  of 
Advertising  of  the  A.N.P.A.  to  be  held 
at  the_  Pennsylvania  at  6.30  p.  m.  Thurs¬ 
day  night.  Julius  H.  Barnes,  chairman 
of  the  board  of  the  United  States 
Chamber  of  Commerce  and  head  of 
Presidmt  Hoover’s  Better  Business 
Commission,  will  be  the  principal  speaker 
at  this  function.  The  only  other  speaker 
of  the  evening  will  be  Heywood  Broun, 
colwnnist  of  the  New  York  Telegram 
and  other  Scripps-Howard  newspapers. 
<  operatic  baritone  and  son 

rv of  the  Geneva 
t-'.Y.)  Times,  will  entertain  with  a 
program  of  songs  and  the  “Ronnie  Lad- 
mes,  radio  entertainers,  will  round  out 
*  A  musical  selections, 

k.  ,f?rpup  meeting  next  week  will 
North  American  News- 
Paixr  Alliance  on  Thursday  at  the  Penn- 
directors  will  be  elected 
consolidation  with  Bell 
n.'ai  Associated  Newspapers 

will  be  discussed. 

The  question  of  whether  a  foreign 
possessing  an  A.  P. 
• 'P-  publication  of  its  dis- 
Srma*  i"  language,  shall  be 

extend  this  franchise  to 
in  association’s  news 

a  •  '^.^J^l’eduled  to  be  brought  to 
Grav  1  i!r  .Monday’s  session.  Harry 
Zfii’  P*^” the  New  Jersey  Freie 
A  A  ®  requested  proxies  from 
oort"  fo  1^  used  in  a  vote  to  sup¬ 

's  request  for  this  extended  mem¬ 


By  JOHN  F.  ROCHE 


bership  and  proxies  for  an  opposition 
vote  have  been  gathered  by  L.  T.  Russel, 
publisher  of  the  Newark  Ledger,  the 
only  other  morning  daily  in  that  city.  All 
five  Newark  newspapers  are  Associated 
Press  members.  The  Freie  Zeitung  Is 


Edward  H.  Butler,  president  of  the 
A.N.P.A. 

a  charter  member  and  the  Ledger  has 
been  in  the  association  14  years.  A  four- 
fifths  vote  of  the  assembled  delegates  will 
be  necessary  before  Mr.  Gray’s  applica¬ 
tion  can  be  granted. 

This  situation  is  similar  to  that  in 
which  the  IV estliche  Post  of  St  Louis 
was  involved  several  years  ago.  This 
German  language  paper  asked  permission 
to  carry  A.  P.  news  in  English  and  the 
question  was  brought  to  a  vote,  when  the 
St.  Louis  GJobe-Democrat  opposed  the 
application.  The  German  paper  won  on 
the  first  vote,  but  a  second  vote,  required 
by  a  technicality,  turned  the  victory  of 
the  Westliche  Post  to  defeat  and  per¬ 
mission  to  print  in  English  was  withheld. 

The  problem  of  whether  A.P.  mem¬ 
bers  are  to  be  permitted  to  continue 
broadcasting  or  supplying  for  broadcast 
tlie  news  reports  of  the  association  will 
loom  up  again  at  this  year’s  meeting. 
Last  April  it  was  agreed  that  this  prac¬ 
tice  should  be  continued  another  year 
while  the  board  of  directors  gave  fur¬ 
ther  consideration  to  the  matter  prior  to 
presenting  a  report  on  it  at  the  forth¬ 
coming  meeting. 

The  development  of  Associated  Press 
feature  service  is  looked  to  as  a  subject 
which  promises  discussion  from  the  floor. 
Before  the  general  meeting  the  board  of 
directors  will  meet  at  A.P.  headquarters 


to  receive  the  annual  report  of  Kent 
Cooper,  general  manager,  and  clear  up 
the  news  broadcasting  question  and 
other  subjects. 

Elections  will  be  held  Monday  to  name 
five  directors  to  succeed  those  whose 
terms  expire  this  year.  The  five  retiring 
directors  are  \V.  H  Cowles,  Spokane 
Spokes  man- Review;  Frank  P.  MacLen- 
nan,  Topeka  State  Journal;  E.  Lansing 
Ray.  St.  Louis  Globe-Democrat ;  Robert 
R.  McCormick,  Chicago  Tribune;  and 
Frederick  1.  Thompson,  Mobile  (Ala.) 
Register. 

The  10  nominees  from  the  five  new  di¬ 
rectors  who  will  be  chosen  were  selected 
at  a  recent  meeting.  In  addition  to  the  five 
retiring  directors,  who  were  re-nomi¬ 
nated,  they  are:  C.  C.  Hamlin,  Colorado 
Springs  Gazette-Telegraph;  Walter  M. 
Harrison,  Oklahoma  City  Oklahoman 
and  Times;  E.  G.  Leipheimer,  Butte 
(Mont.)  Standard;  George  B.  Longan, 
Kansas  City  Star,  and  John  L.  Stewart, 
Washington  (Pa.)  Observer. 

An  interesting  feature  of  the  A.N.P.A. 
program  will  be  a  joint  report  of  the 
mechanical  and  traffic  departments  on 
an  investigation  of  newsprint  wrappers  in 
connection  with  the  demands  from  rail¬ 
roads  for  a  minimum  two  per  cent  paper 
wrapper  on  all  rolls.  This  investiga¬ 
tion  has  been  carried  on  by  W.  E.  Wines, 
manager  of  the  mechanical  department 
and  W.  J.  Mathey,  manager  of  traffic. 
This  report  will  show.  Editor  &  Pub¬ 
lisher  learned,  that  there  is  practically 
no  difference  in  the  damage  to  paper 
rolls  between  those  carrying  two  per 
cent  or  more  of  wrapper  and  those  with 
less  than  that  percentage.  The  railroads 
are  seeking  to  protect  themselves  from 
complaints  of  damage  to  paper  in  tran¬ 
sit  and  claim  most  of  the  trouble  is 
caused  by  light  wrappers.  Figures 
gathered  by  the  A.N.P.A.  show  that 
newspapers  who.se  paper  is  shipped  in 
light  wrappers  have  no  greater  waste 
from  damage  than  those  using  the  heav¬ 
ier  type  of  covering.  These  figures  will 
be  presented  in  the  portion  of  the  meet¬ 
ing  devoted  to  mechanical  problems  in 
refutation  of  the  railroad’s  claims. 

Another  item  in  the  mechanical  di¬ 
vision  will  be  a  report  on  the  progress 
of  the  New  York  Sun  prize  award,  of¬ 
fered  by  Fred  A.  Walker,  of  the  Sun,  at 
the  last  A.N.P.A.  mechanical  conference 
in  Buffalo.  This  prize  is  to  be  given  to 
the  inventor  of  the  mechanical  device 
deemed  by  A.N.P.A.  judges  to  be  the 
most  useful  to  newspapers. 

At  present  50  entries  have  been  re¬ 
ceived  by  Mr.  Wines.  The  closing  date 
for  entries  is  April  30  and  the  award,  if 
any  device  is  deemed  worthy,  will  be 
made  at  the  next  mechanical  conference. 

Labor  problems  will  be  covered  in  the 
report  of  Harvey  J.  Kelly,  chairman  of 
the  special  standing  committee.  Discus¬ 
sions  of  the  present  unsettled  labor  situa¬ 
tion  in  New  York  and  the  continued  de¬ 
mands  of  New  York  Typographical 
Union,  Number  Six,  for  a  five-day  week 
will  in  all  probability  occupy  part  of  the 
time  given  over  to  this  portion  of  the 


CONVENTION  WEEK  SCHEDULE 

Monday — Associated  Press  annual  meeting.  Hotel  Commodore. 

Associated  Press  luncheon.  Hotel  Commodore,  1  P.  M. 

Committee  of  the  Bureau  of  Advertising  of  the  American  Newspaper 
Publishers’  Association,  meeting,  A.N.PA.  headquarters. 

Wednesday — Opening  session  annual  convention  of  American  Newspaper 
Publishers’  Association,  Hotel  Pennsylvania. 

Thursday — Continuation  of  A.N.P.A.  convention. 

Annual  dinner  of  the  Bureau  of  Advertising,  Hotel  Pennsylvania,  6.30 
P.  M. 

Annual  meeting  North  American  Newspaper  Alliance,  Hotel  Pennsyl¬ 
vania. 

Friday — Final  session  A.N.P.A.  convention. 


business.  A  resolution  condemning  the 
five-day  week  was  taken  by  the  publishers 
at  the  fall  meeting  in  Ashville,  N.C. 

The  convention  will  be  opened  by  Ed¬ 
ward  H.  Butler,  Buffalo  Evening  News, 
and  president  of  the  A.N.P.A.  Other 
officers,  expected  to  be  present  are  Harry 
Chandler,  Los  Angeles  Times,  vice-presi¬ 
dent;  George  M.  Rogers,  Clevdfand  Plain 
Dealer,  secretary ;  and  Howard  Davis, 
New  York  Herald  Tribune,  treasurer. 

A  meeting  of  the  A.N.P.A.  program 
committee  was  to  be  held  in  New  York 
late  this  week  or  early  next  week  to  com¬ 
plete  arrangements  for  the  convention. 
Members  of  this  committee  are:  G.  J. 
Palmer,  Houston  Chronicle,  chairman; 
George  F.  Booth,  Worcester  (Mass.) 
Tdfegram;  Charles  B.  Manship,  Baton 
Rouge  (La.)  State  Times  and  Advocate; 
Kingsley  Murphy,  Minneapolis  Tribune; 
J.  M.  Smith,  Aurora  (Ill.)  Beacon- 
News;  John  L.  Stewart,  Washington, 
(Pa.)  Observer;  and  J.  H.  Woods,  Cal¬ 
gary  (Alta.)  Herald. 

A  meeting  of  the  committee  of  the  Bu¬ 
reau  of  Advertising  will  be  held  Monday 
at  A.N.P.A.  headquarters  to  discuss 
the  annual  report.  William  F.  Rogers, 
of  the  Boston  Transcript,  chairman,  will 
preside,  and  William  A.  Thompson,  di¬ 
rector  of  the  bureau,  will  present  the 
report. 

The  bureau’s  banquet  program  was  ar¬ 
ranged  by  a  committee  headed  by  Roy  W. 
Howard,  chairman  of  the  board  of 
Scripps-Howard  Newspapers.  Other 
members  were:  Howard  Davis,  business 
manager,  New  York  Herald  Tribune; 
Roy  C.  Hollis,  general  manager,  Nrw 
York  Daily  News;  J.  F.  Bresnahan,  busi¬ 
ness  manager.  New  York  World;  Frank 
E.  Tripp,  vice-president,  Gannett  News¬ 
papers,  Inc. ;  David  B.  Plum,  publisher, 
Troy,  (N.Y.)  Record;  I.  L.  Miller,  pub¬ 
lisher,  Battle  Creek  (Mich.)  Enquirer- 
News;  William  J.  Hoffman,  advertising 
manager,  Portland  Oregonian. 


CONTEMPT  THREATENED 
IN  OHIO  LIBEL  SUIT 

Judge  Warns  Papers  Not  to  Print 
Certain  Testimony  but  Takes 
No  Action  When  They 
Disregard  Order 


Elyria,  Ohio,  April  17. — Newspaper¬ 
men  covering  the  $50,(X)0  libel  suit  of 
William  Peer  against  Samuel  Horwitz, 
as  owner,  and  David  Gibson  as  publisher 
of  the  Lorain  (O.)  Journal,  were 
threathened  with  a  contempt  of  court 
action  if  they  printed  certain  testimony 
given  in  the  absence  of  the  jury  during 
the  trial  Monday. 

Despite  the  order  of  Common  Pleas 
Judge  A.  R.  Webber,  that  newspaper¬ 
men  using  the  story  would  be  in  con¬ 
tempt,  the  Elyria  Chronidfe-Telegram 
carried  the  story  in  black-face  type  at 
the  head  of  its  daily  trial  story  and 
stated  that  the  court  had  ordered  the 
papers  not  to  use  the  story.  Judge  Web- 
i)er  read  the  account  the  following  day 
and  then  reported  to  the  newspapers  that 
he  would  take  no  action,  but  only  gave 
the  order  so  that  the  jury  would  not 
hear  the  particular  testimony. 

A  former  state  prohibition  agent, 
called  by  the  defense  to  testify  that  the 
plaintiff  was  generally  known  to  be  as¬ 
sociated  with  the  bootleg  traffic  in 
Lorain,  related  in  court  that  last  Sunday 
night  he  was  informed  of  a  plot  “to 
get  him’’  if  he  made  any  further  dis¬ 
closures  in  the  case.  It  was  this  story, 
told  in  the  absence  of  the  jury,  that  the 
court  ordered  the  papers  not  to  use. 

The  Cleveland  Press  editorially  com¬ 
mented  on  the  local  papers’  courage  in 
using  what  took  place  in  open  court  de¬ 
spite  the  order  not  to. 

Both  sides  rested  their  case  Wednes¬ 
day. 
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STR.CCT 

LOBBY  MEZZANINE  FLOOR  PLAN 


BALL  ROOM  FLOOR  PLAN 


ADDRESSOGRAPII,  Banquet  Room. 

(  Ball  Room  r  loor. ) 

(See  Sl)ee<iaumat  Co.) 

E.  I  Ker'U.  H.  M.  Pierce. 

A.  N.  P.  A. 

Convention,  Grand  Ball  Room. 

Committee  Meetintf  rooms. 

General  Office,  270  Madison  Avenue. 
Registration  in  room  at  entrance  to  Grand 
Ball  Room. 

Information  Desk, 

Representatives  of  Railroad,  entrance  to 
Grand  Ball  Room. 

Eixhibits  of  Printing  Trade  School. 
AMERICAN  PRESS,  Space  6. 

( M  ezzanine  Floor. ) 

George  A.  Riley.  Jos.  P.  Schneider. 
Frank  P.  Stockbridge.  Alfred  Zugsmith,  Jr 
Chas.  Johnston.  Miss  G.  Cohan. 

H.  LeB.  Bercovici.  .Miss  H.  Clark. 

Miss  M.  Kearney. 

AMERICAN  RINGER  COMPANY. 

VV'm.  E.  Boerner.  Henry  Jones. 
AMERICAN  TYPE  FOUNDERS  COM- 
P.ANY.  (Space  5,)  Mezzanine  F'loor. 

C.  \V.  Kellogg.  \V.  A.  Dubix:. 

Wadsworth  A.  Parker.  N.  W.  Hazelip. 

Geo.  E.  Packard.  T.  E.  Barry. 

E.  P.  Dahlinger.  Frank  Gray. 

S.  B.  Haldermaii.  Frank  Pollard. 

John  Collins.  Harry  Chlier. 

ART  GRAVURE  CORPORATION,  Space  10. 
(Mezzanine  Floor.) 

F.  D.  Murphy.  W.  A.  Milanese. 

R.  N.  Getches.  A.  H.  Sherin. 

E.  W.  BUATCHFORD  CO.MPANY. 

J.  J.  Nickels.  R.  H.  Raynor. 

B.  R.  Pipe.  F.  S.  Fairchild. 

L.  U.  Gutelius.  P  O.  Webb. 

M.  L.  Friday.  Elmer  Benny. 

H.  Hood. 

BERRY  MINGLE  CO..  INC. 

Frank  B.  Berry.  Wm.  J.  Mingle. 

Wartf  H.  Mingle. 

BOURGES  SERVICE,  2nd  Fhmr. 

Albert  R.  Bourges,  Pedro  Garcia. 

William  Munzing.  Margaret  Mally. 

Fred  Schoenlelder.  Alice  ('.  Blake. 

Albert  Van  Dermolen  Elsie  M.  Yatto. 
CLINE  ELECTRIC  &  MFC.  COMPANY, 
Space  8  (Mezzanine  Floor.) 

A.  J.  Cline.  H.  E.  Hrundage. 

A.  H.  Parks.  H.  J.  Mitchell. 

R.  J.  Baker. 

CHICAGO  TRI BUNE  S  Y  N  D  I  C  A  T  E. 
•  (lounge  Room — Main  Floor.) 

Arthur  W.  Crawford.  Steve  H.  Wharton. 
Mollie  Slott  I..evinson. 

CONSOLIDATED  PRESS  ASSOCIATION. 
(Room  116a-118a.) 

David  I^awrence.  A.  S.  Andereck. 

A.  F.  Harrison.  Horace  Epes. 

CUTLER  HAMMER  MFC.  COMPANY. 

P.  S.  Jones.  F.  W.  Barnecott. 

A.  H.  James.  F.  W.  Schnell. 

H.  M.  Cook.  G.  D.  Prentiss. 

ROBERT  W.  DICKERSON. 

Robert  W.  Dickerson. 

DUPLEX  PRINTING  PRESS  COMPANY, 
(Ban^uet^  Room — Ball  Room  Floor.) 


I.  K.  Stone. 

M.  M.  Farley. 

1.  C.  Squier. 

Col.  E.  L.  Markey. 
Wesley  Damtnes. 
A.  C.  Hewitt. 


Sam  Young. 
Chas.  H.  Brown. 
George  Steele. 
Maxwell  Perkins. 
Bruce  Phelps. 
Paul  Drake. 


Dl’PI.F.X  PRINTING  PRESS  CO.  (Coti- 
iinued) 

H.  E.  Vehslage.  W.  H.  Granger. 

George  Boumidirey.  H.  Samson. 

Jack  Raster. 

DeBOTH  home  makers  SCHOOL. 
Space  16.  (Mezzanine  Floor.) 

EA.STERN  COLOR  PRINTING  COM¬ 
PANY.  (Banquet  Room — Ball  Room  Floor.) 
George  G.  Janosik.  J.  H.  Darcey 
William  B.  Pape.  W.  J.  Pape 

DeBOTH  HOME  MAKER.S’  SCHOOL. 

Space  16.  (Mezzanine  F'loor.) 

Jessie  DeBoth.  (irace  Forbes. 

F'rank  Wallace.  Leland  Villiesse. 

Helen  Olson. 

EDITOR  &  PUBLISHER,  (F'oyer— Small 
Ball  Rrmm.) 

Mr.  Brown.  Mr.  Strate. 

.\lr.  Pew.  .Mr.  Levantino. 

Mr.  Robb.  Mr.  Patterson. 

Mr.  Bassett.  Mrs.  Dare. 

Mr.  Roche.  .Miss  McMahon. 

Mr.  Perry.  Miss  F'erro. 

Mr.  Mann.  Miss  Sheldrick. 

Mr.  Brown,  Jr,  Miss  (Rougher, 

Mr.  Clougher.  Miss  Garigan. 

NIr.  Kane.  Miss  Caffrey. 

Mr.  Groomes.  Miss  Cone. 

Mr.  Lambert.  Miss  Burke. 

Mr.  Haulenl>eck.  .Miss  Chaddell. 

Mr.  Bruns.  Miss  Townsend. 

Mr.  Balicock.  Mrs.  Wilkes. 

-M  r.  Sproul. 

ELROD  CASTER  COMPANY. 

(See  Ludlow  Typograph  Co.) 

FREDERIC  J.  HASKIN. 

F'rederic  J.  Haskins.  Wm.  J.  Cobb. 

W.  R.  Fairfield. 

FASHION  COORDINATION  BUREAU. 

S;  ace  4.  (Mezzanine  F'loor.) 

David  F'.  Knoblock.  Dan  Banford. 

GENERAL  ELEt:TRIC  COMPANY. 

M.  M.  Goldenstein.  C.  F.  Caffrey. 

Chas.  Hewson.  Roy  Newell. 

F'.  F).  Winslow.  W.  W.  Cronkhite. 

E.  B.  Smith.  W.  T.  Edgell. 

T.  L.  Wallace.  R.  S.  Glenn. 

W.  E.  Whalen.  W.  L.  Wright. 

E.  F'ox.  F'.  W.  Mcf'^liesney. 

C.  T.  McLoughlin. 

B.  F.  GOODRICH  RUBBER  COMPANY. 
E.  T.  Niles.  L.  D.  Wright. 

J.  F).  Dolan.  C.  F'.  Connor. 

L.  C.  Doran. 

GOSS  PRINTING  PRESS  CO. 

(Exhibition  remm  4.)  (Mezzanine  F'loor.) 

M.  W.  Brueshaber.  R.  C.  Corlett. 

H.  S.  Mount.  J.  W.  Coleman. 

H.  F'.  Sheldon.  \V.  T.  Goss. 

H.  1).  Bell.  E.  M.  Arnold. 

J.  W.  Spencer.  R.  W.  Rogers. 

HERALD  TRIBUNE  SYNDICATE. 

(Rooms  5  and  6,  Banquet  Room — Ball  Room.) 
Harry  Staton.  Miss  M.  White. 

Phil  I)ietz.  Eldward  N.  Dolbey,  Jr. 

R.  HOE  &  COMPANY,  INC.  Parlor  A 
(Ball  Room  Floor.) 

H.  R.  Swartz.  E.  L.  Johnson. 

H.  .M.  Tillinghast.  J.  M.  Lehman. 

A.  J.  Gallien.  E.  J.  Mohan. 

C.  W.  Gaskell.  T.  J.  Gutmann. 

H.  V.  Ball.  C.  O.  Mundhenk. 

A.  W.  Lishawa.  J.  H.  Palmer. 


R.  HOE  &  CO.,  INC.  (CoMtiiiucd) 

L  M.  Masterson.  C.  D.  Peterson. 

E.  J.  V'ogel.  H.  Reynolds. 

A.  Bowie.  W.  F.  Smart. 

O.  L.  Crain.  R.  -A.  Willoughby. 

P.  H.  Gallien.  J.  F.  Springstead. 

W.  A.  Masters.  W.  J.  Strain. 

R.  H.  Schmidt.  C.  F.  White. 

C.  F.  Dinsmore.  E.  G.  Beveridge. 

C.  Held.  A.  L.  Lengel. 

G.  H.  Higgins. 

HOME  ECONOMICS  SERVICE  CORPO¬ 
RATION.  Suite  102a-I04a. 

J.  C.  Beckham.  J.  W.  Inglefield. 

S.  G.  Little. 

J.  .M.  HUBER.  INC. 


Walter  Huber. 

J.  A.  Rogers. 

Hart  Leitenberger. 

H.  E.  Cady. 

IMPERIAL  TYPE  METAL  COMPANY. 
Space  9.  (Mezzanine  F'loor.) 

J.  L.  Bauman.  Davil  N.  Phillips. 


Sam  E.  Mills. 

P.  P.  Lalor. 

Chas.  W.  Luttinger. 
Bruce  Berckmans. 


Harrv  A.  Bray. 

.M.  Al.  Caldwell. 

V.  L.  Kirkland. 

Ray  F.  Kruse. 

W.  C.  Otter. 

INTERTYPE  CORPORATION. 

N.  I).  Becker.  F).  C.  Fielding. 
A.  T.  Mann,  Jr. 

W.  B.  Goode. 

J.  S.  Plummer. 

C.  C.  Chadwick. 

T.  A.  MacElwee. 

J.  W.  Schuh. 

W.  C.  Lund. 

W.  H .  Coleman. 

R.  B.  Daigle 


Clarence  Seaman. 
Wilson  W.  Stearly. 
William  H .  Street. 
Grant  F.  Wilber. 
Wilson  S.  Yerger. 


S.  H.  Hayles. 

R.  FI.  Henneley. 

W.  P.  Huie. 

H.  L.  Nicholas. 

P.  C.  Pease. 

W.  W.  Pinkerton. 
D.  F).  Roseman. 

R.  O.  Van  Horn. 
M.  L.  Van  Keuren. 


Phil  V.  Bessey. 
William  T.  I)om!» 
( ieorge  ComstocL 
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W.  K.  Young,  Jr. 
INTERNATIONAL  NEWS  SERVICF:. 

Room  6.  (.Mezzanine 


W.  B.  Goode. 

F'rank  R.  Margesoii. 
Carl  L.  Turner. 

S.  1.  Neiman. 

Dennis  J.  Mason. 


IN('.  F)xhibition 
FliMir.) 

Frank  Mason. 

Geo.  T.  Hargreaves. 

Barry  Faris. 

L.  A.  Huston. 

Geo.  Courcier. 

Mi'S  M.  Shanley 
JAM  POL  COMPANY. 

H.  M.  Jampol.  K.  J.  Herminghausen. 
Jus.  Fontaine. 
KI.MBERLY-CLARK  CO. 

C.  H.  Sage.  H.  F.  Badgley. 

R.  M.  Watt.  D.  A.  Nicholson. 

F'rank  L.  Blake 

Jl'NIOR  NEWSPAPERS.  Space  17. 
(Mezzanine  F'loor.) 

KING  FEATURES  SYNDICATE. 

Exhibition  Room  2.  (Mezzanine  F'loor.) 
Frank  J.  Nicht.  C.  B.  Travis. 

John  A.  Brogan.  Jr.  Shirley  Olympius. 
Walter  E.  Moss.  L  F.  Alofsin. 

B.  A.  Caparell.  Clark  Kinnaird. 

Norman  E.  Black. 

KOHLER  SYSTEM. 

G.  A.  Edw.  Kohler. 

Franklin  W.  Kohler. 

George  J.  Patitz. 

LANSTON  MONOTYPE  MACHINE  CO 
Harvey  D.  Best. 


David  G.  Bernard. 
Theo.  R.  Wolf. 
George  R.  Hefner. 


T.  Frank  Morgan. 
Richard  Beresford. 
William  C.  Kirby. 
Stanley  E.  Haigh. 


lerbert  H.  Morley. 
G.  'Walter  Lieb. 
Wesley  E.  Conklin. 
Frank  M.  Sherman. 


LOCKWOOD  GREENE  ENGINEERS, INC 
David  Filwell.  G.  B.  Tanis. 

R.  V.  Ilanta. 

LEDGER  SYNDICATE.  Parlor  B. 

(Ball  Room  F'loor.) 

John  E.  Watkins.  Clyde  F'.  Rex. 

B.  G.  Bryant.  H.  U.  Clayton. 

Margaret  G.  Underhill. 
LUDLOW  TYPOGRAPH  COMPANY. 
Banquet  Room.  (Ball  Room  Floor.) 

Philip  P.  Merrill.  John  O.  King. 

W.  F.  Mulcahy.  P.  I.  Robbins. 
.MAGNFrriC  BASEBALL  CORPORA'TION. 

George  H.  Reynolds.  William  Rossi. 

L.  MARTIN  &  CO.  COLUMBIAN  NEWS 
INK. 

•Arthus  S.  Thompson.  G.  A.  Lewis. 
Stuart  Eanes. 

.McNAUGHT  SYNDICATE,  INC. 

V^  V.  McNitt.  F'rank  J.  Murphy. 

Charles  V.  McAdams.  Charles  B.  BniailL 
.MERGE.NTHALER  LINOTYPE  COM- 

P.ANY.  Writing  Room.  (.Mezzanine  Floor.' 
Joseph  T.  Mackey.  Flarry  E.  Reid. 

Walter  H.  Savorv.  Mark  H.  Boyntos 

Fred  C.  Grumman.  B.  F.  Adams. 
Walter  C.  Bleloch.  Fred  W.  Bott. 

C.  C.  Rhame. 

.MONOMELT  CO.MPANY.  Space  11 

(Mezzanine  Floor.) 

R.  E.  Johnson.  L.  W.  Sloane. 

•NEA  SERVICE,  INC.  Elevator  Landing. 
(.Mezzanine  Floor.) 

F'red  S.  F'erguson. 

Janies  W.  Dean. 

Ilerbert  W.  Walker 

Ernest  Lynn. 
NEWSPAPER  AUDIT  AND  RE.SEARCH 
CORPORATION. 

H.  B.  Baker.  K.  K.  Bailey. 

R.  T.  Harrold. 

NEW  ENGLAND  AD\ .  COMPANY. 

.Space  1.  (Mezzanine  F'loor.) 

NEW  YORK  WORLD  SYNDICATE  ud 
NEWS  SERV'ICE.  Exhibition  Room  5. 
(Mezzanine  Floor.) 

F'.  B.  Knapp.  R.  F).  .Moyer. 

W.  H.  Williams.  J.  T.  Dena. 

George  F'.  Murray. 

PENN  MOTIONED  CO. 

(Mezzanine  F'hxir.) 

PEJEPSCOT  PAPER  COMPANY. 

.Arthur  Schroeder. 

PACIFIC  &  ATLANTIC  PHOTOS,  INC 
(See  ('hicago  Tribune.) 
POLLARD-ALLINC.  MFG.  COMPANY. 
Banquet  Room.  (Ball  Room  Floor) 

W.  .M.  Stretch.  G.  D.  Zerfiis. 

Charles  R.  Ketchum.  F'.  DeMinico. 
PUBLISHERS  SERVICE.  Space  i*- 

(Mezzanine  Floor.) 

POST  SYNDICATE. 

(Ball  Room  Floor.) 

John  E.  Watkins. 

B.  G.  Bryant.  . 

Margaret  G.  Underhill. 
SCIENCE  SERVICE,  INC.  „  ^ 

Banquet  Room.  (Ball  Room  Floor.) 
Watson  Davis.  Hallie  Jc'l*!®*’ 

WALTER  SCOTT  &  COMPANY.  , 
Exhibition  Room  8.  (MezzaniiK  r 
David  J.  Scott.  D.  W.  Smyth. 

Walter  C.  Scott.  CoUn  Camp^ll 

Carl  E.  Drange.  Harry  L.  Clark. 

-Arthur  S.  Pease.  Paul  1. 

Harry  Niviling.  Donald  A.  Brew®. 

(Continued  on  page  84) 


Space  I. 


Parlor  B. 

Clyde  F.  Rex. 
H.  U.  Clayton. 


NEW  YORK  ADDRESSES  OF  VISITING  PUBLISHERS 


Ntme  of  Newspaper  Representative  New  York  Address 

»n  (S  D.).  American-News .  James  A.  Mathews . 'I.incoln  Hotel. 

(Mich.)  Telegram .  Stuart  H.  Perry . .Roosevelt  Hotel. 

(\  Y.)  KnickerbockerJPress  Sr  Evening 

■  .  .Arthur  15.  Hecox .  .  Pennsylvania  Hotel. 

. .  ^  John  J.  Connors .  Pennsvlvania  Hotel. 

‘  Walter  P.  Plu  n  ner .  Pennsylvania  Hotel. 

/V  V  1  Times-Union .  H.  H.  Fris .  Pennsylvania  Hotel. 

' - '  Johns.  Knight .  Barclay  Hotel. 

T.  H.  Barry .  Lexington  Hotel. 

Roger  S.  Burrell .  Lexington  Hotel. 

Clarence  J.  Smith .  Pennsylvania  Hotel. 

Royal  W.  Weiler .  Pennsylvania  Hotel. 

Peter  W.  Leisenring .  Pennsvlvania  Hotel. 

John  W.  Stickle .  Pennsylvania  Hotel. 

Paul  C.  Siddall .  Pennsvlvania  Hotel. 

D.  N.  Slep .  Pennsylvania  Hotel. 

H.  L.  Johnston .  Pennsylvania  Hotel. 

F.  G.  Pearce .  Pennsylvania  Hotel. 

Theodore  .Arter,  Ir .  Penns.vdvania  Hotel. 

Gardiner  Kline .  Mc.Alpin  Hotel. 

J.  O.  Hayes .  Astor  Hotel. 

Hil  F.  Best .  122E.  4idSt. 

W.  M.  Toner .  Shelton  Hotel. 

Howard  F.  Emerson .  Plaza  Hotel. 

L.  L.  Desaulniers .  Plaza  Hotel. 

Os -ar  F.  Stauffer .  Lincoln"  Hotel. 

J.  Lyle  Kinmonth .  Martinique  Hotel. 

W.  D.  Mc.Murray .  Martinique  Hotal. 

Chas.  A.  Webb .  Astor  Hotel. 

Don  S.  Elias. .  Plaza  Hotel. 

Jas.  T.  Norris .  Astor  Hotel. 

Chauncey  Forgey .  Astor  Hotel. 

Edgar  Koehl .  Gov.  Clinton  Hotel. 

C.  A.  Rowley .  Pennsylvania  Hotel. 

H.  H.  Henes .  Pennsylvania  Hotel. 

Gordon  K.  Brush .  Gov.  Clinton  Hotel. 

Clark  Howell .  Plaza  Hotel. 

Clark  Howell.  Jr  .  Lexington  Hotel. 

Maj.  John  Sanford  Cohen  Vanderbilt  Hotel. 

Inman  Gray .  Vanderbilt  Hotel. 

J.  R.  Gray.  Jr .  Vanderbilt  Hotel. 

Chas.  U.  Atkinson .  Gov.  Clinton  Hotel. 

J.  Frank  McDermond,  Jr  New  Yorker  Hotel. 

Charles  C.  Cain,  Jr .  Lexington  Hotel, 

H.  A.  Millard .  Lexington  Hotel. 

Charles  D.  Osborne .  Ritz-Carlton  Hotel. 

William  O.  Dapping .  Pennsvlvania  Hotel. 

Victor  J.  Callanan .  Biltmore  Hot#l. 

Rudolph  W.  Chamberlain  Pernsylvania  Hotel. 

J.  T.  Webb.  Jr .  Pennsvlvania  Hotel. 

A.  W.  Snook .  M.  C.  .Mogensen  &  Co. 

122  E.  42d  St. 


Name  of  Newspaper 

Chew  Publi'ations.  In:.  (Ohio). . . 
Chicago  (Ill.)  Tribune . 


Representative 

J.  .A.  C  le  V . 

C  'l.  R.  R.  McCormick 

W.  E.  Macfarlane . 

E.  M.  Antrim . 

A.  W.  Crawford . 

W.  E.  Donahue . 

C.  S.  Benham . 

D.  F.  McMahon . 

W.  J.  Byrnes . 

I.  F.  O’Connell . 

I.  V.-.  Park . 

Mrs.  M.  S.  Levinson.. 

S.  H.  Wharton . 

Jas.  Rothwell . 

J.  B.  McDonald . 

Walter  .A.  Strong . 

James  N.  Shryock. . . . 
Leslie  M.  Barton . 

S.  E.  Thomason . 

Raymond  Hahne . 

Harry  Cohen . 

Jas.  Hannan . 

Harry  W.  Brown . 

Ralph  H.  (Juinn . 

Frank  W.  Rostock _ 

Hulbcrt  Taft . 

C.  H.  Rembold . 

George  Fries . 

T.  Donohue . 

Ed.  Herd . 

Moses  Strauss . 

W.  Guv  Tetrick . 

W.  W.  Powell.  Jr . 

Victor  Morgan . 

Dan  R.  Hanna.  Jr ... . 

C.  F.  McCahill . 

John  S.  McCarrens.  . . . 

Paul  Bellamy . 

.A.  M.  Cl.app . 

C.  H.  Heintzelman.  .  . 

J.  T.  Webb.  Ir . 

Harvey  R.  Young.  .  . . 

A.  E.  Campbell . 

Guv  H.  Bullock . 

C.  J.  Rieker . 

A.  H.  Backus . 

J.  B.  Sherrill . 

Joseph  B.  Finan . 


New^York  Address 

V'anderbilt  Hotel. 
Ritz-Carlton  Hotel. 
Ritz-Carlton  Hotel. 

Barclay  Hotel. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 
Biltmore  Hotel. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 

Hotel  St.  Regis  or 
%  Chicago  Daily  News, 
no  E  42nd  St. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 
Pennsvlvania  Hotel. 

Gov.  Clinton  Hotel. 
A’anderbilt  Hotel. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 
McAlpin  Hotel. 

McAlpin  Hotel. 

McAlpin  Hotel. 

McAlpin  Hotel. 

McAlpin  Hotel. 

Park  Central  Hotel. 
Lexington  Hotel. 

Lexington  Hotel. 
Ambassador  Hotel. 
Delmonico  Hotel. 
Delmonico  Hotel. 

Biltmore  Hotel. 

Roosevelt  Hotel. 

McAlpin  Hotel. 

Commodore  Hotel. 
Pennsylvania  Hotel. 
Vanderbilt  Hotel. 
Vanderbilt  Hotel. 
Vanderbilt  Hotel. 
Vanderbilt  Hotel. 
Pennsylvania  Hotel. 
Plymouth  Hotel. 

%  Devine-Tenney  Corp. 
Chrysler  Bldg. 


Allentown 


Allentown  (Pa.)  Chronicle  &  News 

Alliance  (0.)  Review . 

Altoona  (Pa.)  Morror . 


Chicago  (Ill.)  Illustrated  Times 


Altoona  (Pa.)  Tribune . . 

Arkansas  City  (Ark.)  Travelers . 

Asbiiry  Park  (N.  J.)  Press . 

Asheville  (N.  C.)  Citizen . 

Asheville  (N.  C.)  Times . 

Ashland  (Ky.)  Independent . 

Ashland  (0.)  Times-Gazette . 

Ashtabula  (0.)  Star-Beacon . 

Athens  (0.)  Messenijer. . 

Atlanta  (Ga.)  Constitution . 

AtlanU  (Ga.)  Journal . 


Chillicothe  (O.)  Scioto  Gazette  . 

Cincinnati  (O.)  Commercial-Tribune 
Cincinnati  (O.)  Post . 

Cincinnati  (O.)  Times-Star . 


Clarksburg  (W.  Va.)  Exponent  and  Telegram. 

Clearwater  (Fla.)  Sun . 

Cleveland  (O.)  News . 

Cleveland  (O.)  Plain  Dealer . 

Clinton  (la.)  Herald . 

Coatesville  (Pa.)  Record . 

Columbia  (S.  C.)  Record . 

Columbus  (O.)  Dispatch . 


Attica  (Ind.)  Ledger-Tribune . . 

Attleboro  (Mass.)  Sun . 

Auburn  (N.  Y.)  Citizen  &  .Advertiser-Journal 


Columbus  (Neb.)  Telegram 
Concord  (N.  C.)  Tribune.  . 
Cumberland  (Md.)  Times.. 


Augusta  (Ga.)  Chronicle. . 
Aurora  (111.)  Beacon-News, 


Dallas  (Tex.)  Times-Herald . 

Dallas  (Tex.)  News  and  Journal . . .  . 

Danville  (Ill.)  Commercial-News .  . 

Davenport  (la.)  Democrat .  .  . 

Davenport  (la.)  Times . 

Davton  (O.)  News . 

Deland  (Fla.)  Sun  News . 

Des  Moines  (la.)  Register  and  Tribune . 

Detroit  (Mich.)  Detroit  Daily . 

Detroit  (Mich.)  Free  Press . 

Dodge  City  (Kan.)  Globe . 

Dover  (O.)  Reporter . 

Dubuque  (la.)  Telegraph-Herald  and  Times- 

Journal . 

Duluth  (Minn.)  Herald . 

Durham  (N.  C.)  Herald  and  Sun . 


Tom  C.  Goo'h . 

Edwin  J.  Kiest . 

Walter  A.  Dealey . 

W.  J.  Parrett . 

.Mr.  and  Mrs.  Frank  D. 

Throop . 

E.  P.  Adler . 

Hughlett  Hollvday,  Jr. . . . 

R.  H.  Gore.  . ! . 

John  Cowles . 

Gardner  Cowles.  Jr . 

Lee  Ellm.aVer . 

W.  H.  Pettibone . 

J.  C.  Denious . 

A.  A.  Hoopingarner . 

P.  W.  Woodwar.d . 

M.  F.  Hanson . 

W.  N.  Keener . 

M.  F.  Murdaugh . 


St.  Regis  Hotel. 

St.  Regis  Hotel. 
Winthroo  Hotel. 
Lexington  Hotel. 

Gov.  Clinton  Hotel. 
Gov.  Clinton  Hotel. 
Pennsylvania  Hotel. 
Lincoln  Hotel. 
Savoy  Plaza  Hotel. 
Savoy  Plaza  Hotel. 
President  Hotel. 
Pennsylvania  Hotel. 
Lincoln  Hotel. 

Gov.  Clinton  Hotel. 


Frank  E.  Langley . 

Chas.  P.  Manship . 

A.  L.  Miller . 

N.  E.  Conine . 

Svdney  A.  Lazarus.  .  .  . 

Herman  Lazarus . 

Maurice  Zinadcr . 

E.  L.  Freeland . 

James  H.  March . 

B.  P.  Eldred . 

R.  F.  Collins . 

S.  A.  Perkins . 

Frank  E.  Howe . 

J.  M.  Litsch . 

H.  B.  Farqu.iar . 

Thomas  Leavitt . 

Ralph  E.  Bennett . 

Merle  C.  Ostrom . 

H.  M.  Ayres . 

Cleveland  E.  Dodge.  .  . 

Davis  Merwin . 

Irving  W.  Hart . 

Roland  R.  Harrison.  .. 

Norman  S.  Rose . 

Amos  Weston . 

Col.  Herbert  A.  Johnson 

Frank  L.  Perrin . 

Charles  H.  Taylor . 


Pennsvlvania  Hotel. 
McAlpin  Hotel. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 

.S7Q  Ave.  C,  Bayonne,  N,  J. 
.S79  Ave.  C,  Bayonne,  N.  J. 
.S79  Ave.  C,  Bayonne.  N.  J. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 
Commodore  Hotel. 
Commodore  Hotel. 

St.  Regis  Hotel. 

Le.\ington  Hotel. 

McAlpin  Hotel. 

Le.'vington  Hotel. 

McAlpin  Hotel. 

Astor  Hotel. 

Astor  Hotel. 

Lincoln  Hotel. 

99  John  St. 

Astor  Hotel. 


Barre  (\'t.)  Times . 

Baton  Rouge  (La.)  State  Times  &  Advocate. 

Bank  Creek  (Mich.)  Enquirer- .News . 

Battle  Creek  (Mich.)  Moon-Journal . 

Bayonne  (X.  J.)  Times . 


Beaver  (Pa.)  Times . 

Beaver  Falls  (Pa.)  News-Tribune . 

Beloit  (Wis.)  News . 

Bellingham  (Wash.)  Herald . 

Bennington  (Vt.)  Banner . 

Bethlehem  (Pa.)  Globe-Times . 

Beverly  (Mass.)  Times . 

Binghamton  (N.  Y.)  Press . 

Binghamton  (N.  Y.)  Sun . 

Bisbee  (Ariz.)  Review . 

Bloomin^n  (Ill.)  Pantagraph . 

Boi<e  (Idaho)  Idaho  Statesman . 

Boston  (Mass.)  Christian  Science  Monitor 


Lexington  Hotel. 
Biltmore  Hotel. 


East  Liverpool  (O.)  Review, 


Louis  H.  Brush .  .  . 
Roy  D.  Moore .... 
Henry  R.  Schaffner 
J.  H.  McGrath... . 

I.  L.  Stackhouse.  . 

A.  M.  Umholtz. . . . 
Fred  L.  Crane.  .  .  . 
Elmer  E.  Stanion.. 
(leorge  W.  Swift .  . 
Rufus  R.  Ness.  . . . 
Yan  lell  C.  Cline.  . 
F.  E.  Tripp . 

J.  T.  Calkins . 

L.  Beniamin . 

C.  I.  Chamberlain. 
Ed.  J.  Fehn . 


Pennsylvania  Hotel. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 


270  Madison  Ave  . 

270  Madison  Ave. 

270  .Madison  Ave. 

270  Madison  .Ave. 

270  Madison  Avt 
%  A.  N.  P.  A.  270  Madison 
Ave. 

Woodstock  Hotel. 

Lexington  Hotel. 

Gov.  Clinton  Hotel. 

Gov.  Clinton  Hotel. 


Elizabeth  (N.  J.)  Journal 


Elizabeth,  N.  J. 

Elizabeth,  N.  J, 

Elizabeth,  N.  J. 

Elizabeth.  N.  J. 
Pennsvlvania  Hotel. 

%  J'.  P.  McKinney  &  Son. 
19  W.  44th  St. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 


Boston  (Mass.)  Globe . 

Bradford  (Pa.)  Era . 

Bridgeport  (Conn.)  Herald . 

Bridgeport  (Conn.)  Times-Star . . . 

Bristol  (Conn.)  Press . 

Bristol  (Va.)  News-Bulletin . 

Brocton  (Mass.)  Enterprise . 

Brooklyn  (N.  Y.)  Eagle . 

Brooklyn  (N.  Y.)  Standard-Union 
Brooklyn  (N.  Y.)  Times . 


Carl  G.  Milligan . 

Leigh  Dancnberg . 

H.  D.  Bradley . 

J.  L.  McGovern . 

•Arthur  S.  Barnes. 

Munsey  Sla  k . 

Chas.  L.  Fuller. 

Frank  E.  Gannett .  . . . 

Daniel  Ni  .oll . 

Fremont  C.  Peck .... 

John  N.  Harman . 

George  R.  Rothwell . . 
Charles  H.  Karsboom 
Edward  S.  Dobson .  .  . 


Elk  City  (Okla.)  News . 

Elmira  (N.  Y.)  Star  Gazette  and  Advertis: 

Erie  (Pa.)  Dispatch-Herald . 

Evansville  'Ind.)  Courier  and  Journal. . . . 


Lexington  Hotel. 

Eade.  Brooklyn.  N.  Y. 

.S40  Atlantic  Ave.,  Bklyn. 
.S40  Atlantic  Ave.,  Bklyn. 
.SIO  Atlantic  Ave.,  B'glyn. 
.S40  Atlantic  Ave.,  Bklyn. 
.S40  Atlantic  Ave.,  Bklyn. 


Fall  River  (Mass.)  Herald-News 


E.  D.  Toohill 


Kelly-Smith  Co.,  Graybar 
Bldg. 

Kelly-Smith  Co.,  Graybar 
Bldg. 

Astor  Hotel. 

Astor  Hotel. 

Plymouth  Hotel. 

7,S  Broadway,  Flushing,  N.Y. 
,d,S0  Madison  Avenue. 
Lincoln  Hotel. 


C.  E.  Sevigny 


Fargo  (N.  D.)  Forum . 

Findlay  (O.)  Courier-Republican . 

Flushing  (N.  Y.)  Journal . 

Fort  Lauderdale  (Fla.)  News .  ... 

Fort  Smith  (.Ark.)  Times- Record  an  d  South  ve-t 

.American . 

Fort  Wayne  (Ind.)  Journal-Gazette . .  . 

Fort  Worth  (Tex.)  Star-Telegram  and  Rc-or1- 
Telegram . 


N.  D.  Black . 

Norman  D.  Black 
L.  N.  Hemin  jer. . 
Wm.  M.  Cle nens. 
Dean  P  il  ner .... 
R.  H.  Gare . 


®™*'|'Moore  Newspapers.  Inc.  (O.);  Cantor 
10.)  Repository;  E.  Liverpool  (O.)  Review; 
"•"PJI  (0  )  Star;  Salem  (O.)  News;  Steuben- 
wile  (0.)  Herald-Star . 


Louis  H.  Brush . 

Roy  D.  Moore . 

Henry  R.  Schaffner . 

E.  J.  Tilton . 

Burrows  Matthe'vs. 
W.  J.  Conners.  Jr.  . 
Edward  H.  Butler. . 
Ernest  D.  Anderson 
John  W.  Rosenbach 
Ernest  Langbein .  .  . 
Joseph  H.  Coffin.  .  . 
I.  Tracy  Garrett .  .  . 
Harold  E.  Morgan . . 
David  W.  Howe .... 
Jos.  L.  Markham . . . 


Pennsylvania  Hotel. 
Pennsvlvania  Hotel. 
Pennsvlvania  Hotel. 
Bristol  Hotel. 
Vanderbilt  Hotel. 
Vanderbilt  Hotel. 
Yale  Club. 
Pennsylvania  Hotel. 


J.  S.  Parks . 

L.  G.  Ellingham 
A.  Schae.'er . 


New  Yorker  Hotel. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 

Plaza  Hotel. 

Lexington  Hotel. 

Lexington  Hotel. 

Roosevelt  Hotel. 

.McAlpin  Hotel. 

St.  James  Hotel. 
Pennsylvania  Hotel  and  % 
Williams.  Lawrence  and 
(.resmer  285  Madison  Ave. 


Brownsmlle  (Pa.)  Telegraph _ 

Buffalo  (N.  Y.)  Courier-Express 

(N.  Y.)  News . 


Amon  Cf.  Carter . 

James  M.  North.  Jr  .  .  .  . 

A.  L.  Sh’iman . 

Mr.  &  Mrs.  Max  Powler. 

James  L.  Newman . 

Josiah  P.  Rowe.  Jr . 

George  A.  Osborn . 


Frankfort  (Ini.)  Times . 

Frankfort  (Ky.)  State  Journal . 

Fredericksburg  (V^a.)  Free  Lance-Star 
Fresno  (Cal.)  Republican . 


Burlington  (Is.)  Gazette . 

BurUngton  (Is.)  Hawk-Eye . 

'  Pf®*  Press . 

Butte  (Mont.)  Montana  Standard 


Lexington  Hotel. 


Lexington  Hotel. 
New  Yorker  Hotel. 


J.  R.  Snvder. . . 
G.  B.  Williams 
W.  A.  Gracey . . 
A.  P.  Irving .  .  . 
A.  J.  Pease. .  . . 


Pennsylvania  Hotel. 
Gov.  Clinton  Hotel. 
Gov.  Clinton  Hotel. 
Astor  Hotel. 

Astor  Hotel. 


Gary  (Ind.)  Post-Tribune . 

Genex-a  (N.  Y.)  Times . 

Glens  Falls  (N.  Y.)  Post-Star  and  Times . 

Gloversville  (N.  Y.)  Leader-Republican  and 
Herald . 

Gloucester  (Mass.)  Times . 

Goldsboro  (N.  C.)  News-Argus . 

Grand  Forks  (S.  15.)  Herald . 

Great  Falls  (Mont.)  Tribune . 

Greensboro  (N.  C.)  Record . 

Greenville  (Pa.)  Record-.Argus . 

Greenville  (Tsnn.)  Democrat-Sun . 

Greensburg  (Pa.)  Review-Tribune . 


T.  O.  Huckle . 

L.  H.  Merrick . 

J.  David  Stern . 

Fred  T.  Willhite . 

Ixiuis  D.  Brush . 

Roy  D.  Moore . 

Henrv  R.  Schaffner . 

Mr.  St  Mrs.  J.  L.  Miller 

Robt.  L.  Smith . 

W.  E.  Chilton.  Jr . 

J.  E.  Chilton,  zd . 

B.  H.  Anderson . 

W.  C.  Do  wd.  Jr . 

Curtis  B.  Johnson . 

Walter  C.  lohnson . 

H.  C.  Adler . 

Chas.  R.  Long . 

Fred  R.  Long . 

George  R.  Katz . . 


Embassy  Hotel. 
Pennsvlvania  Hotel. 
Savov-Plaza  Hotel. 
Lexington  Hotel. 
Pennsvlvania  Hotel. 
Pennsvlvania  Hotel. 
Pennsvlvania  Hotel. 

Astor  Hotel. 

Astor  Hotel. 

Astor  Hotel. 

Vanderbilt  Hotel. 
Pennsvlvania  Hotel. 

Astor  Hotel. 

Vanderbilt  Hotel. 

Lexington  Hotel. 

%  New  York  Times. 

Astor  Hotel. 

Astor  Hotel. 

E.  Katz  Special  Adv.  Agency 
58  West  40th  St. 


\snK:n.)  .xews . 

W"<>««,(0.)  Jeffersonian. 
^•Jen  (N.  J.)  Courier-Post 

C“ton(0.)  Repository . 

Rapids  (la.  )  Gazette 
l-nwlsston  (W.  Va.)  Gazette. 

■ 

Clieyetuie  (Wyo.)  State  Tribi. 


Frank  L.  Rosters . 

Edward  H.  Mills . 

Fred  E.  Smith . 

Edward  E.  Mickens . 

Talbot- Patrick . 

M .  M .  Oppegard . 

O.  S.  Warden . 

W.  Harold  Essex . 

R.  L.  Binder . 

John  L.  Momson . 

Mrs.  Edith  O’Keefe  Su- 

sonjf . 

E.  Arthur  Sweeny . 

Robert  B.  Herbert . 


Commodore  Hotel. 

McAlpin  Hotel. 

McAlpin  Hotel. 

McAlpir.  Hotel. 

Lexington  Hotel. 

Astor  Hotel. 

Commodore  Hotel. 

Lincoln  Hotel. 

Lincoln  Hotel. 

%  Fr^  Kimball,  Inc.,  67  W. 
44th  St. 


Shelton  Hotel. 

Gov.  Clinton  Hotel. 
Gov.  Clinton  Hotel. 
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NEW  YORK  ADDRESSES  OF  VISITING  PUBLISHERS 


Name  of  Newapaper 


RepreoentatlTe 


New  York  Addreoo 


-  fU  T  ^  News .  Harry  B.  Haines .  143  Ellison  St.,  Paterson. 

Pstenonl  -J-i  ^les  C  L«vine .  143  Ellison  St.,  Paterson. 

Piterson  “  " 


(N.  JO  Press-Guardian .  Chas.  D.  Whidden 


Name  of  Newspaper 

St.  Cloud  (MinnO  Times-Joumal . 

St.  Joseph  (Mo.)  News-Press  and  Gazette. 


Arthur  Krahmer. 
Chester  Foyle. 


piiilwklphia  (Pa.)  Public  1 


n— mi  Woumal-Transcript .  Merle  Slane .  Lexington  Hotel. 

(lU.)  jouiua  P.  A.  Stowe .  Lexington  Hotel. 

„  •  mn  Star  .  Clarence  Eyster .  Astor  Hotel. 

'  . .  Louis  Proehl .  Astor  Hotel. 

Seymour  Oakley .  Astor  Hotel. 

:  Ledger. .  Elfreth  Watkins.. . .  Vanderbilt  Hotel. 

B.  G.  Bryant .  Pennsylvania  Hotel. 

C.  P.  Rex .  Pennsylvania  Hotel. 

H.  U.  Clayton .  Pennsylvania  Hotel. 

Margaret  G.  Underhill. . .  Pennsylvania  Hotel. 

Philadelphia  (Pa.)  Inquirer . Jo^  C).  Martin . 

pwSddohia  (Pa.)  Record . J.  David  Stem 

K  '  Arisona  Republican .  ^  w  - - 


St.  Louis  (Mo.)  Star . 

St.  Paul  (Minn.)  Dispatch  and  Pioneer  Press. 
Steubenville  (O.)  Herald-Star . 


Syracuse  (N.Y.)  Post-Standard.. 


Repreaenlative  New  York  Addreaa 

Fred  Schilplin .  St.  James  Hotel. 

H.  A.  Sprague .  Yale  Club. 

C.  M.  Palmer .  Ritz-Carlton  Hotel. 

Elzey  Roberts .  Pennsylvania  Hotel. 

Leo  E.  Owens .  Savoy-Plaza  Hotel. 

Louis  H.  Brush . Pennsylvania  Hotel. 

Roy  D.  Moore .  Pennsylvania  Hotel. 

Henr>’  R.  Schaffner .  Pennsylvania  Hotel. 

J.  D.  Barnum .  N.Y.  Club,  20  W.  40th  St. 

H.  P.  Bull . 

A.  J.  Gordon .  N.  Y.  Club.  20  W.  40th  St 


^iS''(^'.')  Headlight  and  Sun. 
Pittsburgh  (Pa.)  Post-Gazette . 


...  Savoy-Plaza  Hotel. 

W.  W.  Knorpp .  Pennsvlvania  Hotel. 

C.  P.  Ridenour .  Gov.  Clinton  Hotel. 

Georm  A.  Winters .  Plymouth  Hotel. 

Paul  Block .  247  Park  Ave. 

Oliver  J.  Keller .  247  Park  Ave. 

R.  Kent  Hanson .  247  Park  Ave. 

Pitubunih  (Pa.)  Press .  Prank  T.  Carroll . .  Lexington  Hotel. 

RSbSIh  (Pa.)  Sun-Telegr^h .  H.  M.  Bitner . 

Pittsfield  (Mass.)  Berkshire  Eagle .  Donald  B.  Miller .  Lexington  Hotel. 

PUudidd(N.J.)  Courier-New. . ;  Ke'l'l’ n!  ji 

A.  Wallace  Zimmerman. .  Plainfield.  N.  J. 

Plitttburg  (N.  Y.)  News .  Edward  T.  Dinneen . Gov.  Clinton  Hotel. 

Ponca  City  (Okla.)  News .  Clyde  E.  Muchmore .  %  Fralick.  Bates  &  Alward, 

270  Madison  Ave. 

Port  Huron  (Mich.)  Times-Herald .  Louis  A.  Weil .  Park  Central  Hotel. 

Port  lervis  (N.  Y.)  Union-Gazette .  Fred  D.  Salmon .  Bristol  Hotel. 

portjervun  Wm.  O.  Cooley .  Bristol  Hotel. 

Portland  (Ore.)  Oregonian .  R.  G.  Callvert .  Biltmore  Hotel. 

Portsmouth  (N.  H.)  Herald .  P.  W.  Hartford . Victoria  Hotel. 

Portsmouth  (Va.)  Star .  Norman  R.  Hamilton. .. .  Vanderbilt  Hotel. 

Pottstown  (Pa.)  News .  W.  L.  Binder .  Pennsylvania  Hotel. 

Pottsville  (Pa.)  Republican . J.  H.  Zerbey .  Seymour  Hotel. 

T.  H.  Zerbey.  Jr .  Seymour  Hotel. 

E.  L.  Clifford .  Seymour  Hotel. 

Poughkeepsie  (N.  Y.)  Star .  Ernest  L.  Owen .  Astor  Hotel. 

Richard  E.  Coon,  Jr . Astor  Hotel. 

Richard  Brown . Astor  Hotel. 

Poughkeepsie  (N.  Y.)  Sunday  Courier .  E.  D.  Tobey . 

J.  R.  Sullivan . 

Providence  (R.  I.)  News-Tribune .  R.  I.  Wakeman .  Pennsylvania  Hotel. 

D.  J.  McNulty .  Pennsylvania  Hotel. 


Ouincy  (Mass.)  News .  Perley  E.  Barbour .  Lincoln  Hotel. 

W.  D.  S.  Shields.  Lincoln  Hotel. 

Ouincy  (Mass.)  Patriot  Ledger .  Walter  H.  Whitney .  Lexington  Hotel. 

Hugh  H.  Boyd .  Lexington  Hotel. 


Tacoma  (Wash.)  Ledger  and  News-Tribune. . .  Charles  B.  Welch . 

Tarrytown  (N.  Y»)  News .  W.  L.  Panning . 

J.  Noel  Macy . 

Wallace  Odell . 

Taunton  (Mass.)  Gazette .  William  H.  Reed . 

Titusville  (Pa.)  Herald .  E.  T.  Stevenson . 

James  B.  Stevenson . 

Toledo  (O.)  Times .  R.  C.  Patterson . 

Mrs.  Clara  C.  Dun . 

Topeka  (Kan.)  Capital .  Senator  Arthur  Capper... 

Mr.  and  Mrs.  Marco 

Morrow . 

H.  S.  Blake . 

Topeka  (Kan.)  State  Journal .  Prank  P.  MacLennan.. . . 

Mrs.  Prank  P.  MacLennan 

Towanda  (PaJ  Review .  T.  J.  Finn . 

H.  M.  Turner . 

Traverse  City  (Mich,)  Record-Eagle .  Austin  C.  Batdorff . 

Trenton  (N.  J.)  Times .  Thomas  L.  Kemey . 

Joseph  A.  Kemey . 

Troy  (N.  Y,)  Record .  David  B.  Plum . 

Troy  (N.  Yj  Times .  Robert  P.  Anderson . 

Tucson  (Ariz.)  Citizen .  Gen.  Prank  H.  Hitchcock . 

Tulsa  (Okla.)  Tribune .  Arba  J.  Irvin . 


Lexington  Hotel. 


Pennsylvania  Hotel. 
Gov.  Clinton  Hotel. 
Gov.  Clinton  Hotel. 


Tulsa  (Okla.)  World .  F.  O.  Larson . 

N.  G.  Henthorne. 

Tuscaloosa  (Ala.)  News .  Bruce  Shelton _ 


Roosevelt  Hotel. 

Roosevelt  Hotel. 

Roosevelt  Hotel. 

Victoria  Hotel. 

Victoria  Hotel. 

Lincoln  Hotel. 

Lincoln  Hotel. 

Commodore  Hotel. 
Pennsylvania  Hotel. 
Pennsylvania  Hotel. 

Astor  Hotel. 

Friar’s  Club. 

Lexington  Hotel  or  %  Small, 
Spencer  &  Levings,  247 
Park  Ave. 

Pennsylvania  Hotel. 
Savoy-Plaza  Hotel. 
Pennsylvania  Hotel. 


Union  City  (N.  J.)  Hudson  Dispatch .  Haddon  Ivins .  Union  City,  N.  J, 

Walter  Dcxiwell .  Union  City,  N.  J. 

William  Rubel .  Union  City,  N.  J. 

Utica  (N.  Y.)  Observer- Dispatch .  Prentiss  Bailey .  Pennsylvania  Hotel. 

Utica  (N.  Y.)  Press .  William  V.  Jones .  Astor  Hotel. 


Vandergrift  (Pa.)  News .  Herbert  D.  Brauff. 


%  Fred  Kimball,  Inc.,  67 
W,  44th  St. 


W 


Rakigb  (N.  C.)  News  and  Observer . 


Rileigh  (N.  C.l  Times . . . . 
Racine  (Wis.)  Times-Call . 


Reading  (Pa.)  Times . 

Richmond  (Va.)  News  Leader. 


Richmond  (Ind.)  Palladium  and  Item . . 
Roanoke  (Va.)  Times  and  World-News. 


Rochester  (N.  Y.)  Times-Unicm . 

Rochester  (N.  Y.)  Democrat  and  Chronicle . 
Rochester  (N.  Y.)  Journal- American . 


Rockford  Newspapers.  Inc.  (Ill.)  Star  and 
Register-Gazette . 


Rock  Hill  (S.  C.)  Herald . 

Rock  Island  (111.)  Argus . 

Rocky  Mount  (N.  C.)  Telegram . 

Rome  (N.  Y.)  ^ntinel . 


Rutland  (Vt.)  Herald. 


Josephus  Daniels,  Jr . Plaza  Hotel. 

Prank  Daniels .  Plaza  Hotel. 

John  A.  Park .  Lexington  Hotel. 

John  H.  Heim .  Lincoln  Hotel. 

R.  J.  Virtue .  Lincoln  Hotel. 

I.  Joe  Hornstein .  845  Riverside  Drive. 

John  Stewart  Bryan . Pennsylvania  Hotel. 

W.  Brydon  Tennant .  Pennsylvania  Hotel. 

L.  A.  Gainra,  Jr .  Pennsylvania  Hotel. 

E.  H.  Harris .  Pennsylvania  Hotel. 

W.  E.  Thomas .  McAIpin  Hotel. 

J.  P.  Fishburn .  McAIpin  Hotel. 

Roy  C.  Kates .  Pennsylvania  Hotel. 

Fred  A.  Glover .  Pennsylvania  Hotel. 

Roy  C.  Kates .  Pennsylvania  Hotel. 

Fred  A.  Glover .  Pennsylvania  Hotel. 

Frank  L.  McShane . Harvard  Club. 

Lew'is  B.  Rcx:k .  Harvard  Club. 

Roscoe  S.  Chapman . Pennsylvania  Hotel. 

Elliott  S.  Bartlett . Pennsylvania  Hotel. 

Russell  Chapman .  Pennsylvania  Hotel. 

A.  W.  Hnckle .  Pennsylvania  Hotel. 

John  W.  Potter .  Astor  Hotel. 

J.  L.  Home,  Jr .  Victoria  Hotel. 

A.  R.  Kessinger .  Pennsylvania  Hotel. 

F.  E.  Kessinger .  Pennsylvania  Hotel. 

L.  B.  Noble . . . 


Warren  (O.)  Tribune  Chronicle . 

Washington  (D.  C.)  Times  and  Herald.  . . 

Washington  (D.  C.)  Times . 

Washington  (D.  C.)  United  States  Daily. 


Washington  (Pa.)  Observer  and  Reporter. 


Waterbury  (Conn.)  Democrat . 

Waterbury  (Conn.)  Republican  and  American 


Watertown  (N.  Y.)  Times . 

W'ausau  (Wis.)  Record-Herald . 

Waynesboro  (Va.)  News-Virginian . 

Webster  (Mass.)  Times . 

Westerly  'R.  I.)  Sun . 

White  Plains  (N.  Y.)  Reporter . 

W'ichita  (Kan.)  Beacon . 

Wichita  (Kan.)  Eagle . 


Wilkes-Barre  (Pa.)  News . 

Wilkes-Barre  (Pa.)  Sunday  Independent. 

Wilkes-Barre  (Pa.)  Record . 


Swiimento  (Cal.)  Union .  William  H.  Dodge., 

^ntw  (Mich.)  News .  Arthur  R.  Treanor. 

Sslsmanct  (N.  Y.)  Republican-Press .  Matthew  'Weber . . . , 

Sslem  (Mass.)  News .  Wm.  E.  Foster.. . . 


Biltmore  Hotel. 

8521  114th  St.,  Richmond 
Hills,  L.  I. 

%  Julius  Mathews  Agency 

e,  17  W’.  40th  St. 

(0.)  News .  Louis  H.  Bmsh . Pennsylvania  Hotel. 

Roy  D.  Moore .  Pennsylvania  Hotel. 

c-r  v.  Henry  R.  Schaffner .  Pennsylvania  Hotel. 

(N.  CO  Post .  I.  F.  Hurlev.  Jr .  Lexington  Hotel. 

^t  Lake  ()i^  (Utah)  Deseret  News . Janes  M.  Kirkham .  10  E.  40th  St. 

w  Bemarfino  (Cal.)  Sun .  R.  C.  Harbison .  Plymouth  Hotel. 

«n  Jose  (Cal.)  Mercury  Herald . 1:  Hav*® .  Astor  Hotel. 

c..  //«,,»,  E.  A.  Hayes .  Astor  Hotel. 

J  . .  G.  Logan  Payne .  Montclair  Hotel. 

.  F.  R.  Champion .  Pennsylvania  Hotel. 

’tranton  (Pa.)  Scrantonian .  E.  Tra^  Sweet .  Plymouth  Hotel. 

M.  L.  Goodman .  McAIpin  Hotel. 

c_.„ _ Richard  Little .  McAIpin  Hotel. 

ton  (Pa.)  Tunes .  E.  J.  Lynett,  Sr .  Pennsylvania  Hotel. 

E.  J.  Lynett,  Jr .  Per.nsylvania  Hotel. 

J.  E.  Bradley .  Pennsylvania  Hotel. 

/B  ,  T.  ...  J.  W.  Flanagan . Pennsylvania  Hotel. 

Ion  (Pa.)  Republican .  L.  B.  'Tvler .  Pennsylvania  Hotel. 

M.  J.  Weir .  Pennsylvania  Hotel. 

.  Stauffer . . . 

/Jj  )  Tfibune .  John  H.  Kelly . Roosevelt  Hotel. 

"^e  (Mass.)  News .  Charles  H.  McGlue .  Paramount  Hotel. 

Sootli  J  ,  .  Harry  W.  Brett .  Paramount  Hotel. 

SouthenTvJIS?'  .  F.  A.  Miller .  Commodore  Hotel. 

.  Cranston  Williams .  Gov.  Clinton  Hotel. 

wtanburg  (S.  C.)  Herald  and  Journal . Pierre  H.  Fike .  Lexington  Hotel. 

Charles  O.  Hearon .  Lexington  Hotel. 

.  'William  W.  Holland . Lexington  Hotel. 

'William  LaVarre .  Harvard  Club. 

Spartanh«ro  rc  r  »  XT  J.  T. 'Webb,  Jr .  Pennsylvania  Hotel. 

I,  P-l  News. . .  Virgil  V.  Evans .  Pennsylvania  Hotel. 

ash.)  Spokesman-Review .  W.  H.  (jowles,  Sr .  St.  Regis  Hotel. 

Swawfieij  mi  1  e*  ,  r  .  W.  H.  Cowles,  Jr .  St.  Regis  Hotel. 

(Bl.)  State  Journal .  A.  W.  Shipton .  %  M.  C.  Mogensen  &  Co. 

^leiigfiek!  mi  1  c,  •  Uagon .  122  E.  42d  St. 

•^“gaew  (ID.)  State  Register .  George  M.  Clendenin. .. .  Plaza  Hotel. 

SttizwficU  ru.  \  r.  Tnomas  Rees .  Plaza  Hotel. 

StASustine  ’Ll .  H.S.  Jewell .  Permsylvania  Hotel. 

(Fla.)  Record .  Herbert  Felkel .  Plymouth  Hotel. 

G.  H.  McEwen . Plymouth  Hotel. 


Wilkes-Barre  (Pa.)  Times-Leader . 

Williamsport  (Pa.)  Sun-Gazette  and  Bulletin. 
Williamsport  (Pa.)  Grit . 


Wilmington  (Del.)  Every  Evening. . . , 
Wilmington  (Del.)  News  and  Journal. 


Wilmington  (Del.)  Star. 


Wilmington  (O.)  News-Journal . 

Winona  (Minn.)  Republican-Herald. 
'Woonsocket  (R.  I.)  Call . 


Worcester  (Mass.)  Telegram  and  Gazette. 


Mrs.  Zell  Hart  Deraing.. .  Pennsylvania  Hotel. 

N.  J.  Whalen .  Pennsylvania  Hotel. 

Archie  R.  R.  Onyun . Astor  Hotel. 

David  Lawrence .  Pennsylvania  Hotel. 

Victor  Whitlock .  Pennsylvania  Hotel. 

Jay  Jerome  Williams .  Pennsylvania  Hotel. 

John  L.  Stewart .  Lexington  Hotel. 

Howard  L.  Christman ....  Lexington  Hotel. 

Cecil  P.  Northrop .  Lexington  Hotel. 

E.  Vincent  Maloney .  Roosevelt  Hotel. 

John  A.  Hayden .  Roosevelt  Hotel. 

W.  J.  Pape .  Astor  Hotel. 

E.  R.  Stevenson .  Shelton  Hotel. 

J.  H.  Darcey .  McAIpin  Hotel. 

W.  B.  Pape .  McAIpin  Hotel. 

Chas.  H.  Congdon .  Plaza  Hotel. 

H.  B.  Johnson .  Plaza  Hotel. 

J.  C.  Sturtevant .  Lincoln  Hotel. 

Louis  Oilman .  134  Haven  Ave. 

R.  W.  Sheldon .  Lincoln  Hotel. 

George  B.  Utter .  Lexington  Hotel. 

W.  I^  Tuller .  White  Plains.  N.  Y. 

Louis  Levand .  Lexington  Hotel. 

M.  M.  Murdock .  Astor  Hotel  or  %  S.  C. 

Beckwith.  Spec.  Agency. 

John  A.  Hourigan .  Pennsylvania  Hotel. 

Thos.  E.  Hefferman .  Lincoln  Hotel. 

Joseph  Rusnock .  Lincoln  Hotel. 

Frederick  G.  Johnson _  %  Rcvnolds- Fitzgerald,  Inc., 

2  West  4Sth  St. 

Col.  Ernest  G.  Smith ....  Knickerbocker  Hotel. 

E.  W.  Prophet .  Knickerbocker  Hotel. 

George  E.  Graff .  Pennsylvania  Hotel. 

Ernest  M.  Case .  New  I^xington  Hotel. 

Dietrick  Lamade .  Gov.  Clinton  Hotel. 

Chas.  D.  Lamade .  Astor  Hotel. 

George  R.  Lamade . Astor  Hotel. 

Howard  J.  Lamade .  Astor  Hotel. 

Wm.  P.  Metten .  Pennsylvania  Hotel. 

Clarence  J.  Pyle .  Astor  Hotel. 

Geo.  N.  Seaver .  Astor  Hotel. 

Joseph  H.  Martin .  %  Howland  &  Howland, 

393  Seventh  Ave. 

Horace  P.  Warrington. . . .  Howland  St  Howland,  393 
Seventh  Ave. 

Wayne  W.  Galvin .  Gov.  Clinton  Hotel. 

H.  G.  White .  Astor  Hotel. 

Samuel  E.  Hudson .  McAIpin  Hotel. 

Buell  W.  Hudson .  McAIpin  Hotel. 

George  F.  Booth .  Pennsylvania  Hotel. 

R.  P.  Andrews .  Pennsylvania  Hotel. 

H.  H.  Hoffman .  Pennsylvania  Hotel. 

C.  H.  Morse .  Pennsylvania  Hotel. 

H.  M.  Booth .  Pennsylvania  Hotel. 

J.  C.  DeWolf .  Pennsylvania  Hotel. 


Yakima  JA’ash.)  Herald  and  Republic .  Ted  Robertson . 

Youngstown  (O.)  Vindicator .  William  F.  Maag,  Jr .  Pennsylvania  Hotel. 

CANADIAN  PUBLISHERS 

Edmonton  (Alta.)  Journal .  John  M.  Imrie .  Pennsylvania  Hotel. 

Halifax  (N.  S.)  Herald-Mail .  Andrew  W.  Robb .  Victoria  Hotel. 

Hamilton  (Ont.)  Spectator .  P.  I.  Ker .  Pennsylvania  Hotel. 

James  R.  Allen .  Pennsylvania  Hotel. 

Montreal  P.  Q.)  La  Presse . J.  P.  Callaghan .  %  Wm.  J.  Morton  (Jo.,  200 

Fifth  Ave. 

Wm.  J.  Morton .  %  Wm.  J.  Morton  Co.,  200 

Fifth  Ave. 

Ottawa  (Ont.)  Citizen .  Jas.  P.  Kenney .  %  Dr.  D.  S.  MacNaughton 

50  Gates  Ave.,  Bklyn. 

Ottawa  (Ont.)  Journal .  Col.  R.  P.  Parkinson .  Vanderbilt  Hotel. 

M.  Powell .  McAIpin  Hotel. 

Toronto  (Ont.)  Globe .  R.  K.  Stocks .  Plaza  Hotel. 

Vancouver  (B.  C.)  Province .  F.  J.  Burd .  Pennsylvania  Hotel. 
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A.  W.  ERICKSON  DISAVOWS  AGENCY’S 
CLAIM  OF  PUFFERY  ON  NEWS  WIRES 


Advertising  Firm’s  Head,  on  Return  from  West,  Says  Letter 
Sent  to  Manufacturers  by  Subordinate 
Misrepresented  Policy 


COMPLETE  disavowal  of  any  inten¬ 
tion  or  effort  to  get  free  publicity 
into  newspaijers  or  on  press  service 
wires  is  expressed  by  A.  W.  Erickson, 
head  of  the  Erickson  Company,  Xew 
York  advertising  agency,  in  a  letter  to 
Edit(«  &  Publisher  this  week. 

In  its  issue  of  April  5,  Editor  &  Pub¬ 
lisher  printed  a  letter  which  had  been 
sent  out  over  the  signature  of  a  subordi¬ 
nate  in  that  agency  to  a  list  of  advertis¬ 
ers,  citing  publicity  services  which  he 
claimed  had  been  performed  by  the 
agency  for  its  clients,  and  which  it  now 
offered  to  perform  for  other  than  clients. 

Editi*  &  Pubi.ishek  was  confident 
that  the  letter  did  not  represent  the  pol¬ 
icy  of  Mr.  Erickson  or  of  his  company, 
and,  finding  that  Mr.  Erickson  was  out 
of  immediate  communication  with  Xew 
^'ork,  placed  the  letter  before  the  act¬ 
ing  head  of  the  agency,  who  acknowl¬ 
edged  its  authenticity  and  defended  the 
practices  it  mentioned,  incidentally  hint¬ 
ing  that  its  publication  in  Editiir  &  Pub¬ 
lisher  might  be  “impolitic." 

Despite  this  incident.  Editor  &  Pub¬ 
lisher  adhered  to  its  belief  that  the  head 
of  the  organization  was  not  acquainted 
with  his  suliordinate’s  actions,  and  would 
not  ratify  them.  For  this  reason  all 
names  were  deleted  from  the  letter  as 
published. 

Prior  to  Mr.  Erickson’s  return  to  the 
city,  P3ditok  &  Pubi.isher  learned  that 
the  ■‘achievements”  claimed  in  the  letter 
had  not  been  done  by  the  Erickson  Com¬ 
pany  nor  for  any  firm  at  the  time  an 
Erickson  client.  They  had  presumably 
been  done  by  Jerome  Heatty,  now  direc¬ 
tor  of  the  Erickson  news-publicity  de¬ 
partment,  for  former  employers.  The 
letter,  characterized  by  Mr.  Erickson,  as 
“the  work  of  an  over-energetic  and  over- 
zealous  man  who  was  not  writing  the 
things  he  really  meant  to  say,  nor  tell¬ 
ing  the  real  policies  of  the  Erickson 
Company,”  claimed  that  the  stunts  had 
been  done  for  his  conqiany’s  clients. 

Editor  &  Publisher  is  glad  indeed 
that  its  confidence  i*'  the  head  of  the 
Erickson  Company  was  not  misplaced, 
and  cheerfully  opens  its  columns  to  Mr. 
Erickson’s  frank  statement  of  his 
agency’s  policy.  In  all  candor,  we  must 
reaffirm  our  belief  that  the  advertising 
agency  has  no  justifiable  right  to  handle 
new’S  or  so-called  “news.”  and  that  this 
practice  which  is  preading  fast  among 
important  agencies,  is  one  which  should 
be  abandoned. 

Mr.  Erickson’s  letter  in  full  follows: 
Mr.  Marlen  E.  Pew, 

Editor  &  Publisher, 

Times  Building,  Xew  York : 

Dear  Mr.  Pew:  I  have  just  returned 
from  a  trip  to  the  Pacific  Coast  and  find 
here  your  article  in  Editor  &  Publisher 
of  April  5th.  First,  I  want  to  express 
my  anpreciation  of  your  statement  of 
confidence  in  the  Erickson  Company  and 
for  your  statement  that  “the  president 
♦  *  *  is  at  present  traveling  at  a  dis¬ 
tance  and  in  view  of  his  absence  and  be¬ 
cause  of  our  confident  belief  that  he 
would  not  sanction  such  practice  it  seems 
fair  to  withhold  his  name.” 

X’either  T  nor  the  director  of  our 
news-publicity  department — who  also 
was  on  the  Pacific  Coast — saw  the  letter 
to  which  you  refer,  before  it  was  mailed. 

It,  obviously,  was  a  letter  that  in  no 
way  expresses  the  policy  of  the  Erick¬ 
son  Company.  It  was  the  work  of  an 
over-energetic  and  over-zealous  man  who 
was  not  writing  the  things  he  really 
meant  to  sav.  nor  telling  the  real  policies 
of  the  Erickson  Company. 

Had  such  a  letter  fairly  represented 
•the  ideas  of  this  company,  vour  protests 
would  have  been  fully  justified. 

The  Erickson  Company  at  no  time 
represents  itself  as  being  able  to  the 
slightest  degree  “to  corrupt  the  flow  of 
news  on  press  service  wires.”  It  is  ut¬ 
terly  opposed  to  any  attempt  to  obtain 
“free  advertising.” 


When  we  first  accepted  from  one  of 
our  clients — the  Technicolor  Motion 
Picture  Corporation — a  commission  to 
handle  its  news  as  well  as  its  advertis¬ 
ing,  we  set  down  definite  principles  as  to 
the  news  department  of  our  agency. 
These  principles  are  as  follows : 

“Xczi's-Publicity  Service  Policy  of 
the  Ilrickson  Company. 

“  ‘It  (the  advertising  agency)  should 
not  engage  in  the  practice  of  attempting 
to  obtain  for  advertisers  that  indiscrim¬ 
inate  tyiie  of  free  publicity  which  has 
neither  legitimate  news,  educational,  nor 
editorial  value.’ — From  ‘.Standards  of 
Practice’  of  the  .\..\..A.A. 

“Subscribing  fully  to  the  above  stand¬ 
ard,  the  Erickson  Company  interprets 
legitimate  publicity  to  mean  items  of 
news  and  current  information,  descrip¬ 
tive  articles  and  other  newspaper  or 
periodical  matter,  designed  to  be  accept¬ 
able  because  of  their  genuine  news,  c<lu- 
cational  or  reader  interest.  We  regard 
as  illegitimate  such  indiscriminate  pub¬ 
licity  as  is  obtained  in  any  degree  as  a 
premium  in  connection  with  coincident 
or  expected  paid-space  advertising,  and 
such  as  is  obtained  by  subterfuge  or  by 
distortion  of  facts. 

“We  believe  an  advertising  agency 
should  be  able  to  offer  valuable  advice, 
counsel  and  service  regarding  legitimate 
publicity.  We  consider,  however,  that 
the  prejiaration  and  placing  of  such  pub¬ 
licity  is  a  function  to  be  discharged  not 
by  the  regular  staff  of  an  advertising 
agency  but  by  specially  trained  news¬ 
paper  men  experienced  in  preparing  and 
supplying  publications  with  editorial  and 
news  stories  from  the  standpoint  of  the 
news  department  or  feature  editors.” 

I  have  been  absolutely  opposed  to  the 
service  given  by  most  press  agents  and. 
as  you  know,  the  w<v)ds  arc  full  of  them. 
What  they  put  out  is  largely  bunk  and 
gets  very  little  attention  from  the  news¬ 
papers.  However,  there  is  such  a  thing 
as  legitimate  news  of  value  to  the  news¬ 
papers  and  of  interest  to  the  public. 

When  such  matter  is  sent  out  openly 
and  honestly  it  gets  recognition. 

We  would  no  more  undertake  “news- 
publicity”  which  was  made  up  of  bunk 
and  mis-statements  than  we  would  take 
a  fake  medical  or  questionable  financial 
account.  In  fact,  one  of  our  clients 
wanted  us  to  do  some  publicity  work  for 
his  company  and  we  told  him  they  had 
nothing  of  news  value  for  us  to  handle. 
He.  therefore,  hired  a  well-known  pub¬ 
licity  agent  on  a  year’s  contract,  much 
to  our  disgust,  and  I  frankly  told  him 
he  would  be  sick  of  his  bargain  in  a 
few  months.  That  prediction  came  true 
and  the  contract  was  cancelled. 

In  our  judgment,  legitimate  “news- 
publicity”  can  be  handled  with  high 
standards  and  to  the  best  advantage 
when  controlled  and  guided  directly  by 
an  ethical  advertising  agency  in  conform¬ 
ity  with  policies  such  as  we  have  estab- 
lishe<l.  Beyond  the  character  of  the 
publicity  itself  and  its  suitability  to  the 
reouirements  of  the  editors,  we  believe 
there  can  be  no  question  at  issue. 

Xo  publicity  department  can  trick 
newspapers  and  news  associations  into 
using  its  material.  It  only  can  call  at¬ 
tention  to  legitimate  news  material  that 
a  newspaiier  reporter  would  write  about 
if  he  came  upon  it  in  the  regular  pur¬ 
suit  of  his  profession. 

That  is  all  our  news  publicity  depart¬ 
ment  ever  has  attempted  to  do.  That  is 
all  it  ever  will  do. 

With  kindest  regards. 

Yours  very  truly. 

A.  W.  Erickson. 


HEADS  DAILY’S  BUREAU 

Marion  S.  Ward,  formerly  on  the  copy 
desk  of  the  Grand  Rapids  (Mich.)  Her¬ 
ald,  was  recently  placed  in  charge  of  the 
Herald  bureau  at  Muskegon,  Mich.,  suc¬ 
ceeding  Carlton  Cady. 


GATE  CRASHERS 


Skelclu-d  for  Editor  &  Publisher 


By  HARRY  NEIGHER,  Albany 
Timet-Union 

ANTI-COPYRIGHT  BILL 
OPPONENTS  HEARD 

Theatrical  Producers,  Book  Publishers 
and  Professors  Have  Their  Say 
After  Authors  Speak  in 
Favor  of  Legislation 

Prediction  that  the  legitimate  stage 
must  perish  if  an  amendment  to  the 
copyright  bill,  as  proposed  by  Represen¬ 
tative  Albert  H.  \’estal,  of  Indiana,  l;e 
adopted  was  voiced  last  week  to  the 
House  Committee  on  Patents  in  Wash¬ 
ington  by  several  theatrical  producers  of 
note. 

(Opposition  to  the  measure  in  its  pres¬ 
ent  form  was  expressed  by  several  lead¬ 
ing  theatrical  prixlucers,  by  the  .\meri- 
can  Association  of  University  Professors, 
which  complained  that  it  would  impede 
the  importation  of  many  books,  and  by 
the  Xational  Publishers  Association, 
which  averred  that  it  would  he  detrimen¬ 
tal  to  the  periodical  publishing  industry. 

.\pproval  of  the  bill  had  been  ex¬ 
pressed  in  the  preceding  week  by  manv 
.■\merican  writers  of  note,  headed  by  Will 
Irwin  and  Chester  T.  Crowell. 

L'pon  pre.sent  conditions.  Lee  Shubert 
said  to  Editor  &  Publisher,  the  legiti¬ 
mate  stage  counts  on  the  sale  of  its  plays 
to  the  movies  and  the  talkies  for  its 
profits.  . 

“Seventy  per  cent  of  the  plays  we  pro¬ 
duce  on  the  stage  are  failures,”  said  Mr. 
Shubert,  “and  we  save  ourselves  only  by 
selling  our  rights  to  the  screen.  And  why- 
should  we  not  sell  our  rights?  We  en¬ 
gage  the  actors,  and  pay  them  and  train 
them,  so  that  they  are  perfect  in  their 
parts  when  they  play  for  the  movies.” 

The  affluence  of  successful  writers  was 
pictured  by  William  Klein,  theatrical 
counsel,  who  averred  that  the  followinp 
royalties  had  been  i>aid  to  authors :  “Des¬ 
ert  Song,”  $573,0(X);  “The  Student 
Prince.  $4i0.(X)0;  “Blossom  Time,”  $595,- 
(XX);  “Potash  and  Perlmutter,”  $.378,285; 
“The  Trial  of  Mary  19ugan,”  $312.6.50; 
“Broadway,”  S300,0()0;  “The  Bat,”  $300,- 
(XX);  “The  Green  Hat.”  $236,411; 
“Friendly  Enemies.”  $2.32,.33i,”  and 
“Xew  Moon,”  $262,000. 

“The  dramatic  composer  gets  his, 
whether  the  producer  gets  anything  or 
not,”  said  Mr.  Klein. 

Under  the  proposed  law,  an  intellectual 
production  would  be  placed  in  the  same 
category  with  a  patented  invention,  and 
the  copyright  would  cover  translations, 
phonograph  and  other  records,  dramatiz¬ 
ation  and  picturizing  for  the  screen, 
adaptation  of  musical  works,  communica¬ 
tion  by  radio,  telegraph  or  telephone ; 
public  performances,  and  delivery  of  lec¬ 
tures,  sermons  or  addresses.  The  copy¬ 
right  would  run  for  50  years. 

.•\t  the  conclusion  of  the  voluminous 
measure,  the  president  is  authorized  to 
proclaim  the  entry  of  the  United  States 
into  the  International  Copyright  Union. 

The  -American  .\ssociation  of  Univer¬ 
sity  Professors  was  represented  by  Dr. 
Henry  Grattan  Doyle,  dean  of  men  and 
professor  of  Romance  languages  at 
George  Washington  University,  and 
George  C.  Lucas,  executive  secretary, 
and  William  B.  Warner,  of  New  York, 
spoke  for  the  Xational  Publishers’ 
.-\ssociation. 


EXPLORER  OBJECTS  Tn 
CAVE  STORY  HEADING 

Dr,  Frank  Nicholson  Compl^j, 
Against  New  York  News  Lint 
Which  Said  “Cave  Guard 
Bossed  Fake  Explorer” 


Complaint  was  made  this  week  by  Dr 
Frank  Xicholson,  explorer  and  writer 
of  the  headline  on  a  story  carried  t» 
the  \eu'  York  Daily  Xeu’s,  April  ij 
presumably  exposing  a  recent  ex^orj.’ 
tion  of  his  in  the  Carlsbad  Caverns,  Xe* 
Mexico. 

Dr.  Xicholson,  in  stories  which  be 
sold  to  the  Xew  York  Times,  claimed 
to  have  ventured  into  parts  of  the  fa¬ 
mous  caverns  never  before  visited  by 
human  beings.  The  News,  in  two  stories 
written  by  Jack  Miley  from  facts  sup¬ 
plied  by  Edward  J.  Rolierts,  assistant 
business  manager  of  the  expedition, 
dared  the  doctor  had  done  practically 
no  exploring  and  was  forbidden  entrance 
by  government  guards  into  the  only  pan 
of  the  caverns  not  visited  by  the  public. 
This  was  a  new  room  only  recently 
opened. 

Dr.  Nicholson’s  complaint,  according 
to  DeWitt  &  VanAken,  attorneys  f« 
the  Daily  News,  centers  on  a  headline 
which  read,  “Cave  Guard  Bossed  Fake 
Explorer.”  He  raised  no  objections  to 
the  stories,  themselves,  the  attorneys 
said.  Xo  suit  has  yet  been  started.  The 
case  is  being  discusst'd  by  the  parties 
concerned. 

The  Xew  York  Times,  in  its  Sunday 
magazine  section,  April  6,  carried  a  story' 
about  the  Carlsbad  Caverns  under  Dr. 
Xichol.son’s  by-line.  On  .April  10  the 
Daily  Xews  stories  appeared.  In  the 
two  stories  Miley  told  of  alleged  troubles 
of  the  expedition  in  getting  started  and 
narrated  how  equipment  was  solicited  on 
a  basis  of  offering  testimonials  to  be 
used  in  advertising.  Miley  quoted  Rob¬ 
erts  in  his  stories.  The  story  broke 
when  Roberts  appeared  in  West  Side 
Court,  New  A’ork,  to  obtain  a  summons 
against  the  manager  of  the  Cambridge 
Hotel,  where,  he  claimed,  his  clothes  and 
four  musical  instruments  were  being  held 
in  Dr.  Nicholson’s  apartment  and  could 
not  be  retrieved  until  the  explorer  paid 
his  rent. 

The  stories  treated  Dr.  Nicholson's 
descriptions  of  the  dangers  of  the  (iris- 
bad  expedition  rather  lightly  and  stresstd 
the  fact  that  the  caverns  are  a  govern¬ 
ment  park  through  which  100, (XW  tour¬ 
ists  strolled  last  year  under  the  protec¬ 
tion  of  guides. 

No  comment  would  be  made  at  the 
offices  of  the  Times  beyond  the  state¬ 
ment  that  the  story  was  purchased  from 
Dr.  Nicholson  in  good  faith. 


AGENCY  WINS  SUIT 


Haehnle  Company  Gets  Judgmtst 
Against  Bus  Company 

J  udgment  for  $6,398.29  spent  in  placing 
newspaper  advertising  for  Interstate 
Transit,  Inc.,  a  bus  company,  was  won 
in  a  recent  suit  brought  by  the  Walter 
F.  Haehnle  Company,  advertising  agency 
of  Cincinnati.  The  jury  decision  wa‘ 
given  despite  the  fact  that  the  agenev 
had  no  signed  contract  with  officers  of 
the  company,  and  only  rough  memoranda 
covering  the  orders  for  insertions. 

Walter  F.  Haehnle,  president  of  the 
agency,  testified  that  he  had  been  ac¬ 
costed  on  the  street  by  the  advertising 
manager  of  the  company,  who  asked  that 
the  agency  take  charge  of  placing  adver¬ 
tising  in  several  cities.  Counsel  for  the 
bus  company  tried  unsuccessfully  W 
show-  that  no  one  with  authority  to  bind 
the  company  had  authorized  the  , 

The  amount  of  the  verdict  covered 
advertising  placed  in  September,  Octo¬ 
ber,  and  November,  1929. 


BROADCAST  SERMONS 

Radio  Station  WTAG  in  Worcetff 
Mass.,  operated  by  the  Worcester  Tee- 
gram  and  Gazette,  and  the  Worcestr' 
Y.M.C.A.  sponsored  the  series  of 
Week  radio  sermons  in  )\’orcester  t  ■ 
week. 
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A.P.  GREETING  MESSAGE  CIRCLED  GLOBE  TWICE  IN  TWO  HOURS,  FIVE  MINUTES 


AMKSSACiK  of  greeting,  riding  on 
the  wings  of  Mercury,  and  starting 
from  Xcw  York,  twice  circled  the  globe 
in  two  hours  and  five  minutes,  making 
a  momentary  call  en  route  at  each  of 
the  18  most  important  foreign  bureaus 
of  the  Associated  Press,  and  four  bu¬ 
reaus  of  its  ally,  Reuters,  the  British 
news  agency. 

.Announcement  of  the  result  of  the 
test,  which  was  made  on  Mardi  31,  was 
withheld  by  the  .Associated  Press  until 
the  eve  of  its  annual  meeting  which  con¬ 
venes  Monday  in  New  York. 

Each  of  the  bureaus  received  the  mes¬ 
sage  in  turn,  and  likewise  in  turn  speed¬ 
ily  relayed  it  on  its  way.  It  was  the 
first  time  in  the  history  of  electrical 
transmission  of  words  that  a  message 
was  so  often  relayed  upon  such  an  ex¬ 
tensive  and  devious  journey.  Its  speed 
over  the  circuitous  but  continuous  route, 
which  was  necessarily  involved,  because 
of  the  widely  separated  bureaus,  con¬ 
stitutes  a  record  of  the  marvelous  means 
of  transmission  available  to  the  press  in 
its  work  of  collecting  news  throughout 
the  world. 

The  message  started  from  New  York 
at  noon.  It  read : 

“Associatkd  I.ONDON  Grektixgs  Rush 
Rh.ay  Keni*fu<'’ 

“Associated”  is  the  cable  address  of 
the  Associated  Press.  "Kenper”  is  the 
cable  address  of  General  Manager  Kent 
Cooper.  “Rush  relay”  meant  that  the 
receiving  office  should  speed  the  mes¬ 
sage  on  to  the  next  bureau,  which  previ¬ 
ously  ha/l  been  designated. 

The  time  of  receipt  and  retransmis¬ 
sion  at  each  bureau  is  shown  in  the 
following  table,  standard  time  in  New 
York  City  being  given  in  each  instance. 


'  .  r.  Ai. 

ReccivH  T-ondon  . 12  :00  : 1 5 

Forwarded  to  Madrid . 12:00:51 

Received  Madrid  . 12:02:30 

Forwarded  Paris  . 12:03:30 

Received  Paris  . 12:12 

Forwarded  Geneva  . 12:13 

Received  Geneva  . 12:30 

Forwarded  Rome  . 12:31 

Received  Rome  . 12:37 

Forwarded  ('onstantinople . 12  :40 

Received  Constantinople  . 12:41 

Forw'ardefl  Vienna . 12:42 

Received  Vienna  . 12:44 

Forwarded  Berlin  . 12:46 


Received  Berlin  . 12:48 

Forwarded  Mosc»»w  . 12:4V 

Received  Moscow  . 12:57 

Fi>rwarded  Peiping  . 12:59 

Received  Pei|>inK  .  1  :03 

Forwarded  SliaiiKhai .  1  :f)4 

Received  Shanghai  .  1  :07 

Forwarded  Tokyo  .  1  :08 

Received  Tokyo  .  1:17 

Forwarded  Manila  .  1:18 

Received  Manila  .  1  :28 

Forwarded  Honolulu  .  1  :30 

Received  Honolulu  .  1  :31 

Forwarded  San  Francisco .  1  :32 

Received  San  Francisco .  1  :33 

Forvvarded  Mexico  City  via  \ew  York  1  :34 

Received  Mexico  City .  1:37 

F'orwarded  Havana .  1  :38 

Received  Havana .  1  :4o 

Forw'arded  Buenos  Aires .  1  :41 

Received  Buenos  Aires .  1  :43 

Forwarded  Rio  de  Janeiro .  1  :44 

Received  Rio  de  Janeiro .  1  :45 

Forwarded  to  ('apetown,  South  Africa, 

via  Londt)n  .  1  :46 

Received  ('apetown .  1  :5() 

Forwarded  Cairo  .  1  :51 

Received  Cairo  .  1  :54 

Forwarded  Bombay  .  1  :55 

Received  Bombay  .  1  :57 

Forwarded  Mell)ourne  .  1  :58 

Received  Melbourne  .  2:00 

Forwarded  New  York  via  Vancouver- 

Montreal  .  2:01 

Received  at  New  York . 2:05 


The  originals  of  each  of  the  messages 
received  by  each  bureau  in  turn  have 
been  mailed  to  the  general  offices  of  the 
Assf)ciated  Press  where  they  will  be  pre¬ 
served.  • 

A  furtherdemonstrationof  the  efficiency 
of  the  means  of  communication  used  by 
the  .Associated  Press  was  the  fact  that 
by  the  time  the  message  had  reached  its 
starting  point,  after  twice  circling  the 
globe,  cabled  or  wireless  reports  had 
been  received  in  New  York  from  each 
of  the  offices  giving  the  report  of  the 
transit  of  the  message  through  each  bu¬ 
reau. 

Twenty-five  separate  communication 
systems  were  utilized.  The  message 
started  from  an  automatic  telegraph  type¬ 
writer  at  the  general  offices  of  the  As¬ 
sociated  Press  at  383  Madison  avenue. 
Xcw  York.  Through  several  miles  of 
underground  wires  in  the  streets  of  Xew 
York,  it  reached  the  main  cable  office  of 
the  Western  Union  at  -10  Broad  street, 
where  it  was  copied  and  re-sent  on  the 
direct  Xew  York-London  cable  which 
crosses  the  .Atlantic  from  Xewfoundland 
to  Penzance,  England,  and  thence  over¬ 


land  t.)  the  Western  Union  Umdon  office. 
It  was  relayed  from  there  into  the  .As¬ 
sociated  Press  London  office  on  the 
Thames  embankment  by  automatic  tele¬ 
graph  typewriter,  copied  and  re-sent  by 
telegraph  to  British  Marconi,  and  was 
radioed  to  the  Associated  Press  in  Mad¬ 
rid*  which,  in  turn,  copied  it  and  filed  it 
with  the  Spanish  Government  lines  to 
Paris.  All  .the  telegraphs  in  Europe 
are  owned  and  operated  by  the  various 
governments  which  have  international 
traffic  arrangements.  It  reached  the  As¬ 
sociated  Press  office  in  Paris  over  an 
automatic  telegraph  sender  from  the 
main  government  telegraph  office  in  that 
city.  It  was  copied  and  refiled  in  the 
A.P.,  Paris,  office  by  automatic  tele¬ 
graph  back  to  the  government  telegraph 
office  and  was  sent  on  its  way  to  Geneva, 
the  shortest  section  of  tlie  trip  and  yet 
the  longest  to  complete,  namely,  17  min¬ 
utes.  It  crossed  the  Alps  via  the  Swiss- 
Italian  lines  to  Rome,  where  it  was  again 
relayed,  and  made  the  exceptional  time 
of  three  minutes  in  reaching  Constanti¬ 
nople  (Istanbul).  This  time  it  crossed 
and  recrossed  the  frontiers  of  Italy,  Aus¬ 
tria,  Serbia,  Bulgaria,  Greece  and  Turkey. 
On  its  way  to  Vienna  it  partially  retraced 
that  route  and  went  through  Hungary. 
From  Vienna  it  crossed  Czechoslovakia 
to  Berlin.  From  Berlin  it  sped  across 
Poland  into  Moscow. 

The  efficiency  of  the  transmission  on 
its  longest  overland  jump  was  remarka¬ 
ble.  Due  to  the  cooperation  of  the 
Soviet  Government  telegraph  officials, 
the  Soviet  foreign  office,  Tass,  the  Rus¬ 
sian  news  agency,  and  the  officials  of  the 
Great  Northern  Telegraph  Company, 
which  operates  the  wires  across  Russia 
and  Siberia,  remarkable  transmission 
time  of  four  minutes  between  Moscow 
and  Peiping,  with  delivery  to  the  Asso¬ 
ciated  Press  office  at  Peiping,  was  made. 

To  insure  this  speed  the  Soviet  Gov¬ 
ernment  placed  at  the  Great  Northern 
Telegraph  Company's  disposal  for  a 
whole  hour  at  about  the  time  the  mes¬ 
sage  was  expected  to  re;ich  Moscow,  its 
entire  Moscow-Siberian  reserve  line  over 
the  thou>ands  of  miles  intervening  be¬ 
tween  Moscow  and  the  Mongolian  fron¬ 
tier.  This  was  done  because  reports  had 


been  received  of  heavy  snowstorms  pre¬ 
vailing  throughout  the  entire  route  and 
these  had  made  the  wires  used  by  the 
Great  Northern  Telegraph  Company  un¬ 
workable.  Thus,  the  Soviet  Govern¬ 
ment,  itself,  was  without  communication 
to  Siberia  for  a  full  hour  in  order  to 
accommodate  the  Associated  Press  and 
expedite  its  message.  The  Great  North¬ 
ern  Telegraph  Company  carried  the  mes¬ 
sage  from  Peiping  to  Shanghai,  and,  with 
the  aid  of  the  Japanese  Government  lines, 
delivered  it  to  the  Associated  Press  in 
Tokyo  nine  minutes  after  it  left  Mos¬ 
cow,  with  the  two  intervening  stops. 
The  Japanese  Government  lines,  jointly 
with  the  Commercial  Cable  Company, 
delivered  it  to  the  .A.P.  in  Manila  in  ten 
minutes. 

From  Manila  the  long  jump  first  to 
Honolulu  and  then  to  San  Francisco,  was 
made  through  the  Mackay  Radio  Com- 

?any.  It  reached  the  A.P.  office  in  San 
Vancisco  three  minutes  after  it  left 
Manila,  with  a  delivery  and  relay  to  the 
A.P.  at  Honolulu. 

San  FraiKisco  refiled  the  message  with 
the  Western  L'nion  Telegraph  Company 
for  Mexico  City,  and  to  get  it  to  the 
.Mexican  capital  in  the  speediest  possible 
time,  the  Western  l’nion  u.sed  one  of  its 
San  Francisco-New  York  circuits,  which 
terminates  in  the  Western  Union  cable 
office  in  New  York  City,  alongside  of  its 
direct  New  York-Mexico  City  wire. 
Thus,  the  message  had  completed  its  first 
circling  of  the  globe,  having  visited  13 
offices  of  the  Associated  Press  in  the 
Northern  hemisphere.  But  it  was  not 
sent  by  the  Western  l'nion  to  the  gen¬ 
eral  offices  of  the  Associated  Press,  the 
starting  point,  as  the  Southern  hemi¬ 
sphere  had  not  been  visited.  It  had  made 
its  first  trip  with  fifteen  stops  around 
the  world  in  one  hour  and  thirty-seven 
and  a  half  minutes.  The  route  it  then 
took  to  complete  its  second  circling  of  the 
world  was  farther  by  thousands  of  miles 
than  its  first.  Yet  it  was  completed  three 
times  as  fast.  There  were  only  eight 
more  office  calls  to  make. 

With  no  delivery  to  an  .A.P.  office  in 
New  A'ork  necessary  at  that  time  the 
(Continued  on  page  106) 


16 


Editor  &  Publisher  The  Fourth  Estate  for  April  19,  1930 


iPfl 


XI  GWE  X 
/^YOUR  CARO  T0\ 
BOM  ikND  HE 
SAID  TO  HAVE  YOU 
.PUT  YOUR  SnjFF/ 
\  INHERE  y 


roiTOBlAL 

dept. 


ttAW,  I  Know  TM'  KMC  It  Ot*I) 
fiUT  me  cam  use  UM  TM' 
DAV  OM  TH'  'FONEWAU  / 


I 

'>  IDTOt 


NEWSPAPER  FOIBLES  OF  NINETEEN  THIRTY  AS  SEEN  BY  DAILIES*  CARTOONISTS 


'ion  felt 

pffcT-ry 

OtC  UlTM 

r«AT  rite 

SAOCE 

r«AT<ic(r 


Sketched  for  Editor  &  Publisher 
By  W.  A.  CEPERLEY.  Davenport  (la.)  Democrat 

DOTTY 


Sketched  for  Editor  &  Publisher 

By  WALTER  C.  KIEDAISCH,  Los  Angeles  Express 


ORDERS  IS  ORDERS 


IN  THE  SHADE  OF  THE  NEWl 


NO 

ADMITTAN<CE 


THE  WATCH  DOG 


A  CONTRIBUTION  FOR  THE  PAPER 


THE  COTS  PB'MTS  DIRTY, 

I  VyiSH  Tt)0  WOULD  try 
Also  MAKE  Your  HALFTDMES 
BY  leaviho  our  TMt  DOTS  ! 


Editor  &  Publisher  The  Fourth  Estate  for  April  19,  1930 


17 


BEHIND  THE  DRAWING  BOARDS 


TALKING  SHOP”  WITH 


THE  POWER  OF  THE  PRESS  AND  THE  PRESS  OF  THE 

POWER 


FRANKENSTEIN 


f  PfWiTMEToKESEHT  ' 
Pirn  OF  The  PRESS- 
■ftE  PICTORIAL  COMMEHTAlbR 
OH  CURREHT  EYEMT5-THE 
MftHWHO  makes  VfRECXS 

ofrulers-makesgov-  / 

ERHOnSGROVEL-MARtSf 
PRESIPENTS  POWDEK-  o 
GEHTUHER.OURCMaowiST! 


CoMPlirimYl 

PlKNEK.ToT>rf 


Comim<3  B&ck 
To  bread  AND/ 
BUTTER 


Sketched  for  Editor  4  Publisher 
By  C.  R.  MACAULEY.  Brooklyn  Eafle 


ALIBI  IKE 


'*ii%ifi(iiirinr7r’'^ 

Sketched  for  Editor  &  Publisher 

By  C.  K.  BERRYMAN,  Washington  (D.C.)  Star 


WHEN  THE  CUTS  DON’T  PRINT 


pHOfOGRAPHEV? 


STEREO-  \2 
-fWER 


CtiGRAVER 


“They  mugta  gone  out  the  heck  door." 

Sketched  for  Editor  4  Publisher 

By  JAMES  A.  BANKS,  Worcester  (Mass.)  Telegram  and  Gazette 


TRESSMArt 


A  KNOCKOUT 


PRE-WAR 


RE-IDUCN 


ARTCR  TOO  MAO 

TO  oo  Jio  AAiLCS  our  TO 
r«£  couftiTRr-  YOU  comc 

BACK  WITHOUT  AT  *'*JST 
ON€  PICTUHC  ?ff!  f 


WCLk  YOU  SCl.iiRA 

...  l...i.roRoorJ 
TO  TAKC  FtATES-  \ 


(SeNEf?AL  MAhAGEP 


Sketched  for  Editor  4  Publisher 

By  ED.  GUNDER,  Ft.  Wayne  (Ind.)  Journal 
Gazette 


Sketched  for  Editor  4  Publisher 
By  PAUL  PLASCHKE,  Louisville  Courier-Journal 


Sketched  for  Editor  4  Publisher 
By  F.  PRADO,  San  Antonio  (Tex.)  Light 


F 

^irl 

18 


Editor  &  Publisher  The  Fourth  Estate  for  April  19,  1930 


/ 


/ 


/ 


EDITORS  URGED  TO  FIGHT  PRESS  MENACES 


Harrison  Cites  Free  Publicity,  Stauidardization,  Minnesota  Gag  Law  and  Contempt  of  Court  as  Problems 
Needing  Careful  Attention — Suggest  Permanent  Secretar  y  for  A.S.N.E. 


E. 

In 


The  past  year  has  been  a  good  year 
for  the  A.S.N.E. — as  good  as  can  be 
expected  from  a  loosely  knit  group 
which  has  a  general  contact  only  once  a 
year  and  which  works  for  the  balance 
of  the  time  under  a  president  and  sec¬ 
retary  who  occupy  full  time  positions  in 
the  making  of  a  living. 

A  small  gain  has  been  made  in  the 
membership  of  the  society.  There  are 
200  newspaper  executives  available  for 
membership  in  the  society  who  should  be 
added.  Realizing  that  there  is  no  merit 
at  all  in  numbers,  I  still  hold  to  the 
opinion  that  the  heads  of  all  of  the  eligi¬ 
ble  newspapers  in  the  country,  from 
cities  of  50,000  or  larger,  should  be  in 
this  society  for  mutual  good.  This  mem¬ 
bership  can  be  attained  only  by  the  es¬ 
tablishment  of  a  permanent  headquarters 
and  the  employment  of  a  permanent  sec¬ 
retary  with  the  work  of  the  society  as 
his  only  activity.  I  should  like  to  see 
the  society  make  such  an  experiment  for 
a  year.  We  have  been  in  swaddling 
clothes  long  enough.  1  think  it  time  we 
took  our  rightful  place  as  the  mouthpiece 
of  the  newspaper  workers  of  -America, 
with  organization  and  sinews  of  war  suf¬ 
ficient  to  secure  a 
hearing  anywhere. 

The  flood  of  pub¬ 
licity  and  propa¬ 
ganda  does  not 
seem  to  have 
abated  any  during 
the  last  year.  As 
a  matter  of  l^r- 
sonal  observation, 

I  believe  the  cubic 
yardage  has  in¬ 
creased.  The  idea 
that  agate  line 
rates  can  be  evaded 
i)y  clever  vice- 
presidents  in 
charge  of  public 
relations  will  not 
down.  The  suc¬ 
cess  of  Edward 
Bernays  and  his 
Golden  Jubilee  of 
Light  encouraged 
many  a  corpora¬ 
tion  to  add  an 
item  to  the  budget 
for  contact  work. 

Aggressive  press 
agentry  by  such 
ethical  agencies  as 
N.  W.  Ayer  is  no 
good  sign.  This 
society  and  the 
A.  N.  P.  A.  com¬ 
bined  ought  to  be 
strong  enough  to 
tell  the  advertising 
agencies  to  stay 
out  of  the  press 
agent  and  propa¬ 
ganda  business. 

The  best  medi¬ 
cine  for  the  elimi¬ 
nation  of  the  press 
agent  stuff  in  the 
news  columns  is  an 
unrestricted  and  in¬ 
telligent  editor. 

Every  properly 
trained  editor 
worthy  of  the 
name  can  keep  his 
columns  free  from 
this  junk  if  he  is 
permitted  to  do  so. 

The  biggest  help 
to  the  free  space 
boys  is  the  eager¬ 
ness  of  the  second 
paper  in  the  com¬ 
munity  for  linage. 

The  weak  paper 
promises  publicity 
with  its  advertis¬ 
ing.  In  time  this 
gets  under  the 
hide  of  the  busi¬ 
ness  manager  of 


lagging  miles  behind  its  present  stah,- 
in  the  country.  In  return  for  its  « 
thusiasm  for  the  new  mode  of  navigatioe 
aviation  deplores  and  attempts  to  prevS 
the  publication  of  details  of  airplane  ac 
cidents.  During  the  last  year,  there  have 
been  several  flagrant  instances  of  efforts 
to  destroy  evidence  of  crashes  on  the 
grounds  of  well-ordered  airports.  The 
editors  of  .America  can  force  die  IV 
partment  of  Commerce  to  disclose  what 
information  it  obtains  on  air  accidents  bv 
working  for  a  revision  of  the  regulatinr? 
The  public,  which  pays  the  bill  in  li»s 
lost,  is  entitled  to  know.  The  policy  oi 
resistance  to  publication  of  all  matters 
not  coming  under  the  head  of  “cotne-on 
publicity,”  has  been  proved  wrong  in 
other  industries.  It  is  wrong  in  the  avia- 
tion  industry.  The  air  development  can 
stand  the  worst.  It  should  cooperate 
with  its  benefactor,  the  press,  which  has 
put  it  ten  years  ahead  of  the  position  it 
would  be  in  without  the  enthusiastic  sup¬ 
port  of  our  profession. 

The  Des  Moines  (la.)  Tribunt  re- 
recently  commemorated  the  third  anni¬ 
versary  of  the  death  of  \V.  G.  Hale 
managing  editor,  by  a  three  minutes’ 
silence  in  the  edi¬ 
torial  rooms.  Hale 
was  an  anonymous 
apostle  of  cine 
progress,  who, 
through  his  news¬ 
paper,  had  prob¬ 
ably  done  more  for 
the  forward-going 
city  than  any  oi 
the  individuals  his 
staff  extols  regu¬ 
larly  as  a  matter 
of  convention.  I 
think  it  is  a  line 
thing  for  the  staff 
of  a  newspaper  to 
keep  a  good  edi¬ 
tor’s  memory 
green.  Here  is  an 
example  that  might 
well  he  followed  in 
many  a  field  whose 
brilliant  human 
lights  flicker  and 
fade  out  with  only 
passing  notice 
from  an  office  and 
a  community  which 
accept  their  imper¬ 
sonal  labors  as  a 
thing  to  he  taken 
for  granted. 

Further  trend 
toward  dull  staid- 
ardization  in  dailv 
new  s  p  a  p  e  r  s  is 
noted. 

The  .\ssociated 
Press  has  the 
record  for  the  year 

of  accomplishing 

the  most  to  take 
variety  out  of  the 
small  dailies.  The 
syndicated  feature 
service,  made  pos¬ 
sible  by  the  assess¬ 
ment  of  the  large 
dailies,  is  delwer- 
ing  many  vards  of 
comics  and 
material  at  a  trivial 
cost  per  yard,  to 

2,000  newspapers. 

No  newspaper  of 
statewide  circuu- 
tion.  nor 
journal  covering 
considerable  trade 
area  from  a  metro¬ 
politan  center,  can 
afford  to  use  any 

considerable  pof" 

tion  of  such 
cheap  budget  rep- 

(Con  on  page^' 


Following  in  full  is  the  address  of  Walter  M.  Harrison,  President  of  the  Ameri¬ 
can  Society  of  Newspaper  Editors  and  managing  editor  of  the  Oklahoma  City  Okla¬ 
homan  and  Times,  delivered  Thursday  of  this  week  at  the  annual  convention  of  the 
Society  in  Washington: 


the  strong  paper,  who  sees  a  few  ac¬ 
counts  slipping  because  of  the  puffery 
that  goes  into  the  news  columns.  He  im¬ 
mediately  gets  frightened  and  suggests 
to  the  boss  that  ethics  are  all  right  but 
that  they  hurt  linage  figures  and  help 
build  weak  papers.  And  another  pure 
and  saiKtified  paper  becomes  polluted. 

If  newspapers  in  each  community  had 
enough  sense  to  work  together  for  their 
best  interests  and  make  definite  pledges 
to  eliminate  the  space  grafters  and  thus 
dignify  and  improve  the  only  thing  they 
have  to  sell,  reader  interest,  it  would  help 
us  all  and  move  the  space  grafter  out,  in 
the  long  run. 

Dr.  Herman  Oliphant  of  the  John 
Hopkins  Institute  of  Law  has  ap¬ 
proached  me  with  regard  to  the  interests 
of  the  society  in  a  study  of  the  press  in 
relation  to  the  administration  of  justice. 
The  study  proposed  is  a  thoroughgoing 
investigation,  including  the  treatment  of 
criminal  trials,  divorce  proceedings  and 

OUR  VAGABOND  LOVERS  r 


the  news  and  editorial  treatment  of  ju¬ 
dicial  decisions.  The  bench,  the  bar,  the 
press  and  the  public  are  to  be  repre¬ 
sented  on  the  investigation  board  accord¬ 
ing  to  the  Oliphant  plan.  This  idea  fol¬ 
lows  out  desultory  suggestions  made  in 
the  past  by  the  American  Bar  Associa¬ 
tion  and  approved  by  newspaper  men  as 
individuals.  It  seems  to  me  that  the 
suggestion  offers  a  logical  opportunity 
for  the  cooperation  of  the  A.S.N.E.  in 
an  effort  to  improve  relations  between 
the  bench,  the  bar,  and  the  press,  and  I 
hope  the  society  will  see  fit  to  endorse 
participation  in  such  an  analysis  as  Dr. 

Oliphant  proposes. 

No  development  of  the  last  genera¬ 
tion  has  been  given  the  wholehearted  co¬ 
operation  that  aviation  has  received  at 
the  hands  of  the  new'spapers.  True,  avia¬ 
tion  has  iK-en  big  news.  Nevertheless, 
but  for  the  financial  backing  of  many 
publishers  and  the  wide  open  -a-.  c  of  avia¬ 
tion  promotion,  the  industry  would  be 

Sketched  for  Eoxxoa  &  Pubusuer 

JERRY  COSTELLO,  Albany  (N.Y.)  Evening  Newa 


“ Advertising  published  as  ‘news’  deprives  the  American  daily  press  of  at  least  $25,(100,000  revenue  annually,” — William  A. 

Thomson,  Director,  Bureau  of  Advertising,  AJWP.A. 
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TRAINING  SYSTEM  NEEDED  IN  CITY  ROOMS 

E.  H.  Butler  Cites  Lack  of  Definite  Course  of  Instruction  for  ‘‘Cubs”  as  Newspaper  Weakness 
In  Address  Before  Society  of  Editors — Says  School  Graduates  Have  Wrong  Sense  of  Values 

TT  is  a  very  great  pleasure  for  me  to  Follouing  is  the  text  of  an  address  by  E.  H.  Bvtler,  editor  and  publisher  of  novices,  the  idea  that  thev  should  begin 
1  be  with  you  today  and  to  have  the  the  Buffalo  Aews,  and  president  of  the  American  Nezespaper  Publishers  Associa-  at  the  top  rather  than  somewhere  near 
opportunity  to  discuss  with  you  some  of  twn,  before  the  American  Society  of  Nezespaper  Editors  convention  in  IVashington  the  bottom  of  the  ladder.  After  a  period 

the  important  problems  confronting  mose  this  zveek: _  of  training  in  a  school  of  journalism, 

who  are  producing  the  newspapers  of  the  ;  -  -  -  - - - -  —  when  a  man  has  been  schotikd  in  work 

country.  .  .  coming  some  of  the  handicaps  inherent  much  opportunity  for  making  the  period  that  borders  on  executive  direction  he  is 

On  behalf  of  the  American  Newspaper  m  newspaper  work  due  to  the  modern  of  training  for  would-be  newspaper  men  loath  to  go  back  to  the  more  humble  re- 
Publishers’  Association,  with  which  many  requirements  for  speed  and  because  we  more  useful  to  the  man  who  actually  portorial  field,  although  I  am  sure  you 
of  the  papers  you  reoresent  are  identi-  have  not  yet  evolved  a  system  for  train-  wants  to  get  into  newspaper  practice,  will  agree  with  me  that  the  reporter 
lied,  I  bring  you  greetings  and  best  mg  beginners  in  editorial  work.  This  is  being  done  by  the  Empire  State  still  is  the  backbone  of  the  newspaper 

wishes  for  the  growth  and  development  1  think  one  of  the  important  problems  School  of  Printing  at  Ithaca  to  a  re-  editorial  room.  For  one  thing  the%- 
of  this  society.  There  is  no  conflict  of  confronting  the  newspaper  industry,  and  markable  degree.  In  other  words,  I  fore,  the  average  graduate  of  a  school 

imerest  between  these  two  organizations  I  say  this  without  criticism  or  disparage-  think  an  editor  employing  a  graduate  of  of  journalism  doesn’t  have  a  proper  sense 

but,  on  the  contrary,  the  American  News-  ment  of  the  schools  of  journalism  which  a  school  of  journalism  should  have  the  of  values. 

paper  Publishers’  Association  recognizes  have  sUrted  a  work  that  ultimately  will  right  to  feel  that  the  applicant  has  I  cannot  offer  the  solution  for  this 

the  worth  of  the  work  you  have  done  be  important  and  helpful,  is  to  find  some  bridged  many  of  the  gaps  that  the  aver-  problem  but  1  am  glad  that  you  have  a 

and  the  value  of  the  w-ork  you  can  do  method  adequately  to  train  the  youth  age  newcomer  would  have  to  overcome  committee  working  on  it  in  conjunction 
for  the  improvement  and  advancement  of  who  starts  in  newspaper  work  so  that  in  the  course  of  his  regular  newspaper  with  the  schools  of  journalism  I  think 
the  newspapers  of  this  country.  he,  in  a  reasonable  period  of  time,  can  work.  By  this  I  mean  a  knowledge  of  these  two  agencies  together  can  do  much 

While  I,  for  the  time  being,  have  the  develop  those  talents  he  possesses  and  type  as  well  as  the  mechanics  of  news-  to  reach  a  practical  arrangement  so  that 
honor  to  be  president  of  the  American  become  a  useful  member  of  an  editorial  paper  production.  I  sometimes  feel  the  graduates  of  schools  of  journalism  will 

Newspaper  Publishers  Association,  1  am  rooin  staff.  schools  of  journalism  do  not  measure  uji  be  more  useful  to  themselves  and  con- 

very  glad  indeed  to  be  counted  among  the  Schools  of  journalism  unquestionably  to  their  responsibilities,  thereby  unfor-  sequently,  more  useful  to  the  newspaners 
members  of  this  soemty,  which  ha.s  a  have  performed  a  useful  service.  I  think  tiinately  leaving  in  the  minds  of  sonic  with  which  they  become  associated, 

definite  place  in  the  field  of  journalism  you  will  agree,  however,  that  there  is  of  their  students,  who  after  all  are  only  I  am  speaking  to  you  today  as  a  piib- 


and  a  large  task  to 

perform  to  meet  A  REPORTER’S  NIGHTMARE 


the  important  and 
constantly  increas¬ 
ing  problems  aris¬ 
ing  in  the  presenta¬ 
tion  of  the  day’s 
news. 

You  already  have 
taken  notable 
strides  in  advanc¬ 
ing  journalistic 
ethics  and  to  m.ake 
the  ethics  of  the 
profession  better 
understood  every¬ 
where  in  this  coun¬ 
try.  I  sincerely 
congratulate  your 
society  upon  your 
work  in  this  direc¬ 
tion  and  upon  the 
work  you  can  and 
will  do  in  the 
future  to  raise  the 
standards  of  jour¬ 
nalism;  to  impress 
the  importance  of 
these  standards 
upon  all  connected 
with  newspaper 
production  and  to 
make  the  people  of 
the  countrv  gen¬ 
erally  understand 
that  the  basic  prin¬ 
ciples  of  right 
action  by  and  large 
are  fundamental 
and  do  govern  the 
conduct  of  the  rep¬ 
resentative  papers 
of  the  country,  you 
will  make  an  in¬ 
valuable  contribu¬ 
tion  to  the  entire 
newspaper  indus¬ 
try. 

I  have  noted 
with  considerable 
interest  that  the 
program  for  this 
meeting  does  take 
np  a  number  of  the 
practical  questions 
relating  to  every- 
ilay  newspaper  pro- 
J«tion.  I  think 
mis  is  splendid  so 
i»r  as  you  have 
tone  but  would 
«te  you,  at  this 
meeting  and  at 
subsequent  ones, 
t've  even  greater 
consideration  not 
only  to  such  mat¬ 
ters  as  the  con- 
rmntiy  challenged 
rights  of  the 
I’reti  but  also 
*n  such  questions 
as  producing  better 
’'f'spapers,  over- 
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Skftelird  for  Editor  St  Publisher  lisher,  and,  of 

By  J.  ALAN  KLEIN,  Lincoln  (Neb.)  State  Journal  course,  there  are 

^9  .  newspaper  prob¬ 
lems  from  the  pub¬ 
lisher’s  standjwint 
which  only  indi¬ 
rectly  are  related 

the  editor  or  man¬ 
aging  editor,  I  am 
not  going  to  dwell 
upon  those  ques¬ 
tions  which  pri¬ 
marily  are  in  the 
domain  of  the  pub¬ 
lisher,  such  as  ad¬ 
vertising  and  me- 

sis,  timns  out  the 

^  /  torial  department 

/  should  be  main- 

— H  /  tainedastwo 

f  .separate  and  dis- 

y  tinct  entities  I, 

V  nevertheless  feel — 

|P^  //  rio  many  other 

■  publishers  —  that 

W.  ='c-  .  the  editorial  end  of 

^  news  pa  per 

I  advertising  man- 

/  \y  YV  ny/i\u  agers  and  the  man- 

r  /  V  \\  \  \  /  L\C\^  11  fill  editor  should 

\  W  \  If  Hi  \  1  understand  the 

^  \  \\  \  Jj  m  I  I  problems  of  each 

\  \  \  V  \  yJ  ill  ll other’s  department 

nrrm — - i  l  ^  '  to  insure  a  spirit  of 

fill  I  I  I  \\  (t  cooperation.  It  is 

I  I  I  I  I  I  \  1 1  —  "  '  true  that  the  man- 

'  ll  I  i  /  \  Yl  I  1  :  aging  Cflitors  are 

I  I  n  Ij  harassed  (if  I 

f|  (  I  j  I  I  I  :  may  use  that 

p^i's 

- - - - - - -  (Con.  on  page  93) 
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Citations  of  Year’s  Press  History — Publicity  Ramifications  Seen  as  Greatest  Current  Menace 

Excerpts  From  Address  Delivered  April  By  MARLEN  PEW 

17  to  American  Society  of  News¬ 
paper  Editors  at  W ashington,  D.  C.  mosi^ere  reeking  with  doubt  and  inse-  that  is  nowhere  else  provided  in  the 
l^ANY  matters  will  come  before  this  curity.  A  terrific  contest  is  in  progress  whole  scheme  of  government  by  the  con-  “^meone  has  said 

editorial  conference  this  week,  dis-  and  newspaper  ethics  are  frequently  sent  of  the  governed.  Plus  the  definite  p’’* 

tin^ished  men  will  address  you  on  tested  even  with  fire  and  blood.  It  is,  fact  that  the  newspaper,  and  it  alone, 

varied  topics,  but  I  conceive  that  the  one  of  course,  the  reflex  of  times  out  of  stands  between  the  public  and  the  public 

question  which  you  will  insistently  ask  hand,  notable  in  histop'  for  ruthless  dis-  exploiter  when  government  fails,  as 

and  which  each  sp^ker  will  earnestly  regard  of  the  traditional  principles  of  sometimes  happens  Plus  an  array  of 

righteous  conduct  and  good  citizenship,  altruistic  functions  that  have  nothing  to 

indecently  worshipful  of  success,  cynical  do  with  the  private  ambitions  or  profits 

of  rules  and  r^rulations  and  committed  of  those  who  own  or  control  newspapers 

field  reflecting  body  and  soul  to  materials  and  profit,  and  exceed  all  mercenary  ends,  but  con- 

This  plays  upon  the  newspaper  with  un-  cern  the  prosperity  of  the  man  at  his  the  newspaper  circle.  It  i 
The  signifi-  controlled  force  for  the  reasons  I  have  work,  the  woman  in  her  home  and  the  the  air  of  the  nation.  It 

heretofore  outlined.  It  makes  the  ethical  child  in  school  or  at  play.  Plus  all  of  the  money!  I  sometimes 

editor  its  particular  target  and  we  often  the  spiritual  elements  of  human  pride  briefly  stated,  thus :  “T 
find  him  in  the  thick  of  the  fray,  pub-  and  contentment  which  ten  thousand  business  is  only  a  business. 

,|  pat  QTVI  IQT  Sketched  for  Editor  &  Pubusher 
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the  livery  of  the  court  of  the  devil  to  nm 
heaven  in.  Sheep  who  are  tempted  to 
wolves’  clothinv  should  remember  the  fate^ 
the  ass  in  the  lion’s  skin.  ” 

- -  : —  -1-  >  society  which  hai  n 

,  -  Jhet  perishes  from  inanition,  while  if  it  kj, 
nothing  else  it  dies  of  convulsions.’  The  on 
who  really  help  mankind  move  forward  m 
the  men  who  keep  in  step  with  their  fellom 
elbow  to  elbow,  and  gently,  almost  impcnet 
tibly,  give  the  forward  urge.  ^ 

“That,  to  my  mind,  is  the  function  of  At 
journalist.  His  material  is  humanity  as  it  it 
now.  ToHav.” 


seek  to  answer  is:  Are  we  going  up,  or 
down}  This  indicates  unrest  and  era- 
fusion  and,  of  course,  there  is  confusion 
in  the  newspaper  " 

“confusion  worse  confound^”  in  every 
walk  of  modern  life.  ‘ 
cant  events  of  the  year  are  mainly  un¬ 
pleasant  and  disturbing.  One  cannot 
intelligently  approach  the  technical 
newspaper  problem 

without  considera-  YE  COM 

tion  of  the  prob¬ 
lems  of  the  nation. 

Journalistic 
achievements  o  r 
failures  are  of  the 
same  cloth  as  are 
the  achievements 
and  failures  of  the 
people,  and  I  hold 
that  nothing  is  so 
unfair  as  criticism 
based  on  the 
theory  that  the 
press  can  or  does 
stand  as  a  self-suf¬ 
ficient  and  un-  , 
related  institution. 

All  about  us  we 
see  the  perplexities 
of  men  and  the  in¬ 
stability  of  stand¬ 
ards  and  the  wide-  j 

spread  sundering  ^ 

of  loyalties.  If  all 
gods  are  being 
broken,  why  not 

our  gods?  • 

A  second  prac-  ^ 

tical  consideration, 
which  any  discus¬ 
sion  of  this  sub¬ 
ject  must  respect 

is  that  the  newspaper  has  grown 
I  .  :  ■ 

national,  and  its  power  is  not  only  ad-  _  .  _ _ 

mired,  but  is  feared  and  coveted.  It  is  elemental  questions  as  simple  right  as  ituality 
the  nation’s  leading  intellectual  and  oppwed  to  obvious  wrong,  courage  and 

moral  force.  It  is  the  principal  medium  patriotism  as  opposed  to  cowardice  and  i  vyani  lo  tomrasi  mis  mcansui:, 

of  trade.  Public  acceptance  of  it  proves  demagogery  or  common  justice  as  op-  though  I  contend  accurate,  concept  of 
its  dominance.  Nearly  40,000,000  news-  posed  to  expediency  and  privilege.  This  journalism  with  another  school  of 
papers  were  printed  and  sold  daily  dur-  is  a  tough  day  in  America  for  Ae  ra-  thought  for  20  years  I  have  heard  in 
ing  last  year  among  the  25,000,000  tional,  forthright,  independent  spirit.  I  many  quarters  of  newspaperdom.  lat- 
families  of  the  United  States,  with  a  am  not  referring  to  the  radical,  rebel,  terly  in  increasin'  volume  and  strident 
Sunday  newspaper  provided  for  every  misanthrope  or  iconoclast.  I  am  refer-  urgency. 

dwelling.  The  dramatic  fact  is  Aat  no  ring  to  red-bl^ed  men  who  are  j  ^  „arable,  though  it 

Item  of  commerce  is  in  comparable  de-  intellectually  and  morally  disposed  to  truth  a  reality  A  man  of  good 

mand,  day  by  day,  except  actual  creature  challenge  bunk  of  the  timw.  excellent  training  and  fine  associa- 

necessities.  .  ,  -a  Many  ^itors,  particularly  those  w  o  prides  himself  on  his  realism. 

An  element  of  such  limiU^s  influence  are  blessed  with  a  sense  of  humor,  keep  addressed  a  class  of  boys  in  a  journalism 
as  this,  intermingling  with  the  very  their  hpds  and  manage  to  wade  ^rough  school  one  day.  He  sought  to  implant  in 
br^th  of  the  whole  people  m  their  the  delirious  maze  of  human  rivalry  and  the  minds  of  those  youths  a  practical  les- 
daily  lives,  must  nqt  only  command  terbarism  and  seem  destined  to  survive 

miration  and  legitimate  patronage,  but  the  Great  Reaction;  others  less  resolute  _citTvp  was  irnnit  liJs 

inevitably  cannot  J^pe  .envy,  the.  en-  resign;  sonte  are  heed  but  all  nltimat.ly  “^jt'TiLre  BrSis  what T^laid! 
croachment  of  selfish  private  ambition  go  to  their  rewards.  The  wisest,  I  think,  ar.t.rva.  Tarv»e. 

abusive  exploitation.  The  latter  is  the  counsel  tolerance  and  patience.  There  is  ti,e  second  quarter  of  the  20th  century^s'^com-’ 
shadow  side  of  the  press  picture  and  an  unfailing  law  in  economics  which  pro^  mCTcial  and  industrial.^ 
constitutes  our  major  problem.  The  high  tects  the  life  of  the  ethical  newspaper  '{* ‘Jl' 

lights  t&kc  esre  of  tncmsclvcs.  They  &re  better  even  th3.n  the  conscience  oi  this  industrialism,  is  necessarily  domi- 

bright !  The  whole  American  press  is  society.  Newspapers  that  betray  public  natH  by  things.  Business  supports  the  press ; 
amazingly  prosperous  and  since  economic  confidence,  either  by  treachery  or  cow-  Business  pays  the  fiddler  and  in  the  end,  busi- 
freedom  is  the  one  best  guarantee  of  srdice,  which  Rre  ^only  selfish^  businesses,  lamentations  of  the  Utopians  over  the  com- 
respectability,  it  is  patent  that  if  we  arc  unwilling  to  sacrifice  any  dirty  dollar,  mercialism  of  the  press,  and  with  self-deception 
false  or  venal  it  is  not  that  we  have  been  and  which  mumble  and  stutter  and  dodge  hypocrisy  on  the  part  of  newspaper  men. 

pushed  to  it  by  necessity  as  were  editors  their  hypocritical  course,  are  found  out  priM,”l^nK"a  “commercially  mhld^rf'^l^plli  rn 
when  the  business  was  poor,  but  that  and  you  and  I  have  seen  a  hundred  of  a  commercial  zgc. 

we  have  3rielded  to  base  instinct  We  are  them  fall  into  dust.  Conversely,  news-  world  ever  has  need  of  prophets,  but 

still  politically  free.  The  constitutional  papers  possessed  of  at  least  some  few  xhTprophet  U^^votw  c^lrin^l^ the*tnd“^^^^^^^ 
right  of  free  press  has  never  been  sue-  elements  of  public  service,  veracious  His  portion  is  the  stake,  the  hemlock,  the 
cessfully  challenged.  news,  fair  criticism  and  sincere  advocacy  ®®"“re  of  the  prophet  who  is  acclaimed 

I  doubt  if  any  editor  in  America  will  of  good  men  and  progressive  measures  “The  Superior  Person,  the  misanthrope,  has 
debate  the  negative  side  of  the  assertion  do  not  suspend  and  are  not  often  merged  no  place  in  the  newspaper.  If  you  are  out-of- 
that  never  in  this  generation,  even  the  to  cover  their  defeat.  'a  .IPl 

days  of  the  Great  War,  have  newspaper  A  hundred  years  of  free  journalism  cdnvfnred"  riiat^'it  is  ^Vwgr^s! 

loyalties  been  so  severely  strained  as  in  has  implanted  in  social  psychology  the  sion  to  put  to  rights  the  out-of-joint  times,  as 
this  hour  of  peace  and  prosperity.  It  justifiable  and  certain  belief  that  the  you  value  your  soul,  listen  to  the  Inner  Voice 
seems  anomalous  and  absurd,  but  it  is  newspaper  is  a  business-plus.  Plus  what?  ?he^ newsi^^^  as“yw™'in“tra’ment 
true.  Most  editorial  men  live  in  an  at-  Plus  a  stewardship  over  public  relations  “Don’t  in  common  honesty  attempt  to  steal 


Latterly  it  has  beoi 
referred  to  as  “j 
racket.”  That,  1 
think,  goes  too  far. 

The  realist  1 
have  quoted  thinks 
that  the  worthy  re¬ 
wards  of  life  are 
purchaseable.  He  is 
committed  to  the 
profit  motive.  We 
must  admit  that 
the  drift  of 
times  supports  his 
theory. 

It  is  an  argu¬ 
ment  made  convinc¬ 
ing  by  the  un¬ 
doubted  fact  tha: 
poverty  has  be 
come  an  unforgiv¬ 
able  crime  and  thz 
wealth  excuses  al¬ 
most  anything.  I 
am  going,  however 
to  question  whetkr 
“things”  are  se 
curely  in  the  satMle 
and  deny  that  be 
cause  business  pap 
the  fiddler,  businesi 
can  justifiably  ci!i 

_  o _  lishing  news  as  it  falls  without  favor,  times  transcend  in  beauty  and  profit  the  our  tune.  You  can  judge  my  own  degre 

to  supreme  dominance,  both  local  and  perhaps,  thoujgh  not  always  without  fear,  business  affairs  of  life.  The  light  at  of  self-deception  and  hypocrisy  and  hot 

and  in  his  editorial  column  juggling  such  times  flickers  low,  but  the  lamp  of  spir-  badly  I  am  out  of  step  with  the  secott 

■  ■■  .  is  burning  and  will  again  cast  quarter  of  the  twentieth  century, 

its  full  radiance  over  this  land.  I  have  selected  four  groups  of  devt 

want  to  contrast  this  idealistic,  opments  affecting  the  general  press  in  the 


or  limit  the  free  press.  In  Minneson 
a  law  has  been  written  and_  upheld  b< 
the  state’s  high  court,  providing  for  th 
suppression  of  a  newspaper  fouirf  guilh 
upon  the  intervention  of  a  district  attoc- 
ney  and  a  state  court,  of  regularly  poh 
lishing  “scandalous  o.  defamatoo”  n®' 
ter.  You  gentlemen  are  familiar  ws 
the  fact,  how  a  politician  who  was  undr 
the  attack  of  a  little  weekly  newspap^ 
a  sort  of  cheap  scandal-monger  in  ® 
community,  carried  a  quarrel  which  migr. 
^sily  have  been  settled  in  any 
in  truth  the  politician  was  Hilled,  wte 
the  state  legislature  where  his  bill  nr: 
the  natural  sympathies  of  so  many  pol^ 
iticians  that  it  rpeedily  passed  throug- 
the  legislative  mill  and  ultimately  rt" 
ceived  the  sanction  of  the  state 
court.  That  this  measure  attacks 
whole  principle  of  constitutional  prt*- 
freedom.  That  this  law  gives  po^ 
to  courts  which  few  thoughtful  in«n 
bers  of  the  judiciary  would  tolera 
has  carried  no  weight  in  Minn^ 
That  the  principle,  if  finally 
menaces  free  criticism  and 
an  arbitrary  injunction  process  tot 
established  checked  and  balanced  nilM 
law,  has  lightly  passed  over  the  heads 
the  suppressionists. 

Why  was  it,  I  ask,  if  the 
business  is  onlv  a  business,  tn« 

R.  R.  McCormick  should  get  excitri^ 
this  condition  out  in  Minnesota. 
out  of  his  bailiwick.  The  ,t 

hune  couldn’t  possibly  be 
least  until  the  infamous  preceoew 
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yaded  Illinois.  Col.  McCormick  couldn't 
a  dollar  or  gain  100  circulation 
for  the  Tribune.  But  we  see  him  spend¬ 
ing  his  money  like  water  to  fight  this 
gag,  which  isn’t  his  gag. 

\gain,  why  should  Editor  Seltzer  and 
editorial  writer  Matson,  of  the  Cleveland 
Press,  serving  Heaven  in  the  livery  of 
the  Devil’s  court,  care  whether  Judge 
W'alther  in  the  Cuyahoga  Court  of 
Common  Pleas  granted  an  injunction 
which,  if  it  meant  anything,  would  re¬ 
strain  the  sheriff  of  the  county  from 
•aiding  a  race  track  where  gamblers 
,outed  a  state  law?  Was  it  any  of 
»eir  business?  The  race  track  might 
*ve  become  an  advertiser  on  the  sports 
page.  Judge  Walther  is  a  well-known 
man-about-town,  with  many  citizens 
Dound  to  him  by  political  and  fraternal 
ties.  The  easy  way  was  to  say  nothing 
about  that  queer  injunction.  The  "jour¬ 
nalist”  would  have  limited  his  action  to 
an  “almost  imperceptible’’  urge  to  fellow- 
man  U'alther  and  would  have  recognized 
that  "human  nature  as  it  is  today,’’ 
really  likes  to  gamble  and  would  not  have 
questioned  Judge  Walther’s  right  to  en¬ 
join  the  sheriff  from  doing  his  sworn 
duty.  But  these  self -deceived  Utopians 
hrd  an  editorial  shot  from  the  civic  for¬ 
tress  known  as  the  Cleveland  Press  and 
of  course  Walther  had  them  up  before 
him  as  criminals  in  short  order.  But 
his  jail  didn’t  hold.  Utopian  judges  in 
a  higher  court  in  a  crystal-clear  opinion 
which  will  take  its  place  in  history,  re¬ 
buked  Walther  as  few  judges  are  ever 
humbled.  I  suppose  the  realist  of  the 
parable  would  say  that  Seltzer  and  Mat- 
son  did  this  thing  for  circulation  pur¬ 
poses.  That  was  the  refuge  of  the 
grafters  in  Canton  when  Don  Mellett 
was  slain  in  the  midst  of  his  crusade  for 
civic  decency.  One  might  reply  that  cir¬ 
culation  which  comes  from  the  sacrifice 
of  life  or  liberty  shouldn’t  be  begrudged, 
especially  by  tho.se  who  take  few  risks  to 
gain  their  objects. 

third  incident  in  the  year’s  crop  of 
legal  usurpations  of  press  rights  occur¬ 
red  at  Milwaukee.  A  weekly  newspaper, 
the  Post,  published  an  attack  on  the  local 
traction  company  in  a  dispute  about  the 
rate  of  fare  to  a  suburb  and  the  law¬ 
yers  for  the  traction  company  sought  an 
injunction  to  restrain  the  ^itor  from 
publishing  “inflammatory’’  material  cal¬ 
culated  to  arouse  the  car-riders  against 
an  alleged  extortion.  This  ridiculous 
case  was  solemnly  thrashed  out  in  court 
and  the  judge  upheld  the  editor’s  right, 
which  might  have  been  anticipated  in 
that  enlightened  community. 

In  Mississippi,  however,  Major  Fred¬ 
erick  Sullens,  editor  of  the  Jackson 
Daily  Sews,  was  sentenced  by  a  judge 
on  a  contempt  citation,  because  of  stuff 
he  had  published  about  the  shameless 
ale  of  federal  public  offices,  and  the 
udge  added  insult  to  the  outrage  by  re¬ 
leasing  the  editor  on  probation  conting¬ 
ent  on  his  “gocxl  behavior.’’ 

Three  Utopian  reporters  for  the 
Hgrald,  in  this  fair  capital,  having  little 
wsiness  sense,  went  to  jail  for  a  month 
uns  year  for  refusing  to  betray  a  con- 
hdfflce.  \ou  know  what  they  did — ex- 
actly  what  ycni  or  I  would  have  done  in 
'he  circumstances.  They  were  branded 
J^riminals,  although  their  act  has  long 
^  spee'ifically  legal  under  the  statutes 
M  Maryland,  less  than  SO  miles  from 
where  we  now  stand. 

tki*  interesting  fact  that  among 
'he  several  bills  introduced  in  Congress 
^  state  legislatures  to  correct  the  ig- 
noble  situation  which  sends  a  reporter 
®  1®'!  ^cause  of  his  loyalty  to  an  old- 
wtablished  ethical  principle,  is  one  by 
^ator  Arthur  Capper,  a  Utopian  pro¬ 
pel  of  Kansas  who,  in  the  livery  of 
e  court  of  the  Devil,  seems  ever  willing 
®  erj-  in  the  wilderness  of  Congress, 

. "is  newspapers,  for  reform  and 
his  chances  in  this  commercial  age. 
The  second  group  of  events  which  I 
tem  *  present  to  you  concerns  at- 
^  control  or  restrict  the  news¬ 
paper  through  economic  pressure. 

ripening  of  the  year  witnessed  the 
ermediate  or  the  lunacy  stage  of  the 
r^led  power  trust's  brilliantly  con- 
ed  but  disastrously  executed  plot  to 
rupt  all  the  newspapers  it  could  not 
>  up  to  prove  to  the  world  that  “things 


are  in  the  saddle.’’  The  debacle  is  now 
so  complete  that  one  almost  feels  like 
apologizing  for  bringing  up  the  subject. 
It  was  based  on  the  notion  that  a  news¬ 
paper  owes  nothing  better  than  continu¬ 
ity  comic  strip  loyalty  to  its  readers  and 
that  it  is  only  a  business. 

We  know  now,  thanks  to  the  Federal 
Trade  Commission’s  investigation,  how 
the  power  companies,  working  in  har¬ 
mony,  spread  their  publicity  arms  across 
this  country  to  capture  public  opinion 
for  their  side  of  the  private  vs.  public 
ownership  and  operation  argument,  thus 
to  decide  in  their  favor  the  fate  of  the 
new  and  beneficent  force  called  “white 
coal.’’  On  the  cynical  dogma  that  every¬ 
thing  has  its  price,  including  newspapers 
and  men’s  loyalties,  nothing  was  to  be 
safe  from  attack  and  propaganda  was 
salted  in  every  class  of  media  including 
school  textbooks,  women’s  club  talks, 
press  association  reports,  syndicates  and 
newspapers.  I  have  been  over  the  testi¬ 
mony  of  the  Trade  Commission,  seeking 
to  sum  up  the  results  of  the  inquiry  as 
regards  journalistic  venality.  With  cash 
to  burn  the  power  agents  made  a  poor 
showing.  They  did  much  bragging  in 
letters  to  each  other  and  to  their  pay¬ 
offs,  but  the  net  stuff  they  got  printed 
wouldn’t  influence  anything.  I  find  pride 
in  the  fact  that  newspaper  ethics  were 
generally  securely  in  the  saddle.  Only  a 
few  editorial  men  were  misled  into  dis¬ 
loyalty  through  ignorance  or  greed.  The 
revelations  which  concerned  the  conduct 
of  a  few  secretaries  of  state  or  regional 
press  associations  were  transparent — 
these  gentlemen  had  no  power  over  edi¬ 
torial  matters  and  were  only  talking  big 
and  irresponsibly  for  advertising  pur¬ 
poses.  The  syndicate  which  supplied 
“tainted  editorials’’  is  in  truth  a  free 
I'ublteity  aejency.  And  the  grandiose 
plan  of  the  International  Paper  &  Power 
Company  was  such  a  stupid  conception 
Boston  bankers  discovered  that  the  news- 
that  it  was  speedily  abandoned  when  the 


paper  business  isn’t  the  kind  of  business 
they  understand.  So  the  International 
was  no  longer  desirous  of  playing  banker 
to  newspapers  and  its  extensive  chain 
plan  is  now  having  its  dismal  finish  in 
the  Southern  Piedmont. 

I  know  of  three  cities  where  associated 
merchants  have  waged  merciless  boycotts 
on  newspapers  during  the  year.  One  of 
them,  so  far  as  I  know,  strictly  con¬ 
cerned  advertising  rates.  One  had  to  do 
with  the  introduction  of  a  Shopping 
News.  The  third,  ostensibly  over  rates, 
had  an  important  editorial  angle.  These 
thrusts  at  the  newspaper  were  to  rule 
or  ruin.  In  a  fourth  instance  an  editor 
claimed  that  because  of  his  free  editorial 
policy  an  attempt  was  made  by  local 
financiers,  aided  by  a  rival  publisher,  to 
intimidate  local  advertisers  and  embar¬ 
rass  his  capital  structure.  I  mention  these 
instances  because  they  describe  one  of 
the  modern  menaces  and  because  in  no 
instance  has  any  newspaper  taken  its 
licking  as  is  so  commonly  done  in  ordi¬ 
nary  commercial  warfare. 

The  third  group  of  significant  epi¬ 
sodes  to  which  I  invite  your  attention 
might  be  called  the  Press  Follies  of  1930. 
They  deserve  more  consideration  than  I 
can  give  them  here.  William  A.  Thom¬ 
son,  of  the  A.  N.  P.  A.  Bureau  of  Ad¬ 
vertising,  who  ought  to  know,  says  that 
more  than  $25,()(X),000  of  newspaper 
advertising  is  given  away  annually  to 
grafters  of  editorial  space.  That’s 
important,  but  it  doesn’t  break  my  heart. 
I  know  advertising  men  and  at  least 
seven  of  eleven  of  the  craft  would  give 
away  a  pair  of  pants  with  every  pair  of 
suspenders  sold,  if  in  that  business.  They 
are  the  most  open-handed  folks  I  know. 
There  are  other  and  more  important  ob¬ 
jections  to  space  grafting.  The  chief  of 
these  is  reader  deception.  It  spells  false 
public  opinion. 

This  negatives  the  function  which  is 
the  only  real  justification  the  press  has 


for  the  special  privilege  accorded  to  it  by 
the  first  article  of  the  Bill  of  Rights. 
Nothing  could  be  more  reprehensible  in 
this  view  than  the  conscious  publication 
of  self-serving  matter  in  the  guise  of 
news  to  exploit  reader  confidence.  We 
have  ugly  distortions  of  public  opinion 
in  this  country — how  are  they  to  ^  ac¬ 
counted  for  if  the  stream  of  public  in¬ 
formation  is  pure  and  flowing?  America 
has  more  than  its  share  of  false  gods. 
How  are  they  created  except  through 
muddled  public  thought?  I  am  one  who 
is  particularly  incensed  by  these  perver¬ 
sions  as  they  relate  to  economic  affairs 
and  I  do  not  believe  the  people  of  this 
country  know  half  enough  of  what  is 
happening  to  our  institutions  through  the 
deification  of  a  financial  oligarchy  and 
through  the  monopolization  of  industry 
in  a  land  dedicated  to  equal  opportunity. 
How  much  this  fearsome  monstrosity 
has  been  launched  on  ways  greased  by 
the  so-called  “news  handout”  I  leave  to 
your  own  view,  but  in  mine  it  has  been 
a  considerable  factor.  And  the  handout 
is  the  press  agent’s  contribution  to  the 
press.  We  cannot  live,  let  alone  prog¬ 
ress,  on  a  regimen  of  deceit  in  public 
matters  and  I  challenge  the  right  of  a 
newspaper  to  publish  material  affecting 
the  public  welfare  without  making  the 
source  plainly  responsible  or  without 
corroboration  of  the  facts.  What  news¬ 
papers  say  editorially  is  their  affair — 
what  they  say  in  news  is  the  affair  of 
the  public. 

These,  then,  are  the  real  objections  to 
press  agentry.  Naturally  we  oppose  the 
theft  of  advertising,  but  it  will  never 
break  us.  However,  the  wall  which 
press  agents  are  being  employed  to  build 
around  legitimate  news  centers,  particu¬ 
larly  in  New  York  and  Washington,  is 
something  to  deeply  ponder  and  I  assert 
without  fear  of  challenge  that  this  wall 
is  already  sufficiently  high  in  many 
places  to  baffle  the  best  reporters  we  send 
up  against  it.  If  you  doubt  this  I  ask 
you,  for  instance,  to  try  to  report  last 
year’s  dicilxilical  inflation  of  the  securi¬ 
ties  market  and  the  brutal  October  col¬ 
lapse  in  terms  of  realism  and  authen¬ 
ticity.  It  cannot  be  done.  You  go  out 
on  a  story  in  Wall  Street  and  come  back 
with  a  handful  of  self-serving  handouts. 

Offhand,  I  think  of  Shearer,  press 
agent  of  shipbuilders.  Newspaperdom 
can  have  little  pleasure  in  contemplating 
his  temporary  success  over  foreign 
correspondents,  asleep  at  the  switch.  I 
recall  the  electric  light  ballyhoo  at  De¬ 
troit,  with  the  President  of  the  United 
States  brought  in  to  pose  in  the  still  and 
movie  pictures  and  make  the  show  make 
first  pages.  I  can’t  forget  the  New  York 
news  picture  syndicate,  which  sells  pho¬ 
tograph  service  to  newspapers  and  also 
sells  its  pictures  to  persons  desiring  ad¬ 
vertising  or  puffs  in  editorial  space.  The 
ingenuity  of  the  Literary  Digest  to  get 
free  publicity  and  promote  its  circulation 
is  not  to  be  overlooked.  I  concede  it  is 
a  clever  and  successful  enterprise,  but  it 
pays  no  tribute  to  newspaper  genius. 
VV'^ith  every  ballot  goes  a  subscription 
blank,  you  know.  Every  so-called  news 
story  must  carry  conspicuous  credit. 
The  country  is  led  to  believe  that  the 
Literary  Digest  is  conducting  an  extra- 
official  referendum  which  will  decide 
something.  But  the  national  poll  on  pro¬ 
hibition  is  a  circulation  and  prestige 
promotion  stunt  and  will  decide  no  polit¬ 
ical  issue.  You  hear  Floyd  Gibbons  on 
the  radio  and  observe  how,  to  draw  the 
crowd,  he  creams  the  evening  newspaper 
of  its  news,  before  work-a-day  folk  have 
had  a  chance  to  have  their  suppers. 
Property  right  in  news?  The  Literary 
Digest  is  conscious  of  none,  except  per¬ 
haps  its  synthetic  news  of  a  prohibition 
poll.  The  same  easy  policy  which  has 
encouraged  the  radio  to  build  itself  up 
as  a  commercial  advertising  medium, 
freely  and  at  will  using  news  which  the 
press  collects  from  the  universe  at  stag¬ 
gering  expense,  accounts  for  the  fact 
that  there  has  been  no  protest  against  the 
Literary  Digest  performance. 

If  any  man  in  this  room  doubts  that 
(Continued  on  page  86) 
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BUSINESS  ON  UPGRADE  SURVEY  SHOWS 

Reports  from  Federal  Reserve  Banks,  Publishers  and  National  Advertisers  Are  Optimistic- 
Several  Companies  Report  Sales  for  First  Quarter  Above  1929  Figures 


"DUSIXESS  conditions  in  the  United 
^  States  have  very  definitely  improved 
in  the  past  two  weeks,  and  an  optimistic 
view  prevails  generally  among  publish¬ 
ing,  merchandising  and  advertising  ex¬ 
ecutives,  according  to  a  special  survey  of 
Federal  Reserve  Districts  made  by  Edi¬ 
tor  &  Pi  BLiSHER  this  week. 

Not  only  do  the  reports  of  the  Federal 
Reserve  Banks  show  a  gradual  upward 
turn  in  business,  but  newspaper  pub¬ 
lishers  and  executives  in  the  various 
reserve  districts  report  improved  condi¬ 
tions.  Adding  to  the  general  optimism 
were  telegraphic  statements  from  a  score 
of  advertising  managers  of  firms  promi¬ 
nent  in  national  advertising,  many  of 
them  with  yearly  appropriations  exceed¬ 
ing  a  million  dollars.  Several  firms  re¬ 
ported  increases  in  business  during  the 
first  quarter,  exceeding  even  the  1*>29 
figures  for  their  firms,  while  others  felt 
that  general  business  this  year  would 
show  but  a  slight  loss  as  compared  with 
last  year. 

Publishers  reporting  stated  that  retail 
trade  in  particular,  which  fell  off  during 
March,  is  expected  to  show  big  gains 
during  April  due  to  Easter  buying,  which 
last  year  fell  in  the  March  period. 

In  the  box  on  this  page  is  summarized 
business  conditions  by  Federal  Reserve 
Districts,  while  following  are  the  state¬ 
ments  of  newspaper  executives  and 
national  advertisers. 

First  Federal  Reserve;  Destrict 

William  F.  Rogers,  advertising  man¬ 
ager,  Boston  Transcrifit : 

“Retail  business  in  the  Boston  district, 
as  measured  by  department  store  sales, 
was  better  in  January  and  February  than 
it  was  the  same  memths  of  1929.  March, 
however,  especially  the  last  half  of  the 
month,  was  sharply  below  the  same  time 
last  year.  A  comparison  of  the  dates  of 
Easter — March  31  last  year  and  April  20 
in  1930 — offers  some  possible  explanation 
of  the  retarding  movement.  How  much 
the  spring  season  hinges  on  Easter  busi¬ 
ness  is  a  question,  but  retailers  have  been 
complaining  about  the  delay  in  normal 
pick-up  for  the  spring. 

“Industry  appears  to  be  gaining  some¬ 
what,  after  falling  in  November  and  De^ 
cember  to  the  lowest  level  since  1924. 
The  general  opinion  of  agencies  with 
facilities  for  gauging  the  trend  seems  to 
be.  however,  that  a  slight  upward  curve 
will  be  followed  by  a  summer  slacken¬ 
ing.  The  employment  conditions  are  re¬ 
ported  better,  and  much  confidence  pre¬ 
vails  that  fall  will  bring  a  broad  move¬ 
ment  which  will  carry  1930  above  last 
year. 

“Heavy  losses  in  advertising  in  March 
put  all  the  Boston  papers  behind  in  a 
total  for  the  first  three  months  of  the 
year.  One  wonders  if  the  curtailment  by 
the  Boston  stores  in  their  advertising  ap¬ 
propriations  was  not  one  reason  for  the 
drop  in  business.  Now,  if  ever,  business 
needs  the  stimulus  of  good  advertising. 
So  far  this  month  there  has  been  a  much 
better  showing  in  advertising  and  result¬ 
ing  business.  There  is  an  optimistic 
feeling  that  things  will  be  better  the  rest 
of  the  year.” 

Second  Feder.al  Resij«ve  District 

l»uis  Wiley,  business  manager.  \czc 
Yor  Times:  “.Analysis  of  advertising  in 
New  York  newspapers  during  the  first 
half  of  April  indicates  that  general  busi¬ 
ness  has  recovered  substantially  from  the 
depression  of  the  previous  two  f)r  three 
months.  Many  classifications  show  en¬ 
couraging  gains  over  the  corresponding 
perifid  in  1929,  reflecting  an  increased 
volume  of  buying  activity  and  a  construc¬ 
tive  attitude  toward  the  spring  and  sum¬ 
mer  seasons.  Many  national  advertisers 
who  temporarily  curtailed  advertising  are 
resuming  more  comprehensive  schedules. 
We  anticipate  a  continuation  thoughout 
the  rest  of  the  year  of  the  definite  im¬ 
provement  inaugurated  in  .\pril.” 


By  WARREN  BASSETT 


Third  Federal  Reswve  District 

WiLLi.AM  Simpson,  business  manager, 
Philadelphia  Evening  Bulletin:  “We 
ha\e  noticed  in  the  past  30  days  a  strong 
improvement  in  business.  Linage  figures 
do  not  show  an  improvement  over  last 
year  as  present  figures  are  competing 
with  Easter  linage  of  a  year  ago.  There 
is  a  steadily  increasing  demand  for  help, 
as  indicated  by  the  increasing  number  of 
help  wanted  advertisements.  On  the 
whole,  there  has  been  a  decided  improve¬ 
ment  lately  and  the  outlook  is  much  more 
favorable.*’ 

Fourth  F^ederal  Reserve  District 

C.  F.  McCahill,  vice-president  and 
business  manager,  Cleveland  News: 

“Reports  from  various  business  lines 
show  a  more  optimistic  attitude  at  pr«s- 
ent  than  since  the  beginning  of  the  year. 
I  anticipate  a  substantial  upturn  in  gen¬ 
eral  business  and  attendant  participation 
in  this  trend  by  newspaper  publishing. 

“While  there  has  been  some  decrease 
in  local  advertising  since  economic 
changes  developed  toward  the  end  of  last 
year,  national  advertising  has  increased, 
especially  so  far  this  year,  and  agencies 
and  other  users  of  newspaper  advertising 
space  report  an  encouraging  trend. 

“Business  is  going  to  lie  better  as  the 
year  goes  on,  it  is  better  now  than  a 
month  ago  and  much  better  than  at  the 
start  of  the  year.” 

Fifth  Fmeral  Reserve  District 

John  Stewart  Bryan,  president  and 
publisher,  Richmond  (Va.)  News  Leader: 

“Richmond,  like  every  other  commu¬ 
nity,  felt  the  impact  of  the  Wall  Street 
explosion  last  October  and  November. 
The  tomtom  beaters  and  the  hurrah  boys 
made  prosperity  sounds,  but  in  Rich¬ 
mond,  as  elsewhere,  a  great  many  people 
stopped  to  look  and  listen,  and  now  that 
spring  has  opened  up  and  October  is 
rapidly  receding  into  the  history  of  an¬ 
other  panic,  a  much  fairer  appraisal  can 
be  had  than  was  possible  at  the  height  of 
the  excitement. 

“In  casting  up  a  balance  sheet  for 


Richmond’s  present  and  prospective  busi¬ 
ness,  we  may  note  that  though  real  estate 
values  have  not  advanced  notably,  yet 
population  has  increased  and  opportunity 
for  gainful  occupation  is  steadily  widen- 
ing. 

“The  American  Tobacco  Company  is 
building  one  of  the  largest  units  in  its 
entire  history  for  the  manufacture  of 
cigarettes  in  Richmond — a  city  that  is 
not  equalled  by  but  one  other  community 
in  America  as  a  producer  of  cigarettes. 
This  immense  production  of  a  rapidly 
increasing  article  of  consumption  is  not 
due  to  chance ;  it  seems  to  be  a  combina¬ 
tion  of  water  and  climate  and  long  ex¬ 
perience  in  handling  tobacco  that  make 
Richmond  extraordinarily  well  adapted 
to  the  production  of  tobacco  in  all  forms, 
and  especially  cigarettes. 

“The  paper  industry  here  is  likewise 
in  a  very  healthy  condition,  and  is  ex¬ 
panding  steadily. 

“The  American  Can  Company  has  re¬ 
cently  acquired  a  large  tract  and  will 
erect  a  modern  unit  in  South  Richmond 
for  the  manufacture  of  cans  and  boxes. 
As  an  original  site  for  can  production, 
Richmond  has  a  skilled  and  trained  labor 
supply  for  this  field  of  work. 

“Within  the  trading  area  of  Richmond 
is  located  one  of  the  largest  rayon  plants 
in  th^  world  and  the  largest  chemical 
plant  in  .\merica.  Both  of  these  give 
employment  and  both  produce  wealth. 

“In  addition  to  this,  the  United  States 
Government  report  on  the  straightening 
and  deepening  of  James  River  means  an 
almost  certain  restoration  of  Richmond’s 
water-borne  traffic.  This  project  which 
has  been  under  discussion  for  .'iO  years, 
has  at  length  gained  the  complete  ap¬ 
proval  of  the  United  States  Board  of 
Engineers,  and  Richmond  and  the  Gov¬ 
ernment  have  undertaken  mutually  to 
carry  out  this  very  important  improve¬ 
ment  in  transportation  facilities 

“A  consolidation  of  the  Chesapeake  & 
Ohio  with  the  Hocking  Valley,  Pere 
Marquette,  and  Erie  roads  made  it  pos¬ 
sible  for  that  system  to  give  Richmond 
better  connections  with  the  West  than  it 
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has  ever  had,  and  the  recent  decision  of 
the  Interstate  Commerce  Commission  in 
the  so-called  ’North  Carolina  case’  has 
given  Richmond  an  equality  in  trade  dif¬ 
ferentials  of  which  the  city  had  been  de¬ 
prived  by  former  I.  C.  C.  rulings. 

“The  effect  of  these  present  and  pros¬ 
pective  undertakings  has  been  to  stabilize 
buying,  and  only  the  very  cold  and  re¬ 
tarded  Spring  season  has  delayed  retail 
trade. 

“There  is  no  widespread  depression 
and  no  pessimism.  Richmond  for  many 
years  has  been  blessed  in  that  it  escaped 
both  the  peaks  of  violent  inflation  and 
the  valleys  of  consequent  panic.  The 
trades  of  this  city  are  very  slightly  su^ 
ject  to  seasonal  fluctuation,  and  there¬ 
fore  the  laboring  population  is  employed 
to  an  unusual  degree  for  unbroken 
periods  at  remunerative  wages. 

“Altogether  the  prosi^cts  for  the  city’s 
growth  and  steady  gain  in  wealth  and 
importance  has  never  'oeen  fairer  or  ap¬ 
parently  more  certain.” 

Sixth  Federal  Reser\-e  District 

Major  John  S.  Cohen,  editor,  At¬ 
lanta  Journal: 

“While  business  was  off  in  all  lines 
at  the  first  of  the  year,  I  see  little  cause 
for  pessimism  at  present.  National  ad¬ 
vertising  was  short  in  January,  although 
it  picked  up  in  February  and  showed  the 
highest  mark  in  the  following  month  of 
any  March  in  history,  .‘\pril  also  prom¬ 
ises  to  show  an  increase  over  the  corre¬ 
sponding  month  of  last  year. 

“Local  advertising  has  been  a  little 
slower  in  recuperating,  although  it 
showed  gradual  improvement  for  the 
first  three  months  of  the  year.  It  was 
still  below  the  1929  figure  for  March, 
probably  due  to  the  late  date  for  Easter 
and  consequently  the  late  arrival  of 
spring  styles,  but  the  space  used  early 
in  .April  indicates  that  this  month  will 
surpass  the  peak  set  last  year. 

“Business  generally  is  following  the 
trend  of  advertising.  There  was  a  sur¬ 
plus  of  unemployment  at  the  first  of 
the  year,  but  the  situation  is  now  nor¬ 
mal.  Building  especially  has  picked  up, 
and  the  value  of  business  buildings  now 
under  construction  in  .Atlanta  probably 
is  higher  than  at  anv  other  time  in  his¬ 
tory.” 

Seventh  Federal  Reserve  District 

Col.  R.  R.  McCormick,  publisher,  Chi¬ 
cago  Tribune:  “After  the  severe  shock 
which  business  suffered  at  the  close  of 
last  year,  it  appears  to  have  taken  ^1 
of  the  first  (|uarter  to  get  going  again, 
the  lateness  of  Iiaster  and  the  sever^ 
storm  late  in  March  also  retardw 
recovery.  However,  business  again 
appears  to  be  on  the  upgrade.  The  tra^ 
reviews  report  that  both  wholesale  and 
retail  trade  in  Chicago  are  now  making 
progress  comparing  favorably  with  a 
year  ago.  In  our  own  business,  things 
iook  bright.  In  general,  the  various 
classifications  of  display  advertising  huw 
held  up  satisfactorily.  .A  certain  few 
have  reflected  specific  industrial  inactivity 
but  we  look  forward  to  a  resumption  ol 
energetic  promotion  in  these  lines.  _ 

“The  steel  mills  of  the  Chicago 
which  were  operating  only  at  60  to  w 
per  cent  of  capacity  at  the  opening  o 
the  year  have  been  going  nearly  then 
full  capacity  the  last  month  or  so. 

“Linage  now’  being  placed  in  t 
Tribune  compares  favorably  with  tn 
volume  of  previous  periods.  Those  W" 
had  been  hanging  hack  in  their  saej 
promotion  have  now  become 
with  the  courage  of  consumers  and  th 
closest  to  them.  Department  store  m 
agers.  for  instance,  who  know  consuinw 
and  when  to  advertise  and_  when  mf 
actuallv  used  more  advertising  SP®'^'  ^ 
the  Tribune  in  the  first  rT, 

of  this  year  than  they  ever  'N  ^ 
The  sale  of  automobiles  has 
remarkably  well  and  has  show’n  stnw 
improvement.” 
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Eighth  Federal  Reservte  District 
E.  Lansing  Ray,  president,  editor 
jnd  general  manager  of  the  St.  Louis 
Qlobe-Democrat: 

“Although  I’ve  not  had  opportunity  to 
inquire  into  conditions  specifically  in  a 
large  number  of  businesser,  my  general 
observation  and  contacts  justify  the 
statement  that  the  worst  is  over.  This 
idea  I  obtain  from  men  in  all  lines. 
The  worst  is  over;  and  this  means,  of 
course,  that  improvement  goes  on. 

“It  is  now  six  months  since  the  stock 
market  crash — time  enough  in  which  to 
resume  our  poise.  There  is  no  doubt 
that  the  situation  is  better.  The  usual 
spring  pick-up  in  trade  has  developed 
favorably,  and  this  ought  to  be  a  stimu¬ 
lus  to  continued  and  increasing  activity. 

I  don’t  think  that  we  should  expect 
ever>’thing  to  move  to  the  maximum  all 
at  once.  The  improvement,  in  my 
opinion,  will  be  gradual  and  steady. 
This  is  satisfactory.  The  change  for 
the  better  has  begun.’’ 

XiNTH  Federal  Reserve  District 
Treoerick  E.  Murphy,  publisher, 
Minneapolis  Tribune: 

"Business  conditions  in  Minneapolis, 
and  in  fact  throughout  the  northwest 
states,  are  improving  ranidly.  At  no 
time  this  year  have  we  felt  the  depres¬ 
sion  reported  from  some  other  centers 
of  population,  and  since  the  middle  of 
March  there  has  been  a  decided  change 
for  the  better. 

“National  advertising  carried  by 
Twin  City  papers  approximates  the  lin¬ 
age  of  a  year  ago,  some  of  the  papers 
showing  an  increase,  while  others  report 
a  slight  decrease. 

“Retail  advertising  has  been  ‘off’ 
somewhat  because  Easter  is  30  days  later 
than  usual.  The  department  stores  and 
some  of  the  other  local  advertisers  have 
been  curtailing  their  space  for  this 
reason,  but  the  trend  in  April  indicates 
that  the  retailers  will  make  up  the  dif¬ 
ference  as  Easter  approaches.  Before 
the  end  of  .April  the  situation  is  certain 
to  be  very  satisfactory  from  the  retail 
advertising  standpoint. 

“There  is  some  unemployment  in  the 
northwest,  including  Minneapolis,  of 
course,  but  here  it  is  due  largely  to  the 
presence  of  transients.  The  situation  is 
by  no  means  as  acute  as  reported  in 
purely  industrial  centers.  It  already  is 
adjusting  itself  as  sprine  work  gets 
under  way. 

“Collections  on  the  whole  are  very 
good. 

“An  index  to  northwest  business  con¬ 
ditions  at  the  present  time  is  reflected 
indisputably  by  figures  from  the  .secre¬ 
tary  of  state’s  office,  which  show  that 
between  Jan.  1  and  April  5  licenses  were 
issued  for  36,433  more  automobiles  than 
last  year  during  the  'ame  period. 

“The  license  fees  amount  to  $486,- 
431.26  more  than  last  year. 

"The  prosperity  of  Minneanolis  de- 
^ds  largely  upcm  ihe  condition  of  the 
farmer  in  this  region.  We  have  just 
completed  gathering  statistics  which 
show  that  the  value  of  Minnesota  farm 
M  products  for  1Q2<)  was  $721,000,000  as 

Bg  compared  with  8689.000,000  in  1928,  and 
>  $422,000,000  in  1921.  These  figures 

s^ak  for  themselves.  With  an  increase 
O'  71  per  cent  in  the  value  of  farm 
products  over  that  of  1921  the  farmer 
has  money  to  spend,  and  he  is  spending 
much  of  it  in  Minneapolis. 

The  valtK?  of  dairv,  livestock  and 
poultry  marketed  in  Alinnesota,  Mon¬ 
tana.  North  and  South  Dakota  in  1929 
M  $803,000,000  as  comnared  with 

?782^,000  in  1928  and  $431,000,000 
'  m  1921.  This  in  the  face  of  a  drop  in 
nutter  prices. 

value  of  farm  products  in 
w  the  four  states  was  $1,383,000,000  in  1929 
I"  as  compared  with  $1,579,000,000  in  1928. 
^  ncspite  a  drop  in  the  wheat  crop.” 

^  Jt;NTH  pEnERAi,  Reserxt.  District 
^  Ceorof.  B.  Lont.an,  president  and  gen- 

^  *ttanager.  Kansas  City  Star: 

ni  k  E'tv  itself  is  a  barometer  of 

♦tw  crinditions  in  that  part  of  the 

,rf  ^™west  represented  in  the  Tenth  Fed- 
uP  rat  district  and  if  the  present 

..  *  "ttprovement  is  maintained  the 
««  >«>r  19,30  will  not  show  up  badly  in 


LOUIS  BRUSH  AND  PARTY  VISIT  HAWAII 


Louis  H.  Brush,  head  of  the  Brush-Moore  Newspapers,  Inc.,  of  Ohio,  visited 
Honolulu  recently  and  was  given  a  Hawaiian  welcome  by  a  “Daughter  of 
Hawaii,”  who  placed  flower  wreaths  about  him  and  his  party.  Mr.  Brush 
was  accompanied  by  his  wife  and  his  brother  Harlan,  who  is  publisher  of  the 
Tonawanda  (N.Y.)  News,  and  the  latter’s  wife.  Left  to  right:  Onipaa, 
“Daughter  of  Hawaii”;  Mrs.  Louis  H.  Brush,  Mrs.  Harlan  Brush,  Louis  H. 

Brush  and  Harlan  Brush. 

comparison  with  1929.  There  is  very  “As  an  approximation,  more  than 
little  unemployment  in  Kansas  City  at  $20,000,000  will  be  spent  in  Kansas  City 
present.  This  situation  is  due  chiefly  to  on  building  projects  now  under  way  or 
the  large  amount  of  building,  mostly  in  about  to  be  started.  Among  these  are 
the  retail  section,  now  in  progress.  a  new  structure  for  the  Kansas  City 

BIG  NATIONAL  ADVERTISERS  REPORT 
OPTIMISTICALLY  ON  BUSINESS 


pOLLOWIXG  are  statements  from 

large  national  advertisers  telling  how 
they  have  found  business  conditions  since 
the  first  of  the  year  and  their  views  of 
the  future: 

C.  M.  Chester,  Jr.,  president.  General 
Focxls  Corporation,  New  York:  “General 
Foods  Corporation  has  just  completed  an 
excellent  first  quarter  and  the  present 
outlook  for  the  balance  of  the  year  is 
decidedly  favorable.  Our  1930  advertis¬ 
ing  budget  has  increased  over  last  year. 
Employment  in  nearly  all  of  our  48  fac¬ 
tories  is  normal  or  slightly  above.  De¬ 
velopment  of  new  products  in  new  fields 
such  as  frosted  foods  shows  satisfactory 
progress.” 

Gerard  Swope,  president.  General 
Electric  Company,  Schenectady :  “For 
the  first  quarter  of  the  year  business  has 
been  fair.  Public  utilities  in  general,  as 
far  as  we  can  judge,  have  gone  ahead 
with  their  programs  in  accordance  with 
the  conferences  in  Washington.  General 
consumer  demand  has  been  somewhat 
more  than  in  the  same  period  last  year.” 

C.  I).  Wagoner,  advertising  manager. 
General  Electric  Company :  “There  will 
he  no  change  in  our  advertising  plans 
for  the  year.” 

J.  B.  Tew,  president,  Goodrich  Tire 
anrl  Rubber  Company :  “Bu.siness  the 
first  quarter  this  year  is  somewhat  below 
normal  but  we  are  looking  for  consid¬ 
erable  improvement  in  succeeding  quar¬ 
ters.  We  believe  results  for  the  year 
as  a  whole  will  be  thoroughly  .satisfac¬ 
tory.  Present  low  commo<lity  prices  and 
the  unemployment  question  are  somewhat 
disturbing  factors,  but  I  look  for  a  satis¬ 
factory  solution  through  increased  em¬ 
ployment  and  consumption  later  on.  We 
see  no  reason  why  real  economic  progress 
shall  not  continue  through  1930.” 

P.  T.  Kelly,  advertising  manager, 
Goodrich  Tire  and  Rubber  Company: 
“The  19.30  Goodrich  advertising  program 
is  more  comprehensive  and  aggressive 
than  ever  before.” 

C.  K.  Hart,  advertising  manager, 
Sheaffer  Pen  Company,  Ft.  Madison. 
Iowa :  “Sheaffer’s  volume  for  April  of 
this  vear  is  ahead  of  last  vear.  which 
was  23  per  cent  better  than  the  preceding 
year  and  the  biggest  in  our  company’s 


history.  Our  prospects  for  making  1930 
the  best  year  in  history  are  exception¬ 
ally  bright  through  greater  efforts,  longer 
hours.  Sheaffer  is  now  entering  a  news¬ 
paper  campaign  which  is  not  only  the 
largest  in  the  company’s  history,  but  the 
largest  color  campaign  ever  run  by  the 
newspaper  group.  Complete  details  will 
be  forthcoming  soon.  You  can  record 
that  Sheaffer’s  newspaper  effort  this  year 
exceeds  last  year  by  at  least  16  per  cent.” 

C.  M.  Pritzker,  advertising  manager, 
.Autostrop  Safety  Razor  Company,  Inc., 
New  York:  “Autostrop  company  profits 
for  the  first  quarter  of  19.30  were  more 
than  40  per  cent  ahead  of  the  correspond¬ 
ing  period  of  192*).  Prospects  for  the 
balance  of  the  year  are  very  bright  and 
we  look  for  the  biggest  year  in  our  his¬ 
tory.  Both  Valet  and  Probak  show 
sound,  steady  increase  in  volume  and 
profits.  Our  large  advertising  program 
laid  out  at  the  beginning  of  the  year 
will  be  carried  through  with  the  possi¬ 
bility  of  an  additional  appropriation.” 

C.  C.  WiLMOT,  sales  promotion  man¬ 
ager,  Eureka  Vacuum  Cleaner  Company, 
Detroit:  "Our  business  for  the  first 
quarter  definitely  reflects  a  return  to 
optimism  on  the  part  of  the  public.  This 
changed  attitude  is  reflected  in  increased 
sales.  The  balance  of  the  year  looks 
very  promising.  Advertising  will  be  con¬ 
tinued  on  a  more  ambitious  scale  than 
ever  before.” 

R.  .A.  Bradt,  advertising  manager,  the 
Maytag  Company,  Newton,  la.:  “March 
just  past  was  the  third  largest  March 
in  the  history  of  our  company.  Retail 
sales  were  good,  particularly  in  the  West 
and  Central  Northwest.  .April  so  far 
has  been  very  satisfactory,  with  reliable 
indications  pointing  to  better  than  normal 
business.  We  expect  to  continue  adver¬ 
tising  as  usual  through  the  entire  year.” 

P.  L.  Thomson,  publicity  manager. 
Western  Electric  Company.  Inc.,  New 
A’ork:  “Western  l^lectric  sales  in  19.30 
are  at  a  rate  slightly  above  1929,  We 
are  carrying  forward  a  comprehensive 
program  of  extension  to  our  plans  in¬ 
volving  more  than  $.30,000,000  in  new 
construction.  Our  advertising  expendi- 
( Continued  on  page  94) 


Power  &  Light  Company  to  cost  $2,500,- 
000,  an  office  building  to  be  erected  by 
the  Bryant  estate  at  a  cost  of  $2,000,000 
and  a  bus  terminal  and  hotel  costing 
$3,000,000.  The  board  of  trustees  of  the 
William  Rockhill  Nelson  Gallery  of  Art 
also  is  planning  an  early  start  on  that 
building  project,  which  will  require 
more  than  $2,000,000. 

“The  advertising  situation  is  steadily 
improving,  kith  as  to  national  and  re¬ 
tail  linage,  each  month  getting  closer  to 
the  1929  figures.  In  fact,  the  first 
week  of  .April  showed  an  18,000  line  in¬ 
crease  over  the  same  period  in  1929. 

“It  might  be  said  that  the  condition 
in  Kansas  City  and  its  immediate  terri¬ 
tory  is  virtually  normal.  The  adjacent 
states  are  going  ahead  with  extensive 
road  building  programs  and  Jackson 
county,  in  which  Kansas  City  is  situated, 
will  spend  $6,000,000  on  highways,  en¬ 
tirely  apart  from  state  projects,  this 


Eleventh  Federal  Reserve  District 
G.  B.  Dealey,  president,  A.  H.  Belo 
Corporation,  publishers  of  the  Dallas 
Morning  News: 

“Since  Jan.  1,  1930,  there  has  been 
substantial  improvement  in  general  busi¬ 
ness  conditions  in  the  Eleventh  Federal 
Reserve  district  which  includes  all  of 
Texas  and  portions  of  Louisiana,  Okla¬ 
homa,  New  Mexico  and  Arizona.  Lag¬ 
ging  commodity  markets,  particularly 
cotton  and  petroleum,  continue  to  exert 
an  adverse  influence ;  on  the  other  hand, 
.seasonal  agricultural  operations  are  well 
advanced  and  industrial  and  commercial 
activity  is  making  consistent  progress 
toward  higher  levels  with  consequent  in¬ 
creased  employment.  The  trend  of  na¬ 
tional  and  retail  advertising  is  upward.” 

Twelfth  Federal  Reserve  District 
George  T.  Cameron,  publisher,  San 
Francisco  Chronicle: 

“According  to  the  reports  which  we 
have  received  some  lines  of  business  in 
the  Twelfth  Federal  Reserve  District 
during  the  period  from  Jan.  1,  to  April  1, 
showed  substantial  gains  over  the  similar 
period  of  a  year  ago.  It  would  appear 
however  that  in  the  main,  business  as  a 
whole,  showed  some  slight  falling  off 
during  that  pericKl.  It  appears  however, 
that  the  natural  resiliency  of  business  on 
the  Pacific  Coast  is  rapidly  asserting  it¬ 
self  and  that  for  the  balance  of  the  year 
we  can  at  least  expect  it  to  lie  compar¬ 
able  with  1*929. 

“Generally  speaking,  national  adver¬ 
tising  in  the  newspapers  of  the  Twelfth 
Federal  Reserve  District  for  the  period 
of  Jan.  1  to  March  1,  19.30,  showed  some 
losses  following  partly  depressed  busi¬ 
ness  conditions  in  the  Fiast.  These  losses 
were  sustained  mainly  in  automobile  and 
financial  advertising  and  were  perhaps 
attributable  to  the  desire  on  the  part  of 
manufacturers  and  financial  houses  to  re¬ 
trench  on  their  advertising  until  the  full 
effect  of  the  stock  market  crash  could  be 
ascertained. 

“Newspapers  in  general,  however, 
showed  some  increases  in  retail  advertis¬ 
ing  which  may  always  he  considered  as 
a  good  barometer  in  so  far  as  local  con¬ 
ditions  are  concerned. 

“There  can  he  no  doubt  but  that  em¬ 
ployment  conditions  on  the  Pacific  Coast 
during  the  period  of  Jan.  1  to  March  1, 
1930,  were  not  of  the  best.  However, 
in  line  with  the  national  policy  enunciated 
1)y  President  Hoover,  vast  projects  were 
immediately  launched  bv  the  larger  cor¬ 
porations  of  the  Pacific  Coast  which 
should  go  a  long  wav  toward  alleviating 
any  employment  difficulties  which  this 
part  of  the  I'nited  States  might  be  sus¬ 
taining. 

“.A  recent  survey  of  major  engineerin'/ 
nrojects  in  five  western  states  shows  an 
immediate  expenditure  of  over  $10?.()00,- 
000.  One  western  comnanv  alone  plans 
an  investment  of  $65,000,000  in  plant  and 
e'luipment.  while  another  companv  is 
committed  to  a  $30,000,000  expansion 
urogram.  With  these  very  large  projects 
in  hand  and  with  a  feelinir  of  confidence 
in  Pacific  Coast’s  normal  growth  and  as¬ 
sured  prosperity  in  the  minds  of  western 
men  who  direct  large  businesses,  this 
part  of  the  United  .States  is  looking  fo-- 
ward  to  excellent  conditions  for  the  bal¬ 
ance  of  this  year.” 
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COOPER  DESCRIBES  A.P.  DEVELOPMENTS 


Both  Telegraph  and  Cable  Facilities  Expanded,  General  Manager  of  Wire  Service  Says — Foreign 
Service  Speeded  Up — Feature  2Uid  Photo  Services  Greatly  Expanded 


SINCE  Associated  Press  members  last 
gathered  in  New  York  for  their 


By  JOHN  F.  ROCHE 


annual  meeting,  an  extensive  plan  of  ex-  division,  the  efforts  of  the  sports  staff,  ance  of  college  and  other  non-profes- 
pansion  and  reorganization  has  been  car-  headed  by  Alan  J.  Gould,  have  been  sional  sports,  the  A.  P.  has  gone  in  ori 
ried  out  in  all  the  main  branches  of  the  turned  more  definitely  toward  coverage  a  larger  scale  for  sport  personalities  and 
services.  Reviewing  the  developments  of  of  amateur  contests,  particularly  college  interviews  with  outstanding  athletes, 
the  past  year  for  Editor  &  Publisher,  games  and  golf.  The  emphasis  on  this  The  facilities  of  the  Associated  Press 


services.  Reviewing  the  developments  of 
the  past  year  for  Editor  &  Publisher, 
Kent  Cooper,  general  manager  of  the 
A.  P.,  said  the  12  months  since  April, 
1929,  have  witnessed  the  culmination  of 
many  plans  which  were  under  considera¬ 
tion  during  the  previous  year. 

“The  greatest  effort  of  the  Associated 
Press  within  the  past  year,”  he  declared, 
“has  been  to  perfect  distribution  facili¬ 
ties  of  both  the  general  news  and 
financial  services  so  that  members  might 
be  supplied  with  faster  and  more  exten¬ 
sive  coverage  of  national  and  world-wide 
activities.  Foreign  ser\ice  has  been  in¬ 
creased  and  speeded  up.  Lower  cable 
and  land  wire  rates  have  aided  greatly 
in  developing  this  branch  of  news 
gathering  and  dissemination. 

“Distribution  facilities  in  this  country 
have  been  rearranged  to  provide  for  a 
larger  daily  file  of  news  to  important 
cities.  High  speeding  of  many  printer 
circuits  has  accomplished  our  purpose  in 
this  field.  Transmission  has  been  greatly 
facilitated  by  the  separation  of  news  and 
.  stock  table  circuits.  During  the  year  the 
financial  tables  were  transferred  to  in¬ 
dividual  wires  on  nearly  all  the  main 
trunk  circuits,  and  a  supplemental  circuit 
for  Wall  Street  news  and  features  was 
installed. 


Kent  Cooper 


The  facilities  of  the  Associated  Press 
Photo  Service  were  broadened  within 
the  year  so  that  complete  bureaus 
manned  by  staff  cameramen  are  now 
maintained  in  nine  strategic  cities : 
New  York,  Boston,  Washington,  Atlan¬ 
ta,  Cleveland,  Chicago,  St.  Louis,  San 
Francisco  and  Los  Angeles.  The  service 
reported  a  gain  of  36  per  cent  in  mem¬ 
ber  papers  using  its  pictures,  Mr.  Cooper 
told  Editor  &  Publisher. 

Development  of  the  Feature  Service 
has  supplied  a  greatly  augmented  list  of 
feature  material  for  member  papers 
with  one  of  the  most  outstanding  ex¬ 
pansions  of  service  presented  in  the  ad¬ 
dition  of  a  complete  comic  and  cartoon 
budget  for  evening  papers,  the  general 
manager  reported.  Other  additions  to 
the  evening  service  included  daily  serials, 
home  plan  and  home  decoration  features, 
daily  health  columns,  daily  children's 
columns,  cross  word  puzzles,  and  a  daily 
sports  column  by  Alan  J.  Gould,  gen¬ 
eral  sports  editor. 

.Additions  to  the  morning  paper  fea¬ 
ture  service  were  a  sports  column  by 
Brian  Bell,  cross  word  puzzles,  health, 
home  plan  and  decoration  features. 

Production  of  news  picture  mats  was 
nearly  doubled  within  the  past  year.  Mr. 
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“Expansion  in  the  feature  department  branch  of  sports  is  probably  greater  now  Coojier  said,  and  more  than  30  emerg- 
was  carried  to  a  greater  extent  than  than  at  any  other  previous  period,  Mr.  ency  mailing  iwints  have  been  estab- 
ever  before,”  Mr.  Cooper  continued.  Cooper  .said.  Indications  from  the  sport  lished.  The  service  from  N^w  \ork 
“The  outstanding  development  in  this  department  point  to  an  even  further  in-  now  includes  twice  daily  mailings, 
branch  of  the  service  was,  of  course,  the  crease  in  interest  among  the  public  in  Typography  and  art  work  on  the 
addition  of  comics  and  cartoons  to  the  non-professional  contests,  the  general  features  have  been  altered  and  improved 
regular  budget.  These  proved  to  be  a  manager  declared,  due  largely  to  the  for  greater  effectiveness  and  attractive- 
popular  item  of  the  feature  division  revival  of  the  America’s  Cup  Yacht  ness. 

within  a  short  time  after  they  were  sub-  Races  and  the  forthcoming  British-  Remodelling  of  the  system  for  hand- 
mitted  for  the  approval  of  our  evening  American  polo  matches.  ling  stock,  curb  and  bond  market  reports 

pajKr  members.  Expansion  of  the  sports  staff  took  was  accomplished  in  the  _  financial  de- 

“Development  of  each  branch  has  been  place  about  three  years  ago,  and  since  partment  under  the  direction  of  L.  F. 
carried  on  _  under  the  direct  supervision  then  it  has  been  largely  a  case  of  de-  Curtis.  During  the  year  financial  tables 
of  the  various  department  heads  in  ac-  veloping  the  methods  of  coverage  to  were  taken  off  the  news  wires  on  almost 
cordance  with  the  Associated  Press  plan  meet  the  requirements  olf  the  news-  all  the  main  trunk  circuits  and  changed 
of  departmentalization  of  all  work.”  papers  which  reflect  the  trend  of  public  over  to  a  standard  double  wire  tape 
The  most  important  development  in  interest  toward  the  amateur  side,  Mr.  printer  service  paralleling  the  main  trunk 
the  traffic  department  under  the  direction  Cooper  said.  With  the  growing  import-  lines.  This  eliminated  interference  with 
of  W.  J.  McCambridge,  Mr.  Cooper 

pointed  out,  was  the  rearrangement  of  THE  BIG  FIGHT 

trunk  wires  to  the  south  whereby  the 

larger  cities  receive  24  hour  main  trunk  ■aBgiia’-"«tij^prTHAT  2  COL.  W[//M/////////////fMM/^^^ 
line  service.  Among  the  cities  benefitted  I  W  GEE!  ^CUT  I  MADE  LAST 
by  this  expansion  are:  Richmond.  Va.,  f  I  PROMISED  > WEEK  OUTA  BE  /  LOOK'IT 
Charlotte,  N.  C,  Birmingham,  Mobile,  THE  BROTHER:\GOOD  PER  A^,^  THUMB  TACKS 

and  Montgomery,  Ala.,  New  Orleans,  IN-LAW  I’DN  PASSj^auuTinMA  •  <»'VE  YA' ALL  /^'V ’Vi 

La  Oiattanooga,  Nashville  and  Knox-  GET  HIM  A  Wz/  TIME,  e  Jj 

site  ydr^for^^e  n'"'^  ^  KIN’ I  CLEAN  pENNY! 

inCTeas^’’“br  hiU-^P^^ 

printer  circuits  of  37  states,  including  66  A  7  °  ■  A/M 

day  and  night  wires,  so  that  member  ^  T  .iicTco  /' ///jfTt  ^ 

pap^s  on  ^o^^circuits  now  receive  up-  -K)NES^^^^///  A 

double  trunk  wire  service  was  started  to  vJ.  M  I 

Oshkosh,  Green  Bay,  Appleton  and  »  F 

Madison,  Wis.,  and  during  the  baseball  B  cV ^ 

and  football  seasons  a  number  of  addi-  ^ 

tional  wires  were  established  to  all  parts 

circuits  were  put  in  action  for  the  first  I'  jj 

the  history  of  tl^  association.  Sketched  for  Editor  &  Publisher 

While  the  wire  service  to  members 

has  been  greatly  expanded  in  the  sports  By  WALTER  ZIEGLER,  Peoria  (III.)  Journal-Transcript 
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Sketched  for  Editor  &  Publisher 

By  WALTER  ZIEGLER,  Peoria  (Ill.)  Journal-Transcript 


the  late  afternoon  news  report,  Mr. 
CoojK-r  pointed  out  and  speeded  up  de¬ 
livery  of  the  complete  tables.  Only 
one  stock  table  circuit,  that  from  Kan¬ 
sas  City,  is  now  operating  on  a  single 
wire  and  that  is  shortly  to  be  put  on  a 
double  wire  basis. 

Extensive  rearrangement  was  made  at 
New  York  headquarters  with  transfering 
of  the  tabular  force  of  the  financial 
bureau  from  the  downtown  financial 
bureau  of  the  A.P.  to  the  general  offices 
on  Madison  avenue.  Expansion  of  this 
force  was  undertaken  so  that  about  tO 
people  are  now  engaged  daily  in  hand¬ 
ling  the  tabulations  of  stock  and  bond 
market  reports.  Rearrangement  of  the 
New  York  financial  office  will  be  car¬ 
ried  a  step  further  within  a  short  time 
when  the  Wall  Street  office  will  be 
moved  from  the  New  York  Evening 
Post  building  to  25  Beaver  street. 

The  ensuing  year,  since  the  last  .Asso¬ 
ciated  Press  meeting,  also  witnessed 
establishment  of  a  full  time  supple¬ 
mental  financial  service  paralleling  the 
New  York  to  Kansas  City  financial 
circuit  and  relayed  to  the  Northwest 
from  Chicago.  This  circuit  carries 
financial  features  and  news  to  supple¬ 
ment  the  tabular  reports. 

Expansion  in  the  European  and  Orien¬ 
tal  branches  of  Associated  Press  was 
pushed  forward  since  last  April  with 
Charles  Stephenson  Smith,  chief  of 
foreign  service  in  charge  of  the  work, 
Mr.  Cooper  told  Editor  &  Published 
The  European  service,  particularly, 
underwent  a  number  of  changes.  For 
the  first  time  the  A.P.  began  deliver)’ 
of  news  of  North,  South  and  Central 
America  direct  to  Spain  through  the 
Fabra  .Agency,  with  which  it  is  allied. 
News  of  the  United  States  is  also  de¬ 
livered  now  to  France  through  the 
Agence  Havas.  The  Madrid  bureau  of 
Associated  Press  was  moved  into  larger 
quarters  and  the  staff  increased  to  meet 
a  growing  demand  in  the  three  Americas 
for  Spanish  news  and  the  reciprocal 
interest  Spain  is  showing  in  the  New 
World,  Mr.  Cooper  reported.  The 
volume  of  Portuguese  news  was  in¬ 
creased  during  the  past  year,  and  a  full 
time  correspondent  was  recently  placed 
in  Lisbon. 

In  the  Orient  many  changes  have  been 
brought  about  by  the  reduction  of  rates 
across  the  Pacific  by  both  wireless  and 
cable  companies,  Mr.  Cooper  observed. 
News  which  was  formerly  routed  over 
London  now  comes  direct  to  the  United 
States  at  rates  which  have  made  it  pos¬ 
sible  to  increase  the  volume  of  Japanese 
and  Chinese  news  considerably  and  also 
to  reduce  the  transmission  time. 

THACKREY  IN  ACCIDENT 

Ted  O.  Thackrey,  who  resigned  re¬ 
cently  as  publisher  of  the  Buffalo  Tiints. 
escaped  with  only  minor  injuries  when 
the  automobile  in  which  he  and  a  com¬ 
panion  were  riding  left  the  road  near 
Tucson,  Ariz.,  and  turned  a  double 
somersault  before  coming  to  a  halt. 
Cornelius  Vanderbilt,  Jr.,  who  was  driv¬ 
ing  a  car  just  behind  Mr.  Thackrey  s, 
witnessed  the  accident  and  said  it  was  a 
miracle  both  passengers  were  not  killen. 

MOSER  HEADS  DAILY 

Through  an  error  in  telegraphic  trans¬ 
mission.  Editor  &  Publisher  stated  w* 
week  that  Elwood  S.  Houser  had  sue 
ceeded  the  late  1.  Powell  Thoma>  • 
president  of  the  N orristown  (P^-)  y!/ 
Kciiisicr.  The  new  president  of  the  da  . 
is  Elwood  S.  Moser. 

LONGAN  BUYS  FARM 

George  B.  Longan,  president  of 
Katisas  City  Star  last  week  purchas 
120  acre  suburban  farm,  on  wwc 
contemplates  raising  horses  and  ”  ^ 
livestock. 


V.  a 


Bickel  Protests  to  Secretary  Stimson  That  Delegates  Bar  Direct  Interviews  With  Press  Yet 
Broadcast  Intimate  Conference  News — A.  T.  &  T.  Man  Handling  Press  Contacts 

UNFAIRNESS  to  American  news-  published  by  papers  until  from  12  to  36 
papers  was  charRed  against  Col.  hours  after  radio  delivery. 

Henry  L.  Stimson,  United  States  Secre-  “I  am  not  protesting  as  one  who  is 
tary  of  State,  and  other  delegates  to  the  blind  foe  of  radio  as  I  do  recognize  fully 
Naval  Disarmament  Conference  in  a  the  part  that  radio  now  and  in  future  is 
cabled  message  to  Secretary  Stimson, 

April  14,  by  Karl  A.  Bickel,  president 
of  the  United  Press  Associations.  Mr. 

Bickel  in  his  message  protested  against 
the  practice  prevalent  among  the  .Ameri¬ 
can  delegates  to  the  conference  of  not 
giving  formal  interviews  to  American 
newspaper  representatives,  although  in 
weekly  broadcast  speeches  they  often 
gave  their  views  of  the  proceedings  in  an 
interpretive  manner. 

The  material  used  by  them  over  the 
radio,  Mr.  Bickel  declared,  was  legitimate 
news  that  should  have  been  given  to  the 
press  in  personal  interviews  by  the  dele¬ 
gates.  Instead,  he  pointed  out,  handouts 
of  the  speeches  were  distributed  among 
the  correspondents  co-incident  to  the 
broadcast,  rendering  the  stories  utterly 
useless  for  newspaper  publication. 

Throughout  the  course  of  the  conference 
newspaper  men  have  been  refused  direct 
interviews  with  the  members  of  the 
American  delegation.  Following  a  recent 
protest  of  American  correspondents. 

Secretary  Stim.son  finally  granted  them 
a  personal  interview  in  which  he  merely 
made  the  announcement  that  he  had  noth¬ 
ing  to  say.  1  )elegates  of  other  nathms 
are  reported  by  the  men  covering  the  as¬ 
signment  to  be  supplying  newspaper  men 
of  their  countries  with  ample  informa¬ 
tion. 

Answering  Mr.  Bickel’s  complaint  of 
discrimination  against  the  press.  Secre¬ 
tary  Stimson  in  a  personal  message  to  tlie 
United  Press  president  said  he  assumed 
the  press  did  its  own  interpreting  of  the 
facts  received  from  the  clelegation  and 
that  speeches  broadcast  by  the  American 
delegates  were  their  own  individual  in¬ 
terpretations. 

The  arrangement  at  the  start  of  the 
conference  was  that  all  information 
emanating  from  the  .sessions  would  be 
distributed  at  regular  press  conferences 
or  could  be  obtained  from  Arthur  Page 
who  handled  press  matters  for  the  dele¬ 
gation.  Since  the  conference  began,  ac¬ 
cording  to  Mr.  Bickel,  no  direct  inter¬ 
views  or  interpretive  statements  have 
been  forthcoming  from  any  of  the  Amer¬ 
ican  delegates.  Mr.  Page,  who  is  head 
of  the  public  relations  department  of  the 
American  Telephone  and  Telegraph 
Company  was  given  temporary  leave  by 
that  organization  to  assist  the  American 
delegation  in  its  handling  of  press  con¬ 
tacts. 

Mr.  Bickel's  cable  message  to  Secre¬ 
tary  Stimson  read  as  follows :  “My  at¬ 
tention  was  called  in  today’s  papers  to 
your  address  to  the  people  of  the  United 
States  via  radio  Sunday.  According  to 
iniormation  I  have  here  it  was  under¬ 
stood  when  conference  opened  that  no 
American  delegate  was  to  give  any  di¬ 
rect  interview  to  press  of  this  country 
^d  that  all  quotable  information  must 
w  secured  through  general  press  con- 


ence  to  the  American  pe»iple  via  their 
weekly  radio  broadcasts  culminating  with 
Mr.  Stim.son's  exceedingly  interesting 
and  informative  talk  of  last  Sunday. 
While  the  United  Press  is  not  interested 
in  any  pro-naval  ctinference  treaty  prop¬ 
aganda,  yet  there  was  e.xcellent  legitimate 
news  material  in  every  one  of  those  taiks 
which  would  have  madei  splendid  news¬ 
paper  interviews  and  which  the  press 
should  have  had. 

“As  it  was  they  received  them  in  such 
fashion  that  they  could  not  lx-  printed 
until  from  12  to  18  hours  after  they  had 
been  broadcast.  That  was  certainly  a 
humiliating  iK)sition  for  the  .American 
newspapers  regardless  of  how  excellently 
it  demonstrated  the  initiative  and  ability 
of  the  radio  ix'ople.” 


told  Eiutor  &  Pi'bi.isher  he  received  a 
reply  from  the  Secretary  of  State  in 
which  Mr.  Stimson  expressed  apprecia¬ 
tion  of  the  viewpoint  given  in  Mr. 
Bickel’s  cable.  He  explained  that  the 
whole  theory  in  disseminating  news  of 
the  conference  by  the  American  delega¬ 
tion  in  London  has  been  that  all  the 
facts  went  to  the  press,  which,  he  as¬ 
sured  did  its  own  interpreting.  Such 
speeches  as  were  made  by  the  American 
delegates,  he  explained,  were  on  the  other 
hand,  their  own  interpretations  of  the 
news  facts. 

Mr.  Bickel  sent  a  copy  of  his  cable 
to  Mr.  Stimson  to  President  Hoover. 

“I  did  this  simply  to  bring  our  position 
to  his  attention  and  to  make  clear  just 
what  the  United  Press  was  objecting  to,” 
he  expalined  to  Eiutor  &  I’i'ulisher. 
His  protest  set  forth  only  the  view  of 
the  United  Press,  .Mr.  Bickel  pointed  out, 
and  was  not  to  be  construed  as  being  a 
protest  of  the  .American  press  in  general. 

Discussing  the  situation  further  the 
U.P.  president  said: 

“I  am  not  opposed  to  radio.  Its  part 
in  the  future  of  world  communication  is 
going  to  be  big  and  imiiortant  and  I  be¬ 
lieve  if  properly  handled,  entirely  cooper¬ 
ative  with  the  press.  But  1  object  to  the 
press  ixjrmitting  itself  to  be  subordinated 
to  the  radio.  The  broadcasting  people 
are  not  to  blame — they  simply  showed 
foresight,  wisdom,  initiative  and  energy. 
Naturally  if  the  press  abdicates,  radio 
will  move  in,  and  in  this  case  apparently 
Stim.son  and  Page  as  chief  liaison  man 
were  importuned  by  the  radio  peojile  to 
give  them  talks  and  the  newspaper  in¬ 
dustry  apparently  simply  sat  idly  by  and 
let  them  get  away  with  it.” 

“As  the  situation  stands,”  Mr.  Bickel 
continued,  “during  the  greater  part  of  the 
conference  none  of  our  delegates  have 
given  any  formal  interviews  to  the  press 
but  have  attempted  to  put  over  their 
entire  ‘selling  campaign,  on  the  confer- 


RIGHTS  TO  AIR  CITED 
BY  PRESS  WIRELESS 


Files  Brief  in  Answer  to  R.  C.  A.  Com' 
munications  and  the  Mackay 
Company  —  Pledges  Fair 
Service  to  All 


Taking  issue  with  K.  C.  .A.  Cornmuni- 
cations,  Inc.,  and  the  Mackay  Radio  and 
Telegraph  Company  that  the  press  wants 
radio  channels  to  engage  in  private  husi- 
ness.  Press  Wireless,  Inc.,  in  a  brief  filed 
April  15  with  the  Court  of  .Appeals, 
Washington,  D.  C.,  tleclared  that  the 
“press  is  the  oldest,  most  important  and 
most  firmly  established  communications 
industry  now  Ix-fore  the  court,”  and  has 
been  in  the  communications  business  for 
more  than  4(K)  years. 

“The  purjiose  of  Press  Wireless,  Inc., 
is  to  engage,  and  it  is  now  engaged  within 
the  limits  permitted  by  licenses  hereto¬ 
fore  issued  to  it,”  the  brief  said,  “in  pro¬ 
viding  a  public  press  service  by  wireless 
open  to  all  agencies  of  the  American 
press,  on  a  fair  and  equitable  basis,  for 
the  handling  of  press  messages.” 

Press  Wireless  was  granted  permission 
by  the  court  on  .April  2  to  intervene  in 
the  short  wave  cases  before  it.  The  li¬ 
censes  for  channels  set  aside  for  several 
communication  companies,  including 
Press  Wireless,  Inc.,  are,  for  the  most 
part,  held  up  because  of  stay  orders 
against  the  commission. 

“We  shall  summarize  the  evidence,”  the 
brief  continued,  “showing  the  extent  to 
which  the  press  itself  is,  and  has  been 
engaged  in  the  electrical  transmission  of 
intelligence,  both  by  wire  and  wireless. 
Before  doing  so,  however,  we  shall  point 
out  a  misconception  which  two  of  appel¬ 
lants  ( R.  C.  A.  and  Mackay  company) 
have  urged  upon  this  cfnirt  in  their  briefs. 
In  substance,  tho.se  appellants  state  that, 
for  the  purpose  of  this  case,  the  world’s 
industries  are  to  be  divided  into  two 
classes :  ( 1 )  Companies  engaged  in  com¬ 
munications,  and  (2)  companies  engaged 
in  other  kinds  of  business. 

The  former,  it  is  allied,  want  radio 
facilities  for  the  altruistic  purpose  of 
serving  the  public ;  the  latter,  for  selfish 
purposes  incidental  to  the  carrying  on  of 
other  kinds  of  business. 

They  urge  that  the  press  belongs  to  the 
latter  class. 


Karl  A.  Bickel 

going  to  properly  play  in  communication 
of  intelligence,  but  knowing  your  own 
always  fair-minded  attitude,  this  appar¬ 
ent  _  discrimination,  however  unintended 
against  press  of  this  country  as  a  medium 
of  contact  lx;tween  the  delegation  and  the 
people  in  the  releasing  of  important  in¬ 
dividual  expressions  on  part  yourself  and 
the  other  delegates,  causes  me  great  con¬ 
cern.  Urge  you  even  at  this  late  date  to 
give  matter  consideration. 

Karl  A.  Bickel.” 

Late  Thursday  afternoon  Mr.  Bickel 


THE  NEW  EFFICIENCY 


MILLION-DOLLAR  CAMPAIGN 

The  Frigidaire  Corporation,  a  subsidi¬ 
ary  of  Ccneral  Motors,  plans  a  ten  week 
nation-wide  advertising  camjiaign  involv¬ 
ing  the  exix-nditure  of  about  $1,0(X),(X)0, 
according  to  an  announcement  issued  at 
Dayton  this  week.  The  compaign  is 
based  upon  the  general  imiirovement  in 
business  conditions  throughout  the  coun¬ 
try,  and  was  planned  after  first  quarter 
sales  of  the  company  indicated  an  up¬ 
swing  in  business. 


>s  true  that  these  statements  were 
to  the  press  simultaneously  with 
■adio  delivery  but  this  valueless  con- 
1  as  in  no  case  could  material  be 
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ASSOCIATION  OF  ROTO 
MEN  STARTED  IN 


ADVERTISING 

CHICAGO 


Committee  Appointed  to  Lay  Plans  for  Permanent  Organiza¬ 
tion — Speakers  Tell  Successful  Experiences  in  Selling 
Through  Roto  Sections — Reynolds  Presided 


(By  telegraph  to  Editor  &  Publisher)  he  said.  “For  the  audience  attracted  by 

^HICAGO,  Ill.,  April  16. — Steps  to-  roto  finds  a  sympathetic  interest  in  asso- 
^«r>ar<t  thf*  fnrmatinn  nf  a  nermanprit  ciated  publicity  from  the  Same  SOUrCC 

and  regards  with  increasing  confidence 
its  printed  word.” 


BUCK  WINS  NOMINATION 

Clarence  F.  Buck  of  Monmouth,  Ill., 
former  publisher  of  the  Montnoulh  Rc- 
xicu.'- Atlas,  won  the  Republican  nomina¬ 
tion  for  treasurer  of  the  state  of  Illinois 
at  the  primaries  April  8  by  a  wide  margin 
over  his  six  opponents. 

C.  H.  SAGE  A  DIRECTOR 
OF  KIMBERLY-CLARK 


^ward  the  formation  of  a  permanent 
organization  of  newspaper  rotogravure 
advertising  men  were  taken  at  a  meeting 
here  Tuesday  and  Wednesday  and  a 
committee  was  appointed  to  arrange  the 
physical  details  of  the  organization.  The 
committee  consists  of  \V.  M.  Philpott, 
New  York  Daily  News;  J.  T.  Griscom, 
Nashville  Banner;  Leland  Wooters,  Des 
Moines  Register;  K.  G.  Drayton,  Fort 
IVayne  News-Sentinel,  and  T.  Andrews, 
Chicago  Daily  News.  W'.  S.  Reynolds  of 
the  Detroit  News  presided  over  the  meet¬ 
ing. 

Decision  to  form  a  permanent  organi¬ 
zation  was  influenced  by  the  success  of 
the  exchange  of  ideas  on  problems  of 
rotogravure  advertising  solicitors.  More 
than  50  men,  representing  approximately 
40  newspapers,  attended  the  meeting  at 
which  discussions  were  held  on  such  sub¬ 
jects  as  the  need  for  education  of  staflf 
and  local  photographers  on  the  special  re¬ 
quirements  of  roto;  copy  from  the  stand¬ 
point  of  censorship,  layout,  class  and 
typography;  tieups  with  national  adver¬ 
tising  in  cooperative  copy,  and  many 
others.  In  a  discussion  of  the  question, 
“Is  Roto  Merely  a  Prestige  Builder  or 
Is  Its  Effectiveness  for  Immediate  Sales 
Generally  Recognized?”  five  specific 
campaigns  were  submitted  to  illustrate 
the  effectiveness  of  purely  commercial 
roto  copy  for  immediate  sale  value.  A 
two-hour  open  forum  was  held  in  which 
individual  selling  experiences  were  re¬ 
lated. 

The  permanent  organization  of  roto¬ 
gravure  advertising  men  is  intended  to 
effect  a  better  exchange  of  ideas  between 
newspapers  and  closer  cooperation  in 
selling  of  roto  advertising. 

Delegates  to  the  meeting  heard  two 
interesting  talks  by  E.  M.  Wakefield, 
advertising  counsel  for  John  M.  Smyth 
F'urniture  Company,  Chicago,  a  consist¬ 
ent  user  of  roto  space,  and  j.  A.  Hash, 
advertising  manager  of  the  Chicago 
W'alkover  Shoe  Stores,  who  related  his 
company’s  successful  experience. 

“Roto  imposes  upon  the  conscientious 
advertising  man  a  curious  responsibility,” 
Mr.  Wakefield  said.  “Its  once-a-week 
program,  its  opportunity  for  thorough 
study  and  careful  correction,  its  in.spiring 
possibilities  in  pictorial  reproduction 
given  copy  that  justifies  the  effort,  pre¬ 
sumes  a  craftsmanship  in  copy  prepara¬ 
tion  for  which  no  apology  should  lie 
necessary. 

“In  such  a  medium,  under  such  cir¬ 
cumstances,  I  can  think  of  no  excuse  for 
the  failure  of  any  advertiser  to  approach 
the  homes  and  offices  of  his  customers 
in  the  dress  and  manner  of  a  gentleman, 
possessed  of  sufficient  polish  and  person¬ 
ality  to  merit  a  courteous  welcome  and 
an  enthusiastic  response.” 

Mr.  Wakefield  offered  a  hearty  testi¬ 
monial  for  roto  advertising  in  his  state¬ 
ment  that,  if  it  were  necessary  for  his 
company  to  discontinue  all  advertising — 
black  and  white,  rotogravure,  direct  mail 
and  outdoor  display — roto  would  be  the 
last  to  go  and  the  most  sincerely  regret¬ 
ted. 

The  store’s  1930  program,  he  said, 
contemplates  the  continued  use  of  roto 
on  the  same  full  page  schedule  that  has 
been  the  outstanding  factor  in  its  adver¬ 
tising  since  1926. 

Roto  advertising  can  be  institutional  or 
it  can  be  commercial,  Mr.  Wakefield 
added,  but  its  principal  function  lies  in 
its  peculiar  ability  to  establish  identities 
in  the  public  mind,  to  fortify  the  invest¬ 
ment  of  the  intelligent  advertiser,  to  in¬ 
crease  prestige  and  inspire  confidence  in 
the  store  that  thinks  less  of  today’s  sales 
than  those  of  next  week,  next  month  and 
next  year. 

“Rotogravure,  intelligently  handled,  be¬ 
comes  not  only  a  most  constructive  force 
in  its  own  right,  but  adds  materially  the 
same  advertiser  s  effort  in  other  media,” 


TWO  ST.  LOUIS  DAILIES 
RUN  SAME  SERIAL 

Star  and  Post-Dispatch  Appear  Same 
Day  With  First  Installment  of 
"Life  of  Valentino”  —  Neither 
Would  Give  Up  Rights 


Successor  of  Late  Harry  Price  on 
Board  Has  Been  25  Years  With 
Firm — Warhurg  Takes  Mazur’s 
Directorship 


“The  Life  of  Rudolph  Valentino,”  a 
feature  serial  distributed  by  the  Bell 
Syndicate  division  of  the  North  Ameri¬ 
can  Newspaper  Alliance,  is  being  run 
simultaneously  in  two  St.  ^uis  dailies, 
the  Star  and  the  Post-Dispatch,  both 
evening  papers,  establishing  a  precedent 


Stockholders  of  the  Kimberly-Clark 
Corporation  in  annual  meeting  at 
Neenah,  Wis.,  last  week  elected  Charles 
H.  Sage  of  New  York  to  the  board  of 
directors,  succeeding  the  late  Harry 
Price,  and  Fredrick  M.  Warburg  of 
New  York  to  succeed  Paul  Mazur. 

Kimberly-Clark  Corporation  produces 
magazine  and  rotogravure  bookpaper, 
and  newsprint,  wallpaper  and  specialty 
lines  of  paper,  pulp  and  kindred  products, 
with  plants  in  Wisconsin,  Michigan,  New 
York,  and  Ontario.  In  addition  it  is 
allied  with  the  manufacture  of  cellulose 
absorbent  wadding  used  for  hospital. 


in  the  city’s  newspaper  history.  j  •  ,  j-  r 

Both  papers  appeared  with  the  first  in-  sanitary  and  surgical  purposes,  and  for 
stallment  on  the  same  day,  the  Star  play-  packing  of  fragile  articles. 


ing  it  on  Page  One,  and  the  Post-Dis¬ 
patch  placing  it  on  the  first  page  of  the 
feature  section  and  printing  one  more 
chapter  than  its  competitor. 

Frank  W.  Taylor,  Jr.,  managing  editor 
of  the  Star,  told  an  Eiiitor  &  Publish  i:r 
correspondent  that  he  had  bought  the  fea¬ 
ture  by  mail.  Later,  he  said.  Bell  Syndi¬ 
cate  informed  the  Star  that  the  Post- 
Dispatch  had  ordered  the  feature,  but  the 
Star  maintained  that  it  had  the  priority. 
As  a  result  neither  paper  would  give  up 
its  rights  to  the  serial. 

John  N.  Wheeler,  president  of  Bell  and 
general  manager  of  the  N.  A.  N.  A.,  re¬ 
fused  to  comment  on  the  situation,  other 
than  to  say  that  neither  contract  had  a 
clause  granting  exclusive  rights. 


GETS  BIG  LEGAL  AD 

A  legal  advertisement  occupying  47 
columns  was  recently  printed  by  the 
Chester  (Pa.)  limes.  The  advertise¬ 
ment  was  that  of  the  Chester  city  zoning 
ordinance.  It  ran  258  lines  to  a  column, 
6,4.50  ems  to  a  column,  and  a  total  of 
293,150  ems  was  printed  in  the  whole 
advertisement. 


Mr.  Warburg  is  a  member  of  the 
firm  of  Lehman  Brothers,  investment 
bankers,  as  is  also  Mr.  Mazur.  Leh¬ 
man  Brothers,  and  Hallgarten  &  Co., 
headed  the  banking  syndicate  handling 
Kimberly-Clark’s  securities  at  the  time 
of  the  latter’s  reorganization  in  1928. 
Mr.  Price,  until  his  recent  death,  was 
secretary-treasurer  of  Kimberly-Clark 
Corporation. 

Still  in  his  thirties,  Mr.  Sage  for  the 
past  ten  years  has  been  in  charge  of 
Kimberly-Clark’s  eastern  sales,  domestic 
and  export,  and  is  well  known  in  paper, 
publishing  and  advertising  circles  nation¬ 
ally.  He  has  been  identified  with  the 
indu.stry  in  various  capacities  for  nearly 
a  quarter-century,  starting  with  his  pres¬ 
ent  connection  originally  as  millhand  and 
office-boy.  _ 

daIly  awards  trophy 

The  Utica  (N.Y.)  Observer-Dispatch’s 
trophy  for  Utica’s  “most  useful  citizen” 
in  1929  was  awarded  last  week  to  Dr.  W. 
G.  Hollingsworth,  head  of  the  bureau  of 
foods  and  hygiene  in  the  health  depart¬ 
ment.  The  presentation  was  made  at  a 
public  ceremony  at  the  Stanley  theatre. 


Sketched  for  Editor  &  Publisher 

By  BURT  THOMAS,  Detroit  Newi 
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forming  new  CHAIN 

OF  OHIO  PAPERS 


Ohio  News,  Inc.,  Organized  By  Three 
Attorneys — Col.  Procter  Denies  He 
Is  Backing  Them — Seeking 
Weeklies  and  Dailies 


(By  telegraph  to  Editor  &  Publisher) 

Ci.n’cinxati,  Ohio,  April  16 — Politi¬ 
cians  of  both  dominant  parties  as  well  as 
wet  and  dry  factions  are  eagerly  watch¬ 
ing  developments  in  the  organization  oi 
Ohio  News,  Inc.,  a  more  or  less  mys¬ 
terious  corporation  said  to  be  purchasing 
35  weeklies  and  small  dailies  in  Ohio. 

Ohio  News,  Inc.,  was  chartered  by 
Charles  Sawyer,  F'.  W.  Smith  and  R.  \\  , 
Todd,  Cincinnati  attorneys,  to  “purchase, 
acquire  and  operate  newspaper  properties 
and  to  print,  publish  and  deal  in  news¬ 
papers,  books,  maps,  pamphlets,  period¬ 
icals  and  other  publications.” 

Options  on  eight  weeklies  and  semi- 
weeklies  of  the  proposed  chain  have 
already  been  obtained  by  G.  .\.  Bond, 
former  mayor  of  Columbus,  according  to 
announcement  made  here  today.  They  are 
two  at  St.  Clairsville,  two  at  Woodsfield, 
one  at  diadiz,  one  at  Caldwell,  one  at 
Batavia  and  one  at  Hillsboro.  Bond  is 
said  to  represent  Cincinnati  capital.  The 
names  of  Cecil  H.  Gamble,  noted  dry 
and  president  of  the  Y.  M.  C.  A.  of  Ham¬ 
ilton  county,  son  of  James  N.  Gamble, 
of  Procter  and  Gamble,  and  Col.  William 
C.  Procter,  president  of  Proctor  and 
Gamble,  have  been  mentioned  as  inter¬ 
ested.  Col.  Procter  was  formerly  backer 
of  General  Leonard  Wood,  Republican, 
who  aspired  to  the  Presidential  nomina¬ 
tion  in  1920.  Both  Col.  Procter  and  Cecil 
Gamble  deny  any  connection  with  the 
movement,  but  it  is  claimed  that  Attorney 
Charles  Sawyer,  one  of  the  three  incor¬ 
porators  of  Ohio  News,  Inc.,  had  men¬ 
tioned  Col.  Procter’s  name  and  before 
leaving  for  New  York  City  last  Monday 
stated  that  he  might  be  able  to  make  a 
statement  later  this  week.  Attorney 
Sawyer  is  a  relative  by  marriage  of  Col. 
Procter,  though  a  Democrat  in  politics. 
His  name  has  been  mentioned  as  a  possi¬ 
ble  Democratic  candidate  for  the  gov¬ 
ernorship  of  Ohio. 

W.  Eylar,  publisher,  Georgetotm 
(O.)  News-Democrat  and  the  People’s 
Defender,  West  Union,  O.,  said  today 
that  Mr.  Bond  had  obtained  options  on 
ten  weeklies  and  semi-weeklies  of  the 
proposed  chain.  Eylar  said  Bond  tolo 
him  he  was  making  a  chain  of  Ohio 
weeklies  and  small  dailies  for  Cincinnati 
interests.  He  said  Bond  had  tried  to 
purchase  the  Georgetown  and  West 
Union  papers  but  the  deal  fell  througti 
because  Bond  would  not  offer  him 
enough  money. 

Eylar  said  he  understood  Bond  was 
being  supported  financially  by  Cecil  h. 
Gamble.  He  said  f  urther  that  Bond  had 
told  him  that  he  had  obtained  options  on 
the  Batavia  Clermont  County  Sun,  ano 
the  Hillsboro  Press-Gazette.  Eylar  also 
said  Dave  Roberts,  editor -owner,  Cler¬ 
mont  County  Sun  had  accompanied 
Bond  to  Georgetown  in  an  effort  to  ado 
Eylar’s  papers  to  the  chain. 

.Attorney  R.  W.  Todd  refused  to  deny 
or  confirm  that  Bond  was  authoriz^  to 
buy  papers  for  Ohio  News.  He  said  he 
was  not  authorized  to  issue  any  state¬ 
ments  at  this  time  about  plans  to  acquire 
a  chain  of  weeklies  or  dailies.  Col.  Proc¬ 
ter  today  authorized  a  statement  denying 
any  connection  with  the  Ohio  News. 

NEW  CLEVELAND  WEEKLY 


Morning  and  Evening  Editioni  Art 
Planned  by  Tabloid 

The  Clez>eland  Sunday  Telegram  is 
scheduled  to  appear  April  20  with  iW 
initial  issue  as  an  eight-page  tabloid  and 
independent  weekly.  Thornas 
veteran  police  reponer,  is  editor ;  Charles 
Miingie,  former  daily  circulation 
tive,  is  manager  and  publisher, 
Joseph  Grace,  former  daily  advertising 
and  circulation  man,  is  advertising  man¬ 
ager.  The  morning  edition  with  ij* 
and  special  articles  is  to  be  followed 
the  P.  M.  by  a  colored  paper  edition. 


Editor  &  Publish 


Fourth  Estate  for  April  19,  1930 


THE  LOCAL  SOUCITOR’S  ROUND  TABLE 


Space  Usage  Rightly  Geared  to  Merchaindising  Process  Proves  Direct  Effect  of  Newspaper 
Advertising  on  Volume  Movement  of  Goods — Checking  System  Standards  Should  Vary  With  S^sons 


Merchandising,  using  the  term 

in  the  narrow  sense,  includes  all 


lU  in  the  narrow  sense,  includes  all 
the  buying  and  selling  steps  a  store  must 
make  in  getting  goods  into  stock  and  get¬ 
ting  them  out  into  the  hands  of  cus¬ 
tomers.  And  the  term  is  not  applicable 
to  any  one  of  the  steps  nor  to  one  or 
more  groups  of  steps,  for  it  really  means 
the  correct  interaction  of  all  the  steps 
involved,  such  as  selecting  goods  in  the 
market,  pricing  them,  placing  them  in 
the  right  selling  sections,  and  tinally  sell¬ 
ing  them.  No  one  of  the  many  steps 
involved  is  effectual  unless  accuratetly 
gauged  to  all  the  others  for  the  aim  and 
end  of  retail  merchandising  is  profitable 
selling,  which  includes  making  money  on 
what  is  sold  and  not  spending  too  much 
in  the  action  of  selling. 

Sensing  what  the  store’s  clientele  will 
accept,  for  example,  is  one  of  the  steps 
in  merchandising — a  selective  step.  Next 
comes  pricing  of  the  item — say  a  hand 
bag— at  a  range  that  will  insure  quick 
and  sure  acceptance.  The  first  can  be 
ever  so  correctly  made  and  the  second  it 
ever  so  slightly  out  of  line  can  wreck 
all  the  selective  ability  expended  on  the 
item.  A  small  book  could  be  written 
on  the  factors  back  of  the  right  selection 
of  hand  bags  or  any  of  the  several  hun¬ 
dred  typical  items  in  a  completely 
stocked  store,  and  if  confined  strictly  to 
the  subject  of  selecting  it  would  not 
even  touch  on  the  merchandising  step 
known  as  pricing.  That  is  why  merchan¬ 
dise  is  a  process,  not  an  act. 

.\nd  the  interest  of  the  space  sales¬ 
man  in  the  distinction  is  twofold: 

He  must  ordinarily  sell  space  to  sev¬ 
eral  types  of  stores,  each  with  its  indi¬ 
vidual  methinl  of  handling  the  buying  and 
selling  of  goods,  each  with  its  individual 
clientele  and  therefore  its  specific  view¬ 
point  about  what  the  salesman’s  paper 
means  as  one  of  the  factors  in  profitable 
selling. 

Second,  the  space  salesman  must  be 
able  to  tune  his  mind  as  he  makes  a 
solicitation  with  that  of  the  merchant. 
The  latter,  while  able  to  place  general 
salue  on  the  salesman’s  specific  paper,  is 
likely,  if  a  big  campaign  or  an  exten¬ 
sive  schedule  is  being  considered,  to 
think  of  the  salesman’s  paper  as  just 
another  paper,  yet  at  the  same  moment 
he  (the  merchant)  is  thinking  of  how  to 
link  the  paper  to  the  specific  merchan¬ 
dising  problem  in  hand  at  the  moment. 

It  is  at  this  point  that  so  often  mer¬ 
chant  and  space  salesmen  fail  to  click 
mentally. 

The  salesman  is  selling  the  csdvertising 
wl«c  of  his  paper;  the  merchant  is  buy¬ 
ing  the  specific  promotional  phase  of  ad¬ 
vertising  cafled  for  at  the  moment  by 
the  merchandising  situation  the  store 
stocks  represent. 

At  this  point  it  is  useful  and  almost 
vital  to  ^e  salesman’s  interest  to  be 
able  to  point  out  in  terms  of  his  specific 
paper  this  principle: 

S’ewspaper  advertising  is  the  main 
factor  in  controlling  or  stabilizing  the 
movement  of  goods  out  of  the  store  in 
tune  tenth  the  merchattdising  process  by 
were  placed  in  the  store. 
There  is  not  a  representative  retail 
merchant  in  business  who  does  not  know 
this,  but  not  all  are  inclined  to  admit  it 
mr  the  space  seller’s  benefit,  or  to  help 
nim  apply  it  as  a  basis  of  his  own  argu- 
Pl*"*  ®nd  there  are  many  who  might  not 
^  ®ble  to  even  if  willing  to  help. 

The  relation  of  advertising  to  specific 
store  merchandising  processes  is  illus¬ 
trated  by  this  week’s  chart.  It  also 
snows  that  advertising  is  the  stabilizing 
actor  which  completes  the  store’s  mer- 
“Mdising  process. 

♦nt  1  days’  volume,  divided  into 

j  advertising  department  sales, 

Md  direct  item  sales,  is  taken  from  the 
a,,”’  ,  St  big  store.  That  is, 

“ «  sales,  like  May  5,  May  8.  May  9, 
noUyerage  sales. 

In  ,  j  averages  $6,000  a  day,  day 
and  day  out,  but  on  these  three  days 


By  GUY  HUBBART 


ARTICLE  XXXII 

DEMONSTRATING  EFFECT  OF  CORRECT  MERCHAN¬ 
DISING  ON  SELLING-POWER  OF  SPACE 
AND  METHOD  OF  RECORDING  SALES 
RESULTS 


Three  examples  from  same  store  and  newspaper  show  selling  action  during 
first  week  of  May  last  year. 


First  day — 20  featured  items. 
Whole-store  sales,  $8,000. 
Advertised  departments,  $2,000. 
Direct  item  sales,  $500. 


15  universal  demand  goods: 

Item  sales  credited  with  20%  of  de¬ 
partmental  results  and  8%  of  whole 
store  volume. 


Second  day — 12  featured  items. 
Whole-store  sales,  $8,000. 
Advertised  departments,  $1,000. 
Direct  item  sales,  $200. 


9  special  demand  goods: 

Item  sales  credited  with  12%  of  de¬ 
partmental  results  and  6%  of  whole 
store  volume. 


Third  day — 18  featured  items. 
Whole-store  sales,  $8,000. 
Advertised  departments,  $2,800. 
Direct  item  sales,  $700. 


6  general  demand  goods: 

Item  sales  credited  with  10%  of  de¬ 
partmental  results  and  4%  of  whole 
store  volume. 


This  store  averages  $6,000  a  day  total,  or  whole-store  business,  but  in  May 
the  average  runs  up  $2,000  above  average.  The  part  of  the  increase  cred¬ 
ited  to  advertised  items  is  shown  on  the  right  in  terms  of  total  and  adver¬ 
tised  departments.  This  store  checks  by  kinds  of  items  featured  in  spare, 
crediting  all  similar  sales  at  other  prices  to  the  effect  of  the  featured  items. 


in  May  sales  go  up  an  average  of  $2,000 
a  day.  This  is  partly  due  to  the  normal 
increase  of  buying  activity  early  in  May 
common  to  all  populations  but  certain 
elements  of  the  gain  are  due  to  skillful 
linking  of  merdiaiidising  situations  to 
newspaper  space  usage.  And  the  basis 
of  the  increases  is  due  first  of  all  to  the 
store’s  method  of  crediting  returns,  or 
results,  from  advertised  items,  indi¬ 
cated  for  example  by  the  figure  “$500” 
in  the  “first  day.’’ 

The  method  of  crediting,  by  the  way, 
is  not  used  to  help  the  newspaper  but  to 
help  the  store  to  adjust  newspaper  usage 


to  the  specific  problem  presented  by  May 
merchandising. 

However,  the  method  has  in  it  a  beau¬ 
tiful  lesson  for  any  newspaper  interested 
in  presenting  a  checking  system  to  some 
of  its  department  store  clients.  And  in¬ 
cidentally,  the  newspaper  business  man¬ 
ager,  general  manager,  advertising  man¬ 
ager  or  solicitor  who  is  afraid  a  check¬ 
ing  system  might  show  up  his  paper  as 
a  poor  drawing  medium  ought  to  get  rid 
of  the  idea. 

A  checking  method  that  is  practical 
and  built  on  a  real  standard  is  more 
likely  to  bring  out  pulling-power  merits 
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than  to  show  lack  of  them,  for  a  real 
checking  method  does  just  what  is  shown 
on  this  chart  which  is  this : 

Using  the  “h'irst  Day”  figures  as  an 
example,  the  $500  direct  item  sales  from 
20  featured  items,  of  which  15  repre¬ 
sented  universal  demand  goods,  drew  18% 
of  the  daily  total,  of  8%  of  $8,000  which 
is  $640.  These  same  featured  items  drew 
20%  of  all  the  business  done  by  the  ad¬ 
vertised  departments,  or  20%  of  $2,(KX) 
which  is  $4(K).  The  store  knows  this 
because  it  keeps  track  of  the  increases  in 
sales  of  all  advertised  and  iion-adver- 
tised  items  of  similar  kind  and  price  sold 
following  the  appearance  of  the  adver¬ 
tisement,  and  compares  these  figures 
with  gains  in  gixids  not  similar  in  kind 
and  price,  day  after  day,  year  in  and  year 
out.  It  knows  the  variations  for  May 
and  so  it  adjusts  its  standard  accord¬ 
ingly.  That  is  one  point. 

The  second  is  related  to  the  names  of 
types  of  demand,  “universal,”  “special,” 
and  “general.”  This  store  is  wise  enough 
to  know  that  response  cannot  be  sepa¬ 
rated  from  the  way  certain  groups  of 
items  move  by  calendar  seasons,  so  allow¬ 
ance  is  made  for  the  way  the  space  is 
merchandised.  Notice  the  $200  direct 
item  sales  in  the  second  day.  It  looks 
low  but  that  is  only  relative,  for  6%  of 
^,0(XI  was  credited  to  it,  or  $480.  Then 
in  the  third  day,  $700  direct  item  sales 
looks  high,  being  a  fourth  of  the  $2,800 
advertis^  department  sales.  It  is  only 
normal,  hut  due  to  a  third  of  the  items 
being  “general  demand”  goods  more  peo¬ 
ple  who  responded  to  one  of  the  adver¬ 
tised  items,  radio  maybe,  or  cameras, 
bought  allied  items  in  the  same  depart¬ 
ments  represeirted  by  the  featured  radio 
or  camera  items,  and  not  so  many  un¬ 
related  items,  as  was  the  case  in  the  first 
day.  This  store  does  not  worry  about 
space  cost  or  percentage  of  advertising 
to  sales  on  any  paper  it  uses,  because  it 
does  not  credit  on  the  traditional  15% 
basis.  It  credits  by  types  of  demand  and 
divides  the  sales  between  non-adver- 
tised,  and  advertised  at  other  than  fea¬ 
tured  prices,  and  only  looks  at  direct 
item  sales  as  contacts  with  customers. 
If  direct  sales  were  only  $80  instead  of 
$500  the  crediting  would  be  the  same  as 
shown. 

The  point  is,  the  store  adjusts  its  cred¬ 
iting  method  to  calendar  months,  types 
of  demand,  and  price  range  response,  and 
gears  the  method  to  its  individual  mer¬ 
chandising  process. 


RADIO  CHANGES  GRANTED 


Commisaion  Rulea  on  Petitiona 
of  Three  Newapapera 


Sketched  for  Editoi  &  Publisher 


By  MAURICE  KETTEN,  New  York  World 


(.Special  to  Editor  &  Publisher) 

Washington,  April  15. — Several 
changes  of  interest  to  newspapers  operat¬ 
ing  broadcasting  stations  were  ordered 
this  week  by  the  Federal  Radio  Com¬ 
mission. 

The  commission  granted  the  applica¬ 
tion  of  the  Winston-Salem  Journal  Com¬ 
pany,  Winston-Salem,  N.  C.,  for  author¬ 
ity  to  operate  station  WSJS  on  a  wave 
length  of  1310  kilocycles,  with  100  watts 
power. 

Application  of  the  Wisconsin  State 
Journal  Company,  Beloit,  Wis.,  for  per¬ 
mission  to  move  the  transmitter  and 
studio  of  station  WEBW  also  was 
granted.  The  commission  previously  had 
set  this  application  for  hearing,  but  re¬ 
considered  and  granted  the  application. 

'The  old  location  of  the  transmitter  and 
studio  was  in  Beloit.  The  transmitter 
will  be  moved  to  Cambridge  Highway, 
Madison  and  the  studio  to  the  corner  of 
Main  and  Monona  .streets,  Madison.  The 
station  also  was  given  authority  to  in¬ 
stall  a  one  kilowatt  transmitter. 

Perkins  Brothers  Company  and  the 
Siou.v  City  Journal,  Sioux  City,  la.,  were 
given  permission  to  extend  the  comple¬ 
tion  of  certain  construction  work  they 
arc  now  doing  until  May  1. 
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Romances  of  American  Journalism 


WALTER  M.  HARRISON.  manag- 
“  ing  editor,  Oklahoma  City  Daily  Ok¬ 
lahoman  and  Times,  occupies  the  jour¬ 
nalistic  spotlight  this  week  in  his  capac¬ 
ity  as  president  of  the  American  Society 
of  Newspaper  Editors,  which  met  in 
W  ashington,  D.  C.  Many  of  his  convic¬ 
tions  on  newspaper  ethics  and  practices 
were  given  in  his  address  before  the 
editors  which  is  reproduced  in  full  on 
another  page  of  this  issue.  In  this 
sketch  we  w'ill  be  concerned  only  with 
the  personal  side  of  the  man  who,  al¬ 
though  but  40  years  of  age,  is  an  out¬ 
standing  figure  in  American  journalism. 

Mr.  Harrison  was  born  in  Irvington, 
Breckenridge  County,  Kentucky,  .August 
16,  1888.  His  father  was  an  English¬ 
man  who  migrated  to  Kentucky  to  learn 
the  tobacco  raising  industry  to  take  back 
to  the  old  country.  He  married  instead, 
Mr.  Harrison  says,  and  remained  in  the 
United  States. 

\V  hen  W  alter  was  six  years  old  his 
parents  moved  to  Wayne,  Neb.  Because 
he  was  the  ordinary  active  boy,  with  a 
lot  of  time  on  his  hands,  his  mother  per¬ 
suaded  the  editor  of  the  Wayne  Countv 
Democrat,  Walter  Goldie,  to  let  \\  alter 
spend  the  summer  of  his  12th  year  in  his 
print  shop. 

Just  like  the  good  little  men  of  the 
Alcott  books,”  Mr.  Harrison  says,  “I 
si)ent  my  first  earned  dollar  for  a  thim¬ 
ble,  which  I  had  inscribed  with  the 
initials  of  the  finest  woman  I  have  ever 
known,  and  carried  it  home  to  her,  as 
proud  as  Punch.  My  early  newspaper 
career  was  spent  in  pulling  press,  trying 
to  make  a  jack-of-all-trades  engine  run, 
washing  rollers,  folding  papers  and 
sweeping  out.”  He  became  so  proficient 
in  these  tasks  that  the  editor  put  his  un¬ 
abridged  dictionary  on  the  top  of  a  high 
stool  and  jacked  young  Walter  up  to 
where  he  could  reach  the  case.  Soon 
the  townspeople  were  stopping  at  the 
front  window  to  see  that  smart  little  boy 
set  locals  out  of  his  own  head  right  into 
type. 

_  A  year  or  so_  later,  there  was  a  meet¬ 
ing  of  the  Tri-State  Press  Association 
at  Sioux  City,  Iowa.  The  editor,  Goldie, 
took  Walker  with  him  on  his  long  trip 
of  about  100  miles,  pinned  a  delegate’s 
badge  cwi  him  and  introduced  him  as  one 
of  the  coming  Greeleys. 

“Probably  it  was  the  popcorn  that  this 
elongated  genius  put  out  about  me  that 
convinced  me  that  I  was  a  bom  news¬ 
paper  man,  Mr.  Harrison  now  believes. 
“Anyway,  I  have  never  made  a  cent  that 
did  not  come  from  some  angle  of  the 
newspaper  business.” 

Before  leaving  Wayne,  young  Harri¬ 
son  had  been  agent  for  the  Omaha  Illus- 
ti^ted  Sunday  Bee  and  had  his  picture  in 
the  paper  as  a  hustling  young  salesman. 
The  family  moved  to  Sioux  City  about 
the  time  Walter  became  of  high  school 
age.  First  he  was  a  route  carrier  for 
the  Journal.  Then  he  essayed  to  be  a 
high  school  reporter.  Next  he  spent  a 
summer  holding  copy  in  the  proof  room. 
After  that,  throughout  his  high  school 
years,  he  was  either  with  the  Tribune 
or  the  Journal.  Once  he  changed  his 
connection  unexpectedly  from  the 
Tribune  to  the  Journal  after  he  wrote 
“  a  good  time  was  had  by  all”  on  the 
tail  of  a  story  of  a  funeral  that  the  city 
editor  confidently  passed  without  editing. 

“For  some  unknown  reason,  I  classified 
in  electrical  engineering  when  I  entered 
the  Iowa  State  College  of  Agriculture 
and  Mechanical  .Arts  at  Ames,”  Mr. 
Harrison  continued.  “I  had  no  kidnev 
for  mathematics.  Calculus  threw  me  for 
a  row  of  falls.  I  am  not  a  degree  man. 
I  did  not  finish  the  prescribed  course. 
My  main  object  in  going  to  Ames  was 
to  get  to  be  a  member  of  a  national 
fraternity.  This  was  accomplished  in 
my  first  year.  I  excelled  only  in  ‘campus 
lab.’  That  means  that  I  danced  well  and 
that  a  new  girl  tolerated  me  for  about 
a  week  every  month. 

“I  had  been  doing  some  correspondence 
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work  for  the  Des  Moines  Register  and 
Leader  and  the  Sioux  City  papers. 
Sometimes,  I  wish  I  had  been  sensible 
enough  to  classify  in  agricultural  journal¬ 
ism  and  to  stick  it  through.  Agricultural 
journalism  was  in  its  infancy  then.  Some 
of  the  old  country  boys  who  arrived  in 
Ames  that  first  semester  with  a  tooth 
brush  and  a  bottle  of  buttermilk  in  their 
pockets  have  wonderful  places  today  as 
editors  of  farm  journals  in  which  their 
assistants  write  all  the  stuff  and  sign  the 
names  of  their  chiefs.  It  might  have 
been  my  luck  to  specialize  in  light  har¬ 
ness  horses  and  to  have  my  specialty 
disappear  off  of  the  face  of  the  map,  so 
probably  I  am  as  well  off  as  some  of 
my  college  colleagues  who  are  now  on 
the  federal  farm  board.” 

From  1909  to  1912  he  ran  the  gamut 
of  jobs  on  the  Des  Moines  Register  and 
Leader  and  Tribune — police,  city  hall, 
state  house,  politics,  city  desk,  feature 
writer.  “I  was  so  good  in  my  own  esti¬ 
mation,”  he  rememiiers,  “that  I  even  re¬ 
sented  having  the  managing  editor  criti¬ 
cize  my  copy. 

“I  went  to  the  Republican  national 
convention  in  1912  full  of  bugs  about  the 
possibility  of  .Albert  B.  Cummins  of 
Iowa  being  the  logical  solution  of  the 
dog  fight  between  Taft  and  Roosevelt. 
During  that  hectic  June,  I  neglected  to 
do  such  routine  things  as  sleeping  and 
eating  normal  meals  with  a  result  that 


I  had  a  breakdown  and  the  doctors  ad¬ 
vised  me  to  get  out  and  build  up. 

“After  a  summer  in  Idaho  I  made  a 
pitch  to  San  Francisco,  found  friends  on 
the  Bulletin  and  got  a  job.  For  two 
years,  life  in  that  delightful  city  was  one 
fine  round  of  pleasure.  I  was  just  a 
reporter,  but  with  fat  assignments.  Love 
was  young.  Living  was  cheap  and  a 
small  salary  was  plenty  for  a  king. 
Probablv  the  most  fun  I  had  on  the  Bul¬ 
letin  was  helping  to  stage  a  24-hour 
demonstration  against  capital  ounishment 
for  Fremont  Older  with  Donald  Lowrie, 
reformed  burglar,  Pauline  Jacobson, 
Har  Dyal  and  some  more  radicals.  On 
the  Coil  I  caught  the  notorious  Diggs- 
Caminetti  white  slave  case  when  it  broke 
and  stayed  on  it  for  months  through  the 
trial  in  federal  court. 

“.A  man  whose  judgment  I  have  always 
wondered  at  had  been  pestering  me  to 
go  to  Winnipeg,  Canada,  as  managing 
editor  of  the  Tribune.  I  stalled  him  off 
until  finally  he  offered  me  more  money 
than  I  thought  was  in  the  world  and  I 
went. 

“The  worst  mistake  I  ever  made  was 
my  Winnipeg  attempt  to  follow  out  my 
California  crusade  against  capital  punish¬ 
ment.  It  was  a  piece  of  youthful 
enthusiasm,  bred  of  ignorance,  which 
almost  resulted  in  my  going  to  gaol  for 
years.  I  was  such  a  kid  they  were 
decent  enough  to  let  me  stay  out  and 


earn  food  for  a  wife  and  child.” 

The  War  broke  then,  and  Harrison, 
trained  in  San  Francisco  in  the  Hears! 
style  of  playing  up  news  had  Winnipeg 
buying  an  American  paper  with  plenty 
of  .American  ink  on  it  and  plenty  of 
pictures  in  it,  until  the  Lusitania  was 
sunk  and  Canadians  became  cold  toward 
the  nation  which  was  “too  proud  to 
fight.”  Harrison  had  been  buying  wheat, 
like  everybody  else  in  Winnipeg  does, 
and  so,  with  a  plentiful  supply  of  money 
he  left  the  Tribune  without  another  job 
in  sight. 

“Returning  to  the  United  States,  I 
stopped  at  Alinneapolis  long  enough  to 
find  out  that  Harry  Hunter,  managing 
editor  of  the  Minneapolis  Tribune, 
needed  a  news  editor,”  he  said. 

“From  Minneapolis,  I  came  to  Okla¬ 
homa  City  as  mana.ging  editor  of  the 
Daily  Oklahoman  and  Oklahoma  City 
Times  in  1917  and  here  I  am  today. 

Mr.  Harrison  absolutely  refuses  to  lay 
down  a  code  for  “success.”  He  says: 

“Granting  that  I  have  been  fairly  suc¬ 
cessful  in  the  profession,  I  know  I  am  no 
more  able  than  scores  of  men  I  know  on 
copy  desks  and  as  reporters  in  the  world 
today.  I  am  among  those  who  have  had 
the  breaks.  You  can’t  move  up  from  the 
city  desk  to  the  news  editor’s  desk  unless 
the  man  aliead  of  you  gets  a  job  as  public 
relations  vice-president  or  dies.  Nor  can 
you  rise  to  a  position  as  managing  editor 
unless  the  man  in  it  ahead  of  you  gets 
paralysis  or  is  elected  to  congress. 

“Thinking  back  across  the  delightful 
years  of  my  young  life,  the  bumps  have 
all  been  smoothed  out  and  there  remain 
only  pleasant  recollections  of  the  years 
when  I  could  not  write  a  death  notice 
without  half  a  dozen  errors  in  it. 

“Frankly,  John  C.  Kelly,  the  founder 
of  the  Sioux  City  Tribune,  once  marked 
up  a  story  I  had  written  when  I  was 
still  a  cub  doing  a  vacation  relief  trick, 
pointed  out  a  dozen  errors  and  told  me 
that  if  I  couldn’t  do  better  than  that, 
I  should  try  to  get  a  job  down  at  the 
freight  house, 

“John  W.  Carey,  who  was  my  first 
city  editor  on  the  old  Sioux  City  Jounul, 
during  the  days  when  Jay  Darling  was 
decorating  his  own  stories  vvith  crisp 
sketches  which  established  ‘Ding’  as  a 
national  breakfast  food,  put  an  envelofie 
of  edited  copy  in  my  pigeonhole;  one 
night  that  was  worse  than  anything  1 
have  seen  in  recent  years.  He  was  knd 
enough  to  be  tolerant.  I  have  oftesi 
wondered  whether  there  simply  wasnt 
another  cub  available  in  Sioux  City. 

“So  it  wasn’t  horn  in  me ;  it  was  made 
— by  the  decent  men  I  have  come  in  con¬ 
tact  with.” 

“If  I  have  a  hobby,”  he  says,  “it  is 
the  American  Society  of  Newspaper 
Editors.  It  is  only  planting  itself  now. 
Twenty  years  hence  it  will  be  ^ 
the  most  valuable  organizations  in  the 
United  States. 

“The  average  newspaper  has  become 
pretty  largely  a  counting  house  affair  m 
the  last  20  years.  For  every  independent 
editor  there  is  in  the  world  there  is  J 
score  of  sycophants. 

“The  profession  is  poorly  paid.  Tte 
wage  level  of  reporters  and  copy  otsk 
men  throughout  the  country  is_  not  fair 
It  is  not  on  a  parity  with  organized  labor 
in  the  mechanical  departments.  It  is  oar 
duty  to  get  this  salary  level  up. 

“A  few  great  newspapers  have  prO" 
vided  old  age  pensions  and  insurance 
protection  for  their  editorial  workers 
The  great  majority  of  newspapers  hart 
not.  The  Society  now  is  working  w 
the  plan  of  orgfanization  of  the  Bntisn 
Institute  of  Journalists. 

Mr.  and  Mrs.  Harrison  have  five  oh"- 
dren,  three  boys  and  two  girls,  stair; 
stepped  down  from  16  to  four  yej*^  ® 
age.  Instead  of  collecting  botws  ^ 
prints.  Mr.  Harrison  says  he  prefers  to 
collect  children. 
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^jthree  months  of  1930  The 
New  York  Times  led  all  stand¬ 
ard  size  New  York  morning 
newspapers  in  grocery  pro¬ 
duct  advertising. 


AGATE  LINES 


1930  .  .  .  .104,176 
1929  _ 86,192 

Gain  . .  17,984 

The  Times  leads  all  New  York  newspapers, 
morning  and  evening,  in  Women’s  Wear,  pub¬ 
lishing  326,872  lines  in  three  months  of  1930,  an 
excess  over  any  other  newspaper  of  97,987,  or 
42.8%. 

The  New  York  Times  is  first  in  department 
store  advertisements  in  the  morning  field,  pub¬ 
lishing  1,274,704  lines  in  three  months  of  1930, 
a  gain  of  62,604  lines  over  the  corresponding 
period  of  1929,  surpassing  by  354,066  lines  any 
other  morning  newspaper. 
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PRESS  CRITICS  NAME  BEST  STAGE  SHOWS 
FOR  PUBLISHERS  TO  SEE  IN  NEW  YORK 


All  Agree  on  “The  Green  Pastures”  as  Finest  Play;  “Berkeley 
Square”  Is  Second  in  Consensus;  Five  Musical 
Hits  in  Lighter  Vein 


By  JOHN  F.  ROCHE 


^  LITTERING  electric  siriis  in  the 
'-^White  Way  district  light  the  way  to 
a  dozen  or  more  dramas,  comedies  and 
musical  shows  that  wil  provide  an  even¬ 
ing  of  bounteous  entertainment  for  pub¬ 
lishers  attending  the  Associated  Press  and 
American  Newspaper  Publishers’  Asso¬ 
ciation  meetings  in  New  York  this  week. 
It  would  take  some  new  brand  of  magic, 
however,  to  accomplish  the  task  of  seeing 
all  that  should  be  seen. 

With  this  idea  in  mind.  Editor  &  Pub¬ 
lisher  asked  the  gentlemen  who  ought  to 
know — Manhattan’s  drama  critics — to 
supply  an  emergency  list  of  five  attrac¬ 
tions  that  will  make  you  feel  you  have 
not  wasted  any  of  the  time  you  spend  at 
the  theatre  on  this  visit  to  New  York. 
Being  decided  individualists  each  one,  of 
course,  had  his  own  idea  of  what  consti¬ 
tutes  the  best  show  of  the  season,  but  a 
consensus  of  their  selections  has  pro¬ 
duced  a  group  from  which  you  may  safe¬ 
ly  choose  your  thrills  or  laughter. 

“The  Green  Pastures,’’  at  the  Mans¬ 
field,  47th  street,  west  of  Broadway,  won 
the  sweepstakes.  This  lieautiful  inter¬ 
pretation  of  Biblical  stories  from  the 
Negro’s  viewpoint  has  been  a  smash  hit 
since  it  opened. 

“Berkeley  Square,”  a  deeply  imagina¬ 
tive  play  with  Leslie  Howard  in  the  lead¬ 
ing  role,  took  second  place  on  the  critics’ 
list.  It  is  at  the  Lyceum,  45th  street, 
west  of  Broadway. 

Third  in  the  consensus  was  “Strictly 
dishonorable”  at  the  Avon,  45th  street, 
west  of  Broadway.  The  first-nighters 
chose  this  for  its  sparkling  comedy  and 
rather  unusual  situation. 

While  most  of  the  critics  included  “The 
Last  Mile”  in  their  lists,  some  of  them 
tempered  their  recommendations  with 
the  warning  that  this  story  of  a  prison 
revolt  may  prove  a  bit  unpleasant  to 
those  who  shrink  at  violence.  If  you  like 
tales  of  point-blank  murder  committed  in 
grim  desperation,  you  will  find  it  at  the 
Harris,  42nd  street,  west  of  Broadway. 

For  lighter,  cheerier  entertainment,  the 
gentlemen  who  occupy  aisle  seats  were 
quite  generally  agreed  on  “Flying  High,” 
“Fifty  Million  Frenchmen.”  “Strike  Up 
The  Band,”  “Simple  Simon,”  and  “Sons 
O’  Guns.”  The  first  of  these,  in  which 
Bert  Lahr,  who  topped  Gotham’s  comedy- 
heights  this  season,  paralyzes  the  custom¬ 
ers  nightly  with  his  clowning,  holds  forth 
at  the  Apollo,  42nd  street,  west  of  Broad¬ 
way.  “Fifty  Million  Frenchmen,”  with 
a  large  and  lively  cast  headed  by  W'illiam 
Gaxton,  is  at  the  Lyric  in  the  same  block 
with  the  Apollo.  “Strike  L'p  The  Band” 
is  next  door  to  the  Frenchmen,  and  Clark 
and  McCullough  will  provide  enough  de¬ 
lightful  insanity  to  make  you  forget  last 
winter’s  coal  bill.  Ed  Wynn  is  in  “Sim¬ 
ple  Simon”  which  you  will  find  at  Mr. 
Ziegfeld’s  theatre  on  Sixth  Avenue  at 
.54th  street.  I  f  you  like  .1  ack  I  lonahiie 
and  want  to  see  Lily  Damita  in  person, 
drop  in  at  the  Imperial  in  4.^th  street, 
west  of  Broadway,  where  “Sons  O’ 
Guns”  is  pouring  forth  mehxly  and 
comedy. 

Here  is  the  way  our  obliging  friends 
of  the  critical  minds  expressed  their 


opinions  of  the  current  theatrical  fare: 

Gilbert  Gabriix,  American 

Strictly  Dishonorable — A  wet  subject 
with  dry  humor ;  a  fine  half-tone  of  that 
great  American  institution,  the  speak¬ 
easy. 

The  Last  Mile — A  prison  play  which 
has  the  honor  to  be  as  true  and  tragic  as 
all  the  newspaper  stories  which  inspired 
it. 

I’ifty  Million  Frenchmen — You  need  no 
Paris  correspondent  to  dwell  on  the 
pleasures  here. 

The  Green  Pastures — The  loveliest 
Sunday  School  lesson  ever  syndicated — 
especially  for  Southern  visitors. 

Strike  Up  The  Band — The  gayest  edi¬ 
torial  ever  conceived  against  war. 

Robert  Garland,  Telegram 

The  Green  Pastures — ^Jehova  makes 
his  Broadway  debut  in  a  sort  of  divine 
comedy  in  black  face. 

Berkeley  Square — Leslie  Howard  giv¬ 
ing  a  performance  in  a  thousand  in  a  play 
in  a  hundred. 

F'lying  High — Bert  Lahr  in  the  best  of 
the  new  musicals — not  dirty  enough  to  be 
oflFensive  nor  clean  enough  to  be  dull. 

Fifty  Million  Frenchmen — A  tuneful, 
swift-moving,  rowdy  entertainment,  not 
for  grandma  and  the  kiddies. 

The  Last  Mile — A  prison  play,  bold, 
bitter  and  absorbing.  You’ll  not  forget 
it  to  your  dying  day. 

Burns  Mantle,  News 

The  Last  Mile — For  stabbing,  unfor¬ 
gettable  realism. 

The  Green  Pastures — A  moving,  heart¬ 
ening  novelty. 

Strictly  Dishonorable — A  comedy  anti¬ 
dote  for  any  mood. 

Simple  Simon — Because  of  Ed  Wynn. 

Strike  Up  the  Band — Subtle  satire  of 
national  pomposity  plus  Gershwin,  Clark 
and  McCullough. 

John  .\nderson.  Evening  Journal 

The  Green  Pastures — A  Negro  Bible 
play,  touchingly  reverent,  humorous  and 
lieautiful. 

Berkeley  Square — .Xn  imaginative  and 
brilliantly  executed  ghost  story  of  rare 
.charm  and  distinction. 

Strictly  Dishonorable  —  An  altogether 
sophisticated  comedy  with  bright  talk 
and  an  amusing  situation. 

The  Apple  Cart — Shaw’s  incorrigible 
wit  and  vigor  make  a  had  play  provoca¬ 
tive  and  worth  seeing. 

Simple  Simon — The  peerless  EM  Wynn 
roams  blissfully  and  hilariously  through 
an  opulent  Ziegfeld  phantasy. 

Brikiks  .Xtkinson,  Times 

The  Green  Pastures — The  Negro’s 
idea  of  God  in  one  of  the  finest  plays  of 
the  century. 

Berkeley  Square — A  moving  phan¬ 
tasy  of  eighteenth  century  E'ngland  based 
on  a  Henry  lames  novel. 

The  iMst  Mile — .\  taut  drama  of  capi¬ 
tal  punishment  and  prison  revolt. 

Simple  Simon — .\  Ziegfeld  musical 
show  with  Ed  Wynn  at  his  best. 

Sons  O’  Guns — A  musical  show  with 
Jack  Donahue  as  an  ingratiating  come¬ 
dian. 


First  in  America 


Tlk*  Ckarlotte  Obterver  leads  in  circulation  All  newspapers.  Morning 
and  Evening,  in  the  States  of  North  and  South  Carolina.  It  is  the 
largest  newspaper  between  Richmond  and  Atlanta  and  Washington 
and  Birmingham.  The  Observer  occupies  the  unique  position  of  being 
the  only  morning  newspaper  in  AMERICA  published  in  a  city  of 
lass  tbsm  100,000  population  having  a  circulation  in  excess  of  48,000 
daily  and  more  than  50,000  Sunday.  The  Observer  leads  all  news¬ 
papers,  both  Morning  and  Evening,  in  the  two  states,  in  volume  of 
advertising  carried  each  year. 


Robert  Cole.man,  Daily  Mirror. 

Topaze — A  satiric  view  of  civic  cor¬ 
ruption  in  France,  with  Frank  Morgan 
contributing  a  delightfully  droll  charac¬ 
terization. 

The  Green  Pastures — .\11  God’s  chil- 
lun  got  religion.  Negroid  Biblical  imag¬ 
ery. 

Berkeley  Square — E'rom  past  to  pres¬ 
ent  a  la  Henry  James,  in  the  company 
of  I-eslie  Howard  and  Margola  Gillnwre. 

Flying  High — The  ace  of  aviation 
musical  comedies,  with  Bert  Lahr  hilar- 
ously  amusing. 

Sons  O’  Guns — A  musical  invasion  of 
France,  with  the  agile  Jack  Donahue 
and  Lily  Damita. 

Richard  Lockridge,  Stm. 

The  Green  Pastures — A  Negro  relig¬ 
ious  play. 

Strictly  Dishonorable — .\  very  amus¬ 
ing  comedy  situation. 

Topaze — Excellent  satire. 

The  Last  Mile — Terrifically  effective 
but  not  very  pleasant  as  pure  entertain¬ 
ment. 

Berkeley  Square — Exhibits  effective 
imagination. 


•  NEA  HAS  SPORTS  FEATURES 


DAILY  IS  JOKE  VICTIM 


Item  With  High-Sounding  Nsmei 
Turns  Out  to  Be  Bogus 

How  a  newspaper  can  be  made  the  vic¬ 
tim  of  a  practical  joke  was  portrayed 
last  week  in  an  article  run  by  the  Tor- 
ring  ton  (Conn.)  Register.  The  item 
which  the  Register  ran  was  as  follows: 

“Three  men  who  have  visited  Torring- 
ton  and  Waterbury  recently,  the  Register 
is  informed,  are  connected  in  an  official 
capacity  with  a  large  foreign  government. 
The  trio  are :  Gen.  Luis  Gomez  y  Rivero, 
Major-General  Enrique  Moreno  y  Gon¬ 
zales  and  Major  E.  W.  Reflip  Th’  Nuez, 
the  well-known  ordnance  expert  recently 
with  the  Skoda  cannon  works  of 
Austria.” 

The  account  went  on  to  state  that  there 
men  planned  to  place  contracts  of  several 
million  dollars’  value  with  local  firms. 

However,  an  examination  of  the  story 
(the  source  of  which  was  not  revealed) 
shows  that  the  major,  E.  W.  Reflip  Th’ 
Nuez,  of  whom  the  story  speaks,  has  a 
name  which,  the  first  half  of  which  is 
reversed  reads  “We  Pilfer,”  and  the  last 
half  is  meant  to  read  “the  news.” 


Release*  Two  Series  of  Articles  on 
Golf  and  Track  Activities 

Two  new  series  of  sports  articles  have 
been  announced  by  NE.X  Service,  Inc. 
One  is  by  W.  G.  Griffiths,  director 
of  the  Ohio  Relays,  at  Ohio  State  Uni¬ 
versity,  on  “Track  and  Field,”  and  the 
other  by  Danny  Shute,  winner  of  the 
California  open  golf  tournament. 

Mike  Ackerman,  NEA  cameraman,  has 
returned  to  the  New  York  office  from  his 
winter  assignment  in  Florida. 


TO  GIVE  THEATRE  PARTY 

Farmer  Smith,  who  conducts  the 
“Rainbow  Club,”  a  Brooklyn  Standard 
Union  feature,  under  the  title  of  “Uncle 
Henry”  will  be  host  to  3,500  children  at 
a  theatre  party  in  the  E'ox  Theatre, 
Brooklyn,  .April  21. 


CHICAGO  TRIBUNE  PROMOTIONS 


Maxwell  Succeeds  Jones  as  News 
Editor — Ward  New  Sports  Chief 

Don  Maxwell,  sports  editor  of  the 
Chicago  Tribune  since  1925,  has  been  ap¬ 
pointed  news  editor,  succeeding  R.  R. 
Jones,  who  has  resigned  from  the  Trib¬ 
une  staff.  Mr.  Maxwell  will  have  special 
supervision  over  the  sports  pages.  Arch 
Ward,  assistant  sports  editor  since  1928, 
succeeds  Mr.  Maxwell  as  sports  editor. 
The  changes  were  effective  April  14. 
Mr.  Maxwell  has  been  on  the  Tribune 
staff  ten  years,  as  reporter,  copy  reader, 
and  in  several  other  capacities.  Mr. 
Ward  has  been  on  the  Tribune  five  years 
and  Mr.  Jones  was  on  the  Tribune  staff 
about  sixteen  years. 


Wh 


Home  of  Kewanee  Boiler  Corporation 


here  3,416  People  Share 

Annual  Factory  Payroll  of  ^4,200,000 


KEWANEE,  Illinois,  is  one 
of  the  outstanding  manu¬ 
facturing  cities  of  the  middle 
west,  and  its  manufactured 
products  annually  amount  to 
more  than  $15,000,000.  Figures 
further  reveal  that  3,416  people 
share  in  Kewanee 's  annual  fac¬ 
tory  payroll  of  $4,200,000  — 
which  is  79  persons  for  each 
100  families. 

The  total  savings  banks  de¬ 
posits  for  this  prosperous  man¬ 
ufacturing  city  amount  to 
$1,500,000  or  $313  per  family. 
Kewanee’s  retail  trading  area 
extends  about  30  miles  in  each 


direction,  including  rich  rural 
districts  in  the  heart  of  the 
prosperous  Illinois  corn  belt. 

Yes,  Kewanee  and  the  Ke¬ 
wanee  market  are  well  worth 
winning,  and  it  can  be  done  by 
advertising  in  the  Star-Courier. 
The  Star-Courier’s  city  circula¬ 
tion  is  4,229,  almost  one  news¬ 
paper  for  each  of  Kewanee’s 
4,800  families.  The  total  circu¬ 
lation  of  this  Lee  newspaper  is 
now  over  9,200.  And,  the  dom¬ 
inance  of  the  Kewanee  Star- 
Courier  is  typical  of  the  entire 
list  of  Lee  Syndicate  news¬ 
papers. 


The  LEE  SYNDICATE 

DAVENPORT,  IOWA 
Coverage  —  Plus  Responsiveness 


Davenport,  Iowa,  Times 

Davenport,  Iowa,  Demo¬ 
crat 

M  a  d  i  a  o  n  ,  WUconsin, 
State  Journal 


La  Crosae,  Wiaconain, 
Tribune 

Ottumwa,  Iowa,  Courier 

Maaon  City,  Iowa, 
Globe-Gazette 


Muacatine,  Iowa, 
Journal 

Hannibal.  Missouri, 
Courier-Post 
Kewanee,  Illinois,  Star- 
Courier 


CONE,  ROTHENBURG  &  NOEE,  Inc.,  10  East  40th  Street,  New  York 
Foreign  Advertiting  Repreeentativet 
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March  Advertising 
in  Pittsbnrgh 


Media  Records  reports  for  March  show  the 
following  division  of  advertising  in  Pittsburgh: 


The  Press. .  .2,102,354  u... 

47,9%  of  all  advertising  appearing 
in  Pittsburgh  Newspapers 

Other  Evening  and  Snnday  Paper.  •  •  Lines 

Morning  Paper . .  •  ••  766^574  Lines 

The  Press  published  36  per  cent  more  total  advertising 
than  the  other  evening  and  Sunday  paper,  and  182  per 
cent  more  than  the  morning  paper. 

Press  linage  shown  above  was  divided  as  follows: — 

Local  Display . I9I7I9O78  Lines 

Biational  Display.  ....  4OI9689  Lines 
Antomotive  Display.  .  .  1369558  Lines 
Financial  Display  ....  439153  Lines 

Classified,  Legal  ws 

and  Chureh  Notices  •  .....  41W9lf4»  LIneS 

Total . 39I639354  Lines 


During  March  1,086  adver¬ 
tisers  used  the  Pittsburgh 
newspapers  and  858  or  79  per 
cent  of  the  total  used  The  Press 


During  the  six-month  period  ending  March  31,  1930, 
The  Press  showed  a  circulation  gain  of  11,459  daily  and 
18,505  Sunday,  The  other  evening  and  Sunday  paper 
lost  123  daily  and  3,497  Sunday,  The  morning  paper, 
(daily  only),  lost  3,448, 

All  measurements  in  this  advertisement  by  Media  Records, 
Ine.,  and  are  exclusive  of  advertisiug  in  National  Maga¬ 
zine  distributed  with  the  other  evening  and  Sunday  paper. 


The  Pittsburgh  Press 

A  Scripps  •  Howard  Newspaper 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 


SCRIPPS.HOWARD 

NEWSPAPERS 


230  PARK  AVENUE,  N.  V.  C. 


MEMBER  OF  TUE  UNITED 
PRESS---OF  TUE  AUDIT 


BUREAU  OF  CIRCULATIONS 


MEDIA  RECORDS.  INC. 


rHIlADBLPaiA 
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MANY  CLUBS  IN  BRIGHT  UGHT  ZONE 
OFFER  GAIETY  AND  SMART  REVUES 

Club  Richman,  Central  Park  Casino,  Villa  Vallee  and  Seasrlades 
of  Hotel  St.  Regis  Recommended  to  Visiting  Publishers 
for  After-the-Theater  Entertainment 


By  JOHN 

EV\'  YORK,  of  course,  has  almost  as 
many  night  clubs  as  Russia  has 
Reds,  and  the  darker  the  entrance  the 
bigger  the  check.  But  when  publishers 
next  week  forget  newsprint,  news  broad¬ 
casting  and  advertising  linage  for  awhile 
and  don  their  stiff  shirts  and  tight  shoes 
for  an  evening  in  the  cover  charge  zone, 
they  can  easily  find  plenty  of  places 
where  the  figures  on  the  bill  don’t  look 
like  Rockefeller’s  income  tax.  If  they 
disregard  the  suggestions  of  obliging  but 
commercial-minded  taxi  pilots  they  can 
uncover  an  evening  of  good  entertain¬ 
ment  and  good  food  for  the  price  of  a 
set  of  golf  clubs. 

The  big  places  with  aristocratic  head 
waiters  and  imposing  lists  of  entertain¬ 
ers  are  all  located  in  the  Broadway  zone, 
which  includes  anything  from  Times 
Square  to  Central  Park  and  from 
Seventh  Avenue  to  Lexington.  The 
Ambassador  Grill  at  Park  Avenue  and 
51st  is  quiet,  pleasant  and  refined  with 
a  good  dance  liand.  For  the  utmost  in 
swank  and  high  prices  you  must  adven¬ 
ture  into  Central  Park  and  check  your 
hat  and  topcoat  at  the  Casino.  It’s  near 
the  zoo,  but  the  clientele  is  very  elegant. 
Mayor  Walker,  Grover  Whalen  with  his 
gardenia,  or  any  number  of  Gotham’s 
better  known  citizens  drop  in  occasion¬ 
ally  to  listen  to  Leo  Reisman’s  syncopa¬ 
tion  and  watch  the  exquisite  rhythm  of 
Rosita  and  Ramon’s  dancing. 

Among  the  most  popular  of  the  big 
time  clubs  this  season  is  the  Club  Rich- 
man  at  157  W.  56th.  where  Harry  Rich- 
man.  whose  alleged  yearnings  for  the 
vibrant  Clara  Bow  was  worth  a  lot  in 
publicity,  greets  the  customers  and 
obliges  with  occasional  songs.  Norma 
Terris,  who  played  the  lead  in  “Show 
Boat”  is  worth  the  entire  cover  charge 
alone.  Smith  Ballew,  who  plays  at 
Whyte’s  Restaurant  during  dinner,  shifts 
his  saxophones  and  guitars  to  Richman’s 
to  play  for  the  after-theatre  crowd. 

If  you  haven’t  heard  enough  of  him 
over  the  radio,  and  if  you  really  must 
see  Rudy  X’allee  in  person  and  close-up, 
you  will  find  him  at  his  own  club,  the 
Villa  Vallee,  10  E.  60th.  This  is  a  pleas¬ 
ant  place  with  moderate  prices,  and  if 
you  don’t  mind  carefree  college  boys 
home  for  the  Easter  vacation  falling  in 
your  lap  and  bumping  you  off  the  dance 
floor,  you  may  listen  all  evening  to  those 
songs  about  vagabond  lovers  and  “dear 
old  Maine.” 

Irene  Bordoni,  feathers  and  all,  will 
sing  Parisian  ditties  at  you  in  the  Qub 
Lido,  which  you  will  find  on  Seventh 
Avenue  just  above  52nd  street.  Moss 
and  Fontana,  two  of  the  most  graceful 
dancers  who  ever  whirled  through  a 
waltz,  are  also  on  the  program  here. 
Evening  clothes  are  required.  Your  at¬ 
tire  must  also  be  politely  funereal  if  you 
attend  the  Club  Montmartre,  which  is 
always  lively  and  well  filM  with  a 
bright  but  not  gaudy  crowd.  It  is  lo¬ 
cate  at  205  W.  50th. 

If  you  are  one  who  worships  at  the 
shrine  of  Vincent  Lopez  you  may  dance 
to  his  intricate  jazz  measures  at  the  Sea- 
glades  of  the  Hotel  St.  Regis.  Fifth 
.\venue  and  S5th.  Lopez  plays  for  din¬ 
ner  and  after  the  theatre  and  you  must 
dress. 


F.  ROCHE 

either  one,  but  you  have  to  be  broad¬ 
minded,  particularly  at  the  Abbey.  How¬ 
ever,  they’re  both  legal. 

For  lower  cover  charges  and_  just  as 
much,  perhaps  more,  fun  than  is  found 
in  the  up-town  clubs,  take  a  bus,  a  sub¬ 
way  train,  or  a  cab  and  wander  down  to 
Greenwich  V’illage.  It  is  full  of  tea 
rooms,  art  shops,  studios  and  age-old 
houses,  but  it  has  some  swell  night  clubs. 

Heading  the  list  is  Barney  Gallant’s, 
which  is  probably  familiar  to  you,  any¬ 
way.  Barney  used  to  be  a  newspaper 
man  himself,  and  his  place  is  at  85  _\V. 
3rd.  It  will  perhaps  give  you  the  im¬ 
pression  that  you  are  still  at  the  conven¬ 
tion  sessions,  because  many  of  Gotham’s 
gentlemen  of  the  press  stroll  in  at  vari¬ 
ous  times  throughout  the  evening.  The 
spirit  is  informal  and  the  later  it  gets, 
the  more  fun  you  have.  Barney’s  head 
waiters  often  disapprove  of  his  behavior 
and  will  not  let  him  in  his  club,  but  if 
you  get  there  when  he  is  in  his  employes’ 
good  graces  the  whole  thing  will  seem 
somewhat  like  a  house  party. 

Don  Dickerman’s  Daffydil  at  46  \y. 
8th  is  always  in  the  highest  of  spirits 
with  the  California  Collegians,  whom 
you  will  remember  if  you  have  swn 
“Fifty  Million  Frenchmen.”  supplying 
the  dance  music,  a  mad  acrobatic  act  and 
several  diverting  stunts.  The  County 
h'air  is  amusing  and  inexpensive.  It  is 
at  54  E.  9th. 

The  places  here  named  are  recom¬ 
mended  mainly  for  after-theatre  enter¬ 
tainment.  For  dining  most  of  the  high 
class  hotels  will  be  found  to  serve  good 
food  with  special  dinners  ranging  from 
two  to  three  or  four  dollars.  Excellent 
German  cooking  is  featured  at  the  Blue 
Ribtxin  restaurant  on  44th  street,  east  of 
Seventh  Avenue.  Whyte’s  restaurant  on 
Fifth  Avenue  and  44th  street  serves  de¬ 
lightful  food.  Sardi’s  in  West  44th,  west 
of  Broadway,  and  the  grill  of  the  Hotel 
Algonquin,  in  44th,  east  of  Sixth  Ave¬ 
nue  are  patronized  by  local  newspaper 
men  and  members  of  the  theatrical  pro- 
fessicMi  and  both  are  recommended  for 
tasty,  well-served  dinners. 

More  German  atmosphere  may  be 
found  at  Luchow’s,  whose  schnitzel  and 
sauerbraten  are  more  or  less  famous. 
The  address  is  110  E.  14th. 


ASKING  $60,000  DAMAGES 

Suits  asking  for  total  damages  of  $60,- 
000  have  been  entered  against  the  Char¬ 
lotte  (N.  C.)  Observer  and  G.  E.  Cas¬ 
sidy  by  Sol  Tenner  and  Miss  Elsie  M. 
Wagner,  who  complained  that  they  both 
received  permanent  injuries  when  struck 
by  a  truck  driven  by  Cassidy  on  South 
Tryon  street  early  on  the  morning  of 
Jan.  22.  Tenner  asks  $35,000  damages, 
and  Miss  Wagner  $25,000. 


"  p.  - 
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The  New  York  Times 


The  clubs  previously  named  close  at 
two  or  three  A.M.,  but  if  you  would 
like  some  place  to  pass  the  time  while 
waiting  for  a  view  of  New  York’s  tow¬ 
ers  in  the  mists  of  dawn,  trv  the  Salon 
Royal  at  310  W.  58th,  and  the  Club 
Abbey  at  203  W.  54th.  These  clubs 
dodge  the  three  A.M.  curfew  by  the 
simple  expedient  of  being  part  of  a  hotel. 
The  Salon  Royal  stays  open  as  long  as 
you’ll  stick  with  it.  The  Qub  Abbey 
sometimes  closes  before  the  milkman 
comes  around.  Both  of  them  are  typ¬ 
ical  Broadway  places,  rough,  rowdy  and 
noisy.  You  can  have  a  grand  time  at 
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GILDED  PULITZER  TOWER 
STILL  AN  ATTRACTION 
ANY  visitors  to  New  York 
still  consider  the  old  Pulitzer 
Building  at  Park  Row,  which  at 
the  time  it  was  built  was  the  city’s 
best  known  skyscraper,  a  point  of 
interest.  Even  with  the  Wool- 
worth,  Equitable,  Municipal,  Trans¬ 
portation  buildings  and  even  the 
old  Tribune  building  dwarfing  the 
World  structure,  there  are  visitors 
every  year  who  would  pay  their 
fifty  cents  and  see  the  sights  from 
the  famous  gold  dome. 

The  picture  of  the  building  on 
the  World  Almanac  which  is  widely 
distributed  is  held  responsible  for 
this  continued  interest,  according 
to  World  executives.  Sightseers, 
however,  are  seldom  accommo¬ 
dated.  They  are  told  there  is  a 
much  better  view  from  the  Wool- 
worth  Tower. 

The  topmost  floor  of  the  tower, 
the  sixteenth  floor,  is  occupied  by 
Maurice  Ketten  and  Rollin  Kirby, 
cartoonists;  James  M.  Cain,  col¬ 
umnist.  and  W.  O.  Scroggs  and 
L.  R.  E.  Paulin,  editorial  writers. 


SCHROEDER  SUCCEEDS  MEYER 

William  G.  Schroeder  has  been  ap¬ 
pointed  managing  editor  of  Xational 
Printer  Journalist,  Milwaukee,  Wis.,  to 
succeed  Jolin  L.  ^Iyer,  who  has  retired 
after  seven  years  as  editorial  director  of 
the  publication.  Mr.  Schroeder  has  re¬ 
cently  been  head  of  the  Advertisers’ 
Press  of  Milwaukee,  a  commercial  and 
job  printing  business. 

WOMEN  EDITED  DAILY 

The  Business  and  Professional 
Women’s  Club  of  Redondo  Beach,  Cal., 
recently  published  a  ten-page  edition  of 
the  Redondo  Daily  Breeze.  Grail  R. 
Fuller  is  publisher.  The  women  sold 
the  copy,  wrote  the  editorials  and  re¬ 
ported  the  news. 


PRESS  AGENT  STOOD  BY 
CLIENT  AT  TRIAL 


C.  J.  Pott,  “Self-Appointed”  Good- 
Will  Getter  for  N.  L.  Amtter,  At¬ 
tended  Trial  and  Invited  Reporters 
to  Lunch  at  Friend  of  Principal 

A  “self-appointed”  press  agent  en¬ 
deavored  to  convey  to  reporters  covering 
the  court  proceedings  in  the  suit  oi 
Nathan  L.  Amster,  traction  magnate, 
against  Olga  Hide  Edwards  in  Xe\J 
York  last  week,  the  virtues  and  good 
points  of  Mr.  Amster,  according  to  loal 
newspaper  men.  Charles  Johnson  Post, 
the  press  agent,  told  the  press  represen¬ 
tatives  he  had  not  been  hired,  nor  even 
summoned  by  Mr.  Amster,  but  had 
taken  it  upon  himself  to  attend  the  trial 
and  invite  them  to  luncheon.  He  admitted 
receiving  an  expense  account  to  cover  the 
cost  of  appeasing  the  reporters’  appetites, 
according  to  the  Xew  York  Evening 
Post,  but  would  not  say  whether  the 
money  was  supplied  by  Mr.  Amster  or 
the  XIanhattan  Stockholders’  Protective 
Committee,  of  which  the  millionaire  is 
chairman  and  Post  is  public  relations 
counsel. 

The  press  agent,  according  to  the 
Evening  Post,  instead  of  following  the 
usual  duties  of  such  a  job  and  trying  to 
get  his  client’s  name  in  the  newspai)ers, 
is  endeavoring  to  play  down  Mr.  ,\m- 
ster’s  troubles  as  much  as  possible.  His 
efforts,  however,  seemed  of  no  avail  last 
week,  when  New  York  papers  played 
the  story  on  the  front  page  with  plenty 
of  pictures.  Mr.  Amster  is  charging 
Miss  Edwards  with  attempted  blackmail. 
She  charges  he  is  the  father  of  her  child. 

Mr.  Post,  in  inviting  reporters  to 
luncheon,  has  always  been  frank  in  tell¬ 
ing  them  he  did  so  as  a  friend  of  Mr. 
Amster.  He  recently  visited  the  offices 
of  the  Evening  Post  and  offered  for  pu^ 
lication  in  the  weekly  magazine  .section 
a  feature  story  under  the  byline  of 
Nathan  L.  .Xmster  concerning  the  opera¬ 
tion  of  elevated  railroads. 


BIG  BUSINESS  BIG  TKEES 

. .  .is  a  short  hours  drive 
for  Seattle  Workers 


SEATTLE  TIMES  (Eve.  S  Sun.)  1,269.735  Lines 
Poet  Intelligencer  (Henret,  Mor.  S.  Sun.)  1,040, i39  Unei 
Star  (Scrippi,  Evening)  439,046  Linei 

O’MARA  &  ORMSBEE,  INC.,  National  Representatiifes. 

New  York  .  Detroit  -  Chicago  -  San  Francisco  -  Los  Anfeles 


P"  ROM  Seattle,  the  great  port  at  the  brink 
of  the  Pacific,  radiates  a  splendid  system 
of  smooth  concrete  highways  which  take  the 
motorist  in  a  twinkling  into  the  unspoiied 
virgin  forest  where  peace  is  found  after  day’s 
turmoil  in  the  city. 


Seventy-eight  per 
cent  of  the  paved 
highway  system  of 
the  state  of-  Wash¬ 
ington  is  concen¬ 
trated  on  the  west¬ 
ern  slope  of  the  Cas¬ 
cades,  directly  tribu¬ 
tary  to  the  Seattle 
market. 


Little  wonder  that 
Seattle  is  "automo¬ 
bile  conscious”  .  .  . 
and  the  cars  that  cap¬ 
ture  the  Seattle  mar¬ 
ket,  lead  throughout 
the  State! 


Taking  the  cue  of  ex¬ 
perience,  automotive  advertisers  who  cultivate 
the  Pacific  Northwest  market  lean  heavily  on 
The  Seattle  Times  for  advertising  results. 

This  is  DeLisser’s  record  for  the  12  months 
ending  December  31,  1929: 
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“En  Route  ”  Papers 

vs.  THE  BOSTON  GLOBE  .  .  . 
a  HOME  Paper 


SOME  papers,  by  their  very  make-up  and  style, 
are  destined  to  be  read  mostly  on  trains  .  .  . 
in  offices  ...  at  odd  moments.  Adequate  news 
sheets  as  far  as  they  go  .  .  .  pleasant  to  scan  in  a 
hurry  .  .  .  but  they  don’t  sell  much  merchandise! 

Other  papers — relatively  few  in  number — are 
edited  primarily  for  home  consumption.  They  re¬ 
quire  more  serious  attention,  at  times  when  read¬ 
ers  are  at  leisure,  free  from  interruption,  in  a 
receptive  mood.  Such  papers  may  be  regarded 
practically  as  buying  guides  in  the  home. 

Nothing  new  in  all  this,  of  course.  Advertisers 
have  known  these  facts  for  years.  The  only  ques¬ 
tion  is — how  determine  which  is  the  real  home  paper 
of  any  community  that  interests  you? 

In  some  cities  a  satisfactory  answer  can  be  ob¬ 
tained  through  analysis  of  daily  circulations.  Not 
so  in  Boston.  With  commuters  carrying  papers 
away  from  the  sales  point  morning  and  evening — 
with  two  combination  morning  and  evening  papers 
in  the  field — it  is  impossible  to  identify  the  leading 
home  paper  from  daily  circulation  figures. 

The  only  day  to  judge  home  newspaper  strength 
in  Boston  is  Sunday,  the  day  when  papers  go  home. 

In  the  Boston  Trading  Area  one  of  the  leading 
daily  papers  loses  20%  of  its  circulation  on  Sun¬ 
day.  Another  loses  53%.  “En  route”  circulation 
that  drops  off  the  day  when  people  read  at  home  I 
The  Boston  Globe  tells  a  different  story.  It  has 


the  same  circulation  on  Sunday  in  the  Trading 
Area  as  on  the  other  six  days.  It  proves  itself  a 
home  paper  week-days  by  holding  its  readers  on 
Sunday. 

Significant  that  Boston’s  great  department 
stores,  which  live  on  home  appeal,  find  it  profit¬ 
able  to  use  more  space  in  the  Globe,  seven  days  a 
week,  than  in  any  other  Boston  newspaper! 


A  COMPLETE  ANALYSIS  of  the  newspaper  situation 
in  America’s  fourth  richest  trading  area  is  con¬ 
tained  in  our  booklet,  “Reaching  Buying  Power  in 
the  Boston  Market.”  Write  for  a  free  copy. 

THE  BOSTON  GLOBE 
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OAKLAND  EDITOR  WINS  LONE-HANDED 
FIGHT,  BREAKING  UP  PAVING  RING 

William  H.  Mason,  in  Charge  of  Oakland  Edition  of  San 
Francisco  Examiner,  Conducted  Investigation  That  Now 
Results  in  $500,000  Yearly  Savings  to  Taxpayers 

By  A.  W.  KELLEY 


An  Oakland  city  editor,  single-handed, 
has  just  won  a  battle  in  that  Cali¬ 
fornia  city  which  has  saved  the  taxpayers 
$500,000  a  year.  He  has  put  to  rout 
a  paving  combine  which  had  controlled 
paving  and  prices  in  the  city  for  many 
years  and  his  efforts  have  resulted  in 
indictments  of  city  and  county  officials 
and  the  permanent  banning  of  patent 
pavement  from  Oakland  streets. 

As  a  result  of  his  investigation  and 
resultant  expose  these  things  have  been 
accomplished : 

1 — Street  Commissioner  William  H. 
Parker  is  under  indictment  on  bribery 
charges. 

2 — Commissioners  EL  K.  Sturgis  and 
C  C.  Young  resigned  on  the  day  the 
grand  jury  was  to  meet  to  consider 
accusations  brought  against  them. 

3— A  new  city  engineer  and  a  new 
cliief  of  police  were  named  to  succeed 
those  in  office. 

4— Sheriff  B.  F.  Becker  pleaded  guilty 
to  an  accusation  charging  misconduct  in 
office.  Three  of  his  deputies  were  in¬ 
dicted  on  charges  of  bribery. 

S — Harry  LMser,  allied  head  of 
the  paving  ring,  was  indicted  on  a 
charge  of  bribery.  Eight  other  mem¬ 
bers  of  the  ring  were  indicted  on  charges 
of  subornation  of  perjury. 

The  city  editor  in  the  case  is  William 
H.  Mason,  in  charge  of  the  Oaldand 
edition  of  the  San  Francisco  Examiner. 
Mason  returned  to  Oakland  after  an 
absence  of  a  year  in  Minneapolis.  Dur¬ 
ing  that  year  he  had  valuable  experience. 
Minneapolis  was  experiencing  graft 
troubles  and  seven  aldermen  were  in¬ 
dicted,  as  well  as  several  business  m^ 
Mason  played  a  prominent  part,  as  city 
editor  of  the  Minneapolis  Journal,  in 
that  investigation. 

Upon  his  return  to  Oakland  he  was 
met  with  many  stories  of  alleged  corrup¬ 
tion.  He  began  in  October  to  get  his 
facts  together. 

City  officials,  leading  citizens,  and 
county  officials  told  the  new  Examiner 
man  that  it  couldnt  be  done.  All  ad¬ 
mitted  conditions  were  bad,  i»ving  prices 
too  high,  but  declared  no  investigation 
would  get  anywhere. 

In  January  he  was  ready  to  start. 
Placing  his  cards  on  the  table  to  Mayor 
John  L.  Davie,  he  got  the  latter’s  co¬ 
operation  and  also  that  of  Commisioner 
Frank  Colburn.  Mason  opened  the  cam¬ 
paign  with  an  accurate  analysis  of  con¬ 
ditions.  He  pointed  out  that  Oakland 
was  paying  from  25  to  30  per  rent  more 
for  street  paving  than  surrounding  cities, 
that  90  per  cent  of  the  work  done  was 
patent  paving,  that  the  total  excess  paid 
for  streets  was  $500,000  a  year. 

He  declared  that  the  contractors 
worked  in  this  way:  The  holders  of  the 
Intent  rights  filed  with  the  council  a 
license  agreement  whereby  they  agreed 
to  provide  their  material  to  any  one  at 
a  certain  price  per  ton. 

If  a  contractor  agreeable  to  them  was 
awarded  the  bid  on  any  job  he  was  able 
to  buy  the  paving  mixture  at  half  the 
price  listed  on  ffie  license  agreement. 
Any  one  outside  the  ring  had  to  pay  the 
full  price.  That  meant  that  no  one  could 
bid  unless  a  member  of  the  ring.  No 
one  did  bid  and  prices  soared. 

One  after  another  Mason  produced 
for  District  Attorney  Earl  Warren  and 
the  grand  jury  witnesses  whose  testi¬ 
mony  starts  ffie  town. 

These  witnesses,  found  by  Mason  all 
over  the  West,  told  not  only  of  alleged 
paving  graft  but  of  vice  graft.  He 
brought  them  from  points  in  all  parts 
of  California,  from  Nevada,  from  Texas, 
from  Or^on.  In  one  instance  he  located 
a  man  for  whom  the  district  attorney 
had  been  searching  for  more  than  two 
years,  and  had  him  back  in  Oakland 
within  24  hours  after  he  set  out  for  him. 

In  the  major  developments  he  had 
exclusive  stories.  In  the  two  months 
following  the  appearance  of  the  iir^t 


story  in  the  Examiner  there  had  been  a 
change  in  two  of  the  five  commissioners 
of  the  city,  a  third  was  imder  indict¬ 
ment,  a  new  sheriff  held  office,  the  alleged 
m^bers  of  the  paving  ring  were  facing 
trial,  patent  paving  had  been  barred,  and 
the  district  attorney  had  advised  both 
city  and  county  governments  that  in  his 
opinion  every  member  of  the  ring  had 
bren  proved  irresponsible  bidders  and 
could  not  be  awarded  paving  contracts. 

The  perseverance  of  Mason  when  told 
by  friends  that  he  “could  not  get  any¬ 
where’’  and  the  far-reaching  effects  of 
his  investi^tion  have  caused  considerable 
comment  in  the  entire  bay  district. 

SALE  CONTRACT  UPHELD 

Judge  Aflfirm*  T.  E.  Johnson’s  Owner¬ 
ship  of  Paper 

Thomas  E.  Johnson,  former  state 
superintendent  of  public  instruction,  and 
his  wife,  Mildred,  were  allowed  to  re¬ 
tain  possession  of  the  Rockford  (Mich.) 
Register  as  the  result  of  an  opinion 
handed  down  by  Circuit  Judge  Major  L. 
Dunham,  of  Grand  Rapids,  April  14. 
Frank  A.  Bryce,  Grand  Ledge,  Mich., 
newspaper  publisher,  had  brought  suit 
asking  that  his  ccmtract  for  sale  of  the 
Register  be  declared  forfeited,  due  to 
nonpayments. 

The  court  upheld  the  Johnsons’  con¬ 
tention  that  payments  were  stopped  only 
as  a  means  of  compelling  Mr.  Bryce  to 
sign  papers  of  incorporation  under  terms 
of  the  contract,  an  act  which  he  repeat¬ 
edly  failed  to  do,  and  that  the  action 
of  the  defendants  in  forcing  the  issue 
before  the  courts  was  right  inasmuch  as 
Mr.  Bryce  was  the  first  party  to  violate 
the  contract  terms.  Payment  of  the 
money  withheld  will  entitle  the  Johnsons 
to  continue  in  possession  of  the  paper 
and  its  assets,  the  judge  maintained. 

CITY  EDITOR  WRITES  PLAY 

Emmet  G.  Lavery,  city  editor  and 
dramatic  critic  of  the  Poughkeepsie 
(N.Y.)  Sunday  Courier  has  sold  a 
newspaper  comedy  “The  First  Night”  to 
a  local  stock  company.  It  will  be  pre¬ 
sented  soon.  In  addition  to  his  news¬ 
paper  work,  Lavery  holds  the  political 
post  of  alderman-at-large  and  frequently 
acts  as  mayor  in  that  official’s  absence. 

FREIGHT  CASE  POSTPONED 

Practically  every  important  paper  mill 
in  Canada  was  represented  by  counsel 
before  the  Dominion  Railway  Board  in 
Montreal,  April  10,  to  seek  the  annul¬ 
ment  of  a  new  tariff  on  freight  rates  for 
newsprint  paper  in  carload  lots  consigned 
to  points  in  the  United  States.  The  hear¬ 
ing  was  adjourned  until  May  12  because 
of  the  inability  of  several  counsel  to  be 
present. 


This  u  193o. 

The  market  and 
and  advertising  maps  of 
the  far  southeast  have 
changed.  There  IS  no  ^ 
medium  equivalent  to 

“Florida’s  Foremost  News- 
k  paper,’’  combining  7-day 

circulation,  with  size  of 
circulation  and  reach  of 
circulation — in  Jackson- 
ville,  in  Florida,  in 
South  Georgia.  Proof 
promptly  provided. 


3floriCia^imcs-Jllnion 

JACKSONVILLE.  FLA. 


8,000  GALLONS  OF  GAS  IS 

NEWSPAPER  GOLF  PRIZE 

■^^HEN  the  Kansas  Editorial 
™  Golf  Association  meets  in  El 
Dorado,  Kan.,  May  23  and  24  for 
its  annual  spring  toumameiU,  the 
contestants  will  have  the  two  larg¬ 
est  prizes  to  vie  for  that  have  been 
offered  in  the  history  of  the  organi¬ 
zation. 

The  Skelly  Oil  Company  is  giv¬ 
ing  an  8,000-gallon  car  of  gasoline 
as  one  capital  prize,  while  the  El 
Dorado  Refining  Company  is  giv¬ 
ing  an  8,000-gaUon  car  of  crude 
oil  for  another.  The  winner  of  the 
latter  car  may  have  it  run  through 
the  refining  plant,  if  he  desires; 
about  half  of  the  recovery  will  be 
gasoline. 

Every  entrant  will  have  a  chance 
to  win  one  of  these  prizes,  no  mat¬ 
ter  what  size  his  score,  for  they 
will  be  awarded  on  a  blind  bogey 
contest  covering  72  holes  of  play. 
More  than  a  hundred  editorial 
mashie  wielders  are  expected. 

R.  A.  Cljoner,  of  the  El  Dorado 
Times,  is  president  of  the  associa¬ 
tion,  and  Bert  Harris,  of  Hering- 
ton,  is  secretary-treasurer. 


DICKEY  PRESENTS  CUP 

W.  Laurence  Dickey,  publisher,  and 
Edward  W.  Cochrane,  sports  editor  of 
the  Kansas  City  Journal-Post,  last  week 
formally  presented  to  Central  High 
School  of  Kansas  City  a  silver  trophy 
cup  given  by  the  newspaper  to  the  high 
school  team  winning  the  championship 
of  the  interscholastic  basketball  league. 

SPORT  EDITOR  RESIGNS 

Jay  Vessel,  sport  editor  of  Associated 
Press  Feature  Service  resigned  this  week 
to  become  city  editor  of  the  Minneapolis 
Tribune.  He  will  be  succeeded  by 
C.  R.  Ferlin,  of  the  Berlin  A.  P.  bureau. 


FLORIDA  GETS  PAPER  MILL 

I.  P.  Subsidiary  to  Build  Kraft  PUat 
at  Panama  City 

The  Southern  Kraft  Corporation,  a 
subsidiary  of  the  International  Paper 
Company,  will  build  a  $10,000,000  paper 
mill  at  Panama  City,  Fla.,  according  to 
an  announcement  made  by  William  L. 
Wilson,  chairman  of  The  Florida  Cham¬ 
ber  of  Commerce. 

He  said  contracts  for  construction 
were  signed  April  10  by  Major  J.  T. 
Friend,  vice-president  of  the  corpora¬ 
tion. 

Mr.  Wilson  said  it  was  estimated  the 
mill  would  use  about  800  cords  of  pine 
wood  daily  and  would  employ  2,W 
workers.  The  corporation  was  said  to  be 
planning  the  purchase  of  300,000  acres 
of  timber  land  near  Panama  City. 

33  STATES  IN  N.E.A.  CONTESTS 

Thirty-three  states  and  the  territory  of 
Alaska  are  represented  in  the  entries  in 
the  six  “Better  Newspaper”  contests  for 
1930  sponsored  by  the  National  Editorial 
Association.  Announcement  of  the  win¬ 
ners  of  the  silver  trophies  will  be  made 
at  the  Milwaukee  convention,  June  16  to 
18.  All  entries  are  now  in  the  hands 
of  the  judges,  who  were  selected  by  Her¬ 
man  Roe,  N.E.A.  field  director,  who  1^ 
charge  of  the  “Better  Newspaper”  con¬ 
tests. 

NAMED  ADVERTISING  MANAGER 

Harry  Seigel,  formerly  of  Atlanta, 
Ga.,  has  been  made  advertising  manager 
for  Sears,  Roebuck  &  Co.’s  stores  lo¬ 
cated  in  Charlotte,  Asheville,  Winston- 
Salem,  High  Point  and  Gastonia,  N.  C; 
Johnson  City,  Tenn. ;  Augusta,  Ga.,  and 
Columbia  and  Charleston,  S.  C. 

WAYMACK  IN  CALIFORNIA 

W.  W.  Waymack,  associate  editor  of 
the  Des  Moines  (la.)  Register  and 
Tribune,  who  is  taking  an  extended  vaca¬ 
tion  in  the  west,  recently  moved  from 
Phoenix,  Ariz.,  to  La  Jolla,  Cal. 


Bir^amton  leads  in 
^ood  furniture  buying 

Til  ■mm  1 1  iwn 


VM 


A  representative  of  the  Ber- 
key  &  Gay  Furniture  Com¬ 
pany  is  authority  for  the 
statement  that  BINGHAMTON 
PURCHASES  MORE  HIGH- 
GRADE  FURNITURE  PER 
THOUSAND  POPULATION 
THAN  ANY  OTHER  CITY 
IN  THE  UNITED  STATES. 

This  is  further  borne  out  by 
one  local  furniture  deeder  who 
has  just  closed  a  sale  of  fur¬ 
niture.  “We  advertised  three 
suites  of  cheap  make  at  a  very 
low  price,”  ho  said,  “and  we 
still  have  them  on  the  floor. 
All  our  customers  purchased 
higher  grade  suites." 

This  gives  some  indication  of 
the  buying  habits  of  Bingham- 
tonians.  They  have  been  edu¬ 
cated  to  value  largely  through 
national  and  local  advertising 
in  The  Binghamton  Press. 
Binghamton  people  spend 
wisely  and  well  with  The 
Binghamton  Press  as  their 
guide  to  value. 


The  Binghamton  Press 

Affords  Complete  Coverage  at  One  Advertising  Cost 

THE  JOHN  BUDD  COMPANY 

National  Advertising  Representatives 
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WESTERN  NEW  YORK 
i  TME 

I  BUFFALO  1 

i  market I 


ATLANTA 


DETROIT 


BOSTON 


CHICAGO 


Buffalo 


is  easy  to  sell 


Stores  in  the  Buffalo  area  are  busy  because  over  one 
million  people  who  comprise  this  prosperous  market  are 
busy. 


Because  of  the  great  diversification  of  its  industrial 
structure,  the  greatest  diversification  of  any  city  in  the 
United  States,  the  Buffalo  area  is  always  the  least  harmed 
and  the  first  to  recover  from  the  doldrums  of  business. 


Merchants  everywhere  throughout  Metropolitan  Buffalo 
are  planning  increased  business  in  1930 — an  increase 
already  reflected  in  many  quarters. 


The  wealthy  Buffalo  market  is  easy  to  sell  because  of  the 
unusual  coverage  of  one  newspaper.  Nine  out  of  ten 
people  in  Metropolitan  Buffalo  read  the  Buffalo  Evening 
News  every  day  because  they  rely  on  it  for  news  and  ad¬ 
vertising  information.  The  advertiser’s  dollar  goes  far  in 
the  major  market  of  Buffalo. 


185,096 
AVERAGE 
NET  PAID 
IN 

FEBRUARY 


MILLING 


2,974,954  barrels  of  flour  produced  in  Buffalo  during 
the  first  quarter  of  1930  definitely  establish  leadership 
for  this  city  in  this  important  industry.  Operation  dur¬ 
ing  this  period  was  82%  of  total  capacity.  Over 
$100,000,000  is  invested  in  Metropolitan  Buffalo  in 
the  milling  business  which  has  an  annual  payroll  in  ex¬ 
cess  of  $2,500,000.  Buffalo  is  a  world  milling  center 
— yet  milling  does  not  dominate  its  industrial  structure. 


Buffalo  Evening  news 


EDWARD  H.  BUTLER,  Editor  and  Publisher 


Western  New  York's  Greatest  Newspaper 


KELLY-SMITH  COMPANY,  National  Representatives 


new  YORK 


PHILADELPHIA 


s 
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LEADS  GROWING  SHORTER,  STORIES 
MORE  INTERPRETIVE,  TEACHER  FINDS 

Greater  Clarity,  Less  Flamboyant  Writing  Is  Trend  of  Today, 
Newspaper  Executives  Say  in  Answers  to  Question¬ 
naire — “Sob  Stories”  Passing  Out 

By  H.  F.  HARRINGTON 

Director,  Medill  School  of  Joumelism,  Northwestern  University 

IF  there  is  one  constant  factor  abroad  present  day  news  lead  is  much  shorter 
in  the  world  of  men  and  events,  that  than  it  was  some  years  ago.  It  attempts 
factor  is  change.  An  institution  is  like  a  to  place  the  ‘punch’  on  one  main  feature 
bicycle — it  must  keep  moving  with  the  rather  than  to  distribute  it  over  a  half- 
procession  or  it  will  topple  over  and  be  dozen  details. 


superseded  by  a  newer  idea  better  adapted 
to  the  needs  and  shiftin-  emphasis  of  the 


“My  belief  is  that  every  news  lead 
should  be  just  as  brief  as  possible — pre¬ 
ferably  not  more  than  25  or  30  words. 


Doubtless  many  newspaper  men  who  That  lead  should  touch  on  the  one  main 
have  given  years  to  the  collecting  and  feature  of  the  story  with  as  much  punch 
writing  of  news  hold  the  belief  that  an  and  power  as  possible.  The  other  details 
undeviating  news  pattern  must  be  fol-  should  follow  in  orderly  fashion.” 
lowed  in  the  manufacture  of  the  lead  and  All  editors  consulted  declared  the  lead 
the  Ixxly  of  the  story,  and  that  the  read-  must  contain  the  most  important  facts 
ing  habits  of  the  public  do  not  undergo  incident  to  the  story,  and  must  present 
any  marked  change  from  year  to  year,  those  facts  clearly,  interestingly,  and  con- 
These  men  point  to  the  conventional  cisely.  Strength,  not  length,  is  wanted. 
“Five  W”  opening  sentence  as  proof  of  The  rest  of  the  report  must  “carry 
their  conclusions  on  the  proper  way  to  through”  naturally  and  convincingly. 


“Five  W”  opening  sentence  as  proof  of  The  rest  of  the  report  must  “carry 
their  conclusions  on  the  proper  way  to  through”  naturally  and  convincingly, 
steer  important  news,  and  neglect  to  take  Mere  cleverness  of  phrasing,  startling 
into  account  social  factors  that  are  now  literary  effects,  are  discounted  by  these 
creating  newer  fashions  in  writing.  critics,  who  place  the  emphasis  where  it 

Among  these  is  the  increased  restless-  properly  belongs,  namely,  upon  straight¬ 
ness  of  modern  men  and  women,  a  more  forward  narration  that  conveys  trust- 
scattered  attention  given  to  print,  the  worthy  information  to  the  reader,  al- 
ptipularity  of  the  radio  and  the  picture —  ways  with  graphic  simplicity. 
l)oth  easy  roads  to  information — and  a  II.  IVhat  type  of  news  story  do  you 
heighten^  zest  for  dramatic  and  human-  belinv  is  most  favored  by  readers  today f 
interest  values.  The  entertainment  con-  William  Allen  White,  editor  and 
tent  of  newspapers  is  now  on  a  par  with  owner,  Emporia  (Kan.)  Gazette:  “Read- 
the  strictly  news  content,  and_  the  inter-  ^rs  are  classified  today  as  (a)  the  intelli- 
pretative  phase  of  reporting  is  growing  gent  group  that  buys  the  high  class 


in  importance. 


paper;  (b)  the  group  that  has  come  out 


In  order  to  test  out  my  own  conclu-  of  the  submerged  moron  mass;  (c)  the 
sions  on  the  changing  perspectives  of  the  moron  mass. 

news-story,  I  wrote  recently  to  a  selected  “Each  group  likes  a  different  type  of 
group  of  newspaper  men,  asking  them  story:  (a)  politics,  business,  religion, 
for  their  conclusions  on  three  major  news  of  the  arts,  and  crime ;  (b)  sports 
problems.  I  think  all  writers  and  edi-  and  crime  about  equally  divided,  politics 
tors  will  be  interested  in  the  reactions  of  next,  business  following,  news  of  the 
these  men.  For  purposes  of  quick  classi-  arts  next;  (c)  crime  and  sports.” 


fication  I  shall  group  a  few  of  these  con¬ 
trasting  opinions  under  three  major 
heads.  The  first  one: 


shorter,  simpler,  less  flamboyant.  We 
still  try  to  find  a  striking  angle  for  our 
first  paragraph,  something  worthy  of  a 


Chicago  Daily  News:  “News  leads  have 


magnitude  or  its  personal  concern  to 
them;  they  want  the  minor  spot  news 
concerning  themselves  or  their  acquain¬ 
tances.  On  the  other  hand,  they  find 
.some  other  news  interesting  and  readable 
not  because  it  affects  them,  but  because 
it  is  attractively  set  forth.” 

Richard  J.  Finnegan,  managing  editor, 
Chicago  Daily  Illustrated  Times:  “Av¬ 
erage  readers  want  the  interesting  news 
story.  I  think  the  demand  is  that  all 
stories  should  have  a  real  foundation. 
There  is  less  ‘blowing  up’  of  unimportant 
facts  into  long  stories  and  big  headlines. 
The  well-written  news  story,  no  matter 
what  the  subject,  is  appreciated  by 
readers.” 

This  brings  us  to  our  third  question: 

III.  Is  the  human-interest  story  losing 
its  old-time  hold,  and  has  the  art  of 
fashioning  it  suffered  a  decline,  in,  say, 
the  last  twenty  years? 

The  answers. — 

Charles  E.  Honce,  central  division 
news  editor.  Associated  Press:  “Not 
only  is  the  human-interest  story  as  pop¬ 
ular  as  it  was  20  years  ago — it  is  more 
so.  For  one  reason,  better  human-inter¬ 
est  features  are  turned  out  today  than 
20  years  ago.  No  story,  in  my  opinion, 
outside  of  those  dealing  with  tremendous 
news  happenings,  has  a  wider  appeal  than 
the  well-written  human-interest  story. 
This  does  not  mean  the  sob-sister  type 
or  the  story  that  is  overwritten,  mawlush 
or  sentimental.” 

Nelson  P.  Poynter,  publisher,  Kokomo 
(Ind.)  Dispatch:  “Like  the  interview, 
the  human-interest  story  merely  has  a 
different  variation  today.  The  sob  story, 
yes,  has  gone  into  a  decline.  But  there 
IS  nothing  so  interesting  to  human,  as 
human.  Hence  I  believe  that  the 
human-interest  story  has  as  much  inter¬ 
est  today  as  ever.” 

Glenn  Griswold,  editor,  Chicago  Jour¬ 
nal  of  Commerce:  “I  cannot  believe 
that  the  real-human  interest  story  is  any 
less  in  favor  than  it  ever  was,  nor  that 
the  public  ever  will  fail  to  appreciate  a 
good  human-interest  story.  We  see 
fewer  of  them,  of  course,  but  I  believe 
that  is  due  to  a  decline  in  the  number 


more  forceful  statements  in  the  first 
paragraph.  The  old  idea  of  a  compre- 
tiensive  lead  paragraph  demanded  too 
much,  and  the  result  was  general  con¬ 
fusion.  We  allow  our  writers  consider¬ 
able  latitude  in  framing  the  lead,  requir¬ 
ing  only  that  it  be  forceful,  plausible,  and 
understandable.” 

Frank  L.  W'illiams,  managing  editor, 
Lincoln  Nebraska  State  Journal:  “Many 
changes  have  taken  place  in  the  writing 
of  news  leads.  The  old  rule  that  the 
story  should  l>e  told  in  the  first  para¬ 
graph,  so  that  the  remainder  of  the  story 
may  be  discarded  if  necessary,  seems 
largely  to  have  been  abandoned.  Distor¬ 
tion  of  time  factors  and  .separation  of 
sequence  is  also  evident  today,  resulting 
often  in  the  reader’s  inconvenience  and 
irritation.  The  writer’s  comments  and 
conclusions  too  frequently  take  prece¬ 
dence  over  news  features.” 

E.  S.  Beck,  managing  editor.  Chicago 
Tribune:  “As  to  new  wethods  in  writing 
leads,  it  seems  to  me  whatever  changes 
have  been  made  are  in  the  direction  of 
greater  clarity.  I  am  sure  there  is  no 
such  strained  effort  nowadays  for  a  ‘col. 
orful’  or  ‘literary’  lead  as  was  the  case 
some  20  years  ago.  Readers  doubtless 
are  busier  and  they  demand  a  story  that 
gets  them  directly  in  touch  with  the 
.salient  facts.” 

Charles  E.  Honce,  central  division 
news  editor.  Associated  Press:  “The 


300,803 

was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  (morning 
and  evening  issues)  for 
the  month  of 

MARCH,  1930 

The  average  net  paid  circula¬ 
tion  of  THE  SUNDAY  SUN 
per  Sunday  for  the  month  of 
March,  1930,  was  200,067. 

Evtrythint  in  Bmttim»ra 
Amnd 

!  THE  4MSS^  sun 

I  Homing  Evening  Sunday 


of  able  writers  to  be  found  on  the  aver¬ 
age  newspaper.” 

Arthur  S.  Draper,  assistant  editor 
New  York  Herald  Tribune:  “There  is 
no  question  in  my  mind  that  the  human- 
interest  story,  which  was  usually  full  of 
exaggerations  and  rather  cheap  senti¬ 
ment,  has  largely  gone  by  the  board" 

These  three  lines  of  journalistic  in¬ 
quiry  on  the  changing  sky-lines  of  re¬ 
porting,  with  the  emergence  new 
mountain  peaks  of  interest  as  revealed 
through  education,  discovery  and  inven¬ 
tion,  clearly  indicate  that  the  reporters 
and  editors  of  the  future  must  be  men 
of  originality  and  insight,  with  varied 
intellectual  equipment  and  wide-awake 
sensibilities.  They  must  be  practical  psy. 
chologists  and  not  disdainful  of  the  task 
of  investigation  once  entrusted  almost 
solely  to  the  sociologist. 

Many  of  the  old  literary  stereotypes 
are  scrapped,  and  in  their  place  have 
come  a  greater  latitude  in  methods  of 
presentation  and  approach  as  applied  to 
the  making  of  a  more  interesting  type 
of  newspaper. 

STARTS  BASEBALL  “SCHOOL" 

With  the  opening  of  the  baseball  sea¬ 
son,  the  Chicago  Tribune  has  inaugurated 
a  new  feature  in  its  sports  pages — a  base¬ 
ball  school  for  boys.  Through  the  co¬ 
operation  of  Charles  A.  Comiskey  and 
William  Wrigley,  owners  of  the  White 
Sox  and  the  Chicago  Cubs,  eight  of  the 
players  on  the  two  teams  will  write  a 
series  of  lessons  in  the  Tribune.  On 
Saturday  mornings  actual  demonstra¬ 
tions  will  be  given  by  the  big-league 
stars  at  Comiskey  park  and  Wriglev 
field. 

CORRECTION 

In  referring  last  week  to  establishment 
of  two  new  dailies  in  Cardiff  and  Shef¬ 
field,  England,  by  Northcliffe  News¬ 
papers,  Ltd.,  it  was  inadvertently  stated 
that  the  new  plants  are  being  built  at  the 
direction  of  Lord  Northcliffe,  instead  of 
Lord  Rothermere,  who  has  directed  the 
Northcliffe  newspapers  since  the  death  of 
his  brother. 


Luther  M.  Feegcr,  managing  editor, 
Jiichmond  (Ind.)  Palladium:  “Readers 
today  are  showing  a  preference  for  in- 


1.  IVhat  is  happening  tn  the  writing  of  terpretative  stories  on  social,  religious, 
the  news  lead?  A  few  typical^  replies :  industrial,  scientific,  political,  financial, 

Elarl  J.  Johnson,  central  division  news  commercial,  cultural  and  international 
manager.  United  Press :  “Speaking  frem  questions. 

the  standpoint  of  press  association  writ-  “Readers  are  interested  in  spot  news, 
ing,  I  believe  the  news  jead  is  becoming  ^  constantly  growing  number  wants 


supplementary  information  which  will 
explain  the  background  of  the  news 
story.  They  are  interested  deeply  in  the 


headline,  but  really  good  writers  are  get-  cause  of  unsocial  acts,  political  reform, 
ing  away  from  the  old  practice  of  pack-  social  movements,  altruistic  and  idealistic 
ing  the  lead  full  of  adjectives  and  efforts,  trends  in  finance,  commerce  and 
‘tricky’  figures  of  speech.”  industry,  and  similar  topics.” 

Lewis  W.  Hunt,  assistant  city  edjtor,  pv-t  a.  Muslitz.  news  editor.  Indi- 


F!arl  A.  Muslitz,  news  editor,  Indi¬ 
anapolis  Star:  “The  news  story  that 


changed  in  the  direction  of  simpler  and  reflects  the  originality  of  the  writer,  and 
more  forceful  staternents  m  the  first  impresses  some  of  his  or  her  personality, 
paragraph.  The  old  idea  of  a  compre-  surest  of  attracting  and  holding 

tiensive  lead  paragraph  demanded  too  rhe  reader. 

much,  and  the  result  was  general  con-  “Consciously  or  unconsciously  most 
fusion.  _  We  allow  our  writers  consider-  newspaper  readers  make  two  lines  of  ap- 
able  latitiMe  in  framing  the  lead,  requir-  proach  to  their  daily  publication.  They 
mg  only  that  it^be  forceful,  plausible,  and  want  the  major  spot  news  because  of  its 


how  is 

OMAHA 

o 


W-E-L-L,  in  March  Omedia  led  all  cities  in  the 
Tenth  Federal  Reserve  district  in  building  with 
$1,881,967.  That  lusty  oil  to'wn,  Oklahoma 
City  was  second  with  $1,740,740,  Kansas  City 
third  with  $1,276,225  —  Wichita,  Tulsa  and 
Denver  coming  after  .  .  .  ALSO,  Omaha’s 
stockyards,  second  only  to  Chicago’s,  had  a  first 
quarter  nearly  20%  greater  in  stock  receipts 
than  in  the  1929  period  .  .  .  AND,  by  far  the 
biggest  white  spot  of  “very  good’’  business 
splatters  the  midriff  of  the  United  States  on  the 
April  La  Salle  map,  with  ChneJia  squarely  in  the 
middle  of  it  and  showing  Omaha’s  immediate 
trade  territory  “very  good” — shading  to  “good” 
over  the  rest  of  Nebreiska  .  .  .  OH,  YES,  during 
the  first  quarter  of  1930  The  World-Herald 
continued  its  habit  of  printing  nearly  two-thirds 
of  all  paid  advertising  in  Omaha — -63%  to  be 
exact. 


OMAHA  WORLD-HERALD 

March,  1930,  Average:  Daily,  128,116;  Sunday  124,620 
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G,. 

and  suburban  circulation 
of  CINCINNATI  POST  at 
highest  peak  in  its  history 

For  the  month  of  March  as  well  as  for  the  six  months’ 
period  ending  March  31,  the  city  and  suburban  cir¬ 
culation  of  the  Cincinnati  Post  reached  the  highest 
point  in  the  history  of  this  newspaper. 

Net  paid  city  and  suburban  circulation  for  the  six 
months*  period: 

143,448 

This  is  a  gain  of  5,522  over  the  same  period  of  last 
year. 

The  total  net  paid  circulation  of  the  Cincinnati  Post 
for  the  six  months’  period  is: 

197,021 

The  Cincinnati  Post 

A  Scripps  •  Howard  Newspaper 


MEMBER  OK  THE  UNITED 
PRESS---OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 

and  of 

MEDIA  KECOKUS.INC. 


MRS.  HEARST  HONORED 

A  large  red  Premier  rose,  a  prize 
winner  at  the  Central  States  Garden  and 
Flower  show  in  Chicago,  has  been  chris¬ 
tened  the  “Millicent  Hearst,”  after  the 
wife  of  William  Randolph  Hearst,  be¬ 
cause  of  her  interest  in  horticulture. 
The  rose  was  grown  in  Libertyville,  Ill, 
and  has  won  numerous  awards  through¬ 
out  the  country.  It  will  be  registered 
under  its  new  name  with  the  American 
Rose  Growers  and  the  National  Florist 
associations. 


CIRCULATION  AUDITS  FOR  WEEKLIES 
CHIEF  TOPIC  OF  PRESS  MANAGERS 


MUSIC  DIVISION  SOLD 


Warner  Bros.  Buys  Part  of  Bruns- 
wick-Ballce-Collender  Business 

The  music  division  of  the  Brunswick- 
Balke-Collender  Co.,  Chicago,  which  in¬ 
cludes  the  radios,  records  and  panatropes, 
has  been  purchased  by  Warner  Brothers 
Pictures,  Inc.,  New  York. 

Effective  June  1,  the  executive  offices 
of  the  music  division  of  Br’unswick- 
Balke-Collender  Company  will  be  moved 
to  New  York.  The  advertising  agency 
connection  and  the  new  firm  name  of  the 
company  have  not  yet  been  announced. 

The  billiard  and  bowling  alley  division 
of  Brunswick-Balke-Collender  will  re¬ 
main  in  Chicago. 


Press  Association  Field  Men  Will  Meet  in  Washington,  May 
13-16— Ole  Buck  Tells  Advantages  of  Audits  to 
Publishers — 17  States  Have  Adopted  Plan 


Auditing  of  weekly  newspapers  probate  notices  in  none  but  audited 
will  be  the  principal  topic  at  the  an-  papers.  Attopeys  are  beginning  to  ask 
nual  conference  of  the  Newspaper  for  p  audit  before  placing  legals. 
Association  Managers,  Inc.,  at  \Vash-  Practically  every  audited  papers  has 
ington,  D.  C.,  May  13  to  16,  according  been  able  to  obtain  a  higher  advertising 
to  Ole  Buck,  secretary-treasurer  of  the  rate  because  of  the  certified  showing  it 
organization,  which  is  made  up  of  the  can  make.  Contests  are  shown  up  in 
managers  of  state  press  associations.  their  real  light,  and  other  bad  practices 
The  meeting  will  include  a  joint  con-  are  brought  out. 
ference  with  the  country  ncwsiiaj^r  “In  time,  as  the  audit  becomes  estab- 
committee  of  the  Audit  Bureau  of  Cir-  lished,  I  look  for  it  to  have  a  very  mate- 
culations.  rial  eff«xt  upon  the  placing  of  general 

“An  outstanding  subject,"  according  advertising.  Every  agency  that  1  know 
to  Mr.  Buck,  “will  be  the  matter  of  of  likes  the  audit  and  is  promoting  it 
establishing  a  central  business  office  to  to  clients. 

receive,  compile  and  distribute  audit  in-  “There  is  abundant  reason  to  believe 
formation  for  all  states — something  on  that  before  very  long  it  will  be  possible 
the  order  of  the  general  office  of  the  for  the  national  advertiser  to  obtain  very 
A.  B.  C.  I  look  for  this  conference  to  satisfactory  coverage  with  none  but 
make  more  real  newspaper  history  than  audited  papers.” 
was  ever  produced  by  any  gathering 
representing  country  newspapers.” 

Interest  in  the  auditing  of  weeklies 
has  spread  rapidly,  Mr.  Buck  reports, 
since  a  standardized  audit  form  was 
agreed  upon  a  few  months  ago  at  con¬ 
ferences  with  advertising  agency  repre¬ 
sentatives  in  New  York.  He  has  had 
to  add  to  his  office  staff  and  equipment 
to  care  for  correspondence  with  press 
associations,  publishers  and  agencies. 

Among  states  which  have  already 
begun  auditing,  or  which  will  begin 
soon,  he  listed  Nebraska,  Colorado, 

New  York,  Pennsylvania,  Oregon, 

Washington.  Missouri.  California.  Min¬ 
nesota,  Michigan,  Oklahoma,  Arkansas, 

Kansas,  Virginia,  Texas,  Iowa,  South 
Dakota,  and  possibly  some  others. 

In  Nebraska,  where  the  auditing  sys¬ 
tem  is  in  its  third  year,  there  are  now 
130  audited  newspapers,  including  nine 
dailies,  and  at  least  40  per  cent  of  the 
state’s  newspaper  circulation  is  audited. 

“Primarily  the  audit  is  supposed  to  be 
for  the  purpose  of  helping  agencies 
obtain  more  general  advertising  for 
country  newspapers.  .Xctually  general 
advertising  is  proving  to  be  a  by-prod¬ 
uct.”  says  Mr.  Buck. 

“Probably  the  greatest  benefit  is  the 
up-to-date  information  a  publisher  has 
about  his  circulation.  It  is  surnrising 
how  little  real  information  the  average 
publisher  has,  or  can  give.  He  knows 
approximately  how  many  papers  he  is 
putting  into  the  postoffice.  That  is 
about  all.  He  isn’t  informed  about  dis¬ 
tribution,  coverage,  delinquents,  and 
other  things  he  should  know.  After  he 
gets  started  to  having  his  circulation 
audited,  he  can  sell  his  paper  to  adver¬ 
tisers  more  intelligently,  and  he  Itecomes 
much  more  careful  about  collections. 

“Auditing  improves  the  local  standing 
of  papers.  It  is  a  great  help  in  obtain¬ 
ing  and  holding  legal  advertising.  One 
Nebraska  county  board  awarded  county 
printing  on  a  showing  made  by  an 
audit.  Two  county  judges  will  place 


KENTUCKY  WEEKLY  SOLD 

The  Pineville  Cumberland  (Ky.) 
Courier,  which  has  been  owned  and 
edited  by  Mr.  and  Mrs.  John  Ed  Pearce 
for  the  past  six  years  has  been  bought 
by  Robert  L.  Kincaid,  John  McGiboney, 
Guy  Easterly,  and  Donald  E.  Thomas, 
members  of  the  Middlesboro  (Ky.) 
Daily  News  staff.  Donald  E.  Thomas, 
who  has  been  the  Pineville  representa¬ 
tive  of  the  Middleboro  News  is  the  new 
editor  and  manager  of  the  Courier. 


CROSS  JOINS  FARM  PAPER 

Clark  J.  Cross  has  been  appointed 
associate  e<litor  of  Capl’er’s  Farmer, 
edited  by  Ray  Yarnell.  Since  1916  Cross 
has  been  on  the  staff  of  the  Topeka 
Daily  Capital,  being  city  editor  the  last 
eight  years.  Mark  Dunlap  succeeds 
Cross  .IS  city  editor. 


TARVIN  NAMED  EDITOR 

Pryor  C.  Tarvin  has  been  selected  as 
the  new  editor  of  the  Comngton  Ken¬ 
tucky  Times-Star,  succeeding  the  late 
Harry  Meier.  Mr.  Tarvin  is  one  of  the 
best  known  newspaper  men  in  north¬ 
ern  Kentucky. 


JUDD  JOINS  C.  OF  C. 

Frank  Judd,  formerly  a  financial 
writer  for  the  Chicago  Journal  of  Com¬ 
merce,  has  been  appointed  secretary  of 
the  financial  committee  of  the  Illinois 
Chamber  of  Commerce. 


NEW  A.N.P.A.  MEMBER 

The  Clinton  (la.)  Herald  has  been 
elected  to  membership  in  the  .American 
Newspaper  Publishers  Association. 


It  takes  this  fine  young  chap 
and  3499  others  - 


.  .  .  to  render  one  of  the  most  nniqne 
and  efficient  home  delivery  services  main¬ 
tained  by  any  American  newspaper.  97% 
of  The  ISetcs  circulation  is  home  delivered. 
From  every  angle  .  .  .  editorial  excel¬ 
lence,  news  content,  general  make-np,  and 
scientific  balance  of  news,  advertising  and 
featnres  .  .  .  The  News  is  bnilt  for — and 
gets — readership  where  readership  means 
most — in  the  home.  Like  a  well-loved 
and  dependable  friend,  it  comes  to  nearly 
138,000  Hoosier  doorsteps  every  eve¬ 
ning.  Translate  this  exceptional  degree 
of  reatler  acceptance  and  confidence  in 
terms  of  selling  power  .  .  .  and  yon  have 
one  compelling  reason  why,  in  this  rich 
Indianapolis  market. 


ALOISE 


The  New  York  World  or 
New  York  Journal 


iNMAmPOUS  MKW§ 

IndianapoUm  Radius 


be  sure  to 
see  the  *  ► 

BLACK. 
^  firWHITE 

Contrast 
^Matrix'  / 


Member  of  the  100,000  group  of  American  cities 


D.\n  Caiiroll 
110  East  42nd  St. 


Don  Bridge 
■idrertining  Director 


J.  E.  Lutz 

Lake  Michigan  Bldg. 
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Growth 

of  Iowa’s  Largest  Newspaper 

The  DES  MOINES  REGISTER 
and  TRIBUNE 


Only  10  cities  in 
the  United  States* 
have  a  daily  neivs- 
paper  with  a  cir¬ 
culation  as  large 
as  that  of  The  Des 
Moines  Register 
and  Tribune, 


10  Year  Record 

Net  Paid  Average  Circulation  for 
six  months  ending  March  31st: 

DAILY 

1921  .  111,560 

1922  .  122,074 

1923  .  134,284 

1924  .  144,011 

1925  .  160,740 

1926  .  171,320 

1927  .  200,669 

1928  .  228,428 

1929  .  230,069 

1930  .  240,195 

SUNDAY 

1921  .  92,761 

1922  .  116,465 

1923  .  124,620 

1924  .  132,593 

1925  .  139,032 

1926  .  149,515 

1927  .  159,047 

1928  .  169,248 

1929  .  177,754 

1930  .  199,310 


*New  York,  Boston,  Chicago,  Detroit,  Cleveland,  Philadelphia,  Baltimore,  Kansas  City, 

Pittsburgh,  St.  Louis  and  Des  Moines. 
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PREPARING 
FOR  A.N.A. 


PROGRAM 

MEETING 


President  of  Coca-Cola  Company  Will 
Speak  at  French  Lick  Conren- 
tion,  May  5-7 — Distribution 
Director  a  Topic 


A  partial  list  of  speakers  to  be  heard 
at  the  semi-annual  meeting  the  Associa¬ 
tion  of  National  Advertisers  at  French 
Lick  Springs,  Ind.,  May  5  to  7,  was 
made  public  this  week  by  Stuart  Peabody, 
general  advertising  manager  of  the  Bor¬ 
den  Company,  New  York,  and  chairman 
of  the  A.N.A.  program  committee. 

Turner  Jones,  vice-president  of  the 
Coca-Cola  Company,  will  speak  on  “How 
to  Follow  the  Crowd,”  telling  the  results 
of  studies  concerning  the  location  of  out¬ 
door  advertising  and  concerning  dealer 
outlets. 

Col.  Gilbert  H.  Durston,  advertising 
manager  of  the  Mohawk  Qirpet  Mills, 
Inc,,  will  explain  five  tests  which  an 
advertising  medium  must  pass  before  his 
company  will  use  it. 

Amos  Parrish,  president  of  the  Amos 
Parrish  Company,  New  York,  counselors 
to  leading  department  stores  in  sales  and 
style  problems,  will  speak  on  “Style 
Trends  in  Merchandise  in  1930.” 

T.  F.  Graham,  first  vice-president  of 
the  B.  F.  Goodrich  Rubber  Company, 
who  has  been  both  an  engineer  and  a 
sales  and  advertising  executive,  will  speak 
on  “My  Slide  Rule  on  Sales  and  Adver¬ 
tising.” 

Bennett  Chappie,  vice-president  of  the 
American  Rolling  Mill  Company,  will 
talk  on  “The  Part  the  Advertising 
Director  May  Play  in  Building  Up 
Employe  Morale.” 

Impressions  of  the  planning  and  prep¬ 
aration  of  national  advertising,  as  gath¬ 
ered  in  the  last  six  years  while  conduct¬ 
ing  the  contests  for  the  Harvard  Adver¬ 
tising  Awards,  will  be  told  by  Neil  G. 
Borden,  assistant  dean  ot  the  Graduate 
School  of  Business  Administration  of 
Harvard  University. 

The  cost  of  increased  sales  volume  will 
be  analyzed  by  T.  M.  McNeice,  manager 
of  the  sales  records  and  research  di¬ 
vision  of  the  National  Carbon  Company. 

One  address,  by  Carle  M.  Bigelow, 
president  of  Bigelow,  Kent  &  Willard, 
consulting  engineers  and  sales  counselors, 
of  Boston,  will  be  a  sequel  to  a  talk  given 
at  the  A.  N.  A.  meeting  in  October  by 
Lee  H.  Bristol,  of  the  Bristol-Myers 
Company.  Mr.  Bigelow’s  topic  will  be 
“Why  Business  Needs  a  Distribution  Di¬ 
rector.” 

One  morning  session  will  be  devoted  to 
group  discussions  dealing  respectively 
with  export  advertising,  drug  products, 
industrial  products,  textile  products, 
foods,  household  furnishings,  and  auto¬ 
mobile  supplies  and  accessories.  Another 
session  will  be  a  speakerless  discussion 
of  topics  of  timely  interest.  One  even¬ 
ing  will  be  given  to  broadcast  advertis- 
ing. 

The  entertainment  program  is  not  com¬ 
plete,  but  will  include  a  banquet  Mon¬ 
day  evening.  May  5,  a  golf  tournament, 
and  special  entertainment  tor  women  at¬ 
tending.  _ 

IRISH  STATESMAN  SUSPENDS 

With  its  issue  of  April  12  the  Irish 
Statesman,  published  in  Dublin,  organ  of 
the  Irish  intellectuals,  suspended  pub¬ 
lication.  Founded  by  Sir  Horace  Plun¬ 
kett  and  edited  by  George  Russell  (other¬ 
wise  A.  E.),  the  paper  played  a  most  im¬ 
portant  part  in  shaping  Irish  thought  dur¬ 
ing  the  last  dozen  years. 


S.  F.  PAPER  66  YEARS  OLD 

The  Guide,  daily  waterfront  shipping 
paper  of  San  Francisco,  recently  cele¬ 
brated  its  66th  anniversarj-.  it  was 
founded  in  1864. 


MARKS  47TH  BIRTHDAY 

The  Alexandria  (La.)  Daily  Town 
Talk  recently  marked  its  47th  anni¬ 
versary.  On  its  birthday  a  full-page 
story  was  orinted  telling  of  the  growth 
and  accomplishments  of  the  paper. 
Rollo  C.  Jarreau  is  editor  and  publisher, 
and  Hunter  Jarreau  is  secretary,  treas¬ 
urer  and  manager. 

SUGGESTS  PRESS  MAY  BE 
SLIGHTING  CRIME 

New  York  Police  Judge  Says  Crime 
News  Is  Valuable  to 
Society  —  Praises 
Newspapers 


If  crime  news  in  the  leading  news¬ 
papers  of  large  cities  in  the  United 
States  constitutes  only  2  per  cent  of  all 
news,  as  a  sociologist  reported  after  a 
survey  of  these  papers,  it  is  possible  that 
the  press  does  not  deal  sufficiently  with 
crime.  Municipal  Court  Justice  Nathan 
Sweedler  of  New  York  said  Tuesday 
in  addressing  the  Journalism  Club  of  the 
Brooklyn  Branch  of  Hunter  College. 

Justice  Sweedler  said  that  the  sociolo¬ 
gist  had  surveyed  103  newspapers  and 
that  possibly  the  reason  more  crime  news 
was  not  printed  was  because  newspapers 
were  interested  in  publishing  only  the 
sensational.  The  power  of  the  press  to 
tell  the  truth  and  the  whole  truth,  even 
to  relating  all  that  happens  in  civil  and 
criminal  courts,  should  not  be  impaired. 
Justice  Sweedler  said. 

“Newspapers  are  the  best  links  be¬ 
tween  the  citizen  and  the  court  room.” 
he  said.  “News  is  the  most  effective  of 
teachers  and  for  that  reason  it  should 
be  prepared  and  printed  with  tact  and 
wisdom.  The  responsibility  of  the  news¬ 
paper  is  stupendous  and  on  it  rests  the 
reputation  of  a  nation  and  that  nation’s 
public  opinion,  ideals  and  common 
decency. 

“There  has  been  some  criticism  of  the 
press  as  unfair.  I  do  not  believe  that 
such  criticism  is  justified.  As  a  whole, 
newspapers  are  accurate  and  speak  the 
truth.  They  would  not  exist  for  long 
if  they  did  not.  Nor  do  I  agree  with 
some  that  the  printing  of  crime  news  is 
an  incentive  to  crime.  Rather,  I  think, 
it  is  a  deterrent.  It  makes  people  think 
and  some  good  generally  comes  from 
their  thinking.” 

Justice  Sweedler  praised  the  majority 
of  newspaper  men  for  being  accurate 
and  thorough,  for  respecting  a  confidence 
and  for  not  drawing  upon  their  powers 
of  imagination  to  an  excess  in  writing 
news  stories. 


ATTACKING  AIR  HANDBILLS 

A  campaign  against  concerns  whose 
advertising  campaigns  include  the  drop¬ 
ping  of  handbills  from  airplanes  has  been 
started  by  the  Kansas  City  Safet>'  Coun¬ 
cil.  The  Council  reported  that  many 
school  children  endangered  their  lives 
running  into  the  streets  after  the  papers 
dropped  from  planes. 

MORRIS  SEEKS  OFFICE 

Frank  J.  Morris,  New  Jersey  news¬ 
paperman  and  correspondent  for  the  New 
York  Herald  Tribune  in  the  Oranges, 
has  announced  his  candidacy  for  to>^’n 
commissioner  of  West  Orange  in  the 
municipal  elections  to  be  held  May  1.3. 
Mr.  Morris  is  a  director  of  the  Subur¬ 
ban  Press  Club  of  New  Tersev. 


“HARD  TIMES”  PARTY 

Costumes  of  years  ago  brightened  the 
"hard  times”  party  of  the  Sioux  City 
(la.)  Tribune,  held  in  the  City  Auditor¬ 
ium,  April  S.  More  than  300  persons 
attended. 


HOST  TO  CONTRIBS 

More  than  50  contributors  attended  the 
annual  dinner  given  by  Stoddard  King, 
columnist  of  the  Spokane  Spokesman- 
Re^deto  recently.  Vachel  Lindsay,  the 
poet  and  most  famous  of  the  column’s 
contributors,  was  unable  to  be  present  but 
sent  a  telegram.  King’s  Column  is  titled 
“Facetious  Fragments.” 


HELD  MERCHANDISING  SHOW 

Thirty-four  merchants  leased  display 
booths  in  the  Oelwein  coliseum  for  the 
Merchandise  Show  sponsored  by  the 
Oelwein  (la.)  Daily  Register,  with  W. 
T.  Armbruster,  advertising  manager,  in 
charge. 


Worcester,  Maeeachusetts 

A  GREAT 
NEWSPAPER 

Dominating  a  Great  Market 

For  over  three  years  The  Telegram-Gazette  has  main¬ 
tained  a  net  paid  average  daily  circulation  of  more  than 
100,000. 

Every  September  30  statement  since  1922  has  shown 
a  consistent  growth  in  circulation  figures  for  the  Worcester 
Telegram,  the  Sunday  Telegram,  and  The  Evening  Gazette. 


Net  Paid  Average  Circulation  for  6  Months 
Ending  Sept.  30,  1929 

DAILY  105,626  SUNDAY  53,004 

Daily,  no  other  Worcester  newspaper  has  30%  as  much. 
Sunday,  the  Sunday  Telegram  is  alone  in  the  held. 


Within  Worcester  and  the  average  1 8-mile  suburban 
radius.  The  Telegram-Gazette  sells  every  day  one  newspaper 
for  every  family. 

In  Worcester  and  the  Average  18-Mile  Radius — 

Number  ol  Families .  93,400 

Telegram-Gazette  Circulation.  .  .  .  93,926 

In  the  entire  country,  in  competitive  helds,  not  a  dozen 
newspapers  cover  their  respective  territories  as  thoroughly 
as  The  Telegram-Gazette  blankets  the  Worcester  held. 

Morning,  evening,  Sunday,  and  over  radio  station 
WTAG,  The  Telegram-Gazette  tells  the  news  of  the  hour 
to  Worcester.  In  the  scope  of  its  news  coverage,  the  character 
of  its  features,  the  influence  of  its  editorials.  The  Telegram- 
Gazette  maintains  unchallenged  leadership.  Leadership  in 
circulation  and  in  advertising  lineage  follow  as  a  matter  of 
course. 

The  rich,  stable,  industrial  Worcester  market  is  ade¬ 
quately  covered  through  advertising  in  The  Telegram- 
Gazette  ALONE. 


THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block,  Inc.,  National  Representative 

New  York  Boston  Chicago  Detroit  Philadelphia  San  Franclaco 
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San  Francisco  Chronicle  readers  constitute 
the  most  important  buying  group  in  the  San 
Francisco  territory  which  cannot  be  reached 
as  effectively  through  any  other  medium. 

The  Chronicle  gained  during  the  calendar 
year  of  1929  in  total  advertising  (excluding 
City  Official)  846,832  lines. 

The  Chronicle’s  average  net  paid  circulation 

for  March  was  100,530  Daily  and  163,859 
Sunday. 

The  Chronicle  is  the  only  home-owned  and 
home-operated  English  language  daily  news¬ 
paper  in  San  Francisco. 


Xalionnl  .Idverlisintj  Representatives 
WILLIAMS,  LAWRENCE  &  CRESMER  CO. 

Xew  York  Chicaj^o 

Pacific  Coast 

R.  j.  B I  DWELL  CO. 

San  Francisco  Los  Angeles  Seattle 
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See  These  Presses 

■  Running  Smoothly  and  Consisiendy 

^cott  ''Extra -High -Speed''  Presses 


The  presses  that  have  made 
50,000  to  60,000  running  speeds 
safe  and  practical  under  ordi¬ 
nary  pressroom  conditions. 


At  New  York  Herald-Tribune 
3  Scott  “Extra'High'Speed  ”  Multi- 
Unit  Octuple  Presses  -  also  20  Scott 
Standard  High  Speed  Press  Units  and 
the  new  Scott  1 0  Couple  High  Speed 
Color  Press. 

At  New  York  Evening  Post 
2  Scott  “Extra- High -Speed”  Straight 
Unit  Sextuple  Presses  -  also  1 2  Scott 
Standard  High  Speed  Units. 

At  Newark  Evening  News 
2  Scott  “Extra-High-Speed”  Straight 
Unit  Octuple  Presses  -  also  22  Scott 
Standard  High  Speed  Units. 


Scott  Extra  High-Speed  Unit 


Scott  “Extra  High-Sp2ed“  Presses  with  Scott  “Extra- 
High 'Speed"  Paper  Feeds  are  the  fastest  running 
and  highest  net  production  Newspaper  Presses  built 
—  bar  none.  When  you  order  Scott  Equipment  you 
get  thoroughly  proven  presses  and  paper  feeds  with¬ 
out  risk  and  without  experimenting. 

Ask  for  copy  of  our  new 


Walter  Scott 

Main  Office  and  Factory 

New^York 
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in  Daily  Operation 

at  Speeds  up  to  500  R  P.M.  Ill 


^cott 


"Extra-High-Speed  Paper  Feeds 


Scott  Reel  with  Jones  Automatic  Tension  Governor 


The  only  paper  feed  that  does 
not  impose  any  additional  ten¬ 
sion  on  the  webs  at  higher 
speeds,  making  extra-high  press 
speeds  thoroughly  practical. 


See 

Scott  Reels 
with 

Jones  Automatic  Tension  Governors 
in  daily  operation: 

Now  running  at 

New  York  Evening  Post 

and  the  Newark  Evening  News. 

Any  of  our  representatives  at  the 
A.  N.P.A.  convention  will  be  glad  to 
make  arrangements  to  conduct  you 
through  any  of  the  newspaper  plants 
in  the  New  York  area  where  Scott 
equipment  is  running. 


The  Scott  Guarantee  covers  both  the  presses  and 
the  paper  feeds,  which  eliminates  divided  responsi' 
bility  and  insures  complete  satisfaction.  The  per^ 
manent  character  of  the  investment  and  the  reason¬ 
able  price  of  Scott  presses  make  them  the  preferred 
press  equipment  in  busy  newspaper  plants. 

catalogue  just  off  the  press. 


&  Company 

Plainfield,  New  Jersey 


Chicago 
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ANNOUNCE  PLANS  FOR 
JOURNALISM  WEEK 

German  Ambassador  to  Be  Speaker 

At  Banquet  At  University  of  Mis¬ 
souri  May  9 — Long  List  of 
Meetings  Arranged 

Dr.  Frederick  Wilhelm  von  Prittwitz 
uiid  Gaffron,  German  Ambassador  to 
the  United  States,  will  be  the  principal 
speaker  at  the  Journalism  Week  banquet 
to  be  held  in  Columbia,  Mo.,  Friday 
evening.  May  9,  Dr.  Walter  Williams, 
president  of  the  University  of  Missouri, 
has  announced. 

Journalism  Week  begins  Sunday  even¬ 
ing,  May  4,  with  a  reception  to  the  mem¬ 
bers  of  the  Missouri  VV  riters’  Guild,  and 
continues  through  the  week,  closing  with 
a  practical  shop-talk  session  of  the 
Missouri  Press  Association,  Saturday 
morning.  May  10.  The  annual  meeting 
of  the  Missouri  Writers’  Guild  of  which 
kavmond  W.  Settle  of  Slater  is  presi¬ 
dent,  will  be  held  Monday.  Tuesday  will 
lie  Special  Features  Day;  Wednesday, 
Thursday,  Friday  and  Saturday  meetings 
of  the  Missouri  Press  Association,  of 
which  E.  E.  Swain  of  the  Kirksville 
Express  is  president. 

Thursday  will  be  especially  devoted  to 
the  problems  of  daily  newspapers,  while 
at  the  Friday  afternoon  and  Saturday 
nuirning  sessions  the  problems  of  weekly 
newspapers  will  be  considered.  The 
.Association  of  Past  Presidents  of  the 
Missouri  Press  Association  will  meet 
Wednesday.  On  Thursday  will  be  held 
the  annual  meeting  of  the  Journalism 
Alumni  .Association,  of  which  Harry  E. 
Taylor  of  the  Truer  (la.)  Star  Clipper, 
is  president. 

The  Missouri  Associated  Press  papers 
will  meet  Thursday  as  will  also  the 
United  Press  newspapers. 

Dr.  Williams  has  been  granted  a  leave 
of  absence  by  curators  of  the  school  to  go 
to  Argentine  to  become  exchange  pro¬ 
fessor  at  the  University  of  Buenos  Aires 
with  Jose  Santos  Gollan,  a  widely  known 
Argentine  journalist. 

CHARGED  WITH  BLACKMAIL 

Publisher  of  Indianapolis  Weekly  and 
Attorney  Indicted 

Irving  Webster,  publisher  of  the 
hitdiaua  Jonnuil,  a  weekly  newspai)er 
published  in  Indianapolis  was  indicted 
.April  1 1  by  the  Marion  county  grand 
jury  on  two  counts  of  blackmail,  one 
in  a  separate  count,  and  the  other  named 
him  along  with  Ben  Newman,  an  at¬ 
torney,  charging  conspiracy  to  commit 
a  felony,  namely,  blackmail. 

The  indictment  alleges  that  Webster, 
on  Dec.  24,  192*>,  threatened  Dr.  Thomas 
O.  Sines,  oi)erator  of  an  Indianapvdis 
sanitorium,  that  if  he  did  not  not  buy 
space  in  a  book  to  be  called  the  “Progress 
of  Indianapolis,”  he  would  cause  to  be 
published  on  the  front  page  of  the  Jour¬ 
nal  an  article  accusing  Sines  of  “ccmduct 
which  would  tend  to  disgrace  and  de¬ 
grade  him”  and  put  his  business  in 
jeoj)ardy. 

The  indictment  further  alleged  that 
Webster  wrongfully  comix-lled  Sines  to 
buy  $24  worth  of  advertising.  The 
space  in  the  proposed  book  also  entitled 
the  buyer  to  an  advertisement  in  the 
Journal,  it  was  said. 

The  second  indictment  charged  that 
Webster  and  N'ewman,  who  is  said  to 
have  solicited  advertising  for  the  lxK)k, 
with  having  conspired  for  the  object  of 
blackmailing  Sines  of  $24. 

Both  Webster  and  Newman  were  re¬ 
leased  on  $l,t)00  bonds. 


ATTACKS  RADIO  QUACKS 

American  Medical  Journal  Points  Out 
Two  Cases  of  “Bunk”  Broadcasting 

.An  attack  on  a  few  scattered  radio 
stations  that  still  pour  forth  “filth  and 
falsehood”  in  regard  to  medicine  was 
made  in  the  April  12th  issue  of  the 
Journal  of  the  American  Medical  Asso¬ 
ciation.  The  editorial  pointed  out  that 


the  P'ederal  Radio  Commission,  and  the 
larger  stations  themselves,  have  done  a 
fairly  good  job  of  clearing  the  air  of 
medical  “bunk,”  but  that  in  isolated 
cases  there  were  flagrant  abuses. 

The  attack  was  centered  on  two  al¬ 
leged  medicos,  one  in  Milford,  Kan.,  who 
“for  some  years  has  been  demonstrating 
the  commercial  possibilities  of  goatgland 
grafting  for  alleged  sexual  rejuvena¬ 
tion,”  and  the  other  at  Muscatine,  la., 
“who  is  selling  a  cancer  cure,  with  cigars 
and  a  cheap  magazine  as  side  lines.” 

“If  the  Federal  Radio  Commission 
wants  to  merit  public  confidence  it  must 
find  some  way  to  curb  this  type  of 
broadcasting,”  the  editorial  said.  “If 
the  association  of  broadcasters  wants  to 
retain  public  respect  it  must  assure  the 
public  that  the  average  home  will  be 
protected  against  this  type  of  promotion 
over  what  should  be  a  safe  means  of 
education  and  entertainment.  If  the 
states  of  Iowa  and  Kansas  cannot  pro¬ 
tect  surrounding  states  against  this  efflu¬ 
vium  which  emanates  from  within  their 
borders,  they  are  indeed  to  be  pitied  for 
their  weakness  and  condemned  for  their 
crime  against  the  great  .American 
public.” 

HANSON  ON  SCHOOL  BOARD 

\  ictor  Hanson,  publisher  of  the  Birni- 
iniihom  \czvs  and  Agc-Hcrald,  has  been 
elected  to  a  five-year  term  on  the  Board 
of  Education  of  his  citv. 


“NEWS”  ORIGINATED  IN 
GARDEN  OF  EDEN 

Dean  Williams  Says  Eve  Was  News  to 
Adam  and  That  Ever  Since  News 

Has  Centered  Around  Man’s  Ego 
— Value  in  Nearness  to  Reader 

_  Dr.  Walter  Williams,  of  the  Univer¬ 
sity  of  Missouri,  in  a  recent  letter  to 
William  Southern,  Jr.,  editor  of  the 
Independence  (Mo.)  E.vaminer,  read  at 
the  last  convention  of  the  Inland  Daily 
Press  .Association,  offered  a  new  defini¬ 
tion  of  “News”  as  follows: 

“Eve  was  news  to  .Adam,  and  Eves 
have  been  news  to  .Adams  ever  since  the 
Garden  of  Elden.  Eve  is  news  to  .Adam 
because  she  is  unusual,  various,  provoca¬ 
tive,  different,  diverse,  and  affects  his 
personal  life. 

“.And  that’s  what  makes  news — events 
that  are  unusual,  unexi)ected,  different, 
that  give  to  one  that  exclamatory  sensa¬ 
tion,  which  causes  the  mental  ‘gee  whiz’ 
to  be  uttered  by  the  reader. 

“.And  with  Eve  came  to  .Adam  the 
necessity  for  a  pocketbook.  The  events 
that  effect  man’s  pocketbook  are  real 
news  to  him,  financial,  transactions,  the 
price  of  turnips,  the  slump  in  stocks ; 
these  are  news,  good  news,  g(K)d  in  a 
newspai)er  sense. 

“A'ital  statistics,  births,  marriages. 


deaths,  romance — love  gone  right 
scandal — love  gone  wrong,  adventure 
deeds  of  daring  and  heroism,  the  un¬ 
usually  good  in  life,  these  are  news. 
They  suggest  to  the  reader  what  must 
happen  to  him  and  what  might  haiJi)en  to 
him,  and  what  he  wishes  would  happen 
to  him.  .All  revolve  around  hi->  ego 
therefore  to  him  they  are  news.  ’ 

"N’alue  of  news  increases  in  proportion 
to  its  nearness  to  the  reader,  to  his 
knowledge  of  its  surroundings,  to  his 
acquaintanceship  with  the  persons 
affected  by  the  news. 

“Certain  individuals  are  always  news, 
the  President  of  the  United  States,  the 
Supreme  Pontiff  at  Rome.  Certain  other 
figures  are  news  because  of  their  unique¬ 
ness — or  their  prominence  in  the  public 
eye,  athletic  stars,  actresses  and  actors. 

“We  return  in  a  circle  to  the  first 
statement.  Eve  is  always  news  and  good 
news  because  of  her  unexpectedness  and 
because  of  her  relationship  to  the  indivi¬ 
dual  man.  The  unexpected,  unknown, 
unusual,  is  continually  news,  and  its 
value  deiK-nds  upon  its  relationship  to 
the  per.sonal  life  of  the  individual  .Adam.” 

ADVERTISING  HELD  TAXABLE 

Receipts  of  display  advertising  in  tele¬ 
phone  directories  are  subject  to  taxation 
under  Minnesota’s  plan  of  taxing  utili¬ 
ties  on  the  basis  of  a  ix*rcentage  of  gross 
earnings,  \V.  K.  Alontague,  assistant 
attorney  general  of  the  state,  has  ruled. 


DOMINANT  IN  THE 
OAKLAND  MARKET 

TT  HE  Oakland  Tribune,  both  in  circulation  and  advertising 
volume,  is  undisputedly  the  leading  newspaper  in  the  Oakland 
Market. 

Published  every  evening  and  Sunday,  the  net  paid  circulation  of 
the  Tribune  for  the  six-month  period  ending  March  31,  1930, 
was  82,437. 

During  1929,  the  Tribune  carried  18,282,656  lines  of  paid  ad¬ 
vertising. 

The  Tribune  is  the  only  7-day  paper  published  in  this  field  of 
more  than  567,000  population. 

I  In  planning  your  advertising  programs,  do  not  11 
overlook  Oakland,  the  Pari  fie  Coast's  third  1^ 
largest  market.  The  leading  newspaper  in  this  1^ 
field,  both  in  circulation  and  advertising,  is  the  \  | 

^  UiulcTPtvts 
CaMolidMcilJHcss  Aa$ocia|ttM 

OAKLAND,  CAUFORMA 

(Member  .4.B.C.;  The  100.000  Group  of  .American  Cities) 

ISational  Representatives 

WILLIAMS,  LAWRENCE  &  CRESMER  COMPANY 


New  York 


Chicago 


San  Francisco 


Los  Angeles 


Buy  CNuy 
KUAT  ycu  NEED 


Clinton  W.  Gilbert 


Dorothy  O'X 


Features  Sold  Separately 
Each  on  Individual  Merit 


J.  Norman  Lynd 


NC  DLANBET  /EBVICE  CBLIGATICNX 

to  Take  What  You  Don’t  Want  in 
Order  to  Get  What  You  Need  . . . 


COMICS 


DOROTHY  DIX’S  COLUMN:  Daily  feature 
on  human  problems.  Featured  by  the  leading 
newspapers  of  the  United  States,  Canada,  Latin 
America,  West  Indies,  Europe,  Asia,  Africa  and 
Australia.  Rights  of  242  cities  sold. 


'Connie,”  by  Godwin;  “Somebody’s 
Stenog,”  by  Hayward;  “Hairbreadth  Harry,”  by 
Kahles;  “Vignettes  of  Life,”  by  Lynd;  “In  the 
Rough,”  by  Freeman;  ‘‘Dizzy  Dramas,”  by 
Bowers;  “Such  Is  Life,”  by  Munson;  “Sonny* 
sayings,”  by  Cory;  “Dumb  Bells,’’  by  Gar;  “Miss 
Information,”  by  Gage. 

CARTOONS:  by  Charles  Henry  Sykes,  C.  D. 
Batchelor,  Gus  Edson  and  Norman  Lynd. 

MAGAZINE  PAGES:  (weekly):  Front  and 
Back  Cover  in  four  colors;  Eight  Feature  Pages; 
Short  Story  Page. 

FICTION:  Novels  by  celebrated  authors  and 
Detective  Stories  in  serial  form;  Modern  Girl 
Serials;  Weekly  Short  Story;  “Daily  Novelette.” 

POLITICAL  FEATURES:  “Daily  Mirror  of 

Washington,’’  by  Clinton  W.  Gilbert  (Daily); 
“From  a  Senator’s  Diary,”  by  Robert  B.  Smith 
(Weekly). 

NEWS:  Foreign  News  Service;  Financial  News 
Service;  Gilbert’s  Dispatches;  “Paris  Day  by 
Day,”  b/  Carroll;  Vivian  Shirley’s  Interviews  with 
Celebrities:  Paris  Fashion  Letter,  by  celebrated 
couturiers. 

EDITORIAL  PAGE  FEATURES:  (Daily): 

“Daily  Mirror  of  Washington,”  by  Clinton  W. 
Gilbert:  “As  Man  to  Man,”  by  William  Feather. 


C.  D.  Batchelor 


BEAUTY  AND  FASHION 


Lois  Leed’s 
Beauty  Service;  Paris  Patterns,  by  Eva  Tingey; 
“Making  the  Most  of  Your  Looks”;  “Minute 
Make-Ups”;  “Bab  Says”;  “Make  It  Yourself”; 
“Beauty  Hints,”  by  Lois  Leeds;'  “The  Latest 
from  Queen  Fashion’s  Paris  Court,”  by  Eva 
Tingey  and  great  Paris  couturiers. 


Hairbreadth 


COOKERY  AND  HOMEMAKING 


'The 

Homemaker”  (Recipes  and  Kitchen  Helps;,  by 
Nancy  Carey;  “Rector’s  Recipes,”  by  Geo. 
Rector;  “Housewife’s  Idea  Box”:  “Indoor  and 
Outdoor  Gardens,”  by  Dr.  Kift. 


(Daily):  “Keeping 

Jastrow;  “What’s 
'Correct  English,”  by 
Gibson;  “The  Know- 


Mentally  Fit,”  by  Prof. 
What,”  by  Honor  Walsh; 
Jordan;  “Brain  Tests,”  by 
meter.” 


Somebody's  Stenog 


Sonnysayings 


PUZZLES,  MAGIC  and  ENTERTAINMENT: 

Cross-Word  Puzzles;  “Magic  Made  Easy”; 
“Word-Building”:  “Laddergrams”;  “Character 
Close-Ups”;  “M  istake-O-Graph.” 

SPORTS  FEATURES:  “Art  Shires  Tells  The 
World”  (200  words  daily  by  wire);  “The  Sport- 
HUMOR:  “Eve’s  Epigrams”;  “Matrimonially  folio”;  “Today  in  Sport”;  “Diamond  Dust” 

Speaking”;  ‘‘The  Laugh  of  My  Life.”  (Mickey  Cochrane’s  baseball  column) 


A  Syndicate  Without  Entangling  Alliances 


FIRST  COME- FIRST  SERVED 

No  Preferred  Clients  or  Special  Advantages  Given 
to  Any  Newspapers  or  Newspaper  Groups 


In  The  Rough 


LBUGEB  /yNBICATE 


Independence 

Square 


Philadelphia 

Pa. 


During  the  A.  N.  P.  A.  Convention  Get  Samples  and  Prices  in 
PARLOR  “B,"  HOTEL  PENNSYLVANIA  (Next  to  Convention  Ante>Room) 
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CHAIN  STORE  COPY  TOTALS  3  PER  CENT 
OF  ALL  LINAGE,  SURVEY  SHOWS 

More  Space  Taken  in  Southern  Cities  Representing  6  Per  Cent 
of  All  Copy  Review  of  Forty  Papers  in  Twenty  Cities 
Reveals — Study  Made  by  Chicago  University 


A  DVERTISING  of  chain  grocery 
organizations  amounted  to  three  per 
cent  of  the  total  advertising  in  40  news¬ 
papers  in  20  cities,  accordinjg  to  “Ad¬ 
vertising  of  Meats  by  Chain  Grocery 
Companies,”  a  study  just  issued  by  the 
University  of  Chicago.  The  study  is  the 
fourth  in  a  series  published  by  the  Uni¬ 
versity  dealing  with  the  chain  store  as 
a  factor  in  the  distribution  of  meat  and 
meat  products. 

While  the  total  advertising  by  chain 
groceries  totaled  three  per  cent  of  all 
advertising  each  week  in  the  20  cities, 
that  part  given  over  to  meats  and  meat 
products  was  only  four-tenths  of  one 
per  cent  of  the  total  of  local  advertising 
in  the  papers  studied. 

Competition  between  chains,  resulting 
in  increased  advertising,  was  found  to 
be  strongest  in  the  southern  cities.  In 
the  south  advertising  by  chain  food 
stores  is  six  per  cent  of  all  local  adver¬ 
tising,  by  chain  food  stores  is  6  per  cent 
of  all  local  advertising,  according  to  the 
survey,  and  the  cost  per  store  of  adver¬ 
tising  was  similarly  higher  in  the  south¬ 
ern  cities. 

An  increasng  tendency  on  the  part  of 
chains  to  use  full-page  advertisements 
was  noted,  and  in  many  instances  where 
full  pages  are  not  taken,  the  chains  domi¬ 
nate  the  pages  by  large-sized  advertise¬ 
ments. 

Friday  was  found  to  be  by  far  the 
heaviest  day  for  food  chain  store  adver¬ 
tising,  S.'>.36  per  cent  of  all  linage  ap¬ 
pearing  on  that  day.  Tuesday  ranks 
next,  with  Monday  third. 

The  chain  advertising  was  found  to 
be  largely  of  the  “price”  type,  insti¬ 
tutional  notices  being  limited,  and  usu¬ 
ally  linked  up  to  specific  items  offered 
for  sale.  Most  of  the  chains,  particu¬ 
larly  the  smaller  ones,  advertised  packers’ 
brands  prominently  in  their  display,  and 
in  only  one  chain  were  private  brands 
largely  advertised. 

Products  most  frequently  advertised 
were  hams,  sliced  bacon  and  chuck 
roasts.  Lard,  commonly  regarded  as 
a  chain  store  leader,  was  mentioned 
in  comparatively  few  advertisements. 
Southern  chains  advertised  lard  with 
considerable  frequency,  however.  In 


ing  an  attractive  display  of  their  wares, 
rather  than  attempting  to  overwhelm  the 
purchaser  with  the  cheapness  of  any  in¬ 
dividual  items. 


TO  TEST  “LEGAL”  LAW 

Recommendation  that  a  test  case  be 
started  in  common  pleas  court  to  deter¬ 
mine  whether  the  Toledo  Legal  News  is 
a  newspaper  “of  general  circulation  in  the 
•ounty”  was  made  by  the  Lucas  County 
Bar  Association  recently.  The  recom¬ 
mendation  is  the  result  of  a  recent  order 
issued  by  the  common  pleas  judges  that 
all  notices  of  “sheriff’s  sales”  be  pub¬ 
lished  in  the  Legal  News,  unless  other¬ 
wise  specifically  ordered.  Members  of 
the  county  bar  association  are  said  to 
hold  the  view  that  the  advertising  may 
involve  the  property  sold  at  such  sales 
in  future  litigation  due  to  the  fact  that 
the  Ohio  statutes  specifically  provide  that 
all  such  legal  notices  must  be  advertised 
in  a  newspaper  “of  general  circulation 
in  the  county.” 


MARKS  BREMEN  FUGHT 


N.  Y.  Newspaper  Club  Sponsor*  Cele¬ 
bration  of  Anniversary 

The  second  anniversary  of  the  west¬ 
erly  flight  of  the  monoplane  Bremen 
over  the  North  Atlantic  was  celebrated 
April  11  beneath  the  wings  of  that  fam¬ 
ous  plane  in  the  Grand  Central  Station, 
New  York.  The  Newspaper  Qub  of 
New  York  sponsored  the  celebration. 

Louis  W.  Fehr,  of  the  New  York 
American,  and  president  of  the  club,  in¬ 
troduced  the  speakers,  who  included 
Colonel  James  C.  Fitzmaurice,  co-pilot 
on  the  historic  flight.  A  number  of 
famous  aviators  and  railroad  officials 
participated. 

Following  the  ceremony  a  dinner  was 
held  at  the  Newspaper  Club.  Among  the 
guests  of  honor  were  Colonel  Fitz¬ 
maurice,  Clarence  Chamberlin,  Sir 
Hubert  Wilkins,  and  Martin  Jensen. 


EDITOR  SERIOUSLY  ILL 

Joseph  C.  Reed,  54,  editor  of  the 
Bluffs  (Ill.)  Times,  is  critically  ill  in 
a  Jacksonville,  111.,  hospital,  following 
a  relapse  from  an  operation  five  weeks 
ago.  Mr.  Reed  purchased  the  Times  10 
years  ago,  coming  to  Bluffs  from 
Pittsfield. 


BETTY  ROSS  WRITES  NOVEL 
Miss  Betty  Ross,  a  former  newspaper 
feature  writer  and  interviewer,  is  the 
author  of  "Bread  and  Love,”  a  romance 
of  the  steppes  o^f  Crimea,  where  Miss 
Ross  spent  about  five  months  recently  in 
quest  of  local  color.  Miss  Ross  is  best 
known  for  her  features  in  the  New  York 
World,  and  her  interviews  with  celebri¬ 
ties.  These  were  s^dicated  at  different 
times  by  the  Public  Ledger  Syndicate, 
the  New  York  Herald-Tribune,  and  ap¬ 
peared  in  the  New  York  Times  Sunday 
magazine. 


PROMOTIONS  IN  TOLEDO 

Charles  Henderson,  who  had  been 
handling  automobile  and  industrial  news 
as  well  as  promotion  work  for  tfif 
Toledo  Blade,  has  been  named  to  the  new 
position  of  promotion  editor.  Victor  G. 
Weaver  'of  the  copjr  desk  was  promoted 
to  automobile  and  industrial  editor  and 
C.  W.  Cook  has  filled  the  vacancy  on  the 
copy  desk. 


McDowell  named  m.  e. 

Ted  McDowell,  for  the  past  two  years 
a  reporter  on  the  Louisville  Courier- 
Journal,  has  been  named  managing  ed¬ 
itor  of  the  Beckley  (W.  Va.)  Herald- 
Post.  McDowell  was  with  the  Lexing¬ 
ton  (Ky.)  Herald  before  joining  the 
Courier- Journal. 


DOMINANT 


IN  ITS 

In  Evening  Circulation 

THE  CALL-BULLETIN  enjoys 
the  greatest  evening  circulation  of 
any  newspaper  in  Northern  Cali¬ 
fornia. 


FIELD 

In  City  Circulation 

THE  CALL-BULLETIN  has  the 
greatest  city  circulation  ever  at¬ 
tained  by  any  San  Francisco  daily 
newspaper. 


the  eastern  chains,  slab  bacon  was  fre¬ 
quently  advertised,  almost  as  much  as 
sliced  bacon. 

So  far  as  the  study  could  discover, 
the  chains  usually  made  a  margin  on 
all  meat  items  advertised.  Lard  was 
frequently  offered  at  less  than  whole¬ 
sale  prices,  but  all  other  products  were 
sold  more  profitably.  The  lard  may 
have  been  lower  grade,  sold  at  a  lower 
price,  or  may  have  represented  bargain 
purchases — there  was  little  evidence  that 
any  of  the  products  are  sold  at  little  or 
no  margin  over  cost. 

A  comparison  of  prices  indicates  that 
the  chains,  in  advertising  prices,  are  mak- 


R. 


..ESULTS  have 
proved  that  good  engi¬ 
neering  in  the  design 
and  construction  of  a 
newspaper  plant  will  pay 
as  well  as  it  does  in  other 
enterprises. 

LOCKWOOD  GREENE 
ENGINEERS,  INC. 

New  York,  N.  Y. 

Boston  »  Chicago  »  Cleveland 
Cbariotte  ^  Spartanburg 


In  Advertising  Linage 

THE  CALL-BULLETIN  for  the  first 
three  months  of  1930,  according 
to  Media  Records,  Inc.,  led  its 
nearest  competitor  in  the  entire 
six  day  field  by  98,697  lines  of  ad¬ 
vertising,  and  exceeded  its  eve¬ 
ning  competitor  by  193,279  lines. 


According  to  Media  Records,  Inc., 
for  the  first  three  months  of  1 930 
THE  CALL-BULLETIN  gained 
227,865  lines  over  the  correspond¬ 
ing  period  of  1 929. 


A  Logical  Conclusion . . . 

Campaigns  designed  to  dominate  this  concen¬ 
trated  market  should  employ  its  dominant  medium. 

(&CALL-BULLETIH 

SAN  FRANCISCO'S  LEADING  EVENING  NEWSPAPE*^ 


Rsprstsnfsd  in 


NEW  YORK 

by 

HERBERT  W.  MOLONEY 
342  Msdison  Avs. 


DETROIT 

by 

RAY  MILLER 
Gsnsral  Mofort  Bldg. 


LOS  ANGELES 
by 

KARL  J.  SHULL 

Transportation  Bldg. 


CHICAGO 

by 

JOHN  H.  LEDERER 
Haarst  Bldg. 
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THE  NEWSPAPER  ORDER  CHANGES 


’"'JOURNAL 

LEADS  IN  PORTLAND 
BY  THOUSANDS  OF 
DAILY  SUBSCRIBERS 


Represented  Nationally  by 

NEW  YORK  CHICAGO  PHILADELPHIA 

t  W«it  4Sth  Street  103  North  Woboih  Avenue  15t4  Cheitnut  Street 


A  young,  progressive  newspaper 
has  forged  to  the  front  in  Portland, 
coming  by  steady  growth  over 
28  years  to  First  place  in  daily 
city  and  suburban  circulation  and 
in  volume  of  local  display  advertising. 

REYNOLDS-FITZGERALD,  Inc. 

SAN  FRANCISCO  LOS  ANGELES  PORTLAND 

S8  Sutter  Street  117  Wett  Ninth  Street  306  Journal  Cuildins 


SEATTLE.  H.  R.  Ferriu.  33iS  White  Buildins 


UWiWii 


SaandrrM  I'hlllp  J.  ftinnott  Wm.  Itrancher  Julia  lllannliard  lliMlnr}'  lluK'*''' 


Ur.  PiMlibriB  Jraa  Patou  Eleaaor  Early  Bruce  Cattoa  Olive  Roberta  Gilbert  Swan  Anne  AuNtln  ErncMt  l.yaa 

Bartoa 


Robert  Talley 


Ruth  Urwrr 
tirovra 


Daily  New  York  letter  by  Gilbert  Swan,  daily  Washington  letter  by 
Rodney  Dutcher,  daily  movie  column  from  Hollywood  by  Dan  Thomas. 


When  you  buy  NEA  Service  you  buy  37  years  of 
experience  in  the  feature  and  newspicture  -field.  You 
buy  features  that  have  already  won  their  leadership. 


.aura  Loa 
Uroukmaa 


larael  Klein 


Feature  articles  by  Milton  Bronner,  European  manager,  stationed 
in  London;  Minott  Saunders  in  Paris;  Philip  J.  Sinnott,  West  Coast 
manager;  Paul  Harrison,  Robert  Talley,  Helen  Welshimer,  Beryl  Miller. 
Editorials  and  feature  articles  by  Bruce  Catton. 


Health  by  Dr.  Morris  Fishbein,  editor  of  the  Journal  of  the  Ameri¬ 
can  Medical  Association.  Original  serial  fiction  by  Anne  Austin, 
Eleanor  Early,  Ruth  Dewey  Groves,  Laura  Lou  Brookman  and  Ernest 
Lynn,  fiction  editor. 


Allllna  Braaaer 


Style  features  by  the  celebrated  Jean  Patou  and  Henri  Bendel. 
Subjects  of  interest  to  women  by  Julia  Blanshard;  on  child  training  by 
Olive  Roberts'  Barton.  Sports  by  William  Braucher,  sports  editor,  and 
Claire  Burcky.  Radio  news  by  Israel  Klein,  radio  editor. 


I*aul  Harrlara 


Henri  Bendel 


Claire  Burcky 


Beryl  Miller 


Greatest  in  Mechanical  Resources 


NEA  is  the  only  feature  and  newspicture  service  maintaining  its  own 
plants  where  mechanical  excellence  matches  editorial  product.  NEA  engravers 
and  stereotypers  devote  their  time  exclusively  to  production  ond  improve¬ 
ment  of  NEA  cuts  and  mats. 


A  view  of  port  of  the  engraving  department,  Cleveland 


When  you  see  ®  you  see  something  produced  under  NEA’s  own  roof, 
not  something  produced  in  a  job  shop,  or  as  an  odd  chore  in  a  newspaper 
plant.  It  is  exclusive  in  your  field. 

Compare  the  reproduction  of  NEA  material  with  that  of  any  other  mot 
service  and  you’ll  see  what  this  means. 


'  Look  for  the  NEA  exhibit  at  the  A.  N.  P.  A. 
meeting,  mezzanine  floor  of  Hotel  Pennsyl¬ 
vania,  near  main  elevators. 


1200  West  Third  Street 

^6 1  Eighth  Avenue,  New  York 


❖  ❖  Cleveland,  Ohio 

❖  340  Ninth  Street,  Son  Francisco 
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GLENN  FRANK  LOOKS  I 
AT  ADVERTISING  ’ 


Adrites  Group  to  Use  Words  Hon¬ 
estly,  Tesch  Nation  Prosperity’s 
Uses,  Chase  Business  “Reds,” 
Sell  Modern  Thought 


Responsibilities  of  advertising  men  to 
civlization  of  today  and  tomorrow  were 
outlined  in  idealistic  words  by  Dr. 
Glenn  Frank,  president  of  the  University 
of  Wisconsin,  in  an  address  delivered 
recently  before  the  Minneapolis  Retail 
Advertising  Institute,  under  the  auspices 
of  the  Minneapolis  Tribune. 

Calling  the  advertising  man  the  liaison 
officer  between  the  materials  of  business 
and  the  mind  of  the  nation.  Dr.  h'rank 
stated  four  main  avenues  for  the  most 
useful  development  of  the  advertising 
craft.  In  part,  he  said : 

“First,  the  duty  to  use  slogans  hon¬ 
estly.  .\n  ancient  and  accredited  adage 
says  that  actions  speak  louder  than 
words,  but  I  doubt  it,  for  signs  accu¬ 
mulate  that  modern  mankind  follows  the 
talker  rather  than  the  doer.  We  are  a 
word-ridden  people.  We  worship  words. 
We  give  our  votes  to  words.  We  accept 
words  as  a  substitute  for  works.  This 
is  why  it  is  important  for  us  to  overhaul 
our  vocabularies  periodically.  Words 
that  are  used  in  controversies  should  be 
given  a  vacation  when  the  controversies 
are  over;  otherwise  they  poison  our 
spirits  and  pervert  our  thinking. 

“Second,  the  duty  to  educate  the  na¬ 
tion  in  the  uses  of  prosperity.  The 
really  great  advertising  man  must  be  as 
much  interested  in  increasing  the  sanity 
as  in  increasing  the  size  of  consumption. 
The  advertising  profession,  for  good  or 
for  ill,  is  educating  the  nation  in  the 
uses  of  prosperity.  I  wonder  W'hether 
advertising  men  realize  the  responsibility 
this  puts  upon  them? 

“Poverty  is  ancient.  Prosperity  is 
modem.  This  means  that  mankind  has 
had  a  longer  schooling  in  the  uses  of  ad¬ 
versity  than  in  the  uses  of  prosperity. 
Man  is  a  professicmal  in  meeting  the 
temptations  of  poverty.  Man  _  is  an 
amateur  in  meeting  the  temptations  of 
prosperity. 

“Third,  the  duty  to  socialize  the  idea 
of  business  success.  It  is  a  wise  nation 
that  knows  its  own  bolsheviks.  The  most 
dangerous  bolsheviks  do  not  wear  red 
neclrties  or  write  radical  pleas.  Someone 
should  sound  the  tocsin  for  a  new  kind 
of  bolshevik  hunt — a  hunt  for  unsus¬ 
pected  bolsheviks.  The  real  bolsheviks 
of  business  are  those  who  are  apostles, 
not  of  red  theory,  but  of  red  tape  and 
those  whose  blundering  administratiOT 
put  the  balance  sheet  of  a  business  in 
the  red. 

“Fourth,  the  duty  to  merchandise  mod¬ 
em  thought.  Since  the  war,  superstition 
has  been  trying  to  get  science  on  the 
run.  All  sorts  of  obsolete  opinions,  dead 
dogmas,  irrational  inhibitions,  silly  super¬ 
stitions,  and  foolish  fears  have  come  out 
from  under  cover  and  inspired  crusades 
whose  leaders  seek  to  convince  the  public 
that  modern  science  is  undermining  all 
that  is  high  and  holy,  all  that  is  sound 
and  sane  in  life. 

“It  profits  humanity  nothing  that  vig¬ 
orous  intelligence  develops  science  if  the 
vested  interests  of  hatred,  intolerance, 
short-sightedness  and  self-seeking  domi¬ 
nate  politics  and  turn  science  into  a 
weapon  of  destruction. 

“Here  is  the  task  of  the  new  states¬ 
manship  that  underlies  all  its  other  tasks 
— the  moral  mastery  of  science.  And  in 
this  task  the  advertising  profession  can 
play  a  creative  part,  if  it  is  big  enough 
to  look  beyond  its  commissions  and  its 
copy.” 


TOOK  VACATION  TRIPS 

Walter  P.  Plummer,  editorial  director 
of  the  Albany  Evening  News  and 
Knickerbocker  Press  and  Arthur  D.  He- 
cox,  general  manager,  have  returned 
from  spring  vacation  trips  through  the 
South.  Mr.  Hecox  played  golf  at  Pine- 
hurst.  Mr.  Plummer  drove  through 
Virginia  and  attended  the  Society  of 
Editors  meeting  in  Washington,  this 
week,  before  returning  home. 


DIBBLE  JOINING  BAMBERGER 

Kali^i  B.  Dibble  has  been  appointed 
advertising  manager  of  the  Upstairs 
Store  of  L.  Bamberger  &  Co.  Mr. 
Dibble  succeeds  B.  B.  Halleck,  who  re¬ 
signed  several  weeks  ago  to  join  a 
brokerage  firm.  He  is  present  owner  of 
the  Ralph  B.  Dibble  Advertising  Agency, 
Boston.  He  plans  to  close  the  agency. 
He  is  also  former  advertising  manager 
of  E.  T.  Slattery  Company  and  the  Gil¬ 
christ  Company,  Boston.  Mr.  Dibble  will 
take  up  his  duties  at  the  Bamberger  store 
on  April  21. 


COVERING  GOOD-WILL  TOUR 

Percy  Wood  of  the  Chicago  Tribune 
and  Victor  Rubin  of  the  Chicago  Herald 
and  Examiner  are  members  of  a  Chicago 
good-will  party  which  left  Saturday, 
April  12,  for  a  tour  of  the  southwest 
under  the  auspices  of  the  Chicago  Asso¬ 
ciation  of  Commerce  and  headed  by  the 
association’s  president.  Col.  Robert  Isham 
Randolph. 


PUBLISHER  WINS  SUIT 

Qiarles  Dailey,  Sr.,  publisher  of  the 
Aspen  (Col.)  Daily  Times,  recently  w-as 
awarded  $390  refund  on  overcharge  for 
electric  power,  in  an  action  against  the 
Roaring  Fork  Light  &  Power  Company. 
Attorney  for  the  power  company  said  he 
would  appeal  to  the  state  supreme  court. 


REFUSES  TO  AMPLIFY 
PRESS  CHARGES 


Representative  Crowther  Won’t  Name 
Specific  Newspapers  He  Thinks 
Controlled  by  Department 
Stores 


By  George  H.  Manning 

ll'aMHgton  Correspondent,  Editor  &  Publisher 

Washington,  April  16. — Although  a 
number  of  newspapers,  including  tlie 
New  York  Times,  have  called  on  him  to 
cite  “chapter  and  verse”  in  connection 
with  allegations  he  recently  made  during 
a  speech  on  the  floor  of  the  House  that 
newspapers  are  being  controlled  by  de¬ 
partment  stores  and  importers.  Represen¬ 
tative  Frank  Crowther,  Republican,  of 
Schenectady,  N.  Y.,  intends  to  sit  tight 
and  say  nothing  more — at  present. 

“I  guess  the  truth  must  have  hurt  some 
of  those  newspapers,”  Crowther  said, 
referring  to  publications  which  have 
asked  him  to  mention  by  name  the  papers 
which  are  subservient  to  the  department 
stores  and  importers. 

“But,”  he  added,  “I  can't  see  any  neces¬ 
sity  for  engaging  in  any  controversy 
with  newspapers.  It  wouldn’t  do  any 
good,  for  the  way  such  controversies  usu¬ 
ally  work  out  is  that  the  newspapers  print 


their  own  letters  and  throw  the  opposi¬ 
tion  ones  in  the  wastebasket.” 

Crowther  made  his  charge  during  a  dis¬ 
cussion  of  the  tariff  after  Representa¬ 
tive  Heartsill  Ragon,  Democrat,  Arkii- 
sas,  had  said  he  had  not  seen  any  com¬ 
ment  favorable  to  the  Hawley-Smoot 
tariff  bill  in  any  newspapers.  This,  he 
contended,  indicated  that  the  bill  was  un¬ 
popular  with  the  press. 

“Nowadays,”  Crowther  said,  replying 
to  Ragon,  “the  great  department  stores 
and  the  importers  are  the  controlling  in¬ 
fluence,  through  advertising  columns,  of 
tlie  newspapers  of  this  country  and  that 
is  the  reason  why  they  express  no  sym¬ 
pathy  with  or  recognition  of  the  prin¬ 
ciples  of  a  protective  tariff  in  many  of 
the  newspapers  of  the  United  States." 

In  an  interview  with  Ejhtor  &  Plb- 
usher’s  correspondent,  Crowther  said  he 
had  great  resp^t  for  the  integrity  and 
ethical  sense  of  individual  newspaper  men. 

However,  he  declared,  in  many  cases 
they  are  forced  to  stifle  their  own  desire 
to  write  the  truth  and  instead  write  what 
they  are  ordered  to. 


AWARDED  COMPENSATION 

Joseph  Corcoran,  a  pressman  employed 
by  the  IVaterbury  (Conn.)  Democrat, 
has  been  allowed  $1,085  compensation  by 
the  Connecticut  Compensation  Court  for 
40  per  cent  loss  of  his  right  hand,  which 
was  caught  in  machinery. 


'Sales  ^A.anagement 


says . . 


*  Specialization  in  sales  promotion  is  prone  to  crop 
out  with  great  emphasis  whenever  there  is  need 
of  discrimination.  It  can  be  indulged  in  wisely^ 
however,  only  when  information  is  definite  and 
complete,  both  as  to  market  conditions  and  the 
tools  to  be  used  in  dealing  with  them  effectively,** 


Advertisers  both  local  and 

national  are  discriminating  in  the 
selection  of  media. 

They  want  to  know  more  than  how 
many  people  you  reach. 

They  want  to  look  into  your  readers’ 
homes — see  what  they  eat,  how  much 
they  spend  for  clothing,  their  expendi* 
tures  for  the  necessities  as  well  as  the 


luxuries  of  life.  And  they  want  to  know 
which  stores  your  readers  prefer,  their 
reading  habits,  etc. 

Because  you  can  give  advertisers  this 
information  with  a  Knight  Cenified 
Market  Study  you  can  sell  increased 
lineage  on  a  specialized  basis — and  it 
will  cost  you  less  to  get  the  business. 
Alay  we  show  you  why? 


EMERSO]^  B.  KNIGHT,  Ine. 

Certified  xJMarket  Studies 


ARCHITECTS  AND  BUILDERS  BUILDING  .  INDIANAPOLIS,  INDIANA 
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TO  A  PUBLISHER 


the  country  is  as  large  as  his  special  representative  makes 
it.  It  may  be  only  a  few  cities — Chicago,  Philadelphia, 
New  York — if  beyond  them  the  story  of  his  newspaper  and 
its  market  is  never  told. 

To  a  publisher  represented  by  the  E.  Katz  Special  Advertising 
Agency,  East  and  West,  North  and  South  alike,  are  live 
prospects  for  his  publication. 

Every  section  of  the  country  is  covered  by  one  of  the 
seven  strategically  located  Katz  offices.  Operating  from  these 
headquarters  18  trained  salesmen  are  presenting  the  case  of 
publication  and  market  with  a  forceful  and  intelligent 
method  which  is  the  result  of  41  years  of  experience  in 
national  representation. 


E.KATZ  SPECIAL  ADVERTISING  AGENCY 


Established  1888 

PUBLISHERS'  REPRESENTATIVE 


DETROIT 

ATLANTA 


NEW  YORK 
KANSAS  CITY 
SAN  FRANCISCO 


CHICAGO 

DALLAS 
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DURING  T 


The  4-Roll  WOOD  Press  of! 

wards  of  eighteen  million  collected  proi 
that  newspaper. 

Its  total  output  for  the  year, 
pages  to  64  pages,  when  reduced  t| 
seven  million  products. 

During  the  first  three  months 
4,642,000  collected  products,  and 
reduced  to  uncollected  productsl 
12,221 ,000  products. 

Thus  in  the  last  fifteen  moij 

THE  NEW  YORK  TIMES  were  pi 

Its  net  average  hourly  rate  ol 
risen  at  times  as  high  as  20,333  oi 
on  64  page  collected  products,  an 
uncollected  products. 


m 


Rli 


Wood  Newspaper  M 


501  Fifth  AveniNe 
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t  YEAR  1929 


fNEW  YORK  TIMES  printed  up- 

and  ten  million  uncollected  products  of 

:h  included  issues  varying  from  1 6 
tjuncollected  products,  was  over  forty- 

the  present  year  this  press  printed 
1,000  uncollected  products.  When 
:8  8  total  output  for  this  period  was 

or  8  more  than  59,000,000  products  of 

pi  led  by  this  remarkable  machine. 

01  reduction,  with  all  spoils  out,  has 
01 18  page  collected  products,  19,650 
an  41,780  on  16  page  single -delivery 


mHiNERY  Corporation 

eniNew  York  City 
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APRIL  CONVENTIONS 

"IVT  EWSPAPERDOM  is  about  to  make  its  annual 

^  excursion  into  the  realms  of  collective  action. 

For  the  nonce  individual  interest  is  laid  aside. 

We  speak  the  language  of  the  whole. 

The  April  conventions  this  year  open  at  Washing¬ 
ton,  Thursday,  Friday  and  Saturday  of  this  week, 
with  the  seventh  annual  meeting  of  the  American 
Society  of  Newspaper  Editors  in  session.  President 
Hoover  will  lend  his  distinguished  presence  to  the 
occasion  and  his  address  at  the  annual  banquet  on 
Saturday  night  will  no  doubt  contain  helpful  criticism 
of  newspaper  editing.  Mr.  Hoover  comes  before  a 
working  newspaper  men’s  convention  particularly 
honored  and  esteemed  because  of  his  forthright 
press  relations.  He  has  met  the  newspaper  cor¬ 
respondents  face-to-face.  Other  notable  speakers,  in¬ 
cluding  the  famed  “Pertinax”  of  L'Echo  de  Paris; 

H.  \Vickham  Steed,  the  British  editor,  and  Rollo 
Ogden,  editor  of  New  York  Times,  are  features  of 
a  pre^ram  which  is  unequalled  for  brilliancy  in  the 
society’s  history. 

On  the  following  Monday  the  Associated  Press 
annual  meeting  will  convene  at  New  York,  this  time 
separate  from  the  annual  convention  of  the  American 
Newspaper  Publishers’  As.sociation,  owing  to  the  loss 
of  the  Waldorf  Astoria  where  for  many  years  these 
events  were  held  concurrently  in  an  April  week.  It 
is  believed  that  the  A.  P.  meeting  will  require  little 
more  than  a  day.  The  members  will  discuss  the 
affairs  of  the  big  co-operative  news  effort  and  nothing 
of  unusual  importance  is  forecast.  The  venture  of 
the  A.  P.  into  the  field  of  syndication  is  a  much 
disjiuted  policy.  It  has  its  friends  and  opponents. 

The  impositions  of  trade  propagandists  also  promise 
to  receive  attention.  We  know  of  no  important  con¬ 
test,  save  one  concerning  the  application  of  a  Newark 
(N.  J.)  German  language  newspaper  which  desires 

A.  P.  privileges  for  an  English  publication.  Frank 

B.  Noyes,  publisher  of  the  Washington,  (D.C.)  Star, 
will  enter  upon  his  31st  year  as  President  of  the 
Associated  Press,  a  remarkable  record  in  news- 
paperdom.  The  A.  P.  meetings  will  take  place  at 
the  Hotel  Commodore. 

On  Wednesday,  April  23,  the  forty-third  annual 
meeting  of  the  .\merican  Newspaper  Publishers’ 
Association  will  open  at  the  Hotel  Pennsylvania.  We 
conceive  that  the  chief  question  before  it  will  be 
the  newsprint  situation.  Since  the  last  annual  meet¬ 
ing  the  newspaper  industry  has  been  seriously 
threatened  by  a  condition  affecting  its  chief  raw 
material  which  is  unnatural  and  perverse  and  is 
out-of-hand  at  this  moment.  What  the  paper  com¬ 
mittee  of  the  A.  N.  P.  A.  has  done  this  year,  in 
our  view,  should  call  out  the  hearty  commendation 
of  the  convention.  The  concerted  attempt,  made 
under  the  auspices  of  the  political  leadership  of  a 
foreign  government,  to  drive  the  publishers  of  this 
country  into  contracts  at  higher  prices,  with  secret 
favoritism  for  one  immense  newspaper  chain,  and  at 
a  time  when  there  seemed  no  economic  justification, 
wras  met  determinedly  and  so  far  successfully.  It  was 
Editor  &  Publisher  which  exposed,  exclusively,  the 
fact  that  the  Hearst  paper  contract  with  the  Inter¬ 
national  provided  a  price  for  five  years,  whereas  other 
contracts  gave  the  consumer  a  price  but  for  one  year. 
This,  in  view  of  the  International’s  published  pledge 
to  treat  all  alike,  was  the  rock  upon  which  the  con¬ 
certed  1930  price  demand  foundered.  But  the  end  is 
not  yet.  The  newsprint  situation  is  an  uncertain 
element  which  calls  to  the  best  talent  in  A.  N.  P.  A. 
for  solution.  Stability  will  never  be  realized  until 
fundamental  capitalization  evils  and  neglects  of 
American  forestry  are  solved  by  newspaper  men  and 
public  officials  capable  of  realizing  the  dangers  and 
anticipating  the  future  of  the  newspaper  business. 

Many  live  questions  concerning  newspaper  adver¬ 
tising  are  due  to  come  before  the  convention,  chief 
of  which  is  the  local-national  rate  dispute,  which 
involves  the  fate  of  the  agency  system  as  at  present 
constituted.  The  ever  increasing  demands  of  adver¬ 
tisers  ftw  local  services  which  most  publishers  con¬ 
sider  exceed  the  rightful  function  of  the  press  is  also 
an  urgent  problem.  It  is  believed  that  the  A.  N.  P.  A. 
will  not,  by  any  means,  allow  to  pass  unchallenged 
the  scandalous  conduct  of  an  advertising  agency 
which  was  exposed  by  EIditor  &  Pubusher  actually 
soliciting  free  publicity  with  a  promise  to  distribute 


R  L 


He  is  not  here,  but  is  risen:  remember  how 
He  spake  unto  you  when  He  was  yet  in  Galilee, 
Saying,  The  Son  of  man  must  be  delivered 
into  the  hands  of  sinful  men,  and  be  crucified, 
and  the  third  day  rise  again. — St.  Luke,  XXIV ; 
6,  7. 


the  same  to  the  press  over  the  wires  of  the  A.  P., 
U.  P.  and  I.  N.  S. 

The  chief  speaker  at  the  Advertising  Bureau 
banquet  will  be  Julius  H.  Barnes,  a  brilliant  orator, 
on  topics  which  are  this  year  pressing  in  news- 
pa  perdom. 

Editor  &  Publisher  greets  the  delegates  to  the 
three  conventions  in  the  name  of  a  united  press, 
truly  free  because  it  is  economically  independent, 
progressive  because  its  vision  has  never  been  limited 
to  mere  temporary  expediency  and  prosperous  because 
It  has  earned  its  way  through  public  service. 


The  Louisiana  Supreme  Court  decision  which 
upholds  the  right  of  a  newspaper  to  refuse  ad- 
z'ertising  is  clear-cut  law  on  that  issue.  When 
that  right  is  denied,  it  will  mean  that  the  press 
has  fallen  under  public  control  and  real  trouble 
will  start. 


ECONOMICAL- OR  STINGY? 

The  little  devils  specially  assigned  by  Satan  to 
newspaper  composing  rooms  have  a  million  ways 
of  getting  in  their  daily  dozen,  but  in  none  do 
they  delight  more  than  in  balling  up  continued  stories. 
They  like  to  work  on  evening  papers  with  editions 
crowding  one  another  through  the  presses,  and  with 
every  story  on  page  one  jumped  to  the  back  or 
inside.  The  setting  is  de  luxe  when  the  editor  uses 
only  a  single  word  head  on  the  continued  section  of 
the  story,  trusting  the  reader  to  pick  up  one  thread 
of  the  copy-reader’s  train  of  thought. 

A  new  hurdle,  designed  to  save  space  and  composi¬ 
tion  primarily  and  to  frustrate  the  type  devils  who 
mix  up  page  numbers  on  continued  lines,  uses  a  single 
word  slug  on  the  continued  section,  followed  by  the 
single  word  “(Continued).”  That’s  all.  This  news¬ 
paper  continues  stories  not  only  from  page  one,  but 
from  three  or  four  others,  and  though  it  groups 
most  of  the  “jumps”  on  one  page,  a  number  are 
scattered  through  the  paper.  The  reaaer  who  picks 
up  an  interesting  slug  line  on  the  continued  page 
has  to  leaf  through  a  24-page  edition  for  the  b^in- 
ning,  often  to  find  that  the  slug  word  identifying  the 
continued  section  does  not  appear  in  the  original  head. 

There  may  be  type  economies  in  single-word  heads 
and  single-word  continued  lines,  but  the  wear  and 
tear  on  readers’  eyesight  and  temper  will,  we  fear, 
be  reflected  in  a  growing  ill-will  toward  the  paper. 
If  an  editor  must  continue  stories,  he  owes  it  to  his 
audience  to  make  the  process  as  automatic  as  possible. 
Economy  that  verges  on  stinginess  does  not  accom¬ 
plish  that  purpose. 

Adz'ertising  agencies  have  a  big  enough  job 
"without  entering  the  nexus  business. 


CAN  WE  COMPETE? 

T  is  increasingly  evident  that  statesmen  and 
politicians  thoroughly  enjoy  the  radio  broadcast. 
As  President  Karl  Bickel  of  United  Press  points 
out  this  week  the  news  of  the  London  arms  con¬ 
ference,  as  it  might  be  expressed  in  direct  quotation 
by  the  American  delegates,  has  chiefly  come  to 
us  over  the  radio,  the  newspaper  interview  being 
practically  taboo.  Very  convenient,  very  nice  for 
the  radio  news  business,  very  tough  on  the  news¬ 
paper  press,  we  should  say. 

Why  are  politicians  keen  for  radio  broadcast?  It 
provides  a  remarkable,  direct  approach  to  the  peo¬ 
ple,  unhindered  in  any  way.  For  instance,  a  speaker 
on  the  radio  may  assert  as  many  assertions  as  he 
may  wish  to  assert  without  the  possibility  of  any 
one  interrupting  him  with  a  question.  There  is  no 
cross-examination  feature  to  adio  speaking,  in  con¬ 
trast  to  newspaper  interviews.  The  fate  of  radio, 
also,  is  pretty  much  in  the  hands  of  politicians,  the 
instrument  being  too  young  to  have  gained  any 
soundly  stable  rights.  This  ^act  doubtless  is  often 
appreciated  at  Washington. 

We  venture  to  congratulate  the  radio  broadcasters 
on  the  news  service  they  have  delivered  to  the  people 
of  this  country  on  the  arms  conference.  They  gave 
the  press  a  good,  sound  thrashing.  It’s  pretty  good, 
we  shall  admit,  when  newspapers  are  compelled  to 
get  their  news  of  an  event  of  international  impor¬ 
tance  second  hand,  publishing  stuff  taken  from  the 
radio  hours  after  it  has  been  in  the  possession  of 
the  people.  The  stunt,  by  the  way,  was  under  the 
direction  of  skilled  newspaper  men  on  its  payroll 
of  the  radio  interests.  The  broadcasters  are  build¬ 
ing  up  their  news  communications  business  rapidly 
and  know  how  to  make  it  pay  dividends  as  an  adver¬ 
tising  medium.  Smart  gentlemen,  these,  and  wonder- 
ously  favored  by  the  free-handed  press. 

Editor  &  Publisher’s  oft-repeated  predictions 
concerning  this  trespass  on  the  newspaper  function 
are  coming  true  even  more  rapidly  than  we  had  ex¬ 
pected.  Our  hope  now  is,  not  that  the  press  can 
keep  the  radio  out  of  the  news  business,  but  that 
it  can  compete  with  it. 


London  Herald,  organ  of  the  labor  govern¬ 
ment,  now  under  the  conservative  management 
of  experienced  publishers,  is  said  to  have  leaped 
in  circulation,  in  two  xveeks,  from  300,000  copies 
to  more  than  a  million  daily.  That,  we  believe, 
breaks  all  eirculation  records,  assuming  the  gain 
will  be  held. 


RECOGNITION  OF  ABILITY 

WALTER  WILLIAMS’S  achievement  in  mak¬ 
ing  of  the  School  of  Journalism  of  the 
University  of  Missouri  an  institution  of  inter¬ 
national  significance  has  been  fitly  rewarded  by  his 
state.  Dean  Williams  has  been  named  acting  presi¬ 
dent  of  the  state  university,  with  a  promise  that  he 
will  receive  the  permanent  appointment.  He  succeeds 
President  Stratton  D.  Brooks. 

Dean  Williams  started  life  as  the  editor,  at  various 
times,  of  several  Missouri  publications.  He  appreci¬ 
ated  the  advantages  of  the  relatively  small  newspaper 
office  and  learned  the  printing,  publishing  and  editing 
business  thoroughly,  being  equipped  practically  as 
well  as  theoretically  to  accept  appointment  in  1908  as 
head  of  the  state  journalism  school.  What  that 
department  of  the  state  university  has  become  reflects 
his  genius.  He  is  a  diplomat  as  well  as  scholar,  his 
idealism  is  clear  and  he  possesses  a  sense  of  humor. 
His  life  is  dedicated  to  the  welfare  of  the  coming 
generatioiL  Editor  &  Pubusher  wishes  him  well  and 
congratulates  the  school  of  journalism  upon  the 
possession  of  the  able  Frank  L.  Martin  as  the  dean’s 
successor. 


If  the  census  folks  can  solve  the  "radio  cir¬ 
culation"  mystery,  why  not  let  them  take  a  pro¬ 
hibition  poUP 


IMPRESSIVE  FIGURES 

HE  estimate  of  the  Bureau  of  Advertising. 
A.N.P.A.,  of  $260,000,000  as  the  amount  invested 
in  nationM  advertising  in  1929,  probably  und^ 
states  the  fact.  Actual  figures  gathered  by  ** 
bureau  gave  a  total  of  $220,545,000,  and  this  onb 
included  the  535  national  advertisers  who  had 
in  excess  of  $50,000  each.  Anyhow,  last  year  broke 
all  national  advertising  records. 

Editor  &  Pubusher  estimates  that  the  newspapff 
business  is  now  well  on  to  a  billion  and  a 
dollar  industry.  Our  estimate  is  that  • 

was  invested  in  local  advertising  and  $180,000,01W  i 
classified  advertising,  last  year.  This  would  mean  a 
total  investment  of  $870,0()0,000  in  newspaper  ad^ 
tising.  Circulation  revenue  last  year  has  been 
mated  at  $300,000,000. 


The  social  side  of  the  newspaper  convenjum 
has  its  value,  but  not  when  its  preoccu^tt^ 
cause  united  newspaperdom  to  neglect  collect 
duties. 
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PERSONAL 


Robert  P.  SCRIPPS,  president  ot 
Scripps-Howard  Newspapers  and  al¬ 
lied  services,  sails  on  April  22  for  Eng¬ 
land  to  attend  a  series  of  meetings  of 
American  and  British  journalists  under 
the  auspices  of  the  Waller  Hines  Page 
Foundation,  the  conferences  l>eing  ar¬ 
ranged  by  Sir  Gilbert  Stuart  of  Lon¬ 
don  Times,  and  Julian  Mason,  of  New 
York  Evening  Post. 

Ralph  Ellis,  editor  of  the  Kansas  City 
Journal-Post,  addressed  the  Press  Club 
of  the  Wyandotte  County,  Kan.,  high 
school  last  week. 

William  E.  Seely,  manager  and  editor 
of  the  Pouyhkecfsie  (N.Y.)  pMglc- 
Neu'S,  has  been  re-elected  president  of 
the  Poughkeepsie  Tennis  Club. 

Ralph  B.  Ross,  publisher  of  El  Su- 
plemcnto  Semanal,  of  Argentina,  who 
has  been  visiting  the  United  States  in  the 
interests  of  his  publication,  sailed  lor 
Argentina  on  the  Pan  American,  April  18. 

E.  P.  Adler,  president  of  the  Lee 
Newspaper  Syndicate,  was  re-elected  a 
director  of  the  Davenport  Locomotive 
&  Manufacturing  Company,  Davenport, 
Iowa,  at  the  stockholders’  annual  meet¬ 
ing  last  week. 

Roscoe  Carle,  publisher  of  the  Fos- 
loria  (0.)  Times,  has  announced  his  can¬ 
didacy  for  the  Democratic  nomination 
for  Congress  from  the  Thirteenth  Ohio 
district. 


IN  THE  BUSINESS  OFFICE 


HJ.  FORMAN  was  recently  ap- 
•  pointed  general  agent  of  the  Des 
Moines  (la.)  Register  and  Tribune  at 
Cedar  Rapids,  la.  He  formerly  held  a 
similar  position  at  Fort  Dodge. 

George  Mohoney,  formerly  of  the  ad¬ 
vertising  staff  of  the  Harrisburg  (Pa.) 
Patriot  and  Evening  Ni’zes,  is  now  with 
the  Nassau  Daily  Ke7'iezo,  Rockville 
Centre,  Long  Island,  N.  Y. 

A1  Forest  has  been  placed  in  charge 
of  street  sales  in  the  city  circulation  de¬ 
partment  of  the  Des  Moines  (la.) 
Register  atui  Tribune. 

R.  J.  Shinn,  formerly  a  member  of  the 
circulation  department  of  the  Charlotte 
(N.C.)  Observer,  has  been  appointed 
supervisor  of  field  circulation  work  in  the 
Dixie  district  for  the  McGraw-Hill  Pub¬ 
lishing  Company,  New  York. 

Arthur  Vaeth,  city  circulation  manager 
of  the  Utica  (N.Y.)  Observer-Dispatch, 
recently  was  guest  of  honor  at  a  bachelor 
dinner  at  Hotel  Martin.  Utica.  The  event 
was  in  recognition  of  his  approaching 
marriage  to  Miss  Helen  Batsford. 

C.  C.  Bower,  business  manager  of  the 
Norfofk  (Va.)  Virginian-Pilot,  spent 
several  days  in  New  York  City  last  week 
on  business. 

L.  E.  Brain,  advertising  manager  of 
El  Mercurio  and  Las  Ultimas  Noticias 
of  Santiago,  (Thile,  is  in  the  United  States 
on  a  short  visit,  and  is  making  his  head¬ 
quarters  with  his  American  office,  S.  S. 
Koppe  &  Co.,  Inc.,  Times  Building,  New 
York.  Mr.  Brain  is  also  manager  of  the 
radio  station  which  is  owned  and  operated 
by  El  Mercurio  of  Santiago. 

D.  C.  Bottini,  formerly  an  artist  for 
Morris  &  Sheridan,  local  printers,  has 
join^  the  art  staff  of  the  advertisers’ 
Mrvice  department  of  the  San  Francisco 
Examiner. 

Edward  Reilly,  for  the  past  four  years 
circulation  manager  of  the  Bridgeport 
(Conn.)  Sunday  Herald,  has  resigned. 

Mrs.  Bessie  Adams,  formerly  of  Rus- 
^dville,  Ky.,  has  joined  the  Russellville 
(mk.)  Tribune  and  Atkins  (Ark.) 
^hronxcle,  newspapers  under  the  manage¬ 
ment  of  Ardis  Tyson,  as  advertising 
manager. 

Robert  W.  Hand,  for  17  years  with  the 
euwfe  (N.J.)  Star-Eagle  in  the  edi- 
c  advertising  departments,  re- 

ignM  April  19  to  manage  sales  and  ad- 
vertismg  promotion  for  the  Imperial 
j-aundry  Company,  of  Newark.  Before 
lommg  the  Star-Eagle  staff,  Mr.  Hano 

was  - - Hudson  Dts- 

,  N.  J.,  and  city  edi- 
'th  Amboy  (N.  J.) 


^ck  at  Union  City 
Iw  of  the  old  Pei 


Joe  Lipshie,  assistant  local  advertising 
manager  for  the  Des  Moines  (la.)  Regi¬ 
ster  and  Tribune,  recently  made  a  two 
week  business  trip  through  the  east. 


IN  THE  EDITORIAL  ROOMS 

T^INDER  R.  HARRIS,  managing 
editor,  Norfolk  (Va.)  Virginian- 
Pilot,  was  the  principal  speaker  at  the 
monthly  meeting  of  the  \'irginia  Beach 
Rotarv  Club  last  week  in  the  Cavalier 
Hotel 

Wilbur  M.  White,  managing  editor  of 
the  'Toledo  Times,  addressed  the  Toledo 
Exchange  Club  last  week  on  “The  Pub¬ 
lic  and  the  Press.’’ 

Charles  W.  Ingram,  formerly  manag¬ 
ing  editor  and  later  advertising  manager 
of  the  Temple  (Tex.)  Telegram,  has 
left  newspaper  work  to  become  manager 
of  the  Texas  School  Supply  Company. 

Mrs.  Lee  J.  Rountre,  managing  edi¬ 
tor,  Bryan  (Tex.)  Eagle,  is  a  candidate 
for  the  state  legislature. 

Richard  J.  B'eamish,  formerly  editor 
of  the  Philadelphia  Press,  and  lately  spe¬ 
cial  writer  for  the  Inquirer,  resigned 
last  week  to  join  the  Record. 

John  E.  Mansbarger,  financial  writer, 
has  joined  the  staff  of  the  San  Francisco 
Examiner. 

Ben  Kornfield,  head  of  the  copy  desk 
of  the  Wall  Street  Nezvs,  is  to  be  made 
a  captain  in  the  577th  h'ield  Artillery  Re¬ 
serve  of  the  New  York  National  Guard 
next  week.  He  has  been  a  first  lieuten¬ 
ant. 

R.  L.  Hooker,  Sunday  and  feature  edi¬ 
tor  of  the  Jacksonville  (Fla.)  Times- 
Union,  is  now  handling  the  early  trick 
on  the  news  desk.  C.  P.  Winstead,  who 
was  on  the  news  desk,  has  been  made 
night  telegraph  editor.  Phil  H.  Arm¬ 
strong,  who  has  been  on  the  night  tele- 
grapli  desk,  has  been  added  to  the  state 
news  department,  and  will  handle  the 
feature  and  Sunday  matter.  Mr.  Arm¬ 
strong  also  conducts  a  column,  “F'lor- 
ida  Sunshine.’’ 

J.  Roscoe  Drummond,  editorial  writer 
for  the  Christian  Science  Monitor,  spoke 
before  Syracuse  University  students 
.April  14. 

C.  T.  “Bill  Parsons,  for  some  time 
connected  with  the  Lake  Wales  (Fla.) 
Highlander,  is  now  on  the  reportorial 
staff  of  the  Jacksomnlle  Florida  Times- 
Union. 

George  Pruden,  formerly  of  Chucka- 
tuck,  Va.,  has  joined  the  news  staff  of 
the  Portsmouth  (Va.)  Star  on  general 
assignment. 

Mrs.  Florence  Fisher  Parry,  feature 
writer  for  the  Pittsburgh  Press,  spoke 
on  “Interesting  Personalities  of  the 
Stage’’  before  the  Woman’s  Oub  of  Ben 
Avon,  Pa.,  April  8. 

H.  Martin  Glenn,  with  the  Associated 
Press  for  seven  years  in  Austin,  Dallas 
and  points  in  the  East,  and  recently  on 
the  editorial  staff  of  the  Houston  (Tex.) 


FOLKS  WORTH  KNOWING 


A  FTER  16  years  of  serving  his  com- 
munity  in  many  capacities,  Meredith 
Meyers,  publisher  of  the  Leivistcnvn 
(Pa.)  Sentinel, 
was  honored  re¬ 
cently  by  being 
nam^  by  the 
local  Kiwanis 
Club  as  the  citi¬ 
zen  who  in  1929 
was  of  the  great¬ 
est  service  to  the 
community. 

Mr.  Meyers  is 
the  grandson  of 
Benjamin  F. 

Meyers,  late  of 
Harrisburg,  a  t 
one  time  a  Con-  Mexedith  Meyers 
gressman  from 

Pennsylvania,  who  owned  several  Har¬ 
risburg  newspapers,  on  one  of  which 
Meredith  Meyers  started  his  journalis¬ 
tic  career  as  a  printers  devil  at  the  age 
of  12.  He  later  became  city  editor  of 
the  Harrisburg  Star-Indepeixdent,  after¬ 
ward  merged  with  the  Harrisburg  "Tele¬ 
graph,  when  he  was  19. 

Mr.  Meyers  came  to  Lewistown  16 
years  ago  as  city  editor  of  the  Sentinel 
and  rose  to  the  editorship.  He  soon 
made  a  place  for  himself  in  the  com¬ 
munity  and  is  a  director  on  nearly  a 
dozen  local  business  and  civic  organiza¬ 
tions. 


Post-Dispatch,  has  joined  the  copy  desk 
of  the  Houston  (Tex.)  Press. 

Fred  Mills  is  a  new  reporter  on  the 
Houston  (Tex.)  Post-Dispatch. 

Jack  Bailey,  federal  reporter  for  the 
Omaha  Bee-News  and  formerly  with  the 
Kansas  City  Journal,  has  resigned  to 
take  over  the  telegraph  desk  on  the 
Grand  Island  IndepeiuJent. 

Duncan  N.  Scott,  Jr.,  of  Amarillo, 
Tex.,  has  joined  the  copy  desk  staff  of 
the  Des  Moines  (la.)  Register.  He  re¬ 
places  Larry  Ferguson  who  has  been 
transferred  to  the  street. 

Robert  D.  Hale  has  been  promoted 
from  the  sports  department  of  the  Salt 
Lake  Telegram  to  dramatic  and  feature 
editor,  succeeding  Miss  Helen  Garrity. 

Arthur  E.  Pflanz,  reporter  for  the 
Utica  (N.Y.)  Observer-Dispatch,  recent¬ 
ly  underwent  an  operation  for  appendi¬ 
citis.  He  is  recovering. 

Ridley  Wills,  editorial  writer  for  the 
Memphis  Evening  Appeal,  has  been  en¬ 
gaged  by  the  West  Tennessee  State 
Teachers  College  as  a  member  of  its 
summer  school  faculty. 

Perry  J.  Walsh,  sports  editor  of  the 
Poughkeepsie  (N.  Y.)  Sunday  Courier, 
has  returned  from  an  extensive  western 
trip. 

(Continued  on  page  56) 


Gus  Mager 

Does  a  Strip  that  Entertains 


Olirer^s  Adventures 

An  Exciting  Daily  Strip  About  a  Boy.  Just 
now  he's  doing  detective  work. 


Notes  for  busy  editors:  Ralph  Wolfe  is  doing  a 
war  in  his  “Animal  Antics.”  He  was  in  a  war  once 
himself  .  .  .  Doctor  Rockwell  is  an  enthusiastic  ama- 
Maser  photographer  .  .  .  Rohe  Goldberg  has  gone  to 

Hollywood  to  do  a  picture  .  .  .  The  Atlanta  Journal 
is  using  The  World  and  AIL  daily  column  by  Charles  B.  DriscoU,  on  its 
editorial  page  .  .  .  The  Cincinnati  Post  now  has  the  Will  Rogers  weekly 
feature. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNztt  times  building  PwAUf  jm  V.  McAdam 

President  NEW  YORK,  N.  Y.  General  Manager 
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card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-tiine  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  ^r  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail.  United 
States  and  Island  Possessions,  $4  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 


Six  Months 
Ended 

Net 

Paid 

Total  liis- 
tribution 

Dec.  31,  1929 
Dec,  31,  1928 
Dec.  31,  1927 
Dec.  31,  1926 
Dec.  31,  192.S 

10  180 
8,967 
8,220 
7,014 
6.363 

11,564 

10,019 

9.546 

7,955 

7.708 

PERSONAL 

(Continued  from  page  55) 

Warren  B.  Francis  of  the  suburban 
staff  of  the  Proz’idence  Journal  and 
Eveninf)  Bulletin,  and  his  wife,  Lorania 
King  of  the  Evening  Bulletin  city  staff, 
resigned  two  weeks  ago  to  go  to  Wash¬ 
ington  where  Mr.  Francis  is  now  a  re¬ 
porter  for  the  United  States  Daily.  Mrs. 
Francis  is  returning  to  free-lance  work. 

C.  William  Lhincan,  “the  Interview 
Man”  of  the  Philadelphia  Evening 
Ledger,  will  go  to  Europe  again  for  his 
summer  vacation.  For  several  years  Mr. 
Duncan  has  gone  abroad. 

Robert  Hobbs  has  joined  the  copy  desk 
of  the  Philadelphia  Evening  Ledger. 

Claude  A.  Mahoney,  member  of  the 
city  staff  of  the  Indianapolis  Star,  was 
the  speaker  this  week  before  the  Inter¬ 
national  Club  of  Butler  University. 

Elinor  Smith,  school  editor  of  the 
Philadelphia  Evening  Ledger,  has  re¬ 
turned  to  her  desk  after  several  weeks’ 
absence  due  to  illness. 

John  Ward,  former  reporter  on  the 
Jackson  (Tenn.)  Sun,  has  joined  the 
staff  of  the  Jackson  (Miss.)  Clarion- 
Ledger  as  assistant  telegraph  editor. 

Charles  LaV’elle,  of  St.  Louis  and 
Memphis,  has  join^  the  Houston  Post- 
Dispatch  copy  desk. 

Laurence  Bell,  former  reporter  on  the 
Houston  (Tex.)  Press  and  other  papers 
in  Texas  and  Louisiana,  is  now  doing 
special  assignments  and  Sunday  features 
for  the  Jackson  (Miss.)  Clarion-Ledger. 

Lee  Martin  has  joined  the  copy  desk  of 
the  New  Orleans  Times-Picayune,  hav¬ 
ing  gone  there  from  the  Houston  (Tex.) 
Chronicle.  He  was  replaced  on  the 
Chronicle  by  J.  Dodd  of  the  Omaha 
Nen's-Bee. 

O.  F.  Beemer,  who  served  the  Grand 
Rapids  Herald  for  13  years  as  a  general 
assignment  man,  city  hall  reporter,  has 
resigned  to  become  secretary  to  Gov. 
Fred  W.  Green. 

Clifford  J.  Nuhn,  night  editor  of  the 
Poughkeepsie  (-N.Y.)  Eagle-News,  has 
returned  to  his  duties  after  having  been 
confined  to  his  home  for  two  weeks  by 
illness. 

Clem  Whitaker,  former  owner  of  the 
California  Capital  News  Bureau,  has 
been  appointed  publicity  manager  for 
Governor  C.  C.  Young  of  (California  in 
his  campaign  for  re-election  at  the  Au¬ 
gust,  1930,  primaries.  Whitaker’s  head¬ 
quarters  will  be  in  Sacramento. 

Lawrence  Monfort,  formerly  with  the 
Capital  News  Bureau  at  Sacramento, 
(Cal.,  has  been  appointed  administrative 
assistant  to  G.  H.  Hecke,  state  director 
of  the  California  department  of  agricul¬ 
ture. 

Earl  Grelje,  formerly  with  the  Asso¬ 
ciate'  Press  in  Toledo,  and  recently  tele¬ 
graph  editor  of  the  Erie  (Pa.)  Times- 
Dispatch,  has  joined  the  copy  desk  of 
the  Toledo  Blade. 

Kenneth  R.  Hammaker,  former  Mon¬ 
tana  newspaper  man,  has  joined  the  staff 
of  the  Sacramento  (Cal.)  Union.  He 
has  been  assigned  to  the  state  capitol 
beat  and  politics. 

Bowmian  Howell,  formerly  Houston 
(Tex.)  Press  reporter,  has  joined  the 
staff  of  San  Antonio  Express. 

Frank  B.  Money  of  the  Providence 
(R.I.)  Journal  staff,  has  joined  the  staff 
of  the  Keene  (N.H.)  Evening  Sentinel. 
Mr.  Money  succeeds  Halford  E.  Wheeler 
who  has  joined  the  staff  of  the  Lowell 
(Mass.)  Courier-Citioen. 

Kenneth  Taylor,  former  member  of 
the  Nezv  Orleans  (La.)  Times-Picayune 
copy  desk,  who  recently  joined  radio  sta¬ 
tion  KSAT  in  Forth  Worth,  Texas,  has 
returned  to  the  Times-Picayune. 

Carl  Moritz,  former  bureau  manager 
of  Pacific  Coast  News  Service  at  San 
Francisco,  is  now  covering  the  city  hall 
for  the  San  Francisco  News. 

Arthur  Tiernan,  police  reporter  for  the 
Bidianapolis  Star,  has  returned  to  the 
staff  after  having  recovered  from  an  au¬ 
tomobile  accident  in  which  he  suffered 
severe  injuries  to  tire  knee. 


Lorin  L.  Arnold,  who  has  been  with 
the  Portland  (Me.)  Evening  News  for 
the  last  two  years,  has  resigned  to  join 
the  copy  desk  of  the  Springfield  (Mass.) 
Union. 

Maurice  R.  Cronan,  night  city  editor 
of  the  Hartford  (Conn.)  Courant,  has 
returned  fcom  a  short  vacation. 

Fred  Albert  Thomas  has  resigned 
from  the  staff  of  the  Bath  (N.Y.)  Ad¬ 
vocate  to  join  the  new  firm  which  will 
publish  the  Canandaigua  (N.  Y.)  Times- 
Journal  and  other  newspapers.  Mr. 
Thomas  will  be  supervisor  of  the  me¬ 
chanical  department  of  the  new  pub¬ 
lishing  company. 


PRESS  ASSOCIATION  NOTES 

'tT.\ROLD  Braman,  of  the  Latin- 
American  department  of  .\s.sociated 
Press,  who  has  been  in  Haiti  for  six 
weeks  covering  activities  of  the  presiden¬ 
tial  commission,  returned  to  New  York 
this  week. 

William  Reidy,  New  York  correspond¬ 
ent  of  Central  News  of  London  and  for¬ 
eign  representative  of  the  New  York 
News  Bureau,  sailed  this  week  alxiard 
the  Bremen  to  visit  relatives  in  County 
Clare,  Ireland.  He  will  be  gone  six 
weeks. 

DeWitt  Mackenzie.  London  corre¬ 
spondent  of  Associated  Press,  and  Mrs. 
MacKenzie  are  parents  of  a  son  born 
April  8. 

Harry  Kelliher,  biographical  editor  of 
the  Associated  Press  since  the  illness  of 
Charles  Stack,  resigned  this  week  to  join 
Bruno  &  Blythe,  publicity  representa¬ 
tives.  His  successor  has  not  yet  been 
named. 

Freeman  Geaves,  formerly  of  the 
New  York  Times  and  New  York  Morn¬ 
ing  Telegraph,  has  joined  the  rewrite 
staff  of  international  News  Service. 

Barry  Faris,  vice-president  and  general 
news  manager  of  International  News 
Service,  visited  Washington  this  week 
during  the  meeting  of  the  American  So¬ 
ciety  of  Newspaper  Editors. 


CHANGES  OF  OWNERSHIP 

pHAUNCEY  C.  DAVIS,  who  has 
been  with  the  Bloomfield  (Ind.) 
Democrat  for  the  last  two  years,  has 
purchased  the  Moorcsville  (Ind.)  Times. 
Associated  with  him  in  the  purchase  Is 
his  brother,  Joseph  Davis  of  Browns- 
town,  Ind.  The  vacancy  on  the  Democrat 
will  be  filled  by  Clyde  McDonald  of  Mo¬ 
line,  Ill. 

Evcleth  (.Minn.)  News  has  been  pur¬ 
chased  by  J.  J.  Weyenberg  and  H.  I. 
.•\ndrews,  employes,  from  the  estate  of 
Conrad  L.  Hedeen.  The  News,  Eveleth’s 
oldest  newsi)aper  and  one  of  the  largest 
weeklies  in  Minnesota,  was  established  in 
1901. 

Raymomiville  (Tex.)  Willacy  County 
News  has  been  sold  by  Isadore  Moritz 
and  J.  J.  Gilham  to  R.  M.  Gilmore  and 
his  stepson,  Gordon  Keithley.  Gilmore 
recently  sold  the  Haynesz’ille  (La.) 
Neil’S. 

Brownton  (Minn.)  Bulletin,  a  weekly, 
is  being  edited  by  L.  A.  Hakes,  who  has 
taken  over  the  paper  on  a  lease  from 
O.  C.  Conrad.  The  latter  was  forced  to 
leave  because  of  ill  health  after  being  in 
charge  35  years. 

Monroci'ille  (O.)  Spectator  has  been 
sold  by  the  estate  of  J.  H.  Aydelott  to 
•■Mbert  Hochstrasser  of  Monroeville. 


WEDDING  BELLS 

SAM  C.  JOHNSON,  assistant  city  edi¬ 
tor,  Houston  Post-Dispatch,  to  Miss 
Emmie  Parris,  of  Matagorda,  Tex., 
recently. 

Frank  Graham,  state  editor,  San  An¬ 
tonio  Light,  to  Miss  Martha  Fullerton 
of  San  Antonio,  in  San  Marcos,  Tex., 
recently. 

George  Firniin,  manager  of  the  Fir- 
miii  Printing  Company.  Texarkana,  ,\rk.- 
Tex.,  to  Miss  Clco  Young  recently  at 
Na.shville,  .Ark. 

Leonard  Francis  Wilbur,  sports  as¬ 
sistant  of  the  Utica  (N.Y.)  Observer- 
Dispatch,  to  Catherine  Jane  Jones  of 
I’tica  at  Walcott  Memorial  Church,  New 
York  Mills.  N.  Y.,  April  12. 


George  Werkheiser,  editor  of  the 
Greenbrier  Independent  of  Lewisbure 
W.  Va.,  to  Mrs.  Minette  I.  Colburn  of 
.Alderson,  W.  Va.,  recently. 

SPECIAL  EDITIONS 

CT.  PETERSBURG  (Fla.)  TIMES 
annual  festival  of  states  edition,  % 
pages,  April  6. 

.\  or  folk  (Va.)  Ledger-Dispatch.  60- 
page  Junior  League  edition,  April  10 
A  percentage  of  the  business  in  the  edi¬ 
tion  went  to  the  Junior  League  for  their 
charitable  work. 

Guelph  (Ont.)  Daily  Mercury,  Spring 
Fashion  edition,  April  9. 

Toledo  News-Bee,  Spring  men’s  wear 
supplement,  14  pages,  April  10. 

Hibson  (N.Y.)  Daily  Star,  Spring 
fashion  special  edition,  20  pages,  April  4. 

Blytheznlle  (Ark.)  Courier-.Xeus, 
April  10,  special  spring  fashion  edition. 

Toledo  Nezi’s-Bee,  men’s  spring  style 
section,  April  10. 

Toledo  Blade,  men’s  spring  style  sec¬ 
tion,  April  9. 

Colorado  Springs  (Col.)  Gaeette  and 
Telegraph,  annual  Greater  Colorado  edi¬ 
tion,  Sunday,  April  6,  136  pages. 

Bridgeport  (Conn.)  Life,  a  Saturday 
weekly,  issued  a  special  ISth  anniversary 
edition  of  104  pages  on  April  .S.  The 
edition  was  printed  on  cream-colored 
book  paper. 

ASSOCIATIONS 

A  SSOCIATED  PRESS  CLUB  of 
North  Carolina  met  in  Fayetteville, 
Tuesday,  April  8.  There  were  present 
27  editors  and  publishers,  repre.senting 
17  daily  newspapers. 

Spring  meeting  of  the  M.\inf.  D.mly 
Newspaper  Ass(X'iatiox  was  held  .)pril 
9  in  Bangor  with  si.x  papers  represented 
and  at  which  time  matters  of  interest  to 
the  members  were  discussed.  H.  E.  Moo- 
berry  of  Portland,  Maine,  correspondent 
for  the  .Associated  Press  was  present 
as  a  guest. 

Detroit  .Adcrakt  Cu  b  which  has 
1,000  members  is  now  installed  in  its 
new  quarters  on  the  22nd  floor  of  the 
Book  Tower,  Detroit  after  a  formal 
opening.  One  of  the  main  attractions 
of  the  clubroom  is  a  special  advertising 
reference  library. 

M.  M.  Richardson  was  re-elected  pres¬ 
ident  of  the  Pressmen’s  Union  No.  18, 
Memphis,  this  week,  without  opposition. 
The  new  vice-president  is  A.  R.  Xiques. 
and  Kay  Brown  was  re-elected  financial 
secretary  for  the  12th  time. 

An  “All- Alabama”  newspaper  name 
will  be  selected  as  one  of  the  features  of 
the  second  annual  .Alabama  Press  In¬ 
stitute  to  be  conducted  at  the  .Mabama 
polytechnic  Institute,  Aug.  14-16. 

Mrs.  J.  Edward  Murray  has  been 
elected  president  of  the  Denver  PRiiii 
Council  for  the  third  time.  She  was 
the  unanimous  choice  for  the  office. 

Pittsburgh  .Aiivertising  Club  will 
open  its  third  annual  exhibit  of  advertis¬ 
ing  displays  at  Kaufmann's  auditorium. 
April  28  to  May  2.  .Arrangements  are 
now  being  made  by  the  cf>mmitt«5  m 
charge,  headed  by  Benjamin  I.  Davis.  Jr., 
to  exhibit  the  displays  of  all  advertisers, 
whether  members  of  the  club  or  not. 


FLASHES 


.According  to  the  Literary  Digest,  the 
United  States,  like  ancient  (>aul,  is  dmd- 
ed  into  three  parts — dry.  moist  and  wet.— 
Florence  (Ala.)  Herald. 

.Admiral  Byrd  denies  that  he  h«  gi''’| 
away  .American  claims  to  land  in  Ai*^ 
arctica.  Real  estate  Ixiards  and  swer> 
for  homes  in  a  cool  climate  should  ta’ 
notice. — Boston  Transcript. 


.A  Texas  newspaper  has  a  Miss  U 
and  a  Miss  Huggins  on  its  staff.  Wn 
a  handicap  if  the  editor  contempla*^ 
arrti-petting  crusade. — Florence  (• 
Herald. 

It  user!  to  be  wine,  women  and 
but  now  it’s  rum,  rackets  and  ra 
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FRESNO  BEE  CIRCULATION 
PASSES  REPUBLICAN 


,  FRANWSCO 


;  O I  FPESNC 


0  Los  Anoeucs 


Sworn  Government  Circulation  State¬ 
ment,  Six  Months  Ending  March  31st  1930 


Fresno  Bee  -  30,071 
Republican  -  27,543 


Fresno  Bee 
Leads  by — 


2,537 


3a071 

daily  average  net  paid 


The  Largest  Circulation  in  Central  California! 

The  circulation  of  The  Fresno  Bee  in  Fresno,  the  hub  of  the  great  San  Joaquin  Valley  of  Cali¬ 
fornia,  is  gi'owing  by  leaps  and  bounds! 

In  a  little  more  than  seven  years  The  Fresno  Bee  has  grown  fi’om  a  new  publication — without 
previous  history  or  circulation — to  the  largest  daily  newspaper — morning  or  evening  iniblished 
in  Central  California  as  well  as  in  the  400-mile  stretch  between  Los  Angeles  and  San  Francisco. 

The  sworn  circulation  statement  of  The  Fresno  Bee  for  the  six  months  ending  March  31st,  1930, 
daily  net  paid,  shows  30,071,  leading  the  second  paper  by  more  than  2,.500. 

In  another  great  field  another  great  evening  newspaper  has  stepped  into  a  dominant  position. 
The  Fresno  Bee  excels  in  one  of  the  richest  territories  in  California. 


i 


Exclusive 
Bee  Features 


A  |)ennanent  cooking 
school  for  naU'onul  food 
advertisers. 

More  news  and  features 
regularly. 

The  largest  volume  of  ad-* 
vertising, 

A  lower  milline  rate, 
greater  circulation. 

The  only  radio  station  in 
its  territory, 

A  mid-week  auto  section, 

A  Sunday  Rotogravure 
Section, 

A  Sunday  Magazine  Sec¬ 
tion, 

A  tabloid  Sunday  Fai-m 

Section, 


For  the  First  Three  Months  of  1930 


To‘«l 

Advei  titing 


THE  BEE . 119,081  in. 

REPUBLICAN _  102,186  in. 

BEE'S  LEAD .  16,895  in. 


Total 

Local  Display 

70,879  in. 
45,447  in. 
25,432  in. 


Total 

Dept.  Stores 


Total 

News,  Features 


27,643  in.  232,630  in.  2,108  pages 
7,249  in.  161,491  in.  1,574  pages 
20,394  in.  71,131  in.  534  pages 


534  pages 


The  Fresno  Bee  established  its  leadership  in  1929  and  the  year  1930  is  prov¬ 
ing  practically  a  landslide  to  the  evening  field.  In  department  .“tore  adver¬ 
tising  alone  The  Bee  led  the  morning  paper  by  more  than  a  million  lines  last 
year  and  in  1930  practically  every  important  classification  shows  a  prefer¬ 
ence  for  the  evening  newsi)aper. 

One  of  McClatchy  Newspai)ers — Fresno  Bee,  Sacramento  Bee,  Mode.sto 
News-Herald— all  of  which  have  circulation  domination  in  their  fields  and 
cover  the  great  interior  basin  of  California  from  the  Oregon  line  to  the  Te- 
hachapi  Mountains. 


O’MARA  &  ORMSBEE 

.NATIONAL  REFRKSKNTATIVES 
New  York  Chicago  Detroit  Los  Angeles  S.in  Francisco 


THE  FRESNO  BEE 


Fresno,  California 
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INDIANA  EDITORS  ARE 
ACTIVE  IN  POLITICS 

ScTen  Present  end  Former  Newspeper 
Men  File  for  County,  State 
and  National 
Offices 


Names  of  Indiana  editors  and  former 
newspaper  men  were  prominent  among 
the  list  of  candidates  who  filed  for  the 
various  Congressional,  l^islative  and 
county  offices  for  the  primary  election 
when  the  list  was  completed  at  the  clos¬ 
ing  time  for  filing  last  week. 

Two  newspaper  men  filed  for  Con¬ 
gress,  and  a  number  of  others  filed  for 
state  representative  and  state  senator. 
Louis  Ludlow,  veteran  Washington  news¬ 
paper  correspondent  will  have  one  oppon¬ 
ent  on  the  Democratic  ticket  in  his  race 
for  re-nomination  for  Congressman  from 
the  Indianapolis  district.  Ludlow  was 
elected  by  an  overwhelming  majority  in 
1928  and  won  the  support  of  all  three 
Indianapolis  newspapers. 

Carl  L.  Houston,  editor  of  the  Marion 
Leader-Tribune,  and  former  paymaster 
in  the  national  House  of  Representatives 
filed  for  the  Democratic  nomination  for 
Congress  from  the  eleventh  district. 

Dean  L.  Barnhart,  editor  of  the 
Goshen  Democrat,  filed  for  state  senator 
from  Elkhart  county,  and  J.  Clayton 
Hughes,  another  Goshen  newspaper  man 
filed  for  state  representative,  both  on  the 
Democratic  ticket. 

Warren  Sampsel,  Indianapolis  news¬ 
paper  man  and  advertising  salesman  filed 
as  an  independent  candidate  on  a  “light 
wines  and  beer”  platform  for  Congress¬ 
man  from  the  Indianapolis  district. 

Curtis  White,  superintendent  of  the 
press  room  of  the  Indianapolis  Star  filed 
for  state  representative  from  Marion 
county. 

Thomas  C.  Batchelor,  fromerly  of  the 
staff  of  the  Jndiapanolis  Star,  filed  for 
renomination  for  state  representative. 
Batchelor  led  his  ticket  in  the  last  elec¬ 
tion. 

Edgar  A.  Perkins,  Sr.,  proofreader  on 
the  Indianapolis  Star  filed  for  state 
representative. 

The  Indiana  legislature  already  has 
several  newspaper  men  in  the  two  houses, 
Charles  R.  Morris,  editor  of  the  Salem 
Democrat,  is  a  member  of  the  senate; 
John  L.  Niblack,  formerly  of  the  staff 
of  the  Indianapolis  Times  is  in  the  senate 
and  George  L.  Saunders  of  the  Bluff  ton 
News-Banner  has  been  a  member  of  the 
House  of  representatives  and  is  a  candi¬ 
date  for  re-election. 

OHIO  TYPOS  MEET 

Will  Se«k  Five-Day  Week  Through 
Friendly  Negotiationa 

Friendly  negotiations  with  employers 
rather  than  an  aggressive  campaign  will 
be  the  method  used  by  Ohio  typo¬ 
graphical  unions  in  their  efforts  to  estab¬ 
lish  a  five-day  work  week,  it  was  decided 
at  the  closing  session  of  the  semi-annual 
State  typographical  convention  in  Marion, 
O.,  Sunday. 

Local  unions  will  name  committees  to 
carry  on  the  movement  on  the  contention 
that  the  sjiorter  week  would  bring  al)out 
stabilized  employment. 

The  conference  also  went  on  record  as 
favoring  payment  of  wages  based  upon 
mass  production,  opposing  a  proposed 
state  income  tax,  indorsing  an  old  age 
pension  bill  for  adoption  by  the  state 
legislature,  and  protesting  the  appoint¬ 
ment  of  John  J.  Parker  to  the  United 
States  Supreme  Court  on  the  grounds 
that  he  is  unfair  to  labor. 

Steubenville  was  selected  for  the  next 
convention  to  be  held  in  October.  A  state 
employment  agency  for  printers  will  be 
established  at  Canton. 

NEW  PLANTS  AND  EQUIPMENT 

T>IFLE  (Col.)  Telegram  has  put  in  a 
new  Duplex  Model  A  web  perfect¬ 
ing  press.  Walter  Lawson  Wilder,  edi¬ 
tor,  announced  that  the  Telegram  will 
become  a  daily  in  the  near  future. 


STAFF  MEETING 
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Big  murder?  No,  just  that  new  one  about  the  traveling  salesman 

Sketched  for  Editor  &  Publisher 

By  BOLTE  GIBSON,  Camden  (N.J.)  Courier  Post 


SCHOOLS 

PROFESSOR  JOSEPH  S.  MYERS, 

director  of  the  School  of  Journalism, 
Ohio  State  University,  has  returned  to 
the  campus  after  a  three  months’  vaca¬ 
tion  in  Windemcre,  Fla. 

Five  news  editors  from  whom  the  edi¬ 
tor-in-chief  for  the  1930-1932  Ohio  State 
Lantern  will  be  chosen,  have  been  named 
at  the  School  of  Journalism,  Ohio  State 
University.  They  are;  John  R.  Burk¬ 
hart,  Qeveland  Heights,  O. ;  Nicholas 
Mamula,  Clairton,  Pa. ;  Edwin  Schocii- 
leb,  Marysville,  O.;  James  R.  Rumble, 
Van  Wert,  O. ;  and  Winfield  C.  Dennis, 
Newman,  Ill.  All  are  juniors  in  the 
School  of  Journalism. 

Two  hundred  delegates  from  all  parts 
of  Olifornia  assembled  at  the  Univer¬ 
sity  of  (California  recently  for  the  fourth 
annual  high  school  journalistic  conven¬ 
tion  sponsored  by  Berkeley  chapters  of 
Sigma  Delta  Chi  and  Theta  Sigma  Phi, 
and  the  Associated  Students’  organization. 
Included  in  the  two-day  program  were 
addresses  by  Carle  Bennett  of  the  United 
Press  and  A.  C.  Bartlett,  president  of  the 
San  Francisco  Press  Oub,  and  a  round 
table  discussion  conducted  by  Joshua  Ep- 
pinger.  assistant  city  editor,  San  Fran¬ 
cisco  Examiner. 

John  T.  McAllister  of  Lexington, 
Mass.,  has  been  chosen  senior  associate 
editor  of  the  Amherst  Student,  Amherst 
College  undergraduate  newspaper,  with 
William  N.  Trull  of  Lowell,  Mass.,  as 
snorting  editor;  Arthur  D.  Baldwin, 
Springfield,  Mass.,  circulation  manager; 
and  Carroll  B.  Eddy,  Worcester,  and 
Courtlandt  W.  Piehlor,  Webster,  sopho¬ 
more  board  members. 

Purdue  University  chapter  of  Sigma 
Delta  Chi,  held  its  annual  gridiron 
banquet  recently  at  Lafayette,  with  the 
annual  razz  program  for  its  250  guests. 
Among  them  were  Edwin  V.  O’Neel. 
Indianapolis  Times,  national  president  of 
the  fraternity;  James  A.  Stuart,  manag¬ 
ing  editor  of  the  Indianapolis  Star  and 
former  national  president,  and  Don 
McClure,  feature  and  Sunday  editor  of 
the  Star. 

John  A.  Canning,  Jr.,  of  Albia  has 
been  named  editor  and  Robert  Stevenson 
of  Waterloo  has  been  made  business 
manager  of  the  Grinnell  College  Scarlet 
and  Black  at  Grinnell.  Iowa. 

Twenty-five  members  of  the  Printonian 
Club,  student  organization  of  the  printing 


and  journalism  department  at  South 
liakota  State  College,  will  leave  Brook¬ 
ings  April  23  for  (Dmaha,  on  their  third 
annual  tour  of  the  larger  printing  plants 
and  organizations  of  the  northwest.  Ex¬ 
penses  of  the  tours  are  defrayed  through 
campus  activities  of  the  club. 

Students  of  journalism  at  Ohio  Uni¬ 
versity,  Athens,  O.,  were  advised  by 
H.  E.  C.  Rowe.  Columbus,  O.,  .secretary 
of  the  Ohio  Newspaper  Association  to 
work  a  year  on  a  country  weekly  news¬ 
paper  following  graduation  before  seek¬ 
ing  a  position  on  a  metroplitan  daily  at  a 
meeting  of  Delta  tiamma  Mu,  men’s 
journalistic  fraternity,  and  Sigma  Rho, 
women’s  journalistic  sorority,  April  6. 

More  than  .50  editors  and  publishers 
of  weekly  newspapers  in  Wisconsin 
have  already  indicate  their  intention  of 
attending  a  two-day  conference  May  9 
and  10  at  the  University  of  Wisconsin 
under  direction  of  the  School  of  Jour- 
nali.sm  and  the  Wisconsin  Press  Asso¬ 
ciation. 

WILLIAMS  IN  BERMUDA 

George  O.  Williams,  managing  editor 
of  the  Albany  (N.Y.)  Titnes-Union.  is 
on  a  two  weeks’  vacation  trip  to  Bermuda 
with  Mrs.  Williams  and  their  son. 


DAILY  TEACHING  FTS 
RURAL  WRITERS 

Hope  (Ark.)  Daily  Star  Hold*  Oae- 
day  “School” — Offering  Cask 
Prizes  for  Most  Im¬ 
provement 

Its  rural  correspondents,  whose  chief 
output  consists  of  “personal”  items,  are 
to  be  converted  into  a  real  news-gath¬ 
ering  organization  by  the  Hope  (Ark.) 
Daily  Star. 

Co-operating  with  the  University  of 
Arkansas,  the  Star  held  a  School  for 
Rural  Correspondents  at  Hope  Satur¬ 
day,  April  12,  followed  by  a  luncheon 
at  which  the  correspondents  were  the 
guests  of  the  newspaper.  The  rural 
news-writers  were  instructed  by  Ken¬ 
neth  B.  Roy,  agricultural  editor  of  the 
university,  in  the  development  of  special 
stories  from  the  work  of  the  county 
farm  and  home  demonstration  agents. 

Alex.  H.  W'ashburn,  editor  and  pub¬ 
lisher  of  the  Star,  announced  cash  prizes 
for  the  best  rural  correspondent’s  work 
in  the  next  six  months.  The  writers  will 
be  graded  on  a  total  of  1(X)  possible 
points,  50  points  for  improvement  in 
the  general  handling  of  news,  25  points 
for  the  number  of  stories  written  aside 
from  the  usual  column  of  personal  activ¬ 
ities,  and  25  points  for  the  number  and 
quality  of  stores  written  on  agricultural 
and  home  demonstration  subjects. 

The  correspondents  will  paste  up  a 
complete  report  of  their  work  each 
month  and  mail  it  to  the  newspaper  of¬ 
fice,  which  will  forward  .the  reports  to 
Fayetteville,  Ark.,  to  be  graded  by  Mr. 
Roy  at  the  university.  A  second  school 
and  luncheon  will  be  held  Oct.  18,  when 
the  grades  will  lie  announced  and  the 
prizes  awarded. 

The  Star  has  30  correspondents  in  four 
Southwest  Arkansas  counties,  to  which 
special  office  bulletins  are  mailed 
monthly. 

EXCHANGES  SCOPE  BROADENED 

Exchanges,  formerly  an  organ  of 
confidential  communication  for  execu¬ 
tives  of  the  Hearst  organization,  was 
recently  expanded  to  be  published  as  a 
trade  paper  of  general  distribution 
among  all  Hearst  employes.  News  of 
the  organization  as  well  as  ideas  and  in¬ 
spirational  articles  are  carried  in  each 
issue.  It  is  published  every  two  weeks 
and  E.  M.  Carney,  promotion  manager 
of  the  Hearst  Newspapers,  is  editor. 
The  first  issue  appeared  last  week 

NEW  PUBLICATIONS 

Huron,  S.  D.,  has  a  new  weekly 
newspaper,  the  Beadle  County  News, 
published  by  J.  C.  and  L.  E.  Giles. 

A  new  newspaper  has  made  its  ap¬ 
pearance  at  Carrollton,  Ky.,  called  the 
Standard  Review'.  It  is  edited  by  VV.  !■ 
Barker.  The  Peoples  Tribune,  edited  by 
W.  M.  Likens  &  Sons,  at  that  city,  sus¬ 
pended  several  weeks  ago  and  Mr.  Barker 
has  taken  over  the  plant. 


Hotaling’s  News  Stand 

IN  NEW  YORK 

At  the  North  End  of  the  Times  Building 
Broadway  and  Forty-third  Street 

Sells  more  out-of-town  newspapers  than 
any  other  news-stand  in  America 

-Parhaps  tha  maat  ceamapalitan  spot  io  New  York  City  is  Forty-third 
and  Broadway.  .  .  Hare  is  a  mammoth  aows-staad  which  sells  newspapers  from 
every  city  in  the  world.  .  .  Every  town  has  similar  stands,  but  none  as  bufs  ss 
this,  and  none  as  variod  and  as  picturesque  in  its  patrenaze.- 

— Boston  Trmmteript,  Oet,  39,  1931. 
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IMPORTANT 

PRE-CONVENTION 

NOTICE 

The  Powers  Photo  Engraving  Com¬ 
pany  will  exhibit  during  Convention 
Week  on  the  10th  floor  of  the  New  York 
Herald  Tribune  Building,  240  West  41st 
Street,  New  York  City. 

The  Most  novel  photo  engraving  plant 
ev'er  assembled  in  complete  operation. 

Newspaper  plates,  for  the  first  time  in 
history,  photographed  and  etched 
mechanically. 

Any  publisher  who  leaves  New  York 
City  without  witnessing  the  'performance 
of  this  novel  equipment  will  leave  out 
the  best  story  that  might  be  told  upon 
his  return  home. 


>  - 


S.  F.  NEWS  BUYS  BULLETIN  BUILDING 


Former  home  of  the  San  Francisco  Bulletin  ^hich  has  been  purchased  by  the 
San  Francisco  Daily  News. 


pURCHASE  of  the  buildinp^  formerly 

occupied  by  the  San  Francisco  Bul¬ 
letin  has  been  announced  by  the  San 
Francisco  Xczcs,  Scripps-Howard  news¬ 
paper. 

The  News  will  move  from  its  present 
location  at  Ninth  and  Folsom  streets  to 
the  new  quarters  at  Fourth  and  Mission 
streets  alKiut  Sept.  1,  it  was  stated. 

Plans  and  preliminary  construction 
work  on  a  new  plant  for  the  News  on 
Howard  street,  adjoining  the  present 
home  of  this  paper,  have  been  cancelled. 

The  Bulletin  building  was  built  in 
1926  by  A.  Aronson  and  leased  to  the 
newspaper  which  last  September  was 
purchased  by  and  merged  with  the  San 
Francisco  Call,  forming  the  San  Fran¬ 
cisco  Call-Bulletin. 

Aronson  sold  the  building  direct  to  the 
News  for  a  consideration  reported  to  be 
in  the  neighborhood  of  $.S00,(XX).  The 
structure  is  six  stories  in  height,  with  75 
foot  frontage  on  Mission  street  and  a 
depth  of  160  feet. 


c 


_  '.'by  the  rorrtpany  We 


^^^nothci  Qeal  Publisher. . 

Few 

but  now.  that  the  campaign  '*  >*  /’.^^at  the  Partlowe  Plan 

other  publishers,  we 

would  do.  We  are  proud  to  ^ho  have,  been  con- 

leried  t^the  ParUowe  Plan  of  circulation  building. 


Cihp  (Charles  iartloute  (Hompanii 

Hember ,  Better  Business  B  urea  u  ^ 


CAPTURES  ALL  RECORDS 

San  Francisco  Examiner  Wins  Four 
Hearst  Classified  Trophies 

All  classified  advertising  records  for 
Hearst  newspapers  during  1929  were  won 
by  the  San  Francisco  Examiner,  it  was 
recently  made  known,  when  four  plaques, 
trophies  for  various  branches  of  en- 
dea-.or,  were  awarded  that  newspaper. 
Each  year  these  plaques  are  awarded  to 
the  individual  newspapers  in  the  organ¬ 
ization  as  recognition  of  their  supremacy 
in  the  different  phases  of  classified  ac¬ 
tivity,  according  to  Ralph  S.  Thompson, 
classified  promotion  manager  of  the  Ex¬ 
aminer. 

The  awards  are  for  the  best  all-around 
record,  greatest  linage  increase,  greatest 
increase  in  number  of  advertisement  and 
largest  revenue  gain. 

“\Ve  are  naturally  very  pleased  at  this 
recognition,”  C.  A.  Sternberger,  classi¬ 
fied  manager  of  the  Examiner  told  Edi¬ 
tor  &  , Publisher,  “but  equally  encour¬ 
aging  is  the  commentary  on  San  Fran¬ 
cisco  business  conditions.” 

ADDING  EDITIONS 

Effective  April  15,  the  Reading  (Pa.) 
Eagle  started  to  issue  two  new  editions 
which  will  appear  daily  except  Sundays. 
The  first,  a  market  edition,  will  go  to 
press  about  5  o’clock,  containing  final 
stock  quotations  and  curb  exchanges,  as 
well  as  bond  lists,  and  bulletins  on  early 
baseball  games,  and  other  sports.  The 
.second,  at  6  o’clock,  will  be  a  sports 
final. 

WRITERS’  PLAY  PRODUCED 

“Let’s  Pretend,”  a  three  act  play 
\yritten  by  Mrs.  Wayne  Sprague  (Pris¬ 
cilla  Wayne)  of  the  Dcs  Moines  (la.) 
T  ribunc  staff  and  Wayne  Weishaar, 
former  dramatic  editor  the  the  Tribune 
and  now  a  reporter  for  the  New  York 
Herald  Trilnine,  was  presented  by  a 
stock  company  in  Des  Moines  the  week 
of  April  13.  Weishaar  motored  to  Des 
Moines  with  his  wife  to  see  the  pro¬ 
duction. 


nVE  ARE  PROMOTED  ON 
MEMPHIS  DAILY 

A.  W.  Elliott  Become*  M.  E.  of  Pre** 

— Scimitar  Succeeding  Mill* _ 

Eugene  Fi*her  Named  City 
Editor 

(By  telegraph  to  Editor  &  Publisher) 

Memphis,  Tenn.,  April  17. — Promo¬ 
tions  of  five  members  of  the  editorial 
staff  of  Memphis  Press-Scimitar  were 
announced  Thursday  by  T.  E.  Sharp, 
editor.  Allen  W.  Elliott  becomes  man¬ 
aging  editor,  succeeding  James  E.  Mills, 
Jr.  Mills  joins  the  editorial  staff  of  the 
Birmingimn  Post,  a  Scripps-Howard 
daily. 

C.  Eugene  Fisher  becomes  city  editor 
of  Press-Scimitar,  succeeding  John  P. 
Fletcher.  Fletcher  joins  the  editorial 
staff  of  the  Buffalo  Times,  also  a 
Scripps-Howard  daily.  Edward  Mc- 
Cluskey  becomes  assistant  city  editor,  a 
position  that  until  Thursday  was  held  by 
Fisher. 

Elliott  came  to  Memphis  in  1922  as  a 
reporter  on  the  Memphis  Press,  of  which 
Sharp  was  editor.  That  same  year  he 
was  appointed  managing  editor  of  the 
Press. 

Later  Elliott  covered  assignments 
for  Scripps-Howard  on  the  Pacific  coast 
and  was  connected  with  the  New  York 
World,  New  York  Daily  Mirror,  the 
American  Weekly  and  International 
News  Service.  Elliott  returned  to  the 
Memphis  Press- Scimitar  a  year  ago. 

Fisher’s  first  newspaper  job  was  on 
the  Wichita  Beacon  in  1917-18.  In  1923 
he  entered  the  University  of  Missouri. 
He  came  to  Memphis  in  December,  192.i, 
joining  Memphis  Press  as  reporter. 
With  consolidation  of  the  Press  and 
News-Scimitar  he  became  assistant  city 
editor. 

McCluskey  came  to  Memphis  from 
the  Burlington  (la.)  Hawk-Eye,  where 
he  was  city  editor.  He  is  a  graduate  of 
the  University  of  Missouri. 


A  new  12  unit  Goss  high  speed  press 
and  other  plant  equipment  now  under 
construction  will  be  delivered  direct  to 
the  Mission  street  location. 

Pacific  Coast  headquarters  of  the 
United  Press  Associations  will  be  trans¬ 
ferred  to  the  new  home  of  the  News. 

STUDENTS  VISIT  NEW  YORK 

A  field  trip  to  New  York  was  made 
.\pril  14  to  16  by  a  group  of  journalism 
students  of  Lehigh  University.  On  the 
first  day  they  visited  the  International 
News  Service  offices,  the  Mergenthaler 
Linotype  Company  factory,  the  City 
News  Bureau,  and  the  new  plant  of  the 
Daily  News.  Tuesday  they  w-ent  through 
the  Times  plant,  were  guests  of  Editor 
&  PuBi.iSHER  at  luncheon,  and  visited  the 
editorial  offices  of  Harper’s  Magazine, 
Their  itinerary  of  Wednesday  included 
visits  to  the  offices  of  the  NEA  Service, 
United  Press.  Ivy  Lee  Public  Relations, 
King  Features  Syndicate,  and  the  News¬ 
paper  Institute  of  America. 


THE  PHILADELPHIA  RECORD 

announces  the  appointment  of 

THE  KENNEDY  COMPANY 
as  special  representatives  in  the 
TRAVEL  and  RESORT  FIELD 


1929  Lineage 

Hotels  and  Resorts .  198,281 

Railroads .  97,122 

Steamships  .  89,877 

Tours .  18,512 

Local  Transportation .  20,632 

Total  Transportation .  226,143 

Total  Hotels,  Resorts  and  Transportation  424,424* 

The  unusual  facilities  of  The 
Record’s  Travel  and  Resort 

Bureau  are  at  the  service  of 
advertisers. 

This  Bureau  is  25  years  old  and 
is  recognized  as  one  of  the  most 
complete  in  America. 

THE  PHILADELPHIA  RECORD 

*Media  Records 


SmtK  Floor  Occidental  Building 


Indianapolis. i 


JC/Conomy  demands 

electric  heating  equipment  for  stereotype  metal 


Overload  protection  is  provided  by  means  of  a  dual  con¬ 
troller,  assembled  in  a  steel  cabinet,  mountable  on  any 
convenient  wall  or  column. 

The  combination  of  Westinghouse  quality  equipment, 
specifically  adapted  by  Cline  experts  to  use  in  publishing 
plants — of  which  this  electric  heating  equipment  for 
stereotype  metal  is  an  example — represents  an  oppor¬ 
tunity  for  publishers  to  obtain  an  unusually  comprehen¬ 
sive  service  of  general  economy. 

When  considering  electrical  equipment  of  any  kind,  get 
in  touch  with  Cline  Electric  Manufacturing  Company, 
111  West  Washington  St.,  Chicago,  111.,  or  the  near- 
\  est  Westinghouse  office. 


Economy  and  reliability  in  newspaper  publishing 
demand  more  than  ordinary  equipment.  The  speed 
and  emergency  requirements  call  for  apparatus  that  will 
stand  up  under  severe  operating  conditions  and  that, 
above  all,  is  dependable. 

Cline-Westinghouse  electric  heating  equipment  for  stereo¬ 
type  metal  is  an  outstanding  contribution  to  the  efficiency 
and  economy  of  publishing  plants.  With  it,  the  tempera¬ 
ture  is  at  all  times  accurately  maintained  by  thermostatic 
control,  so  arranged  that  the  power  is  automatically  cut 
off  except  when  needed  to  heat  the  metal.  The  heat  is 
applied  directly  to  the  metal,,  not  through  the  pot,  thereby 
preventing  cracked  pots.  There  are  no  gas  fumes 
nor  danger  of  fire  or  explosion  from  gas  or  oil.  / 


Wbstinghoi^ 


XCTRiCfS 

IFG.CO. 

I  c  A  «  o  y 

_ _  >»llTIN»HOU«r 
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THE  CniCAGO  DAILY  XEWS 

DAILY  NEWS  PLAZA,  CHICAGO 


orricc  or  tme  publismer 


400  WEST  MAOISON  STREET 


March  19,  19S0 

Mr.  iUV.Ball, 

R.Hoe  &  Company 
hew  Yoric  City. 

Dear  Ball: 

After  The  Chicago  Daily  Rews  decided  on  Hoe 
presses  for  its  new  plant  we  built  an  experimental  building 
for  the  purpose  of  determining  the  design  oi  press  to  be  used 
in  our  new  building.  Ve  conceived  the  idea  of  a  double  deck 
straight  line  press  that  would  be  very  economical  of  space  and 
which  wo\ild  be  fed  with  paper  from  above*  and  below.  The  con¬ 
ception  of  this  press  was  a  radical  departure  in  press  design. 

Ten  units  of  this  design  were  erected  in  oiir  experimental  build¬ 
ing.  As  a  result  of  the  building  of  this  press  R.  Hoe  &  Com¬ 
pany  worked  out  an  improvement  feeding  all  the  paper  from  below 
and  lowering  the  plate  cylinders  to  one  level  which  became  the 
present  super-production  Hoe  pres.s.  Two  press  units  occupy  the 
space  of  one  and  thereby  reduce  and  simplify  the  working  parts 
and  shorten,  paper  leads. 

Although  we  have  only  been  in  our  main  plant  since 
June  we  have  operated  the  North  Side  press  room  with  ten  units  of 
this  design  of  press  since  January  1929. 

After  10  months  of  operation  there  we  are  very  well 
satisfied  with  this  new  design.  As  far  as  I  can  find  out  w^  are 
getting  a  net  production  equal  to  or  better  than  that  obtained  by 
any  other  newspaper  in  the  United  States.  Over  a  period  of  four 
weeks,  for  example,  including  weekly  runs  of  64  to  bO  pages,  we 
have  had  a  net  production,  including  changes  of  paper,  breaks,  etc. 
of  over  27,000  per  hour  ana  some  days  we  have  netted  31,000,  which 
I  believe  is  a  greater  net  production  than  that  of  any  presses 
having  a  theoretical  speed  of  frcxn  60,000  to  65,000  per  hour  while 
our  maximum  is  46,000. 

One  of  the  reasons  for  getting  this  high  net  produc¬ 
tion  is  that  the  ''leads”  are  shorter  than  In  any  other  design  of 
press.  Thqy  can  be  led  through  in  half  the  time  it  takes  on  the 
other  standard  design  of  press.  We  have  printed  as  high  as  eighty 
pages  on  all  of  these. presses  in  one  operation. 


Sincerely  yoiirs. 


SUPE 
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R.  HOE 

138TH  STREET  ANDE' 


BOSTON 
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THE  NEW  PLANT  OF  THE  CHICAGO  DAILY  NEWS 


•,  INC., 

YORK  CITY 
new  ORLEANS 


CHAIN  STORE  SITUATION 
SURVEYED  BY  DAILY 


ATWOOD  ANALYZES 
NEWSPAPER  WORK 


WHO’S  CUCKOO? 


Oklahoma  City  Time*  Sent  Mi>n  Over 
State  to  Report  “Battles”  Being 
Waged  in  Various  Cities — 
Both  Sides  Presented 


Gannett  Executive  Finds  It  Pa 
the  “Three  Test*  of  Any  Job' 
in  Talk  to  Journalism 
Students 


Taking  heed  of  the  “chain  store  fight" 
rumblings  that  are  prevalent  throughout 
the  midwest  and  south,  the  Oklahoma 
City  Times  recently  completed  an  ex¬ 
tended  survey  of  the  "tight”  in  Okla¬ 
homa. 

The  paper  published  an  unbiased  series 
of  11  stories,  covering  the  situatiejn  from 
lx)th  sides  as  it  affects  Oklahoma.  The 
survey  was  made  and  the  stories  written 
by  Harold  Mueller,  of  the  Times  city 
.staff. 

In  making  the  survey,  Mueller  made  a 
trip  around  the  state,  visiting  all  cities 
where  the  situation  was  acute.  He  talked 
to  independent  merchants,  chain  store 
managers  and  executives,  chamber  of 
commerce  officials  and  civic  leaders. 

Conversational  discussions  were  given 
pr(jminence  from  both  sides  in  the  series. 
Successes  and  failures  of  businesses 
were  noted.  Where  one  side  or  the  other 
made  charges  against  the  opposite  camp, 
Mueller  made  an  investigation  to  see  on 
what  basis  the  charges  were  made.  He 
bought  groceries  and  other  staples  at  in- 
deiKMident  and  chain  stores  and  in  the 
series,  compared  prices  and  quantity. 

Local  boycotts  were  found.  Civic  up¬ 
heavals  were  uncovered.  Price  wars  in¬ 
dulged  in  between  independents,  as  well 
as  Ix-tween  independents  and  chain  stores, 
were  described. 

In  his  concluding  story  of  the  series, 
Mueller  summarized  his  findings,  and 
said  that  besides  a  few  local  eruptions, 
about  all  the  rumblings  amount  to  thus 
far,  except  political  propaganda  material 
for  a  campaign  year,  “the  agitation  is 
mostly  pitched  on  propaganda,  with  much 
to  be  said  on  both  sides,  and  most  of  it 
being  said.” 


W  hat  he  called  “three  tests  of  any  job” 
were  applied  to  the  work  of  newspaper 
making  by  M.  V.  Atwood  of  Rochester 
at  a  convocation  of  the  department  of 
journalism  of  Syracuse  University, 
recently. 

Mr.  Atwood  is  associate  editor  of  the 
Gaiuiett  group  of  sixteen  newspapers 
published  in  New  York,  New  Jersey  and 
Connecticut. 

By  all  three  tests  he  found  newspaper 
work  a  desirable  vocation,  one  in  which 
one  may  at  least  make  a  living  with  some 
hope  of  more  substantial  reward.  By 
the  second  test  he  found  it  interesting 
and  far  from  monotonous,  but  calling  for 
application  and  devotion  which  makes  it 
a  calling  only  for  a  genuine  devotee. 
By  the  third  test  he  found  it  eminently 
worth  while. 

In  newspaiver  work,  he  said,  a  person 
must  l)e  Ixyth  a  realist  and  an  idealist, 
for  the  newspaper  is  not  a  divine  insti¬ 
tution,  but  a  most  decidedly  human  one. 
It  is  made  by  human  beings  with  human 
frailities  for  human  beings  with  frail- 
ities.  It  is  a  business  enterprise  as  well 
as  an  educational  institution. 

Mr.  Atwo<xl  said  he  had  no  sympathy 
with  those  who  prate  of  the  “good  old 
days  of  journalism.”  They  never  ex¬ 
isted.  The  newspaper  of  today,  he  de¬ 
clared,  prints  more  news  more  ol)jective- 
ly  tlian  ever  l)efore.  Those  who  com¬ 
plain  of  the  business  and  advertising 
domination  of  newspapers  forget  the  far 
more  sinister  political  domination  of  the 
newspapers  of  a  few  decades  ago.  You 
will  always  find,  he  said,  the  newspaiKT 
reflecting  the  dominating  interest  of  its 
age.  Ju.st  as  in  past  decades  political 
interest  dominated  America  with  a  con¬ 
sequent  multiplicity  of  columns  of  party 
propaganda,  much  of  it  actually  or  prac¬ 
tically  paid  for  by  politicians,  so  today 
we  see  the  business  interests  of  the  age 
reflected  in  the  columns  of  space  devoted 
to  paid  advertising  frankly  offered  as 
the  messages  of  those  who  have  things  to 
sell. 


SPONSORED  TRADE  EVENT 


Sketched  fur  Kiutok  &  I’eni.isiiKK 

By  HARRY  BRESSLER,  Dayton  (O.)  News 


Goldsboro  Argus  Had  Local  Merchant! 
Stage  Pre-Easter  Style  Shows 

Preliminary  field  work  by  the  Golds- 
horn  (N.C.)  News- Argus  covering  sev¬ 
eral  weeks,  resulted  in  the  merchants  of 
that  city  holding  spring  openings  and 
style  shows  recently,  and  in  a  special 
edition  that,  according  to  Talbot  Patrick, 
issued  during  the  period  editor  and  manager,  more  than  repaid 
1K74  1«8()  showed  more  or  less  deteriora-  the  paper  for  the  trouble  and  expense  the 
tion,  and  contained  in  most  cases  ground  promotion  work  required. 

Man  towns  in  the  vicinity  of  Golds- 
Itoro,  Mr.  Patrick  said,  had  Wen  putting 
on  Dollar  Days.  The  News-.\rgus  suc¬ 
cessfully  convinced  the  local  merchants 
that  the  period  before  Easter  was  the 
time  to  emphasize  style,  cleanliness,  and 
brightness,  rather  than  low  prices. 
its  own  expense  the  newspaper  helped  by 
publishing  announcements  of  the  spring 
openings  in  outside  newspapers. 

Dollar  Day  will  be  held,  Mr.  Patrick 
added,  at  a  suitable  time  after  Easter. 


near  future.  Among  the  facts  revealed 
was  the  evidence  that  while  in  the  iieriod 
covered  by  samples,  186()  1S8(),  a  transi¬ 
tion  toward  the  use  of  ground  wood  filx’r 
occurred,  the  modern  type  of  newsprint 
paper  composed  of  ground  wtxid  and  un¬ 
bleached  sulphite  filxT  had  not  yet  come 
into  existence. 

The  pajKTs 


VETERAN  M.  E.  HONORED 


High  Degree  of  Permanence  Found 
in  Paper  Made  of  Low-Grade 
Materials  in  1866 — Five 
Grade*  Observed 


H.  B.  Stitt,  Grand  Rapid*  Press,  Gets 
Surprise  Party  and  “Special  Edition” 

-An  unusual  “special  edition”  and  a 
party  at  the  home  of  the  general  man¬ 
ager  were  the  ways  in  which  the  erlitor- 
ial  staff  of  the  Crand  Rapids  (Mich.) 
1‘ress  chose  to  honor  Harry  B.  Stitt’s 
35th  anniversary  as  managing  editor  of 
the  <laily.  The  party  was  held  at  the 
home  of  Charles  M.  Greenway. 

The  “siiecial”  was  given  over  entire  to 
remarks  about  the  veteran  editor.  It  was 
made  up  in  regular  newspaper  style  with 
many  stories,  all  of  them  referring  to 
Mr.  Stitt.  Instead  of  the  regular  four- 
em  dashes,  the  word  “Stitt"  was  used. 
There  were  numerous  photographs  of 
him  taken  in  other  days. 


\V.\suiNGT0K,  1).  C.,  April  16. — An 
examination  carried  on  by  the  paper 
lalxtratory  of  the  U.  S.  Department  of 
Standards,  reveals  the  fact  that  the  paper 
manufacturers  of  the  period  1866-1873  , 

made  a  very  durable  production.  All  the 
papt'rs  of  that  periiKl  examined  by  the  in¬ 
vestigators  were  in  excellent  condition 
and  were  composed  of  fibers  produced  by 
chemical  treatment  from  a  wide  variety 
of  materials,  such  as  rags,  esparto  grass 
straw  and  wood. 

Two  of  these  papers,  the  bureau  re- 
jxirts,  composed  entirely  of  esparto  grass 
filxr,  and  one  containing  80  per  cent  of 

straw  filxr,  are  of  particular  interest  as  _  ,  _  _ ^  ^ . . 

showing  that  papers  having  a  high  degree  ?123[0()6  less  “than  for  the  preceding 
of  permanence  were  produced  from  low-  year.  This  reflects,  in  part,  the  condi- 
grade  and  inexpensive  materials.  tions  which  prevailed  in  the  sulphite 

Color  and  strength  of  old  newspapers  pulp  market,  but  it  is  pointed  out  in  the 
in  relation  to  their  state  of  preservation,  report  that  sales  and  profits  were  also 
were  the  features  with  which  the  investi-  temporarily  reduced  through  the  diver- 
gators  concerned  tliemselves.  In  its  sion  of  part  of  the  company’s  prvKluction 
preliminary  report  on  these  examina-  from  one  market  to  another,  in  the  lat- 
tions,  the  Bureau  states  that  five  different  ter  part  of  the  year.  The  change  in 
grades  of  paper  were  observed.  The  best  marketing  arrangements  is  stated  to  be 
grade  was  designated  No.  1  and  the  already  working  out  beneficially, 
poorest  No.  5,  with  the  others  falling  in  The  balance  sheet  shows  maintenance 
order  Ixtween  these.  The  No.  1  papers  of  a  .satisfactory  working  capital  posi- 
were  in  excellent  condition,  having  good  tion.  Property  additions  made  during 
color  and  strength,  and  showing  little  1929  amounted  to  $216,546.  First  mort- 
evidence  of  deterioration  in  any  respect,  gage  bonds  outstanding  were  further 
The  No.  5  grade  was  badly  deteriorated,  reduced  by  ^S.fKX),  through  operation 
with  a  deep  brown  color  and  practically  of  the  sinking  fund.  The  company’s 
no  strength,  one  fold  being  enough  to  current  assets  include  Dominion  Govern- 
break  tliem.  ment  guaranteed  bonds  and  accrued 

Results  of  the  examination  will  be  pub-  interest  thereon  totalling  $246,375,  as 
lished  by  the  Bureau  of  Standards  in  the  against  $150,5(X)  the  year  before. 


PAPER  PROFITS  DECREASE 


THAYER  LEAVES  S.  W.  STRAUS 

Frank  Thayer,  for  the  last  five  years 
advertising  manager  and  public  relations 
director  of  S.  W.  Straus  &  Co.,  Chi¬ 
cago,  on  May  1  will  take  up  active 
duties  as  president  of  the  News  Adver¬ 
tiser  Company,  publisher  of  country 
daily  newspapers.  Mr.  Thayer  Ixgan 
his  publishing  organization  two  years 
ago,  when,  in  association  with  Joi‘1  R. 
Hill,  Kansas  City  banker,  he  purchased 
and  merged  the  Creston  (la.)  T.vemug 
News  and  the  Cresloii  Daily  Advertiser, 
forming  the  Creston  News  -Advertiser. 
Mr.  Thayer  was  also  connected  with  the 
Medill  School  of  Journalism  of  North¬ 
western  university  and  before  that  was 
a  member  of  the  editorial  staff  of  the 
Springfield  (Mass.)  Republican.  Chi¬ 
cago  offices  of  the  News  Advertiser 
company  will  be  at  33  North  La  Salle 
street. 
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MAINTENANCE 
MADE 
EASIER 

T he  new  swinging  keyboard, 
quick  removable  star  wheel, 
keyboard  rubber  roll  and  the 
unit  removal  of  key  bars  are 
typical  of  the  ease  and  facility 
of  all  Linotype  maintenance 
operations . 

Improved  design  has  made  maintenance 
easier  throughout  the  Linotype  of  today.  The  swing¬ 
ing  keyboard  is  one  major  in^ance.  The  quick  re¬ 
movable  ^ar  wheel  is  another.  Two  more,  which  are 
illu^rated  at  the  right,  are  the  keyboard  rubber  roll 
and  the  unit  removal  of  Linotype  key  bars. 

Many  other  in^ances  of  maintenance  ease  made  pos¬ 
sible  by  Linotype  design  are  shown  in  the  5  6 -page 
book,  ‘‘Linotype  Leadership.”  If  your  copy  hasn’t 
reached  you,  the  neared  Linotype  agency  will  be 
pleased  to  send  another.  No  obligation — ju^  write 
and  ask  for  it. 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  N.  Y.  •  SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED  •  TORONTO  2,  CANADA 

Representatives  in  the  Principal  Cities  of  the  World  Linotype  garahond  Family  53o.90.4-f 


The  entire  set  of  keyboard  key  bars  is  contained  in  a  frame,  as  illustrated, 
and  can  quickly  be  removed  as  a  unit  fur  cleaning  by  loosening  two 
screws.  This  great  time-saving  feature — another  exclusive  advantage 
made  possible  by  the  Llnotyf)e’s  swinging  keyboard — reduces  what  had 
previously  been  a  laborious,  irksome  task,  to  the  work  of  a  few  minutes. 

The  keyboard  rubber  roll  and  its 
shaft  may  be  quickly  and  easily  re¬ 
moved  by  juSl  loosening  one  screw, 
without  disturbing  or  removing 
the  gear  guard.  Replacing  the  rub¬ 
ber  roll  on  the  shaft  is  also  a  very 
simple  operation.  The  knurled  col¬ 
lar  A,  which  prevents  the  roll  from 
creeping,  may  be  loosened  by  a 
quarter  turn,  as  illustrated,  and 
be  quickly  removed.  The  roll  may 
then  be  taken  off.  The  knurled  col¬ 
lar  also  serves  as  an  oil  ring,  pre¬ 
venting  oil  from  reaching,  and 
damaging,  the  rubber  roll. 

^9TRADE^|^0^yP|g  MARK^ 
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PUBUSHER  mPEJ>  OUT 
CITY’S  $1,000,000  DEBT 

George  W.  Welsh,  Grand  Rapids’ 
“Dollar-a-Year"  City  Manager, 
Makes  Unusual  Record  in 
Year’s  Time 


George  W.  Welsh,  Grand  Rapids’ 
“dollar-a-year”  city  manager,  former 
lieutenant-governor,  publisher  of  the 
Grand  Rapids  Chronicle,  a  weekly,  and 
United  Weeklies — a  feature  service  sold 
to  weekly  papers  throughout  western 
Michigan — ^has  just  completed  a  remark¬ 
ably  successful  year  as  head  of  the  city 
government 

A  treasury  deficit  of  approximately 
$1,000,000,  under  which  the  city  was 
struggling  when  Mr.  Welsh  took  office, 
has  been  completely  wiped  off  the  books. 

Mr.  Welsh  surprise  practically  the 
entire  populace  of  Grand  Rapids,  includ¬ 
ing  the  two  daily  papers,  when  he  was 
elected  to  his  present  position  by  the 
city  commission  in  April,  1929.  Many 
dire  predictions  were  heard  regarding 
the  future  of  Grand  Rapids  when 
Welsh’s  selection  was  made  public.  The 
good  people  of  the  city  were  afraid  it 
had  bwn  delivered  into  the  hands  of  a 
designing  politician. 

Mayor  Elvin  Swarthout,  voicing  the 
general  alarm,  said:  “I’m  going  home 
to  pray,”  while  Fred  Locke,  retiring  city 
manager,  asserted  all  he  had  to  offer 
was  “a  hearty  laugh.”  Speculation  and 
misgiving  was  only  accentuated  when 
the  former  state  official  announced  he 
would  accept  only  one  dollar  of  the  $12,- 
000  salary  the  position  called  for. 

However,  the  man  who  once  sold 
papers  on  the  streets  of  Grand  Rapids 
as  a  means  of  livelihood  set  about  the 
job  of  running  the  second  largest  city  in 
Michigan  with  admirable  unconcern.  His 
first  move  to  lift  the  huge  deficit  was  to 
engage  the  services  of  George  H.  War¬ 
ing,  a  technical  expert,  to  serve  as  assist¬ 
ant  city  manager  at  a  salary  of  $11,999, 
or  the  balance  of  the  yearly  wage  stipu¬ 
lated  for  the  city  manager. 

Gradually  the  citizens  of  Grand  Rapids 
began  to  realize  that  Mr.  Welsh  had  an 
actual  genius  for  administration.  Count¬ 
less  steps  were  taken  to  reduce  expenses, 
including  the  abrogation  of  needless 
waste  and  the  dismissal  of  numerous  em¬ 
ployes. 

Duties  that  heretofore  had  overlapped 
were  combined  into  one  strong  unit, 
creating  greater  efficiency  and  less  ex¬ 
pense  to  the  taxpayers. 

Mr.  Welsh’s  great  test  occurred  April 
7,  when  all  the  candidates  he  backed  in 
the  city  general  election  were  returned  to 
office  by  handsome  majorities.  The  issue 
in  the  campaign,  although  kept  somewhat 
under  cover,  was  generally  understood  to 
be:  “Should  Mr.  Welsh  continue  at  the 
head  of  our  city  government?”  The  an¬ 
swer  was  an  emphatic  “Yes!” 

Primarily  a  newspaper  man,  Mr. 
\N’elsh  does  not  find  so  much  time  to 
drop  in  at  his  fine  publishing  plant  on 
Market  avenue  as  was  once  the  case. 
The  multifarious  problems  of  a  munici¬ 
pality  of  two  hundred  thousand  people 
preclude  his  doing  so,  but  first  and  fore¬ 
most  in  his  heart  is  the  rumble  of  the 
presses,  and  the  smell  of  printer’s  ink. 


PUNCH  IN  NEW  HOME 


Famous  British  Publication  Occupies 
Modern  Five-Story  Plant 

The  proprietors  of  Punch,  the  British 
humorous  weekly,  (Bradbury,  .\gnew  & 
Co..  Ltd.),  have  transferred  their  printing 
offices  and  plant  to  a  new  five-story  build¬ 
ing  in  Phoenix  place.  Mount  Pleasant, 
and  have  demolished  their  building  in 
Bouverie  street,  E.  C.,  just  off  Fleet 
street. 

.■Xn  outstanding  feature  of  the  building 
is  a  figure  of  Mr.  Punch  designed  by 
Sir  Bernard  Partridge,  famous  for  his 
cartoons  in  Punch,  which  occupies  a  cen¬ 
tral  niche  above  the  main  entrance,  repre¬ 
senting  this  well-known  character  stand¬ 
ing  bareheaded,  with  quill  and  crayon  in 
hand  and  holding  a  volume  of  the  pub¬ 
lication  associated  with  his  name. 


BATTLE  CREEK  DAILY  IN  NEW  HOME 


DISCUSSES  STORE  BUDGETS 


60  to  80  Per  Cent  of  Advertising 
Should  Go  to  Dailies,  Says  Buckley 

Direct  mail  advertising,  being  selective 
selling  to  carefully  hand-picked  groups 
of  customers,  or  selected  customers  who 
are  logical  buyers  of  price  and  quality 
merchandise  offered,  should  never  be  used 
to  supplant  or  take  the  place  of  news¬ 
paper  advertising,  for  whenever  that  has 
been  tried,  it  has  failed.  Members  of  the 
Chicago  Retail  Advertising  Institute  of 
the  Chicago  Evening  American  were  told 
this  week  by  Homer  J.  Buckley,  presi¬ 
dent  of  Buckley,  Dement  &  Co. 

“What  amount  of  the  retailer’s  ad¬ 
vertising  budget  should  be  allocated  for 
direct  by  mail  and  what  amount  for 
newspapers  depend  upon  the  type  and 
size  of  the  retail  store,”  Mr.  Buckley 
said.  “Large  department  stores  and  dry 
goods  stores  located  in  the  downtown 
central  buying  district  should  allocate  60 
to  80  per  cent  of  their  advertising  budget 
to  newspapers,  and  20  to  40  per  cent, 
depending  on  the  location  and  size  of 
the  store,  to  direct  mail  and  other 
forms.” 


Handsome  new  building  of  Battle  Creek  Enquirer  News. 


^HE  Battle  Creek  (Mich.)  Enquirer- 
■*-  News  has  moved  into  a  newly 
equipped  plant,  beginning  publication 
there  on  March  31.  The  Enquirer-News 
is  a  member  of  the  Federated  Publica¬ 
tions,  Inc.,  of  which  A.  L.  Miller  is  gen¬ 
eral  manager.  Work  of  moving  was  ac¬ 
complished  from  Saturday  to  Monday, 
without  a  break  in  the  publication 
schedule  of  the  paper,  the  daily  editions 
appearing  on  the  streets  at  the  customary 
time. 

The  new  plant  has  a  frontage  of  117 
feet  on  State  street  and  is  66  feet  in 
depth.  It  has  been  built  on  lines  of 
modern  newspaper  efficiency  throughout. 
The  press  room  has  been  equipped  with 
two  Duplex  presses,  twinned  together, 
permitting  of  individual  operation  or  in 
unison,  with  a  40-page  capacity. 

On  the  main  floor  of  the  new  building 
are  grouped  the  accounting,  circulation, 
classified,  and  display  departments,  to¬ 
gether  with  the  offices  of  the  publisher. 
The  suite  of  the  Federated  Publications, 
Inc.  is  located  on  the  second  floor.  In 
connection  with  it  are  the  audition  and 
operating  rooms  of  the  radio  station 
operated  by  the  Enquirer-News,  formerly 
WKBP,  but  recently  named  WELL. 

The  mailing  and  delivery  rooms  are  in 
the  basement,  together  with  the  storage 
rooms  for  paper.  An  elevator  runs  to 
the  press  room.  The  stereotyping  de¬ 
partment  is  in  the  rear  of  the  press  room. 
Opening  off  this  is  a  dressing  room  atul 
shower  bath  for  the  men.  The  compos¬ 
ing  room,  on  the  second  floor,  has  a  bat¬ 
tery  of  ten  type-setting  machines. 

The  Morning  Enquirer  was  established 
under  Joe  Cox,  who  was  later  to  be  the 
inventor  of  a  new  type  of  printing  press, 
leading  to  the  birth  of  the  Duplex  Print¬ 
ing  Press  Company,  of  Battle  Creek, 
Mich. 

The  present  publisher,  .X.  L.  Miller, 
came  to  Hattie  Creek  from  Kan.sas  to 
publish  a  model  newspaper  under  Mr. 

■  Shouldyou- 

■  visit _ 

The  New  York  American 
or  New  York  Sun 


C.  W.  Post  of  the  Postum  Cereal  Com¬ 
pany  in  *1910.  In  May,  1911,  the  Evening 
S'ews  was  established  as  a  companion 
publication  to  the  Morning  Enquirer,  and 
until  1919  when  the  papers  were  merged 
two  publications  a  day  were  is.sued  from 
the  one  plant.  The  present  Enquirer- 
News  is  an  evening  and  Sunday  paper. 

Leo  C.  Sheehan  who  began  work  as  a 
reporter  on  the  Evening-News,  is  manag¬ 
ing  editor  of  the  Enquirer-News. 

In  1920,  Miller,  with  H.  C.  Hank, 
bought  the  controlling  interest  in  the 
paper  and  moved  the  plant  to  the  build¬ 
ing  it  has  occupied  until  last  week.  In 
December,  1928,  the  Enquirer-News  be¬ 
came  affiliated  with  the  Lansing  (Mich.) 
State  Journal  and  the  Grand  Rapids 
(Mich.)  Herald  in  the  Federated  Publi¬ 
cations,  Inc.,  with  Mr.  Miller  as  presi¬ 
dent  and  general-manager. 


EDITOR  BREAKS  PARTY  JINX 

Frank  P.  Briggs,  editor  of  the  Macon 
(Mo.)  Chroniele-Hercdd,  holds  the  dis¬ 
tinction  of  being  the  first  Democrat  of 
Macon  to  be  elected  mayor  of  that  town 
in  48  years.  Mr.  Briggs  led  his  party 
to  victory  last  week.  Before  coming  to 
Macon,  six  years  ago  Mr.  Briggs  worked 
on  papers  in  Oklahoma  and  Missouri. 
He  is  a  graduate  of  the  school  of  jour¬ 
nalism,  University  of  Missouri.  He  is 
president  of  the  Macon  Business  Men’s 
club. 


PRINTING  FIRM  MOVES 

Bertsche  &  Cooper,  advertising  typog¬ 
raphers,  Chicago,  have  leased  the  entire 
third  floor  of  the  Seymour  building,  1S5 
East  Ohio  street,  for  ten  years  and  will 
occupy  the  space  with  the  offices  _Md 
plant  of  the  advertising  composition 
business. 


be  sure  to 
r  i.,  see  the  •  >• 

BLACK. 

&WHITE 

Contrast 
Matrix"! 


An  Ounce  of  Prevention 
is  worth 

a  Pound  of  Cure 

This  applies  to  Type  Metals 
as  well  as  Humans. 

rk.  RE  TORE  PLAN 

Keeps  vour  Type  Metal  at  peak 
efficiency  all  the  time 

Adopt  it  now  and  avoid  the 
worry,  annoyance  and  expense 
of  periodical  “doctoring” 

Details  on  request 

“  SIN'CE  1866” 

MERCHANT  &  EVANS  CO. 

PHIL.ADELPHIA 

MANUFACTURERS 
SPARTAN  TYPE  METALS 
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not  ^uess-work 

—  FA  C  TS  ! 


How  X 
to  Make 
Your  Own 
Telescope! 


For  a  number  of  days 

we  shall  run  articles  in-  ScicnCC — 11 

strutting  the  reader  how 

to  make  a  telescope  that  but  the 

will  really  produce  results. 

You  and  your  readers  will  find  mak< 

these  articles  as  fascinating  as  the 
first  instructions  in  the  making  of  a 
radio.  You  will  be  just  as  thrilled  in 
seeing  the  rings  of  Saturn  as  you  ever 
were  in  clamping  on  your  first  earphones.  ^ 
Daily  practical  articles  will  have  their  defi¬ 
nite  appeal.  Who  knows  but  what  another 
planet  may  make  itself  known  to  some  other 
amateur  astronomer? 


We  don’t  “suppose”  .  .  .  We  don’t  “surmise”  .  .  .  We 
know  the  background  of  each  story  we  by-line.  We 
are  specialists  in  the  syndicating  of  news  in 
V  science — not  re-hashed,  antiquated  copy,  ^ 


Striking 

Science 

Service 

Stories 


Earth  May  Have 


but  the  kind  of  scientific  news  that 


makes  headlines  in  your  paper. 


We  are  pioneering  in  this  field  this  year,  just  as  we 
gave  the  first  information  on  the  making  of  a  radio, 
the  making  of  model  airplanes,  and  last  year  the  mak¬ 
ing  of  a  radiovisor.  This  material  is  included  in  our 
Daily  Science  News  Bulletin. 


news  that  *  :  ’ 

Automatic  Radio  Station 

paper.  to  Broadcast  Arctic  Weather 

.  .  .  Ninth  Planet  Discovered 
in  Solar  System  .  .  .  Chemical 
Muffler  Removes  Poisonous  Auto 
Gases  .  .  .  Film  Phonograph  Plays 
Two  Hours  .  .  .  Telephone  Service  to 
South  America  .  .  .  Authoritative  State¬ 
ments  on  Fossil  Man  From  China  .  .  . 
Unknown  Element  No.  87  Located  in  Ores 
.  .  .  Full  Details  on  Parrot  Fever  .  .  . 
Amateur  Making  Largest  Telescope  .  .  .  3000 
Degree  Sleet  Storm  to  Make  Possible  Huge 
Telescope  Mirrors. 


The  latest  developments  in  science  are  thrilling  .  .  .  they  throb  with  life,  they  pulsate  with  the  drama  of  dis¬ 
covery  and  invention.  We  cover  all  the  sciences  and  give  you  and  your  readers  vivid  glimpses  into  the  whole 
wide  world  .  .  .  and  beyond.  Our  stories  appeal  to  the  youth  of  the  country  as  well  as  to  older  readers.  News 
in  science  is  most  important  and  Science  Service  is  the  only  organization  specializing  in  this  field  .  .  .  con¬ 
sequently  it  is  the  best  equipped  to  give  to  the  public  news  which  our  skilled  writers  comb  the  world  to  find. 
Scientists  of  note  know  we  will  not  garble  their  reports  .  .  .  therefore  they  cooperate  and  write  for  Science 
Service.  We  send  you  their  most  important  findings  in  both  our  mail  and  wire  service. 


May  we  serve  your  paper  with  this  expert  scientific  coverage? 


The  editorial  staff  of  Science  Service  is  composed  of  scientists 
trained  to  write  in  a  sparkling,  understandable  and  enjoyable 
style.  We  do  not  “double”  the  chemist  with  the  archaeologist, 
or  our  authority  on  medicine  with  our  astronomer,  because  we 
have  enough  of  a  writing  staff  to  cover  every  important  science. 
We  feel  that  the  news  in  science  can  only  be  covered  accurately 
by  scientifically  trained  men  and  women.  We  have  staff  writers 
in  Washington,  and  correspondents  in  centers  of  research 
throughout  the  world. 


SCIENCE  SERVICES 


The  foremost  activities  of  science  are  reported  daily  in  the  SCIENCE 
NEWS  BULLETIN,  containing  1000  words.  Spot  news  of  scientific 
conventions  and  phenomena  are  sent  by  TELEGRAPH. 

Know  the  “why”  of  weather  vagaries  through  the  daily  article  WHY 
THE  WEATHER.  Timely  nature  subjects  are  entertainingly  discussed 
every  day  in  NATURE’S  NOTEBOOK,  while  the  unusual  in  nature, 
told  in  ISN’T  IT  ODD,  makes  good  material  for  a  Sunday  feature. 

The  monthly  STAR  STORY  MAP  is  a  real  guide  to  the  activities  of  our 
heavenly  neighbors. 

SCIENCE  SHORTS  contains  45  fillers  that  interest  readers  as  well  as 
simplify  make-up.  Your  PHOTOGRAPHIC  needs  in  science  are  solved 
from  a  morgue  of  10,000  subjects. 


SCIENCE  SERVICE 


WASHINGTON,  D.  C. 

Drop  into  our  booth  number  8,  on  the  mezzanine  floor  of  the  Pennsylvania  Hotel,  during  the  newspaper  meetings,  April  21-25, 
inclusive.  Our  managing  editor,  Watson  Davis,  will  attend  that  he  may  talk  to  you  and  explain  to  you  some  of  the  wonders  of 
our  output.  Miss  Hallie  Jenkins,  Science  Service  sales  representative,  will  also  be  in  attendance. 
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The  Rapid  Spread  of  E 


Ifs  Faster Modern 

It^s  Cooler -If s  More  Uniform 

( 

Ifs  Cleaner- - -If  s  More  Economical 
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Electric  Stereotype  Melting 

A  General  Electric  Development 


\ 


Newspaper 

Location 

No.  of 
Fuimaces 

CALIFORNIA; 

Downtown  News 

Los  Angeles 

1 

CONNECTICUT; 

Post 

Bridgeport 

1 

Press 

Bristol 

1 

Courant 

Hartford 

2 

Times 

Hartford 

2 

Herald 

New  Britain 

1 

Register 

Torrington 

1 

Republican  &  American 

Waterbury 

1 

DISTRICT  OF  COLUMBIA: 
Post 

Washington 

1 

Public  Printer 

Washington 

1 

DELAWARE: 

Every  Evening 

Wilmington 

1 

FLORIDA; 

Times  Union 

Jacksonville 

1 

GEORGIA: 

Labor  Journal 

Atlanta 

1 

IDAHO; 

Daily  News 

Turn  Falls 

1 

ILLINOIS: 

Daily  News 

Chicago 

9 

Herald  &  Examiner 

Chicago 

2 

Oak  Leaves 

Oak  Park 

1 

Herald-Whig 

Quincy 

1 

Daily  Republic 

Rockford 

1 

INDIANA: 

News-Sentinel 

Ft.  Wayne 

2 

Journal -Gazette 

Ft.  Wayne 

1 

Post  Tribune 

Gary 

2 

Times 

Indianapolis 

1 

Palladium 

Richmond 

1 

IOWA: 

Register  &  Tribune 

Des  Moines 

1 

MAINE: 

Kennebec  Journal 

Augusta 

1 

News 

Portland 

1 

Press 

Portland 

1 

Sentinel 

Waterville 

1 

MARYLAND: 

Baltimore  Sun 

Baltimore 

2 

MASSACHUSETTS; 

Globe 

Boston 

3 

Post 

Boston 

1 

Enterprise 

Brockton 

1 

Gazette 

Haverhill 

1 

Transcript 

Holyoke 

1 

Eagle  Tribune 

Lawrence 

1 

Gazette 

Northampton 

1 

Berkshire  Eagle 

Pittsfield 

1 

Evening  News 

Quincy 

1 

Salem  News 

^lem 

1 

Telegram  Gazette 

Worcester 

2 

MICHIGAN; 

Detroit  Daily 

Detroit 

1 

News-Palladium 

Benton  Harbor 

1 

Daily  News 

Hillsdale 

1 

State  Journal 

Lansing 

1 

Evening  News 

Monroe 

1 

Daily  Press 

Pontiac 

1 

Newspaper  Location  Furnaces 


MISSOURI: 

Missourian 

Columbia 

1 

Star 

Kansas  City 

1 

News  Press 

St.  Joseph 

1 

NEBRASKA; 

Tribune 

Freemont 

1 

NEW  JERSEY: 

Times 

Montclair 

1 

Jerseyman 

Morristown 

1 

Star  l^gle 

Newark 

2 

NEW  YORK: 

Knickerbocker  Press 

Albany 

1 

Daily  Eagle 

Brooklyn 

3 

Times 

Buffalo 

1 

Star 

Long  Island  City 

1 

Gazette 

Niagara  Falls 

1 

New  York  Sun 

New  York 

4 

Telegram 

New  York 

1 

New  York  Times 

New  York 

6 

Herald  Tribune 

New  York 

4 

Daily  News 

New  York 

2 

Daily  Enterprise 

Saranac  Lake 

1 

OHIO; 

Times  Press 

Akron 

2 

Times  Scar 

Cincinnati 

3 

Post 

Cincinnati 

2 

Cleveland  Press 

Cleveland 

2 

Plain  Dealer 

Cleveland 

2 

Journal 

Hamilton 

1 

PENNSYLVANIA; 

Public  Opinion 

Chambersburg 

1 

Times 

Chester 

1 

Patriot  &  News 

Harrisburg 

2 

Plain  Speaker 

Hazelton 

1 

Daily  News 

Huntingdon 

1 

New  Era 

Lancaster 

1 

Record-American 

Mahanoy  City 

1 

Record 

Philadelphia 

3 

Daily  News 

Philadelphia 

1 

Evening  Bulletin 

Philadelphia 

2 

News 

Pottstown 

1 

Times 

Reading 

1 

Scranton  Times 

Scranton 

1 

Republican 

Scranton 

1 

Evening  Herald 

Shenandoah 

1 

Evening  Courier 

Tamaqua 

1 

Record 

Wilkesbarre 

1 

TENNESSEE: 

Times 

Chattanooga 

2 

UTAH: 

Standard  Examiner 

Ogden 

1 

Deseret  News 

Salt  Lake  City 

1 

WASHINGTON; 

Daily  News 

Longview 

1 

Spokesman  Review 

Spokane 

3 

Republic 

Yakima 

1 

WISCONSIN: 

Post-Crescent 

Milwaukee  Journal 

Appleton 

Milwaukee 

1 

3 

Record-  Herald 

Wausau 

1 

ELECTRIC 

SALES  OFFICES  IN  PRINCIPAL  CITIES 
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“EAT  MORE  CHICKEN” 
CAMPAIGN  IN  N.  Y. 

Poultrymen  Start  Co-operatiTe  Drive 
in  Dailies — Small  Space  Being 
Used  to  Stress  Present 
Low  Price 

A  newspaper  advertising  campaign  to 
increase  the  eating  of  chicken  began  in 
four  New  York  newspapers  early  this 

Cjliicicen  Is 
nufritlous, 
healthful 

right  nohf  mojf 
pewtmUtf pneed. 


SEES  BUSINESS  REVIVAL 

Oil  Burner  Executive  Says  His  Firm’s 
Advertising  Is  Up  60  Per  Cent 

The  Silent  Automatic  Corporation 
feels  so  hopeful  about  prospects  for  the 
current  year  in  the  oil  burner  industry 
that  its  advertising  and  promotional 
budget  is  nearly  60  per  cent  greater 
than  that  of  19^,  according  to  William 
F.  Tant,  president  of  the  company,  who 
attended  the  convention  of  the  American 
Oil  Burner  Association  in  Chicago  last 
week.  Mr.  Tant  expressed  the  opinion 
that  this  feeling  of  optimism  prevails 
throughout  the  industry. 

While  he  declared  it  difficult  to  say 
whether  general  business  is  picking  up, 
he  added  that  all  indications  point  to  a 
definite  improvement  in  the  last  half  of 
the  year  which  will,  in  all  probability, 
exceed  the  same  1929  period. 

Mr.  Tant  was  elect^  president  of  the 
Association  at  the  Chicago  convention. 

ISSUES  PROGRESS  SPECIAL 

The  Mi.  Carmel  (III.)  Daily  Republi¬ 
can-Register  recently  issued  an  “indus¬ 
trial  progress”  edition  to  emphasize  the 
oustanding  developments  that  are  being 
made  in  the  community  this  year.  The 
special  comprised  40  pages,  and  was  is¬ 
sued  in  five  sections.  A.  L.  Richmond 
is  editor  and  manager. 


CHICKEN 


One  of  the  Advertisements  in  the 
More  Chicken”  Campaign  in  New  York 

month  under  the  sponsorship  of  the  New 
York  Poultry  and  Game  Trade  Associa¬ 
tion.  In  small  space  but  large  type,  the 
advertisements  emphasized  the  slogan 
“Eat  Chicken.” 

No  attempt  is  being  made  to  use  a 
brand  name,  and  even  a  signature  is 
omitted.  At  ffie  Peck  Advertisii^  Agency, 
which  is  placing  the  campai^,  it  was  ex¬ 
plained  that  while  the  association  did  not 
control  the  whole  poultry  trade,  its  pro¬ 
portion  was  large  enough  to  justify  the 
spending  of  money  on  a  general  poultry 
campaign. 

Chicken  was  said  to  be  at  its  lowest 
price  in  years  in  the  New  York  market. 
This  appeal  is  to  be  used  largely  in  the 
advertising. 

The  president  of  the  association  is  M. 
C.  Durham,  403  West  14th  street.  New 
York. 


EDITOR  GETS  SCHOLARSHIP 

Otis  H.  Chidester,  editor  of  the  fVind- 
sor  (N.Y.)  Standard  and  the  Harpurs- 
ville-Nineveh  (N.Y.)  Standard,  weeklies, 
has  been  notified  by  the  Elepartment  of 
Education  at  Albany,  N.  Y.,  that  he  has 
been  awarded  a  $1,000  scholarship  in 
journalism  and  technical  printing  at  the 
Buffalo  State  Teachers’  College.  The 
scholarship  is  given  for  outstanding  work 
in  journalism  and  printing  over  a  period 
of  five  years  previous  to  the  award. 


GARRIOTT  SUCCEEDS  MICKEL 

V.  C.  Garriott,  former  employment 
manager  of  the  Employing  Printers 
Association  of  Chicago,  has  b^  selected 
as  the  successor  of  £  P.  (Dad)  Mickel, 
who  died  recently  following  an  automo¬ 
bile  accident,  as  secretary  of  the  Southern 
Master  Printers  Federation,  Nashville, 
which  carries  with  it  the  business  man¬ 
agement  of  the  Southern  School  of 
Printing,  Inc.,  Nashville.  Mr.  Garriott 
will  enter  on  the  job  about  May  1. 


CALKINS  DISCUSSES  “Consumers  are  going  to  demand  a 
ADVERTISING  TRENDS  advertising  is  being  devoted  to  produS 

-  from  force  of  habit.  There  are  more 

.  n  . ,  ,  than  40  advertising  brands  of  shavine 

Agency  President  Tell.  Piece  of  cream— all  of  them  good.  Most  of  their 

Paid  Space  in  Modem  Bu.ine*.  manufacturers  make  other  products 
— Say.  Physical  Volume  equally  good  which  the  public  does  not 

Important  about.  Why  not  advertise  matches? 

They  are  a  convenience  which  advertising 

-  could  improve.” 

^  ,  Declaring  that  an  advertising-conscious 

not  only  come  of  age,  public  was  another  factor  to  be 
lodated  itself  to  the  considered,  Mr.  Calkins  cited  the  fact 
business  by  taking  me  ^bat  mere  physical  volume  of  advertisine 
onfidence,  and  so  has  q£  tremendous  importance  and  h^ 
implete  instrument  for  been  the  principal  reason  for  the  growth 

•1  public  in  sales  of  such  products  as  Listerint 

Jmo  Calkins,  president  Lucky  Strikes  and  Eastman  Kodaks, 
ildOT,  New  York,  told  Other  commodities  might  be  pushed  in 
Chicago  Advertising  ^be  same  way,  he  said. 

’Come^of  Age^?’  “Advertising  has  most  emphatically 

,  ,  ,  come  of  age,  he  concluded.  It  is  so 

ly  of  the  consumer,  and  powerful  that  it  might  have  ironed  out 
ourth  estate.  We  daily  £be  recent  stock  market  slump,  and  can 
public  into  our  con-  jo  yet.  Many  advertisers  realize  this 
ed  young  investigators  acting  accordingly.  Every  penny 

to  door  gathering  con-  pj,^  guch  advertising  brings  returns." 

lestionnaires.  We  have  _ 

Drs  the  people  like  to 

colors  they  prefer  to  HELD  BUSINESS  SHOW 

tockings  ought  to  match  The  Redondo  Beach  (Cal.)  DoSy 
nakeup.  Consumption  Breeze,  Grail  R.  Fuller,  manager,  has 
mtually  shape  the  poli-  just  finished  its  first  annual  Motor  and 
acturing.  Household  Exposition. 

ONE  QUALITY 


Advertising  has  not  only  come  of  age, 
but  has  accommodated  itself  to  the 
present  stage  of  business  by  taking  the 
public  into  its  confidence,  and  so  has 
evolved  into  a  complete  instrument  for 
anticipating  and  formulating  public 
choice.  Earnest  Elmo  Calkins,  president 
of  Calkins  &  Holden,  New  York,  told 
members  of  the  Chicago  Advertising 
Council  recently.  His  subject  was, 
“Has  Advertising  Come  of  Age?” 

“We  face  the  day  of  the  consumer,  and 
must  bow  to  the  fourth  estate.  We  daily 
take  the  buying  public  into  our  con¬ 
fidence.  Lynx-eyed  young  investigators 
move  from  door  to  door  gathering  con¬ 
sumer  data  for  questionnaires.  We  have 
to  find  what  odors  the  people  like  to 
smell,  and  what  colors  they  prefer  to 
see,  and  whether  stockings  ought  to  match 
complexion  or  makeup.  Consumption 
engineers  will  eventually  shape  the  poli¬ 
cies  of  all  manufacturing. 


QUALITY  ECONOMY 


"PENNY  SAVING”  FALLACY 

Stereotype  mats,  wet  or  dry,  are  but  a  means  to  an  end — to  make 
possible  the  production  of  good  printing  plates. 

When  the  factor  uppermost  in  the  mind  of  any  mat  manufacturer  is 
to  make  mats  at  a  price,  quality  invariably  suffers. 

With  Certified  Dry  Mats  the  situation  is  very  simple.  Price  has  never 
been  a  factor  in  their  popularity.  Quality  is  the  sole  reason  for  the 
demand  for  them. 

While  Certifieds  cost  a  little  more  when  comparing  initial  prices  they 
are  actually  worth  much  more  when  comparing  the  final  results — 
your  printed  pages.  A  penny  saved  is  a  penny  earned;  quite  true, 
but  a  few  pennies  put  away  at  the  expense  of  good  printing  is  a  fal¬ 
lacy  and  not  an  economy. 

Events  during  recent  months  have  made  us  more  confirmed  than 
ever  in  our  belief  that  publishers  and  stereotypers  know  a  good  prod¬ 
uct  when  they  see  it  and  are  ready  to  support  it.  Quality,  like  water, 
^eks  and  finds  its  proper  level. 

We  respectfully  invite  you  to  become  acquainted  with  Certifieds  by 
trying  some  mats  in  your  own  plant,  under  your  own  working  condi¬ 
tions. 

You  will  find  that  while  there  are  many  dry  mats  there  is  only  one 
Certified.  You  will  also  find  that  paying  for  quality  is  true  economy. 

To  compare  is  to  know. 

CERTIFIED  DRY  AUkT  CXIRPORATION 

340  Madison  Avenue  ^  New  York.  N.Y 
Fo’chpendedih  sfereofyping  use  Certf^ed  Dry  Mats 

MAOe  INTMe  U&A. 
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Greater  Advertising  Revenue 
depends  upon 
Greater  Reader  interest 
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Nearly  every  school-book  is 
printed  from  type  fundamen¬ 
tally  the  same  in  construction 
as  Intertype  Ideal  News  Face. 


For  real  legibility,  ascenders 
and  descenders  must  be  nor¬ 
mal — as  in  Intertype  Ideal 
News  Face. 


“Varitone” — contrast  of  color 
in  letter  formation — gives  in¬ 
terest  and  legibility  to  Inter¬ 
type  Ideal  News  Face. 


Room  on  both  sides  of  letters 
makes  Intertype  Ideal  News 
Face  easier  to  read  and  easier 
to  stereotype. 


Intertype  Ideal  News  Face  is 
Just  normally  natural — natu¬ 
ral  readability  that  is  obvious 
to  the  average  reader. 


A  greater  range  of  sizes — 5  Vi 
to  11  point — and  more  com¬ 
binations  in  Intertype  Ideal 
News  Face. 


INTERTYPE  IDEAL  NEWS 
IS  MADE  ON  INTERTYPE 

matrices  that  are 

SMOOTH  RUNNING  ON 
ALL  LINE  COMPOSING 
MACHINES 


I  N  T  E  II T  Y  P  E 

IDEAL 

NEWS 

FACE 


Ijegibility  is  an  aid  to 
Ueader  Interest  and 
hegibUity  is  Another  Name 
tor  Ideal  News  Face 

Write  to  the  nearest  Intertype  ofl&ce  for  your  FREE 
copy  of  the  Intertype  broadside  entitled  “Greater 
Reader  Interest.” 

IIVTERTYPE  CORPORATION 

Brooklyn,  N.  Y.  360  Furman  St. ;  Chicago  130  North  Franklin 
St. ;  New  Orleans  816  Howard  Ave. ;  San  Francisco  152  Fremont 
St.;  Los  Angeles  1220  South  Maple  Ave.;  Boston  80  Federal  St.; 
Canada  Toronto  Type  Foundry  Co.  Ltd.,  Toronto;  London  and 
Berlin.  Distributors  throughout  the  world. 


SOME  OF  THE 
REPRESENTATIVE 
NEWSPAPERS  USING 
INTERTYPE  IDEAL  NEWS 

New  York  Times 
New  York  Sun 
Wall  Street  Journal 
Wall  Street  News 
Chicago  American 
Chicago  Herald-Examiner 
Albany  Times-Union 
Elmira  Telegram 
Detroit  Free  Press 
Detroit  Times 

New  Orleans  Times-Picayune 
Philadelphia  Bulletin 
Pittsburgh  Sun-Telegraph 
Camden  Daily  Courier 
Jersey  City  Journal 
Canton  (Ohio)  News 
Cleveland  Plain  Dealer 
Dayton  News 
Indianapolis  Star 
Davenport  Times 
Denver  Post 
Stockton  Record 
Bridgeport  Times  Star 
New  Britain  Record 
Macon  Telegraph 
Portland  (Maine)  News 
Duluth  News  Tribune 
Minneapolis  Journal 
Minneapolis  Daily  Star 
Kansas  City  American 
Omaha  World-Herald 
Milwaukee  Times 
Carolina  (N.  C.)  Times 
Chattanooga  News 
Dallas  Times  Herald 
Galveston  News 
Galveston  Times 
Galveston  Tribune 
Waco  News  Tribune 
Waco  Times  Herald 
Seattle  Daily  Times 
Spokane  Press 
Portland  Oregonian 
Mobile  Register 
Augusta  (Georgia)  Chronicle 
Montgomery  Journal 
Topeka  Daily  Capital 
Boston  American 
Milwaukee  Sentinel 
Portland  (Oregon)  News 
Lorain  Times-Herald 
Hollywood  Citizen 
Long  Beach  Sun 
Long  Beach  Press  Telegram 
Sacramento  Bee 
San  Bernardino  Sun 
Compton  News  Tribune 
Portland  (Oregon)  Telegram 
State  Journal,  Lincoln,  Neb. 
Beloit  (Wisconsin)  News 
West  Palm  Beach  Post 
Hot  Springs  Sentinel  Record 
Oklahoma  City  Leader 
Tallahassee  Democrat 


NO  STANDARDIZED  INTERTYPE  HAS  EVER  RECOME  ORSOLETE 


Text  set  in  Interiype  Ideal  Nevce.  Display,  Bodoni  Modern  and  Italic. 
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P.  O.  DEPARTMENT  OPPOSED  TO  RAISING 
RATES  ON  SECOND  CLASS  MATTER 

Postmaster  General  Brovm  Thinks  Present  Rate  High  Enough 
and  Suggests  Increasing  Charge  on  First  Class 
Matter — Questionnaires  Sent  to  Newspapers 


Bt  GEORGE  H.  MANNING 

Washington  Cofxespondsnt,  Editor  a  Publisher 


WASHINGTON,  D.  C,  April  16.— 
Post  Office  Department  is  gathering 
statistics  on  numerous  phases  of  handling 
of  second  class  mail  matter  to  fortify  it¬ 
self  against  any  demand  for  increased 
rates  for  carrying  newspapers,  magazines, 
etc. 

Postmaster  General  VV'alter  F.  Brown 
favors  increasing  the  rate  on  first  class 
(letter)  mail  to  2‘/i  cents  to  remove  the 
department's  annual  deficit  of  approxi¬ 
mately  .H),(XX),000,  but  is  opposed  to  dis¬ 


turbing  the  existing  rates  on  second  and 
third  class  and  parcel  post. 

The  statistical  matter,  chiefly  figures 
on  weight  and  volume  of  newspapers  car¬ 
ried  by  mail,  express,  baggage  car  serv¬ 
ice,  freight  and  motor  bus,  and  compara¬ 
tive  costs  to  the  newspapers,  is  being  col¬ 
lected  to  support  the  position  of  Post¬ 
master  General  Brown  that  to  increase 
the  postage  rates  on  newspapers  will 
drive  a  large  volume  of  that  traffic  to 
the  railroads  and  trucks  and  in  that  way 
still  further  increase  the  postal  deficit. 

It  was  for  the  purpose  of  carrying  out 
this  investigation  and  getting  the  facts 
and  figures  that  Postmaster  Gwerai 
Brown  recently  sent  a  questionnaire  to 
all  the  newspaper  publishers  in  this  coun¬ 
try  using  the  second  class  rates. 

It  requested  information  on  the  aver¬ 
age  number  of  copies  printed  daily  and 
the  number  of  copies,  total  weight  in 
pounds  and  average  rate  paid  per  pouna 
for  all  newspapers  dispatched  by  mail, 
express,  baggage  car,  freight  and  bus. 

Several  publishers  have  questioned  the 
advisability  of  filling  out  and  returning 
the  questionnaire.  After  discussing  the 
matter  with  post  office  department  of¬ 
ficials.  the  writer  is  convinced  it  will  be 
advisable  to  comply  with  the  request  of 
the  department  officials. 

The  second  class  rate  has  been  in¬ 
creased  82  per  cent  since  1916,  the  third 
class  rate  21  per  cent  and  the  parcel  post 
rate  10  per  cent;  but  the  first  class  (let¬ 
ter)  mail  rate  has  not  been  advanced  in 
45  years  except  for  the  brief  period  dur¬ 
ing  the  ^^'orld  War  when  the  rate  was 
fixed  as  3  cents. 

Since  Postmaster  General  Brown 
declared  in  his  address  before  the  Bronx 
Board  of  Trade,  New  York,  April  3, 
that  he  favored  making  2)4  cents  the 
basic  rate  for  first  class  mail  and  leav¬ 
ing  the  three  other  classifications  un¬ 
changed.  the  department  has  received  a 
great  many  suggestions  that  second  class 
rates  he  advanced  to  reduce  the  $50,- 
(XW.OOO  annual  deficit. 

It  is  to  obtain  facts  and  figures  to 
offset  this  protest  that  the  Post  Office 
Department  sent  the  questionnaire  to  the 
newspaper  publishers. 

“We  are  of  the  opinion  that  the 
present  postage  rate  on  first  class  mail 
is  too  low  taking  into  consideration  the 
value  of  the  first  class  mail  service  to 
postal  patrons,”  .said  Postmaster  General 
Brown. 

“While  the  Post  Office  Department  has 
not  yet  concluded  its  study  of  this  prob¬ 
lem.  from  the  data  on  hand  there  seems 


to  be  no  doubt  but  that  an  increase  in  the 
first-class  rate  is  justified  both  on 
theoretical  and  practical  grounds.  We 
believe  that  a  2)^  cent  rate  for  the  pres¬ 
ent  would  balance  our  budget  and  it  is 
not  unlikely  that  this  increase  will  soon 
be  recommended  to  Congress.” 

Postmaster  General  Brown  and  his  as¬ 
sociates  hold  that  if  the  second  class  rates 
are  advanced  in  the  same  pre^rtion  as 
he  proposes  to  increase  the  first  class  rate 
(25%)  it  will  drive  the  business  from 


the  mails  entirely  and  leave  the  postal 
service  with  the  same  facilities,  same 
overhead,  same  nlants,  and  same  organ¬ 
izations,  but  with  a  greatly  smaller 
volume  of  business  and  consequently 
bigger  deficit. 

Mr.  Brown  explained  his  proposition 
as  follows : 

“The  postal  service  began  operations 
under  the  Federal  Government  in  April, 
1789.  For  the  remainder  of  the  fiscal 
year  postal  revenues  amounted  to  $7,510. 
The  postal  expenditures  were  $7,560. 
Thus  the  first  postal  deficit  was  $50,  in¬ 
curred  in  the  last  three  months  of  the 
fiscal  year  1789. 

“When  the  Federal  constitution  was 
adopted  it  was  the  idea  of  the  founders 
that  the  postal  service  should  be  self- 
sustaining.  They  believetl  that  the  trans¬ 
portation  of  letters,  newspapers  and 
pamphlets  for  their  fellow  citizens  was 
a  personal  and  private  service,  just  as 
would  be  the  transportation  of  their  per¬ 
sons  or  their  merchandise,  and  that  the 
users  of  the  mails  in  the  aggregate 
should  pay  for  the  service. 

“For  the  first  60  years  of  our  country’s 
life,  the  postal  service  was  entirely  self- 
supporting,  although  in  some  years  the 
expenditures  exceeded  the  revenues  by 
nominal  amounts. 

“From  1852  to  the  present  time  there 
have  been  but  eight  years  in  which  the 
postal  revenues  have  exceeded  the  ex- 
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penditures,  a  considerable  portion  of 
which  time  being  in  the  period  of  the 
World  War  when  emergency  postal  rates 
were  in  effect 

“The  business  of  the  Post  Office  De¬ 
partment  shows  it  to  be  a  public  utility. 
Like  any  other  properly  managed  public 
utility,  it  should  conduct  its  operation 
without  financial  loss,  that  is  to  say,  its 
rates  of  charge  to  the  public  should  be 
adjusted  so  as  to  provide  an  income 
sufficient  in  the  aggregate  to  pay  the  cost 
of  all  of  its  services. 

“It  is  obvious  therefore  that  if  the 
Post  Office  Department  is  to  balance  its 
budget  and  check  this  great  annuM 
charge  on  the  general  treasury,  there 
must  be  a  revision  of  the  rates  charged 
postal  patrons. 

“There  are  wide  and  sometimes  violent 
differences  of  opinion  as  to  which  rates 
should  be  increased.  Some  say  that 
second-class  rates  are  too  low,  others  say 
that  parcel  post  rates  should  bie  increased. 
In  considering  this  question,  it  must  be 
remembered  that  the  Post  Office  Depart¬ 
ment  with  respect  to  all  of  its  services 
except  the  carrying  of  sealed  letter  mail 
has  the  keenest  competition.  The  rail¬ 
roads,  express  companies,  trucking  com¬ 
panies,  steamships  and  other  common  car¬ 
riers  compete  with  it  in  the  carrying  of 
magazines,  circulars,  printed  advertising 
matter  and  merchandise  of  every  kind. 
The  banks,  express  companies  and  tele¬ 
phone  companies  compete  with  the  De¬ 
partment  in  the  transportation  and  trans¬ 
fer  of  funds.  The  savings  banks  of 
course  compete  with  the  Ef^rtment  in 
postal  savings  activities.  A  horizontal 
increase  in  all  postal  rates  would  un¬ 
questionably  drive  much  of  our  present 
business  out  of  the  mails  altogether. 
Such  a  solution  would  undoubtedly  tend 
rather  to  increase  than  to  decrease  the 
deficit. 

“We  are  of  the  opinion  that  the  present 
postage  rate  on  first  class  mail  is  too 
low  taking  into  consideration  the  value 
of  the  first  class  mail  service  to  postal 
patrons.  We  believe  that  a  2  1-2  cent 
rate  would  balance  our  budget.” 


TO  DISCUSS  NEWSPRINT 


Printing  Division  of  A.S.M.E.  PUnt 
Interesting  Detroit  Meeting 

The  printing  industries  division  of  the 
American  Society  of  Mechanical  Engi¬ 
neers  will  hold  a  meeting  in  Detroit  on 
June  9  and  10  on  newsprint  and  paper 
pulp.  The  sessions  will  be  held  under 
the  management  of  William  R.  Maull,  of 
Philadelphia,  the  chairman  of  the  paper 
and  pulp  Committee  of  the  Division. 

Among  the  speakers  and  chairmen  will 
be:  George  D.  Bearce,  New  Brunswick 
International  Pap«r  Company ;  B.  L 
W’ehmhoff,  technical  director  of  the 
government  printing  office,  Washington, 
D.  C. ;  B.  W.  Scribner,  chief  of  the 
paper  section.  United  Bureau  of  Stand¬ 
ards;  Rex  W.  Hovey,  Oxford  Paper 
Company,  New  York,  and  Edward  0. 
Reed,  Crane  &  Company,  Dalton,  Mass. 

Edward  Pierce  Hulse,  president  of 
Crittenden  &  Rules,  New  York,  is  chair¬ 
man  of  the  printing  industries  division 
of  the  American  Society  of  Mechanical 
Engineers. 


A.  F.  A.  GROUP  FAVORS  O’KEEFE 

The  executive  board  of  the  first  dis¬ 
trict  of  the  Advertising  Federation  of 
.\merica,  in  session  recently  at  New 
Haven,  Conn.,  passed  a  resolution  favor¬ 
ing  Major  Patrick  F.  O’Keefe,  Boston 
agency  man,  as  the  next  president  of  the 
A.  F.  A.  The  group  also  voted  to  co¬ 
operate  with  the  “Boost  New  England” 
movement.  Earle  Pearson,  general  man¬ 
ager  of  the  Federation,  was  one  of  the 
speakers.  V.  Edward  Borges  is  gov¬ 
ernor  of  the  first  district. 


CHANGES  IN  SOUTH  DAKOTA 

E.  C.  Eyler,  managing  editor  of  the 
Aberdeen  (S.  D.)  American-News  for 
two  years,  has  resigned  and  joined  the 
Grand  Forks  (N.  D.)  Herald  as  night 
editor  and  political  writer.  Eyler’s  posi¬ 
tion  has  been  filled  by  Glenn  E.  Martz, 
formerly  telegraph  editor. 


HUNTSVILLE,  ALA. 

An  Important  Southern  Agricultural 
and  Industrial  Center 

WHEN  planning  a  Southern  campaign, 
Huntsville  should  always  be  included. 
It  is  the  trading  center  of  a  fertile  farm¬ 
ing  and  stock  raising  district  and  an  im¬ 
portant  industrial  community  with  coal 
mines,  marble  and  clay  quarries. 

70  diversified  industries  furnish  steady 
employment  at  good  wages  to  over  10,000 
people — 100%  American 
— 25%  colored.  Bank  re¬ 
sources  over  $17,000,000. 

The  Huntsville  Daily 
Times  gives  complete  cov¬ 
erage  in  this  area.  It 
serves  a  prosperous  trad¬ 
ing  population  of  over 
250,000  prospects  who  do  their  important  shopping  in  Hunts¬ 
ville’s  stores — Full  co-operation  rendered  to  national  adver¬ 
tisers.  The  nearest  largest  cities  are  from  118  to  212  miles 
distant. 


The  HUNTSVILLE  DAILY  TIMES 

Member  .\.B.C.  —  A. I*. 

National  Representatives:  FROST,  LANDIS  &  KOHN 


Chicago 


New  York 


Atlanta 


Detroit 


St.  Louis 
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P.  O.  questionnaire  being  sent  to  newspaper  publishers. 


Gentlemen: 


lDE  school. 


Dlreotor 


Night  View.  Cooper  Hewitt  light  is  Better  than  Daylight 


THEY  HAVE  THE  RIGHT  LIGHT  NOW 
IN  THE  TECHNICAL  TRADE  SCHOOL 


GENERAL  mSi  ELECTRIC 


In  the  Technical  Trade  School, 

Pressmen’s  Home,  Tennessee, 
they  had  trouble  with  the  light 
in  the  composing  room.  That’s 
one  place  where  the  light  must  he 
good.  The  problem  was  solved, 
as  it  has  been  in  many  other  composing  rooms — by  installing  Cooper  Hewitt  illumination! 
This  soft,  cool  light,  because  it  is  composed  of  the  best- seeing  rays  of  the  spectrum,  makes 
every  detail  stand  out  clearer  and  reduces  eye  fatigue.  Yet  it  does  not  cause  glare  or  dark 
shadows.  For  the  complete  facts  on  Cooper  Hewitt  illumination,  write  for  the  booklet  “Why 
Cooper  Hewitt  light  is  better  than  Daylight.”  A  post-card  brings  it  to  you  without  obligation. 
General  Electric  Vapor  Lamp  Company,  863  Adams  St.,  Hoboken,  N.  J. 

Join  us  in  the  General  Electric  Hour,  broadcast  every  Saturday  evening,  on  a  nation-wide  N.  B.  C.  network 


February  27, 
.19  3  0 


General  Elea trio  Vapor  Lamp  Co., 
Burnell  Building, 

Knoxville,  Tennessee. 


Attention:  Mr.  Franx  E.  Keener. 

Ve  experimented  for  some  time  with  various 
lights  In  our  oomposlng  room  and  had  the  units  arranged 
by  lighting  engineers,  but  for  severed  reasons  were  unable 
to  get  the  proper  oomblnatlon  until  we  Installed  the  Gen* 
eral  Eleotrle  Vapor  Lamps,  then  Icnonn  as  the  Cooper-Hewltt 
Lights. 

Naturally,  there  was  some  opposition  to 
these  11  elite  In  the  beginning,  because  some  of  the  men 
were  not  aooustomed  to  working  under  them  but  beoauae 
the  Vapor  I.amp  oasts  praotloally  no  shadow,  reaohea  under 
tables,  Into  dark  oorners  and  further  beoause  It  Is  a 
superior  lighting  unit,  the  men  In  the  oomposlng  room, 
and  all  of  us  In  faot,  are  sold  on  this  lamp. 

Your  lamps  are  used  exclusively  for  the 
lighting  of  our  oomposlng  room  at  night  and  we  find  It 
neoessary  to  use  these  ofttlmes  during  the  day.  Day  or 
night,  they  give  uniformly  good  service. 

SlnMrely  yours. 


Cooper  Hewitt  light  reinforces  daylight 
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PRESSMEN  S  HOME.  TENNESSEE 

tHOft. «.  WMwocT.  Mtcrg* 


Technical  Trade  School 

rKACTICAL  OIMONSTIATION  CORttSfONDCNCK  COUtSCS  IN 

COVaiBS  IN  LKTTfBMIESS.  OTT  l■B|  CYLINDCII.  NUTBN.  NCWSBAm. 
UT  AND  STKtL  Oil  BRINTINO  ROTARY  AND  OmtT  MCSSWORS 


{Formerly  Cooper HeufU  Eleclric  Company) 


mO  u.  K.  v.L.  Co.  imo 
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DAILY  NEWS 


WITH  THE  LARGEST  DAILY 


USES  GOSS  PRINTIN 


This  is  the  third  newspaper  publishing  plant  constructed  by  the  New  Yorl( 


Daily  NEWS  and  the  printing  machines  in  all  three  have  been  GOSS  printing 


THE  GOSS  PRINTING  PRESS  COMPANY, 


SAN  FRANCISCO  OFFlCEi 


NEW  YORK  OFFICE 


220  EAST  FORTY-SECOND  STREET 


DAIUV 


NEW  YORK'S 


W  E 


WHAT 


Goss  Printing  Presses  in  the  New  Home  of  the  NewYork  News 


ORK’S  PICTURE  NEWSPAPER 

RCULATION  in  all  AMERICA 
PRESSES  EXCLUSIVELY 

niachines.  They  print  on  time  and  economically  the  largest  daily  circulation  in  all 
America.  We  hope  you  can  arrange  to  visit  this  marvelous  newspaper  property 
Office  and  Factories:  CHICAGO,  ILLINOIS 

BUILDING  '  THE  GOSS  PRINTING  PRESS  COMPANY  OF  ENGLAND,  LTD.,  LONDON 


WS 


Goss  Printing  Presses  pur¬ 
chased  and  on  order  by  the 
NewYork  NEWS:  Original 
Park  Row  Plant,  24  Goss 
units  and  8  pairs  falders. 
Brookl/rn  Plant,  43  Goss 
units  and  13  pairs  folders. 
New  forty-second  Street 
Plant,  36  Goss  units  and 
10  pairs  folders 
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READER  INTEREST  IN  EDITORIAL  PAGE 
CHARTED  BY  INTERVIEW  METHOD 

University  of  Iowa  Survey  Shows  Business  and  Professional 
Men  More  Constant  Readers  of  Editorials  Than  Other 
Groups — Interest  in  Cartoons  and  Poetry  Also  Checked 

By  RENNSELAER  SILL 


Percentage  of  Interviewed  Readers  Reading  Cartoon  on  Editorial  Pace 


Paper  — 

-A 

Paper  — 

-B 

Paper  — 

C 

Class 

Men 

Worn. 

Avg. 

Men 

Worn. 

Avg. 

Men. 

Worn. 

Avg. 

Business  and  Professional... 

49.5 

33.5 

42.5 

56.0 

35.0 

45.6 

17.1 

17.3 

17.2 

Salaried  . 

49.0 

53.3 

51.2 

56.3 

55.3 

55.8 

16.3 

20.6 

18.4 

Skilled  . 

38.5 

39.5 

39.0 

40.2 

41.3 

43.7 

11.9 

16.9 

14.4 

Unskilled  . 

42.1 

48.2 

45.1 

46.4 

30. 1 

41.3 

17.1 

11.7 

14.4 

Vouiig  Men  and  Young  Women 

58.3 

50.0 

54.2 

81.0 

66.7 

73.8 

Farmers  . 

47.1 

33.3 

42.2 

44.8 

40.9 

45.9 

Average  . 

47.4 

43.3 

45.4 

55.1 

46.9 

51.0 

15.6 

16. G 

16.1 

INTERVIEWING  3,237  readers  of 
■I  three  large  dailies  with  an  aggregate 
circulation  of  more  than  bUO,UUU, 
journalism  students  under  the  direction 
of  E.  L.  Mott  and  H.  E.  Gray,  both  ot 
the  school  of  journalism  at  the  Univer¬ 
sity  of  Iowa,  Iowa  City,  have  uncovered 
considerable  information  on  how 
thoroughly  the  editorial  page  is  read, 
what  departments  are  most  popular,  the 
number  of  editorials  read  by  different  in¬ 
come  groups,  the  influence  of  length  on 
reader  interest  in  editorials,  and  a  num- 
lier  of  interesting  details  about  cartocMis, 
jokes,  squibs,  reprint,  and  other  kinds  of 
material. 

In  making  the  survey,  the  Gallup 
method  of  interviewing  was  used  to 
determine  what  parts  of  the  editorial 
page  is  read.  This  method  consists  in 
examining  a  recent  copy  of  the  inter¬ 
viewee’s  paper  with  him  and  marking 
tliose  parts  he  has  read.  A  few  ques¬ 
tions  are  then  askenl  on  how  often  he 
reads  various  departments,  features,  etc. 

\\  hell  the  metluxl  was  used  in  the  Iowa 
survey,  newspapers  for  more  than  a 
dozen  different  dates  were  gone  over  with 
readers.  This,  of  course,  gave  a  fairly 
representative  sample. 

To  obtain  the  differences  in  reading  in¬ 
terests  between  various  income  groups, 
the  readers  of  the  three  dailies  were 
divided  into  the  following  classes :  ( 1 ) 
business  and  professional  iiersons;  (2) 
salaried  workers;  (3)  skilled  workmen; 
(4t  unskilled  workmen;  (5)  young  men 
and  young  women ;  and  (6  )  farmers. 
Each  class  was  further  divided  into  men 
and  women. 

“The  business  and  professional  class 
represents  proprietors  of  large  stores, 
major  executives  and  professional  men,” 
says  Gray,  director  of  the  survey.  “They 
represent  the  class  highest  in  buying 
IKiwer.  The  salaried  class  consists  of 
IKTsons  liolding  “white-collar  jobs,”  such 
as  accountants,  proprietors  of  small 
stores,  minor  executives,  and  such  jier- 
sons.  The  skilled  class  includes  tho.se 
expert  in  some  field,  such  as  electricity, 
mechanics,  plumbing.  The  salaried  and 
skilled  classes  have  about  the  same  buy¬ 
ing  power  but  different  interests.  Lalxir- 
ers,  truck  drivers,  teamsters,  etc.  make  up 
the  unskilled  group.  Young  men  and 
young  women  interviewed  were  lietween 
the  ages  of  15  and  21.  Farmers  were 
considered  separately,  for  they  represent 
a  large  portion  of  the  circulation  of  two 
of  the  papers.  Their  buying  power  is 
approximately  that  of  the  unskilled  group 
hut  their  interests  are  different  from 
those  of  the  other  groups.” 

The  three  dailies  in  the  study  are 
designated  as  (A),  (B)  and  (C).  Paper 
(A)  is  a  morning  paper  and  the  other 
two  are  evening  publications. 

The  table  below  shows  the  per¬ 
centage  of  interviewed  readers  who  read 
one  or  more  editorials.  A  higher  per¬ 
centage  of  the  readers  read  the  editorials 
in  the  morning  paper  (A),  than  those  in 
the  evenings  (B)  and  (C).  Since  more 
women  read  the  editorials  in  the  morning 
paper,  they  partly  account  for  the  slight 
difference  in  this  case  lietween  reader- 
interest  in  the  morning  and  evening 
dailies.  However,  the  percentage  of  total 
readers  reading  one  or  more  editorials  in 
each  of  the  papers  is  about  the  same. 

Another  interesting  table  shows  the 
percentage  of  total  interviewed  readers 
who  read  all  the  editorials  in  each  of  the 


three  papers.  One  out  of  every  21  read¬ 
ers  read  all  the  editorials,  and  there  is 
not  much  difference  between  reader-in¬ 
terest  in  the  editorials  of  the  three  dailies. 
.■\s  there  is  no  great  variation  in  reader- 
interest  between  the  three  papers,  the 
following  table  gives  the  averages  for  all 
three  .sheets. 


PKRCENTACE  OF  I  NTERVIEWF.ES  READING 

All  Editorials 

Class 

Per  Cent  Reading 

All  Editorials 

Busine.s  and  Profes¬ 
sional  . 

9.9 

Salaried  . 

7.0 

Skilled  . 

4.1 

I'nskilled  . 

1.3 

^  onng  Men  and  Vuung 
Women  . 

.« 

Farmers  . 

2.9 

When  these  figures  are  broken  down 
into  statistics  for  each  of  the  three 
pa|H.'rs,  it  is  found  that  a  fairly  even 
number  of  men  and  women  read  all  the 
editorials.  For  the  two  evening  papers, 
more  men  read  all  the  editorials  than  do 
women,  and  the  average  for  the  three 
papers  gives  5.8  jier  cent  for  men  read¬ 
ing  all,  and  for  the  women  3.6  per  cent. 

In  addition  to  measuring  the  nunilier 
of  persons  reading  editorials,  the  effect  of 
length  was  also  studied.  This  factor  was 
found  to  have  apparently  little  influence 
on  whether  or  not  an  ^itorial  is  read. 
Editorials  two  and  three  inches  in  length 
are  read  rather  often,  considerable  inter¬ 
est  is  al.so  shown  in  editorials  eight  and 
nine  inches  long,  and  some  interest  is 
present  in  column  long  etlitorials. 

Interest  in  the  editorial  page  as  a 
whole  is  remarkably  high,  for  59  per 
cent  of  the  men  and  63  jier  cent  of  the 
women  read  something  on  the  page. 
Sixty-eight  per  cent  of  the  business  and 
professional  class  read  at  least  a  part  of 
the  editorial  page  and  65  per  cent  of  the 
salaried.  Then  there  is  a  drop  to  the 
unskilled  with  57  per  cent,  and  the  skilled 
with  56  per  cent.  For  editorial  features, 
women  in  the  middle  classes  are  the 
greatest  readers,  but  for  interest  in  the 
page  as  whole  the  business  and  profes¬ 
sional  women  rank  slightly  higher. 

A  rather  surprising  finding  is  the  large 
numlier  of  persons  reading  the  cartoons, 
which  have  the  highe.st  reader-interest 
rank  on  the  editorial  page.  With  a-  37 
[ler  cent  rating,  the  cartoon  has  a  reader 
interest  15  per  cent  higher  than  etiitorials. 
In  paptTs  (A)  and  (B)  about  half  of 
the  readers  turn  to  the  editorial  page  to 
read  the  cartoon. 

From  the  table  it  is  obvious  that  in 
general  young  men  and  young  women 
read  the  cartoon  more  than  do  other 
groups.  From  a  propaganda  standpoint 
this  is  rather  significant,  inasmuch  as  the 
age  range  of  this  group  is  from  15  to 
21,  a  period  that  is  highly  unstable  and 
suggestible. 

Reader  interest  in  squibs  average  13 
per  cent  for  the  three  papers.  With  a 
little  more  than  1  per  cent  between  the 
men  and  women  in  interest,  the  squibs 
are  read  by  both  groups  to  alxiut  the 
same  extent. 

Slightly  higher  than  interest  in  squibs 
is  reader-interest  in  jokes.  In  two  papers 
using  them  occasionally  as  filler,  they 
average  14  per  cent,  but  in  another  paper 
having  a  regular  joke  column  on  its  edi¬ 
torial  page,  as  high  as  34  per  cent  of 
those  questioned  said  they  read  them 


regularly.  Of  all  classes  of  people  read¬ 
ing  the  dailies,  farmers  are  more  inter¬ 
ested  in  jokes  than  are  the  other  groups, 
it  was  found. 

Also  farmers  like  their  poetry,  for  in 
a  survey  of  the  percentage  of  people  in 
various  classes  reading  poetry  on  the 
editorial  jiage,  farmers  rank  high. 

One  of  the  papers  prints  letters  to  the 
editor,  which  are  not  run  on  the  editorial 
page,  but  which  have  a  following  of  21.3 
per  cent  of  all  interviewed  readers ;  about 
half  as  many  women  as  men  read  the 
letters.  Another  paper  uses  reprint  on 
the  editorial  page  and  this  rates  14.2  per 
cent  in  reader-interest. 


REEDY’S  MIRROR  REVIVED 

The  Mirror,  St.  Louis  weekly  which 
flourished  for  years  with  the  late  Wil¬ 
liam  Marion  Reedy  as  editor  and  owner, 
has  been  revived  as  a  monthly  by  Jack 
Sullivan,  who  was  Mr.  Reedy’s  business 
manager.  Harry  Winkeler,  former 
sporting  editor  of  the  St.  Louis  Star,  is 
editor.  Richard  Spamer,  former  drama 
and  music  critic  of  the  Globc-Dcmocrat , 
writes  the  drama  and  music  articles. 
Marie  Jane  Stanton  and  Harvey  Miner 
write  on  books,  Marian  Smith  on  so¬ 
ciety,  and  Jerome  Kelly  on  the  stock 
market.  Rose  Wertheimer  is  advertising 
manager. 


UTICA  AGENCY  APPOINTED 

The  Fruit  Belt  Preserving  Company, 
East  Williamson,  N.  Y.,  has  appointed 
Devereux  and  Smith,  Inc.,  Utica,  N.  Y., 
to  direct  the  advertising  of  Pixie 
Strained  V’egetable  Food  Protlucts. 


TO  PICK  BEST  SPORT  STORY 

Philadelphian  Awarding  Silver  Cup 
for  Best  Local  Writing 

The  sports  writers  of  Philadelphia  are 
to  have  a  “champion.”  The  writer  of 
the  best  sports  story  printed  in  a  Pliila- 
delphia  newspaper  before  the  next  annual 
banquet  of  the  Philadelphia  Sjiorts 
Writers  Association  next  winter  will  re¬ 
ceive  a  silver  cup  offered  by  Meyer 
Uavis,  of  Philadelphia,  Washington  and 
New  York. 

In  offering  the  cup  to  the  Philadelphia 
newspaper  men  Mr.  Davis  said: 

“The  influence  of  the  sports  story  is 
often  overlooked.  I  feel  that  Philadel¬ 
phia  has  some  of  the  best  writers  in  the 
country  and  I  wish  to  give  them  some 
recognition.” 

Mr.  Davis  is  head  of  the  Meyer  Davis 
Music,  Inc.,  director  of  144  orchestras 
and  head  of  Willow  Grove  Park  in 
Philadelphia. 

A  board  of  judges  for  the  19.30-31 
sports  season  was  appointed.  It  consists 
of  Harry  B.  Nason,  Jr.,  managing  editor 
of  the  Philadelphia  Ei’cning  Ledger;  Lee 
Ellmaker,  general  manager  of  the  Mac- 
fadden  publications  and  Uriel  Davis, 
president  of  the  Natural  Sound  Amplify¬ 
ing  System,  Inc.,  of  New  York  and 
Philadelphia. 


NAMED  KENTUCKY  COLONEL 

F.  Baumgartner,  president  of  the 
Thompson  Koch  Company,  Cincinnati, 
().,  advertising  agency,  has  lieen  com¬ 
missioned  a  colonel  on  the  staff  of  Flem 
D.  Sampson,  Governor  of  Kentucky. 


Percentage  of  Interviewed  Readers  in  Each  Class  Who  Read  One  or  More 
Editorials 

Paper  —  A  P.iper  —  B  Paper  —  C 

Oass  Men  Worn.  Avg.  Men  Worn.  Avg.  Men.  Worn.  Ar-g. 

Business  and  Professional...  39.2  38.7  39.0  48.0  25.0  36.5  32.7  27.7  30  2 

.Salaried  .  21.3  36.0  33.6  21.1  17.1  19.1  27.4  19.9  23.6 

Skilled  .  23.1  23.7  23.4  11.5  17.5  14.5  21.3  11.9  16.6 

Unskilled  .  21.1  11.1  16.6  17.9  9.7  13.8  12.8  8.3  10.5 

Young  Men  and  Young  Women  8.3  12.5  10.4  19.1  6.1  12.6  . 

Farmers  .  17.7  0  8.8  21.1  20.4  21.2  . 


23.4  20.3  21.9  23.2  16.0  19.6  23.5  16.9  20.2— 


M  ILL  E  R 

SAW -TRIMMERS 


The  Miller 
Hcav\  ■  DhIv 
Saw  •  Trimmer 
with  Router 
and  Jig-Saw 
Attachment 


“If  it’s  Not  a  Miller,  It's  Not 
a  Swiv-Trimmer.” 

The  Miller  "Heavy-Duty” 

The  Miller  "Universal” 

The  Miller  "Special  Purpose” 
The  Miller  "Printer’s  Bench  Saw 
The  Miller  "Slugotype  Saw” 

(Attachment  for  Linotypes  and  Intertypes) 

“A  Miller  for  Every  Need — 

A  Need  for  Every  Miller.” 


The  word  “Saw-Trimmer”  is  synonymous  with  the  name 
“Miller,”  originated  hy  the  Miller  C'ompany  more  than  a 
quarter  of  a  century  ago.  Today,  as  then,  the  Miller  is 
“standard  etiuipment”  in  every  modern  comixising  room — the 
only  reliable  printer’s  precision  tool  which  positively  assures 
point  system  accuracy  in  all  composing  room  standardizing 
operations. 

WRITE  FOR  THE  NEW  MILLER  SAW-TRIMMER  CATALOG 

Miller  Printing  Machinery  Co. 

PITTSBURGH,  U.  S.  A. 

Branches  in  All  Principal  Cities 


Average 
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The  Monotype  System 

^  Stands  Alone  in  Its  Ability  to  Meet  the  Particular 
t  Needs  of  Any  Composing  Room,  Large  or  Small 


The  diversity  of  products  of  the 
Monotype  family  of  type-casting 
and  strip-material  making  machines 
enables  each  composing  room  to 
find  in  the  Monotype  System  a 
complete  answer  to  its  partic¬ 
ular  requirements.  For  instance, 
many  small-city  dailies  find  one 
Monotype  Type-&-Rule  Caster 
provides  all  the  type,  decorative 
material,  rules,  leads  and  slugs 
needed  to  set  display  ads  and 
heads;  larger  papers  operate  one 
or  two  Typecasters  and  Mono¬ 
type  Material  Making  Machines, 
while  many  big-city  papers  use 
the  Monotype  Giant  Caster  and 
several  Monotype  Typecasters 
and  Material  Making  Machines. 


THE  MONOTYPE  SYSTEM 
IS  BUILT  ON  THE 
UNIT  BASIS 


TyPE-».RULE  CASTER 
Makes  Type  and  Decorative  Material 
up  to  36  Point,  Rules,  Leads  and  Slugs 
in  All  Sizes  from  2  to  12  Point. 


MATERIAL  MAKING  MACHINE 
Makes  Design  Borders,  Rules,  Leads 
and  Slugs  in  Strips  or  Cut  to  Measure/ 
Single-Column  Want-Ad  Rules,  Cut- 
Off  Dashes,  Leads  and  Slugs. 


GIANT  CASTER 

Makes  Type  from  24  to  72  Point,  and 
Metal  Furniture  from  1 8  to  72  Point. 


That  system  of  setting  newspaper 
display  advertisements  is  the  best 
which  produces  the  most  effect¬ 
ive  typographic  results  in  the  least 
time  at  the  lowest  total  expense. 
^  Approximately  eight  hundred 
daily  newspapers  in  the  United 
States  and  Canada  now  operate 
Monotypes  for  casting  type  and 
decorative  and  spacing  material 
for  use  in  setting  display  adver¬ 
tisements  by  hand.  These  news¬ 
papers  not  only  set  better  looking 
and  consequently  more  effective 
advertisements  than  can  possibly 
be  produced  by  methods  which 
do  not  include  single  types,  they 
also  find  the  Monotype  System 
the  fastest  and  most  economical. 


Newspapers  using  the  Monotype  Stock  Market  System  are  on  the  street  with  complete 
Market  Reports  up  to  half  an  hour  quicker  than  those  depending  on  any  other  method. 


LANSTON 

'Compoied  in  Monotype  Sans-Serif  Light.  No.  329;  Bold,  No.  330,  and  Lined,  No.  430.) 


t  fm\/r\ 

Monotype  Bldg.,  Philadelphia,  Pa. 


E  C' 


78 


Editor  &  Publisher  The  Fourth  Estate  for  April  19,  1930 


ANNUAL  REPORT  OF  KENT  COOPER 


The  follmAng  is  the  annual  report  of 
Kent  Cooper,  general  manager  of  the 
Associated  Press,  to  be  submitted  Mon¬ 
day.  April  21.  to  the  board  of  directors 
at  the  annual  A.P.  convention  at  the 
Commodore  Hotel,  New  York. 


MORK  members  evidenced  their  active 
interest  in  the  welfare  of  the  Asscx:i- 
ated  Press  during  tlie  twelve  months  just 
elapsed  than  in  any  like  i)eriod  in  the 
knowledge  of  the  present  management. 
This  personal  interest  was  manifested  in 
many  ways,  including  suggestions,  con¬ 
structive  criticisms,  messages  and  letters 
of  commendation  relating  to  specific  acts 
such  as  the  giving  of  regional  service  and 
the  handling  of  the  outstanding  news 
events  of  the  year,  but  was  even  more 
strikingly  noticeable  in  their  remarkable 
participation  in  state  meetings. 

Every  state,  or  group  of  states  served 
by  one  wire  circuit,  had  at  least  one  such 
gathering.  Most  of  these  groups  as¬ 
sembled  more  than  once,  and  some  states 
adopted  the  practice  of  getting  together 
whenever  they  had  occasion  to  consider 
something  relating  to  their  own  imme¬ 
diate  association  affairs. 

Heightened  interest  in  state  meetings 
immeasurably  encourages  our  personnel. 
Educationally,  the  gatherings  are  of 
great  importance  to  the  staff.  Managing 
editors,  telegraph  editors,  and  represen¬ 
tatives  of  other  departments  have  taken 
part,  many  of  them  speaking,  <x  reading 
papers  dealing  with  interesting  items 
drawn  from  their  rij^  experiences  which 
have  served  to  familiarize  our  staff  with 
the  frequent  changes  in  newspaper  mak¬ 
ing  and  to  keep  them  out  of  ruts. 

The  past  year  may  be  aptly  described 
as  a  settling  period.  Strategic  center 
bureaus  got  under  way  with  the  broad¬ 
ened  duties,  which  were  announced  a 
year  ago,  by  which  the  correspondents 
are  able  to  deal  directly  with  member 
newspapers  respecting  local  problems. 
These  correspondents  serve  under  the 
general  office  with  no  intermediate  super¬ 
vision,  and  have  the  same  general  au¬ 
thority  over  their  homogeneous  jurisdic¬ 
tions  that  formerly  were  given  to  the 
large  divisions. 

The  quickened  response  to  membership 
needs  made  possible  bv  shortening  the 
route  to  final  general  office  authority  has 
had  much  to  do  with  the  increased  at¬ 
tendance  at  state  and  regional  meetings. 

The  very’  atmosphere  of  these  gather¬ 
ings  has  changed.  Members  whose  reac¬ 
tions  to  suggestions  for  earlier  filing  of 
news,  or  whose  correspondence  may  have 
been  touched  with  acerbity,  have  been 
urged  by  correspondents  to  attend  the 
meetings  and  to  bring  their  complaints 
with  them.  The  effect  generally  has 
been  good  and  an  interest  in  the  associa¬ 
tion  instilled  which  usually  brings  such 
members  to  succeeding  meetings  without 
any  urging.  .Analyses  of  the  minutes  of 
the  twenty  meetings  last  held  show  about 
seventy  per  cent  of  the  member  papers 
entitled  to  be  present  were  represented. 
In  some  instances  members,  managing 
editors,  telegraph  editors  and  business 
managers  have  all  been  in  attendance. 
Naturally,  the  management  derives  in¬ 
tense  satisfaction  from  this  hearty  re¬ 
sponse  of  the  members  and  their  editors 
to  these  closer  contacts  with  the  staff  of 
their  news  association. 

It  is  impracticable  to  try  to  name  the 
most  important  news  of  a  year  in  the 
worldwide  field,  but  while  we  have  had 
some  disapi^intments  we  appear  to  have 
fared  well  in  covering  most  events  that 
will  be  long  remembered. 

A  survey  of  the  Associated  Press 
service  made  for  one  week,  selected  at 
random,  gives  interesting  data  as  to  its 
scope.  From  all  sources  there  is  an 
average  of  .WO.OOO  words  of  news  daily 
compiled  and  delivered  to  member  news¬ 
papers  somewhere.  Tabular  market  re¬ 
ports.  representing  each  day  nearly 
fifteen  columns  of  newspaper  space,  were 
not  included  in  the  survey. 

News  items  from  1.8,^  different  cities, 
comnrisiiig  17.323  items,  with  a  total  of 
2..'!62.715  words,  were  assembled  and  dis¬ 
tributed  to  members  during  that  week. 
W'hile  no  one  member  received  this  vast 


amount  of  news  it  all  flowed  through  our 
regular  news  channels  to  members  as 
their  news  needs  required. 

Long  strides  have  been  taken  in  the 
direction  of  making  a  service  suitable  to 
the  complete  needs  of  our  members,  ex¬ 
cepting  for  those  things  which  are  sought 
mainly  for  differentiation.  Market  re¬ 
ports  served  are  far  more  comprehen¬ 
sive,  our  sport  news  concededly  excels, 
and  then  there  are  news  features,  some 
of  them  highly  specialized  but  news, 
nevertheless,  news  photos  and  regional 
news  exchanges.  In  all  of  this  endeavor 
we  seek  to  keep  news  in  front. 

Staffs  used  on  these  features  are  not 
engaged  in  preparing  the  general  run  of 
the  telegraphic  news  report  but  most  of 
these  w'titers  at  some  time  are  contribu¬ 
tors  of  outstanding  spontaneous  news. 
Through  them  we  have  gained  staff 
elasticity  exceeding  anything  ever  known 
before  in  the  development  of  these  news 
feature  departments. 

Some  of  the  activities  of  the  different 
service  departments  follow: 

Markets — The  financial  service  has 
been  developed  extensively  and  now  occu¬ 
pies  about  40  per  cent  of  the  day  wire 
space  on  some  routes  of  wire  news  de¬ 
livery.  Several  new  supplemental  circuits 
were  established  during  the  year,  and 
nearly  fifty  of  the  larger  newspapers 
which  formerly  received  their  financial 
tabular  report  from  other  sources  are 
now  depending  exclusively  upon  the  As¬ 
sociated  Press.  Automatic  printers  of  a 
new  type,  operating  at  higher  speed,  were 
installed  on  most  of  the  trunk  wire  cir¬ 
cuits.  In  order  to  meet  the  faster  sched¬ 
ule  thus  made  possible,  a  force  of 
twenty-five  tabulators  for  preparation  of 
the  lists  was  installed  in  the  New  York 
office.  In  consequence  of  these  changes 
there  is  now  being  delivered  the  most 
complete  service  ever  given  and  at  a 
much  higher  speed. 

The  tabular  report  has  been  transfer¬ 
red  on  most  of  the  trunk  wire  circuits 
from  the  regular  to  the  new  financial 
wires,  with  the  result  that  there  has  been 
a  notable  increase  in  the  wire  space  avail¬ 
able,  especially  during  the  afternoon 
hours,  for  the  general  news  report. 

The  service  of  financial  news  has  been 
developed  by  the  addition  of  financial 
writers  to  the  staffs  at  Washington  and 
San  Francisco.  The  Wall  Street  staff, 
which  also  has  been  enlarged,  acquitted 
itself  creditably  enough  in  its  coverage 
of  the  decline  in  security  prices  last  fall 
to  bring  commendation  from  many  mem¬ 
bers. 

Traffic — On  January  1,  1930,  the  mem¬ 
bership  of  the  Associated  Press  showed 
an  increase  of  34  over  January  1,  1929. 
On  that  date  there  were  1.280  member 
papers  as  compared  to  1.246  a  year  ago. 

During  the  year  1929  we  passed 
through  probably  the  greatest  expansion 
of  facilities  for  increased  service  to  the 
membership  in  the  history  of  the  organ¬ 
ization.  This  is  due  to  the  fact  that  the 
printer  service  was  speeded  up  and  more 
than  400  members  on  39  state  circuits 
had  their  report  increased  by  fifty  per 
cent  during  the  year.  Credit  for  this  ex¬ 
pansion  is  due  to  the  fact  that  advantage 
was  taken  of  the  most  modern  means  of 
telegraphic  communication — the  automatic 
telegraph  printer.  The  increase  of  fifty 
per  cent  in  the  report  to  the  majority  of 
the  leased  wire  members  was  made  at  a 
nominal  increase  in  cost. 

With  the  continued  development  of  the 
leased  wire  system  during  the  year  we 
have  reached  a  new  peak  in  the  wire 
mileage  which  we  are  operating.  The 
daily  report  of  the  Associated  Press  is 
now  being  transmitted  over  220.000  miles 
of  operating  circuits  throughout  the 
United  States,  involving  the  employment 
of  approximately  500  telegraph  operators 
and  the  use  of  more  than  2,500  automatic 
telegraph  printing  machines.  In  the  New 
York  office,  alone.  70  telegraph  circuits 
are  in  operation,  linking  up  more  than 
half  of  the  country. 

Foreign.  —  Brazil.  Venezuela.  Nica¬ 
ragua.  Guatemala,  and  the  Dutch  Island 
of  Curacao  were  added  during  the  year 
to  the  list  of  I^tin  American  countries 


with  which  the  Associated  Press  ex¬ 
changes  news. 

A*  special  service  of  American  news 
was  inaugurated  to  Spain,  where  it  is 
supplied  to  fifteen  papers  in  Madrid  and 
Barcelona. 

Through  arrangement  with  the  Trop¬ 
ical  Radio,  Associated  Press  news  is 
now  available  to  the  papers  of  Honduras, 
the  only  central  American  country  to 
which  the  Associated  Press  did  not 
supply  service. 

The  position  of  the  Associated  Press 
in  Cuba  was  strengthened  by  the  return 
of  Diario  de  la  Marina,  which  was  the 
dean  of  the  Associated  Press  member¬ 
ship  in  Cuba,  but  which,  for  a  period 
of  fme  year,  experimented  with  another 
news  service.  At  the  end  of  that  year 
it  discontinued  the  other  service  and 
again  joined  with  El  Mundo,  of  Ha¬ 
vana,  in  sharing  the  Associated  Press 
service. 


Sports. — Outstanding  in  the  continu¬ 
ing  development  of  Associated  Press 
sports  news  service  during  the  past 
year  were  (1)  establishment  of  daily 
“columns,”  written  by  New  York  staff 
men  and  delivered  through  the  news 
feature  service;  (2)  improvement  and 
extension  of  special  services,  especially 
baseball  and  racing;  (3)  better  writing 
by  staff  men  as  a  result  of  experience 
and  specialization  in  sports. 

The  college  football  news  service,  most 
comprehensive  in  the  history  of  the  As¬ 
sociated  Press,  furnished  striking  evi¬ 
dence  of  the  thorough  coverage  planned 
and  carried  out  to  meet  a  country-wide 
variety  of  needs. 

Attention  was  attracted  at  the  outset 
of  the  new  year  by  a  series  of  stories 
written  especially  for  the  Associated 
Press  and  signed  by  prominent  sports 
leaders  in  many  parts  of  the  country. 

Xcu's  Feature  Service. — During  the 
year  the  news  feature  service 
underwent  a  complete  readjustment 
which  members  report  as  bringing 
it  nearer  to  complete  fulfillment  of 
their  requirements.  Various  features  of 
a  basic  nature  were  included  and  a  drive 
was  made  to  increase  the  close-to-news 
type  of  coverage.  .\  .second  daily  mail¬ 
ing  of  news  picture  mats  from  New 
York  was  added  to  facilitate  delivery  of 
general  news  pictures  and  about  thirty 
emergency  distribution  points  were  estab¬ 


lished  throughout  the  country  to  give 
better  regional  coverage.  Five  hundred 
members  subscribed  to  the  news  photo 
mat  service. 

The  general  service  reap^  consider¬ 
able  benefit  in  the  form  of  wire  coverage 
from  men  assigned  in  the  news  feature 
field  and  plans  were  inaugurated  to  bring 
greater  returns  in  the  coming  year. 

News  Photo  Service. — Substantial 
progress  has  been  made  by  the  Asso¬ 
ciated  Press  News  Photo  Service  during 
the  past  year.  Established  only  a  little 
over  two  years  ago,  this  new  arm  of 
the  service  has  already  become  the  larg- 
est  newspaper  picture  organization  in  the 
world,  in  point  of  number  of  newspapers 
regularh-  served,  and  has  in  tiiat  short 
period  developed  such  comprehensive  and 
speedy  efficiency  that  is  now  exclusively 
relied  upon  by  many  metropolitan  news¬ 
papers. 

The  Associated  Press  news  photo 
service  utilizes  radio  as  a  means  of 
transmitting  pictures  from  Europe  to 
New  York,  and  telephone  wires  in  tram- 
mission  between  key  cities  in  .America. 
Electrical  transmission  of  photographs  is 
in  its  infancy  but  the  future  holds  great 
possibilities  for  further  development. 

The  number  of  member  papers  partid- 
pating  in  the  news  photo  service  in¬ 
creased  23  per  cent  during  the  year. 
Pictures  have  come  to  be  news  and, 
therefore,  their  ccxiperative  collection 
and  distribution  to  member  newspapers 
constitutes  a  logical  and  vital  function 
of  the  Associated  Press- 

The  management  would  not  be  justi¬ 
fied  in  concluding  any  report  to  the 
Board  without  bringing  into  it  som^ 
thing  of  our  appreciation  of  the  vigor¬ 
ous,  intelligent  effort  displayed  by  the 
staff  at  home  and  abroad.  Equal  appre¬ 
ciation  is  expressed  for  the  constant 
help  and  unlimited  support  of  the  Board 
and  the  cordial  cooperation  of  the  mem¬ 
bership  toward  carrying  onward  under 
the  time  honored  traditions  of  the  Asso¬ 
ciated  Press. 

Kent  Cooper,  General  Manager. 


MARTIN  BUYS  THE  MENTOR 

George  R.  Martin,  publisher  of  The 
ICorld  Trai'cler  Magazine,  has  just  com¬ 
pleted  negotiations  with  the  Crowell 
Publishing  Company  by  which  he  takes 
over  The  Mentor. 


The 


Archineer 


Real  Help  to  Publishers 

IT’S  no  news  to  newspaper  publishers  that  they  have 
to  cut  costs  to  meet  competition.  But  how.?  That 
is  something.  Here  we  come  in  as  Archineers  and 
show  how  an  old  plant  can  be  re-vamped  to  do  better 
or  a  new  plant  laid  out  to  do  best.  That’s  teal  help 
to  any  publisher. 

As  for  our  reliability,  publisher  Harry  Grant  of  the 
Milwaukee  Journal,  whose  exceptionally  successful 
new  plant  we  built,  wrote  us  “We  would  unhesitat¬ 
ingly  recommend  you  for  any  similar  line  of  work 
which  you  would  care  to  undertake.” 

The  Oklahoman  (E.  K.  Gaylord,  Publisher),  is  our 
latest  newspaper  job,  now  nearing  completion.  Why 
not  at  least  have  a  talk  with  us  about  your  own  pro¬ 
gram.?  It’s  easily  arranged. 


Frank  D.  Chase,  Inc. 

Engineers  and  Architects 
720  N.  Michigan  Ave.,  Chicago 


PRO  DUCT  10  Nr  DESIGN*  AND  CONSTRUCTION 
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Let  WOOD  Men  Map  Out  Your  Road  to  Better  Casts 


See  them  at  our  Convention  Booth 

From  Canada  to  the  Gulf — from  Coast  to  Coast,  publishers  know 
WOOD  Dry  Mats.  Our  Service-Men  claim  an  equally  universal 
acquaintance. 

WOOD  Dry  Mats  +  plus  "  experienced  Service-Men  are  the  reasons 
for  WOOD  supremacy. 

During  the  A.  N.  P.  A.  Convention 
at  the  Hotel  Pennsylvania 


Our  WOOD  Dry  Mat  display  will  con¬ 
vince  you  of  WOOD  Mat  superiority. 


A  talk  with  WOOD  Service-Men  will  con¬ 
vince  you  of  their  ability. 


FLONG  CORPORATION 

HOOSICK  FALLS,  N.Y. 
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RESEARCH  CHANGING  NEWS  TRANSMISSION 

Revolutionary  Departures  in  Newspaper  News-Gathering  Facilities  Presaged  as  Radio  and  Wire  Refine¬ 
ments  Are  Made — Television,  Development  of  the  Future,  May  Bring  Sweeping  Changes 

There  is  a  disaster  in  Cleveland,  By  JOHN  W.  PERRY  &  PuBUSHER  told  the  story  of  how  the 

Ohin.  in  tlw»  mnminor  -  manaoinir  editnr  of  the 
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*  Ohio,  in  the  morning.  Newspapers 
throughout  the  country  nearly  simultan¬ 
eously  print  extras  and  get  them  on  the 
street.  In  the  evening  editions  many 
carry  photographs  of  the  catastrophe. 
British  newspapers,  in  close  telephonic 
touch  with  their  correspondents,  carry 
detailed  stories. 

A  business  executive  in  New  York  re¬ 
members  something  he  forgot  to  tell  his 
partner  the  day  before  as  the  partner 
embarked  on  the  Leviathan.  He  gets 
in  touch  with  him  by  telephone. 

An  aviator,  soaring  over  a  city,  talks 
with  his  boss  at  the  landing  held.  Some 
months  later,  the  boss  is  on  a  ship  700 
miles  at  sea,  the  aviator  is  again  flying, 
and  they  talk  again. 

Occurrences,  in  Little  America  in  the 
Antarctic,  12,000  miles  away,  were 
printed  in  the  New  York  Times  and 
other  newspapers  the  day  or  the  day 
after  their  happening. 

The  front  page  of  a  Pacihc  Coast  daily 
newspaper  is  read  in  Schenectady,  N.  Y., 
three  hours  after  it  rolled  off  the  press. 

The  story  of  communications  from  the 
time  of  the  flrst  crude  telegraphic  message 
down  to  the  present  time  has  never  lost 
its  flavor.  The  public  interest  in  re¬ 
search  and  experimental  work  continues 
at  a  high  peak,  and  the  daily  press  still 
give  Page  One  location  to  important  de¬ 
velopments.  The  wonders  of  one  day  are 
the  routine  of  the  next  day,  and  many 
of  the  experiments  that  the  press  has 
hailed  during  the  past  year  or  two  are 
now  part  and  parcel  of  its  transmission 
equipment.  Telephone  calls  across  the 
Atlantic  ocean  are  no  longer  a  curiosity; 
they  have  taken  their  place  in  the  general 
communications  schemes.  And  telepho¬ 
tography,  that  breath-taking  innovation 
of  five  years  ago,  has  become  so  common¬ 
place  that  all  it  rates  in  the  dailies  of  to¬ 
day  is  a  six-point  credit  line  at  the  foot 
of  the  reproduced  photograph. 

It  is  likely,  as  many  have  pointed  out, 
that  this  decade  and  ^e  last  decade  will 
take  their  place  in  history  as  a  feverish 
era  of  communications  development. 
Restless  engineers,  now  working  with 
the  practically  limitless  resources  of 
of  great  corporations  behind  them,  are 
worlong  steadily  on  the  development  of 
principles  already  known,  and  whose  re¬ 
sults  have  already  been  forecast.  So  far 
as  communications  are  concerned  even 
the  rosiest  dreams  of  lucubrating  scient¬ 
ists  are  not  considered  impossible;  this  is 
an  age  when  there  is  little  scepticism  of 
the  ultimate  outcome  of  experiments 
based  on  a  premise  long  established. 

Just  at  present  television  is  the  thing. 

Astonishing  progress  has  already  been 
made  in  it,  exemplified  in  a  remarkable 
demonstration  of  two-way  transmission 
between  the  Bell  Telephone  Laboratories 
and  A.  T.  &  T.  headquarters.  While 
the  intricate  and  elaborate  apparatus  in¬ 
volved  precludes  the  probability  of  com¬ 
mercial  exploitation  for  some  time  to 
come,  the  development  to  date  indicates 
clearly  its  entire  feasibility  as  a  channel 
for  the  transmission  of  vision.  It  is  not 
too  much  to  say  that  it  will  eventually  be¬ 
come  a  regular  channel  of  communication 
for  private  individuals  and  corporations. 
The  reporter  telephoning  his  tip  to  the 
city  editor  will  see  the  editor’s  facial  re¬ 
actions.  President  Hoover  will  see  King 
George  as  he  talks  to  him,  just  as  the 
Bell  Laboratories  scientist  has  chatted 
“face  to  face’’  with  the  A.  T.  &  T.  execu¬ 
tive  in  a  distant  office. 

The  press  of  the  United  States  has 
had  much  to  do  with  the  development  of 
communication  facilities.  Although  it  has 
had  little  or  nothing  to  do  with  the 
actual  engineering  and  experimental 
work,  it  is  the  press’s  continual  demand 
for  greater  spe^  in  new  transmission 
that  has  been  back  of  many  of  the  de¬ 
velopments.  The  American  Telephone 
and  Telegraph  Company,  whose  control 
over  press  telegraph  communications  in 
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this  country  amounts  to  a  monopoly,  told 
Editok  &  Publisher  this  week  that  its 
contracts  with  newspapers  and  press  as¬ 
sociations  constitute  a  substantial  part  of 
its  business.  With  the  ever-increasing 
demand  for  speed  on  the  part  of  its  best, 
or  one  of  its  best  customers,  the  A.  T. 
&  T.,  is  doing  its  best  to  supply  the  need. 

There  is  considerable  talk  nowadays 
about  where  the  next  expansion  in  com¬ 
munications  will  be.  Will  it  mean  the 
death  of  the  old  tel^aph  system,  the 
dot-dash-dot  system  that  some  say  is  be¬ 
coming  unnecessary?  Will  future  devel¬ 
opment  be  solely  in  radio  ?  President 
Samoff  of  the  Radio  Corporation  of 
America  says  one  thing,  and  President 
Gifford  of  the  A.  T.  &  T.,  says  another. 
The  consensus  seems  to  be  that  the  two 
are  unalterably  allied,  and  that  develop¬ 
ment  of  one  means  the  development  of 
the  other.  At  any  rate,  the  A.  T.  &  T. 
is  continuing  unabated  its  development 
work  in  the  field  of  tel^raphy  and  tele¬ 
phony,  with  the  aim  of  making  trans¬ 
mission  constantly  more  expeditious,  re¬ 
liable,  and  more  economical. 

One  of  the  major  developments  in  tele¬ 
graphy  during  the  past  ten  years  has  been 
the  commercial  development  and  exploita¬ 
tion  of  the  typewriter -telegraph  machines. 
Ten  years  ago  these  machines  were  prac¬ 
tically  unknown;  today  there  are  thou¬ 
sands  in  use,  many  of  them  in  news¬ 
paper  offices.  It  was  not  only  the 
need  for  greater  convenience  in  receiving 
messages  that  prompted  the  growth  of 
this  type  of  service,  it  was  also  the  de¬ 
mand  for  greater  speed.  The  manual 
telegraph  was  able  to  transmit  about  35 
words  a  minute;  now  the  typewriter  ma¬ 
chine  can  handle  as  many  as  60  words  a 
minute.  Many  newspapers  have  utilized 
the  system,  and  the  plan  is  being  almost 
universally  adopted.  Since  the  inaugura¬ 
tion  of  the  printers  the  speed  had  been 
stepped  up  from  40  words  to  minute  to 
60,  and  there  is  no  indicatitm  yet  that  the 
maximum  has  been  reached. 

Then  there  was  the  old  problem  of 
crowded  telegraph  wires  to  be  overcome. 
With  the  growth  of  telegraphic  service, 
especially  to  newspapers,  ordinary  tele¬ 
graph  wires  were  insufficient,  and  the 
A.  T.  &  T.  for  many  years  experimented 
to  discover  how  one  cable  could  be  made 
to  do  more  work,  to  carry  several  tele¬ 
phone  and  teelgraph  messages,  and  going 
both  ways  at  the  same  time. 

This  has  been  accomplished  by  “phan¬ 
tom”  circuits  and  by  carrier  current 
systems. 

A  phantom  circuit  is  formed  by  mak¬ 
ing  one  pair  of  wires,  already  in  use,  one 
side  of  a  new  circuit  and  another  pair  of 
wires,  also  in  use,  the  other  side;  thus 
providing  three  circuits  where  but  two 
grew  before. 

The  principle  of  carrier  current  is 
analogous  to  radio  transmission.  The 
voice  or  telegraph  signals  are  carried  by 
currents  generated  by  high  frequency 
oscillating  apparatus  in  certain  bands  of 
frequency,  in  some  cases  above  the  ordin¬ 
ary  range  of  the  voice,  in  others,  through¬ 
out  that  range.  It  is  applicable  to  trans¬ 
mission  over  either  open  wires  or  in 
cables. 

On  open  wire  lines  it  is  possible  to 
superimpose  three  carrier  current  tele¬ 
phone  channels  on  a  pair  of  wires  already 
used  to  carry  one  telephone  conversation 
and  four  telegraph  messages.  Or,  since 
telegraph  signals  require  a  much  nar¬ 
rower  frequency  band  than  the  voice, 
ten  two-way  telegraph  channels,  twenty 
in  all,  may  be  superimposed  on  the  tele¬ 
phone  line.  Thus  the  single  pair  of  wires 
provides  either  four  telephone  and  four 
telegraph  channels  or  one  telephone  and 
twenty-four  telegraph  channels.  The 
frequency  bands  used  are  sufficiently 
separated  to  prevent  mutual  interference 
and  electrical  filters  at  each  end  distribute 
the  messages  to  the  proper  instruments. 
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In  cables,  in  addition  to  the  usual 
number  of  telephone  channels  obtained 
from  pairs  of  wires  and  by  phantomining. 
and  in  addition  to  the  two  metallic  tele¬ 
graph  circuits  that  each  wire  provides,  a 
large  volume  of  additional  telegraph  fa¬ 
cilities  is  provided  by  “voice  frequency” 
carrier  current.  Just  as  in  the  case  of 
the  super-voice  frequencies  employed  in 
open  wire,  the  range  of  frequencies  ob¬ 
tainable  in  a  cable  circuit — which  is  ap¬ 
proximately  the  range  of  the  human 
voice — is  divided  up  into  a  certain  number 
of  bands.  By  this  means  it  is  possible  to 
obtain  twenty  telegraph  channels.  Thus 
a  single  pair  of  wires  may  be  made  to 
carry  as  many  as  twenty-four  telegraph 
messages. 

The  cable  in  itself  is  a  large  volume 
channel  of  communication,  carrying,  in  a 
bundle  of  conductors  less  than  three 
inches  in  diameter,  the  messages  that 
would  otherwise  require  several  open 
wire  pole  lines  loaded  down  with  cross- 
arms.  Both  the  cable  and  the  carrier 
current  system  have  their  uses  in  in¬ 
creasing  facilities,  the  cable  being  em¬ 
ployed  where  traffic  is  heavy  and  the  car¬ 
rier  system  increases  the  number  of  chan¬ 
nels  over  long  distances  where  the  volume 
of  traffic  does  not  warrant  a  cable.  Less 
spectacular  than  spanning  the  ocean  with 
speech  or  telephoning  from  sky  to  land, 
these  two  developments  are  at  least  as 
important  in  the  progress  of  modern  com¬ 
munications. 

These  are  advancements  that  are  little 
heard  of  out  of  engineering  circles.  They 
represent  years  of  industrious  research, 
preanpted  by  the  demand  for  faster  and 
more  economical  news  and  message 
transmission. 

Nearly  six  years  have  passed  since  the 
A.  T.  &  T.  demonstrated  the  practicabil¬ 
ity  of  transmitting  photographs  over  tele- 
piume  wires,  a  major  development  as  far 
as  newspapers  are  concerned.  By  that  time 
the  equipment  had  been  so  far  perfected 
that  all  that  was  needed  to  make  picture 
transmission  a  routine  matter  was  to 
convince  the  press  and  the  public  of  its 
plausibility.  There  was  a  note  of  awe 
in  the  newspaper  accounts  of  this  dem- 
CHistration,  not  comparable  to  the  early 
“What  hath  God  wrought?”  expressions, 
but  still  a  feeling  of  wonder  and  amaze¬ 
ment.  The  experiment  was  made  be¬ 
tween  Cleveland  and  New  York,  and 
former  President  Coolidge’s  picture  was 
the  first  transmitted.  A  photograph  was 
taken  in  Cleveland  at  the  time  of  the 
experiment  and  reproduced  in  New  York 
forty  minutes  later. 

The  wonder  of  it  has  been  forgotten 
now.  Pictures  are  transmitted  with 
nearly  the  same  nonchalance  that  the 
police  reporter  calls  the  city  desk  to  give 
his  routine  news.  Sending  and  receiving 
apparatus  for  picture  transmission  is  lo¬ 
cated  at  important  points  throughout  the 
United  States.  The  pictures  transmitted 
are  distinct.  Airplanes  are  still  used  to 
carry  spot  news,  photographs,  but  in 
many  cases  the  telephoto  is  faster  and 
cheaper. 

Overseas  telephoning  has  long  since 
passed  the  “stunt”  stage.  Crowded 
cable  lines  no  longer  seriously  hamper 
the  press  in  its  collection  of  foreign 
news,  as  radio-telephony  has  advanced. 
When  the  Cleveland  disaster  story  broke, 
A.  T.  &  T.  officials  said,  British  editors 
immediately  opened  telephonic  connec¬ 
tions  to  get  the  story,  and  to  fill  out 
details  that  were  lacking  in  the  cable  re¬ 
ports.  This  service  is  rapidly  expanding. 
Even  since  the  first  of  this  year  it  has 
been  extended  to  include  the  capitals  of 
Italy,  Poland  and  Finland,  and  service 
with  three  South  American  countries — 
Argentina,  Chile  and  Uruguay— has  been 
inaugurated. 

The  ship-to-shore  telephone  service 
attracted  much  attention  when  it  stated 
with  full  newspaper  reports  and  credul¬ 
ous  accounts  of  its  possibilities.  Ejiitor 


&  PuBUSHER  told  the  story  of  how  the 
managing  editor  of  the  Cincinnati  Times- 
Star  held  a  conversation  with  a  member 
of  his  staff  on  the  Leviathan  two  days  at 
sea.  Roy  Howard  was  also  one  of  the 
newspai^r  pioneers  in  this  type  of  com¬ 
munication.  Now  this  service  no  longer 
elicits  wonder,  and  is  regularly  used  on 
several  vessels. 

And  the  first  time  a  passenger  in  an 
airplane  held  telephonic  conversation 
with  someone  on  the  ground,  the  news¬ 
paper  reporters  were  carri^  aloft  to 
view  the  experiment  first  hand,  and  to 
write  first-person  stories  of  their  wit¬ 
nessing  the  achievement.  Now  that  has 
cooled  down.  It  has  been  demon¬ 
strated  successfully,  and  its  value  ap¬ 
praised,  now  it  will  be  further  developed 
without  much  fanfare  or  comment.  The 
same  is  true  of  the  plane-to-ship  com¬ 
munications. 

What  will  be  the  ultimate  effect  of  all 
these  great  developments  on  the  news¬ 
papers  of  tomorrow  ?  Many  of  them,  it 
is  true,  do  not  relate  themselves  directly 
with  news  transmission  but  they  are  so 
close  to  it  that  their  importance  cannot 
be  set  aside.  With  television  a  develop¬ 
ment  of  the  future,  and  the  near  future, 
and  telephotography  already  an  accom¬ 
plished  fact,  with  new  developments 
constantly  being  reported  in  radio,  it 
seems  that  the  most  sanguine  prophecies 
of  revolutionary  newspaper  making  are 
riot  preposterous.  Adolph  S.  Ochs,  pub¬ 
lisher  of  the  New  York  Times,  recently 
told  students  at  the  University  of  Chat¬ 
tanooga  that  the  present  system  of  tel^- 
raphy  will  be  totally  done  away  with, 
citing  the  flashing  of  a  page  of  manu¬ 
script  by  television  in  a  minute  “instead 
of  taking  time  to  peck  out  the  message 
letter  by  letter.”  Does  the  flashing  of 
the  front  page  of  the  San  Francisco 
Call-Bulletin  to  Schenectady,  N.  Y.,  soon 
after  it  came  from  the  press  presage 
country-wide  newspai^rs,  to  take  the 
place  of  sectional  dailies? 

One  recent  experiment,  which  is  hop^ 
ful  of  development,  is  the  operations  of 
printer-typewriters  by  radio.  The  Amer¬ 
ican  Radio  News  Association  is  now  ap¬ 
plying  for  a  license  to  develop  this  sys¬ 
tem.  If  this  works  out,  and  its  backers 
see  no  reason  why  it  should  not,  will  the 
reporter  of  tomorrow  radio  his  message 
from  Los  Angeles  direct  to  a  printing 
machine  in  Philadelphia? 

Experiments  are  still  being  made  with 
the  teletypesetter,  an  automatic  type¬ 
setting  machine  that,  operating  from  a 
master  keyboard,  is  capable  of  setting 
type  by  electric  impulse  on  machines  in 
other  cities.  Frank  E.  Gannett  owns  the 
rights  to  this  system,  and  is  keenly  inter¬ 
ested  in  seeing  it  perfected. 

And  the  story  of  communications  would 
be  incomplete  without  mention  of  the 
plans  of  Press  Wireless  which  have  been 
chronicled  in  complete  detail  in  EniTO* 
&  Publisher.  This  is  a  group  that  u 
petitioning  for  the  right  to  broadcast 
news  to  newspapers,  with  broadcasting 
stations  at  strategic  points. 

Developments  point  to  changed  condi¬ 
tions.  Experimentation  goes  on  and  on, 
dreams  in  communications  are  becomi^ 
realities  with  startling  rapidity,  old  meth¬ 
ods  are  replaced  by  new.  The  newspaper 
of  today  is  vastly  different  from  the 
newspaper  of  fifty  years  ago.  Are  we 
now  in  the  process  of  laying  the  ground¬ 
work  for  another  type  of  newspaper  that 
will  junk  present  facilities  and  prac¬ 
tices  ? _ _ 

DIRECTING  PRODUCTION 

Edward  R.  Harris  has  joined  the  New 
York  office  of  Hanff-Metzger,  Inc  .  ^ 
mechanical  production  manager.  Har^ 
has  had  some  twenty-two  years  o* 
experience  with  the  Robert  L.  Stil 
Company,  the  American  Bank  Note  to 
pany,  the  McConnell  Printing 
the  Carey  Printing  Company,  Uorra 
Sullivan  Company  and  the  Donalds  “ 
of  Canada. 
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Yo  ur  own 
A P  and 

A  NP  A 

members 
have  proved 
these 


ways 
to  better 


NEWSPAPER  PRINTING  RESULTS 


Write  u!  and  we  will  give  you  full 
information;  have  one  of  our  engi¬ 
neers  call  or  install  a  set  that 
you  may  judge  for  yourself. 


Eight  ways  that  bring  greater  convenience,  time 
saving  and  economy  to  that  important  part  of  your  busi¬ 
ness,  the  press-room.  United  States  Royal  Rubber 
Printing  Rollers  assure  superior  printing  results,  proven 
so  by  test  in  the  press-rooms  of  many  of  your  largest 
members.  And  here  are  the  reasons,  eight  of  them,  each 
of  which  will  pay  you  dividends: 

1.  Not  affected  by  the  most  adverse  temperatures. 

2.  Constant  changing  and  adjusting  not  necessary. 

3.  Better  ink  distribution. 

4.  Uniformity  of  density  and  diameter. 

5.  Withstands  rough  handling. 

6.  Will  not  accumulate  dirt. 

7.  Greater  durability  —  longer  life. 

8.  Easily  reground  in  your  own  plant. 


u 


U.  S.”  Royal  Rubber  Printing  Rollers 


product  of 


United  States 


Rubber  Company 


1790  Broadway, 

New  York,  N.  Y. 

See  our  representatives  at  Hotel  Pennsylvania,  United  States  Rubber  Company’s  Room 
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NINETEEN  SPECIAL  GROUPS  TO  MEET 
DURING  A.  F.  A.  CONVENTION 

''Advertising:,  the  Stabilizer  of  Business”  Is  Theme  of  Federation 
Meeting  in  Capital,  May  18-22 — Newspaper  Adver- 
tising  Managers  and  Classified  Executives  to  Convene 


Nineteen  department  meetings  and 
three  general  sessions  are  being 
planned  for  the  annual  convention  df 


Waltek  a.  Steonc  C.  C.  Yodnggeeen 

the  Advertising  Federation  of  America, 
which  will  assemble  this  year  for  the 
first  time  in  Washington,  D.  C.  The 
convention  will  be  held  May  18  to  22, 
with  headquarters  at  the  Willard  Hotel. 
“Advertising  the  Stabilizer  of  Business” 
is  the  convention  theme. 

Two  of  the  department  meetings  are 
for  newspaper  advertising  men.  The  As¬ 
sociation  of  Newspaper  Classified  Ad¬ 
vertising  Managers  and  the  Newspaper 
Advertising  Executives  Association  are 
scheduled  to  be  in  session  most  of  the 
time  for  three  days,  except  when  general 
sessions  of  the  convention  are  going  on. 
Most  of  the  other  groups  will  confine 
their  meetings  to  Tuesday,  that  day  and 
VN'ednesday  forenoon  having  been  set 
aside  ior  that  purpose. 

Sunday  afternoon  at  4  o’clock  the  ad¬ 
vertising  men  will  visit  the  Pan-Ameri¬ 
can  building,  one  of  the  most  beautiful 
structures  in  the  country.  After  ad¬ 
dresses  of  welcome  and  a  concert  by  the 
United  States  Marine  Band,  they  will 
make  a  boat  trip  to  Mount  Vernon,  the 
old  home  of  George  Washington,  as 
guests  of  the  Advertising  Club  of  Wash¬ 
ington.  There  will  be  exhibitions  of 
boating  and  aviation. 

On  Monday  the  keynote  address  will  be 
delivered  at  a  general  luncheon  by 
Senator  William  E.  Borah  of  Idaho. 
The  president  of  the  Federation,  C.  C. 
Younggreen  of  Milwaukee,  will  intro¬ 
duce  the  speaker  and  preside  over  the 
luncheon. 

Tuesday  night,  ajfter  a  day  of  depart¬ 
mental  meetings,  the  annual  banquet  and 
grand  ball  will  be  held.  Walter  A. 
Strong,  publisher  of  the  Chicago  Daily 
News  and  chairman  of  the  board  of  the 
Advertising  Federation,  will  be  the  toast¬ 
master  at  the  banquet. 

Wednesday  noon  will  see  the  third  and 
final  general  session,  with  a  luncheon, 
followed  by  the  annual  business  meeting. 

Thursday,  the  last  day  of  the  conven¬ 
tion,  there  will  be  an  all-day  conference 
on  Advertising  Club  management.  Plans 
for  special  educational  activities  will  be 
presented  in  the  afternoon. 

Sightseeing  trips  and  a  visit  to  the 
White  House  will  also  be  included  in  the 
program. 

Following  is  a  list  of  the  departmental 
meetings,  with  the  officers  or  program 
chairman  in  charge: 

Advertising  Club  Management  Con¬ 
ference — Thursday  forenoon  and  after¬ 
noon.  Forenoon  session  on  Advertising 
Club  management  problems,  afternoon 
session  on  educational  activities  in  adver¬ 
tising  Qubs.  The  chairman  will  be 
William  R.  Ewald,  Campbell-Ewald 
Company,  Detroit,  chairman  of  the  Ad¬ 
vertising  Club  Board  and  president  of 
Adcraft  Qub  of  Detroit. 

Advertising  Commission  —  Monday 
forenoon.  Cabinet  Room,  Hotel  Willard, 
Major  P.  F.  O’Keefe,  Boston,  chairman. 

Advertising  Specialty  Association — 
Tuesday  forenoon.  Oak  room.  Hotel  Ral¬ 
eigh.  F.  A.  Schneider,  Ketterlinus  Litho¬ 
graphic  Manufacturing  Company,  Phil¬ 
adelphia,  program  chairman. 


Agricultural  Publishers  Associa¬ 
tion — Tuesday  forenoon,  and  afternoon. 
Room  D,  Hotel  Washington.  Fred 
Bohen,  president,  of  the  Meredith  Pub¬ 
lications,  Des  Moines,  president.  Victor 
F.  Hayden,  Chicago,  Executive  Sec¬ 
retary. 

Amiuhcan  Community  Advertising 
Association — Tuesday  forenoon.  Room 
A,  Hotel  Washington.  Charles  F.  Hat¬ 
field,  manager  of  the  St.  Louis  Conven¬ 
tion  Bureau,  president. 

Associated  Business  Papf:ks,  Inc. — 
Tuesday,  Gray  Room,  Hotel  Raleigh. 
C.  A.  Musselman,  Philadelphia,  president. 
F.  M.  Feiker,  New  York,  managing 
director. 

Association  of  Newspapfji  Classi¬ 
fied  Advertising  Managers — Monday 
forenoon,  Monday  afternoon  following 
the  close  of  the  general  luncheon,  all  day 
Tuesday,  Wednesday  forenoon,  Wednes¬ 
day  afternoon  following  the  close  of  the 
general  luncheon,  Willard  Room,  Hotel 
Willard.  John  A.  Finneran,  New  York 
Times,  president.  E.  F.  Emmel,  New 
Otieans  Item-Tribune,  secretary. 

Conference  on  Training  for  Ad¬ 
vertising — Time  and  place  not  yet  as¬ 
signed.  John  Benson,  president,  of  the 
Ameripn  Association  of  Advertising 
Agencies,  chairman. 

Country  Newspaper  Department — 
Tuesday  forenoon  and  afternoon.  Nat¬ 
ional  Press  Club.  L.  C.  Hall,  Wareham, 
Mass.,  president.  H.  C.  Hotaling,  St. 
Paul,  secretary. 

Direct  Mail  Advertising  Associa¬ 
tion — Tuesday  forenoon  and  afternoon. 
Rose  Room,  Hotel  Washington.  William 
A.  Biddle,  American  Laundry  Machinery 
Company,  Cincinnati,  president.  F.  L. 
Pierce,  Detroit,  executive  secretary. 

Federation  of  Women’s  Advertising 
Clubs  —  Breakfast  meeting,  Fairfax 
Room,  Hotel  Willard,  Wednesday.  Minna 
Hall  Carrothers,  New  York,  program 
chairman. 

International  Trade  Conference — 
Tuesday,  Gridiron  Room,  Hotel  Willard. 
C.  K.  Woodbri^e,  chairman  Provisional 
Board,  International  Advertising  Associar 
tion,  program  chairman. 

Magazine  Group — Tuesday  afternoon. 
Cabinet  Room,  Hotel  Willard,  Earle  L. 
Townsend,  representative  of  The  Sports¬ 
man,  New  York,  program  chairman. 

Manufacturers  Merchandise  Ad¬ 
vertising  Association — Tuesday  after¬ 
noon,  Oak  Room,  Hotel  Raleigh.  W.  L. 
Sweet,  Rumiford  Chemical  Works,  Provi¬ 
dence,  R.  I.,  president.  J.  M.  Davidson, 
Colgate-Palmolive-Peet  Company,  Chi¬ 
cago,  secretary-treasurer. 

Newspaper  Adv'ertising  Executiyts 
Association — Monday  forenoon,  Monday 
afternoon  following  the  close  of  the  gen¬ 
eral  luncheon,  all  day  Tuesday,  Wednes¬ 
day  forenoon,  Wednesday  afternoon  fol¬ 
lowing  the  close  of  the  general  luncheon. 
Meetings  will  be  held  in  the  Auditorium 
of  the  U.  S.  Chamber  of  Commerce 
building  with  the  exception  of  the  meet¬ 
ing  on  Tuesday  afternoon,  which  will 
begin  with  a  luncheon  and  will  be  held 
in  the  Small  Ball  Room  o!f  the  Hotel 
Willard.  Alvin  R.  Magee,  the  LouisviUe, 
(Ky.)  Courier- Journal,  program  chair¬ 
man. 

Public  Utilities  Advertising  Asso¬ 
ciation — Tuesday  forenoon  and  after¬ 
noon  and  Wednesday  forenoon.  Sun 
Parlor,  Hotel  Washington.  Stanley 
Quinn,  Electric  Bond  &  Share  Com¬ 
pany,  New  York,  program  chairman. 

Religious  Press  Department — Tues¬ 
day  afternoon  at  the  Hotel  Washington. 
William  H.  Wooster,  New  York,  pro¬ 
gram  chairman. 

Resf.arch  Conference — Monday  even¬ 
ing  (dinner).  Presidential  Parlor,  Hotel 
Willard. 

Retail  Advertisers — Tuesday  fore¬ 
noon  and  afternoon,  Fairfax  Room, 
Hotel  Willard.  V.  Edward  Borges,  Vin¬ 
cent  Edwards  &  Company,  Boston,  pro¬ 
gram  chairman. 


WINS  TRAP  SHOOT 

Burrows  Matthews,  editor  of  the  Buf¬ 
falo  Courier-Express,  won  the  annual 
championship  trap  shooting  event  of  the 
Bufialu  Country  Club,  breaking  93  of 
100  targets.  William  J.  Conners,  Jr., 
publisher  of  the  newspaper,  was  second. 


DISCUSS  EDUCATION’S 
PLACE  IN  THE  NEWS 


American  Assn,  of  College  News  Bu¬ 
reaus  Convenes  in  New  York — 
Publicity  Phase  of  Collegiate 
Sports  Receives  Attention 


One  hundred  delegates  representing 
most  of  the  leading  colleges  and  uni¬ 
versities  in  this  country  were  to  attend 
the  convention  of  the  American  Associa¬ 
tion  of  College  News  Bureaus  at  New 
York  University,  April  17-19.  Henry 
Cook  Hathaway  is  convention  secretary. 

The  association  is  an  organization  of 
college  press  representatives  formed  in 
1912  to  exchange  methods  of  placing 
educational  news  before  the  public.  Its 
membership  includes  160  colleges  and 
universities. 

Among  the  problems  which  will  be 
brought  before  the  convention  is  that 
concerning  American  colleges  and  the 
publicity  phase  of  athletics.  Through  its 
research  committee,  this  college  associa¬ 
tion  has  sounded  out  500  American  col¬ 
lege  presidents  on  whether  or  not  they 
feel  college  athletics  receive  undue  pub¬ 
licity. 

Among  tbe  speakers  scheduled  to  ad¬ 
dress  the  gathering  are :  Frank  R.  Elliott, 
Indiana  University,  who  was  to  give  the 
results  of  the  athletics  survey ;  Miss 
Marie  Dicore,  Cincinnati;  Karl  Reed 
Silvers,  Rutgers  University;  L.  W.  Mit¬ 
chell,  University  of  Redlands;  John  M. 
Thomas,  president  of  Rutgers ;  L.  C. 
Boocheever,  Cornell  University;  Dr.  Jay 
Elmer  Morgan,  National  Exlucation  As¬ 
sociation  ;  Dr.  Charles  Gray  Shaw,  New 
York  University;  Thomas  E.  Banner, 
Columbia  University;  Miss  Edith  John¬ 
son,  Wellesley  College;  David  G.  Casen, 
radio  station  WOR. 

Among  the  newspaper  men  listed  as 
sp^kers  are:  Bryan  Field,  New  York 
Times,  H.  W.  Blakeslee,  science  editor 
of  the  Associated  Press;  Grafton  Wil¬ 
cox,  assistant  managing  editor.  New 
York  Herald  Tribune,  and  J.  E.  Stemple, 
New  York  Sun. 


MRS.  McCORMICK  HONORED 

Mrs.  Ruth  Hanna  McCormick,  pul> 
lisher  of  the  Rockford  (111.)  Republic 
who  recently  won  the  Republican  nomi¬ 
nation  for  senator  from  the  state  of 
Illinois,  was  elected  to  honorary  member¬ 
ship  in  the  Old-Time  Printers’  Associa¬ 
tion  at  its  forty-fifth  annual  gathering 
in  Chicago.  She  is  the  third  woman  in 
public  life  thus  honored.  The  others 
were  Jane  Addams  and  Winnifred  Mason 
Huck.  G.  Ben  McCormack  was  elected 
president  of  the  association  at  the  same 
meeting.  H.  A.  Davidson  was  chosen 
vice-president  and  Mark  L.  Crawford, 
treasurer. 


HOTELS  WANT  A  BREAK’ 
IN  NEWSPAPERS 


Reporters  Should  Consult  Guidt 
Books  Before  Writing  Murder 
Stories,  Trade  Journal 
Indicates 


The  aloofness  of  hotel  managers  to 
the  press  is  one  of  the  reasons  that  the 
hotel  industry  is  not  §iven  a  "break”  in 
newspapers,  an  editorial  in  a  recent  is¬ 
sue  of  the  Hotel  IVorld  said.  The  edi¬ 
torial  reproduced  a  Chicago  newspaper 
headline,  "Gangster  Slain  in  West  Side 
Hotel,”  and  said  that  the  "hoter 
named  was  not  listed  by  any  of  the 
standard  guide  books.  "Murder,  robbery, 
suicide  or  accidents  are  played  up  in  so 
sensational  a  manner  that  the  public  is 
apt  to  misjudge  the  industry,”  the  editor¬ 
ial  said,  and  added: 

“As  an  industry,  we  have  held  our¬ 
selves  aloof  from  the  press  of  the  coun¬ 
try.  This  is  neither  good  sense  nor  good 
business.  We  are  in  many  cases  respon¬ 
sible  for  ten  per  cent  of  a  newspaper’s 
l^al  circulation.  If  we  don’t  lend  adver¬ 
tising  support,  we  are  passing  up  an  op¬ 
portunity  to  build  good-will  and  direct 
business. 

“Each  individual  hotel  man  should  get 
acquainted  with  local  newspapermen.  If 
they  understand  the  hotel  problems  every 
effort  will  be  made  to  work  with  rather 
than  against  the  house.  So  get  ac¬ 
quainted  with  your  news  men  and  see 
then  just  what  this  means  to  your  busi¬ 
ness. 

“Associations  should  have  press  com¬ 
mittees  whose  duty  would  be  to  work 
with  individual  newspapers,  newspaper 
chains  and  press  associations  to  give  rec¬ 
ognized  hotels  a  break.  This  does  not 
mean  a  suppression  of  news.  But  cer¬ 
tainly  there  is  no  reason  why  the  entire 
industry  should  suffer  because  a  gunman 
chooses  to  cut  up,  or  shoot  up,  in  a  ques¬ 
tionable  resort  which  assumes  the  name 
‘hotel.’  ” 


SCHOOL  PAPERS  JUDGED 


Arkanaa*  College  and  High  School 
Preoo  Meet*  in  Fayetteville 

At  the  joint  meeting  of  the  Arkansas 
(College  and  High  School  Press  Associa¬ 
tions,  which  was  concluded  April  12  at 
the  University  of  Arkansas,  Fayetteville, 
the  following  awards  were  made:  Best 
college  newspaper,  Centralian,  Central 
College.  Best  high  schex)!  newspaper. 
Pine  Cone,  Pine  Bluff  High  School. 

John  P.  Stafford,  Springdale  News, 
president  of  the  Arkansas  Press  Asso¬ 
ciation,  and  C.  A.  Ver  Beck,  managing 
editor  of  the  Fort  Smith  Southwest- 
Times  Record,  were  among  the  speakers. 


A.  B.  P.  MEETING,  MAY  5-7 

The  Associated  Business  Papers,  Inc, 
will  hold  its  spring  meeting  in 
Sulphur  Springs,  W.  Va..  May  5-7. 
C.  A.  Musselman  of  the  Chilton  Class 
Journal  Company,  Philadelphia,  » 
president. 


SERVING  THE  PRINTER  &  PUBLISHER 

On  All  His  Requirements 
Current  Offerings: 

48-page  Hoe  Sextuple  Web  Press,  4  plates  wide,  cut-off  22% ". 

20-page  Duplex  Single  Deck  Web  Press,  Metropolitan  Model. 

16-page  Scott  Class  X  Web  Newspaper  Press,  2  plates  wide,  2  decks 
high.  With  complete  stereotype  equipment  and  20  H.P.  motor  and 
controller. 

8-page  Duplex  Flat-bed  Web  Press. 

Model  8  Mergenthaler  Linotype,  latest  style,  serial  no.  over  32,000— 
a  wonderful  value. 

No.  1  Miehle  2  rev.  4-roller  Cylinder  Press,  bed  size  39  x  53,  suitable 
either  for  newspaper  or  highest  grade  cylinder  press  work. 

New  6,  8  and  10-foot  all  Steel  Make-up  Tables. 

Hall  8-rol.  full-page  Form  Tables. 

New  Model  5,  8  and  14  Linotype  Magazines. 

THOMAS  W.  HALL  COMPANY.  Inc. 

512  West  4l8t  St.,  New  York 

Phone:  Medallion  0826. 


three  appointments 


Frank  Parker  Stockbridge 

editor 


Mr.  Stockbridge  brings  to  his  posi' 
tion  as  editor  the  fruits  of  many  years 
experience  in  a  diversity  of  editorial 
capacities.  He  has  served  as  reporter, 
columnist,  Washington  correspondent, 
political  writer,  editor. 

During  recent  years  he  has  been  a 
frequent  contributor  to  the  Saturday 
Evening  Post  and  other  general  maga^ 
zines  of  large  circulation. 


H.  LeB.  Bercovici 

managing  editor 


For  the  past  two  years,  Mr.  Bercovici 
has  been  news  editor  of  The  Ameri' 
can  Press.  Tireless  zeal  coupled  with 
a  quick  grasp  of  news  values  in  news' 
paper  and  advertising  trades  fields 
have  led  to  his  promotion.  He  has 
worked  on  newspapers  and  at  one 
time  was  associated  with  The  Fourth 
Estate.  He  has  also  contributed  to 
magazines,  including  The  American 
Mercury. 


Edward  Pierce  Hulse 

contributing  mechanical  editor 

Mr.  Hulse's  knowledge  of  things 
mechanical  in  the  printing  field  is 
much  more  than  an  accumulation  of 
information.  As  chairman  of  the 
Printing  Industries  Division  of  the 
American  Society  of  Mechanical 
Engineers,  he  is  recognized  as  an  alert 
authority  on  all  aspects  of  newspaper 
production.  He  is  also  president  of 
Crittenden  &■  Hulse,  industrial 
engineers. 


American  Press 

^  journal  for  builders 
newspapers  and  ad¬ 
vertising.  $2  yearly. 
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MARYLAND  EDITORS 
INDICTED  FOR  LIBEL 


Tkre*  Former  ExecntiTet  end  Present 
Editor  Cited  for  Articles 
Against  County 
Administration 


By  George  H.  Manning, 

H'o^inglvK  Correspondent,  Editok  &  Publisher 

Washington,  April  16. —  Three  for¬ 
mer  editors  and  the  present  editor  of 
the  Montgomery  Independent,  a  weekly 
published  at  Rockville,  Md.,  15  miles 
northwest  of  here,  have  been  indicted 
for  libel  by  the  Montgomery  county 
grand  jury. 

The  indictments  represent  another 
phase  of  the  political  war  which  is  being 
waged  in  Montgomery  county  for  con¬ 
trol  of  county  offices  and  for  election  of 
delegates  to  the  Maryland  Assembly  and 
Senate. 

Those  indicted  are  Morris  A.  Bealle, 
Walter  W.  Liggett,  and  Harrison  B. 
French,  former  editors,  and  Walter  S. 
Casey,  present  editor.  Liggett  recently 
appeared  before  the  House  Judiciary 
Committee  and  gave  testimony  as  to  con¬ 
ditions  he  had  found  in  various  “dry” 
states  and  which  he  made  the  subject  of 
a  series  of  articles  in  the  magazine 
Plain  Talk. 

The  indictments  charge  libel  of  Berry 
£  Clark,  clerk  to  the  Board  of  Commis¬ 
sioners  of  Montgomery  county,  the  com¬ 
missioners,  and  E.  Brooke  Lee,  speaker 
of  the  Maryland  House  of  Delegates  and 
Democratic  leader  of  Montgomery 
county. 

The  Montgomery  Independent,  which 
represents  the  faction  in  Montgomery 
county  known  as  the  “Antis,”  has  been 
carrying  on  a  campai^  charging  irregu¬ 
larities  in  the  administration  of  county 
affairs  and  funds.  The  “Antis”  are  a 
branch  of  the  Democratic  party  in  the 
county  opposed  to  E.  Brooke  Lee. 

The  indictments  charge  the  four  ed¬ 
itors  with  having  “maliciously  and  un¬ 
lawfully  contrived  to  injure  and  bring 
hatred  and  contempt”  to  the  County 
Commissioners,  Oark,  and  Lee. 

They  were  brought  by  the  grand  jury 
following  a  week’s  investigation  which 
started  when  Lee  and  the  county  com¬ 
missioners  appeared  before  the  body  and 
asked  it  to  investigate  the  charges  made 
by  the  Independent  and.  if  found  to  be 
true,  to  return  indictments  against  the 
guilty  county  officials.  If  the  charges 
were  found  not  to  be  substantiated,  the 
group  urged,  the  grand  jury  should  in¬ 
dict  the  publishers. 

Shortlv  after  the  indictments  were 
found,  Casey  surrendered  and  was  re¬ 
leased  under  $1,500  bail.  French  was  re¬ 
leased  under  $500  bail  and  bench  war¬ 
rants  were  issued  for  Liggett  and  Bealle. 
The  latter  is  employed  on  a  Washington 
newspaper.  Liggett  is  supposed  to  lx  in 
the  southwest. 

The  Independent  faction,  charging  a 
political  trick,  have  announced  their  in¬ 
tention  of  fighting  the  cases. 


JONESBORO  TRIBUNE  SOLD 

Control  of  the  Jonesboro  (Ark.) 
Tribune  has  Ixen  sold  by  C.  E.  Palmer, 
publisher  of  the  Palmer  newspapers  in 
Arkansas,  to  B.  M.  Philips  of  Orlando, 
Fla.  In  announcing  the  sale,  Mr.  Palmer 
said  that  no  changes  are  contemplated  in 
either  the  management  or  policies  of  the 
newspaper.  R.  E.  Cochran  is  its  editor 
and  James  Young,  Jr.,  is  the  advertising 
manager.  Publications  remaining  under 
Mr.  Palmer’s  control,  all  in  Arkansas, 
are  the  Ncu<  Era,  Sentinel  Reeord  and 
Semi-H’eekly  Sentinel-Record,  Hot 
Springs:  Daily  Nezes,  Daily  Times  .nrd 
South  Arkansas  Progress,  El  Do-itV; 
Evening  Nezi's  and  Reacnn  TL'rnld,  Cnm- 
den ;  Daily  and  Weekly  Star,  Hope ;  .^r.  1 
the  Neu's-Herald,  St"”' 


ON  DAILY  41  YEARS 

John  B.  Sherrill  has  just  completed  41 
years  of  service  with  the  Concord  (X.C.) 
Tribune,  of  which  he  is  the  publisher. 
Mr.  Sherrill  was  at  one  time  a  director 
of  the  Southern  Newspaper  Publishers 
Association. 


SHAW  MACHINE  &  TOOL  COMPANY 
(See  Wood  Flong  Corporation.) 

A.  J.  SOSSNER.  Space  i 

(Mezzanine  Floor.) 

A.  J.  Sossner.  R.  Kantor. 
SPEEDAUMAT  COMPANY. 

Small  Ball  Room.  (Ball  Room  Floor.) 
(See  Addressograph  Company.) 

E.  J.  Ferris.  H.  M.  Pierce. 

SPRUCE  FALLS  POWER  &  PAPM 
COMPANY. 

C.  H.  Sage.  R.  M.  Watt, 

w.  F.  MacMahon. 

STAHI  NEWSPAPER  SUPPLY  COM- 
PANY.  Space  3.  (Mezzanine  Floor.) 

A.  W.  Cochran. 

STAR  ADCRAFT  SERVICE. 

Fred  J.  Runde.  (Cedric  C.  French. 

UNITED  AMERICAN  METALS  CORPO 
RATION. 

P.  J.  Kiernan.  A1  Hory. 

Chas.  Bethge.  Mort  Christensen. 

Ray  Bethge.  Chas.  Schafer. 

UNITED  PRESS. 

Karl  A.  Uickel.  Frank  H.  Bartholo. 

mew. 

Hugh  Haillie.  G.  Ross  Downing. 

Roliert  J.  Bender.  Chas.  B.  McCabe. 

C.  J.  Randau.  Ra>mond  Oapper. 

Tom  W.  Gerber.  Carl  D.  Groat. 

L.  B.  .Mickel.  Chas.  M.  .McCann. 

Ralph  H.  Turner  Carl  B.  .Molander 

unitp:d  fe.atuke  service. 

(Small  Ballroom.  Ballroom  Floor.) 

Max.  Elser,  Jr.  George  Carlin 

Colin  Miller.  Alfred  Moody. 

Lea  Gregory. 

UNITED  STATES  RUBBER  COMPANY 
C.  .\.  Russ.  W.  C.  (ireiner. 

J.  E.  Powers.  W.  E.  Higham. 

A.  N.  Dickerson. 

UNIVERSAL  SERVICE.  Exhibition  Rooit 
2.  (Mezzanine  Floor.) 

H.  H.  Stansbury  Earl  Shaub 

Jack  R.  Hornaday  Clyde  West 

Miss  Dorothv  Roe. 

WOOD  NEWSPAPER  MACHINERY 
CORPOR.ATION.  Room  4.  (MezianiK 
Floor.) 

John  A.  Isbell.  Edward  A.  Rehni 
Oscar  C.  Roesen.  Harold  W.  Hamibot 

I.  Tornberg.  Earle  E.  lleede. 

Washington  Wood.  Josef  E.  Wilson. 

WOOD  FLONG  CORPORATION.  Space  2. 
(Mezzanine  Floor.) 

Nelson  Maynard.  Wm.  Wetherell. 

Ray  Finzer.  C.  H.  Scherb. 

C.  H.  Puget. 

WORLD  COLOR  PRINTING  CO.  Spacell. 
(Mezzanine  Floor.) 

Roswell  Messing.  R.  S.  Grable. 
CLIFFORD  YEWDALL. 

C.  H.  Stout.  R.  J.  Barrett 

Sandy  A.  Williams. 


DIPLOMACY 


The  next  time  You  set 
Licked  oh  /s  big  yarn 

LIKE  this  YOU'LL  LOOK  - 
For  ft  NEW  JOB.^ 


HOW6’ 

VOURs 


I'm  50RRY.50M.OlDN'r 
MEftN  To  BE  HARSH.  MY 
GOLF  WAS  NEVER  BETrER. 
WE'RE  ON  For  a  game 
Sunday.  6E  CAREFUL. 
Don’t  GET  scoopeD.  i 

Yep.  riY  golf  is  great,  j 


Sometimes 


IT  WORKS 


Sketched  for  Editor  &  Publisher 

By  R.  V.  TRIBE,  Springfield  (Mats.)  Union 


PARRISH  JOINS  DAILY 


DIRECTORY  OF  EVENTS  AND 
EXHIBITIONS 


Birmingham  Real  Estate  Man  Now 
Advertising  Manager  of  Post 

Howard  Parrish,  well-known  in  ad¬ 
vertising  and  real  estate  circles  of  the 
south,  has  been  named  advertising  man¬ 
ager  of  the  Birmingham  Post,  a  Scripps- 
Howard  newspaper,  to  succeed  Albert 
O’Brien,  who  resigned  because  of  ill 
health.  Parrish  began  his  newspaper 
career  16  years  ago  on  the  Atlanta  Jour¬ 
nal.  He  became  classified  advertising 
manager  of  the  Macon  Nezvs  a  short 
time  later  and  then  went  to  the  Houston 
Post  for  two  years.  For  five  years  he 
was  with  the  Birmingham  Nezvs  in  an 
executive  capacity.  Since  leaving  the 
News,  Parrish  has  been  in  the  real  estate 
business  and  is  a  past  president  of  the 
Birmingham  Real  Estate  Board. 

He  is  author  of  a  book  “How  to  De¬ 
velop  Advertising.” 

COMMEMORATE  BREMEN  HOP 

The  Newspaper  Club  of  New  York  held 
ceremonies  at  noon  April  12  in  the  con¬ 
course  at  Grand  Central  Terminal,  New 
York,  the  present  resting  place  of  the 
airplane  Bremen,  to  commemorate  the 
second  anniversary  of  the  plane’s  his¬ 
toric  flight  from  Ireland  to  Newfo'und- 
land.  Colonel  James  Fitzmaurice,  co¬ 
pilot  of  the  expedition ;  Martin  Jensen, 
aviator,  and  others  interested  in  aviation, 
participated. 


(Continued  from  page  10) 


CLUB  HONORS  PUBLISHER 

J.  T.  Alderson,  publisher  of  the 
Malvern  (Ark.)  Meteor,  has  btra 
elected  Rotary  Club  president. 


REMINGTON-RAND  BUSINESS 
TEM.  Space  3.  (Mezzanine  Floor.) 
C.  P.  (Janham.  Ruth  Howard. 
W.  M.  McDowell. 


The  Motor 
That  Costs 
No  More  to 
Buy  but  Less 
to  Operate 


In  speaking  of  efficiency  and  dependability  you  have  only 
to  ask  any  one  of  these  users  of  the  CUSHMAN  OFFSET 
MOTORS: 


The  Wall  Street  Journal 


Bnidfleld  Bros.  Printing  Compnny 
of  Ilallaa,  Texas 
Dallas  News 
Syracuse  Post-Standard 
Syraense  Journal  , 

New  Haven,  Conn.,  Joamal-Conriec 
Concord,  N.  H.,  Monitor-Patriot 


The  Tacoma,  Washington,  Tribune 
Spokesman  Beview 
Newburgh,  N.  Y..  News 
Rochester,  N.  T.,  Tlmes-Cnlon 
Brooklyn,  N.  T.,  Chat 
Beaumont  Enterprise 


be  sure  to 
see  thve  *  * 

BLACK. 

^firWHITE 

Contrast 

^Matrix'! 


All  equipment  furnished  direct  by 


CUSHMAN  ELECTRIC  COMPANY 
Concord)  N.  H. 
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FEATURE  yy  #  rr 

PICTURE  PAGE  ■ 

for  Only  ^ 

{Not  a  Syndicate  Service)  And  NO  extras 

your6wnRcturesf\jt Punch  In  News 

THIS  IS 

yAUR 


local  athletic  events 

C«Mr  local  athlotio  eventa  in  a 
PICTURE  way.  Nothing  haa  auch 
■alawaal  appeal  aa  »l»rtin«  con. 
tutt— hot  unicaa  llluatrated  they  are 
apt  to  read  flat  and  llfeleaa.  A 
laatnre  picture  page  puta  punch  in 
ipoila. 


Not  the  usual  syndicate  material,  but  real,  live  localized  pictures 
taken  right  in  your  own  community  .  .  .  your  own  readers  .  .  .  h 
red  hot  local  news  value. 


Think  of  it!  Here’s  an  idea  that  will  build  circulation  and  create 
reader  interest  to  an  unheard-of  extent.  It  will  put  pep  in  your 
paper  in  a  picture  way.  Think  how  easy  and  economical  it  is.  Just  gather 
up  a  batch  of  photographs,  pen-and-ink  drawings,  or  anything  you  want 
included  on  the  page — wrap  them  up  in  one  package  and  shoot  them  along. 
In  less  than  24  hours  after  these  photos  reach  our  plant,  plates  will  be 
on  the  way  to  you. 

You  don’t  even  have  to  make  a  layout  unless  you  wish  to.  Our  own 
experienced  newspaper  artists  will  lay  out  the  page  for  you  without  charge 
and  send  you  the  layout  when  we  mail  back  the  cuts.  (Of  course,  if  you 
want  to  lay  out  the  page  yourself  and  specify  exact  sizes,  etc.,  we  shall 
follow  your  instructions  to  the  letter.) 

No  matter  how  far  or  near  you  are  to  New  York  you  can  use  this 
PICTURE  PAGE  advantageously.  It  is  like  having  your  own  engraving 
plant  in  the  postoffice  building — excepting,  it  is  less  expensive. 


ORDER  BLANK 


LOCAL  FEATURE  NEWS 
Ptredet,  polltioal  flgvm,  prominent 
kmleeu  men,  nko  new  developmente 
ietimify  reader  intereet  .  .  .  ei- 
xciillif  it  you  show  their  pleturei. 


FEATURE . 

PICTURE  PAGE 


General  Photo  Encravins  Corp., 

235  East  45th  St.,  New  York 

Herewith  are  photographs  for 
FEATURE  PICTURE  PAGE. 
Below  we  have  indicated  by  check 
(x)  marks  complete  specifications. 
We  understand  the  complete  bill 
for  these  plates  and  all  incidental 
services  will  be  no  more  than 
$27.50. 

LAYOUT 

Our  Layout,  with  sizes  marked. 

is  attached . D 

Please  make  layout  and  send 
with  plates . O 


Here’s  How  Simple  It  is 


^  SOCIAL  DOINGS 
DtJicw.  dub  affftirt  and  toclal 
mati  af  all  kindi-His  well  at  aocial 
leetifi  provide  aiarvelout  settlnga 
for  friend'Kaking  plcturea. 


E  make  the  page  layout  FREE  OF  CHARGE.  Each  picture  on  the  page  is 
made  as  an  individual  square-finished  cut  to  conform  to  your  page  sizes.  (This 
enables  you  to  file  the  cut  in  your  morgue  for  future  use.)  Or  if  you  lay  out  the 
page  yourself,  specify  on  the  back  of  each  photo  the  exact  height  and  width  it  is 
to  be  made.  Any  number  of  photographs  or  drawings  may  be  included  in  the 
FEATURE  PICTURE  PAGE  for  this  price  but  the  totaled  area  of  finished  cuts 
must  not  exceed  the  actual  area  of  your  page  allowing  for  captions  and  cut  lines. 

We  make  55,  60,  65  oi  85  screen.  State  which  you  want  No  extra  charge  for 
mounting  plates.  Wrap  all  copy  for  this  page  in  one  package  and  label  it,  “Feature 
Picture  Page.” 


SCREEN 

Make  plates  following  Screen: 
□  55  060  065  085 


MOUNTING 

Unmounted  with  tacking  edge 
top  and  bottom . [ 

Blocked  on  wood,  trimmed  flush 
both  sides  . [ 


Hour  Service!  !  !  ! 


SHIPPING 

Ship  plates  by  parcel  post  in 
regular  way  . G 

We  want  plates  quick  1  Send 
them :  . 


Our  Plant  is  Open  Day  and  Night 

We  guarantee  to  ship  completed  orders  for  all  Feature  Picture 
Pages  within  24  hours  after  we  receive  copy.  In  most  cases, 
plates  are  shipped  within  6  or  8  hours.  On  sjiecial  order,  we 
will  ship  by  first-class  mail,  special  delivery.  If  this  extra  fast 
service  is  desired,  specify  it  on  your  order. 


GENERAL  PHATAENGRAVING  CARE 

Newspaper  Photo-Engravers 

DAdyMIRRAR  ^235EAST45SI 
BUILDING  WNEW /ARK 


Signed 


Please  include  one  of  your  new 
18”  advertising  rulers  with  our 
first  order . [ 
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THE  NEWSPAPER  A 
BUSINESS— PLUS 


(Continued  from  page  20) 


the  ballyhoo  business  has  not  reached  a 
stage  where  it  must  be  tackled  by  united 
editorship,  I  will  now  tell  him  aie  story 
and  confidently  rest  mv  case  on  it.  For 
a  long  time  I  liave  known  that  certain 
of  the  larger  advertising  agencies  were 
engaged  in  side-line  propaganda  prac¬ 
tices.  These  agencies  have  sometimes 
been  instruments  in  political  affairs, 
sometimes  have  audaciously  attempted  to 
coerce  newspapers  into  misleading  public 
opinion  in  regard  to  such  matters  as  the 
extent  of  the  Florida  hurricane  or  the 
perils  of  air  riding,  but  mainly  they  have 
been  used  to  promote  the  sale  of  mer¬ 
chandise  or  to  give  individiials  conspicu¬ 
ous  public  position.  This  all  travels  in 
the  guise  of  “news.”  Sometimes  it  might 
be  news,  but  not  often.  There  is  a  dis¬ 
tinction  to  be  drawn  between  such  prop¬ 
aganda  factories  as  those  operated  by 
Ivy  Lee,  Edward  Bernays,  the  Inter- 
Ocean  Syndicate  and  such  like  and  the 
publicity  bureaus  which  are  run  by 
legitimate  advertising  agencies.  The  or¬ 
dinary  press  agent  has  nothing  in  his 
other  hand.  The  advertising  agent,  how¬ 
ever,  holds  an  economic  power  over  the 
press.  He  may  dictate  a  space  schedule. 
It  is  fair  to  assume,  therefore,  that 
when  you  favor  an  advertising  agent  by 
printing  his  dope,  there  might  be  mate¬ 
rial  reciprocation.  It  is  fair  also  to  as¬ 
sume  that  if  you  resist  his  publicity 
effort  he  will  resist  your  advertising 
effort. 

Two  weeks  ago  I  came  in  possession 
of  a  letter  which  one  of  the  leading 
agencies  in  this  country  had  sent  out  in 
duplicate  to  advertisers  soliciting  free 
publicity  clients.  I  printed  it  in  Editor 
&  Publisher,  and  the  vice-president  of 
the  agency  warned  me  in  advance  that 
there  might  be  reprisals.  The  letter  sets 
forth  the  agency’s  publicity  achieve¬ 
ments,”  all  conducted  by  a  former  news¬ 
paper  man.  Here  they  are:  It  got  the 
pictures  of  8  representatives  of  a  com¬ 
mercial  concern  printed  three  times  in 
each  of  125  newspapers  in  two  months. 
By  unknown  means  it  got  an  interview 
with  the  head  of  an  advertising  concern, 
in  Europe  on  prirate  business,  and  a 
“news  story”  about  this  world-wide  celeb¬ 
rity  cabled  over  from  London  by  the  A. 
P.,  U.  P.  and  I.  X.  S.  In  five  weeks  the 
agency  got,  the  letter  claims,  four  stories 
alxiut  advertised  goods  on  the  wires  of 
the  two  leading  news  services  to  their 
entire  lists  of  members  or  clients.  It  did 
other  amazing  things  to  radio  and  Rotary 
clubs.  And,  in  asking  for  trade,  the 
letter  offered  to  do  this  same  work  for 
anybody,  without  specified  respect  to  mo¬ 
tive,  if,  however,  it  was  “news”  and 
also  if  no  other  member  of  the  Ameri¬ 
can  Association  of  Advertising  Agents 
had  prior  claim  to  the  victim. 

The  meaning  of  this  letter  is  clear.  It 
is  an  organized  sell-out,  presuming  an 
economic  power  over  the  press.  I 
brought  the  communication  to  the  atten¬ 
tion  of  the  three  press  services.  They 
were  shocked  and  I  believe  mean  to  do 
something  about  it,  what  I  do  not  know. 
Editor  &  Publisher  has  publicly  asked 
the  Four  A’s,  A.  X.  P.  A.  and  this  So¬ 
ciety  to  move  against  this  outrageous 
business  which  flouts  article  I,  section  III, 
of  your  code  and  reduces  to  mockery  the 
pretentions  of  every  honorable  news¬ 
paper  man. 

If  the  newspaper  business  is  only  a 
business,  or  a  game  or  a  racket,  this 
publicity  graft  is  all  right  and  fits  into 
the  picture  nicely.  The  average  reader 
does  not  suspect  it.  let  alone  analyze  its 
meaning.  I  do  not  doubt  that  it  teases 
some  linage  into  the  press,  now  and  then, 
though  it  usually  is  just  a  way  of  break¬ 
ing  the  rate  card  by  granting  a  secret  re¬ 
bate.  But  as,  according  to  my  faith,  the 
newspaper  is  a  business  plus  elements 
which  belong  to  the  .\merican  institution, 
something  sooner  or  later  will  be  done 
about  press  agentry  and  news  columns 
will  again  become  what  they  pretend  to 
be. 

My  fourth  group  forms  a  pleasant 
topic.  It  deals  with  the  magnificent  news¬ 


Martha  Ann  and  Sara,  danghters  of  Arthur  Brisbane,  noted  Hearst  editor 
and  columnist,  are  among  the  newest  devotees  of  motorless  flying.  They  are 
shown  daring  a  recent  visit  to  southern  California  in  the  midst  of  a  gliding 
lesson  at  Lindbergh  field,  San  Diego.  Martha  Ann  is  seated  in  the  glider 
and  Sara  is  standing  beside  her. 


BRISBANE'S  DAUGHTERS  GLIDER  FANS 


paper  enterprises  of  the  year  wherein 
editorial  imagination  has  soared  into  the 
skies,  writing-men  circling  the  globe  in  a 
huge  gas  bag  or  audaciously  penetrating 
the  forbidden  polar  regions.  It  has  to  do 
with  the  almost  prodigal  expenditure  of 
money  to  cover  minute-by-minute  the 
world’s  teeming  interests,  in  startling  con¬ 
trast  to  lack-lustre  newspaper  work  in 
other  highly  developed  nations.  This 
group  of  subjects  includes  such  items  as 
the  remarkable  development  of  scientific 
coverage  by  the  press,  bringing  the  mind 
of  the  common  people  closer  to  the  won¬ 
drous  mysteries  of  the  stars,  the  weather¬ 
beaten  rocks,  and  the  inscrutable  pro¬ 
cesses  of  nature  in  infinite  variety.  I 
think  of  the  year’s  contribution  of  beauty 
and  truth  through  the  printed  newspaper 
page,  available  alike  to  prince  or  pauper, 
the  hurrying  crowd  or  shut-in  people, 
wherever  located,  and  of  the  immensity 
of  this  beneficent  influence.  It  is  per¬ 
haps  characteristic  of  the  newspaper 
mind  that  I  should  not  detail  these  mat¬ 
ters.  I  feel  that  it  would  serve  no  pur¬ 
pose  here  and  I  shall  content  myself  by 
reiterating  the  indisputable  fact  that 
whatever  may  be  its  shortcomings,  it  is  the 
liest  and  freest  press  the  world  knows, 
indispensable  to  public  institutions  and 
civilized  progress,  and  better  this  year 
than  last  with  the  prospect  upward,  due 
directly  to  the  fact  that  the  true  editorial 
mind  is  never  content  with  yesterday’s 
laurels,  but  ever  reaches  for  new  lieights 
of  achievement.  I  pay  tribute  to  the  true 
souls  who  have  made  sacrifices  this  year 
in  the  name  of  truth  leading  on  to  the 
fulfillment  of  man’s  higher  aspirations. 

To  make  good  my  pledge  to  the  pro¬ 
gram  chairman  I  shall  take  the  liberty, 
before  closing,  to  suggest  other  topics  for 
discussion  at  this  meeting. 

Most  important  is  the  editorial  page. 
It  is  declining  in  usefulness  because  of 
too  many  taboos.  There  is  -  lack  of 
vital,  wholesome  controversy  on  subjects 
which  newspaper  men  regard  as  “loaded.” 
due  to  public  ignorance  or  prejudice. 
This  is  an  absurd  limitation.  A  healthy 
controversy  is  the  best  stuff  any  news¬ 
paper  can  print,  from  a  circulation  point 
of  view.  Leadership  is  the  need  of  the 
hour,  and  the  people  love  intelligent  ad¬ 
vocacy,  even  if  they  do  not  always  agree. 
I  think  the  public  mind  is  hungry  for  a 
square  meal  in  many  cities.  We  are  all 
bored  by  stuff  which  goes  along  with 
mob  psychology.  Debunking  is  good 
stuff  when  in  the  right  spirit,  with  both 
or  all  sides  of  the  story  frankly  told.  It 
commands  respect.  Understand,  in  this 
relation  I  am  not  referring  to  impudent 
or  ignorant  dogmatism,  but  only  fair  and 
wholesome  discussion,  that  the  people 


may  know,  and  of  course  this  suggestion 
does  not  relate  to  matters  of  religious 
faith,  racial  controversy  or  any  other  in¬ 
vasion  of  private  rights. 

Continuity  comics  which  do  not  make 
sense,  except  perhaps  to  the  “fan,”  and 
then  only  vaguely,  seem  to  me  a  waste  of 
space.  Newspaper  humor  should  be 
funny. 

There  seems  to  be  a  woeful  neglect  of 
opportunities  to  entertain  and  instruct 
through  local  feature  writing  and  I  re¬ 
gret  the  absence  of  local  cartoons,  local 
humor  columns  and  local  special  writing 
in  many  newspapers.  I  think  we  must 
not  lose  sight  of  the  fact  that  the 
.American  newspaper  is  primarily  a  local 
institution. 

It  seems  to  me  that  there  is  an  admir¬ 
able  reform  in  reference  to  overplayed 
crime  and  sex  in  news  and  serial  fiction. 
The  offenses  continue,  'rticularly  among 
newspapers  that  have  no  respect  for  truth 
in  news,  but  this  condition  is  so  much 
better  than  it  was  two  or  three  years  ago 
that  it  merits  commendation. 

I  believe  there  are  too  many  writers 
who  are  more  intent  upon  language  than 
upon  meaning.  There  are  newspapers 
w'hich  seem  fairly  waterlogged  by  the 
ponderosity  of  some  of  their  writers, 
most  of  whom  seem  to  be  competing  for 
high  literary  or  diplomatic  honors,  rather 
than  for  the  favors  of  the  reading  masses 
which,  to  some  of  us,  are  preferable. 

Finally,  I  believe  that  unsympathetic 
treatment  of  the  problems  of  the  poor  is 
an  all  too  common  press  aberration.  We 
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were  talked  out  of  sympathetic  writing, 
in  large  measure,  by  the  hard-boiled  geirl 
try  that  could  only  sneer  at  the  “so^ 
sister”  because  they  had  no  heart  to  com¬ 
prehend  her  sentiment.  If  I  had  a  news¬ 
paper  that  required  the  support  of  the 
rank  and  file  of  men  and  women  of  a 
community  I  certainly  would  not  want  to 
have  it  edited  from  the  Ritz  by.  men  who 
never  ride  on  street  cars  at  six  o’clock  in 
the  morning  and  who  have  only  vaguely 
learned  that  two  thousand  men  stand  for 
hours  in  a  bread-line  in  New  York  each 
day  to  get  a  soup  ticket.  Enlightened 
self-interest  would,  I  think,  make  me  edit 
my  paper  to  meet  the  sensibilities  of  peo. 
pie,  particularly  women  of  the  home, 
who  are  conscious  of  the  unhappiness, 
defeat  and  privation  of  poor  people 
standing  on  a  spot  which,  in  the  course 
of  human  events,  is  by  no  means  resen’ed 
for  those  who  now  occupy  it.  Hard- 
boiled  newspapers  like  hard-boiled  men 
are  unpleasant  companiems. 

And,  gentlemen,  newspaper  work  is 
better  than  a  business.  In  its  best  sense 
it  ministers  to  the  spiritual  aspirations  of 
mankind  and  does  not  walk  elbow  to  el¬ 
bow  with  Babbittry  or  step-by-step  with 
every  heartless  and  sordid  venture  that  is 
tuned  to  the  profit  motive.  We  do  not 
restrict  our  gestures  to  “almost  imper¬ 
ceptible”  urging  forward,  but  may  stand 
out  boldly,  and  perceptibly  move  for 
better  ways  and  better  days.  Journalistic 
history  disproves  the  jrfiilosophy  of  the 
realist  in  the  parable  I  have  citrf  of  the 
journalism  student  I  would  ask :  Do  you 
seek  fame?  Well,  then,  bear  in  mind, 
that  only  the  great,  free  spirits  in  news- 
paperdom  are  celebrated.  Boy,  do  you 
seek  wealth  and  power?  All  right,  learn 
how  intelligently  and  honorably  to  cajri- 
talize  editorial  idealism  and  work  o  the 
premise  that  only  legitimate  journalism 
is  respected  by  honorable  commercialises 
and  that  only  public-service  journalism 
survives.  This  is  the  practical  testimony 
of  a  century  of  American  newspaper 
work  and  nothing  has  happened  to  alter 
its  truth. 
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Linage  Must  Be  Earned 


This  Year 


'‘Lucky  breaks'"  in  linage  look  less  likely  for  1930  than  in  previous 
years. 

Space  buyers  having  a  little  less  to  buy  are  a  whole  lot  more  par¬ 
ticular  what  they  buy  for  their  active  clients. 

Instead  of:  "Where  can  1  buy  $3,000  worth  more  for  this  list/" 
many  of  the  space  buyers  are  seeking  to  save  a  percentage  of 
the  appropriation  without  harming  the  client's  sales. 

We  are  in  a  period  when  last  year's  good  breaks  may  present 
many  publishers  with  bad  breaks  in  their  erstwhile  luck. 

It  is  a  period  when  good  space  salesmen  need  all  the  help  their 
publishers  can  afford  to  give  them. 

And  since  backing-up  good  salesmen's  efforts  is  like  putting  money 
in  the  bank,  the  leading  newspaper  publishers  are  backing  them 
up  admirably  in  the  one  medium  which  has  promoted  nothing 
else  except  newspapers  and  newspaper  advertising  for  forty- 
six  years  —  Editor  Publisher  —  read  each  week  by  the 
makers  and  users  of  newspaper  space.* 


*95%  of  all  known  national  newspaper  appropriations 
are  controlled  by  subscribers  to  Editor  ^  Publisher 


EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 


WOULD  PAY  FOR  ADS 
ON  BASIS  OF  SALES 


ST.  PAUL  WEEKLY  SUED 

Otto  W.  Rohland,  Jr.,  St.  Paul,  Mii^ 
commissioner  of  public  utilities,  has  in¬ 
stituted  suit  in  district  court  against 
James  VV.  Burns,  publisher  of  the  Mid- 
way  News  of  St.  Paul,  a  weekly,  asking 
$50,000  damages.  The  suit  is  the  out¬ 
growth  of  charges  made  by  the  publisher 
that  Commissioner  Rohland  accepted  a 
$1,000  unlisted  campaign  contribution 
two  years  ago. 


BARTONS  RETURN  FROM  EUROPE 


Union  Mutual  Insurance,  Ignoring  Reg¬ 
ular  Space  Rates,  0£Fers  One-Third 
of  Premiums  of  First  Year  Trace¬ 
able  to  Newspaper  Copy 


Publishers  of  a  thousand  smaller 
newspapers  throughout  the  country  are 
being  asked  to  carry  advertising  for 
the  Union  Mutual  Life  Insurance  Com¬ 
pany,  of  Des  Moines,  la.,  on  a  com¬ 
mission  basis,  according  to  a  letter 
received  by  a  number  of  editors  recently. 

The  contract  sent  to  the  publishers 
makes  no  mention  of  paying  the  regular 
advertising  rates.  Instead,  it  specifies 
that  the  insurance  company  will  pay  one- 
third  of  the  first-year  premiums  on 
policies  traceable  to  each  newspaper  or 
to  inquiries  forwarded  by  the  publisher. 

The  advertisements  are  to  be  fur¬ 
nished  in  stereotyped  form  and  in  vary¬ 
ing  sizes,  so  that  the  publisher  may  use 
them  at  his  convenience.  The  company 
offers  to  give  a  bond  and  pay  for  a 
quarterly  audit  of  its  books  to  show 
that  payments  to  the  newspapers  are 
correct. 

letter  to  publishers,  signed  by  C.  G. 
Schulz,  secretary  of  the  company,  cites 
as  typical  a  $1,000  policy  costing  $6.13 
for  the  first  quarter  and  $4.13  quarterly 
thereafter,  making  the  first  year’s 
premiums  $18.42,  and  the  newspaper’s 
share  $6.13. 

Sample  advertisements  accompanying 
the  letter  emphasize  that  the  policy  may 
be  bought  “for  as  low  as  $4.13,”  but 
do  not  mention  that  this  amount  pays 
for  finly  three  months. 

Mr.  Schulz’s  letter  says  that  more  than 
100  radio  stations  are  advertising  the 
company  on  a  similar  basis.  The  news¬ 
paper  advertising,  he  says,  will  nay  the 
publisher  “much  more”  under  this  plan 
than  at  the  straight  advertising  rate. 
“.\nd  while  I  imagine  we  could  just 
as  “easily  use  the  space  on  the  ordinary 
basis,  he  writes,  “we  prefer  to  operate 
on  this  co-operative  plan  because  in 
doing  so  we  obtain  the  benefit  of  your 
hearty  support — a  condition  sometimes 
lacking  in  a  straight  flat-rate  arrange¬ 
ment.” 

M.  Wilkinson,  editor  of  the 

Weekly  Beacon,  North  Baltimore,  O., 
told  EniTOR  &  PiBi.isHER  this  week 
that  the  plan  had  been  offered  to 
smaller-city  dailies  and  weeklies  in  Ohio. 
“Needless  to  say.”  he  writes,  “we  have 
turned  it  down,  but  several  have  fallen 
for  it.” 


Atherton  &  Currier,  Inc.,  420  Lexington  ere- 
nue.  New  York.  Aguin  placing  copy  with  nevi- 
piilM-ra  in  vurloua  eections  tor  Longman  k 
•Martinez,  Brooklyn,  N.  Y. 

Badger  A  Browning,  Inc.,  80  Federal  street, 
BoHton.  Now  liandling  account  for  tlie  Uolielia 
I’ouiiiuny,  chocolates,  Cumhridge,  Massacliusetu. 

Beecher-Cole-Maxwell,  Ino.,  St.  Louis,  Mo. 
Will  place  the  account  of  the  Jenny  Wren  Com¬ 
pany,  Bowersock  Flour  Mills,  Lawrence,  Kansii. 

Blackett-Bample-Hummert  Company,  oS  East 
Washington  street,  Chicago.  Is  sending  con¬ 
tracts  to  newspapers  in  scattered  territory  on 
the  Reo  Motor  Cur  Co.,  Lansing,  Michigan, 
trucks. 

Calkins  &  Holden,  Inc.,  247  I’nrk  avenue,  New 
York.  I’laclng  copy  witli  newspapers  in  variosi 
sections  for  the  H.  J.  Heinz  Company,  lleini 
Rice  Flukes,  I'lttsburgh,  i'ennsylvania. 

Nelson  Chesman  &  Co,,  1127  Pine  street,  St 
Ixiuis,  Mu.  Now  handling  account  for  the  St 
Louis  Technical  Institute,  St.  Louis,  Missouri. 

Corning,  Inc,,  89  East  4th  street,  St.  I’anl, 
Minn.  Are  issuing  suiall  one  time  orders  to 
newspapers  in  scattered  territory  on  Bristol 
luihoraturies. 

D'Arcy  Advertising  Company,  1501  Loouit 
street,  8t.  Louis,  .Mo.  Is  sending  contracts  to  n 
list  of  news|>apers  quite  generally  on  Anheiisel- 
Busch  Company,  St.  Ixtuis. 

Erwin,  Wasey  &  Co,,  Ltd..  230  N.  Michigas 
avenue,  Chicago.  Again  placing  copy  with  news- 
inipers  in  various  sections  for  the  A.  C.  Spark 
Plug  Company,  Flint,  Michigan. 

Faxon,  Inc.,  400  North  Michigan  avenue,  Chi¬ 
cago.  Is  issuing  orders  to  newspapers  quite 
generali.v  on  Hupper-Kissproof,  Inc.,  Chicago. 

Hanff-Metzger,  Inc,,  1.501  Broadway,  New 
York.  Aguin  placing  copy  with  newspapers  in 
A  practice  among  certain  advertising  selected  sections  for  the  Brillo  Manufacturing 

agencies  of  deducting  each  month  several  Brooklyn,  Y. 

-  -  -  •  -  .  Henri,  Hurst  &  McDonald,  58  East  Washing- 

ton  street,  Chicago.  Are  isouing  contracts  to 
newKiMipera  on  Kit  Chemical  Company,  Chicago. 

Hirach  Advertising  Agency,  42.'>  Fourth  are* 
line,  .New  York.  Hns  secured  account  of  Hclesa 
KutteiiRtoin,  Inc.,  cosmetics.  New  York. 

Hubbell  Advertising  Agency,  1227  Prospect 
nveiiue.  S.  K.,  Cleveland,  Ohio.  Is  now  placiag 
the  Phoenix  Oil  Company,  Cleveland. 

HcKee,  Homer  Company,  Inc.,  32$  North 
Meridian  street,  Indianapolis.  Placing  onlers 
with  newspapers  in  selected  sections  for  the 
California  Medicinal  Wine  Company,  Los  Ao* 
geles,  California. 

^  Marx'FlaTtheim  Company,  Enquirer  Building. 
The  Cincinnati.  Has  secured  accounts  of  the  Madi* 
son  Paint  Company.  Cleveland,  and  tlie  Palef 
Moccasin  Company,  Fort  Covington,  N.  Y. 

Price-Haiuuih  Company,  435  North  Miclilgaa 
avenue,  Chicago.  Is  ailding  new  towns  to  the 
list  on  the  Pennsylvania  Salt  Company.  PhiU* 
delphia,  Pennsylvania. 

Ruthrauff  A  Ryan,  Inc..  225  North  Michigan 
boulevard,  Chicago.  Placing  orders  with  newt* 
papers  in  selected  sections  for  the  Northwett 
Electric  Corporation,  Pnkwana,  South  Dakota. 

Seaver  Brinkman  Compaaiy,  Chester  Twelfth 
building.  Cleveland,  Ohio.  Now  handling  ac* 
count  for  the  Canfield  Oil  Company,  Canaol, 
Cleveland. 

WiUiama  ft  Cimnyngham  Company,  6  North 
EflFective  May  1,  the  East  PalestUvc  Michigan  avenue,  Chicago.  May  do 
(OA  Leader  will  be  represented  in  the  {:X,U:‘TuVutVim,*'LU”c1.'^^ 
national  advertising  held  by  x*red  ivini”  rem  was  formerly  known  as  the  Shaffer  Oil  « 
ball,  Inc.  Reflnlng  Company. 


Bruce  Barton,  of  Batten,  Barton,  Durstine  &  Osborn,  accompanied  by 
Mr!-.  Barton,  photographed  as  they  returned  on  the  lie  de  France  after  tour¬ 
ing  in  Europe.  _ 


HITS  AGENCY  PRACTICE 
OF  BILL  DEDUCTION 


Dwyer,  White  Made  Partners 

Harry  G.  Dwyer  and  Eugene  A. 
White  have  been  made  partners  in  Mo¬ 
reau  and  Rose,  Chicago  advertising 
printing  company.  Dwyer,  who  has  been 
with  the  firm  as  sales  and  contact  man 
for  the  last  six  years,  w’as  formerly  pro¬ 
duction  manager  for  \’anderhoof  &  Co. 
White  has  also  had  extensive  advertising 
experience  and  was  formerly  with  the 
J.  Roland  Kay  Company. 


Publisher  Says  Some  Advertising 
Companies  Charge  OfF  Each  Month 
Several  Lines  from  Account — 
Computes  Agencies’  Advantage 


Has  Automotive  Tool  Account  lines  from  their  advertising  bill  is  being 
Loomis-Root,  Inc.,  Buffalo,  N.  Y.,  commented  upon  by  several  publishers, 
manufacturers  of  automotive  tools,  are  publisher  recently  wrote  to  the 

placing  their  advertising  through  the  Southern  Newspaper  Publishers  Associa- 

Buffalo  office  of  Howland,  Oliphant  &  t'on  complaining  of  the  practice.  His 

McIntyre,  Inc.,  New  York.  letter,  which  w^as  published  in  the  Asso- 

_  '  ciation*s  bulletin,  said: 

Handling  Buchen’s  Publicity  “Fo*-  deducted  $2.04, 

~  .  ,  another  46c,  another  41c,  and  as  low  as 

The  Buchen  Company,  Chi^go,  has  jq^.  While  these  items  appear  very 

announced  the  ap^intment  of  W.  G.  insignificant  they  do  mount  up  in  the 
Lacy  as  dir^tor  of  its  publicity  depart-  (.Qursg  of  j,  year,  and  we  think  an  agency 
ment.  Hr.  ^cy  comes  from  the  Amer-  rather  small  in  doing  this. 
lean  Hair  &  Felt  Company,  Chicago,  claimed  shortage,  no  doubt,  is  on  account 
where  he  has  been  serving  as  advertising  ^f  shrinkage  of  the  mat  or  of  the 
manager.  niat  after  it  is  rolled,  as  you  know 

a  full  page  advertisement  will  measure 
New  Morris-Herris  Account  20*/^  inches  instead  of  21  invariably. 

Ladas  Malted  Raisin  Companv,  Chi-  “It  look?  to  us  as  if  the  agency  is 
cago,  manufacturers  of  “Malted  Rais-  making  quite  a  little  income  if  ^ey  de- 
ins.”  the  new  malted  fruit  drink,  has  duct  these  amounts  from  several  hundred 
appointed  the  Morris-Harris  Advertising  news^pers  they  do  business  with  each 
r'rxmnanv  Phiraoro.  to  Hirert  adver-  moiltn. 


PLANNING  NEWSPAPER  DRIVE 


Boss  Washing  Machine  Appoints  Key 
Advertising  Company 

The  Boss  Washing  Machine  Company, 
of  Cincinnati,  has  appointed  the  Key  Ad¬ 
vertising  Company  of  that  city  to  direct 
its  advertising.  Newspapers  will  he  used. 

The .  agency  has  recently  added  two 
men  to  its  staff.  Eldred  H.  Kubner, 
formerly  engaged  in  special  advertising 
research,  has  joined  the  copy  department, 
and  Nathan  P.  Glueck,  formerly  con¬ 
nected  with  the  Charles  Printing  Com¬ 
pany  of  Cincinnati  and  publisher  of  a 
syndicated  magazine  service,  has  joined 
the  production  department.  it 

-  B 

Kudner  Soils  For  Europe  R 

Arthur  H.  Kudner,  president  of  Er- 


HISTORY  OF 

COOPERATIVE  NEWS-GATHERING 
IN  THE  UNITED  STATES 


Has  Forge  And  Tool  Account 

The  Utica  Drop  Forge  and  Tool  Com¬ 
pany,  Utica,  N.  Y.,  has  appointed  Dever- 
eux  and  Smith,  Inc.,  Utica,  to  direct  its 
advertising. 


By  Victor  Rosewater 

Formerly  editor  of  the  Omaha  “Bee” 

will  find  interesting  this  dra- 


Ev  KRY  newspaper  man  will  hnd  interesting  tins  ara- 
matic  and  colorful  presentation  of  the  growth  and 
development  of  news-gathering  from  the  first  stages  of 
coffee  house  gossip,  rival  news-boats,  pony-express  and 
telegraph,  to  the  great  modern  cooperative  news-gathering 
organizations  of  which  the  Associated  Press  and  the  United 
Press  are  imjxirtant  examples. 

IlluMtrated  $3.50  at  BoohsalUrt,  or 

D.  APPLETON  AND  COMPANY.  Publishers,  35  W.  32nd  St.,  New  York 
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Spring  Campaigning — “Where  the  Money  IS” 


As  shown  in  the  pictograph,  fig¬ 
ures  recently  given  out  by  the 
National  Industrial  Conference 
Board,  illustrate  one  more  of  the 
long  list  of  basic  reasons  why  the 

EMPIRE 

STATE 

is  the  FIRST  and  WEALTHIEST 

Market  in  the  country. 


According  to  this  latest  estimate,  the  United  States  has  slightly  over  360  billions 
in  national  wealth  (1928),  of  which  New  York  State’s  individual  wealth  represents 
about  one-ninth.  And  New  York  State’s  wealth  per  capita  shows  $3,513  as  compared 
to  the  $3,000  per  capita  share  of  each  American  citizen — if  Uncle  Sam  decided  to 
liquidate. 

So,  why  not  go  “where  the  money  IS”?  No  advertiser,  however  successful  he  may 
be  outside  of  the  FIRST  market,  achieves  the  supreme  pinnacle  of  colossal  volume  in 
mass  sales — until  he  conquers  this  greatest  of  all  merchandising  fields,  with  its  nearly 
12,000,000  population. 

Their  wants  are  turning  to  Spring  and  its  various  special  “needfuls”  and  luxuries. 
Why  wait  to  make  the  all  too  often  perpetrated  merchandising  mistake — of  “saving 
New  York  till  the  last,”  Mr.  National  Advertiser? 

Concentrate  on  this  gigantic  market  NOW — even  if  it  does  look  as  high  as  the 
Chrysler  Building  to  hurdle.  The  papers  given  below  are  responsible  for  the  great  ad¬ 
vertising  successes  in  New  York  State,  past  and  present.  Intelligently  used,  they  will 
merchandise  meritorious  national  products  in  the  record-breaking  way  that  only  the 
huge  FIRST  market  can  demonstrate. 
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PREDICT  PAPER  USE  DOUBLE  BY  1948 


Cheirt  of  Consumption  Since  1810  Puts  Total  Tonnage  Then  at  24,576)000 — Printing  Pajjer  Runs 
About  43  Per  Cent  of  All  Paper — Previous  Predictions  Surpassed  by  Actual  Achievements  of  Industry 


By  GEORGE  G.  WHEAT 


J-  give  as  accurate  a  picture  of  the  mam  almost  exactly  nine  (9)  times  in  the 
facts  alxiut  the  growth  of  paper  use  in  109  years  since  1819.  The  figure  would 
the  United  States  as  may  be  done.  be  128  pounds  for  the  ninth  doubling  of 

Paper  may  have  originated  with  the  1.  We  have  doubled  since  1810  once 
Egyptians,  but  recent  students  now  ac-  every  15  4/7  years, 
credit  it  to  China  about  the  beginning  This  growth  of  population  and  of  per 
of  the  Christian  era.  The  art  was  car-  capita  consumption  are  the  first  steps  in 
ried  w’est  by  Persians  and  Arabians  and  analysis  of  the  reasons  for  that  growth 
reached  Europe  by  the  Saracen  conquest  of  total  consumption.  The  broken  line 
of  Spain.  Thence  it  moved  to  Italy  in  the  graph  is  a  resultant  of  these  two 
where  a  mill  was  established  in  1150,  to  forces 
France  in  1189, 

England  by  1330  ; - - 

and  Germany  in  1 
1396.  The  first 
mill  in  America 
was  the  Ritten- 
house  mill  near 
Philadelphia  i  n 
1690. 

WhenLouis 

Rober  made  the  j  ' . 

continuous  wires 

screen,  in  1799  and  i  y  \ 

thiswasmade!  j 

[>racticable  by^  the  ^  ^ 

St  wood  grinding  m  m 

machine  in  1840  in 

Germany  and  the  discovery  of  the  action  A  modern  mill  making  i 

of  sulphurous  acid  on  wood,  with  the  .  . 

resultant  making  of  chemical  pulp  by  ^  geometrical  progression  curve, 


Graph  showing  actual  consumption  of  all  kinds  of  paper,  paralleled  by 
geometrical  progression  curve  projected  to  1948. 


/ 

— m» — 

/t.gop.»»o 

-A 

] 

Ji 

/ 

/ 

t9cc-»o» 

// 
/  / 

/  / 

1  . 

_^1 

to  iO 

59  ^ 

S9  es 

79  ti 

99>*>4» 

X#  «•»  ] 

91 


Editor  &  Publisher  The  Fourth  Estate  for  April  19,  1930 


that  any  analysis  of  all  factors  would 
allow  us  to  make. 

The  final  basis  upon  which  that  fore¬ 
cast  is  made  was  to  double  the  9  5/6 
years  time  that  has  been  required  to 
double  the  quantity  consumed  annually 


First  paper  mill  in  America,  the 
Rittenhouse  mill  erected  in  Phila¬ 
delphia  in  1690,  making  five  reams 
a  day. 

in  the  past  118  years,  making,  19.3  years 
added  to  1928,  or  1947.  This  curve  has 
been  projected  to  1948. 

The  secondary  basis  of  that  forecast 
is  to  compare  the  average  rate  of  yearly 
increase  of  the  past  ten  years  1918  to 
1928.  This  rate  is  594,200  tons  yearly. 
You  can  note  by  the  graph  how  closely 
this  solid  line  curve  would  conform  to 
the  broken  line  curve  as  extended. 

In  1923  an  estimate  was  made  that  we 
would  be  using  around  13.500,000  by 
1950  and  that  we  would  need  about  15,- 
000,000  cords  of  pulpwood  yearly  at  that 
date.  This  estimate  was  based  upon  the 
1922  figures  of  8,003,000  tons  of  naper 
consumption  and  9,148,000  cords  of  wood 
used.  Had  a  geometrical  curve  been  con¬ 
structed  at  that  date  and  projected  to 
forecast  the  paper  consumption  for  1928. 
it  would  have  fallen  below  what  we  used 
in  1928. 

It  is  now  being  estimated  by  U.  S. 
Forest  Service  authorities  that  we  shall 
be  needing  30,000.000  tons  of  paper  yearly 
around  197.5.  This  is  a  considerably 
more  vigorous  prediction  than  the  one 
made  on  1922  figures  previous  records. 
That  prediction  was  approached  closely 
by  the  12.2.19,000  tons  of  1928  and  when 
we  get  i929  figures  we  may  find  it  still 
closer.  There  is  reason  to  believe  that 
very  early  in  1930,  we  will  far  pass  that 
1.1.500,000  tons  consumption  forecast  for 
19.50. 


DAILY  RE-OCCUPIES  PLANT 


Iowa  City  Preaa-Citizen  Rebuilds 
Burned  Structure 

The  Iowa  City  (la.)  Press-Citizen, 
whose  plant  was  swept  by  a  fire  a  month 
»go  with  $10(),000  loss,  was  to  occupy  its 
building  April  16,  after  rebuilding  and 
reconditioning  of  the  plant  had  been 
rush^  through.  Linotype  and  press  me¬ 
chanics  were  summoned  immediately 
after  the  fire  and  began  reconditioning 
^ttd  replacement  of  the  machinery. 

The  building  repair  was  undertaken 
by  extra  crews  and  new  steel  equipment 
for  the  composing  room  as  well  as  new 
t)!*  series  and  other  modern  equipment 
have  been  ordered. 

Since  the  fire  the  Press-Citizen  has 
h«n  published  at  the  plant  of  the  Daily 
Iowan,  University  of  Iowa  daily. 


WRITERS  PARIS  BOUND 

Miss  Elinor  Hillyer,  feature  writer 
on  the  Atlanta  Journal,  and  Mrs.  Elinor 
f  *oler  of  the  Journal  sports  staff,  sailed 
rom  New  York  on  April  17  aboard  the 
•  o.  Stuttgart  for  a  vacation  in  Paris, 
ney  will  go  to  England  in  May  to  meet 
'.  “•  Keeler,  Mrs.  Keeler’s  husband 
u  the  famous  “Boswell”  of  Bobby 
and  attend  the  British  amateur 
^  open  golf  tournaments,  which 
Iw  will  cover  for  the  Journal  and 
«5ociated  papers. 


DAILY  OPENS  ITS  PAGE  r 
TO  BUDDING  POETS  / 


Quincy  Patriot  Ledger  Devotes  Gen¬ 
erous  Space  to  Locally  Inspired 
Writers  and  Feature  Proves 
Popular — Editor  Tells  Why 


Instead  of  ordering  bigger  and 
stronger  wastebaskets  to  take  care  of 
the  verse  that  flocxls  newspaper  offices 
at  the  first  sign  of  spring,  the  Quincy 
(Mass.)  Patriot  Ledger  reversed  the 
process  and  urged  all  budding  poets  to 
contribute  their  best  works.  As  a  result 
the  newspaper  recently  printed  a  page 
and  a  half  of  locally  inspired  verse, 
which  proved  a  minor  sensation. 

The  preparation  for  the  feature  in¬ 
cluded  arousing  the  interest  of  general 
readers  and  the  co-operation  of  writers. 
About  ten  days  in  advance,  selections  of 
original  verse,  one  each  day,  were  run 
under  the  head  of  “Poets  of  Near  By.” 
At  the  same  time  a  box  announcing  the 
feature  was  run  adjacent  to  the  poem 
printed. 

Thirty-six  poems  were  published  in 
a  neat  typographical  layout,  with  short 
histories  of  the  writers.  Large  type  was 
used  for  the  titles.  The  contributors 
ranged  from  high  school  students  to 
“old  residents,”  and  the  subjects  formed* 
a  gallery  of  emotions  and  verse  forms. 
The  feature  brought  a  large  number  of 
letters  to  the  editor,  one  of  them  in 
verse,  and  all  commending  the  innova¬ 
tion. 

On  the  page  of  verse  was  a  note 
from  the  editor,  Oscar  L.  Stevens, 
which  explained  the  value  of  the  fea¬ 
ture.  Mr.  Stevens  said: 

“Why  shouldn’t  the  local  poets  have 
a  special  page  of  their  own  now  and 
then,  as  for  example  once  in  the  spring 
when  the  poetic  sap  is  always  stirring 
and  perhaps  again  in  the  autumn  when 
the  harvest  spson  gives  another  big 
incentive.  This  was  the  question  asked 
of  its  readers  by  the  Patriot  Ledger, 
and  the  response  was  so  immediate  and 
so  enthusiastic  that  there  was  nothing 
to  do  but  throw  open  a  page  to  the 
verse-writers.  We  did  not  realize  there 
were  so  many  of  them,  but  the  number 
seems  to  justify  their  claim  to  special 
space.  So  here  is  the  page.  The  Patriot 
Ledger  staff  has  taken  much  interest  in 
presenting  it,  and  believes  that  it  will 
be  welcomed  by  the  verse-writers  them¬ 
selves  as  giving  an  unusual  opportunity 
to  compare  one  another’s  product,  and 
by  the  general  readers  as  bringing  into 
popular  view  a  phase  of  local  author¬ 
ship  that  perhaps  is  not  generally  ac¬ 
corded  its  full  measure  of  appreciation.” 


BROOKLYN  CITIZEN  APPOINTS 

Charles  E.  Miller,  special  representa¬ 
tive  for  a  number  of  Eastern  newspapers, 
has  been  appointed  Eastern  national 
representative  of  the  Brooklyn  Citizen. 
E.  J.  Powers  of  Chicago,  has  been  ap¬ 
pointed  to  the  same  position  for  the 
Western  territory.  Both  of  these  ap¬ 
pointments  become  effective  May  1,  19,W, 
W.  Horner,  advertising  manager  said. 

■  Shoitldyou 

■  visit _ 


TTie  New  York  News  or 
New  York  Mirror 


■  be  sure  to 
r  ^  see  the  *  ► 

BLACK. 

firWHITE 

Contrast 
^Matriyc! 


"MATT" 

MORLEY 


says: 


"K  good  mat  that  produces  clean 
stereos  and  lessens  the  labors  of  the 
stereo  room — that’s  the  Morley  Mat. 
It  is  this  day  after  day,  week  after 
week  performance  of  Morley  Mats 
that  keeps  us  all  happy.^^ 

Morley  Mats  are  30od  mats.  News¬ 
papers  that  have  changed  to  Morley 
are  our  biggest  boosters. 

Now  sold  exclusively  through  the 
Wood  Newspaper  Machinery 
Corporation,  at  501  Fifth  Avenue, 
New  York  City. 

MORLEY  BUTTON 

MANUFACTURING  COMPANY 
PORTSMOUTH,  NEW  HAMPSHIRE 
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MATS 
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JOHN  E.  B.  McCREADY 
DIES  IN  MONTREAL 

Widelj  Known  Canadian  Writer, 
Last  of  the  Pre-Confederation 
Journalists,  Published  Papers 
in  St.  John  and  Charlottetown 


John  E.  B.  McCrcady,  92,  well-known 
Canadian  newspaper  man,  died  in  Mon¬ 
treal  April  16. 

Mr.  McCready  was  editor  of  the 
Moncton  (N.B.)  Transcript  in  1882  and 
18^,  of  the  St.  John  (N.B.)  Telegraph 
for  the  next  ten  years,  and  the  Charlotte¬ 
town  (Prince  Edward  Isle)  Guardian 
from  1896  to  1912.  In  1912  he  received 
a  government  appointment  which  he  held 
until  1920  when  he  returned  to  the 
Guardian. 

Mr.  McCready  was  the  last  of  the  pre- 
Confederation  journalists  and  was  in  the 
press  gallery  at  the  first  (Confederation 
Parliament.  Among  his  survivors  is 
Ernest  W.  McCready,  of  the  St.  John 
Times-Globe. 


JOHN  B.  SHERIDAN 

JcAn  B.  Sheridan,  veteran  sports 
writer  and  critic,  formerly  sports  editor 
of  both  the  St.  l^ouis  Post-Dispatch  and 
the  St.  iMuis  Globe  Democrat,  and  in 
more  recent  years  manager  of  the  Mis¬ 
souri  Committee  on  Public  Utility, 
hanged  himself  in  a  hospital  in  St.  Louis 
April  15.  Mr.  Sheridan  had  been  a 
patient  in  the  hospital  for  some  time, 
suffering  from  a  nervous  trouble.  In 
June,  1928,  some  of  his  letters  describing 
his  work  among  editors  were  read  before 
the  Federal  Trade  Commission  at  its 
inquiry  into  utility  propaganda. 


SERVICES  FOR  W.  V.  KELLEY,  JR. 

Funeral  services  for  William  V.  Kel¬ 
ley,  Jr.,  son  of  the  president  of  the 
Miehle  Printing  Press  and  Manufactur¬ 
ing  (Company,  (Chicago,  were  held  Thurs¬ 
day,  April  10,  in  Lake  Forest,  Ill.  Mr. 
Kelley  died  in  Sidney,  Australia,  on  Feb. 
28,  at  the  age  of  33.  He  is  survived 
by  his  wife  and  two  children,  as  well  as 
his  parents  and  three  brothers.  He  was 
in  Australia  on  business  for  the  Miehle 
company  at  the  time  of  the  accident 
which  resulted  in  his  death. 


THOMAS  ODGERS 

Thomas  Odgers,  55,  editor  and  pub¬ 
lisher  of  The  Daily  Freight  Record,  a 
shipping  trade  paper,  published  in  New 
York,  and  former  newspaper  man,  died 
April  9  in  a  New  York  hospital.  His 
home  was  in  Brooklyn.  Mr.  Odgers 
started  his  newspaper  work  on  the  Phila¬ 
delphia  Inquirer.  Later  he  came  to  New 
York  and  worked  for  the  Evening  Jour¬ 
nal,  the  Commercial,  and  the  Journal  of 
Commerce.  He  was  marine  editor  of 
the  Commercial  ten  years. 


HORACE  S.  KELLER 

Horace  Seymour  Keller,  74,  news¬ 
paper  writer  and  magazine  contributor, 
di^  in  Utica,  N.  Y.,  April  11.  Bom  in 
Little  Falls  in  1855,  he  lived  here  for 
more  than  fifty  years,  contributing 
poetry  to  many  newspapers,  to  Judge 
and  Youth’s  Companion  and  writing 
weekly  feature  stories  about  Uticans  of 
50  years  ago  for  the  Utica  Observer 
Dispatch. 


MRS.  C.  F.  McCAHILL 

Mrs.  C.  F.  McCCahill,  wife  of  the 
vice-president  and  business  manager  of 
the  Cleveland  News,  died  of  heart  dis¬ 
ease  April  10  at  St.  Luke’s  Hospital, 
Oeveland.  She  had  returned  recently 
from  Honolulu,  where  she  spent  the 
Winter.  She  was  38  years  old  and  had 
been  practically  an  invalid  for  the  last 
two  years. 


ADVERTISING  MAN  KILLS  SELF 

James  P.  Simpson,  40,  president  of 
the  Simpson  Advertising  (Company,  Dal¬ 
las,  Tex.,  died  April  11  of  a  self  inflicted 
bullet  wound  in  his  head.  For  the  last 
16  years,  Mr.  Simpson  was  engaged  in 
motion  picture  advertising,  and  was 
president  of  the  National  &reen  Adver¬ 
tising  Association. 


JOHN  STONE  PARDEE 


Former  Minneaota  Newspaper  Editor 
Buried  in  New  Haren,  Conn. 

John  Stone  Pardee,  former  news- 
editor  and  publisher  and  long  active  in 
Duluth  municipal  affairs,  was  buried 
April  15  from  the  home  of  his  aunt. 
Miss  Agnes  Gilbert,  in  New  Haven, 
Conn,  ^veral  of  his  classmates  in  Yale, 
class  of  1885,  were  honorary  pallbear¬ 
ers. 

Mr.  Pardee  for  forty  years  was  a 
wblicist,  most  of  the  time  at  Duluth. 
During  the  World  War  he  directed  the 
publicity  work  for  the  Food  Commis¬ 
sion,  of  which  President  Hoover  was  the 
head.  He  had  long  been  prominent  in 
the  world  peace  movement. 

He  was  born  in  New  Haven  67  years 
ago.  During  his  student  days  he  was  an 
editor  of  the  Yale  Record.  After  grad¬ 
uation  he  went  to  Duluth,  where  he  was 
editor  of  the  News.  Later  he  helped 
found  the  Duluth  Commonwealth.  For  a 
time  he  published  the  Goodhue  County 
News  at  Red  Wing,  Minn.,  and  was 
with  newspapers  in  New  York  City  and 
Newark,  N.  J.  From  1889  to  1892,  as 
the  editor  of  a  daily  newspaper  at  Sara¬ 
toga  Springs,  he  directed  on  behalf  of 
the  late  Spencer  Trask,  New  York 
lianker,  the  anti-gambling  crusade  at  the 
Spa. 


DANA  WILL  FILED 

The  will  of  Paul  Dana,  editor-in-chief 
of  the  New  York  Sun  from  18%  to 
1903  and  son  of  (Charles  A.  Dana,  who 
also  was  editor-in-chief  of  that  paper 
for  many  years,  was  filed  April  11  in 
New  York.  It  leaves  all  of  his  estate 
of  undetermined  value  to  his  three 
children:  Janet,  the  wife  of  Dr.  War- 
field  Longcope  of  Baltimore;  Anderson 
Dana  of  Jericho,  L.  I.,  and  William  But¬ 
ler  Duncan  Dana,  who  are  named  exec¬ 
utors.  The  testament,  dated  July  5, 
1921,  left  personal  property  to  his  wife, 
Mary  D.  Butler  Dana,  who  died  in  1922. 
Mr.  Dana,  who  was  78  years  old,  died 
on  April  7. 


SILAS  W.  NILES 

Silas  W.  Niles,  with  the  Newark  (N. 
J.)  Evening  News  for  35  years,  died 
April  12  in  Pasadena,  (Cal.  Until  his  re¬ 
tirement  a  few  months  ago  he  was  legis¬ 
lative  editor  of  the  paper.  He  was  71 
years  old. 


FRANCISCO  GARCIA 

Francisco  Garcia,  noted  Mexican  jour¬ 
nalist  and  founder  and  director-general 
of  El  Imparcial,  of  Mexico  (City,  Mex., 
died  April  8  in  Mexico  City.  He  was 
67  years  old. 


HOUGH  ESTATE  $20,000 

Leon  L.  Hough,  former  Canisteo, 
N.  Y.,  publisher,  left  an  estate  valued 
at  $20,(XiO,  according  to  an  appraisal  filed 
at  Bath,  N.  Y. 


Obituary 

WILLIAM  H.  (CHAMBERS,  72,  on 
the  Spokane  (Wash.)  Chronicle  for 
22  years  in  the  display  advertising  depart¬ 
ment,  died  April  7.  He  was  engag^  in 
newspaper  work  in  Denver  before  com¬ 
ing  to  Spokane. 

Charles  E.  Lauren,  71  night  advertis¬ 
ing  foreman  for  the  Peoria  (Ill.)  Star, 
veteran  of  the  craft  in  that  city,  was 
stricken  with  apoplexy,  Amnl  8  and  died 
a  few  hours  later  in  his  home.  Mr. 
Lauren  was  in  his  50th  year  as  a  member 
of  the  Typographical  union.  He  had 
been  with  the  Star  eight  years. 

W.  W.  Moves,  56,  editor  of  the  Bridge- 
water  (S.  D.''  Journal  and  state  senator 
at  the  last  legislative  session,  died  recent¬ 
ly  at  his  home  following  a  heart  attack. 
He  had  published  the  Journal  for  nearly 
40  years. 

E.  J.  “Jack”  Kastner,  sports  editor 
of  the  Erie  (Pa.)  Dispatch-Herald  for 
the  past  11  years,  died  April  11  in  that 
city  following  a  lingering  illness.  He 
began  his  newspaper  experience  in  Roch¬ 
ester  as  a  copy  boy  on  the  Times- 
Union,  becoming  a  sports  department 
assistant.  He  went  to  Erie  after  world 


war  service  and  had  been  sports  editor 
of  the  Dispatch-Herald  since  that  time. 

Charles  J.  Delbridge,  member  of  the 
composing  room  staff  of  the  Batavia 
(N.Y.)  Times,  died  last  week  in  his 
home  in  that  city. 

Harry  W.  Martin,  of  the  editorial 
staff,  Erie  (Pa.)  Times  until  two  years 
ago,  when  he  took  up  club  duties,  died 
last  week  at  the  age  of  35  in  Erie. 

Samuel  F.  Thorpe,  a  printer  on  the 
Brooklyn  (N.Y.)  Daily  Times,  died 
April  14  at  his  h(Mnc  in  Fanwood,  N.  J. 

Colonel  H.  Irving  King,  said  to  have 
been  war  correspondent  for  the  New 
York  Tribune  in  the  Spanish- American 
war,  died  at  his  home  in  Warwick,  L.  L, 
April  14.  He  was  the  author  of  many 
poems  and  stories  for  syndicates. 

Mrs.  Harriet  Stone  Fleming,  widow 
of  the  late  Edwin  Fleming,  former 
editor-in-chief  of  the  Buffalo  Courier, 
died  on  April  11  in  her  home  in  Buffalo. 

Mrs.  Euzabeth  Turner  Dowd,  wife 
of  the  late  W.  C.  Dowd,  Sr.,  publisher 
of  the  Charlotte  (N.C.)  News,  died  at 
her  home  on  Queen’s  road  Wednesday 
afternoon,  April  9.  The  body  was  taken 
to  Marietta,  Ga.,  for  interment. 

Frederick  Foote  Purdy,  managing 
editor  of  The  Carpet,  Furniture  and  Up¬ 
holstery  Trade  Review,  and  at  one  time 
owner  and  editor  of  the  Lockport 
(N.Y.)  Journal,  died  April  10  at  his 
home  in  Brooklyn,  N.  Y. 

C.  M.  Easton,  39,  editor  and  publisher 
of  the  Lohrville  (la.)  Enter prye  the 
past  10  years,  died  April  6  in  his  home 
in  Lohrville,  from  heart  disease.  His 
wife,  his  mother,  two  daughters  and  two 
brothers  survive. 

Ira  Henry,  50,  editor  for  many  years 
of  the  Farmland  (Ind.)  Enterprise,  died 
recently  at  his  home  following  a  year’s 
illness.  He  is  survived  by  his  wife  and 
four  stepchildren. 

WiLUAM  H.  McDonald,  for  more 
than  55  yrars  with  the  old  Portland 
(Me.)  Daily  Argus  which  was  later 
merged  with  the  Portland  Daily  Press 
and  later  became  the  Portland  Press- 
Herald,  died  Monday,  April  14  at  the 
age  of  72. 


MURRAY  MAGEE 


Former  Toronto  Star  Correspondent 
Dies  in  Ottawa 

Murray  Magee,  former  Toronto  Star 
newspaper  correspemdent,  died  suddenly 
at  the  Windsor  hotel  in  (Ottawa,  April  16. 

Mr.  Magee  leaped  into  fame  in  Febru¬ 
ary,  1928,  at  the  time  of  the  disastrous 
Hoilinger  underground  mine  fire.  The 
late  Mr.  Magee  was  Toronto  Star  cor¬ 
respondent  at  Timmins,  and  his  story  of 
the  disaster  published  in  the  Star  at¬ 
tracted  wide  attention. 

He  fought  throughout  the  war  and 
escaped  uninjured  but  lost  a  1^  through 
blood  poisoning  while  in  New  York  some 
years  ago. 


CHARLES  EDGERTON 

Charles  E^erton,  S3,  managing  editor 
of  the  Herkimer  (N,  Y.)  Evening  Tele¬ 
gram  and  editor  of  the  Mohawk  (N.  Y.) 
Herald  25  years,  died  suddenly  April  11 
at  his  home  in  Mohawk,  from  a  stroke. 
The  day  of  his  death  was  the  first  he 
had  been  absent  from  work  for  15  years 
because  of  illness.  He  formerly  served 
on  the  Syraeuse  Herald  and  Herkimer 
Democrat.  He  leaves  a  wife,  two  sons, 
two  daughters  and  three  brothers. 


ERNEST  DENNER 

Ernest  Denner,  67,  editor  and  publisher 
of  the  Oklahoma  Stoats  Zeitung,  (jerman 
newspaper  of  Enid,  died  April  12  of 
injuries  received  in  an  automobile  acci¬ 
dent  the  day  before.  Denner  was  struck 
down  while  crossing  a  street  intersection 
at  Enid.  He  had  published  his  news¬ 
paper  since  1902. 


CONDUCTED  DAY  NURSERY 

A  day  nursery  was  a  feature  of  the 
cooking  school  conducted  by  the  Des 
Moines  (la.)  Register  and  Tribune 
from  April  1  to  4.  An  average  of  85 
babies  and  small  children  were  cared  for 
each  afternoon  of  the  school.  Approxi¬ 
mately  8, .500  women  attended  the  lectures 
of  Miss  Edna  M.  Ferguson. 


DAILY  USING  NOVE 
WANT-AD  PROMOTION 


New  Orleeu  Timet-Picayune  Filb 
Weekly  Space  With  Miniature  Front 
Page  Carrying  Ununual  Classified, 
Photos  of  Staff 


A  miniature  newspaper  front-nazt 
called  “The  Want-Ad  Weekly,”  and^. 
taining  news,  facetious  and  otherwise,  of 
want  advertisements  and  the  depart¬ 
ment’s  personnel,  is  printed  every  Mon¬ 
day  in  the  New  Orleans  Times-Ficai- 
une.  The  space  taken  by  this  classiW 
promotion  copy  is  four  columns,  13 
inches  deep,  and  is  designed  to  create 
reader  interest  in  the  want  ads  by  show¬ 
ing  some  of  the  interesting  results  of 
the  classified  columns. 

The  copy  carries  a  date  line,  and  fol¬ 
lows  newspaper  make-up  in  its  use  of 
cuts  and  heads.  It  carries  along  a 
“classified  cut-out”  contest,  with  priies 
for  the  best  solutions.  Old  want  ads, 
where  they  have  a  humorous  slant,  are 
reproduced.  The  most  unusual  adver¬ 
tisements  of  the  week  are  reprinted  and 
comments  on  each  are  given  space  A 
“Swap  Corner”  emphasizes  the  "Wanted 
to  Exchange”  advertisements  that  ap¬ 
peared  during  the  past  week. 

Each  week  a  member  of  the  classified 
department  breaks  into  type  with  a  one 
column  picture  and  a  short  biograpl^. 
The  copy  is  enlivened  by  numerous  line 
cuts  all  with  a  humorous  angle. 

All  copy  is  written  in  an  informal 
style  and  no  attempt  is  made  to  intro¬ 
duce  formal  promotion  arguments. 

D.  W.  Coleman,  manager  of  classified 
advertising,  recently  told  a  class  at  Tu- 
lane  University  that  reader  interest  in 
want  ads  had  shown  a  great  increase 
since  the  advent  of  the  weekly  copy. 


DAILIES  BEST  FOR  BANKS 


Executive  Say*  Consistent  AdTertUisf 
Will  Increase  Business 

The  business  of  savings  banks  is 
largely  local  and  their  problem  of  du- 
tribution  lies  in  local  selling;  therefore 
the  newspaper  offers  the  best  means  con¬ 
sistently  to  reach  and  to  develop  their 
market,  Guy  W.  Cooke,  advertising  man¬ 
ager  of  the  First  National  Bank  of  (Chi¬ 
cago  and  member  of  the  executive  board 
of  the  (Thicago  Advertising  Council,  tdd 
the  Mid-West  Savings  Conference  of  tht 
American  Bankers  Association  in  Detroit 
recently. 

“Advertising  must  be  supplemented  by 
selling,”  Mr.  Cooke  declared.  “A  savings 
account  may  be  sold  as  effectively  as 
merchandise.” 


PRESS  CLUB  TO  CELEBRATE 

A  midnight  theatre  party  will  be  givo 
by  the  Press  Club  of  San  Francisp^ 
the  Fox  Theatre  in  that  city,  April  » 
Stars  of  the  stage,  screen  and  radio  wH 
appear  in  the  show  and  skits  will  be 
written  and  acted  by  members  of  w 
club.  ■  The  party  has  been  labeled  the 
“Twenty-Four  Years  After 
commemorating  the  earthquake  of  Iw 
A.  C.  Bartlett,  president  of  the  club,  u 
handling  arrangements. 


N.  M.  PAPERS  MERGED 

The  Raton  (N.  M.)  Reporter,  a  semi- 
weekly,  and  the  Raton  Daily  Range, 
consolidated  April  1.  The  Ratcm 
Range  was  purchased  by  J.  Waldo 
former  publisher  of  the  Raton  Reports 
On  April  8,  the  first  edition  under  tw 
consolidation  was  published  as  thc^*i” 
Evening  Gazette,  with  the  combined  0- 
calation  of  the  two  former  newsjapcff 
I.  Waldo  Hall  is  publisher: 
feronaugh,  editor;  and  William  Brawner, 
business  manager. 

WEEKLY  HAS  NEW  PRESS 

'The  Shawano  (Wis.)  Lei 
cate  recently  published  an 
tabloid  supplement  marking 
lation  of  a  new  Duplex  Web 
press.  The  weekly  is  three 
G.  R.  Rousseau  is  president, 

F.  Heal  editor  and  business  manager. 
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realm  of  advertising ;  sometimes  there  is 
a  real  news  story  in  the  article  emanat¬ 
ing  from  the  advertiser.  All  of  these 
^blems  must  be  weighed  and  con- 
^ered  from  every  angle  without 
working  a  detriment  to  the  newspaper. 

1  do  not  mean  by  this  that  articles  of 
purely  news  interest  should  be  omitted 
because  they  come  from  an  advertising 
source.  1  think  this  would  be  very  harm¬ 
ful.  I  do  say,  however,  should  the  news 
item  coming  from  an  advertising  source 
have  a  news  value,  the  editor  should  not 
be  prejudiced  in  his  judgment  because  it 
emanates  from  this  source.  I  am  going 
to  take  the  liberty  of  emphasizing  that, 
in  my  opinion,  at  no  time  in  the  annals 
of  American  journalism  have  the  stand¬ 
ards  governing  editorial  operation  been 
higher;  or,  for  that  matter,  the  require¬ 
ments  placed  upon  the  editorial  room 
more  exacting  than  they  are  today. 

That  puts  upon  you,  gentlemen,  and 
those  who  work  with  you,  a  new  and 
greater  obligation,  not  only  to  produce 
brtter  newspapers,  more  thorough  news¬ 
papers  and  newspapers  that  do  not  war¬ 
rant  the  criticisms  which  sometimes  are 
cast  upon  the  papers  of  the  country  by 
the  so-called  professional  or  self-styled 
critics,  but  newspapers  that  are  in  tune 
with  the  needs  of  your  communities  and 
that  lead  in  their  respective  fields  in  ren¬ 
dering  that  service  which  the  public  has 
a  right  to  expect  of  its  newspapers.  The 
day  of  the  mud-slinging,  muck-raking 
campaign  is  over  but  the  day  of  con¬ 
structive  service  to  the  community  which 
you  serve  is  here  and  it  is  incumbent 
upon  the  newspaper  makers  of  the  coun¬ 
try  to  utilize  this  opportunity  in  accord¬ 
ance  with  an  enlightened  consecration  to 
duty. 

One  of  the  most  efTective  ways  in 
which  this  can  be  done  is  to  print  all 
the  news,  print  it  without  fear  or  favor, 
and  print  it  without  color  or  bias.  We 
should  never  forget  that  the  highest  duty 
of  a  newspaper  is  to  report  the  facts 
and  to  report  them  honestly.  There  will 
be  all  kinds  of  interpretations  placed 
upon  those  facts,  but  at  any  rate,  we 
should  never  leave  any  doubt  in  a 
reader’s  mind  as  to  what  the  facts  are.  I 
cannot  subscribe  to  the  creed  which  says 
anything  which  is  interesting  is  news. 
There  is  much  which  might  be  interest¬ 
ing  but  which  would  not  pass  the  rule 
laid  down  by  my  father,  when  he  said 
“Print  nothing  in  this  paper  that  a  child 
may  not  read.” 

The  opportunities  for  public  service  in 
the  dissemination  of  accurate  news  never 
were  greater  and,  at  the  same  time,  in 
my  judgment,  the  demand  for  such  news 
never  has  been  greater  than  at  the  pres¬ 
et  time.  We  have  as  readers  an  in¬ 
formed  public  that  prefers  to  get  its 
fafls  undiluted  and  to  make  up  its  own 
mind  as  to  its  attitude  with  or  without 
the  guidance  of  the  editorial  page.  I  do 
not  slwre  the  view  of  those  who  say  the 
witorial  page  is  on  the  way  out.  I 
doubt  if  the  comparisons  between  the 
day  of  the  so-called  personal  journalism 
and  the  present  day  impersonal  jour- 
lulism  are  fair.  Conditions  then  were 
vastly  different.  In  making  the  state¬ 
ment  that  newspaper  opinions  no  longer 
are  important,  as  they  once  were,  I  think 
of  the  critics  of  the  press  fail  to 
into  consideration  the  entirely 
“’21^'^fonditions  obtaining  today, 
the  editorial  page  of  a  newspaper  still 
must  be  so  main- 
ion  ♦  Because  it  has  gone  out  of  fash- 
to  thunder  and  vituperate,  as  once 
the  case,  dws  not  prove  that  a  news- 
wper  has  lost  its  soul  when  an  editorial 
pr  sents  ^  informative  discourse  rather 
riM-f  J.I  ^  given  subject.  It  is 

f^li  ^  however,  that  the  edi- 

page  has  become  more  interpre- 
than  was  the  case  years  ago. 
tori/i'^'j  there  a  time  when  the  edi- 
department  of  a  newspaper  and 
in  it  were  entitled  to 
doinn  j'*P*^*  the  work  they  are 
and  never,  in  my  judgment,  has 
Bvirn  *t*'torial  department  done 

cnective  work  in  day  by  day 


chronicling  the  events  of  the  city,  state, 
nation  and  world.  Never  have  multi¬ 
tudinous  problems  crowded  faster  for 
solution  and  never  was  it  more  important 
that  they  be  solved  correctly. 

The  expenditures  which  the  news¬ 
papers  are  making  to  give  service,  to 
furnish  news  and  entertainment,  collec¬ 
tively  and  individually,  are  higher  than 
ever  before.  Not  all  of  this  is  due  to 
the  pressure  of  competition.  Some  of  it 
surely  results  from  the  wish  of  editors, 
publishers  and  owners  to  render  service 
above  and  beyond  the  requirements  of 
mercenary  advantage. 

Since  this  is  true,  it  also  is  important 
for  thorough  and  understanding  coopera¬ 
tion  between  all  departments  of  a  news¬ 
paper,  and  with  this  assured,  I  am  con¬ 
fident  that  the  newspapers  are  going  to 
climb  to  greater  heights  of  service  and 
recognition. 

There  are  various  modern  competitors 
of  the  newspaper  but  certainly  there  is 
nothing  on  the  horizon  that  threatens  the 
supremacy  of  the  kind  of  a  newspaper 
I  have  tried  to  outline,  either  as  a  funda¬ 
mentally  important  purveyor  of  news 
and,  in  some  cases,  entertainment  and  in¬ 
formation.  or  as  the  advertising  medium 
par  excellence. 


Of  course,  we  must  keep  our  minds 
open  and  eyes  straight  ahead  not  only  to 
meet  but  to  anticipate  the  problems  of 
this  age.  I  take  it  that  it  is  in  this  spirit 
you  have  come  here  to  prepare  your¬ 
selves  to  face  the  questions  of  today 
and  the  future.  I  wish  for  you  the 
greatest  possible  success  and  tr'ust  that 
your  fondest  hopes  may  be  realized. 


charge  of  the  dinner  is  composed  of 
Louis  Winner,  New  York  Evening 
Journal;  Abe  Bologh,  Daily  News; 
Frank  Fay  Telegram;  S.  Rubinstein, 
Sun;  Ben  Riley,  E.  DeMarz,  and  Abe 
Nieschloss,  Standard  Union;  and  Joe 
Bavasio,  Mutual  News  Company. 
Twenty-five  hundred  tickets  have  al¬ 
ready  been  sold. 


TO  HONOR  MAILER 


INVESTIGATING  “WRITE-UPS’ 


D.  S.  Liana,  Vice>Pre«ident  of  Union, 

to  Be  Given  Testimonial  Dinner 

Daniel  S.  Liana,  vice-president  of  the 
New  York  Newspaper  and  Mail  Deliver¬ 
ers’  Union,  will  be  guest  of  honor  at  a 
dinner  to  be  given  by  members  of  the  union 
at  the  Hotel  Astor,  New  York,  April  27. 
Among  those  invited  are  Mayor  James 
J.  Walker;  Police  Commissioner  Grover 
A.  Whalen,  of  New  York;  Paul  Block, 
president  of  Paul  Block,  Inc. ;  Daniel 
Nicoll,  business  manager  of  the  Brook¬ 
lyn  Standard  Union;  Henry  Surguy, 
managing  editor  of  the  Standard  Union; 
and  Joseph  Early,  of  Paul  Block,  Inc. 

Mr.  Liana  has  been  superintendent  of 
delivery  for  the  Standard  Union  for  two 
and  one-half  years.  The  committee  in 


B.  B.  B.  Asking  About  Free  Biogra¬ 
phies  Sent  to  Publications 

Inquiry  among  publishers  of  trade 
papers  is  being  made  by  the  National 
Better  Business  Bureau  in  regard  to 
Unsolicited  biographical  articles  submit¬ 
ted  to  them.  In  many  cases,  it  is  under¬ 
stood,  the  subject  of  the  biography  is 
induced  to  pay  $100  to  $1,0W  to  the 
writer,  and  the  articles  are  offered  to 
the  publishers  without  charge.  The  Bu¬ 
reau’s  study  is  being  made  in  order  to 
answer  business  executives  who  have 
questioned  the  value  of  such  service  to 
them. 

The  Bureau  has  moved  its  offices  to 
the  new  Chrysler  Building,  42d  street 
and  Lexington  avenue.  New  York. 


R 


emember 

when— 


you  HAD  TO  THAW  OUT  THE  PUMP  TO  GET  A  DRINK? 


That  was  the  day  when  hand  lahor  was  the 
rule  even  in  the  packing  houses  where  internal 
transportation  was  a  slow  and  laltorious  opera- 
i.on  hecause  hand  labor  was  about  the  only 
thing  available. 

As  in  other  packing  house  advancements. 
Armour  production  engineers  were  the  first  to 
improve  this  important  operating  factor.  Away 
hack  in  1892  Armour  and  Company  built  the 
first  elevated  electric  railway  in  the  world.  It 
connectfHl  all  the  manufacturing  departments 
and  loading  docks  in  the  Armour  plant;  and  fur 
twenty-eight  years  was  one  of  the  picturesque 
stock-yard  sights  of  Chicago. 

By  1917  even  this  system  was  found  inade¬ 
quate,  due  to  plant  expansion  to  provide  for 
vastly  increased  production.  In  addition,  more 
than  a  thousand  men  were  found  operating 
two-wheel  trucks— carrying  products  from  proc¬ 
essing  departments  to  trolley-trains,  and  from 
these  to  the  refrigerator  cars. 

Into  the  picture  came  the  electric  tractor. 
Trolley-track  beds  were  con  vert  c*d  into  tractor- 
train  runways.  More  points  became  accessible 
through  the  tractor’s  readier  mobility.  Reload¬ 


ing  operations  were  reduced.  The  number  of 
hand-truck  operators  diminished  from  1000  to 
50.  Greater  speed  was  made.  More  time  was 
saved.  Hauling  costs  were  cut. 

Today  a  fleet  of  nearly  a  hundred  electric 
tractors  and  more  than  two  thousand  trailers 
—one  of  the  largest  of  its  kind  in  the  world- 
transports  millions  of  pounds  of  products  al>out 
the  Armour  Chicago  plant  every  day.  These 
tractor-trains  are  “ftid”  by  steady  streams  of 
prcalucts,  which  come  to  them  over  an  elalairate 
modern  network  of  chutes,  moving  tables  and 
mechanical  and  gravity  conveyors.  Directly  to 
the  refrigerator  cars  go  the  loads!  With  products 
in  which  freshness  is  especially  important — such 
as  Armour’s  Star  Sliced  Bacon  and  Star  Pure 
Pork  Sausage,  the  time  saved  hy  these  quick  dis¬ 
patching  methods  means  much  to  the  public. 

Internal  transportation  improvements  repre¬ 
sent  just  one  of  many  episodes  in  the  progress 
of  a  great  concern  which  is  ever  striving  toward 
economies  and  service  to  benefit  further  the  ulti¬ 
mate  consumer.  A  sharp  contrast,  indeed,  to  the 
methods  that  prevail^  when  pump-thawing 
was  an  onerous  winter  “pastime’’  I 
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ture  for  1930  is  20  per  cent  higher  tlian 
1929.” 

J.  C.  McQuiston,  general  advertising 
manager,  Westinghouse  Electric  &  Man¬ 
ufacturing  Company,  East  Pittsburgh, 
Pa. ;  "It  is  the  duty  of  advertising 
men  today  to  first  convince  themselves 
of  the  fact  that  the  purchasing  power  of 
America  represents  the  greatest  collec¬ 
tion  of  wealth  in  the  history  of  the 
world.  This  natural  resource  of  business 
is  practically  inexhaustible.  Confidence 
must  be  maintained  in  the  minds  of  the 
buyer  and  the  manufacturer  of  commodi¬ 
ties  that  a  continued  gain  in  business 
volume  deiKMids  greatl>  uptm  an  attitude 
of  mind  and  to  create  and  maintain  the 
right  attitude  of  mind  towards  business 
in  America  today  is  the  duty  and  priv¬ 
ilege  of  America’s  great  advertising  fra¬ 
ternity.” 

L.  A.  Miller,  advertising  manager, 
W  illys-Overland  Company,  Toledo,  O. : 
"There  are  many  factors  not  too  encour¬ 
aging  in  regard  to  present  business  con¬ 
ditions,  therefore  it  seems  improvement 
and  recovery  will  not  Ijc  as  rapid  as 
many  had  hoped.  However,  gradual  im¬ 
provement  monthly  is  in  itself  encourag¬ 
ing.  Industry  as  a  whole  will  profit  by 
economies  and  improved  policies  inaugu¬ 
rated  during  the  depression.  W’e  have 
not  curtailed  our  advertising  appropria¬ 
tion.” 

C.^LIFOR.MA  ERIIT  GROWERS  Ex- 
CH.SNGE,  Lt)S  Angeles:  "The  citrus  crop 
from  all  U.  S.  producing  areas  is  below 
normal  volume,  consequently  the  price 
level  has  lieen  quite  satisfactory  for  the 
past  five  months  and  promises  to  continue 
so  during  the  balance  of  the  season  which 
ends  in  November.  Our  advertising  pro¬ 
gram  remains  unaltered  and  we  will  con- 
linue  the  full  national  S'unkist  campaign." 

M.  E.  Eigby,  advertising  manager, 
Studebaker  Corporation.  South  Bend, 
Ind. :  “We  have  recorded  a  noticeable 
increase  in  our  sales  in  the  past  two 
weeks.  With  the  advantage  we  have  in 
the  eight  cylinder  field,  particularly 
which  we  are  capitalizing  vigorously  in 
nationwide  newspaper  advertising  pro¬ 
gram,  we  anticipate  steadily  increasing 
business.  While  radio,  magazines,  direct 
mail  are  also  used  by  us,  newspapers 
represent  60  per  cent  of  our  appropria- 
tion.” 

K.  H.  Faulkner,  vice-president.  Au¬ 
burn  .Automobile  Company,  .Auburn, 
Ind.;  “March  was  the  biggest  March  in 
the  history  of  our  company  and  ship¬ 
ments  for  the  first  three  months  of  this 
year  have  exceeded  the  same  period  last 
year.  From  present  indications  .April 
will  exceed  last  April.  Business  in  gen¬ 
eral  is  picking  up.  and  with  good 
weather  at  hand  the  automobile  busi¬ 
ness  as  a  whole  should  show  substantial 
increases  and  we  believe  .Auburn  will 
finish  with  a  bigger  year  than  last  year. 
We  are  doing  more  advertising  than 
ever  before  in  the  history  of  the  com¬ 
pany  and  expect  to  continue.” 

Bernard  Lichtenbfjig,  vice-president 
Alexander  Hamilton  Institute,  New 
York,  and  president.  Association  of 
National  .Advertisers;  "Our  business 
has  shown  more  than  seasonal  expansion 
with  volume  about  35  per  cent  above 
last  year.  Pro.spects  for  the  rest  of  the 
year  are  regarded  as  excellent.  Our 
studies  indicate  continuation  of  read¬ 
justment  in  general  business  subject  to 
seasonal  influences  with  definite  revival 
in  prospect  this  fall.” 

Gf»rge  C.  Tenney,  sales  manager, 
Marmon  Motor  Car  Company,  Indian¬ 
apolis  ;  "Marmon  is  not  expecting  that 
sales  volume  will  reach  the  record  level 
of  last  year,  but  it  is  evident  from  regis¬ 
trations  in  the  first  three  months  that 
our  1930  sales  volume  will  be  of  healthy 
proportions.  Furthermore,  we  belie\’e 
that  our  year's  volume  will  be  spread 
more  evenly  over  a  wider  period  than 
in  the  past,  eliminating  peak  months  and 
making  each  month  productive  of  a 
generous  share  of  business.  Our  ad%’er- 
tising  program  includes  an  aggressive 
campaign  in  newspapers  and  magazines, 
in  accordance  with  our  belief  that  busi¬ 


ness  this  year  await  those  who  go 
alter  it.” 

Daniel  Carson  Goodman,  vice-pres¬ 
ident,  Cclotex  Company,  Chicago : 
“Comparing  the  present  period  with 
business  conditions  for  the  first  of  the 
year  I  would  say  that  we  have  witnessed 
retrenching  and  regenerating  for  three 
months  in  all  branches  of  industry — cer¬ 
tainly  necessary  after  last  fall's  cata¬ 
clysm.  We  feel  this  past  period  the 
healthiest  sign  for  business  stabilization. 
We  are  contemplating  a  gradually 
mounting  buildine  period  for  tlie  re¬ 
mainder  of  the  year  based  on  this  re¬ 
trenching  period  and  are  laying  plans 
accordingly.” 

v\ .  W.  Wachtel,  general  sales  man¬ 
ager,  Loose-Wiles  Biscuit  Company: 
"Our  business  for  the  first  quarter  of 
this  year  is  ahead  of  a  year  ago  but  we 
have  had  to  work  harder  and  advertise 
more  heavily  in  order  to  achieve  this 
result.  Our  advertising  for  this  year 
will  be  the  biggest  in  our  history  and 
considerably  larger  than  in  1929.  It  is 
dirticult  to  forecast  the  future  but  we 


FOLLOWING  are  the  lastest  reports 
of  business  conditions  in  the  twelve 
Federal  Reserve  Bank  districts  as  re¬ 
ported  by  Editor  and  I’ublisher  cor¬ 
respondents  : 

First  District — Boston 
Trend  is  upward.  Building  contracts 
showed  daily  average  in  March  of  $1,- 
137,000  comiiared  with  $747,500  in  Feb¬ 
ruary.  Check  payments  for  March, 
$2,mW,'J00,0(X),  al)ove  February  but  be¬ 
low  Marcli,  1929.  Commercial  loans, 
4)4%  to  5%,  lowest  since  June,  1928 
Si-roND  District — New  York 
The  decline  of  money  rates  to  the  low¬ 
est  levels  since  early  in  1925  has  brought 
a  vigorous  recovery  in  the  bond  market, 
both  as  to  prices  of  outstanding  issues 
and  the  capacity  of  the  market  for  ab¬ 
sorbing  new  issues.  This  recovery  was 
of  major  importance  liecause  various 
programs  of  public  works  and  other  new 
undertakings  have  been  dependent  on 
the  possibility  of  the  sale  of  bonds  in 
considerable  quantities. 

During  the  past  month  a  series  of  re¬ 
ductions  occurred  in  open  market  rates 
for  commercial  paper.  Beginning  the 
month  at  4y2A^  per  cent,  prime  com¬ 
mercial  paper  had  declined  by  tlie  end 
of  the  month  to  a  prevailing  range  of 
3J4-4  per  cent,  the  lowest  offering  quo¬ 
tations  since  January,  1928.  Investment 
demand  on  the  part  of  the  banks  con¬ 
tinued  in  excellent  volume  throughout 
the  month,  and  the  size  of  dealers’  aggre¬ 
gate  sales  was  limited  principally  by  the 
lack  of  supplies  of  paper.  Although 
dealers  obtained  some  additional  paper, 
partly  in  response  to  the  inducement 
offered  by  lower  rates,  it  was  reported 
during  the  latter  part  of  the  month  that 
dealers’  lists  in  general  were  very  short. 

In  the  first  three  weeks  of  March,  Jhe 
latest  figures  available  show  that  build¬ 
ing  contracts  let  showed  a  substantial  in¬ 
crease  over  the  February  level,  and  a 
much  smaller  decrease  from  the  corre¬ 
sponding  period  of  the  previous  year  than 
was  shown  in  January  and  February. 
Third  Federal  Rf.serve  District 
Industrial  and  mercantile  conditions  in 
this  district  on  the  whole  are  only  fair, 
the  Federal  Reserve  Bank  of  Philadel¬ 
phia  reports.  Such  recovery  from  the 
lower  levels  pevailing  in  recent  months 
as  is  now  taking  place  is  not  as  rapid 
o  rextensive  a  is  to  be  expected  at  thi 
time.  The  demand  for  fund  by  trade 
and  industry  has  changed  little.  Credit 
conditions  in  this  district  have  become 
easier  and  money  rates  have  declined. 
The  demand  for  manufactured  products 
varies  from  fair  to  poor  although  there 
are  at  present  signs  of  some  seasonal 
improvement. 

Sales  of  manufacturers  have  been  in 
smaller  volume  than  those  of  a  year  ago. 
Prices  generally  show  a  further  drop  and 


are  looking  for  a  gradual  oick-up  in 
business.  Whether  general  business 
thorughout  the  country  will  become 
very  active  during  the  next  few  years 
may  depend  upon  our  ability  to  consume 
our  production  or  to  limit  tlie  latter  so 
as  to  reduce  present  surpluses.” 

Joseph  \Vilshire,  nresident,  the 
Fleischmann  Company,  New  York: 
"Sales  figures  to  date  for  all  of  our  prod¬ 
ucts  show  business  well  ahead  of  the 
same  period  in  1929.  Every  indication 
points  to  the  continuance  of  the  present 
good  sales  volume.  We  are  maintaining 
and  expect  to  maintain  our  present  ad¬ 
vertising  schedules  and  plans  throughout 
the  year.” 

F'ord  Motor  Company:  "The  Ford 
Motor  Company  has  shown  a  marked 
improvement  since  the  first  of  the  year. 
Production  has  been  steadily  increased 
to  take  care  of  the  demand  for  the  im¬ 
proved  body  types  for  our  schedules  for 
this  month  and  next.  We  anticipate  a 
still  further  increase.  Advertising  is  be¬ 
ing  continued  in  magazines  and  news¬ 
papers.” 


are  noticeably  below  the  level  of  a  year 
ago. 

-All  groups  of  manufacturing  industries 
show  that  unfilled  orders  were  smaller  at 
the  end  of  the  first  fortnight  of  Marcli 
than  on  the  same  date  of  the  preceding 
month.  In  comparison  with  a  year  ago, 
orders  also  are  smaller.  Inventories  of 
finished  products  at  manufacturing  plants 
show  some  accumulation,  but  on  the 
whole  they  do  not  appear  burdenstmie. 

Fourth  District — Cleveland 

Spring  expansion  in  general  business 
in  this  district,  which  comprises  Ohio, 
western  Pennsylvania,  northwestern 
West  Virginia  and  Northern  Kentucky, 
has  brought  several  developments  of  a 
favorable  nature  which  would  indicate 
that  definite  improvement  has  set  in  al¬ 
though  irreguarities  still  exist. 

Low  level  operations  have  extended 
over  a  somewhat  longer  period  than  was 
anticipated  at  the  end  of  last  year,  most 
concerns  adopting  a  “watchful  waiting” 
attitude  until  the  outlook  brightened  and 
a  real  demand  deieloped. 

Operations  at  steel  plants,  tire,  auto¬ 
mobile,  accessory  and  allied  factories 
increased  in  February,  but  the  higher 
rate  was  above  the  basis  of  current 
orders,  so  schedules  were  lowered 
slightly  in  March. 

Another  development  which  points  to 
improvement  is  the  decline  in  interest 
rates.  Long-term  financing  by  means  of 
bonds  is  again  possible  at  nominal  rates 
so  that  the  spring  expansion  in  con¬ 
struction  and  industry  is  not  likely  to 
be  retarded  by  excessive  interest  charges. 

Steel  production  declined  2  per  cent 
in  March  from  February  and  the  output 
for  the  first  quarter  was  12  per  cent 
below  last  year.  More  than  50  per  cent 
of  all  manufactured  steel  is  produced  in 
this  territory  and  the  greater  part  is 
used  in  the  automobile  industry.  Orders 
for  steel  by  other  users,  particularly 
railroads,  are  about  on  a  par  with  recent 
years.  Schedules  of  mills  at  Cleveland 
and  Youngstown  have  been  ad\anced  4 
per  cent  in  the  past  two  weeks. 

March  building  operations  were  more 
encouraging  than  for  some  time.  Daily 
average  contracts  for  the  month  in  this 
territory  increased  67  per  cent  from 
February  and  more  than  35  per  cent 
from  March  last  year.  Most  of  the 
activity  was  in  public  works,  utility  and 
industrial  classifications.  Residential 
building  increased  slightly.  The  in¬ 
crease  in  the  supply  of  funds  available 
for  investment  in  mortgages  as  a  result 
of  the  low  rates  now  being  received  on 
short-term  money  should  aid  this  type 
of  building  as  the  season  progresses. 

Retail  trade  has  been  in  smaller  vol¬ 
ume  since  the  first  of  the  year  than  in 
March  sales  were  16  per  cent 
(Continued  on  page  %) 


BUSINESS  CONDITIONS  AS  REPORTED  IN 
FEDERAL  RESERVE  DISTRICTS 


Lee  H.  Bristol,  vice-president,  Brij. 
tol-Myers  Company,  New  York:  “Busi. 
ness  conditions  have  definitely  improvtd 
since  the  first  of  the  year.  Fortunattlv 
we  have  experienced  no  serious  slump  j 
all  in  our  growth  rate  for  the  first  qua. 
ter.  We  believe  the  rest  of  the  yta 
holds  promise  of  continued  improvemot 
This  is  confirmed  by  the  fact  that  on: 
advertising  appropriations  show  approxj. 
mately  ten  per  cent  increase  for  tli< 
year.” 

J.  E.  CoNYBEARE,  assistant  genera; 
manager,  Armstrong  Cork  Compan, 
Lancaster,  Pa. ;  “In  general  our  business 
for  the  first  quarter  is  about  15%  belo* 
the  same  period  of  1929,  but  ahead  of  the 
same  period  of  1928.  The  pick-up  we 
anticipated  early  in  the  year  did  not  ma¬ 
terialize  as  soon  as  we  hoped.  The  first 
two  weeks  of  April,  however,  show  a 
nice  trend  in  the  direction  of  better  busi¬ 
ness  and,  in  our  opinion,  are  distinctly 
on  the  upgrade.  We  anticipate  con- 
tined  slow  recovery.  Business  will  not 
come  easy  the  rest  of  the  year,  but  su.<- 
tained  and  intelligent  sales  effort,  we  l)^ 
lieve,  will  give  us  our  share  of  the  busi¬ 
ness  there  is  to  lie  had.  Our  advertis¬ 
ing  program  for  1930  is  going  on  prac 
tically  as  we  had  planned  at  the  first  oi 
the  year;  in  fact,  our  expenditures  for 
1930  will  be  5  to  10%  greater  than  in 
1929.  The  Armstrong  advertising  pro¬ 
grams  are  carefully  budgeted  over  a  pe¬ 
riod  of  years  and  we  believe  advertisinc 
slxmld  be  carried  on  just  as  steadfastly 
during  a  period  of  dull  business  as  dudne 
a  period  of  good  business.” 

Vincent  Riggio,  advertising  manaijer, 
American  Tobacco  Company,  New  York: 
“Lucky  Strikes  for  the  first  three  month.' 
of  this  year  show  a  gain  of  22  per  cen: 
over  the  same  periixl  of  last  year.  .Api! 
this  year  is  maintaining  the  same  in¬ 
crease.  Government  figures  for  January 
and  February  show  an  increase  of  450,- 
475,000  for  all  cigarettes.  Lucky  Strike 
sales  increase  for  January  and  February 
was  more  than  1,1^.900,000.  This  brand 
is  growing  so  fast  that  the  increase 
should  be  still  greater  for  the  balance  oi 
the  year.  Our  1930  appropriation  for 
advertising  is  over  $2,000,000  more  than 
for  1929.  We  Icxik  forward  to  a  big  year 
with  utmost  confidence.” 

George  H.  Corey,  advertising  man¬ 
ager,  Cleveland  Twist  Drill  Company, 
Cleveland,  and  president.  National  In¬ 
dustrial  Advertisers’  Association;  "With 
a  view  to  determining  the  effect  of  the 
financial  set-back  last  year  upon  indus 
trial  advertising  and  marketing  the  Na¬ 
tional  Industrial  Advertisers’  Associatior. 
sent  out  in  December  to  its  membership 
a  questionnaire  in  which  the  following 
questions  were  asked :  .  . 

“Will  your  advertising  appropriaW 
for  1930  exceed  that  of  1929?  Will  the 
1930  appropriation  approximate  that  oi 
1929?  Will  the  1930  appropriation  be 
less  than  in  1929? 

“Approximately  80  per  cent  of  the 
questionnaires  were  returned  by  me®; 
bers  of  the  association.  A  tabulation  oi 
the  replies  indicated  that  55  per  cent  ® 
the  industrial  establishments  repressed 
would  have  an  increased  advertising 
appropriation  for  1930.  The  average 
increase  was  found  to  be  15  P®'' 

Of  the  replies  40  per  cent  indicated  tnai 
advertising  budgets  for  1930  wo® 
approximate  those  of  1929.  Only  5  Pj 
cent  stated  that  the  1930  budgets  won 
be  less  than  1929,  the  average  decrc 
being  approximately  15  per  cejit. 

“Now,  four  months  later,  u 

are  that  although  general  and  c 
periodical  advertising  has 
decreased,  industrial  advertising 
fairly  well  held  up.  Particularly  so 
this  in  the  F'ourth  Federal  Reserve 
trict,  indicating  that  the  "1®"“  . 
of  the  district  have  confidence  m 
the  present  and  t^e  future.” 


EDITOR’S  LEG  AMPUTATED 

Robert  M.  Cook,  editor  of  the  S^»- 
llle  (Cal.)  Lassen  Mail,  recently  ^ 
g  amputated  as  a  result  of  an  in 
i  his  foot.  .Amputation  was  dKid 

;  tl-io  r>nlv-  Fi.ino  savilllT  llis  lltC. 
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free  press  guarantee 

IS  ADVERTISING— OCHS 

Economic  Independence  Vital  to  Edi¬ 
torial  Serrice  Assured  by 
Space  Rerenues,  Times 
Chief  Says 


Tribute  to  the  patriotic  services  of  ad¬ 
vertisers  whose  patronage  guarantees 
ie  freedom  of  the  American  press  from 
subventions  of  any  kind  was  voiced  by 
Adolph  S.  Ochs,  publisher  of  the  New 
York  Times,  in  a  brief  address  made 
April  IS  for  a  Fox  movietone  picture. 
Mr.  O^s  was  one  of  several  press  lead¬ 
ers  who  were  photographed  this  week 
at  the  Fox-Hearst  Corporation  Studios 
for  exhibition  at  a  special  invitation  per¬ 
formance  to  be  given  at  the  Embassy 
Theatre  next  week  for  publishers  attend¬ 
ing  the  cMiventions  in  New  York.  Others 
who  had  faced  the  camera  and  micro¬ 
phone  up  to  press  time  this  week  were 
Kent  Cooper,  general  manager  of  the 
Associated  Press,  and  Karl  A.  Bickel, 
president  of  the  United  Press  Associa¬ 
tions. 

“Xothing  can  be  purchased  that  gives 
as  much  value  for  its  purchase  price,  or 
so  much  useful,  entertaining,  needed  in¬ 
formation  and  help  to  the  average  in¬ 
telligent  per.'ion  as  a  newspaper,”  Mr. 
Ochs  said.  “Nearly  every  purchaser  of 
a  newspaper  would  f»y  dollars  where  he 
pays  pennies  if  nothing  like  it  could  be 
had  at  a  lower  price.  An  up-to-date 
newspaper  delivered  at  your  home  for 
less  than  a  nickel  is  one  of  the  wonders 
of  the  age  we  live  in. 

“I  know  that  an  opinion  prevails  that 
the  newspaper  advertiser  controls  the 
policy  of  the  newspapers.  This  may  Ije 
true  in  some  rare  instances,  but  still  rarer 
with  newspapers  in  the  larger  communi¬ 
ties. 

“The  generous  use  of  advertising  space 
in  a  newspaper  buttresses  its  independ¬ 
ence  and  makes  it  more  valuable  as  an 
advertising  medium.  It  makes  possible 
a  better  newspaper,  and  enables  it  to  be 
sold  at  an  astonishingly  low  price. 

“I  am  pleased  to  avail  myself  of  this 
opportunity  to  say  a  few  words  about 
the  patriotic  services  performed  by  hon¬ 
est  newspaper  advertisers.  I  believe  that 
their  public  service  is  not  generally  rec¬ 
ognize,  bcause  many  newspaper  read¬ 
ers  and,  to  some  extent,  newspaper  mak¬ 
ers,  seem  to  regard  advertising  as 
objectionable  and  a  kind  of  necessary 
evil. 

“Advertising,  when  interestingly  and 
intelligently  done,  is  of  the  very  es¬ 
sence  of  the  news,  but  is  ever  more  im¬ 
portant  in  another  direction,  for  it  makes 
a  newspaper  financially  independent,  free 
to  express  its  honest  opinions,  and  to 
fearlessly  advocate  what  it  regards  as 
matters  of  public  welfare. 

“The  hundreds  of  millions  of  dol¬ 
lars  expended  in  this  country  for  news¬ 
paper  advertising  have  created  a  news- 
^per  press  that  is  almost  wholly  free 
from  venality  and  having  an  independ¬ 
ence  that  cannot  be  approached  by  the 
press  of  other  countries. 

“I  make  bold  to  say  that  if  the  news- 
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papers  of  other  countries  had  available, 
proportionately,  the  revenue  from  ad¬ 
vertising  that  we  have  in  the  United 
States,  they  would  scorn  governmental 
and  other  subventions,  and  be  free  to 
present  all  shades  of  public  opinion. 

“To  insure  better  understanding  and 
peace  throughout  the  world,  an  articu¬ 
late  public  opinion  is  what  is  most  wanted 
in  every  country  where  it  is  throttled  or 
suppressed. 

“A  free,  courageous,  independent  press 
is  the  safety  valve  of  enlightened  peo¬ 
ple." 


VISITED  ROCKNE  BY  PLANE 

To  get  pictures  and  a  story  of  Knute 
Rockne  recuperating  at  Kahler  hospital, 
Rochester,  Minn.,  the  Des  Moines  (la.) 
Register  and  Tribune  sent  George  Yates, 
staff  photographer,  and  Bert  McGrane, 
assistant  sports  editor  of  the  Register,  to 
Rochester  by  plane.  The  round  trip  was 
made  April  10  in  the  dailies’  ship,  "Good 
•News,”  piloted  by  Charles  Gatschet. 
Early  editions  of  the  Tribune  carried  the 
story. 

CONDUCTING  MOVIE  CONTEST 

Mae  Tinee,  motion  picture  critic  of  the 
Chicago-Tribune,  is  conducting  a  contest 
to  select  a  king  and  queen  of  moviedom. 
In  a  similar  contest  in  1926  the  crowns 
were  won  by  Norma  Shearer  and  Rich¬ 
ard  Dix. 


MORNING  PAPER  SUSPENDS 


Bruah-Moore  Group  Merge*  Ports¬ 
mouth  Sun  With  Evening  Times 

The  Portsmouth  (O.)  Morning  Sun, 
recently  purchased  by  Brush-Moore 
Newspapers,  Inc.,  as  an  adjunct  of  the 
Portsmouth  Evening  Times,  has  been  dis¬ 
continued  and  its  circulation  merged  with 
that  of  the  Times.  This  leaves  Ports¬ 
mouth  with  one  daily  newspaper. 

The  Portsmouth  papers  were  pur¬ 
chased  by  Brush-Moore  Newspapers, 
Inc.,  early  in  February,  together  with  a 
half  interest  in  the  Ironton  Tribune, 
evening,  from  Harry  E.  Taylor.  Mr. 
Taylor  started  the  Sun  nine  years  ago. 

“Close  analysis  of  Portsmouth’s  trad¬ 
ing  area  and  due  consideration  of  the 
advantages  possible  through  the  welding 
of  editorial  and  business  resources  have 
convinced  the  publishers  that  readers  and 
advertisers,  alike,  may  be  better  serviced 
by  this  alteration.”  the  Sun  said  in  its 
discontinuance  notice. 


CONNEY  JOINS  VISUGRAPHIC 

Edward  F.  Stevenson,  president  of 
Visugraphic  Pictures,  Inc.,  New  York, 
has  announced  the  appointment  of  Frank 
J.  Conney.  formerly  with  the  Rodney  E. 
Boone  Organization,  to  the  sales  staff  of 
his  company. 


TEA  GROUP  BEGGING  SPACE 


Redfield-Coupe  Asking  “Boosts"  for 
Ten  Association  Broadcasts 

A  new  entry  in  the  great  space-grab¬ 
bing  contest  is  the  Tea  Association  of 
the  United  States,  it  was  made  known 
this  week  in  the  bulletin  of  the  anti¬ 
publicity  bureau  of  the  Publishers’  As¬ 
sociation  of  New  York  City.  Redfield- 
Coupe,  Inc.,  advertising  agency  is  asking 
for  a  helping  hand  from  newspapers  in 
putting  over  the  broadcasting  program  of 
the  tea  interests.  The  newspapers  are 
also  graciously  offered  a  chance  to  help 
the  radio  people  get  some  additional  busi¬ 
ness.  The  decision  as  to  whether  the 
tea  association  will  extend  its  broadcast 
to  other  cities  “will  depend  somewhat 
on  the  receotion  of  their  program,  and 
as  we  said  above,  we  would  be  extremely 
appreciative  if  you  will  give  ‘Over  a  Cup 
of  Tea’  a  real  boost,”  is  the  plea  made 
by  the  agency  in  its  letter  to  editors. 

Del  ^lonte  Coffee,  through  its  adver¬ 
tising  agency,  the  H.  K.  McCann  Com¬ 
pany,  has  supplied  the  National  Broad¬ 
casting  Company  with  an  appropriation  to 
cover  weekly  release  of  mats  and  photo¬ 
graphs  for  newspaper  publicity  on  its 
radio  program,  according  to  the  bureau’s 
bulletin.  The  publicity  is  urged  as  a 
means  of  tying  with  the  paid  space  run 
by  the  company  on  radio  announcing  its 
broadcasts. 


Accidents 

Will 

Happen, 

but  long  experience  and  extreme  care¬ 
fulness  will  minimize  them.  Ov<;r  a 
long  period  of  years  the  melting  of  Com¬ 
position  Rollers  were  accidents  in  the 
pressroom  that  seemed  almost  impossi¬ 
ble  to  overcome,  as  well  as  the  delays 
that  were  caused  through  the  usual 
troubles  arising  from  climatic  changes. 
To  overcome  this  we  introduced  our 
non-meltable  composition  Duplex  Rol¬ 
ler,  which  was  a  hig  forward  step  in 
newspaper  Rollers.  Now  we  have  taken 
an  even  greater  one.  We  are  market¬ 
ing  our  Star  Rubber  Roller.  This  Rol¬ 
ler  is  soft  and  pliable,  has  a  perfect 
printing  surface,  and  will  run  a  long  time  without  grinding.  The  Rollers  are  manu¬ 
factured  within  an  hour^s  run  of  our  New  York  factory,  so  there  is  no  longer  the  tedious 
delay  that  usually  goes  with  the  ordering  of  ruhher  rollers. 

We  also  have  a  Crescent  Roller  on  a  roller  bearing  shaft  that  produces,  without  ques¬ 
tion,  cleaner  and  better  presswork  than  any  other  Roller  on  the  market. 

Both  Star  and  Crescent  Rollers  are  used  successfully  in  turning  out  the  largest 
dailies  in  the  country. 

We  shall  be  glad  to  give  further  details  to  any  one  interested,  and  remember  we  have 
Eighty-one  Years’  experience  in  Roller  Making. 

BINGHAM  BROTHERS  COMPANY 

(Founded  1849)  Roller  Makers 

406  Pearl  Si.,  New  York 
521  Cherry  St.,  Philadelphia 
980  Hudson  Ave.,  Rochester 
131  Colvin  St.,  Baltimore 
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under  a  year  ago,  but  the  decline  was 
exaggerated  by  the  late  Easter  which 
always  affects  retail  sales. 

Financial  developments  have  included 
a  seasonal  increase  in  check  payments, 
although  the  general  level  is  about  10 
per  cent  under  a  year  ago.  This  is 
partly  accounted  for  by  the  lack  of  se¬ 
curity  transactions  which  swelled  last 
year’s  figures.  Investments  of  reporting 
member  banks  have  increased  over 
$50,000,000  so  far  this  year,  and  although 
security  loans  have  increased  since  the 
middle  of  March,  the  total  is  not  as  high 
as  at  the  beginning  of  the  year. 

Fifth  District — Richmond 

The  general  business  outlook  for  April 
is  somewhat  improved  over  March, 
while  retail  trade,  due  to  Easter  buying, 
is  much  better.  Checlj  payments  are 
reported  as  higher,  due  to  quarterly  pay¬ 
ments,  while  time  deposits  are  up 
slightly.  Commercial  loans  are  slightly 
down,  while  the  commercial  loan  rate  is 
steady. 

Sixth  District — Atlanta 

The  general  business  outlook  appears 
slightly  better.  Retail  trade,  especially, 
looks  brighter. 

The  first  two  months  of  the  year  were 
8.6  per  cent  under  the  reports  for  1929, 
but  February  showed  a  sharp  rise  over 
January,  being  only  4  per  cent  below 
the  corresponding  month  of  last  year. 
March  dropped  17  per  cent  below  the 
1929  figure,  but  this  was  due  largely  to 
the  fact  that  Easter  falls  late  in  April, 
whereas  it  was  early  last  year  and  most 
of  the  spring  buying  was  done  in  March. 
Indications  are  that  the  late  arrival  of 
the  new  styles  may  boost  April  to  a 
new  high  peak. 

Check  payments  also  showed  an  in¬ 
crease  for  the  quarter,  although  they 
were  low  in  comparison  with  the  1929 
figures.  The  March  total  was  13.3  per 
cent  under  the  corresponding  month  of 
1929,  which  again  might  be  attributed 
partly  to  the  lateness  of  EUister.  How¬ 
ever,  the  March  total  was  6  per  cent 
better  than  February  and  10  per  cent 
higher  than  January. 

Time  deposits  are  noticeably  off  for 
the  quarter.  However,  they  increased 
toward  the  last  of  January  over  the  first 
part  of  that  month,  and  have  held 
steadily  since.  Commercial  loans, 
slightly  higher  than  the  1929  mark  for 
the  quarter,  have  shown  practically  no 
variation  during  the  first  three  months 
of  this  year.  The  rate  was  lowered  Vi 
pe*"  cent  in  April. 

Seventh  District — Chicago 

Steel  mills  of  this  district  are  now 
operating  at  full  capacity,  after  a  period 
of  operating  at  only  60  to  65%  of  ca¬ 
pacity.  Unemployment  betterment  re¬ 
cently  likewise  reflects  improved  business 
conditions. 

Freight  traffic  is  showing  an  upward 
trend  and  open  weather  for  building, 
highway  construction,  and  other  outdoor 
activities  is  expected  to  make  for  much 
greater  activity.  The  radio  industry  re¬ 
ports  steady  improvement  with  surplus 
stocks  cleaned  up  and  sales  continuing  at 
a  satisfactory  level. 

The  agricultural  outlook  is  regarded 
as  excellent,  with  one  of  the  best  wheat 
crops  in  history  expected. 

Credit  men  Wieve  the  worst  is  defi¬ 
nitely  past  Md  are  hopeful  regarding  fu¬ 
ture  conditions. 

A  sharp  upturn  in  retail  trade  was 
registered  during  the  past  week.  Whole¬ 
salers  are  report!^  better  buying  from 
out;of-town  retailers,  indicating  that 
their  sales  had  likewise  taken  a  turn  for 
the  better. 

Eighth  District — St.  Louis 

Notwithstanding  the  fact  that  manu¬ 
facture,  jobbing  and  retailing  as  a  whole 
for  April  show  a  decrease  from  Mardi 
of  this  year  and  April  of  last  year,  and 
for  the  first  quarter  of  1930  indicate  a 
decline  from  the  corresponding  period 
of  1930,  it  is  the  opinion  of  authorities 
that  the  forward  and  upward  movement 


Steam  shovel  at  work  in  Gimbel’s  window. 


pIMBEL  BROTHERS,  Milwaukee 
^  department  store,  stag^  an  unusual 
display  the  week  of  April  7  when  it  re¬ 
moved  all  of  its  seasonal  retail  window 
displays,  with  Easter  just  arotmd  the 
comer,  and  invited  40  of  Milwaukee’s 
largest  industrial  institutions  to  fill  the 
windows  with  a  striking  manufacturing 
exhibit.  Gimbel’s  promoted  the  enter¬ 
prise  with  four  and  six  page  sections  in 
the  evening  papers,  and  termed  it  “Mil¬ 
waukee  Industrial  Week.’’  Station 
WTMJ  of  the  Milwaukee  Journal  was 


also  used.  The  president  of  the  Board 
of  Aldermen  opened  the  exhibit  and  prac¬ 
tically  all  of  the  foremost  industries  of 
Milwaukee  entered. 

One  of  the  outstanding  exhibits  was 
that  of  Bucyrus-Erie  Company,  which 
had  a  miniature  steam  shovel  lifting  tiny 
bits  of  crushed  rock  from  an  imitation 
gravel  pit  onto  toy  cars  which,  however, 
was  so  faithful  in  all  of  its  miniature 
detail  that  it  was  actually  operated  by  a 
mechanic  who  sat  in  the  window,  swing¬ 
ing  the  levers. 


is  well  under  way.  April  of  this  year 
is  not  far  below  March  of  this  year 
or  April  of  last  year,  and  the  first  quar¬ 
ter  of  this  year  is  not  far  off  from  the 
first  quarter  of  last. 

Financial  stringency  apj^rs  to  be  the 
most  unsatisfactory  condition.  Capital 
is  still  wary.  It  is  difficult  to  obtain 
money  for  sound  construction  projects, 
although  it  is  available  for  industrial  or 
commercial  projects  which  bankers 
approve  as  being  within  the  line  of  safety 
in  view  of  consolidations  and  operating 
economies.  Collections  have  been  and  are 
disappointing. 

Department  store  executives  note  an 
improved  state  in  purchasing.  Buyers 
continue  to  be  attracted  by  bargains,  but 
show  greater  conviction  with  regard  to 
useful  merchandise.  Buyers  appear  to  be 
less  interested  in  unnecessary  things  and 
luxuries. 

Business  is  obviously  spotted.  With 
some  lines  running  behind  March  of  this 
year  and  April  of  last  year,  others  are 
stronger. 

With  regard  to  building  contracts,  the 
significations  are  potential ;  that  is,  con- 
seiA’ative  enterprises  are  ready  and  are 
only  awaiting  a  better  disposition  on  the 
part  of  capital.  Check  payments  show  a 
slieht  gain.  Statistics  of  commercial 
failures  are  not  in.  but  some  mortalities 
are  anticipated.  Commercial  loans  are 
slightly  higher,  and  the  demand  is 
strong.  Time  deposits  have  increased 
slightly.  The  discount  rate  is  stationary. 

Ninth  District — Minneapolis 

There  has  been  little  change  in  general 
business  since  March  1,  but  the  frac¬ 
tional  difference  is  in  favor  of  the  last 
few  weeks,  about  six  per  cent  improve¬ 
ment  being  noted. 

Retail  business  is  improving,  bank  of¬ 
ficials  say.  While  a  comparison  of  fig¬ 
ures  for  February,  1930,  with  those  for 
February,  1929,  shows  a  slight  advantage 
for  the  latter  in  some  lines,  such  as  de¬ 
partment  store  sales  and  furniture  store 
sales,  this  year’s  figures  have  mounted 
during  March,  it  is  indicated,  althougn 
no  definite  statistics  are  available.  Sales 
by  country  lumber  yards  and  life  insur¬ 
ance  sales  have  recorded  a  gain  to  date 
this  year  as  compared  with  a  similar 
period  last  year,  and  preliminary  reports 
show  that  the  March  sales  have  increased 
over  those  of  February  this  year. 

During  the  year,  to  date,  the  number 
of  building  permits  issued  has  been  less 
than  during  the  corresponding  months  in 


1929,  but  the  contracts  were  larger. 
More  permits  were  issued  in  Minneapolis 
during  March  than  during  February  oi 
this  year. 

Bank  check  transactions,  indicating  the 
volume  of  business  conducted  through 
bank  accounts,  increased  nearly  $13,000,- 
000  in  the  Ninth  Federal  Reserve  district 
during  the  week  ending  Anril  2.  The 
check  transactions  in  17  leading  cities  in 
the  district  amounted  to  $203,433,000  dur¬ 
ing  that  week,  while  in  the  corresponding 
week  a  year  ago  they  were  $190,994,000. 
For  the  preceding  week  in  1930,  the  fig¬ 
ure  was  $168,216,000,  a  difference  of 
$35,117,000  in  favor  of  the  final  week  in 
March. 

In  19.30  there  were  48  business  failures 
in  the  district  up  to  April  2,  as  compared 
with  47  during  the  same  months  last 
year.  Most  of  the  failures  this  year  oc¬ 
curred  in  January  and  February. 

Commercial  loans  have  increased  some 
during  1930  as  compared  with  a  similai 
period  in  1929,  and  March,  1930,  statis¬ 
tics  are  likely  to  show  a  decrease  for  that 
month  as  compared  with  those  for  P'eS- 
ruary  of  this  year. 

Interest  rates  at  Minneapolis  have  de¬ 
clined  from  6  per  cent  to  Syi-S^i  per  cent 
during  March  as  compared  with  Febru¬ 
ary.  The  discount  rate  of  the  reserve 
bank  has  remained  unchanged  at  pei 
cent. 

Tenth  District — Kansas  City 

A  recent  survey  indicates  that  general 
business  conditions  are  fair  and  rapid 
improvement  is  predicted.  Retail  trade 
is  lagging  slightly  from  last  year;  it  has 
had  a  fluctuating  condition,  showing  a 
spurt  at  times  and  then  falling  back. 
The  only  comparisons  available  at  thfs 
time  for  Kansas  City  are  on  the  follow- 
ing: 

Building  permits:  March,  $1,276,22.., 
February,  $^7,950. 

Check  payments:  First  three  months 

1930,  $1,220,443,000;  same  period  lasi 
year,  $1,27.5,144,000. 

Commercial  failures  average  a^ut  the 
same  as  a  year  ago.  Time  deposits  show 
a  slight  decrease  and  commercial  loans 
are  much  smaller.  Commercial  loan 
rates  are  at  5  to  6  per  cent,  or  less  than 
last  year. 

Elf.\t.nth  District — Dallas 

There  has  been  a  marked  upturn  in  the 
general  business  situation  between  March 
1  and  April  1.  Particularly  in  the  larger 
centers  has  business  been  definitely  on  the 
upgrade.  In  rural  territory  reaction  has 
bMn  less  favorable  but  this  is  a  normal 


early  spring  tendency  arising  from  tht 
practice  of  business  men  of  marking  tia* 
until  a  little  later  in  the  season  wfaca 
crop  prospects  will  be  more  fully 
closed. 

Preliminary  reports  to  the  Federal  R^ 
serve  Bank  for  the  period  March  1  to 
April  1  indicate  that  retail  trade  in- 
creased  about  19  per  cent,  building  abott 
38  per  cent,  and  bank  debits  1 1  per  cent 
Wholesale  trade  showed  only  a  slight  im¬ 
provement.  Commercial  failures  in  "Texas 
in  March  were  51  in  number  with  $681, 
977  liabilities,  according  to  preliminary 
report  of  R.  G.  Dun  &  Co.  In  Febru¬ 
ary  there  were  60  failures  with  total  lia¬ 
bilities  of  $1,626,000.  Favorable  evi¬ 
dence  is  found  also  in  the  fact  that  both 
time  and  demand  deposits  in  the  Dallas 
Reserve  District  increased  slightly  from 
March  1  to  April  1,  although  the  normal 
seasonal  tendency  for  this  period  is 
downward.  Commercial  loans  were  re¬ 
duced  slightly  during  the  30  days  pre 
ceding  April  1,  and  commercial  loan  rates 
became  slightly  easier  especially  as  ap¬ 
plied  to  corporate  accounts  in  the  larger 
centers.  Further  easing  of  the  rate  may 
be  anticipated  from  the  reduction  on  April 
7  of  the  rediscount  rate  of  the 
Federal  Reserve  Bank  from  4J4  to  4  per 
cent. 

Summarizing,  it  may  be  said  that  while 
general  conditions  are  less  favorable 
than  at  the  corresponding  date  of  last 
year,  very  definite  progress  toward  nor¬ 
malcy  is  now  being  made  in  this  district 

Twelfth  District — San  Franusco 


Apparent  improvement  in  business  con¬ 
ditions  in  this  district  late  in  January  and 
early  n  February  has  not  continued  to 
date,  at  least  as  far  as  available  indices 
show.  Nor,  on  the  other  hand,  has 
there  been  any  decisive  downward  turn 

The  most  recent  figures  available  for 
the  district  comprising  the  states  oi 
Arizona,  California,  Idaho,  Nevada, 
Oregon,  Utah  and  Washington  show 
declines  in  retail  trade,  in  building  per¬ 
mits  issued,  in  contracts  let  for  engineer¬ 
ing  projects,  in  both  the  number  ^  the 
amounts  of  commercial  failures,  in  com¬ 
mercial  loans  and  in  the  commercial  loan 
rate.  Bank  debits  and  time  denosits  for 
the  reporting  member  banks  of  the 
Twelfth  District  have  increased. 

With  this  mixture  of  conditions. 
Federal  Reserve  officials  of  this  district 
refused  to  commit  themselves  on  the 
present  general  trend  because  of  the  in¬ 
completeness  of  reports  available.  It  was 
indicated  that  progress  was  being  made 
but  that  the  hopes  occasioned  by  the 
reports  of  the  opening  month  of  1930 
have  been  somewhat  dimmed. 

The  best  figures  available  are  qu^ed 
in  the  following  summary  of  varions 
indices  of  business : 

Retail  Trade:  But  20  of  the  M  (k- 
partment  and  similar  stores  reporting  to 
the  Reserve  Bank  made  gains  during 
March,  a  report  released  April  11  shows. 
The  result  is  a  district  decline  of  four 
points.  This,  however,  is  the  smallest  oi 
declines  reported  by  the  twelve  Reserve 
Banks,  all  of  which  announce  drops  m 
retail  trade  for  this  month  ranging  from 
San  Francisco’s  4  and  New  York’s  8  to 
17  point  declines  in  the  Philadelphia. 
Atlanta  and  Chicago  districts. 

For  the  year  to  date,  San  Franasw 
has  dropped  three  points.  Including  the 
furniture  stores  in  this  listing  brings  the 
Twelfth  District’s  decrease  to  4.9  for 
March  and  3.8  for  the  year  to  date. 

It  was  pointed  out  that  a 
this  decline  must  be  laid  to  the  fact  tha 
Easter  and  its  consequent 
is  much  later  this  year  than  in 

Building  and  Construction  :  ^ 
latest  available  totals  on  building 
tracts  do  not  show  the  activity 
line  after  March  1.  The  February  bo'  ' 
ing  totalled  $14,119,000  as  compared  with 
Tanuarv’s  $20,148,000.  In  February  oi 
19^  the  total  was  $21,384,0W.  , 

•  Bank  Debits  :  Bank  debits  for  r< 
ruary  totalled  $3,233,699,000  as  compawfl 
with  January’s  $3,748,021,000, 
higher  than  in  either  of  these  , 

during  March  for  a  total  of  $3.W.  ■ 
000.  The  total  for  March  of  1929 
$4,436,753,000,  but  at  that  time  st(^® 

change  speculation  was  increasing  tne 
change  of  money  at  a  much  greater 
than  at  present. 
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A  reprint  of  “A  Gallery  of  Chicago 
Mitors,”  an  address  given  by  Henry 
Justin  Smith,  managing  editor  of  the 
Chicago  Daily  News,  has  been  issued  by 
the  News  in  brochure  form.  Mr.  Smith 
discusses  seven  editors  who  have  made 
history,  and  whose  achievements  have  had 
lasting  effects.  He  starts  with  John  Cal¬ 
houn,  whom  he  characterizes  as  “the 
pioneer,”  and  includes  John  Wentworth, 
“the  giant”:  Joseph  Medill,  “the  states¬ 
man”:  Wilbur  F.  Storey,  “the  rebel”; 
Melville  E.  Stone,  “the  innovator”;  Her¬ 
man  H.  Kohlsaat,  “the  merchant  editor”, 
and  Victor  F.  Lawson,  “the  veteran.” 

Among  other  booklets  received  recently 
by  this  desk  are  the  following: 

“The  Jester’s  Yearbook”  of  1929,  a 
compilation  of  material  from  the  “Jest 
a  Second”  column  of  David  V.  Felts  in 
the  Springfield  Illinois  State  Journal, 
containing  80  pages  of  this  columnist’s 
best  quips  during  the  year.  The  con¬ 
tributors  are  generously  remembered. 

The  full  text  of  the  debate  on  pro¬ 
hibition  between  C.  E.  Broughton,  editor 
of  the  Sherboygan  (Wis.)  Press,  and 
the  Rev.  Robert  Gordan,  a  local  Baptist 
pastor.  The  booklet  was  published  by 
the  Press. 

*  *  * 

TO  any  one  who  finds  a  thrill  in  an 
attractively  printed  page — to  anyone 
••ho  sees  type,  rules,  and  illustrations  as 
the  materials  for  an  artistic  composition 
—there  is  bound  to  be  much  of  keen 
interest  in  “modem  typo^aphy  &  layout,” 
by  douglas  c.  mcmurtrie  (to  follow  the 
style  of  the  title  page). 

One  who  has  more  than  casual  interest 
in  printing,  who  has  been  noticing  and 
wondering  at  the  appearance  of  new  types 
in  advertisements  and  other  printed  ma¬ 
terial,  will  find  equal  interest  in  this  dis¬ 
cussion  of  the  causes  and  trends  of  the 
modernistic  movement  in  typography,  for 
the  author  has  avoided  too  technical  a 
treatment.  The  basis  for  present-day  at¬ 
tempts  to  produce  printing  of  novel 
appearance,  he  finds,  is  much  the  same 
as  the  basis  of  changes  in  other  arts. 

The  cycle  is  one  of  adherence  to  stand¬ 
ards  so  closely  that  individualism  gives 
way  to  formalism,  then  an  attempt  to 
break  away  from  traditional  restraints, 
and  finally  a  general  approval  of  new 
principles  which  have  emerged  from  a 
wave  of  experimentation  and  freakish¬ 
ness. 

The  philosophy  of  present  changes  he 
traces  to  the  influence  of  fhe  engineer 
uiwn  modern  life,  with  his  ideal  of  re¬ 
taining  that  which  is  essential  and  reject¬ 
ing  when  is  unessential.  In  accordance 
with  this  code  of  severe  simplicity,  types 
are  shedding  their  serifs  and  printed 
pages  their  tx>rders.  Many  of  the  black 
h'^s  are  practically  without  shading, 
few  of  the  samples  shown  in  the 
nook  are  plain  combinations  of  perfect 
circles  with  straight  lines  and  arcs  which 
seem  to  represent  the  ultimate  in  simplifi- 
*he  basic  forms. 

,  J^e  have  not  gone  far  as  yet  into  the 
held  of  modern  type  design,”  says  the 
author,  however.  “There  will  be  pro¬ 
duced  by  future  designers  types  of  ele- 
jMntary  simplicity  combined  with  great 
.  h*y.,o.I.  proportion  and  a  high  degree 
01  legibility.  What  we  have  been  able 
lo  review  here  may  well  be  regarded  in 
?'’‘fhor  decade  as  kindergarten  efforts 
'h  Ihis  fascinating  field. 

*ay  that  I  do  not  think  we  have 
jet  produced  a  modern  type  suited  to 
ext  or  body  composition.  The  monotone 
r”.*'®o''ifs  which  look  both  stylish  and 
^'Ne  in  the  larger  sizes  fall  down 
en  we  set  any  consequential  amounts 
eight  or  ten  point  sizes.” 
^he  book  is  beautifully  printed,  with 
^'’^^hi.i’eproductions  of  printing  speci- 
2®*-  The  headings  are  set  in  Ultra- 
j  ^  heavily  shaded,  sharply 

■^ed  dwign,  with  no  capitals  used.  In 
c,  II**'’ however,  which  is  set  in  Ludlow 
He  Bold,  the  capitalization  is  con¬ 


ventional,  except  that  the  initial  Ifetter  of 
each  chapter  is  lower  case  in  large  size. 

The  book  is  published  by  the  “eyncourt 
press,  Chicago.” — R.  S.  M. 

*  *  * 

66'DALANCING  the  Box  Score,”  a 

"  small  handbook  by  W.  A.  Dill,  as¬ 
sociate  professor  of  journalism  at  the 
University  of  Kansas.  This  booklet  is 
not  intended  as  a  treatise  on  the  methods 
on  scoring  the  various  kinds  of  sports, 
but  rather  on  preparing  the  scores  for 
publication  in  the  newspaper,  and  as  such 
is  of  great  interest  to  both  the  reporter 
and  the  copy  reader.  The  booklet  is  pub¬ 
lished  by  the  University  of  Kansas  Press, 
as  a  bulletin  of  the  department  of 
journalism. 

“How  Many  Pages  This  Week,”  by 
Thomas  Barnhart,  assistant  manager  of 
the  Washin^on  Press  Association.  In 
actuality  this  publication  is  a  book  of 
hunches  for  the  local  advertising  solicitor 
of  newspapers.  The  writer  has  attempted 
a  solution  of  the  local  advertising  prob¬ 
lems  by  going  to  the  origin — the  sales¬ 
man — then  to  the  qualities  of  a  good 
advertisment,  and  from  that  point  the  man 
who  “hits  the  pavement”  will  find  the 
article  divided  into  the  sources  from 
which  advertising  ideas  may  come,  as 
(1)  exchanges,  (2)  files,  (3)  advertise- 
ing  mat  services,  (4)  seasonable  demands, 
and  (5)  observation.  From  there  on  will 
be  found  a  few  ideas — some  new,  some 
not  so  new — that  may  give  you  a 
“hunch”  for  your  paper. — J.  W.  P. 


BIRD  NAMED  FOR  KELLEY 


New  Indo-China  Specie*  Bear*  Name 
of  Miehle  Pre**  Preeident 

The  name  of  William  V.  Kelley,  presi¬ 
dent  of  the  Miehle  Printing  Press  and 
Manufacturing  Company,  Chicago,  is  to 
be  perpetuated  in  scientific  literature  by 
a  newly-discovered  species  of  bird  whidi 
has  b«n  named  in  his  honor,  it  was 
announced  by  Stephen  C.  Simms,  director 
of  the  Field  Museum  of  Natural  History. 
The  bird  is  one  of  five  new  types  dis¬ 
covered  in  French  Indo-China  by  the 
recent  William  V.  Kelley-Roosevelt  ex¬ 
pedition  to  eastern  Asia  for  the  Field 
Museum,  and  is  introduced  to  the  world 
of  zoological  science  by  the  publication  of 
preliminary  descriptions  in  a  booklet  just 
issued  by  the  Field  Museum  Press. 

The  scientific  name  given  the  bird  is 
“Schoeniparus  rufogularis  kelleyi,”  which 
when  translated,  means  “Kellev’s  red- 
throated  babbler.”  Mr.  Kelley  was  spon¬ 
sor  of  the  expedition,  which  was  com¬ 
manded  by  Col.  Theodore  Roosevelt  and 
Kermit  Roosevelt. 


KIMBERLY-CLARK  GAINS 


First  Quarter  Profit*  Up  $130,000 
Over  Same  Period  Last  Year 

Report  on  the  first  quarter’s  business 
of  the  Kimberly-Clark  Corporation 
show  a  surplus  after  charges,  taxes  and 
preferred  dividends,  of  $684,732,  equal  to 
$1.37  a  share  on  409,800  no  par  value 
shares  of  common  stock.  This  com¬ 
pares  with  $554,773  for  the  quarter  end¬ 
ing  March  H,  1929. 

In  the  report  the  1929  balance  sheet 
of  this  corporation  in  Editor  &  Pub¬ 
lisher  last  week,  total  assets  were 
stated  as  $8,685,738.  This  was  a  typo¬ 
graphical  error,  the  correct  asset  total 
being  $48,685,738. 


ELLIS  SUCCEEDS  WARREN 

William  C.  Ellis,  assistant  treasurer 
and  secretary  of  the  Providence  Journal 
Company,  under  the  late  Robert  \V. 
Warren,  treasurer  and  secretary  on 
April  10  was  elected  by  the  board  of 
directors  of  the  Providence  Journal  to 
succeed  Mr.  Warren,  whose  death  oc¬ 
curred  April  2. 


ASKS  RETRACTION  FOR  ITEM 
SAYING  HORSE  HAD  COLIC 

LOU  STONE,  of  Winsted,  Conn., 
has  become  famous  as  a  nature- 
fakir  by  practicing  tbe  contention 
that  it  is  impossible  to  libel  an 
animal.  However,  Ward  E.  Lan- 
don,  of  Bantam,  Conn.,  believes 
that  even  a  horse  has  a  right  to 
kick  on  some  things  newspapers 
print. 

Recently  the  Waterbury  (Conn.) 
American  published  an  item  in  its 
Bantam  notes  to  the  effect  that  a 
horse  owned  by  Mr.  London  was 
suffering  from  a  touch  of  colic. 
The  next  day  the  editor  of  the 
American  received  the  following 
letter  from  Mr.  London:  “Water¬ 
bury  American,  please  publish. 
My  horse  has  been  examined  and 
called  fit  for  work  and  I  would 
thank  the  Bantam  lady  to  mind 
her  own  business!” 

Mr.  London’s  request  was  com¬ 
plied  with,  the  letter  being  pub¬ 
lished  in  the  paper’s  humorous 
column,  “What  Of  It”  with  due 
apologies  from  the  editor  to  the 
horse  for  misinforming  the  public 
on  his — or  her — state  of  health. 


14  EUROPEAN  EDITORS 
TOUR  AMERICA 


Group  Will  Arrive  May  18  a*  Guest* 
of  Carnegie  Peace  Fund  to  Study 
Condition* — Third  Group  to 
Come  to  U.  S. 


Fourteen  distinguished  European  jour¬ 
nalists  will  visit  the  United  States  this 
Spring  as  the  guests  of  the  Carnegie 
Endowment  for  International  Peace  un¬ 
der  its  educational  program  for  establish¬ 
ing  “a  better  understanding  between  the 
United  States  and  foreign  countries.” 

This  is  the  third  group  of  European 
editors  the  endowment  has  brought  to 
America,  the  first  being  from  Britain 
and  the  second  from  Central  Europe. 
They  are  to  arrive  on  the  liner  Berlin 
on  May  18,  according  to  an  announce¬ 
ment  yesterday. 

Dr.  Nicholas  Murray  Butler,  president 
of  the  endowment,  said  that  “they  are 
coming  to  observe  American  social,  eco¬ 
nomic  and  political  conditions,  and  by 
way  of  personal  knowledge  gather  such 
material  as  will  hereafter  make  their 
writings  on  American  subjects  better  in¬ 
formed  and  of  greater  significance.” 

The  visiting  group  will  include: 

Ernest  Benedikt,  Neue  Freie  Presse, 
Vienna;  Georges  Kirkoff,  La  Bulgarie, 
Sofia;  Jaroslav  Koudelka,  Provo  Lidu, 
Prague;  Erik  Moller,  Derlingske  Ti- 
dende,  Copenhagen ;  Georg  Meri,  head  of 
the  Estonian  Press  Bureau,  Tallinn; 
Urho  Toivola,  Turun  Sanomat,  Abo, 
Finland;  Herr  Baberadt,  Frankfurter 
Zeitung,  Frankfort;  Dr.  Ernst  Feder, 
Berliner  Tageblatt,  Berlin;  Herr  von 
Eckhardt,  Hamburger  Fremdenblatt, 
Hamburg;  T.  Cnossen,  De  Staandard, 
Rotterdam;  Georges  Ottlik,  editor  of 
I’Annuaire  de  la  Societe  des  Nations,  of 
Geneva,  representing  Hungary;  S.  Kon- 
stadt,  Morgenbladet,  Oslo;  S.  Backlund, 
Ny  Tid,  Gothenburg,  Sweden;  Dr.  A. 
Oeri,  Basier  Nachrichten,  Basle,  Swit¬ 
zerland. 

They  will  he  accompanied  on  their 
tour  by  H.  V.  Kaltenhorn  and  George 
A.  Finen,  assistant  secretary  of  the 
Carnegie  Endowment  for  International 
Peace. 

The  group  will  visit  Washington,  D. 
C. ;  Atlanta,  New  Orleans,  Galveston, 
the  Grand  Canyon,  Los  Angeles,  Yose- 
mite  National  Park,  San  Francisco,  Salt 
Lake  City,  Denver,  Omaha,  Chicago, 
Cincinnati,  Detroit,  Buffalo,  Niagara 
Falls,  returning  to  New  York  July  12. 
They  will  sail  on  the  Berlin  on  July  17. 


LENT  OPERATED  UPON 

Rudolph  Lent,  business  manager  of 
the  Jersey  City  Jersey  Journal,  and 
former  publisher  of  the  Passaic  (N.J.) 
Daily  Netvs,  is  recuperating  from  an 
operation  which  he  underwent  last  week. 


MAKE  SHUMAN  AWARD 
AT  N.N.E.A.  MEETING 


Trophy  and  Ca*h  Prize  for  Selling 
Idea  to  Be  Given  in  Washington  at 
Advertising  Executives’  Conven¬ 
tion — May  Display  Prize  Copy 


The  annual  award  by  A.  L.  Shuman, 
vice-president  and  advertising  director  of 
the  Fort  Worth  Star-Telegram,  for  an 
outstanding  local  sales  idea,  newspaper 
feature  or  newspaper  campaign  will  be 
made  during  the  convention  of  the 
Newspaper  Advertising  Executives  As¬ 
sociation  in  Washington,  D.  C.,  May 
18-21,  it  was  announced  this  week.  The 
Shuman  trophy,  as  in  former  years,  will 
go  to  the  newspaper,  and  a  check  for 
$100  to  the  advertising  salesman  re¬ 
sponsible  for  the  winning  idea.  An  ad¬ 
ditional  prize  of  $50  will  be  put  up  by 
the  newspaper  winning  the  trophy  to  be 
awarded  the  advertising  manager  of  a 
concern  whose  successful  campaign  can 
be  entered  in  the  contest  through  a  mem¬ 
ber  of  the  association. 

The  association’s  convention  will  be 
held  in  conjunction  with  the  meeting  of 
the  Advertising  Federation  of  America. 
The  sessions  will  be  held  in  the  quar¬ 
ters  of  the  United  States  Chamber  of 
Commerce,  and  special  arrangements 
have  been  made  by  Leslie  M.  Barton, 
president  of  the  association,  to  have 
luncheons  served  during  the  meetings, 
making  it  unnecessary  to  interrupt  pro¬ 
ceedings. 

The  advertising  managers  will  at¬ 
tend  the  opening  session  of  the  A.F.A. 
convention. 

The  program  is  being  arranged  by 
Alvin  R.  Magee,  naticmal  advertising 
manager  of  the  Louisville  Courier- 
Journal  and  Times.  The  committee  in 
charge  of  the  Shuman  Trophy  contest 
are  L.  F.  Blackburn,  advertising  man¬ 
ager,  New  Orleans  Times-Picaytme, 
chairman;  Harry  T.  Watts,  business 
manager,  Des  Moines  Register  and 
Tribune;  and  Carl  P.  Slane,  publisher 
Peoria  Journal-Transcript. 

Mr.  Magee  is  making  arrangements 
for  an  exhibition  of  the  winning  Har¬ 
vard  Advertising  Award  copy  during 
the  convention. 


SPECIAL  MOVES  TWO  OFFICES 

The  Devine-Tenney  Corporation,  pub¬ 
lishers  representatives,  on  April  12  was 
scheduled  to  move  both  its  New  York 
and  Chicago  offices.  The  New  York  of¬ 
fice  will  be  in  the  Chrysler  Building,  and 
the  Chicago  office  in  the  Bell  Building, 
307  North  Michigan  avenue. 


BARMAN  WITH  NIPPON  JIJI 

Arthur  M.  Barman,  for  the  past  four 
years  advertising  manager  of  the  Hono¬ 
lulu  (T.H.)  Star-Bulletin,  has  joined 
the  Honolulu  Nippon  Jiji  as  special 
representative  of  the  advertising  depart¬ 
ment.  Before  going  to  Honolulu  Bar¬ 
man  was  long  identified  with  Pacific 
Coast  newspapers. 
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Sketched  for  Editor  &  Publisher 


By  A.  W.  BREWERTON.  Atlanta  Journal 


EDITORS  URGED  TO  FIGHT 
PRESS  MENACES 


(Continufd  from  page  18) 


If  income  makes  purchase  possible,  it 
is  far  better  to  go  into  the  open  market 
and  buy  exclusive  material,  or  better 
still,  develop  specialists  on  your  own 
staff  to  give  your  paper  a  distinct  edi¬ 
torial  flavor. 

Any  large  newspaper  that  is  satisfied 
with  seeing  its  specialties  duplicated  in 
every  small  A.  P.  paper  of  2,000  circula¬ 
tion  within  its  territory,  eventually  will 
wonder  why  the  circulation  figures  are 
so  hard  to  move. 

Much  wailing  continues  to  go  up  from 
newspaper  circles  regarding  the  loss  of 
good  men  to  positions  of  press  agentry, 
exalted  by  long  titles,  taupe  rugs  and  a 
drawing  account.  W  ith  few  exceptions, 
where  capable  men  are  lost  to  news¬ 
papers,  the  deciding  factor  is  a  matter 
of  salary.  The  salary  trend  for  valuable 
newspaper  workers  in  the  editorial  end 
is  on  the  upgrade.  Eventually  journey¬ 
men  editors  and  reporters  will  be  paid 
as  much  as  advertisin'^  solicitors  and 
union  employes  in  the  engraving  depart¬ 
ment.  If  you  have  developed  a  reporter 
or  an  editor  with  more  than  mine  run 
ability,  he  is  worth  as  much  to  your 
organization  as  he  is  to  the  public  utility 
that  is  bidding  for  him.  Convince  the 
publisher  of  this  fact  and  the  migration 
to  the  ranks  of  the  nublic  relaticms  army 
will  diminish  rapidly. 

Less  trivial  crime  news  is  published 
regularly  by  worthwhile  newspapers  to¬ 
day  than  was  the  custom  five  years  ago. 
The  trend  toward  the  elimination  of  the 
sordid  doings  of  nonentities  has  been 
marked  in  the  last  two  years. 

In  discussing  this  point  with  five 
managing  editors  who  are  members  of 
this  society.  I  learned  that  each  of  them 
has  invoked  a  rule  against  the  publica¬ 
tion  of  cheap  murder  and  suicide  stuff 
from  outside  of  his  state.  That  is 
progress. 

There  was  a  time  when  every  violent 
death  was  considered  must  stuff  for 
trunk  wire  distribution.  That  condition 
no  longer  exists,  although  I  do  believe 
the  press  associations  put  more  worthless 
crime  news  on  the  wires  than  the  average 
subscriber  wants. 

A  New  York  crime  story,  to  justify 
publication  in  Iowa,  must  have  an  un¬ 
usual  human  angle  to  warrant  its  distri¬ 
bution,  in  my  opinion. 

If  editors  agree  with  my  thoughts  on 
this  question,  the  way  to  increase  the 
percentage  of  constructive  news  in  the 
daily  leased  wire  budegt  is  to  let  the 
press  associations  know  about  it. 

Some  newspapers  continue  to  be  puz¬ 
zled  as  to  the  treatment  of  radio.  The 
best  out  from  the  situation  is  to  pur¬ 
chase  a  radio  station  and  get  on  the  line 
for  a  television  permit.  The  radio  and 
its  little  brother,  television,  constitute  too 
serious  a  menace  to  fixed  advertising 
methods  and  the  dissemination  of  news 
to  be  in  the  hands  of  a  unit  unrelated 
to  the  newspaper  business. 

.At  present  I  note  that  a  number  of 
nevvspapers  are  observing  a  Fridav_  re¬ 
lease  of  material  developed  by  The  Liter- 
arv  Digest  in  its  interesting  plebiscite. 
When  such  information  is  disseminated 
by  radio  on  Tuesday,  it  is  published.  If 
it  has  news  value  it  should  be  in  the 
edition  next  to  press.  The  Digest  has 
no  right  to  demand  a  Friday  release  on 
such  information  and  the  newspaper 
which  observes  it,  should  about  face. 

I  want  to  take  this  opportunity  to 
congratulate  Senator  Bronson  Cutting  of 
New  Mexico  for  his  intelligent  fight 
against  censorship  of  foreign  literature 
by  the  customs. 

As  this  is  written  the  amendment  is 
in  the  tariff  bill  preventing  destruction 
of  questionable  books  until  passed  upon 
by  a  jury  in  the  district  federal  court. 
Furthermore,  the  act  would  permit  the 
secretary  of  the  treasury  “in  his  dis¬ 
cretion”  to  admit  classics  or  works  of 
literary  merit  “when  imported  for  non¬ 
commercial  purposes.” 

This,  in  my  opinion,  is  just  enough  of 
a  step  forward  on  the  part  of  the  elder 
statesmen  who  are  so  careful  of  the 
purity  of  the  type  stream  to  which 


Americans  are  exposed,  to  admit  the 
error  of  the  whole  idea  of  censorship. 

I  believe  this  society  favors  the  ad¬ 
mittance  of  literature  without  exceptions 
or  censorship. 

The  national  capital  was  shamed  last 
November  when  three  reporters  for  the 
Washington  Times  were  jailed  for  4(1 
days  when  they  refused  to  tell  a  grand 
jury  the  source  of  information  which  re¬ 
sulted  in  the  location  of  fifty  speakeasies. 

The  members  of  the  society  should 
support  wholeheartedly  the  Capper-La- 
Guardia  federal  legislation  which  would 
protect  reporters  in  their  refu.sal  to  di¬ 
vulge  confidential  information  in  any 
federal  court  in  the  United  States.  The 
Maryland  statute  might  well  be  chosen 
as  a  model  for  both  federal  and  state 
courts. 

Information  given  in  confidence  has 
lieen  the  means  of  bringing  many  a 
crooked  oflice  holder  to  the  bar  of  jus¬ 
tice.  The  press  should  be  protected  in 
this  right,  which  is  most  often  used  for 
the  public  good. 

Legislation  for  state  courts  will  follow 
the  federal  example.  Take  the  oppor¬ 
tunity  of  your  present  visit  in  Washing¬ 
ton  to  see  that  your  senators  and  repre¬ 
sentatives  know  how  you  feel  on  this 
subject. 

You  have  spent  most  of  your  editorial 
life  doing  things  for  other  p'ofessions. 
Now  do  something  for  your  own. 

The  Clerrlaiid  Press  gave  distinct 
service  to  the  profession  when  it  won 
freedom  for  the  editors  through  the  Ohio 
district  court  of  appeals  from  the  con¬ 
tempt  verdict  of  a  common  pleas  judge. 
In  the  Cleveland  case  sentence  was  im¬ 
posed  because  of  comments  on  a  judicial 
act.  The  Ohio  higher  court’s  precedent 
is  ample  basis  on  which  every  newspaper 
man  .should  attack  any  judge’s  autocracy 
in  sitting  as  prosecutor,  judge  and  jury 
in  a  case  where  he  is  personally  involved. 
If  the  press  will  combat  any  such  un- 
American  and  unconstitutional  practice,  it 
will  not  be  long  before  any  judge  who 
feels  the  merited  sting  of  editorial  com¬ 
ment  will  pass  consideration  of  the  mat¬ 
ter  to  another  jurist.  Judicial  ethics  and 
common  sense  forecast  a  quick  establish¬ 
ment  of  such  a  custom. 

The  appellate  court’s  opinion  in  the 
Cleveland  case  contained  the  following 
language : 

“We  believe  the  ends  of  justice  will 
be  better  served  if  judges  refer  matters 
of  contempt,  other  than  those  committed 


in  their  immediate  presence,  to  another 
judge  for  trial.” 

This  Society  should  stand  ready  to 
assist  in  the  legal  defense  of  any  news¬ 
paper  man  who  becomes  the  victim  of  the 
sort  of  judicial  tyranny  rebuked  in  the 
Walther  case. 

One  of  our  members  in  the  United 
States  Senate,  Arthur  H.  Vandenberg  of 
Michigan,  has  a  bill  before  the  senate 
judiciary  committee  making  it  illegal  for 
a  federal  judge  to  sit  in  contempt  pro¬ 
ceedings  in  which  he  is  the  challenger. 

■  Members  of  the  society,  assembled  here 
from  every  state  in  the  union,  know  per¬ 
sonally  the  members  of  the  judiciary 
committee.  Work  should  be  done  this 
week  to  get  the  \’andenberg  bill  reported 
favorably. 

If  the  Congress  adopts  such  a  rule  for 
the  federal  courts,  I  am  sure  there  will 
be  no  repetition  of  the  Cleveland  case. 

In  considering  the  principle  involved 
here,  it  is  well  to  remember  the  words 
of  the  late  great  Chief  Justice,  Wm.  H. 
Taft,  who  said  in  Craig  vs.  Hecht,  263 
U.  S.  Reports : 

“The  delicacy  there  is  in  the  judge’s 
deciding  whether  an  attack  upon  his  own 
judicial  action  is  mere  criticism  or  real 
obstruction,  and  the  possibility  that  im¬ 
pulse  may  incline  his  view  to  personal 
vindication,  are  manifest.” 

-At  the  instance  of  the  Chicago  Tribune, 
the  .American  Newspaper  Publishers  .As¬ 
sociation  membership  is  being  polled  to 
see  whether  it  favors  appeal  of  the  Min¬ 
nesota  gag  law  case  to  the  Supreme 
Court  of  the  United  States.  This  seems 
to  me  to  be  merely  a  gesture.  The  press 
of  the  nation  cannot  be  divided  on  this 
vital  question.  More  than  a  year  ago,  the 
-American  Society  of  Newspaper  Elditors 
offered  to  join  Colonel  Robert  McCor¬ 
mick  of  the  Tribune  in  his  attempt  to 
knock  this  infamous  piece  of  back-step¬ 
ping  legislation  out  and  agreed  to  furnish 
counsel  of  the  highest  authority  in  the 
L’nited  States  to  appear  for  the  society 
of  editors  in  the  argument  before  the 
Supreme  Court  of  the  United  States. 
That  offer  still  stands. 

I  assume  that  this  society  is  ready  and 
willing  to  fight  for  the  principle  of  a  free 
press  through  the  court  of  highest  resort. 
Colonel  McCormick  accepted  our  offer 
and  I  anticipate  that  toe  carrying  of  the 
issue  up  will  see  our  organization  joined 
with  the  .A.  N.  P.  A.  in  a  presentation 
to  the  supreme  bench  which  ^ould  settle 
once  and  for  all  the  increasing  efforts 
of  the  judiciary  in  various  fields  to  put 


a  bit  in  the  mouth  of  the  newspapers  oi 
the  United  States. 

The  Chicago  Tribune  deserves  appre- 
ciation  for  accepting  the  Minnesota  situ¬ 
ation  as  a  fight  for  its  own  life,  but  ii 
our  organization  is  not  the  proper  medimu 
through  which  to  defend  aggressively  all 
such  invasions  in  the  future,  we  havt 
little  excuse  for  existence.  We  should 
be  so  organized  that  first  news  of  all 
such  tyrannical  legislation  should  filte 
into  a  headquarters  office,  where  a 
might  be  organized  for  the  whole  Tn- 
ternity. 

The  Minnesota  statute  declares  aav 
newspaper  or  publication  which  regularli 
publishes  malicious  scandalous  and  de 
f amatory  matter  a  nuisance  which  mav 
be  suppressed  by  application  of  the  in¬ 
junction  process.  Under  this  law  the 
Saturday  Press,  a  small  weekly  of  Min¬ 
neapolis,  was  restrained  from  publication 
as  a  nuisance.  From  this  order  the 
Press  appealed,  but  the  state  supreme 
court  affirmed  the  decision  of  the  distrkt 
court,  which  found  against  the  Press  and 
suppressed  it  as  a  public  nui.sance. 

At  that  point  the  T ribune  put  its  attor¬ 
neys  on  the  case  and  carried  an  appeal 
to  the  Minnesota  Supreme  Court,  where 
the  statute  was  sustained  again. 

Here  is  a  club  in  the  hands  of  crooked 
office  holders  which  the  press  cannot  ac¬ 
cept  with  folded  hands  if  it  values  its 
freedom. 

Without  a  jury,  this  summary  proceed¬ 
ing  may  be  used  in  a  campaign  to  destroj- 
a  property. 

Lan^age  limiting  prosecutions  to 
“malicious,  scandalous  and  defamatoiy" 
publication  is  no  protection  of  the  public, 
for  a  corrupt  official,  with  the  compli¬ 
ance  of  an  allied  judiciary,  is  free  to  call 
any  exposure  “malicious,  scandalous  and 
defamatory,”  and  stop  its  presses. 

The  rules  of  law  governing  libel, 
slander  and  privileged  publications  are 
ample  for  the  protection  of  the  public 
against  any  fly-by-night  scandal  sheets, 
but  so  intricate  that  no  court  could  estab¬ 
lish  lanes  of  conduct  by  injunction  in 
whicli  the  press  must  walk  in  order  to 
escape  citation  for  contempt. 

This  custom  would  make  every  judge 
a  supreme  czar  w  ith  the  power  of  defini¬ 
tion  of  freedom  of  the  press. 

The  danger  is  that  those  who  hate  an 
unbridled,  watchful  press,  in  other  states, 
should  take  courage  from  the  amazing 
success  of  the  Minne.sota  gag  act  and 
attempt  to  write  this  statute  into  the  law 
of  other  states. 

Introduction  of  any  similar  legislation 
should  be  reported  to  the  secretary  oi 
this  society  immediately. 

May  I  comment  on  two  more  isolated 
instances  of  a  wrongful  use  of  authority 
by  judges,  pliantly  accepted  by  news¬ 
paper  editors  affected? 

The  first  was  in  Elko,  Nevada,  where 
a  district  court  judge  issued  an  order 
prohibiting  reporters  from  taking  any 
testimony  or  making  any  comment  on  a 
case  being  tried. 

The  judge  had  no  authority  and  no 
basis  in  law  for  making  such  a  ruling, 
clearly  unconstitutional,  and  it  should 
have  been  contested  to  prevent  the  spread 
of  such  highhanded  invasions  of  the 
freedom  of  the  press. 

The  other  instance  was  in  Lubbock, 
Tex.,  where  a  district  court  judge  wrote 
an  order  forbidding  the  publication  ol 
sworn  testimony  in  a  habeas  corpM 
hearing.  In  this  case  it  seems  that  ^ 
editor  who  was  the  butt  of  the  ordff 
was  visited  by  the  district  attorney  anfl 
the  judge  with  the  r^uest  that  the  f«ti- 
mony  be  eliminated  in  order  to  make  it 
easier  to  secure  a  jury  in  the  subsequen 
trial.  I  am  advised  that  the  editor  r^ 
fused  to  make  that  agreement 
he  would  observe  a  court  order  if  tne 
judge  issued  it. 

The  Texas  press  was  not 
terested  in  this  case  and  no  great  t^ 
was  made  about  the  j  udicial  arti^ 
which  I  am  convinced  was 
best  interests  of  newspapers 

These  isolated  instances  of  the  « 
getting  his  nose  into  the  tent  are  tnn 
foretaste  of  what  is  to  follow  tw 
editors  everywhere  have  the  couragt 
stand  up  for  what  they  know  to  "*.1. 
privileges  and  to  print  the 
the  censorship  of  judges  when  the 
is  privileged. 
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prints  entire  tax  list 

IN  BIG  ISSUE 


Yonker*  (N.  Y.)  Herald  Publishes 
Complete  Tax  Rolls  of  County  in 
116-Page  Supplement — 144- 
Pages  in  Total  Edition 


An  edition  of  144  pages,  including  a 
special  116-page  supplement  containing 
the  complete  tax  rolls  of  the  city,  was 
issued  April  15  by  the  Yonkers  (N.  Y.) 
Herald.  Newsboys  struggled  along  with 
pipers  weighing  two  and  a  quarter  pounds 
or  piled  them  into  carts  or  wheel- 
hirrows.  A  reporter  timed  himself  in 
reading  one  double-width  column  of  tax 
information,  and  estimated  that  he  could 
read  it  all  if  Ik  kept  on  for  two  full  days 
without  stopping  to  eat  or  sleep:  then 
he  decided  not  to.  W'eary  pressmen 
learned  the  next  day  that  they  would 
have  to  make  a  supplementary  run 
because  of  additional  orders  received  for 
the  edition. 

The  supplement  was  the  result  of  more 
than  two  months  of  work,  which  began 
with  the  making  of  photostats  of  all  the 
pages  in  the  city’s  12  big  tax  books. 
The  lists  had  to  be  re-sorted  into  alpha¬ 
betical  order,  then  .set  up  and  printed. 
They  made  285  columns,  four  columns 
to  the  page.  Each  line  gave  the  tax¬ 
payer’s  name,  the  lot  and  block  number 
of  his  real  estate,  its  street  address, 
whether  residential,  business,  or  vacant, 
assessed  value  of  the  site,  assessed  value 
with  improvements,  and  total  tax  levy. 

The  list  contained  the  names  of  27,000 
taxpayers  holding  60,000  parcels  of  prop¬ 
erty.  It  gives  total  assessments  of 
$349203,490,  and  taxes  of  $10,720,028.70. 

Frank  E.  Xavier,  publisher  of  the 
Herald,  told  Editor  &  Pubusher  that 
the  project,  undertaken  as  a  matter  of 
news  value,  had  paid  for  itself.  Forty- 
three  full  pages  of  advertising  were 
carried  in  the  supplement  at  an  advance 
of  about  30  per  cetit  over  the  regular 
advertising  rates,  in  addition  to  the  ad¬ 
vertising  in  the  news  sections.  Total 
circulation  of  this  issue  was  estimated 
to  be  about  double  the  usual  circulation. 

While  the  edition  sold  at  the  usual 
price  of  3  cents,  many  orders  were 
received  for  rag-paper  copies  at  $2  each 
and  for  bound  copies  at  ^.25  to  $6. 

A  saving  of  $100,000  to  the  city  was 
reported  by  the  Herald  as  one  by-pro¬ 
duct  of  the  publication.  An  expert  sur¬ 
vey  of  the  Yonkers  tax  situation  had 
been  planned,  at  an  estimated  cost  of 
$100,000,  but  Mayor  Fogarty  announced 
that  this  would  be  abandoned,  since  he 
felt  that  the  publicity  given  the  assess¬ 
ment  lists  would  achieve  as  good  results 
as  could  be  expected  from  the  survey. 

So  far  as  known,  this  is  the  first  time 
such  a  list  has  been  published  by  a 
newspaper  in  any  city  near  the  size  of 
lonkers  (122,000  population)  or  larger. 

The  100  largest  taxpayers,  20  of  whom 
were  as.scssed  at  $i,()(X),000  or  more, 
were  listed  separately  on  the  front  page. 
A  long  story  told  the  details  of  the  task, 
*nd  was  illustrated  with  a  picture  of 
trucks  piled  high  with  supplements. 

PARTY  FOR  CIRCULATORS 

Members  of  the  circulation  depart- 
"wnt  of  the  Chicago  Herald  and  Exami- 
were  guests  recently  at  a  matinee 
theater^  party  given  by  the  newspaper  in 
reci^nition  of  their  fine  record  in  main- 
tammg  delivery  efficiency  during  Chi¬ 
nos  recent  blizzard.  Two  hundred  and 
ninety-two  drivers,  carriers  and  circu- 
“tion  officials,  guests  at  the  party,  were 
welcomed  by  Herbert  Rawlinson,  star 
the  play,  “The  City  Haul,”  which 
*hey  attended. 


COVERED  KIDNAPPING  STORY 

staff  correspondent  oi 
j.  Oklahoma  City  Oklahoman  ani 
'^^’■'sented  these  newspapers  ii 
raning  the  outlaw  band  which  hel< 
■  nristow,  Oklahoma  and  Texas  oi 
rough  country 
"'1°'  ^^***co-  Blakely  went  inti 
*'hen  the  ransom  demand  wai 
of  Ik.*  Obie  Bristow,  toi 

to  lUii  airplam 

<Wiver  the  sum  demanded. 


MAN  OF  PARTS 
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By  CLARENCE  GRAY,  Toledo  News-Bee 


DAILY  FINDS  APPEAL 
WOULD  BE  FUTILE 

Chattanooga  Times  Says  Georgia  Con¬ 
tempt  Laws  Inimical  to  Reversal 
of  Sentence  Against  Staff 
Men  in  Will  Fraud  Case 


The  sentencing  of  two  Chattanooga 
I  tines  staff  men  to  pay  fines  of  $UK) 
each  or  spend  20  days  in  jail  for  taking 
a  photograph  of  a  defendant  in  a  will 
fraud  case  against  the  judge’s  orders 
will  not  be  appealed  as  originally  in¬ 
tended  because  of  legal  technicalities, 
according  to  H.  C.  Adler,  general  mana¬ 
ger  of  the  Times.  The  fines  have  not 
yet  been  paid,  however. 

The  two  men  were  Fred  Hixson, 
reporter,  and  George  Hull,  cameraman, 
and  their  sentencing  followed  the  taking 
of  the  picture  of  the  defendant  after 
Judge  Maddox  had  informed  Hixson  that 
there  were  to  be  no  pictures  taken  in  the 
courtroom  or  of  the  defendant  outside  the 
(jourtroom.  Hixson  said  at  the  hearing 
Uiat  he  had  not  communicated  the  judge’s 
orders  to  the  photographer.  The  con¬ 
tempt  hearings  were  held  in  Lafayette, 
Ga. 

“Immediately  following  the  decision 
of  Judge  Maddox,”  Mr.  Adler  said  this 
week,  “we  consulted  with  our  attorneys 
here  and  up|on  their  advice  took  the 
matter  up  with  some  of  the  best  legal 
talent  in  Atlanta,  Ga.  Unfortunately, 
we  were  advised  on  all  sides  that  by  rea¬ 
son  of  the  laws  of  that  state  on  court 
contempt  we  would  not  be  able  to  get 
any  relief  in  a  higher  court,  that  the 
decision  in  our  case,  based  on  decisions 
in  former  cases  of  practically  the  same 
nature,  would  get  no  further  than  a 
presentation  of  our  case  to  the  higher 
court,  where  it  would  immediately  be  af¬ 
firmed  in  fdvor  of  the  court  whose 
judge  decided  our  men  were  in  contempt. 

“In  other  words,  we  were  advised  that 
we  would  Ik  butting  our  heads  against 
a  stone  wall  and  counselled  to  grin  and 


bear  it.  This  advice  was,  naturally,  con¬ 
trary  to  our  liking,  as  we  would  have 
been  prefectly  willing  to  have  spent  any 
amount  of  money  necessary  to  have 
fought  the  case  to  a  conclusion,  if  there 
had  been  one  chance  in  a  hundred  of 
our  winning,  but  attorneys  whom  we 
consulted,  told  us  there  wasn’t  a  single 
chance  of  our  accomplishing  .such  a 
result.” 


INJURED  IN  PLANE  CRASH 

W.  R.  Martineaii,  president  of  the 
Oklaiioma  Press  .Association,  was  injured 
April  6  at  Qaremore,  Okla.,  in  an  acci¬ 
dent  to  the  plane  in  which  he  was  en- 
ror.te  to  that  city  to  review  a  parade  at 
the  Oklahoma  Military  Academy.  The 
ship  struck  soft  dirt  as  it  touched  ground 
and  turned.  Mr.  Martineau  was  only 
slightly  injured  and  was  released  at  a 
Claremore  hospital  after  emergency 
treatment  had  iKen  given.  In  the  plane 
with  Mr.  Martineau  was  Walter  M. 
Harrison,  managing  editor  of  the  Okla¬ 
homa  City  Daily  Oklahoman  and  Times 
and  president  of  the  American  Society 
of  Newspaper  Editors. 


CHANGES  ON  AMERICAN  PRESS 

Joseph  M.  Ripley  has  resigned  as 
evlitor  of  The  American  Press  to  join  the 
New  York  office  of  Ivy  M.  I-ee's 
publicity  organization.  Frank  Parker 
Stockbridge,  contributing  editor  has  been 
made  editor.  H.  Le  B.  Bercovici,  news 
editor  for  the  last  two  years,  has  been 
appointed  managing  editor.  He  will  be 
assisted  by  Albert  Zugsmith,  Jr.,  form¬ 
erly  with  New  York  and  New  Jersey 
newspapers. 


CENSUS  NEWS  WITHHELD 

Lists  of  enumerators  to  take  the  fed¬ 
eral  census  in  Bryan,  O.,  were  withheld 
from  the  newspapers  there  recently  by 
Attorney  P.  C.  Prentiss,  district  super¬ 
visor.  Unofficial  lists  were  immediately 
compiled  by  Bryan  newspaper  men,  how¬ 
ever,  and  were  printed  in  Bryan  and 
Toledo  newspapers. 


PACIFIC  CIRCULATORS 
ELECT  HENDERSON 


Travel  Accident  Insurance  Reported 

to  Be  Waning  in  Appeal;  Rate 
Cutting  Is  Held 
Unsatisfactory 

Interest  in  travel  accident  insurance  is 
waning.  No  papers  in  the  Association 
have  added  it  recently  and  several  have 
discontinued  it.  That,  in  substance,  was 
the  sentiment  expressed  by  65  delegates 
to  the  eighth  annual  convention  of  the 
Pacific  Northwest  Circulation  Managers’ 
Association  whidi  was  held  at  Seattle 
recently. 

Issuing  insurance  as  a  means  of  ob¬ 
taining  circulation  has  not  been  esiKcially 
profitable,  it  was  agreed.  In  many  in¬ 
stances  the  solicitor  found  he  had  to 
make  two  sales  instead  of  one.  I'irst  he 
sold  the  paper  and  then  found  himself 
involved  in  a  detail  of  insurance  selling. 
Cost  of  handling  the  insurance  is  a  large 
item  and  adjustment  of  claims  sometimes 
causes  dissatisfaction  and  militates 
against  goixl  will,  it  was  said. 

Rate  cutting  was  discussed  at  length. 
It  was  agreed  that  any  benefit  derivetl 
is  only  temporary  and  that  over  a  period 
of  years  the  gain  in  volume  is  not  suf¬ 
ficient  to  offset  the  loss  in  revenue.  In¬ 
stead  of  rate  cutting  the  general  trend 
of  sentiment  seemed  to  favor  a  plan  that 
would  return  more  revenue  to  the  pub¬ 
lisher.  A  determined  move  to  effect  a 
reduction  in  bus  carrying  charges  was 
launched  at  the  convention.  A  special 
tariff  committee  to  confer  with  bus  com¬ 
pany  officials  and  with  representatives 
of  state  government  was  appointed. 
Newspaper  tonnage  is  a  large  factor  in 
the  revenue  of  the  transportation  com¬ 
panies  and  bus  charges  in  the  West 
greatly  exceed  those  in  the  F'ast  and  are 
entirely  out  of  balance  with  railroad 
rates,  speakers  declared. 

J.  R.  T.  Martin,  of  The  Sfiokane 
(Wash.)  Chronicle,  descrilKcl  promotion 
work  among  Iniy  carriers.  Chronicle 
carriers  recently  obtainerl  more  than 
12,000  orders  in  three  months  and  Mr. 
Martin  said  his  success  had  been  due 
largely  to  special  travel  prizes.  Hustlers 
now  are  competing  for  an  eastern  trip 
which  will  be  given  to  30  Ixiys  in  June. 
It  will  cost  the  paper  39  cents  an  order, 
according  to  Martin’s  budget.  The  boys 
will  travel  in  a  sleeping  car  and,  with 
guides,  will  go  to  Detroit,  visiting  St. 
Paul  and  Chicago  en  route.  The  trip 
provides  for  two  league  baseball  games 
in  Chicago  and  Detroit,  a  trip  on  the 
Great  Lakes  and  other  attractions. 

It  was  the  consensus  of  opinion  that 
there  is  still  sufficient  interest  in  the 
Stock  Market  to  warrant  setting  the  press 
time  back  enough  to  catch  the  last  quota¬ 
tions. 

The  new  officers  of  the  association 
are;  president,  Frank  E.  Henderson,  the 
Vancouver  (B.  C.)  Province;  vice- 
president,  Harry  H.  Cahill,  the  Seattle 
Times;  secretary  treasurer,  E.  P.  Hop- 
wood,  The  Portlatid  Oregonian. 

Directors  elected  are  K.  P.  Sexton, 
the  IVenatchee  (Wash.)  World;  and  Hen 
R.  Lidfin,  the  Dalles  (Ore.)  Chronicle. 

Wenatchee  was  sclecteel  as  the  next 
convention  city.  F2.  W.  Chandler,  of 
the  Audit  Bureau  of  Circulations,  inter¬ 
preted  the  new  rules  the  Bureau  recently 
made  effective. 


MASTERS  IN  YANKTON 

George  Masters,  formerly  managing 
editor  of  the  Austin  (Minn.)  Herald, 
has  become  publisher  of  the  Yankton 
(S.D.)  Press-Dakotan,  succeeding  M. 
'tV.  Lu.sk,  who  will  become  business  man¬ 
ager  of  the  Herald.  The  Press-Dakotan 
is  one  of  the  Lusk-Mitchell  incorporated 
newspapers. 


DAILY  MADE  7,000-MILE  TRIP 

The  issue  of  the  Kansas  City  Journal- 
Post  for  Feb.  6,  1930,  which  was  carried 
on  a  flight  from  New  York  to  Buenos 
Aires  sponsored  by  the  Foreign  Adver¬ 
tising  and  Service  bureau  of  New  York 
was  returned  last  week  to  the  Journal- 
Post  after  having  made  a  journey  of 
7,000  miles. 
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LEDGER’S  “MISSING  PERSONS’  WEEK’’ 
UNEARTHED  MINE  OF  FEATURES 

Many  Reunions  Effected  by  Philadelphia  Daily  in  Unusual 
Campaign — Radio  Appeals  Broadcast — Stories 
Filled  a  Full  Page  Each  Day 

By  B.  R.  CLARKE 

T  HE  Philijdelphia  Evening  Ledger,  and  children — and 


V'lVIAN  Sbirley 


Philadelphia 

afternoon  paper  of  the  Curtis-Martin 
group,  has  just  completed  something  new 
in  the  way  of 
campaigning  —  a 
Missing  Persons 
Week. 

Starting  with 
the!  suggestion  of 
Miss  Vivian 
Shirley,  “the 
Adventure  Girl” 
of  the  Evening 
Ledger  that  a 
week  be  set  aside 
during  which  the 
Evening  Ledger 
would  stress  the 
anguish  in  many 
homes  due  to  the 
absence  of  a 

father,  mother,  child  or  relative  or  the 
separation  of  friends,  and  carry  the  sug¬ 
gestion  of  reconciliations  or  communica¬ 
tions,  the  human  element  of  the  idM 
caught  on  at  once.  It  drew  the  enthusi¬ 
astic  support  of  Governor  Fisher  of 
Pennsylvania  and  Mayor  Mackey  of 
Philadelphia,  the  latter  officially  pro¬ 
claiming  the  week  of  March  30- April  5 
as  Missing  Persons  Week.  Fraternal, 
civic  and  industrial  organizations  came 
to  the  front  with  offers  of  hearty  co¬ 
operation  and  the  idea  spread  until  the 
Missing  Persons  Week  developed  into 
one  of  the  most  talked  of  newspaper 
campaigns  Philadelphia  has  yet  seen. 

Out  of  the  mass  of  appeals  to  absent 
ones  and  the  stories  of  reunions  that 
came  from  two-score  states,  reaching 
from  California  to  Maine,  came  enough 
page  one  feature  stories  to  stock  a  news¬ 
paper  for  a  year.  Before  the  week 
had  ended  the  radio,  airplanes,  police, 
state  police,  telegraph  and  telephone  had 
been  called  into  service  with  astounding 
results.  Some  of  the  stories  were  pa¬ 
thetic;  some  had  comedy  touches;  the 
introduction  of  an  airplane  to  reunite  a 
missing  girl  and  her  parents  was  spec¬ 
tacular.  The  stories  of  those  who  had 
found  those  they  sought  were  even  more 
filled  with  the  real  quality  of  “human 
interest.” 

Philadelphia,  like  other  cities,  has  its 
Missing  Persons  Bureau,  which  functions 
in  a  well-meant  but  routine  fashion.  It 
was  Miss  Shirley’s  idea  that  a  concen¬ 
trated  campaign  would  bring  results  that 
mere  routine  would  not,  and  at  the  same 
time  would  attract  general  attention. 

Harry  B.  Nason,  Jr.,  managing  editor 
of  the  Evening  Ledger,  after  he  had 
been  “sold"  the  idea,  decided  that  about 
a  column  a  day  would  take  care  of  it  as 
a  feature. 

Instead,  the  first  announcement  met 
with  such  response  that  the  Evening 
Ledger  devoted  five  columns  to  it  on  the 
first  day  of  the  official  week  and  fol¬ 
lowed  it  by  a  full  page  daily  until  the 
w'eek  ended  and  even  then  the  rush  of 
letters  did  not  slacken  for  days. 

Miss  Shirley  started  the  campaign  by 
printing  a  mother’s  appeal  to  her  miss¬ 
ing  boy  to  return  home  and  her  own 
suggestion  of  a  Missing  Persons  Week. 
This  was  followed  by  the  endorsement  of 
Governor  Fisher  and  by  the  proclama¬ 
tion  of  Mayor  Mackey  and  by  the  en¬ 
dorsements  of  various  organizations  and 
individuals.  When  the  actual  week 
start^  letters,  intended  to  catch  the  eye 
of  missing  ones,  were  printed.  Each  day 
a  complete  list  of  those  sought  and  by 
whom  was  printed  along  with  photo¬ 
graphs  of  missing  ones.  Radio  stations, 
WPEN,  WFAN  and  WCAU  cooperated 
and  set  aside  intervals  several  times  daily 
during  which  Miss  Shirley,  C.  William 
Duncan,  \’^incent  Orhman  and  other 
members  of  the  Evening  Ledger  staff 
took  to  the  air.  Relatives  of  absent  ones 
also  broadcast  their  pleas — men,  women 


many  good  feature 

stories  resulted. 

The  results  of  the  drive  were  evi¬ 
denced  on  the  first  day  of  the  Week. 
A  high  school  girl  who  had  been  missing 
seven  months  saw  one  of  the  stories  of 
her  family’s  worry  over  her  absence  and 
returned  home  the  day  the  drive  started. 
Stories  of  reunions  came  in  day  after 
day.  A  girl,  placed  in  an  orphanage  as 
a  baby,  not  knowing  anything  of  her 
family,  was  located  by  a  step-brother. 
A  mother  returned  to  her  children  after 
20  years’  absence. 


The  drive  ended  with  a  spectacular  re¬ 
union.  At  2.45  p.  m.  the  general  secre¬ 
tary  of  the  Atlantic  City  Y.  W.  C.  A. 
telephoned  to  Miss  Shirley  that  a  run¬ 
away  girl  from  a  town  near  Philadel¬ 
phia  was  there  but  her  family  could  not 
be  located  at  the  address  she  gave.  By 
use  of  telephone  and  the  police  files  the 
girl’s  family  was  located,  the  mother 
notified  and  at  3.45  p.  m.  a  Bellanca 
plane  owned  by  Station  WFAN  was  on 
its  way  to  Atlantic  City  with  Robert  B. 
Sullivan,  aviation  editor  of  the  Evening 
Ledger,  aboard  to  return  with  the  girl. 
At  5.30  the  plane,  the  girl  and  Sullivan 
landed  at  the  Central  Airport  in  Camden 
where  the  girl’s  parents  were  waiting. 

Other  persons  weer  reunited  as  far 
away  as  California,  Colorado,  Maine, 
Vermont,  not  to  mention  surrounding 
states.  Indorsement  of  the  Week  came 
from  all  parts  of  the  country  including 
the  New  York  and  other  police  bureaus, 
and  it  may  be  a  permanent  event  with 
the  Evening  Ledger. 


SURVEY  OF  DETROIT  CIRCULATIONS 
COMPLETED  BY  DR.  STARCH  OF  A.A.A.A. 

460,000  of  509,446  Families  Read  One  or  More  of  Three 
Dailies  Which  Co-operated  in  Research — Circulations 
by  Income  Classes  Shown 

ORE  than  460,000  of  the  509,446  in  Sunday  habits  of  reading  and  recrea- 

families  in  Detroit  and  its  suburbs  tion. 
read  one  or  more  of  the  three  old-estab-  The  following  figures  show  the  dis- 
lished  dailies,  the  Free  Press,  the  News  tribution  obtained  by  the  three  news- 
and  the  Times,  according  to  the  Detroit  papers  jointly  in  the  different  income 
newspaper  survey  just  completed  by  Uie  groups: 

American  Association  of  Advertising  P^centi^e  of  newstnp^ 

Agencies  in  cooperation  with  these  news  .  drculatwnto  fa^its  in 

papers.  Of  the  other  families,  21,290  DAILY  SUNDAY 

confine  their  newspaper  reading  to  other  $999  or  less .  124.41  125.83 

published  m  suburban  cities,  and  16,402  J3;ooo  to  $4:999 .  165.14  160.25 

read  only  foreign  language  papers.  Only  $5,000  to  $9,999 .  193.53  169.54 

11,425  read  no  daily  newspaper  at  all.  $10,000  or  more .  225.74  177. 40 

On  Sundays,  the  three  papers  increase  The  following  table,  in  which  duplica- 
their  coverage  to  471,079;  yet  the  num-  tion  of  circulation  is  eliminated,  shows 
ber  of  families  which  read  no  newspaper  how  Detroit  families  get  their  news : 
rises  to  36,481.  The  difference  is  ac-  DAILY 

counted  for  by  the  disappearance  of  most  Nnmborof 

of  the  circulation  of  the  smaller  papers,  famUiei^rban 

both  in  English  and  foreign  languages.  Read  no  daily  news""^  Percentogt 

Religious  scruples  against  Sunday  news-  paper*  .  11,425  2.24 

papers  are  assumed  to  play  some  part  in  Foreign  language  , , 
the  situation,  but  no  check  was  made  Fr^^PreBrNiw*;  and  ’ 

on  motives  involved.  Time*  .  460,329  90.36 

The  survey  was  made  under  the  direc-  Other  English  language 

tion  of  Daniel  Starch,  head  of  the  .  _ till 

research  department  of  the  A.A.A.A.  It  Total  .  509,446  100. 00 

is  one  of  a  series  being  made  in  large  SUNDAY 

cities.  Bound  copies  of  the  Detroit  sur- 

vey  were  issued  this  week  from  the  office  aZdsuCr^  Percentage 

of  F.  R.  Gamble,  executive  secretary  of  Read  no  Sunday  paper*  36,481  7.16 

the  association,  to  member  agencies  and  Foreign  language 
to  the  participating  newspapers.  Free‘1Pe*r^;V*;  aAd  ’ 

The  circulation  analysis  took  two  prin-  Time*  . .  471,079  92.47 

cipal  directions,  seeking  to  show  the  dis-  Other  English  language 

tribution  of  each  paper’s  circulation  by  . .  ’ 

income  groups,  and  the  extent  to  which  Total  .  509,446  100.00 

each  paper  overlaps  the  others  in  circu-  Overlapping  of  one  newspaper’s  circu¬ 
lation.  The  study  was  based  on  personal  lation  by  another’s  ranged  from  69.04  per 
interviews  made  by  a  field  staff,  invest!-  cent  in  one  case  to  35.45  per  cent 
gating  all  districts  and  so  far  as  possible  ,  The  data  for  the  report  was  gathered 
all  classes  of  residents.  The  interviewers  ^5,963  personal  interviews,  of  which 
sought  to  learn  the  newspapers  actually  5,154  were  in  the  urban  area  and  809  in 
read  in  each  family  on  one  day.  Incomes  suburbs. 

were  estimated  closely  by  obtaining  the  D,’’-  .Starch,  speaking  of  the  suiwey 
rental  value  of  the  living  quarters  oc-  methods,  said  that  the  sampling  method 
cupied  and  the  occupations  of  the  work-  becoming  generally  recognized 

ing  members  of  the  families.  accepted  as  valid  and  reliable  for 

Results  weer  checked  in  various  ways  probl^s  of  this  type  pr^ 

until  a  close  approximation  of  accuracy  v.ded  certmn  conditions  are  carefully  ob- 
was  indicated.  The  suburban  territory  conditions  are  : 

included  was  that  designated  by  the  Audit  .  sample  must  contain  represent- 

Bureau  of  Circulations,  separate  tabula-  ^t*ves  of  the  various  families,  persons, 
tions  being  made  for  the  city  itself  and  same  proportion  geo- 

the  suburbs.  graphically,  economically,  socially  or 

The  report  divided  the  population  ac-  otherwise,  in  which  they  exist  in  the 
cording  to  incomes  and  show^  the  num-  group. 

ber  of  families  in  each  group  reached  by  The  number  or  representatives  in 

each  newspaper.  Totaling  the  figures  for  the  sample  must  be  large  enough  so  as 
all  three  publications  shows  that  families  to  yield  results  of  as  high  a  degree  of 
of  less  than  $1,000  annual  income  aver-  reliability  as  is  needed  for  the  purposes 
aged  a  newspaj^r  and  a  quarter  each  in  hand. 

day,  while  families  of  more  than  $10,000  “3.  The  data  must  be  compiled  and  in¬ 

income  averaged  two  and  a  quarter  news-  terpreted  so  as  to  reveal  reliably  and 
papers  daily.  On  Sundays  the  figures  accurately  the  facts  as  they  actually 
were  somewhat  smaller  for  the  higher  exist.  This  usually  requires  more  than  a 
incomes,  and  slightly  larger  for  the  small  blind  mechanical  application  of  mathe- 
incomes,  apparently  reflecting  a  difference  matical  or  statistical  computations.” 


HEARINGS  TO  REVffiW 
BORG  INDICTMENT 

Hackensack  (N.J.)  Publisher  Hop«$to 
Prove  His  Indictment  Was  Attempt 
to  Distract  Attention  from  Lodi 
Sewer  Transactions 


On  a  writ  of  certiorari  signed  k 
Supreme  Court  Justice  Parker  of  Nei 
Jersey,  hearings  were  conducted  4ij 
week  by  Referee  Arthur  L.  Robinson  to 
ascertain  whether  the  indictments  agains 
John  Borg,  publisher  of  the  Hackensaci 
(N.J.)  Bergen  Evening  Record,  and 
Charles  S.  Rosenberg  of  the  Little  Ferry 
National  Bank,  should  be  reviewed. 

The  indictments  were  found  as  a  pan 
of  a  quarrel  between  Borg  and  State 
Senator  Chandless  as  to  the  right  of  the 
state  to  deposit  $2(X),0(X)  in  the  bank, 
which  the  bank  was  to  use  in  buying 
Lodi  township  sewer  bonds.  Borg’s  ex¬ 
pose  of  the  “Lodi  sewer  scandal”  was 
unfounded  in  fact,  the  December  grand 
jury  found.  Borg  has  charged  that  he 
has  been  threatened  with  personal  injury 
and  the  destruction  of  his  newspape 
property  unless  he  got  out  of  Bergen 
County  because  of  hrs  interference  in  the 
financing  of  the  Lodi  sewers. 

Fred  Saum,  chairman  of  the  grand 
jury  that  indicted  Borg  was  called  this 
week  and  questioned  about  a  typewritten 
list  of  questions  which  he  took  into  the 
sessions  of  the  grand  jury  with  him.  He 
refused  to  answer  the  question  put  by 
Borg’s  lawyer,  “Dcm’t  you  know  the  in¬ 
dictment  was  prepared  by  a  group  out¬ 
side  the  jury  room?”  J.  Fred  Bratt 
formerly  counsel  for  Lodi  township,  was 
also  called,  and  asked  about  the  $10,000 
fee  Chandless  collected  as  coun^  for 
the  sewer  contractors.  He  gave  little 
information  except  that  damage  of 
$11,800  was  paid  by  the  township  to  the 
contractors,  which  sum  coincided  with 
Chandless’s  and  Bratt’s  fees. 

Mr.  Borg  went  on  the  stand  Wednes¬ 
day.  The  publisher  expects  to  show  that 
his  indictment  was  the  attempt  of  poli¬ 
ticians  to  sidetrack  attention  to  the  Lodi 
deal. 


NEWS  MEN  “UNGENTLEMANir 


Gene  Tunney  Say*  Nice  People  Steer 
Clear  of  Them 

Gene  Tunney,  still  remembered  as  a 
heavyweight  champion  although  he  has 
recently  gone  in  for  the  better  things  of 
life,  told  New  York  reporters  what  ws 
wrong  with  them  in  an  interesting  littli 
discourse  following  his  inspection  of  tht 
Tombs  Prison  last  week. 

“I  don’t  know  whether  or  not  I  should 
talk  to  such  ungentlemanly  fellows  as 
you,”  said  Mr.  Tunney.  “You  are  »>! 
independent.  You  are  biased.  You  w^ 
what  the  public  wants.  I  consider  to 
press  reaction  to  my  meeting  with  Ht^ 
Walpole,  the  English  novelist,  when  to 
arrived  in  this  country,  to  have  been  uu- 
gentlemanly  in  the  extreme.  Your  ^ 
duct  was  most  unbecoming,  when  I  aw 
the  man,  for  you  to  construe,  as  you  did 
my  words  to  your  own  ends.  That’s  to 
sort  of  unmanly  thing  that  makes  it  » 
difficult  for  you  chaps  to  get  what  y<» 
want.  Really  nice  people  instinctivtl! 
steer  clear  of  you.” 

“At  this  moment,”  the  Nnv  Y ork  nf-^ 
aid  Tribune  reporter  wrote,  “the 
van  discharged  a  man  whom  the  fornx 
fighter  thought  he  recognized  as  an  0 
acquaintance,  once  a  fight  promoter,  W 
this  proved  to  be  a  mistake.”  ,  . 

Mr.  Tunney  explained  his  visit  to  tK 
prison: 

“Charles  Francis  Coe,  who  1*”  ^ 
you’ve  all  heard  of — he’s  a 
know — wanted  to  see  the  prison.  1 
the  place  is  most  delightfully  u 
especially  the  w’ay  those  cots  are  to* 
up.  They’re  so  neat.” 


V  PITTSBURGH  OFFICES 

idvertising  firm  of  Battw 
le  and  Osborn,  Inc., 
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MINNESOTA  PRESS  HITS 
“CHAIN  RACKETEERS” 


PULITZER  MANSION  TO  BE  RAZED 


UNION  WILL  APPEAL 
LIBEL  RULING 


Publitliers  Aroused  Orer  Attempt  to 
Fleece  Independent  Merchants  by 
Inducing  Them  to  Join  Pro- 
tectiTe  Groups 


Editorial  indij^tion  in  Minnesota  has 
followed  the  discovery  of  a  “racket” 
following  in  the  wake  of  the  anti-chain- 
store  sentiment. 

In  an  editorial  entitled,  “The  Always 
Present  Racketeer,”  Sam  S.  Haislet, 
secretary  and  field  manager  of  the  Min¬ 
nesota  Editorial  Association,  declared  in 
the  Minnesota  Press,  official  organ  of 
the  group,  that  two  groups  have  already 
been  organized  ostensibly  to  carry  on 
the  anti-chain  fight  whose  incidental 
business,  not  at  all  subordinate,  is  to 
collect  money  from  independent  mer¬ 
chants. 

“Several  newspapers  of  the  state  have 
taken  editorial  notice  of  the  two  or  three 
gangs  that  are  just  now  working  in 
Minnesota  and  collecting  money  from 
the  so-called  independent  merchants  to 
fight  the  chain  stores,”  the  Press  edi¬ 
torial  opened. 

“At  least  two  of  these  outfits  have 
been  active,  and  have  had  canvassers  out 
collecting  $10  and  $12  from  business 
people  of  the  small  towns  to  stipport 
some  imaginary  organization  that  is  pre¬ 
sumed,  or  at  least  so  claimed,  to  kill  off 
the  chain  stores. 

“The  chain  store  question  is  one  that 
the  Minnesota  press  is  not  ready  to  butt 
into.  We  are  neither  prepared  to  de¬ 
fend  or  to  defame  the  chain  store,  but 
we  do  feel  that  newspapers  in  all  parts 
of  the  state  should  take  an  active  inter¬ 
est  in  keeping  their  business  people  from 
paying  good  money  to  outfits  that  can¬ 
not  and  will  not  do  anything — but  get 
the  money. 

“These  groups  are  not  being  supported 
by  any  of  the  trade  or  merchants  asso¬ 
ciations,  and  have  only  one  thing  in  mind 
—and  that  is  to  get  the  money.  The 
newspapers  of  Minnesota  are  interested 
in  the  welfare  of  the  small  town  mer¬ 
chant,  and  want  to  help  him  and  see  him 
succeed.  They  know,  however,  that 
these  organizations  cannot  do  anything 
to  help  the  local  merchant,  and  the 
papers  should  tell  their  merchants  of 
these  schemers,  who  only  want  the 
money.” 


Pulitzer  mansion  in  New  York. 


HEADS  RADIO  DEPARTMENT 

Charles  _E.  Gannon,  for  many  years 
program  director  of  WOR  and  more  re- 
centlv  feature  advertising  manager  of 
L.  Bamberger  h  Company,  Newark  de¬ 
partment  store,  has  been  appointed  direc- 
'a*"  Erwin,  Wasey  and  Co., 

Mvertising  agency  with  headquarters  in 
the  Graybar  Building,  New  York.  Mr. 
Gannon  was  program  manager  for  the 
Corporation’s  station  in  Washing- 
joining  the  WOR 
D  "■  /i?®  ^  member  of  the  National 

Club  at  Washington,  D.  C.  and  of 
the  Newark  Advertising  Club. 


T^HE  stately  Pulitzer  mansion  in  East 
-*■  73rd  Street,  New  York,  will  soon  bow 
before  the  advance  of  modern  apart¬ 
ments,  it  was  made  known  this  week 
when  the  property  was  leased  by  Joseph 
Pulitzer  and  Ralph  Pulitzer  to  Jcdin 
Sloan  and  T.  Markoe  Robertson,  archi¬ 
tects,  and  Seward  Eric,  realtor.  The 
lease  is  for  84  years  at  an  aggregate 
rental  of  $4,000,000.  The  house  will  be 
razed  and  the  site  improved  with  a 
modern  housing  development. 

The  late  Joseph  Pulitzer,  publisher  of 
the  St.  Louis  Post-Dispatch  and  founder 
of  the  New  York  World,  bought  the 


73rd  Street  property  in  June,  1900,  and 
commissioned  Stanford  White  to  prepare 
plans  for  the  house.  A  year  later  the 
present  five-story  mansion  was  erected. 

White  took  {articular  pride  in  this 
structure,  modelling  it  in  the  style  of  the 
Italian  Renaissance.  The  architecture  is 
an  example  of  adaptation  of  the  severity 
and  stateliness  of  the  old  palaces  of 
Florence,  Milan  and  Rome.  A  large  re¬ 
ception  room  runs  the  entire  depth  of 
the  property  and  is  reached  by  a  beauti¬ 
fully  designed  staircase.  Many  famous 
art  treasures  have  been  housed  in  the 


50  NEWS  MEN  COVERING 
AIR  MANEUVERS 


Correspondent*  LiTing  Under  "War'' 
Conditions  at  Mather  Field, 
Sacramento,  During  Mock 
Battles 


26  PARTNERS  CONTROL  FIRM 

J®^*ison,  vice-president  of 
ne  Boston  Chamber  of  Commerce,  and 
^esidem  of  the  H.  A.  Johniwn  Com- 
Boston,  New  England  food  sup- 
rrJl*  I  announced  that  the  active 

■M  business  has  just  passed 

hands  of  the  26  partners  who 
cjWpose  the  Johnson  Partnership  Group. 

of  the  group,  Mr.  John- 
$230,000  in  company 


COVERED  SOCCER  CONTEST 

®occer  editor  of  the  Bos- 
secretary  of  the 
■viMtic  Coast  Soccer  league,  and  Frank 
K  editor  of  the  Fall 

ji_  (Mass.)  Herald  News,  attended 
recent  grand  final  of  the  National 
^eer  tournament  be- 
Qrvei '  j  River  Marksmen  and  the 
the  Bruells  at  Cleveland  in  which 
*°™er  won  the  national  title. 


Mather  Field,  Sacramento,  Cal., 
April  12 — Nearly  fifty  correspondents, 
special  wrriters,  cameramen  and  news 
reel  operators  are  covering  maneuvers 
of  the  United  States  Army  Air  Corps  at 
Mather  Field. 

Correspondents  live  under  “war”  con¬ 
ditions  at  the  field  during  the  maneuvers, 
which  began  the  first  week  of  April  and 
will  continue  all  month.  Like  officers  and 
enlisted  men,  the  writers  are  housed  in 
barracks. 

More  than  140  army  planes  are  con¬ 
centrated  at  the  field  from  all  parts  of 
the  country  and  these  are  engaging  in  a 
sham  war  with  enemy  “Reds”  invading 
the  California  coast.  Writers  and  photo¬ 
graphers  fly  daily  with  army  patrols, 
boomers  and  attack  planes  being  assigned 
to  newspaper  men  for  this  purpose. 

Press  representatives  covering  the 
maneuvers  include: 

A.  R.  Kinsey,  R.  F.  Law,  Pearce 
Davies  and  J.  R.  Cooper — Associated 
Press. 

James  Adam,  Gilbert  Gordon  and 
L.  M.  Hicks — Pacific  Coast  News  Ser¬ 


vice  and  International  News  Service. 

Homer  Roberts  and  Elwood  Squires — 
United  Press. 

Sam  R.  Leedom  and  A.  B.  Waugh, 
Sacremento  Bee;  Howard  Waldorf, 
Oakland  Post-Enquirer;  Howard  Free¬ 
man,  San  Francisco  Examiner;  Dean 
Jennings.  San  Francisco  Call-Bulletin; 
Cliff  Weigle,  San  Francisco  News; 
Willis  O’Brien,  San  Francisco  Chronicle; 
Ralph  Dillon,  Sacramento  Union;  R.  R. 
Roberts,  Los  Angeles  Record. 

Cameramen  assigned  to  the  maneuvers 
include  George  E.  Sheldon,  San  Fran¬ 
cisco  Examiner ;  H.  C.  Bryant,  San 
Francisco  News;  Frank  Graham,  Times- 
Wide  World ;  M.  B.  Meacham,  Pacific 
&  Atlantic  Photos;  J.  L.  Herman,  Para¬ 
mount  Sound  News,  and  Geroge  Lyng, 
Universal-Kinograms. 


PUBLISHER’S  WIFE  DIES 

Mrs.  Arthur  A.  von  Balsam,  wife  of 
Arthur  H.  von  Balsam,  publisher  and 
editor  of  the  Revere  (Mass.)  Daily 
News  and  the  Revere  Budget,  a  weekly, 
died  at  the  Massachusetts  General  Hos¬ 
pital  in  Boston  April  10  following  a 
brief  illness. 


COL.  H.  IRVING  KING 

Col.  H.  Irving  King,  journalist,  au¬ 
thor  and  war  correspondent  and  until 
recently  editor  of  the  East  Greenwich 
(R.I.)  News,  died  at  his  home  in  War¬ 
wick,  R.  L,  April  14  in  his  72d  year. 


Judge  Held  Criticism  of  Officials  Did 
Not  Relate  to  Business  of  Union 
in  Dismissing  $100,000 
Action 


Although  the  general  point  as  to 
whether  a  trade  uniem  can  sue  for  libel 
was  not  ruled  upon  in  the  dismissal  a 
week  ago  of  the  $i(X),000  libel  suit  brought 
by  the  Amalgamate  Builders’  Council 
against  the  Windsor  (Ont.)  Border  Cit¬ 
ies  Star,  Justice  Middleton,  of  the  Su¬ 
preme  Court  of  Ontario,  made  a  ruling 
that  in  effect  says  that  condemnatory 
criticisms  of  trade  union  officials  cannot 
be  regarded  as  relating  to  the  business  of 
the  union. 

The  suit  was  dismissed  without  coming 
to  trial  on  the  contention  of  the  news¬ 
paper’s  counsel  that  the  Builders’  (Coun¬ 
cil  could  not  sue  as  a  union  since  its 
charter  had  been  revoked  by  the  Secre¬ 
tary  of  State  of  Canada.  The  Council 
has  already  indicated  that  it  will  appeal. 

The  suit  against  the  Star  attracted 
wide  attention  because  it  closely  followed 
a  federal  investigation  of  the  formation 
and  operations  of  the  Ama^amated 
Builders’  Council.  This  organization — 
comprising  the  master  plumbers  and  the 
plumbers  union,  working  together  under 
an  iron-clad  agreement  reciprocally  ad¬ 
vantageous — was  formally  probed  last 
year  by  the  Ottawa  government,  under 
the  authority  of  l^islation  known  as  the 
Combines  and  Mergers  Act,  in  some  re¬ 
spects  similar  to  the  anti-trust  laws  of 
the  United  States.  The  government  ap¬ 
pointed  Gordon  Waldron,  K..  C.,  of  T^ 
ronto,  as  a  royal  commissioner  in  this 
matter  and  he  went  into  the  situation  ex¬ 
haustively,  eventually  preparing  an  ex¬ 
tensive  report  which  has  since  been  pre¬ 
sented  to  the  government.  On  the 
strength  of  Mr.  Waldron’s  findings  and 
recommendations,  the  secretary  of  state 
for  Canada  officially  cancelled  the  char¬ 
ter  of  the  A.B.C.  and  steps  have  already 
been  taken  by  the  federal  authorities  to 
commence  criminal  presecution  of  various 
individuals  named  in  the  Waldron  report. 
This  investigation  will  start  in  the  near 
future. 

Editorials  appearing  in  the  Border 
Cities  Star,  to  which  exception  was 
taken  by  the  A.B.C.,  were  published  last 
summer  when  the  federal  commissioner 
was  holding  his  sessions  and  when  the 
most  shoc&ng  revelations  as  to  the 
operations  of  the  plumbing  combine  had 
been  made.  The  Border  Cities  Star  took 
the  position — in  accord  with  the  commis¬ 
sioner’s  findings — that  the  A.B.C.  was  an 
organization  highly  detrimental  to  the 
public  interest.  It  was  brought  out  at 
the  hearings,  also,  that  threats  had  been 
made  against  persons  who  showed  re¬ 
luctance  to  join  the  combination  and 
that,  in  some  instances,  actual  damage 
had  been  done  to  property  as  the 
apparent  result  of  the  friction  between 
the  conflicting  interests.  The  words 
“sabotage”  and  “racketeering”  were 
used  in  the  discussion  and  it  was  not 
long  before  comparisons  were  being 
made  of  the  methods  of  the  A.B.C.  and 
some  of  the  “rackets”  that  have  caused 
so  much  trouble  in  large  American 
cities. 


CARRIER  BOYS  BONDED 

The  Waterbury  (Conn.)  Republican- 
American  has  bonded  300  of  its  carrier 
boys.  The  bonds,  posted  by  the  boys,  are 
the  equivalent  to  one  week’s  supply  of 
papers.  The  total  has  been  divided  into 
10  equal  payments,  allowing  the  carriers 
to  avoid  hardship  by  paying  in  install¬ 
ments  over  a  period  of  two  and  one-half 
months.  The  Republican-American  pays 
6  per  cent  interest  on  the  deposit  and 
returns  the  total  plus  interest. 


DISCUSSED  PRESS  FREEDOM 

Dr.  Ernest  Gruening,  editor  of  the 
Portland  (Me.)  Evening  News,  spoke 
on  “Expression  of  Freedom  for  the 
Press”  at  the  annual  banquet  closing  the 
22nd  season  of  the  Ford  Hall  in  Boston, 
Mass.,  at  Ford  Hall  Thursday  evening. 
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MARCH  NATIONAL  UNAGE  EQUALLED  1929 

Local  Figures  Show  Loss,  However,  Due  to  Late  Easter — Linage  in  All  Classifications  Was 

10.5  Per  Cent  Below  Last  Year 


A  LATE  Easter,  which  delayed  spring 
l)uying  this  year  and  materially  cut 
down  the  March  sales  of  retailers  in 
many  lines  of  business,  is  considered  to 
have  been  the  biggest  factor  in  holding 
down  newspaper  advertising  linage  for 
March.  KejK)rts  compiled  for  Editor 
&  Publisher  by  Media  Records,  Inc., 
show  that  the  newspapers  in  71  cities 
suffered  an  average  loss  of  10.5  jier  cent 
in  total  advertising  linage  carried  in  that 
month. 

.\  loss  of  14.9  per  cent  in  local  adver¬ 
tising,  the  biggest  classification,  brought 
down  the  total. 

Easter  this  year  falls  on  April  20, 
while  last  year  it  arrived  on  March  31. 
Consequently  the  bulk  of  the  Easter  buy¬ 
ing  fell  in  April  this  year.  This  fact 
has  been  frequently  cited  as  one  ex¬ 
planation  why  the  March  reports  of  de¬ 
partment  stores  and  other  big  merchan¬ 
dising  concerns  have  compared  so  un¬ 
favorably  with  the  figures  for  March, 
1929. 

Despite  these  declines  in  March  figures 
as  compared  with  those  of  March,  1929, 
every  classification  showed  gains  in 


BY  ROBERT  S.  MANN 


March,  1930,  as  compared  with  Febru¬ 
ary,  1930.  Every  kind  of  advertising  ex¬ 
cept  financial  was  also  ahead  of  the  fig¬ 
ures  for  January,  1930.  Every  class  ex¬ 
cept  Financial  and  Automotive  was 
ahead  of  the  figures  for  January  and 
E'ebruary,  192*).  However,  the  fact  that 
March,  1930,  had  fi\e  Sundays  must  be 
considered  in  relation  to  these  linage  re¬ 
ports. 

Observers  have  indicated  that  April 
reports  should  make  a  much  better  show¬ 
ing  in  comparison  with  business  done  in 
.April,  1929,  and  that  possibly  the  truest 
comparisons  of  retad  business  done 
would  be  based  upon  figures  for  the  first 
four  months  of  each  year.  Local  adver¬ 
tising  linage  naturally  reflects  the  trend 
of  retail  sales.  Financial  advertising 
showed  the  second  largest  loss  in  linage 
for  March,  with  a  decline  of  14.4  per 
cent.  But  since  this  is  a  comparatively 
small  classification  it  did  not  affect  the 
total  linage  as  much  as  the  drop  in  local 
display  did.  Classified  advertising  showed 
a  12.1  per  cent  decline. 

On  the  other  hand,  national  advertis¬ 


TOTAL  ADVERTISING 

January  Ferruary 

Daily,  1930  .  136.913,469  128,281,675 

1929  .  143,335,476  136.251,091 

Gain  or  I.o.ss .  6,422,007  L  7,969,416  L 

Percentage  G  or  1 .  4.5i%L  5.8%  L 

Sunday,  1930  .  26,787.206  28.113.030 

1929  .  30,866,094  32,448,042 

Gain  or  loss .  4,078,888  L  4,335,012  L 

Percentage  G  or  1 .  13.3%  L  13.4%  L 

Daily  and  Sunday — 

1930  .  163,700.675  156,394,705 

1929  .  174,201,570  168,699,133 

Gain  or  Ixws .  10,500,895  L  12,304,428  L 

Percentage  G  or  L .  (1.0%  L  7.3%  L 

NATIONAL  DISPLAY  ADVERTISING 


January 

Daily,  1930  .  24,994.335 

19^  .  26,096,604 


Gain  or  Loss . 

Percentage  G  or  L... 

Sunday,  1930  . 

1929  . 

Gain  or  I.oss . 

Percentage  G  or  L. 
Daily  and  Sunday — 

1930  . 

1929  . 

Gain  or  Ixiss . 

Percentage  G  or  L . 


1,102,269  I, 
4.2%  L 
3,546,883 
3,707,762 
160,879  L 
4..39f  1. 

28,541,218 
29,804,366 
1,263,148  L 
4.2%  L 


February 
27,449.529 
29.678.753 
2,229,224  L 
7.5%  L 
4,212.831 
4,581,147 
.368,316  L 
8.0'a  1. 

31,662..360 
34.259.900 
2.597,540  L 
7.6%  I. 


LOCAL  DISPLAY  ADVERTISING  LINAGE 


January 

Daily,  1930  .  73,368,491 

1929  .  74,130,397 


February 
65,549,237 
68.905.754 
3,356,517  L 
4 . 8%  L 
13,593.837 
15,470,499 
1,876,662  L 
12.1%  L 


Gain  or  Ix>ss .  761,906  L  3,356,517  1. 

Percentage  G  or  L .  1.0%  L  4.8%  1. 

Sunday,  1930  .  13,175,395  13,593.837 

1929  .  14,711,670  15,470,499 

Gain  or  laws .  1,536,275  L  1,876,662  1. 

PercenUge  G  or  L .  10.4%  L  12.1%  1. 

Dailv  and  Sunday — 

1930  .  86.543,886  79,143.074 

1929  .  88.842,067  84,376.253 

Gain  or  Ir)ss .  2,298,181  1.  5,233,179  1. 

Percentage  G  or  I. .  2.6%  L  6.2%  1. 

FINANCIAL  DISPLAY  ADVERTISING 

January  February 

Daily,  1930  .  7,928,696  4,674,495 

1929  .  7,988,905  5.548.292 

Gain  or  I.oss .  60,209  L  873,797  I. 

Percentage  G  or  L .  0.7%  L  15.7%  L 

Sunday,  1930  .  873,761  614.228 


79,143.074 
84,376.253 
5,233,179  1 
6.2%  I 


March 
146,213,005 
160,730,673 
14,517.668  I. 

9.0%  I. 
37.405.855 
44,389,385 
6,983.530  r. 
15.7%  I. 

183,618.860 
205,120,058 
21,501,198  I. 
10.5%  I. 


March 
31,368.590 
30,653.663 
714.927  G 
2.3%  G 
5,741,732 
6,354,560 
612.828  I. 
9.7%  1. 

37.110.322 
37,008.223 
102,099  G 
0..3%G 


March 
73,961,018 
86,811.605 
12,850,587  L 
14.5%  L 
18.099,601 
21,317,885 
3,218.284  L 
15.9%  L 

92,060,619 
108,129,490 
16,068.871  L 
14.9%  L 

March 
5,343.737 
6,178.382 
834,645  L 
13.5%  L 
878,935 


ing  did  a  little  better  than  break  even. 
For  the  first  time  this  year,  it  showed  a 
gain  for  daily  linage,  and  a  loss  fur 
Sunday  editions,  the  total  for  all  edi¬ 
tions  being  three-tenths  of  one  per  cent 
higher  than  in  March,  1929.  Automo¬ 
tive  advertising  was  another  classifica¬ 
tion  that  made  a  much  better  showing 
than  in  January  or  February.  In  an 
effort  to  get  the  spring  selling  season 
under  way,  manufacturers  began  adver¬ 
tising  in  earnest,  while  competition  in 
gasoline  and  oil  also  accounted  for  much 
space.  Automotive  advertising  in  week¬ 
day  editions  actually  made  a  gain  of 
nearly  one-sixth  in  March,  but  a  decline 
in  Sunday  space  used  brought  the  total 
for  the  month  down  to  a  3.7  per  cent 
loss.  Legal  advertising,  the  only  classi¬ 
fication  to  show  gains  in  January  and 
February,  made  a  gain  of  10.9  per  cent 
in  March. 

Figures  for  the  whole  first  quarter  of 
the  year  showed  a  loss  of  8.1  per  cent 
in  total  linage  as  compared  with  the  first 
three  months  of  1929.  The  total  for  the 
first  quarter  of  1930  was  503,714,240 


lines,  against  .548,020,761  in  1929,  a  loss 
of  44,306,521  lines. 

Legal  advertising  was  the  only  classifi¬ 
cation  to  show  a  gain  for  the  (luarter.  It 
advanced  from  6,182,887  lines  to  7,315,4% 
lines,  a  gain  of  15.5  per  cent.  Other 
classifications  followed  in  this  order; 

National — declined  from  101,072,489 
lines  to  97,313,900,  a  drop  of  3.7  jier  cent. 

Local — declined  from  281,347,810  lines 
to  257,747,579  lines,  a  drop  of  8.7  per 
cent. 

L'inancial — declined  from  22,457,399 
lines  to  20,313,852,  a  drop  of  9.5  per  cent. 

Classified — declined  from  90,8'X),248 
lines  to  81,184,155,  a  drop  of  10.7  per  cent. 

Automotive — declined  from  46,069,928 
lines  to  39,839,348,  a  drop  of  13.5  per 
cent. 

Tables  shown  on  this  page  give  the  coni' 
parative  records  of  the  different  classifi¬ 
cations  for  January,  February,  ami 
March. 

These  are  based  on  measurements  re¬ 
ported  by  Media  Records,  Inc.,  for  2W 
morning  and  evening  newspapers,  and 
118  Sunday  papers  located  in  71  cities. 
The  tables  follow: 


1929  . 

Gain  or  Loss . 

Percentage  G  or  L 
Daily  and  Sunday — 

1930  . 

1929  . 

Gain  or  Iaiss . 

Percentage  G  or  L . 


897,687 
23,926  L 
2.7%  L 

8,802,457 
8,886,592 
84,135  L 
0.9%  L 


753,583 
139,355  L 
18.5%  L 

5.288,723 
6,301,875 
1,013,152  L 
16.1%  L 


AUTOMOTIVE  DISPLAY  ADVERTISING 


Daily,  1930  . 

1929  . 

Gain  or  Ix>ss . 

Percentage  G  or  L... 

Sunday,  1930  . 

1929  . 

Gain  or  Loss . 

Percentage  G  or  L. 
Daily  and  Sunday — 

1930  . 

1929  . 

Gain  or  Loss . 

Percentage  G  or  1 . 


January 
7,445,796 
9,971,501 
2,525,705  L 
25.3%  L 
4,612,966 
6,079,853 
1,446,887  L 
23.8%  L 


.  12,058,762  1 

.  16,051,354  1 

.  3,992,592  L 

.  24.9%  L 

CLASSIFIED  ADVERTISING 


February 
8,032,380 
8,328.325 
295,945  L 
3.5%  L 
4.502,872 
5,864,531 
1,361,659  L 
23.2%  L 

12,535,252 
14,192,856 
1,657,604  L 
11.7%  L 


Daily,  1930  . 

1929  . 

Gain  or  Taiss . 

Percentage  G  or  L... 

Sunday,  1930  . 

1929  . 

Gain  or  Ixiss . 

Percentage  G  or  L. 
Dailv  and  Sunday — 

1930  . 

1929  . 

Gain  or  Iams . 

Percentage  G  or  L . 


January 
20,981,857 
23,413,397 
2,431,540  L 
10.4^4  L 
4.525,924 
5,418,994 
893,070  L 
16.5%  L 


Daily,  1930  . 

1929  . 

Gain  or  Ia>ss . 

Percentage  G  or  L. . . 

Sunday,  1930  . 

1929  . 

Gain  or  Loss . 

Percentage  G  or  L. 
Daily  and  Sunday — 

1930  . 

1929  . 

Gain  or  I.oss . 

Percentage  G  or  L . 


.  25,507,781 

.  28,832,391 

.  3,324,610  L 

. .  11.5%  L 

LEGAL  ADVERTISING 

/ANUARY 

194,224 


2,194,224 
1,734,672 
459,622  G 
26.5%  G 
52,277 
50,128 
2,149  G 
4.3%G 

2,246,571 
1,784,800 
461,771  G 
25.9%  G 


February 
20,152,256 
21,756.381 
1,604,125  L 
7.4%  L 
5,121,152 
5.737,774 
616.622  L 
10.8%  L 

25,273,408 
27,494,155 
2,220,747  L 
8.1%  1. 

February 
2,423,778 
2,033,586 
390,192  G 
19.2%G 
68,110 
40,508 
27,602  G 
68.1%G 

2,491,888 
2,074,094 
417,794  G 
20.1%G 


1,090,550 
211,615  L 
19.4%L 

6,222.672 
7,268,932 
1,046,260  L 
14.4%  L 


March 
9,823.905 
8,489,039 
1.334,266  0 
15.7%G 
5,421,429 
7,336.079 
1,91' <■ 
26.. 

15.245,334 
15,825,718 
5  89,384  L 
3.7%  L 


March 
23.210,386 
26,370,651 
3,160,265  L 
11.9%L 
7,192,580 
8.193.051 
1,000.471  L 
12.2%  L 

30,402,966 
34,563,702 
4,160,736  L 
12.1%L 

March 
2,505,369 
2,226.733 
278.636  C 
12.5%C 
71.578 
97.260 
25,682  L 
26.4%L 

2.576.947 
2,323.993 
252.954  0 
10.9%G 


BAR  GROUP  TO  ADVERTISE 

MasRachusettR  Lawyer*  Decide  to 
Abandon  Old  Taboo 

Lawyers  of  four  Massachusetts  cities 
comprising  the  Hampden  County  Bar 
Association  on  April  11  voted  to  under¬ 
take  collective  advertising.  The  vote  fol¬ 
lowed  months  of  study  by  a  special  com¬ 
mittee  and  was  termed  in  legal  circles 
the  most  revolutionary  decision  ever 
made  in  the  history  of  the  association. 

Only  one  attorney  out  of  the  entire 
membership  asserted  he  was  not  con¬ 
vinced  it  was  a  proper  move.  The  opinion 
of  the  lawyers  was  summed  up  by  the 
statement  of  one  that  as  nine-tenths  of 
law  practice  now  pertains  to  business,  “it 
is  time  to  take  the  bull  by  the  horns  by 
dignified  methods  such  as  collective 
advertising.” 

Attorney  Nathan  P.  Avrry  of  Holyoke, 
Mass.,  presented  the  report  of  the  special 
committee  on  advertising.  He  said  the 


committee’s  investigation  resulted  in  the 
opinion  that  collective  advertising,  over  a 
time,  would  work  greatly  to  the  advan¬ 
tage  of  the  legal  profession.  Individual 
members  of  the  association  are  practically 
helpless  in  the  matter  of  attracting  busi¬ 
ness  because  of  ethical  standards  which 
have  been  adhered  to  during  the  years, 
his  report  said.  He  suggested  establish¬ 
ment  of  a  central  office. 

The  Association  then  voted  to  retain 
the  special  committee  headed  by  Attorney 
Avery  to  study  ways  and  means  of  carry¬ 
ing  out  an  advertising  program  and  in¬ 
structed  them  to  report  at  the  next 
meeting. 

SANGER  GOING  ABROAD 

J.  W.  Sanger,  president  and  general 
manager  of  S.  S.  Koppe  &  Company, 
Inc.,  International  Publishers’  Represent¬ 
atives,  Times  Building,  New  York, 
leaves  for  Europe  on  April  30,  on  S.  S. 
Nfauretania. 


PRESS  PUFFS  BOOMERANGS 

N.  Y.  City  Publi*her*'  Association 
Return*  Press  Agents’  Copy 

Ninety-seven  pieces  of  free  publicity 
material  were  returned  direct  to  manu¬ 
facturers  during  the  past  week  by  the 
free  publicity  bureau  of  the  Publishers’ 
Association  of  New  York  City.  This  is 
the  first  week  the  new  plan  of  the  bu¬ 
reau  to  combat  the  deluge  of  puffery  has 
been  in  operation.  The  returned  stories 
were  accompanied  by  a  letter  from  the 
bureau  designed  to  impress  the  press 
agents’  client  with  the  futility  of  such 
attempts  to  crash  the  news  columns.  * 
This  week’s  grist  of  rejected  material 
came  from  agents  representing  28  busi¬ 
ness  concerns.  The  C.  A.  Dunham  Com¬ 
pany  of  Chicago,  manufacturers  of  heat¬ 
ing  devices,  was  the  employer  of  the  most 
hipeful  of  the  press  representatives,  with 
eleven  separate  items  bouncing  back  from 
the  Publishers’  Association.  This  firm  is 


represented  by  the  National  Syndicate 
Service  of  Chicago.  The  Auto-Strey 
Safety  Razor  Company,  Detroit  Aircraft 
Corporation,  Williams  Oil-0-Matic 
Heating  Corporation,  A.lJ.C.  Washers 
and  the  Oleomargarine  Manufacturers 
each  discovered  that  six  pieces  of  thmb 
disguised  publicity  turned  out  to  be 
nothing  more  than  boomerangs. 

The  majority  of  the  28  companies  to 
whom  puffs  were  returned  are  placing 
no  paid  advertising  in  the  newspapen 
but  depend  almost  entirely  cin  their  pu 
licity  agents  for  mention  in  the  ua'l 
press,  this  week’s  bulletin  of  the  an 
publicity  bureau  points  out. 

APPOINTS  PORTER  CORP. 

The  Modern  Priscilla  Publishing 
pany,  Boston,  has  appointed 
Corporation  of  that  city  as  ^uvert 
counsel.  An  extensive  promotion  ca 
paign  is  being  planned,  featuring  tne 
editorial  policy  of  Modern  PrisciIU. 
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VETERAN  NEW  YORK  “SPECIALS”  HOLD  REUNION— SPACE  BUYERS  ARE  THEIR  GUESTS 


Scene  at  veteran  newspaper  space  salesmen’s  banquet  at  New  York  Athletic  Qub  this  week. 


A  REUNION  of  old-time  salesmen  of 
newspaper  space  was  held  at  the  New 
York  Athletic  Club,  April  13.  when  more 
than  50  special  representatives  and  space 
buyers  attended  a  get-together  dinner  of 
the  Veteran  Newspajxr  Representatives. 
Attendance  was  limited  to  those  who 
have  iK'en  selling  newspaper  advertising 
space  to  national  advertisers  for  25  years 
or  more,  and  each  member  was  permitted 
to  bring  as  guests  space  buyers  who  have 
been  active  for  at  least  25  years. 

Herman  G.  Halsted,  vice-president  of 
Paul  Block,  Inc.,  originated  the  idea  and 
presided  at  the  dinner.  He  also  headed 


the  committee  of  arrangements  on  which 
were  F.  St.  John  Richards,  Dan  A.  Car- 
roll,  Thomas  E.  Conklin,  Joseph  C.  Wil- 
berding,  Franklin  P.  Alcorn  and  Harry 
D.  Reynolds. 

Each  man  present  was  asked  by  Mr. 
Halsted  to  rise  and  announce  the  year 
in  which  he  entered  the  advertising  busi¬ 
ness. 

This  procedure  brought  out  the  fact 
that  James  A.  Tedford,  of  Ruthrauff 
&  Ryan,  was  the  “dean”  of  those  present. 
He  started  in  the  business  in  1888. 
John  Ham,  who  bought  space  for  Flet¬ 
cher's  Castoria  for  nearly  40  years  was 


a  close  second.  Mr.  Conklin  and  W.  H. 
Lawrence,  of  Williams,  Lawrence  and 
Cresmer,  both  claimed  to  he  the  oldest 
special  with  starting  dates  in  1892. 

Mr.  Tedford,  Mr.  Conklin,  Paul 
Block,  Mr.  Ham,  William  H.  Thompson, 
director  of  the  Bureau  of  Advertising  of 
the  American  Newspaper  Publishers’ 
Association:  and  Lincoln  B.  Palmer, 
general  manager  of  the  A.N.P.A.  gave 
reminiscent  talks. 

Those  present  in  addition  to  the  per¬ 
sons  named  above  included :  Charles  See- 
sted,  W.  F.  Oakley,  F.  A.  Kimball, 
Edward  Cone,  S.  E.  Leith,  W.  J.  Morton, 


D.  M.  Shirk,  Ralph  R.  Mulligan,  1.  T. 
B'eckwith,  Thomas  Flynn,  1.  A.  Klein, 
F'.  H.  Randolph,  John  E.  O’Mara,  Louis 
Kelbahn,  D.  J.  Randall,  W.  Lawrence, 
D.  A.  Haggerty,  C.  W.  Brocker,  W.  D. 
Ward,  Fred  P.  Motz,  Monroe  H.  I-ong, 
D.  B.  Bevans,  Frank  Pita,  F2.  T.  Wells, 
F.  M.  Lawrence,  H.  C.  Brandau,  Allan 
Drake,  Raymond  Wakeman,  Thomas 
Walsh,  W.  A.  Baker.  William  Bliss, 
txiward  DeWitt,  W.  W.  Henderson, 
H.  L.  Cohn,  Charles  Hartner,  Charles 
C.  Green,  D.  J.  Hinman,  H.  A.  Bayle, 
Van  R.  Olmstead,  Frank  Duffy  and 
W'.  H.  Meyer. 


LEONARD  P.  AYRES  SEES 
BUSINESS  IMPROVING 

Prominent  Economist,  in  Statement  to 
Editor  &  Publioher,  Say*  Condi¬ 
tion*  Are  Better  With  Spring 
Activitie*  Already  Begun 

Leonard  P.  Ayres,  vice-president  of 
the  Cleveland  Trust  Company,  and  Na¬ 
tionally  known  business  analyst,  in  a 
statement  to  Editor  &  Publisher  this 
week  predicted  better  business  conditions 
with  the  advancement  of  spring.  Mr. 
Ayres’  statement  follows : 

“Business  .sentiment  is  more  optimistic. 
In  part  this  is  justified  by  the  mere  fact 
that  spring  is  here.  There  is  more  work 
to  be  done  in  the  spring  than  in  the 
winter,  and  as  a  result  employment  con¬ 
ditions  are  better  and  will  improve  still 
further.  In  the  spring  the  march  of 
business  always  strikes  a  swifter  pace. 

some  symptoms  of  betterment 
which  are  hopeful.  Building  construc- 
•lu"  increasing;  activity  in  the  steel 
has  stopped  declining  and  has 
turned  up;  the  declines  in  the  wholesale 
^ices  of  commodities  appear  to  have 
Wen  checked ;  and  the  weekly  figures 
*°J',^oaI  output  are  larger. 

One  important  element  in  the  im- 
of  business  sentiment  is  to  be 
wnd  in  the  advances  of  the  security 
■narkets.  The  prices  of  bonds  moved 
^  vigorously  during  the  early  part  of 
March,  and  the  advancing  trend  still 
owinues.  Stock  prices  have  made  im- 
itm*'"  advances  in  recent  weeks,  so 
J.  :  issues  have  actually  exceeded 

prices,  and  many  others  have 
e^ned  much  of  what  they  lost  last 
umn.  Such  an  advance  of  stock 
as  this  during  slow  times  has 
^ys  in  the  past  been  followed  by 
jness  improvement  not  much  later  on. 
nrn  *  *  foundation  for  business  im- 
Pr  vment  we  have  an  abundance  of 
I*  readily  available  on  easy  terms. 


this  will  not  of  itself  cause  business  to 
improve,  but  it  docs  facilitate  the  coming 
of  better  times.  In  the  present  instance 
it  promises  to  be  effective,  for  the  value 
of  new  bond  issues  floated  during  March 
was  not  only  much  greater  than  in  Feb¬ 
ruary  but  actually  well  in  excess  of  that 
of  March,  1929.  Money  raised  by  the 
sale  of  bonds  is  as  a  rule  promptly  spent 
for  new  construction  and  equipment,  as 
such  expenditures  are  components  of 
better  business.” 


ADVERTISING  ESSAY  CONTEST 


ADDRESSES  AERO  CLUB 

William  H.  Gannett,  veteran  Portland, 
Me.,  newspaper  publisher  who  recently 
completed  a  16,000  mile  trip  pound 
South  America  by  airplane,  taking  65 
d^s,  spoke  at  the  dinner  of  the  Aero 
club  of  New  England  at  the  Hotel 
Bellevue,  Boston,  on  Wednesday. 

ADDS  SUNDAY  MAGAZINE 

The  Marion  (Ind.)  Leader-Tribune 
started  publication  of  a  new  Sunday 
magazine  section  recently. 


WOULD  ABDICATE  IN 
FAVOR  OF  EDITORS 


South  Carolina  Hou*e  Member*  Urge 
A**embly  Compo*ed  Entirely  of 
New*paper  Men;  But  It’* 
April  1,  Bill 


N.  Y.  Group  Announce*  Reeder  Trophy 
to  Stimulate  Intere*t  in  Export  Copy 

To  foster  the  development  of  advertis¬ 
ing  American  products  in  foreign  mar¬ 
kets,  the  Association  of  Advertising  Men, 
33  Madison  Avenue,  New  York,  has  an¬ 
nounced  an  essay  contest.  A  silver  cup, 
donated  by  G.  Allen  Reeder,  will  be  given 
as  first  prize,  together  with  $100  in  cash. 
Second  prize  is  $50.  The  award  will  be 
for  the  best  article  of  not  more  than 
2,500  words  on  the  general  subject  of 
advertising  American  products  in  foreign 
countries.  The  contest  closes  May  15. 

The  judges  are:  W.  L.  Bomer,  Bristol- 
Myers  Company ;  W.  F.  Earls,  United 
States  Rubber  Company ;  W.  W.  Freschl, 
Holeproof  Hosiery  Company ;  G.  Allen 
Reeder,  G.  Allen  Reeder,  Inc.;  John  A. 
Zellers,  Remington  Rand,  Inc.;  Frank 
Fischer,  Joshua  B.  Powers,  Inc. 


A  state  legislature  made  up  entirely 
of  newspaper  editors,  managing  editors 
and  city  editors  was  proposed  in  a  resolu¬ 
tion  recently  introduced  in  the  South 
Carolina  House. 

The  bill  recites  with  three  whereases 
that  the  newspapers  of  the  state  have 
been  free  in  criticizing  the  present  legis¬ 
lators.  and  urges  that  the  state  be  given 
“the  benefit  of  a  General  Assembly  com¬ 
posed  entirely  of  newspaper  editors.”  It 
is  hardly  to  be  taken  seriously,  of  course, 
since  it  was  introduced  on  April  1.  The 
bill  reads  as  follows ; 

“Whereas,  There  is  a  never-ending 
flow  of  criticisms  of  the  commissions  and 
omissions  of  the  General  Assembly 
emanating  from  the  newspapers  of  the 
State  of  South  Carolina  almost  without 
exception;  and 

“\Vhereas,  If  it  be  so  that  the  editors 
of  the  aforementioned  newspapers  have 
any  lietter  method  of  legislation  and  of 
placing  one  hundred  per  cent  desirable 
laws  on  the  statute  books,  they  seem  to 
be  most  successful  in  hiding  those  meth¬ 
ods  from  the  public ;  and, 

“Whereas,  It  would  seem  a  criminal 
waste  of  brains  and  energy  to  confine 
such  collective  wisdom  as  is  possessed 
by  the  said  editors  on  the  mere  efforts  of 
disseminating  opinions  and  of  making 
profits :  now,  therefore, 

"Be  it  resolved,  by  the  House  of  Rep¬ 
resentatives,  the  Senate  concurring: 

“Section  1.  That  it  is  the  sense  of  the 
General  Assembly  that  the  primaries  of 
the  year  1930  shall  be  called  off,  insofar 
as  it  shall  affect  candidacies  for  members 
of  the  General  Assembly  and  that  the 
County  Democratic  Executive  Committee 


of  each  respective  County  be  and  is 
hereby  authorized  and  directed  to  desig¬ 
nate  one  newspaper  editor  as  Senatorial 
Democratic  candidate  and  as  many  news¬ 
paper  editors,  assistant  editors,  city  edi¬ 
tors  and/or  managing  editors,  in  the 
order  named,  as  Democratic  candidates  in 
the  general  election  as  its  respective 
County  is  entitled  to  members  in  the 
House  of  Representatives. 

"Be  it  further  resolved.  That  the 
twenty-three  holdover  Senators  are 
urged  to  resign  their  offices,  so  as  to 
give  the  State  of  South  Carolina  the 
benefit  of  a  General  Assembly  composed 
entirely  of  newspaper  editors.” 

GOLFERS  “WARM  UP” 


We*tern  Aclverti*ing  Group  Hold* 
Pre-Sea*on  Meet  in  Mi**ouri 

The  pre-season  tournament  of  the 
Western  Advertising  Golfers’  Associa¬ 
tion  was  held  at  Excelsior  Springs,  Mo., 
April  12-13. 

Among  those  who  teed  off  early  were 
Arthur  B.  Sweet,  golf  editor,  Chicago 
Daily  Netvs;  J.  H.  Alderton  of  Rudolph, 
Guentlier,  Russell  Law,  Inc.;  Col.  A.  F. 
Lorenzen  of  Lorenzen  &  Thompson ;  H. 
G.  Schryver,  Chicago  representative  of 
the  Kansas  City  Journal-Post ;  Marion 
B.  Sharp,  business  manager,  Journal- 
Post  ;  Lloyd  Maxwell,  president  of  Wil¬ 
liams  &  Slaxwell,  Inc.,  and  Homer  J. 
Buckley,  chairman  of  the  publicity  com¬ 
mittee  of  the  Chicago  world’s  fair  in 
1933. 

The  Journal-Post  sent  a  special  make¬ 
over  edition  carrying  front  page  news 
and  pictures  of  the  tournament  to  Fixcel- 
sior  Springs,  April  12. 

FUSON  WITH  ERWIN,  WASEY 

Samuel  D.  Fuson,  for  many  years  con¬ 
nected  with  newspapers  and  magazines  in 
the  East,  and  middle  West  and  South, 
has  been  appointed  publicity  manager  of 
Erwin,  Wasey  &  Co.,  to  succeed  Duke 
Parry,  who  has  resigned. 


/ 
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By  MARLEN  PEW 

In  honor  of  the  April  Newspaper  Conventions  of  1930  I  turn  this  page 
over  to  the  nation’s  newspaper  column  writers  who,  at  the  request  of  the 
Managing  Editor  of  this  Liberty  Pole,  have  contributed  items  worthy  of  the 
breeze  on  this  happy  occasion.  The  M.  E.  wrote  letters  to  column  conductors 
in  various  cities  soliciting  material  for  a  page  of  "Sharps  and  Flats,"  atid  the 
paragraph  craft  replied,  snowing  us  under  a  bale  of  literary  wealth  such  as 
we  have  never  before  encountered.  I  am  very  sorry  that  space  will  not  permit 
the  publication  of  all  the  matter  zvhich  so  kindly  has  been  offered.  That  the 
stuff  belonged  to  the  Shop  Talk  at  Thirty  column,  not  to  any  other  page,  was 
my  contention  at  make-up  time  this  week,  partly  because  of  its  character, 
partly  because  I  still  must  write  a  speech  and  partly  because  I  know  a  good 
thing  when  /  see  it  and  my  editor  prerogative  is  no  mere  gesture  around  here. 
So  Shop  Talk  gets  the  items,  which  I  gratefully  acknowledge  and  offer  as  the 
condiment  of  the  usual  conventions  dish. — Ej)iTOR. 


By  H.  I.  Phillips 
(Columnist  of  New  York  Sun  and 
Associated  Newspapers) 

The  robin’s  piping  at  my  door, 

Across  my  lawn  he’s  mincing; 

The  lambs  now  gambol  in  the  field — 

But  such  things  ain’t  convincing; 
There  is  but  one  sure  sign  of  spring 
That’s  worth  a  Page  One  mention: 
The  publishers  are  here  again 
And  holding  their  convention! 

*  *  * 

DEFINITIONS 

PUBLISHER:  A  pretty  able  business 
man  who  could  probably  make  ten 
times  more  money,  and  with  far  less 
worry,  in  any  other  line  of  business. 

Owner:  A  publisher  with  even  more 
reasons  for  looking  careworn. 

Editor:  A  man  who  has  reached  a 
point  where  he  can  say  “we”  without 
first  looking  around  to  make  sure  some¬ 
body  is  with  him. 

Business  Manager :  The  fellow  who 
stays  home,  while  the  publisher  and 
owner  are  at  the  convention,  to  see  that 
nobody  steals  the  plant. 

Reporter:  A  newspaper  worker  who 
feels  that  publishers’  convention  week  is 
the  one  time  in  the  year  when  he  can’t 
be  fired  except  by  telegram. 

General  Electric  thinks  it  will  soon  be 
possible  to  deliver  a  complete  newspaper 
via  the  radio,  in  which  case  it  might  be 
a  good  thing  to  put  Paul  Whiteman,  Vin¬ 
cent  Lopez,  Rijdy  Vallee  or  Amos  ’n 
Andy  in  charge  of  the  circulation  de¬ 
partment. 

Imagine  a  newspaper  publisher  being 
unable  to  know  whether  yesterday’s 
paper  was  any  good  until  he  read  all  his 
fan  mail. 

A^  can  you  imagine  a  subscriber 
writing  in  to  complain  that  he  didn’t  get 
his  five-star  final  last  night  because  a 
bulb  burnt  out ! 

Warning  to  Visiting  Publishers :  Avoid 
the  gyp  taxicabs,  remember  that  any 
crosstown  trip  on  Manhattan  Island  by 
vehicle  takes  from  one  to  three  days,  and 
remember  that,  much  as  it  had  become  a 
habit,  you  can’t  g*  to  bed  any  more 
where  the  Waldorf-Astoria  used  to 
stand. 

— Hi.  Phillips,  New  York  Sun  and 
Associated  Newspapers. 

V  V  » 

Many  editors  have  a  tt>eakness  for  the 
bold  face  type.  But  few  marry  them. — 
Harold  Faller,  “The  Chatterbox,”  Hunt¬ 
ington  (W.  Va.)  Advertiser  and  Herald- 
Advertiser. 

*  *  * 

Greetings  to  the  newspaper  gang 
down  in  New  York.  As  for  us, 
we’d  rather  be  settin’  right  here  in  the 
office  out  in  loway  where  we  can  look 
out  the  winder  and  see  the  sunshine  and 
hear  the  clack,  clack  of  the  corn  planter 
over  on  the  east  eighty.  Ain’t  no  place 
in  the  world  more  restful. 

The  state’s  busy  buildin’  a  thousand 
more  miles  of  country  road  pavin’  and 


we’ve  sent  all  our  hell  raisers  down  to 
Washington.  The  folks  out  here  aint 
got  nuthin’  to  worry  about  exceptin  ihe 
corn’s  likely  to  go  oO  bushel  or  more  and 
flood  the  market,  the  pigs  are  so  gol- 
dunied  healthy  that  too  many  of  ’em  are 
going  to  live.  There’ll  be  so  doggoned 
much  grub  of  one  kind  and  another  piled 
up  in  the  state  by  fall  that  all  us  guys 
will  be  bustin’  out  our  clothes,  (kish 
dang  it,  what  we  need  is  equality  with 
industry. 

And  if  they’s  any  industries  down 
there  hankerin’  to  go  on  a  farm  basis, 
hope  our  boys  will  bring  ’em  back  to 
loway.  We’re  just  finishin’  a  chicken 
packin’  plant  here  and  we’ve  got  heaps 
and  heaps  of  the  finest  cornstalks  in  the 
world  just  waitin’  for  some  bird  to  come 
along  and  take  ’em.  We  gotta  have  re¬ 
lief  from  over-production.  The  only 
thing  we  aint  needin’  more  of  is  news¬ 
papers. — Geo.  C.  Tucker,  Webster  City 
(la.)  Freeman- Journal. 

V  ♦  ♦ 

All  gall  is  divided  into  two  parts — 
those  who  want  something  printed  and 
those  who  want  something  left  out. — 
Carter  Brooke  Jones,  The  Atlanta 
Georgian. 

*  *  * 

'T’HEY’RE  a  flock  of  them  in  every 

newspaper  office  and  I’m  getting  tired 
of  them.  They’re  always  saying  they 
wish  they  had  never  gone  into  the  news¬ 
paper  business  and  they’d  like  to  be  out 
of  it.  And  adding:  “I’m  going  to  make 
a  truck  driver  or  a  garbage  man  out  of 
my  son.  He’ll  never  get  into  this  game.” 

My  lather  was  a  newspaper  man  for 
30  years.  He  probably  said  the  same 
thing.  But  when  I  went  to  him  and  told 
him  I  wanted  a  job  on  his  paper  he  didn’t 
do  anything  of  the  sort.  He  just  said: 
“All  right,  son.  You  won’t  make  any 
money  but  you’ll  have  a  grand  time.” 

And  he  gave  me  a  job  at  $2.50  a  week. 
At  that  salary  I  didn’t  see  how  I  was 
ever  going  to  have  a  grand  time.  But 
I’ve  found  out  since. — Russel  Crouse, 
New  York  Evening  Post. 

*  *  * 

The  girl  on  South  Main,  after  listen¬ 
ing  to  some  of  them  talk,  says  she  is  con¬ 
vinced  that  only  students  of  schools  of 
journalism  and  ex-editors  of  magazines 
really  know  anything  about  the  news¬ 
paper  business. — Otis  Lorton,  Tulsa 
World. 

*  *  * 

A  FTER  25  years  of  column  writing  I 
have  come  to  the  conclusion  that  it 
is  really  accident  and  not  malice  afore¬ 
thought  that  causes  the  printer  to  slip 
on  a  word  or  even  a  letter  which  com¬ 
pletely  changes  the  meaning  of  a  joke 
or  paragraph.  You  know,  like  leaving 
the  “i”  out  of  Louise  or  separating  the 
ciphers  so  that  300  lives  reads  "30 
olives.”  I  feel  that  it  was  an  accident 
that  caused  one  printer  to  say  “Vaccina¬ 
tion  urged  to  stop  babies,”  when  “rab¬ 
ies”  was  meant  instead,  and  that  it  was 
not  lack  of  patriotism  that  caused  “Co¬ 
lumbia  the  GERM  of  the  ocean”  to  ap¬ 
pear  in  the  prints.  The  printer  who 
wrote  “burlap”  show  wasn’t  far  off, 
because  burlap  is  rough  stuff  after  all. 


All  of  the  aforementioned  things  might 
happen  by  accident  but  I  am  convinced 
of  one  thing.  Only  premeditation  and 
a  sense  of  the  ridiculous  could  cause  a 
makeup  man  to  put  directly  under  the 
headline  “SPEAKEASY  BURNS,”,  a 
medicine  advertisement  with  the  caption 
“ARE  YOUR  JOINTS  EVER  IN¬ 
FLAMED  ?”— diaries  A.  Leedy,  “Jibes 
and  Jabs,”  Youngstown  (O.)  Telegram. 

*  *  * 

Another  Romance  in  Journalism — The 
editor  who  came  up  from  the  breadline 
to  the  pi  line.  But  the  most  pathetic 
figure  is  the  reporter  who  got  a  "by 
line"  at  the  office  only  to  find  a  big  “buy 
line”  waiting  for  him  at  home. — Harold 
Faller,  “The  Chatterbox,”  The  Hunting- 
ton  (W.Va.)  Advertiser  and  Herald- 
Advertiser. 

♦  *  * 

^O  me  a  newspaper  that  hasn’t  an 
outspoken  columnist  isn’t  a  newspa¬ 
per.  Too  many  editors  these  days 
tremble  over  what  the  business  office 
mav  say.  Columnists  to  a  degree  have 
supplanted  the  old-time  editors  in  fear¬ 
lessness  of  expression.  Columnists  may 
not  mould  public  thought  as  much  as 
they  think  they  do  but  at  least'  they  dis¬ 
turb  it  a  lot. — Gene  Howe,  Amarillo 
(Tex.)  News-Globe. 

*  *  * 

TVEWSPAPER  work — a  great  medium 
for  self  expression.  Annually  a 
horde  of  dream-infested  youth  emerges 
from  high  schools  and  colleges  and  beats 
a  track  straightway  to  journalism.  Land¬ 
ing  the  job  is  the  chief  objective.  New 
blood,  new  ideas  are  always  welcomed, 
and  with  no  wage  standard,  no  arbitrary 
hours  of  work,  the  young  fry  may  labor 
day  and  night  pumping  out  of  their 
brains  ideas  to  see  in  print.  The  by-line 
is  the  big  thrill.  But  maybe  it  makes 
no  great  difference  in  the  pay  envelope. 
Brains  are  cheap.  A  wise  business  man 
said  that  long  ago. 

Some  get  the  fever  all  worked  out  of 
their  systems  and  hie  them  to  big  busi¬ 
ness,  others  leap  into  better  paying  pro¬ 
fessions,  some  never  get  away  from  the 
magnetic  center,  and  in  time  drop  into 
the  treadmill  gait. 

“A  lot  of  poor  fools  stay  in  the  news¬ 
paper  business,”  comment^  one  of  the 
members  of  the  Fourth  Estate  on  a 
gloomy  day,  encountering  a  listening  ear. 
“Hard  work,  ceaseless  grind,  poor  pay, 
and  what  is  there  to  show  for  it?  No¬ 
thing  except  that  it  is  interesting.” 

“It  ain’t  even  interesting  after  thirty 
years”  was  the  quick  response  of  the 
man  who  knew  because  he  had  just  left 
it  for  big  business. — Anne  L.  Harlow, 
“Sister  Anne,”  Buffalo  Courier-Express. 
*  *  * 

A  newspaper  man  is  one  who  would 
rather  see  himself  in  print  than  see  his 
wife  in  satin. — Lee  Shippey,  Los  An¬ 
geles  Times. 

*  *  * 

And  you  ask  me  to  worry  about  “any 
phase  of  newspaper  work?”  (This 
is  what  the  Editor  &  Publisher’s  man¬ 
aging  editor  suggested  in  his  letter.) 
Man,  don’t  I  know  that  millions  of  men 
have  gone  coconut  worrying  over  much 
less  intricate  problems,  such  as  religion, 
perpetual  motion,  and  women?  And  you 
think  I,  straddling  now  the  line  between 
incarceration  and  Ifreedom,  will  put  both 
feet  into  incarceration  territory  and  let 
’em  put  me  into  a  straight)  acket?  Send 
your  request  to  the  Editors.  Nearly  all 
of  those  whom  I  know  are  simple  minded 
fellows  who  got  that  way  by  studving,  or 
at  least  talking  about,  “phases  of  news¬ 
paper  work”  and  undoubtedly  will  be 
glad  to  discuss  all  phases  at  great  length 
— you  cannot  imagine  at  what  great 
length.  Oh,  yes,  you  can,  too,  for  you 
are  an  editor. — John  W.  Raper,  Cleveland 
Press. 

*  * 

Columnist  (lately  mobbed) :  “Press 
Box." 

St.  Peter:  “Come  right  in.  /  used  to 
be  a  newspaper  man  myself."  „ 

The  greatest  thrill  that  can  come  to  a 
newspaper  man  is  to  see  his  own  name — 
spelW  correctly — in  his  own  sheet. 

Newspaper  work  is  most  thoroughly 
enjoyed  in  the  retrospective  years  when 


the  former  newspaper  man  is  making  big 
money  in  some  other  profession. 

Journalists,  if  they  apply  themselves 
diligently  and  honestly,  may  some  day 
become  newspaper  men. — David  V.  Felts 
Springfield  Illinois  State  Journal. 

*  4^  * 

T  NOW  salute  the  editors,  glum  pencil 
chewing  editors,  or  smug  complacent 
editors  with  smiles  upon  their  jowls;  the 
learned  gents  who  sit  all  day  within  con¬ 
vention  at  full  pay,  and  after  that,  go 
out  and  play,  retiring  with  the  owls.  The 
editors  are  of  repute,  they  well  deserve 
this  mild  salute,  they’re  mostly  all  go^ 
scouts  to  boot,  a  brainy,  clever  bunch; 
they  figure  out  church  social’s  “stidcs,’’ 
send  late  hog  prices  to  the  “hicks,”  and 
dictate  local  “polyticks,”  or  so  I’ve  gotta 
hunch.  I  don’t  begrudge  the  editors, 
these  versatile  editors,  stout  e’er  prolific 
editors,  their  skimpy  monthly  pay ;  I  only 
voice  this  muted  wish,  raised  by  us  kolm 
writing  fish;  that  just  once  it  should  bt 
their  dish,  to  write  one  kolm  every  day! 
— F.  R.  Oakley,  Peoria  Star. 

*  *  * 

The  world’s  master  diplomat  would  bt 
a  fellow  who  could  convince  the  manag¬ 
ing  editor  of  a  metropolitan  daily  tlM 
“no  news  is  good  news." — Raymond 
Daumont,  Louisinlle  (Ky.)  Times. 

*  «  # 

The  publishers  now  congregate 
In  sessions  night  and  day; 

On  ways  and  means  they’ll  concentrate 
To  make  the  paper  pay. 

They’ll  wallow  ’round  in  printer’s  ink 
And  swap  their  tales  of  woe — 

For  instance,  how  a  sheet  will  sink 
When  its  circulation’s  low. 

They’ll  rave  about  the  way  they  work 
The  rival  rags  to  beat. 

Of  how  no  labor  they  would  shirk 
To  be  first  on  the  street. 

They’ll  talk  of  features  good  and  bad, 
And  of  the  postal  rate. 

Of  trapping  the  elusive  ad — 

Thus  on  and  on  they’ll  prate. 

And  while,  with  scarcely  any  lull. 

On  THEORY  they’ll  spout 
The  boys  back  home,  as  usual. 

Will  get  their  papers  out. 

— Joseph  H.  Adams.  Syf'acusi 
(N.Y.)  Post-Standard. 

«  *  * 

Oscar,  the  office  mouse,  suggests  a 
resolution  to  the  effect  that  the  wives  of 
newspaper  men  put  cheese  sandwiches  in 
hubby’s  lunch  at  least  twice  a  week— 
Swiss  preferred. — Charles  F.  Danver, 
“Pittsburghesque,”  Pittsburgh  Post- 
Gazette. 

*  *  ♦ 

T  CAN’T  think  of  anything  else  to  write 
for  Editor  &  Publisher’s  special 
convention  column  this  week,  except  that 
Oakley  and  Eyster  and  Proehl  df  our 
paper  have  been  on  their  convention  trip 
three  days  now  and  during  that  time  I 
have  fished  one  whole  day,  golfed  one 
whole  day  and  am  in  the  country  all  of 
today.  You  might  tell  ’em  that  I  hope 
the  convention  lasts  at  least  a  couple 
more  weeks  and  that,  as  far  as  I’m  con¬ 
cerned,  they  needn’t  break  any  records 
on  the  return  trip. — Chi  Gamble,  Peona 
Evenitsg  Star. 

^  * 

A  writer  says  that  the  newspapers  h^e 
made  a  number  of  hotels  famous.  Yes. 
And  they  have  “made"  many  polituusns, 
actors,  prize  fighters,  baseball  flayers, 
bartenders,  and  not  a  few  milbonaves. 
— ^John  R.  Wolf,  Milwaukee  Journal. 

«  *  * 

WHAT  IS  NEWS? 

A  LOS  ANGELES  columnist  notes 
that  a  Toronto  producer,  after 
ing  the  film  version  of  “The  Taffliog 
of  the  Shrew,”  wrote  to  William  Shalce- 
speare  at  Stratford-on-Avon 
buy  the  motion  picture  rights  of  all  *’« 
other  plays.  .  ■  :  , 

I  fear  the  Toronto  man  is  m  tw 
disappointment.  Six  weeks  ago,  a  ^e 
York  columnist  said  a  Los  Angeles  pt^ 
ducer  had  written  f?  Shakespeare^^ 
ing  the  same  proposition.  And  a  Den 
columnist  said  a  (Chicago  producer 
written;  and  a  Chicago  colummst 
a  New  York  producer  had  done  ^ 
myself,  glancing  over  the  map,  dec^ 
was  or  ought  to  be  a  Miami  proatx  i 
(Continued  on  next  Page) 


and  published  the  item  accordingly,  a  denunciation  of  grafting,  corrupting  been  a  newspaper  man  the  chief  change 
Shakespeare  is  overwhelmed,  and  still  officials.  I  read  where  men  who  had  for  he  notices  is  the  passing  of  the  real 
the  bidding  goes  on.  '  years  linked  the  city  with  crime  and  cor-  reporter  who  works  because  he  likes  it 

Meanwhile,  I  understand  Lon  Chaney  ruption  had  been  exposed  and  I  could  and  who  can  carry  a  load,  even  though 
is  sending  this  bit  of  advice  to  all  pro-  feel  the  thrill  of  a  whole  city  aroused  to  he  may  grumble  a^ut  it.  Reporters  of 
ducers,  in  care  of  the  columnists.  “Stop  action  because  a  fearless  editor  had  today  are  specialists  who  bog  down 
that  writing  to  Shakespeare,”  says  Lon.  thought  more  of  duty  than  of  business.  when  given  two  assignments  at  the  same 

"It  might  be  Francis  Bacon.” — Elmer  C.  No,  we  have  not  reached  the  mechan-  time.  Also  the  Rambler,  as  a  manag- 

Adams,  “Random  Shots,”  Detroit  News,  ical  age  —  the  robot  age  of  newspapers,  ing  editor,  deplores  the  present  custom 
*  There  are  more  opportunities  for  service  of  taking  “hand-outs”  even  from  the 

•TUTAe  E-i/cD  TUiic  today  than  ever  before  in  the  world’s  police.  Police  reports  are  accepted  in- 

TWAS  EVER  THUS  history  —  more  opportunities  for  edito-  stead  of  being  run  down  by  the  reporter 

I  always  hate  to  see  a  kid  rial  writers  who  can  feel  and  who  can  who  might  get  a  real  yarn  from  first- 

Start  in  the  scribbling  game,  make  others  feel.  Editorials  —  words  hand  contact  with  persons  involved. 

For  once  he  gets  the  virus 
He  will  never  be  the  same. 

There’s  a  lively  fascination 
In  the  gathering  of  news. 

In  chumming  with  the  mighty 
And  in  writing  interviews. 

But  once  the  glamour  wears  away. 

It  all  becomes  a  bore. 

The  work  that  used  to  thrill  the  lad 
Is  now  a  daily  chore. 

And  so,  I  try  to  tell  him  — 

Though  I  volunteer  my  views; 

I  bid  him  be  a  lawyer 
Or  make  candlesticks  or  shoes; 

I  paint  a  darksome  picture 
Of  his  future  lest  he  quits 
The  journalistic  pathway. 

With  its  barriers  and  pits ;  — 

He  listens,  saying  to  himself, 

“Ain’t  he  the  queer  old  dub?” 

And  later  gives  the  same  advice 
Unto  some  other  cub. 

— The  Old  Reporter,  Ed.  Scan- 
lan,  Buffalo  Evening  News. 


The  journalistic  trend  in  certain  quar¬ 
ters  is,  all  the  news  that’s  fit  to  print  — 
and  pictures  of  the  rest  of  it. 

On  the  other  hand,  there  are  those  who 
allege  a  pitiless  lack  of  publicity. 

The  small  boy’s  ideal  newspaper  is  one 
stripped  to  the  comics. — C.  T.  Davis, 
Little  Rock  (Ark.)  Gacette. 


MISLAID  CREDENTIALS 


T  E’T’S  make  this  an  historic  conven- 
^  tion  by  solving  journalism’s  big 
problems,  instead  of  wasting  our  time  in 
automats  and  speakeasies.  Why  did 
Walt  Winchell  fail  to  predict  the  con¬ 
finement  of  the  Filipino  boy  who  is  about 
to  become  a  mother?  Incidentally,  that’s 
one  male  that  Art  Brisbane,  the  defender 
of  womanhood,  can’t  twit  with  ignorance 
of  what  mothers  have  to  go  through. 
Why  do  readers  who  turn  to  the  comic 
page  first  always  advise  editors  to  imi¬ 
tate  the  Nczv  York  Times  and  the  Mon¬ 
itor?  Anyhow,  you  can’t  prevent  the 
dry  editors  from  going  home  by  way  of 
Canada  to  investigate  the  newsprint  situ¬ 
ation. — Harlan  Miller,  Des  Moines 
(la.)  Register. 

♦  ♦  ♦ 

Thanks  for  the  invitation  to  the  con¬ 
vention.  Elmer  Adams  and  I  talked  it 
over  and  decided  to  attend.  However, 
we’re  both  a  bit  short  on  credentials. 

Until  I  received  your  letter  it  had 
never  occurred  to  me  how  seriously  I 
took  my  own  profession.  I’d  like  to  kid 
it,  but  can’t  think  up  anything  funny 
about  it.  Adams  just  mentioned  that  he 
is  having  the  same  difficulty. 

_  You’ve  got  to  have  a  lot  of  imagina¬ 
tion  to  write  a  neivspaper  column. 
You’ve  got  to  keep  on  imagining  that 
someofie  is  reading  it. — S.  'L.  A.  Mar¬ 
shall,  Detroit  News. 


PROHIBITION  has  been  a  great  boon 
to  the  columnists.  They  can  write 
items  like  these  and  laugh  themselves 
pretty  nearly  to  death ; 

A  man  doesn’t  stand  with  one  foot  on 
a  rail  when  he  takes  a  drink  these  days 
—he  stands  with  one  foot  in  the  grave! 

The  saloons  have  become  almost  de¬ 
generate.  Even  the  Face  on  the  iJarroom 
Floor  needs  a  shave! 

In  the  old  days,  a  man  would  call  the 
bouncer  when  he  wanted  a  hearty  drinker 
put  out ;  now  he  has  to  call  the  fire  de¬ 
partment  to  put  him  out! 

A  man  starts  out  nowadays  to  stage  a 
little  party,  and  he  doesn’t  know  until  the 
next  afternoon  whether  he  has  been  cele¬ 
brating  his  birthday  or  his  funeral! 

The  trouble  with  near-beer  is  that, 
while  it  has  a  collar  on  it,  it  hasn’t  a 
cuff  to  its  name! 

Leading  us  gracefully,  as  the  feller 
says,  into: 

WHEN  MY  SHIP  COMES  IN 

I  stand  on  the  shore  of  the  sounding  sea 
And  wait  for  my  ship  to  come  in; 
Away  from  the  woes  that  are  hounding 
'  me. 

Afar  from  the  city’s  din. 

On  the  bounding  sea  there’s  a  sturdy  ship. 
With  its  snow-white  sails  urtfurled. 
That  is  coming  back  from  its  last  long 

To  the  edge  of  the  gilded  world. 

A  ship  that’s  laden  with  wishes  rare. 
And  a  cargo  of  Hope  and  Joy; 

And  as  I  watch  I  forget  my  care. 

Like  a  child  with  a  wondrous  toy. 

So  I  stand  on  the  shore  of  the  sounding 
sea, 

Airf^  wait  for  my  ship  to  come  in, 
ror  It’s  bringing  two  cases  of  Scotch  to 
me. 

And  twenty-four  bottles  of  gin! 
—Miles  Overholt,  San  Francisco 
Examiner. 


^ONCORD  is  the  “Granite  City”  of 
New  Hampshire,  the  Granite  State. 
Testimony  thereto  is  offered  by  building 
the  Congressional  Library  of  Concord 
granite  and  naming  the  “column”  in  the 
local  paper.  Granite  Chips.  Last  night 
I  had  a  street  car  seat  behind  two  honeys 
— you  know,  sweeter  than  sweet.  To  my 
elation,  one  of  them  was  reading  my 
column.  Of  course  I  eavesdropped  when 
the  other  one,  surveying  the  newspaper 
menu,  asked:  “How  are  the  Granite 
Chips  tonight,  Marne?”  But  when  Marne 
replied  “Not  so  chipper,”  I  did  shrivel! 
However,  a  Victorian  columnist  had 
carved  on  the  granite  block  above  his 
grave,  “Every  Knock  is  a  Boost.” — 
Harlan  C.  Pearson,  Concord  (N.  H.) 
Monitor  and  Patriot. 


An  editor  is  a  person  with  the  ability 
to  play  golf  in  the  afternoons;  get  his 
picture  in  Editor  &  Publisher;  take  a 
three  tnonths’  trip  to  Hawaii — and  still 
keep  his  job. — Edward  J.  Reardon,  Pas¬ 
saic  (N.  J.)  Herald. 


Sketched  for  Eoitok  &  Publisher 

By  CARL  ROSE,  Louisville  (Ky.)  Courier  Journal 


T  BELONG  to  a  literary  club,  whose 
-*■  members  are  expected  to  write  one 
paper  each  year.  Each  member  has  the 
right  to  select  his  own  topic.  The  chair¬ 
man  of  the  program  committee  asked  me 
one  time  what  I  cared  to  write  about. 

“Nothing,”  I  told  him. 

“(jood,”  he  replied.  “I  know  of  no 
member  of  the  club  better  qualified  to 
handle  that  subject.” 

What  does  a  columnist  know  anway, 
about  any  phase  of  newspaper  work  ? 
And,  especially,  a  sports  columnist!  A 
friend  once  told  me  that  if  all  the  sports 
writers  in  the  U.  S.  were  laid  end  to 
end,  what  a  fine  country  this  would  be. — 
Ralph  S.  Davis,  Pittsburg  Press. 


rightly  used  —  are  as  powerful  today  as  The  Rambler  used  to  get  in  Mobile 
they  were  in  the  19th  Century  when  many  a  good  story  from  riding  in  the 
great  editors  held  the  stage.  In  truth  patrol  wagon  when  it  went  out  on  a  call, 
they  are  far  more  powerful  for  they  can  \Vhere  can  you  find  a  reporter,  these 
be  sent  by  wire,  by  cable,  or  by  radio  to  days,  who  would  get  in  a  patrol  wagon? 
every  spot  on  the  globe.  — A.  R.  Dunlap,  “The  Rambler,”  St. 

The  newspaper  word  is  the  thing  that  Petersburg  (Fla.)  Independent. 
is  feared  and  respected  more  than  law,  *  *  * 

courts  or  juries.  Men  who  fear  no  trial 

at  the  bar  of  justice  shrink  from  the  TVTEWSPAPERS  have  changed.  In 

light  of  publicity  technicalities  and  tarn-  old  times  the  reporter  observed,  the 
pering_  can  save  them  in  the  courts,  but  feature  writer  compared  and  the  edi- 

the  printed  truth  damns  them  forever.  _  torial  writer  expressed  judgment.  Now- 

We  may  see  much  of  commercialism  in  adays  the  reporter  expresses  judgment, 

the  newspaper  business  but  there  is  much  the  feature  writer  is  likely  to  do  any- 

of  service  for  mankind.  For  each  paper  thing  and  the  editorial  writer  simply 

that  puts  cash  before  conscience  you  can  observes.  Editors  are  too  sober  to  be 
find  a  dozen  that  think  more  of  duty  ,  town  characters,  publishers  don’t  frater-  The  expense  of  a  reporter  is  just  an- 

than  of  dollars. — M.  E.  Foster  (Mefo),  nize  with  the  lelp  and  so  we  don’t  know  other  kind  of  "cover”  charge,  which  the 

Houston  (Tex.)  Press.  how  they  look  and  I  can’t  write  any-  boss  saves  by  going  in  person  to  the 

*  *  *  thing  funny  alxiut  newspapers  because  I  April  convention. — Harold  Faller.  The 

CT.  PETERSBURG,  Florida,  April  18.  feel  so  sad. — Ridley  Wills,  Memphis  Huntington  (W.Va.)  Advertiser  and 

^  — In  the  30  years  the  Rambler  has  Evening  Appeal.  Herald- Advertiser. 
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STRESSING  FEMININE 
ANGLE  IN  CLASSIFIED 


Albany  Timea-Union  Manager’s  Pro¬ 
motion  Letter  Cites  Classi6ca- 
tions  of  Interest  to 
Women 


Feminine  api»eal  is  being  brought  into 
the  classified  advertising  pages  by  E. 
Perren  Hayes,  classified  advertising  man¬ 
ager  of  the  Alhiiny  (X.Y.)  Times-Union. 
First,  he  changed  the  type  style  of  the 
pages  to  provide  a  more  aesthetic  appear¬ 
ance  and  now  he  is  addressing  a  special 
promotion  letter  to  women. 

The  letter  reads;  “Dear  Madam:  Re¬ 
garding  the  Classified  Pages  of  the 
Times-Union — It  is  quite  possible  that,  as 
a  new  subscriber  to  our  pajK'r,  you  may 
iK)t  be  aware  of  the  remarkable  service 
that  the  Times-Union  Classified  Columns 
offer  you.  In  view  of  this  fact,  we  are 
listing  below  a  brief  outline  of  what  you 
will  find  in  these  columns  and  what  you 
may  reasonably  expect  from  them. 

“First,  we  call  your  attention  to  the 
fact  that  the  ‘Vital  Notices’  such  as 
Deaths,  In  Memoriams,  Masses,  Lost  and 
Found,  etc.,  are  printed  in  the  first  col¬ 
umn  of  the  Classified  Page  each  day. 

“Next  are  the  ‘Announcement’  ads 
which  list  contractors,  painters  and  vari¬ 
ous  firms  and  business  houses  throughout 
the  city  who  are  more  than  anxious  to 
serve  you. 

“Next  come  the  employment  columns 
which  are  decidedly  u.seful  in  finding 
someone  to  help  you  with  your  household 
duties.  It  is  possible  to  find  someone 
listed  under  ‘Employment  Wanted’  but  if 
not,  a  small  ad  inserted  by  you  in  oui 
colunms  will  bring  you  just  the  kind  of 
help  you  want. 

“If  you  have  a  vacant  room  you  wisii 
to  rent,  you  will  find  our  ‘R(K>ms  for 
Rent’  columns  unusually  productive  of 
results. 

“Then  too  you  may  have  scmie  dis¬ 
carded  furniture  in  the  cellar  or  the  attic 
which  is  just  gathering  dust  and  de¬ 
teriorating.  An  ad  in  our  ‘For  Sale’  col¬ 
umn  describing  it  will  bring  a  host  of 
buyers. 

“If  you  are  thinking  of  buying  an  auto¬ 
mobile.  If  so,  you  will  find  the  best  ones 
in  the  city  listed  in  our  ‘Automobiles  for 
Sale'  columns. 

“Classified  Advertising  is  synonymous 
with  service  and  the  above  are  a  very  few 
of  the  many  uses  the  Oassified  Columns 
may  be  put  to.  You  will  find  us  ever 
ready  to  help  and  serve  you.  I  f  you  wish 
personal  service,  we’ll  be  glad  to  .send  a 
sale.sman  to  your  home,  otherwise  let  the 
ad  taker  who  answers  your  phone  call 
help  you. 

“Remember  Times-Union  Classified 
ads  stand  for  service — to  reader  and  ad¬ 
vertiser  alike.’’ 


PLANNING  REUNION 

W'alter  M.  Harriwn,  managing  editor 
of  the  Oklahoma  City  Daily  Oklahoman 
and  Times,  John  W.  Carey,  columnist 
for  the  Sioux  City  (la.)  Journal,  and  J. 
N.  Darling,  cartoonist  for  the  New  York 
Herald  Tribune  Syndicate,  will  hold  a 
reunion  at  Darling’s  home  in  Des  Moines 
during  the  Iowa  Press  Association  meet¬ 
ing  May  1,  2,  and  3,  to  reminisce  of 
their  work  together  on  the  Sioux  City 
Journal  as  cub  reporters.  Harrison  is  a 
speaker  on  the  press  association  program. 


A.  P.  MESSAGE  CIRCLED 
GLOBE  IN  FAST  TIME 


(Continued  from  page  IS) 


Western  Union  had  relayed  it  to  Mex¬ 
ico  City  in  less  than  a  half  minute,  and 
with  a  delivery  at  Mexico  City  reached 
Havana  in  two  minutes  after  it  had  been 
received  from  San  Francisco.  Havana 
rushed  it  to  Buenos  Aires,  where  it  was 
delivered  in  two  minutes.  Rio  de  Ja¬ 
neiro  received  it  one  minute  after  it 
got  to  Buenos  Aires. 

From  Rio  de  Janeiro  to  Capetown, 
South  Africa,  the  message  took  its  most 
circuitous  route  of  the  trip.  It  went  di¬ 


rect  to  London  via  the  Western  Cable 
Company,  a  British  concern.  As  no  de¬ 
livery  to  the  Associated  Press  in  Lon¬ 
don  was  involved,  the  Western  Cable 
Company  put  it  through  an  instantane¬ 
ous  relay  via  the  Eastern  Cable  Com¬ 
pany,  another  British  concern,  for  Cape¬ 
town,  at  the  Southern  tip  of  the  African 
continent.  The  electric  current  for  the 
cable  for  this  long  jump  was  furnished 
from  numerous  lonely  islands  in  the 
North  and  South  Atlantic — one  of 
which  was  the  island  of  St.  Helena, 
where  Napoleon  died. 

The  office  of  Reuters  in  Capetown  re¬ 
sent  it  to  Reuters’  office  at  Cairo,  and 


the  latter  again  on  the  Eastern  Cable, 
through  the  Red  Sea  and  under  the 
Arabian  Sea  delivered  it  to  Reuters’ 
office  at  Bombay,  which  in  turn  delivered 
it  to  Reuters’  office  at  Melbourne,  the 
cable  being  routed  through  the  various 
islands  in  the  Indian  Ocean,  and  thus 
into  Australia. 

From  Mellxjurne  the  message  took  its 
final  and  longest  submarine  trip  via  the 
six  thousand  mile  cable  from  Australia 
to  Vancouver.  This  cable  lies  across 
the  route  of  the  .Mackay  Radio  from 
Honolulu  to  San  Francisco.  The  impulse 
in  the  core  of  the  British  cable  at  that 
point  thus  passed  an  exact  point  of  lati¬ 


tude  and  longitude,  through  which  an 
impulse  had  gone  less  than  a  half  hour 
before  in  the  transmission  of  the  same 
message  from  Honolulu  to  San  Fran¬ 
cisco  in  its  first  trip  around  the  world 
In  that  intervening  half  hour  the  mes¬ 
sage  had  circled  the  world,  visited  every 
sea  and  every  continent  on  the  face  of 
the  globe,  the  Northern,  Southern,  East¬ 
ern  and  Western  hemispheres. 

At  Vancouver  the  message  was  turned 
over  to  the  Canadian  Pacific  telegraphs, 
which  carried  it  across  Canada  to  Mon¬ 
treal  and  delivered  it  by  the  Postal  Tele¬ 
graph  Company  to  the  Associated  Press 
general  office  in  New  York. 
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Supplies  and  Equipment 


HALVORSEN  NEWSPAPER 
STUFTING  MACfflNES 

are  now  In  use  from  coast  to  coast  by  the 
following  leading  newspapers: 


Chlca^  Tribune 
Seattle  Tlmee 


Saint  Paul  Dlepatch  New  York  Herald  Tribune 

Salat  Paul  Dally  Newa  ^ringflcld  Kepubllean 
Milwaukee  Jeiumal  MeMphle  Commercial  Appeal 

Philadelpbla  Inquirer  San  ^anciaee  Chronicle 

Birmingham  Newa  Sydney  (Auatralla)  Sun 

if  po4f  want  to  cut  tha  coat  ofttufflng  papon  and  Aoiw 
them  detk>ered  tn  better  condition  to  dietrlbutore  and 
readere,  write  ue  for  full  parttculare 


New  Yerk  Tlmee 
Hartferd  Cmiraat 


NONPAREIL  MACHINE  COMPANY 

36  South  Throop  Street,  Chicago 


GOSS 


FOR  SALE  mt  bargain  prieaa  tha  tal¬ 
lowing  praaaaa  gnarantaad  in  goad 
oparating  eonditiom 
Goss  High  Speed  Octuple  Straifhtline 
Sheet  cut  22yi  in.— column  length  21  in. 
Goss  High  Speed  Octuple  StraightUne 
Sheet  cut  23-9/16  in. — column  length  22 


Hoe  Octuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 
in. 

Hoe  High  Speed  Sextuple  Straightline 
Sheet  cut  23-9/16  in.— column  length  22 


Hoe  Sextuple  StrsighUine 

Sheet  cut  23-9/16  in.— column  length  22 


(At  Philadelphia  tor  immediate  shipment) 
Hoe  Sextuple  Straightline 
Sheet  cut  22f4  in.— column  length  21  in. 
(At  Wichita,  Kansas,  for  early  delivery) 
Goss  Sextuple  StraightUne 

Sheet  cut  23-9/16  in.— column  length  22 


(At  Little  Rock,  Ark.,  for  early  shipment) 
Hoe  Right  Angle  Sextuple  with  three  color 
combination  top  deck 
Sheet  cut  2 1  in.— column  length  20  in. 

Hoe  High  Speed  "X”  Pattern  Sextuple 
Sheet  cut  22Vi  in.— column  length  21  in. 
Hoe  High  Speed  “X"  Pattern  Sextuple 
Sheet  cut  21)4  in.— column  length  20  in. 
Hoe  Unit  Type  Sextuple 
Sheet  cut  21)4  in.— column  length  20  in. 
Hoe  Unit  Type  Quadruple 
Sheet  cut  23-9/16  in.— column  length  22 


Hoe  Condensed  Quadruple 

Sheet  cut  22)4  in.— column  length  21  in. 
(In  New  York  area  for  early  shipment) 
Goss  High  Speed  4-Deck  StraightUne 
Sheet  cut  23-9/16  in.— column  length  22 


Goss  High  Speed  3-Deck  StraightUne 
Sheet  cut  23-9/16  in.— column  length  22 


Goss  16-Page  with  three  color  combination 
top  deck 

Sheet  cut  21 U  in.— column  length  20  in 
(On  Pacific  (;oast  for  early  shipment) 
Goss  24-Page  Acme  8-columns.  12  ems 
Column  length  20)4  in.  to  22  in. 

Writs  sr  wirs  for  full  dslailt  and  sriest 


GOSS  PRINTING  PRESS  COMPANY 
1S35  So.  Paulina  Street 
New  York  CHICAGO  San  Francisco 


INVISIBLE  EXPENSE 


When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  sales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and 
light. 

.The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 


New  Elngland  Newspaper  Supply  G>. 


Worcester,  Mass.,  U.  S.  A. 

Cablu  Addruuu  NENSCO,  WarcMtar 


A  Stridly 
Qua  lify 
Product— 


FRANK  B.  BERRY 


WILLIAM  J.  MINGLE 


A  Quality  Purchase  is, 
after  ell,  the  Exercise 
of  the  Truest  Economy 


Tul.  Algonq.  1620-21 


Special  Designs  in  steel  equipment  to 
meet  the  economic  production  require¬ 
ments  of  the  present  day  printing  and 
publishing  plant.  Special  steel  equipment 
designed  to  meet  the  requirements  of 
every  department  of  the  newspaper  plant. 


9ERRY-MINGLEC?;P  rinfing  Equipmenl  Engineers 


Datignars  and  Makars  at  Quality  Staal  Printing  Office  Equipmant 


Flatiron  9ldg.,  1 75  Fifth  Avenue  at  23rd  St.,  New  York 


NEWSPAPER  PRINTING 


PRESSES 


DUPLEX  SUPER  DLITY  HKUI  SPEED  UNITS — 40,000  pvr  hr.  The  heavleK 
and  most  productive  high  speed  unit  press.  Equipped  with  latest  quick 
lock-up  plate  clamps,  automatic  electric  brakea.  etc.,  etc.  Autoplate  and 
dry  mat  equipment.  All  mateiiala,  steela.  bronzea.  etc.,  of  the  latest 
approved  mechanical  engineering  practice. 


THE  DUPLEX  TUBULAR  single  plate  rotary.  The  full  86,000  running 
speed  with  single  plates.  All  stereotype  costs  (material  and  labor)  cut  In 
half.  Econom.v  for  the  growing  moderate  sized  daily.  Unit-designed  ;  bum 
In  8  pg.,  12  pg.,  16  pg.,  20  pg.,  etc.  And  any  size  can.  by  adding  units,  be 
Increased  in  its  capacity. 


THE  DUPLEX  FLATBED  WEB  PRESS  for  smaller  dallies  and  weeklies. 
Prints  from  the  roll  and  cute,  folde  and  delirere  perfected 
6,  8.  10.  12,  14  or  16  pages  complete  In  one  operation.  Speed  5.000  to 
6.000  per  hour.  Half  page  fold  or  quarter  page  at  option. 


Write  na  year  proas  ssaada—Lat  na  help  you  aoloa  your  praaaroom  problesno— 
Oar  tta0  ia  at  yoar  aaroiea 


Duplex  Printing  Press  Company 

Battle  Creek,  Michigan,  U.  S.  A. 
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editor  &  PUBLISHER 

Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Ordart 
I  Tim*  —  .50  per  line 

3  Timee  —  .40  per  line 

all  other  classifications 

(Cash  with  Order i 
I  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

Whitt  space  charge  at  same  rata  par  llaa 
per  iasartion  aa  earned  by  frequency  of 
letartion.  Minimum  space,  thi^  Unas. 
Tht  Editor  A  Publisher  reserves  tbs  right 
to  classify,  edit  or  reject  any  copy. 

BUSINESS  OPPORTUNITIES 


BcmU  tmall  dalliet,  also  lar^e  weeklies  and 
Mini-weeklies;  profitable.  Illinois,  Mlcblftan, 
California.  Good  values.  Confidential  infor- 
mitloD.  C.  M.  Veaaey,  Wrigley  Bldjf.,  Chicago. 


Vtry  Desirable  Weekly — E.xclusive  field,  New 
York.  Heautlfiil  pluc^  to  live.  Splendid  news¬ 
paper  e<|uipiiient.  gofNl  circulation,  returning 
orer  |>er  month  for  owner's  time  and  in- 
veetment;  price  very  reasonable.  Initial  |tuy- 
meot  llO.tkM).  J.  H.  Shale,  Times  Hldg.,  New 
York. 

newspaper  Brokerage-  Only  high-grade  proper¬ 
ties.  Personal  seniee.  Clyde  H.  Knox,  Board 
of  Trade  Bldg.,  Kansas  City,  Mo. 

Newspaper  Wanted 

Wtsted — Daily  or  weekly,  oiie-piiper  town, 
12.000  or  leaa.  Addreaa  in  eunOdenoe,  E-776, 
Editor  &  I’uldiaber. 


WmUj  Dswipapar  wanted.  One  to  Ove-year 
lease  with  privilege  of  purchase.  State  ternm 
aad  all  particulars.  Addrns:  G-734,  Editor  A 
Publlaber. 


CIRCULATION 


Promotion 


Oir  osfflpaigiia — dallies,  weeklies — net  4,000  to 
30,000  anbacriptloDS.  Only  organlintlon  wltb 
Mcceaaful  drives  in  4  N.  Y.  City  burougbs. 
BodtoD  De  Priest,  Sutlon  C,  Brooklyn,  N.  Y. 


i.  M.  Stewart  Company,  El  Cortes  Bldg.,  Santa 
C^iifornlii.  An  efflcient  circulation 
oalldlug  orgsniutlon  accepting  only  bonaflde 
•abwrlptiona  (paid  In  full  by  aubacrlber).  Writs 
or  wire,  without  obligation,  for  field  survey. 

Walr  b  Auatln,  circulation  bulldera,  223  Weat 
OrwDwlcta  8t.,  Beading,  Penn.  Orlglnatora  of 
wasmanahlp  Club  ('ampaignt.  Telepbonea: 
Pace  2-1351;  residence.  81  9240. 

CUrlsa  Partlowa  Company,  Occidental 
•“‘••““■polls,  invites  the  attention  of 
paDiiibera  deairing  Increaasd  circulation  to  tba 
‘^“"'“'•“'latlona  and  endoraementa  of 
iwnlag  a.B.c.  publlahera  everywhere  appearing 
EDITOB  ft  PUBU8HBR.  The 
**KTI,OVSE  PLAN  campaign  la  being  uaed  year 
^  mure  real  newapapera  than  ail 

taar  crculstlon.bulldlng  services  combined — an 
nidence  In  Itself  of  Ita  ludisputabls  worth  and 
..““.•’•"“'••"•I  sKperlorlty.  The  only  clrcu- 
organisation  in  Newapaperdom 
*«lcb  la  a  member  of  tbe  Better  Business 
?“*•  *■•*•‘■■1*  furnishes  publishers*  affidavits 
f*““lta  of  its  every  campaign.  Wire 
•n.u  I  *'■'3*  for  free  I’artlowe  survey  and 
•aalysU  of  your  field. 


EDITORIAL 


EDITORIAL 


Foreign  Correspondent 

Articlei,  book  rovlewN,  foreign  correBpoudenoe, 
Hutlior:  historian  (lMi.I>.  >.  Amorlraii,  exten¬ 
sively  traveled  In  Europe;  at  home  in  Kng'and. 
Hemuneratlon  leKa  iuii>ortant  at  l»egiiming  than 
good  eoniiection.  Available  for  peraonal  Inter¬ 
views  in  I'.  S.  Rluirtly,  Write  J.  M.  Holzmau, 
Hotel  Metropole,  W.  C.  2,  Ix)ndon,  England. 


EMPLOYMENT 


Help  Wanted 


iul  Compsay.  1(M  N.  Bailey 

•“>ularille.  Ky.  —  Huparlor  Circulutiou 
Kasdair  pran”****™  *”'*  *****  owners  of  Tba 

^  John  F.  Morrison  Compsay,  Sixth  Floor, 
imUH  ^  ?”'•  Tribune,  lies  Moines,  Iowa.  Clr- 
^«on  Builders.  Write  or  wire  for  Field 


Children’s  Pace 

“‘•^“‘■‘•“•o*  «“<I  clrcuUtloD 
»wkiu!  *i>  *•**•'•''*“  •  pages  for  dallies  and 
Pars  **  *“*•  promotion  a  civic  force. 

'•“•**•  Junior  Feature  Syndicate,  11 
4id  itreet.  New  York. 


Editor-Manager,  young  nomnn.  with  car  pre- 
ferred.  to  take  partial  charge  small  w'eekly 
newspaper  and  Job  office.  $20  week  start. 
Write  fully,  incbising  photo  if  )K>8sible,  Box 
112,  Charlottesville,  Va. 

Financial  Editor,  high  grade,  wanted.  Must 
have  ability  to  diagnose  the  market  and  write 
authoritative  eonmient.  Prefer  young  man  with 
at  least  four  .rears’  metropolitan  experience 
under  a  capable  executive;  ready  to  try  his 
wings  as  boss  of  his  own  department.  great 
opportunity  for  tbe  right  man.  State  salary 
expected  and  complete  history  of  previous  work 
in  first  letter,  .iddress  Box  E-772,  IMltor  ft 
Publisher. 

Oeneral  Manager  Wanted 
rnnsiial  opportunity  for  young  man.  Newt- 
paper  man  oan  acquire  substantial  Interest  In 
publishing  company  operating  group  of  dally 
and  weekly  newspapers.  Ability,  personality 
and  enthusiasm  will  count  more  than  experi¬ 
ence.  Investment  of  thirty  to  fifty  thousand 
dollars  In  holding  company  required.  Invest¬ 
ment  carries  with  it  position  aa  general  man¬ 
ager  dally  newspaper  In  city  of  twelve  thou¬ 
sand.  Only  men  of  unquestioned  Integrity  and 
with  financial  resources  aa  Indicated  will  be 
considered.  Address  E-742,  care  Editor  ft  Pub¬ 
lisher. 


Wanted— Man  as  assistant  manager.  News¬ 
paper  Representatives  Office  In  New  Y’ork. 
Must  know  how  to  handle  men  and  have  large 
acqiialntnnce  with  advertisers  and  adv.  agents. 
Salary  and  commission.  .\ll  correspondence 
strictly  confidential.  E-7fll,  Editor  ft  Pub¬ 
lisher.  _ 


Situations  Wanted 

Accountant — ^Exrrptional  training.  12  years  in 
one  of  Amerien’a  largest  imblishlng  organiza¬ 
tions.  Experleneeil  inetnipolitnii  and  smaU  eltv 
publications,  thorough  knowde^lge  nil  depart¬ 
ments,  now  employed,  available  for  Inteniew 
during  A.  N.  P.  A.  convention.  E  7<W.  Editor 
A  Publisher. 

Accounting — Young  man,  15  years  metropolitan 
newspai>er,  business  office  experience,  desires 
to  make  connection  with  general  accounting 
staff  of  metropolitan  newspaper.  Knows  rou¬ 
tine  from  publication  desk  to  collections  and 
adjustments.  Capable  of  Installing  accounting 
syatems.  Good  referencea.  B'740,  Editor  & 
Publisher. 

Accountant  —Young  man,  14  years  on  metropoli¬ 
tan  newspaper,  desires  to  make  connection  with 
general  accounting  ataff  of  newspaper.  Familiar 
with  entire  offlico  routine  Including  credits  and 
collections.  Capable  of  Installing  accounting 
syatem.  Good  references.  E-773,  Editor  A  Pub¬ 
lisher. 

Advertising — Business  -Wante<l  a  man's  size 
Job  by  Executive  and  Exceptional  Advertising 
Producer.  Unusual  inetropo’itan  and  smaller 
clt.v  record  of  accoinpltshinent.  Now  avjillable 
— short  notice,  account  re<‘ent  merger.  Under 
forty,  married.  May  consider  reasonable  trial 
basis.  E-750,  Editor  A  Publisher. 


Church  Pucu 

bIw.  •‘•'■e''ri»lng  page  around  my 

•  ““wuIamT  language  by 

text,  *“•  Interuatlonal  S.  S.  Lesion 

I’Lkl*'’''  “T'”'  •’“••*‘>  Stntea  and  in 
Wb.  fUn.K  “ords  weekly.  *1.50.  Write 
“f  Ik*  R.nloi?’  •“<I^I••“<lent•e,  Missouri, 

Rvpubllc  Syndicate.  New  York  City. 


EMPLOYMENT 


Situations  Wantad 


Artist— Experienced  in  layouts,  retouching,  ad¬ 
vertising  art,  carttMins  aiul  roto,  desln^s  change. 
E-7S0,  IMitor  A  Publisher. 


Business  Manager,  now  employed,  desires 
chaoge;  excellent  references;  capable;  married; 
family.  E-701,  Editor  A  I'ubllsher. 

Cartoonist.  27,  experienced,  good  In  style  and 
ideas;  can  also  sketch  faces.  Desire  position 
anywheres.  E-728.  Editor  A  Publisher. 

Circulation  Manager,  wide  experience,  capa¬ 
ble  executive,  understands  all  circu'ation  prob¬ 
lems.  Good  organizer.  Best  references  as  to 
ability,  character,  etc.  E-7tWl,  Ktlitor  A  Pub¬ 
lisher. 


Advertising  Manager — 15  years*  experience 
in  ail  departments:  qua'lfied  to  take  cliarge  or 
act  as  busines.s  manager;  seeks  pcadtlon  on  af- 
ternoim  paper.  Have  splendid  re<’ord  of  ac<*om- 
plishment  and  can  prmliice  results.  Formerly 
on  metropolitan  daily  in  charge,  hut  now  on 
Southern  vacation.  .Available  after  May  1st. 
Forty  years  old,  Protestant.  Mason,  marrieil. 
good  personality,  and  a  wiPing  worker  who 
can  organize  and  execute.  Ex|)ect  salary  to  fit 
the  Job.  Personal  interview  arranged.  Address 
Box  E  7fi0,  Editor  A  Publisher. 


Advertising  -Young  man  with  newspaper,  ladles* 
wear  and  Institutional  advertising  experience, 
both  copy  and  layout,  desires  position  with 
Southern  or  Central  Western  concern.  Must  be 
permanent.  Address  Box  E-774,  Editor  A  I^b- 
ilsher. 

Advertising  salesman,  experienced,  age 
desires  iverinancnt  i>osltion.  F.  !>.,  Apt.  2.  215 
Avenue  Sji!anianca,  Coral  Gables,  Florida. 

Advertising— Business  Manager,  Ifi  years'  vigor¬ 
ous  apprenticeship  in  every  department  of  mod¬ 
ern  iiewspaper-tnecha ideal.  cir<‘ulation,  editorial, 
business,  elassitlel  and  speeializ<Ml  in  advertis¬ 
ing.  G(mm1  layouts  and  copy  In  all  lines.  unusiiHl 
sales  ability;  g(»od  record  of  neeninplislimeiits 
fits  me  for  the  place  I  seek.  Now  employed  as 
atlvertlsing  manager.  E-7S2,  Editor  A  l*ublisher. 

Advertising  Salesman  .At  present  employed 
metnipiditan  dai'y.  wants  change  O'^itablished 
laiblication.  I'ast  preferred;  4  years’  news¬ 
paper  experience.  2  years  inen’liandising.  .Sal¬ 
ary  secondary.  E-7»k»,  Editor  A  Publisher. 


EMPLOYMENT 


Situations  Wanted 


Circulation  Hanaqer,  a  «o-(tfttcr,  awkn  iHisltlDU 
with  dally.  Seven  years’  experience,  ane  27, 
married.  E.779.  Editor  &  ruhlisher. 

Circulation  Manaser — Wants  to  mall  publishers, 
desiring  an  Increase  In  circulation,  record  of 
production.  E-731,  Editor  ft  I’ublisber. 

Circulation  manager  or  OMlstont — wide  expe¬ 
rience,  enviable  ability  In  boy  organising — a 
capable  executive  w'bo  fully  understands  all 
circulation  problems,  such  as  the  building  of 
home  delivery,  operating  efficiency,  department 
loyalty,  etc.;  15  years’  experience  on  high- 
type  newspapers.  Replies  treated  confidentially. 
Available  now.  E-73'2,  Eldltor  &  rublltber. 

Cfiosalflad  ftdvortislnc  Manager 
Seasoned  and  I’rartlcal 

With  Successful  Record  for  Building  Classified 
Competent  executive  and  capable  outside  sales¬ 
man.  Alert,  aggressive,  economical,  depend¬ 
able,  resourceful.  No  theorist.  Wide  metro¬ 
politan  newspaper  experience.  Not  easily  dis¬ 
couraged  or  afraid  of  stiff  competition.  Qual¬ 
ified  by  training  to  act  as  pnbllsher'a  assist¬ 
ant.  Interview  during  A.  N.  P.  A.  meetings. 
E-748.  Editor  ft  Publisher. 

Classified  Advertising  Manager,  thoroughly 
experienced,  desires  |>naitioii  offering  Is-tter  op 
IMirluuity  on  large  newsimper.  Proven  exetu- 
tlve  as  well  as  ste;idy  and  <-onslateiit  prmim-er. 
Neat  apiiearlng;  elean  hHl>itK;  age  32:  eollege 
ediieatlnn:  Is’st  refereiiees.  E-7t).'.  Editor  ft 
Publisher. 


Classified  Manager,  now  employed  on  metro- 
|M>litiiii  paiier.  ami  with  baekgroiind  of  18  years 
in  every  (disse  of  elasslfieil  selling.  i)romotlon 
and  nianageiiieiit,  desires  to  mako  ehaiige.  Can 
build  In  any  field.  E-7«8,  Editor  ft  I’ubllsher. 


Correspondent — Exia'rleiieetl  feature  writer. 
New  York  resident  winters,  Eiinipean  eorre 
spondent  snuiniers.  wants  special  assignments. 
E-771.  Editor  ft  Publisher. 

Editorial -S|»eclallHt  In  <  ritlelHiii  of  drama, 
music,  radio,  danee,  literature:  writer  of  8|>e- 
clal  articles,  editorials,  news  color  stories; 
8  years  with  one  New  York  dally,  3  with 
another.  Internationally  known.  Widely  quote<L 
Knows  every  Inch  of  newspaiier  and  magazine 
p'ant  ineluding  prwluetlon,  advertising,  piibllca- 
tion.  and  sympathetic  to  their  problems  and 
nee<ls.  3(1.  Want  lK>at  with  room  to  expand. 
E-77.7,  Editor  &  Publisher. 

Editorial  Ezeoutive— Managing  Editor,  Edi¬ 
torial  Writer,  In  present  responsible  position 
as  head  of  department  for  alz  years,  seeks 
connection  In  California  or  Southwest.  Man  of 
.39  with  record  of  achievement.  Experience 
large  and  smalt  cities.  G-762,  Editor  ft  Pnb- 
lisber. 

Editor-B«porter  desires  change.  Small  dally,  big 
weekly  or  trade  Journal.  New  Jersey  preferred. 
E-685,  Editor  ft  Publisher. 

Editorial  Columnist — Man  who  Is  writing  sne- 
cessfiil  editorial  column,  and  not  merely  with 
idea  that  he  could,  desires  position  with  prog¬ 
ressive  Western  paper.  £-753,  Editor  ft  Pub¬ 
lisher. 

Editorials,  live,  and  paragraphs  on  live  topics. 
Original,  not  syndicated.  Special  editorials  on 
order.  Niiml)er  of  palters  limited.  Save  money. 
Address  Henry  A.  Johnson,  Apt.  A,  Alhambra 
Hotel,  Miami,  Florida. 

Managing  Editor,  now  emiiloyed.  deslros  (loal- 
tioii  in  Weat.  Knows  news  and  how  to  (tiny  It. 
Can  secure  msxiiniiin  aiiKtiint  of  work  from 
sliitT.  Foneful  edittirial  writer.  Looking  for 
ailvuneeinent  with  oiqiortiiiilty  to  piirehase  in¬ 
terest  111  paper.  E-777,  Kditiir  ft  Piiblisber. 

Managing  Editor.  :i;!,  10  years'  experience 

cities  lo.tsai  to  350.001*:  eapiible,  level  heiideil, 
energetic,  gissl  |iersonnIity.  .\fter  .tug.  1, 
E-7i;7.  Editor  A-  Publisher. 


Managing  editor,  editorial  writer,  city  editor, 
telegraph  editor  or  reporter  wanta  poattlon 
south  of  the  Ohio.  E-7S3,  Editor  ft  Publisher. 

Mechanical  Superintendent  —  Composing  room 
foreman;  executive;  3.7  years  in  business;  at 
present  employed;  non-union;  expert  in  reduc¬ 
ing  (lage  cost  production;  seeks  interview  with 
publisher  of  large  dally.  E-7H3,  Editor  ft  Pub¬ 
lisher. 

Newspaper  Promotion  Man  with  splendid  past 
record,  ubundiint  exiierionee  and  natural  abllltv 
In  all  iironiotion  iietivllles  Ineluding  obisslfieil; 
available  iniinediately.  Writes  selling  copy; 
makes  inagnetc  layouts.  Cnlversity  graduate; 
30  years  old;  married.  I'refers  .South  or  ceii- 
Iriil  states.  E-770,  Editor  d:  I’ubllsher. 

News  Editor,  telegraph,  desk,  now  employed. 
Misslssliipl  Valley.  Prefer  city  of  20,000  to 
50,000.  E-7.'>4,  Editor  &  Publisher. 

Re-organizing  of  siiiiiller  newsiiaitera— BiiildlDg 
up  dead  Isaues  from  every  angle.  Gilitorial, 
advertising,  inereased  rirenliitiun  In  smaller 
towns.  Organizer  and  ninnaglng  eilitor  with 
Iinquestinned  experience  and  background.  E-782. 
Editor  &  I’uh'isher. 


so.MEitoiiY's  chance: 

Reporter— Ciiavoldably.  I'm  losing  Hie  best  re¬ 
porter  and  desk  iiiiiil  I  ever  had.  He  liaa  every- 
tliiiig — from  persou.'illty  and  line  liiariieler  to 
reiiiiirkable  iir-roiin<l  teebniqiie.  He  reiiHy  la-- 
longs  on  city  ilesk  in  .'St.lHlii  city.  Details  on 
request.  Aviiibible  .Miiy  1.  E-LSI.  Editor  ft 
I'ublislior. 

Superintendent  or  Foreman  -Efficient,  reliable, 
good  result  getter  and  producer;  large  or  me¬ 
dium  size  dally;  2.5  years  experience:  Pacific 
coast  preferred.  Can  come  at  once.  (I’ntoa  ) 
.1.  R.  Ewiild,  :{.tii  Cajon  St.,  Redlainls.  Calif. 

Webb  Pressman,  exiierieneed,  desires  Job  In  any 
pressroom.  Young,  married.  References.  Gor¬ 
man.  430  .Market,  New  Cuiuberluud,  Pa. 


MECHANICAL 


Equipmqnt  For  Sale 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Mllei  Machinery  Co..  480 
West  Rroadwt),  N.  Y.  C. 

MISCELLANEOUS 


Journalistlo  Antiques 


.V  Collector  Is  In  the  market  for  JonriiallHtie 
antiques  such  us  autograph  letters  of  former 
editors  In  this  country  or  In  Canada,  dating 
back  even  to  Colonial  times;  first  Issues  of 
wei:  known  newspapers;  pictures  of  famous 
Aiiieriean  Journalists  of  past  generations;  old 
(ihotographs  of  historic  news  events;  copies  of 
old  newspapers  containing  accounts  of  events 
of  unusual  interest;  or  any  other  antique  or 
relic  In  the  fields  of  advertising  and  publish¬ 
ing.  IsHik  through  your  old  letter  files,  serap- 
latoks,  etc.  Then  let  me  know  what  you  have 
and  what  your  price  is  (must  be  moilerute,  but 
for  cash  If  areeptetl).  Address  E-748.  Editor 
ft  Publisher. 


Managing  Editor 

with  $15,000  cash  (secured) 
to  take  full  charge  of  news 
side  of  small  city  daily. 
Give  complete  history  and 
requirements  in  confidence. 

SERVICE  in  the  South 

HARWELL  »  BUGGY.  Inc. 

Neicipaper  Broker* 

Comer  Bldg.  Birmingham.  Ala. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Businesa  Eatablished  io  1899 

350  Madison  Aw*.  New  York 
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HU,NCHES 

One  DoOnr  wHi  be  pmi 
far  emck  idea  ^nbtished. 
Send  dipping  fer  payment. 


Good  features  of  show  folks  and 
interesting  stories  can  be  obtained  by 
looking  through  Billboard,  theatrical 
magazine,  at  the  advertisements  of 
troupes  “at  liberty’’  or  those  seeking 
actors.  Many  of  these  live  in  small 
towns  throughout  the  country  while  not 
tour  and  they  are  within  your  radius. 
— Karl  W.  Fischer. 


“Our  Modern  Florence  Nightingales” 
was  the  title  of  a  Sunday  feature  re¬ 
cently  in  the  Vancouver  (B.  C.)  Province 
treating  in  a  human  interest  way  with 
hospital  nurses.  A  story  of  the  devo¬ 
tion  and  duty,  as  well  as  the  sympathy, 
training  and  understanding  of  modern 
nurses,  taking  a  day  in  their  life  at  the 
Iwspital  or  the  home  for  nurses,  will 
make  an  interesting  local  feature  in  any 
city. — C.  M.  L. 


A  Boston  Globe  reporter  found  that 
the  spring  instruction  period  for  automo¬ 
bile  drivers  is  on  in  earnest.  Some  ex¬ 
periences  of  the  teachers  made  up  the 
body  of  his  story.  He  found  that  women 
are  no  worse  pupils  than  men. — L.  D. 
Chamberlain. 


The  Worcester  (Mass.)  Telegram  used 
an  interesting  article  on  the  history  of 
the  board  which  reviews  some  of  Ae 
motion  pictures  to  be  shown  in  the  city. 
It  was  found  that  only  22  have  been  re¬ 
jected  out  of  208  reported  for  possible 
action  in  13  years.  The  board  works  in 
an  advisory  capacity  with  the  chief  of 
police.  Characteristics  frowned  upon  by 
this  board  were  outlined  in  the  article. — 
L.  D.  C. 


The  American  Magazine  recently 
used  a  good  human  interest  story  which 
you  can  adapt  to  your  own  community  at 
any  time.  There  has  been  so  much  talk 
ab^t  divorce  these  days  that  the  Ameri¬ 
can  sent  one  of  its  writers  out  to  inter¬ 
view  some  of  the  happily  married  couples 
and  some  of  the  highlights  in  the  news 
were  interviewed  and  photographed.  Try 
the  same  on  some  of  the  happily  married 
couples  in  your  community  for  an  inter¬ 
esting  story  to  offset  some  of  the  talk 
about  divorce. — P. 


ADVERTISING  AIDED  CITY 


Big  Diridend*  for  Dallas,  Texas,  Cited 
Before  Detroit  Group 

The  $500,000  three-year  advertising 
campaign  of  Dallas,  Tex.,  has  returned 
big  dividends.  Dr.  N.  R.  Crozier,  head 
of  the  Dallas  school  system,  told  the 
Greater  Detroit  Committee  recently.  The 
committee  is  planning  a  $1,(XK},000  adver¬ 
tising  program  for  Detroit  for  the  next 
three  years. 

Dr.  Crozier  said  tliat  Dallas  was  one 
of  several  southern  cities  which  have 
benefited  by  advertising  prograim  by 
adding  to  their  population  and  bringing 
new  industries,  branch  plants  and  branch 
offices  through  advertising.  Although  a 
fund  of  only  $450, (XX)  was  sought  for 
Dallas,  business  interests  over-subscribed. 

“In  the  first  year,  the  advertising  pro¬ 
gram  brought  168  new  industries  to 
Dallas,”  Dr.  Crozier  declared. 


NEBRASKA  A.P.  OFFICE  TO  MOVE 

The  Associated  Press  headquarters  for 
Nebraska  will  be  moved  to  Lincoln,  on 
May  1„  according  to  an  announcement  by 
Robert  A.  Broad,  state  correspondent. 
Offices  will  be  located  in  the  Lincoln 
Star.  Headquarters  now  are  in  the 
World-Herald  building  at  Omaha.  No 
announcement  has  been  made  regarding 
changes  in  the  staff.  Theodore  Metzger 
is  now  the  Lincoln  correspondent. 


TABLET  HONORS  EDITOR 


Have  man  reporter  act  as  waiter  and 
girl  as  waitress  in  different  restaurants, 
and  let  each  describe  side  by  side  their 
different  reactions  and  impressions  to  this 
large  occu|»tion,  especially  with  refer¬ 
ence  to  tipping.— C.  M.  L. 


The  Columbus  (O.)  Dispatch  is  pub¬ 
lishing  interviews  with  women  deans  of 
colleges  and  universities  in  Ohio.  Dif¬ 
ferent  attitudes  presented  by  the  deans  in 
meeting  the  problems  of  youth  are  espe¬ 
cially  interesting  to  parents  whose 
daughters  are  attending  college.  News¬ 
papers  having  a  state-wide  circulation 
will  find  it  wise  to  cover  all  the  leading 
school-s. — A.  S. 


Run  an  “optimism  issue”  in  which 
crime  news,  scandal,  divorce,  etc.,  are 
relegated  to  inside  pages.  Confine  _  the 
front  page  to  stories  having  a  definitely 
"cheerful”  tone.  Comment  on  the  ex¬ 
periment  in  the  editorial  columns  and 
invite  reader  reaction. — D.  J.  W. 


Is  there  a  photographer  in  your  city 
who  has  been  in  business  for  25  years 
or  more?  If  so  get  him  to  tell  about 
the  changing  styles  in  individual  and 
family  portrait  work.  Incidentally  he 
could  give  you  some  art  on  the  same 
subject  that  would  be  worth  twice  the 
market  price  of  news  photos. — Wes  W. 
Dunlap. 


Newspaper  Engineering 

Aa  orgaaization  tpecialitiiig 
ia  aewspaper  baildingt,  all 
phi^  of  newspaper  en¬ 
gineering,  operation  and 
prodnction  problems, 
analytic^  sonreys  and 
Tsltatioos. 

P.  WESTON,  INC. 

Mmmpmfer  BmiUimet. 

Pmdmmem,  Openemn, 

Smemm,  Tmfmrntmu. . 

429  Lexiagtsn  Avenue,  New  York 


Connecticut  Society  Erects  Memorial 
to  Solomon  B.  Gridin 

The  (Connecticut  Valley  Historical 
Society  has  placed  a  tablet  honoring 
Solomon  Bulkley  Griffin,  managing  edi¬ 
tor  of  the  Springfield  (Mass.)  Republi¬ 
can  for  40  years,  at  the  entrance  to  a 
room  in  the  Pynchon  Memorial  Building 
in  Springfield.  The  room  is  to  be  known 
as  Griffin  Memorial  Hall. 

The  tablet  bears  the  following  inscrip¬ 
tion: 

“The  Solomon  Bulkley  Griffin 
Memorial  Hall 
Named  in  Honor  of 
Solomon  Bulkley  Griffin 
President,  Connecticut  Valley  Historical 
Society,  Vice-President, 

The  City  Library  Association, 

Managing  Editor  of  the  Springfield 
Republican  for  Forty  Years 
An  Accomplished  Writer,  A  Patriotic 
Citizen,  A  Loyal  Friend. 

1852-1925 

Endowed  By  His  Wife 
Ida  Southworth  Griffin." 


BLANKETS 

for 

Steraotyping 


GUMMED  PACKING  FELTS 
ft 

Plain  Paddnr 
Sheets,  Strips  ft  Rolls 


Matrix  Shears 
Steel  Tails 
Saw  Belts 
Sharer  Belts 


Pun  Une 
of 

Siq>friies  for  Stereotyping 
Newspapers 


American  FdbHshers  Supply 

P.  O.  Bmm  ISI 
Watt  Lynn,  Mas*. 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published,  j) 
Send  clipping  for  payment.  ^ 


AN  Iowa  store  has  dispensed  with 
monthly  statements  to  customers. 
This  expensive  practise  has  given  way  to 
three  small  ads  about  the  first  of  the 
month  asking  customers  to  call  at  ffie 
office  to  settle  accounts  of  the  month 
past. — Donald  Ross. 


The  Tulsa  (Okla.)  Daily  World  is 
using  a  weekly  Monday  page  make-up 
called  “Buy  in  Tulsa  for  Less — Certi¬ 
fied  Bargains  for  Monday  Only”  which 
is  composed  of  twenty  3x4  inch  box  ad¬ 
vertisements,  of  twenty  different  organi¬ 
zations  in  direct  line  with  the  idea.  Each 
store  has  a  special  feature  for  the  tieup. 
— E.  W.  F. 


Prepare  a  directory  of  public  golf 
courses  with  locations  and  times  they 
may  be  played  and  get  space  from  local 
sporting  goods  houses  to  run  with  them. 
The  copy  could  be  used  with  the  greatest 
benefit  on  the  sport  p^es  but  the  classi¬ 
fied  advertising  section  also  may  be 
utilized. — X. 


Painters  and  interior  decorators  can  be 
sold  advertising  campaigns  stressing  such 
copy  as  “Have  you  a  house  for  rent? 
Obtaining  a  tenant  for  a  vacant  house 
will  be  easy  to  do  if  the  house  is  freshly 
painted  inside  and  out  for  spring,”  etc. 
Same  idea  applies  as  an  aid  for  selling 
property  since  want  ad  columns  are  car¬ 
rying  so  many  properties  for  sale  or  for 
rent. — W.  Albert  Karsch. 


A  contest  open  only  to  Toledo  married 
women  was  started  last  week  by  the  To¬ 
ledo  News-Bee,  in  which  contestants  are 
required  to  write  essays  on  how  to  main- 


C/ornplete  wire 
service  for  evening, 
morning  and  Sun- 
d  a  y  newspapers 
everywhere  in  the 
world. 

UNITED 
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The  WELFARE  COMMITTEE 
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INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCUTION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  hlr.  Clar¬ 
ence  Eyster,  care  Stsr 
Building,  Peoria,  IlL 


tain  “Harmony  at  Home.”  Cash  prizes 
and  theater  tickets  to  see  the  motioa 
picture,  “Harmony  at  Home,”  will  be 
awardeid. — R.  P.  (3. 


“Too  Much  Work,”  was  the  head  of  a 
recent  office  advertisement  boxed  oa 
Page  One  of  the  Hartford  (Conn.) 
Times,  to  stimulate  classified  advertis¬ 
ing.  The  message  was  that  a  man  ad¬ 
vertising  for  papering  ^d  painting  had 
recently  instructed  a  Times  solicitor  to 
leave  his  advertisement  out  for  a  few 
days  so  he  could  get  caught  upon  hii 
work. — L.  D.  C. 


THREE  NEW  A.N.A.  MEMBERS 

Three  companies  have  been  elected  to 
full  membership  in  the  Association  of 
National  Advertisers,  Inc.,  New  York, 
They  are,  Richard  Hudnut,  Thine  Prod¬ 
ucts  Inc.,  both  of  New  York,  and  J.  M. 
Whittall  Associates  Ltd.,  of  Worcester, 
Mass.  F.  W.  Hehmeyer,  advertising  di¬ 
rector,  will  represent  Hudnut  in  the 
A.N.A.  Thine  Products  will  be  repre¬ 
sented  by  J.  L.  Miller,  general  sales 
manager,  and  Whittall  by  C.  .ferry 
Spaulding,  advertising  manager. 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Borean  of 
Sigma  Delta  Chi,  an  organisa¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertisinf 
men,  wants  to  help  yon  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
—it  saves  yon  time  by  recom¬ 
mending  omy  thoee  who  meet 
your  requirements. 

If  yon  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  136  Exchange  Ave., 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 
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